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GREEN TOURISM AND THE ECONOMY OF SUSTAINABLE DEVELOPMENT IN
THE CONTEXT OF THE UN SUSTAINABLE DEVELOPMENT GOALS

Abstract. The article examines the potential of green tourism in the context of implementing the
Sustainable Development Goals (SDGs) in Kazakhstan and Central Asian countries. The aim of the
study was to identify the socio-economic and environmental effects of green tourism, as well as to
determine the prospects and challenges of its development in the region. The methodological
framework included an online survey of 50 respondents (students, lecturers, and representatives of
the tourism sector), statistical data analysis using SPSS Statistics 26.0, and a comparative study of
modern scientific publications and international strategic documents.
The results showed that more than 70% of participants positively assess the prospects of green
tourism, while only 40% associate it with specific SDGs, which indicates a lack of awareness. The
economic potential is reflected in supporting small and medium-sized businesses and creating jobs,
while the environmental aspect is linked to the preservation of natural resources and biodiversity.
The main barriers identified are insufficient infrastructure and weak policy coordination.
International experience demonstrates that sustainable development is possible only through a
comprehensive approach that includes government support, local community involvement, and
innovative technologies.

The study concludes that there is a need to develop a national strategy for green tourism, invest
in ecological infrastructure, and implement educational programs for the population.

Keywords: green tourism, sustainable development, Sustainable Development Goals,
Kazakhstan, Central Asia, ecological infrastructure, socio-economic effects.
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Introduction

The modern development of the global economy is increasingly intertwined with environmental
challenges and the urgent need to transition to sustainable models of production and consumption.
Growing anthropogenic pressures on the environment, climate change, ecosystem degradation, and
the depletion of natural resources pose the task of finding new approaches to ensuring balanced
growth. Under these conditions, tourism—as one of the largest and most dynamically developing
sectors of the world economy—gains special significance as an instrument for achieving the United
Nations Sustainable Development Goals (SDGs) set out in the 2030 Agenda [1].

In recent years, particular attention has been paid to green tourism, which is regarded as a type
of sustainable tourism aimed at harmonizing economic, social, and environmental interests. Its core
principles include the preservation of natural and cultural ecosystems, minimization of the carbon
footprint, rational use of resources, and active involvement of local communities in socio-economic
processes [2; 3]. Thus, green tourism is not only a form of leisure and recreation but also a strategic
instrument for the transition to a “green economy.”

Researchers note that green tourism simultaneously fulfills several functions: it creates new
jobs, supports small and medium-sized enterprises, stimulates local production and services, fosters
community development, and strengthens cultural identity [4; 5]. GOssling and colleagues emphasize
that the development of environmentally responsible tourism is directly linked to the need to reduce
greenhouse gas emissions and adapt the tourism industry to climate change [6]. Similarly, Balsalobre-
Lorente et al. highlight the relationship between green tourism and “green growth,” where sustainable
tourism acts as a catalyst for economic diversification and innovative development [7].

Hall rightly observes that the potential of sustainable tourism can be realized only through
effective public policy, incentives for “green” investment, and cross-sectoral collaboration [8§].
Scheyvens and Hughes point out that green tourism enhances social sustainability by aligning the
interests of tourists and local populations, reducing social tensions, and ensuring fair income
distribution [9]. Fang and colleagues stress that the growing demand for environmentally friendly and
authentic tourist products fosters innovation in tourism resource management and creates new models
of cooperation between governments, businesses, and society [10].

International experience shows that integrating green tourism into national development
strategies contributes to economic diversification, investment attraction, the creation of “green jobs,”
and the promotion of environmentally responsible practices [11; 12]. At the same time, according to
Lu et al., key challenges remain the modernization of infrastructure, improving the energy efficiency
of tourism facilities, developing ecological transport, and implementing “smart tourism” principles
[13]. Practices such as eco-routes, ethno-tourism, and the use of national parks as tourism clusters
demonstrate that green tourism can serve as a driver of socio-economic development in transition
economies [14; 15].

An important feature of green tourism development is its close alignment with global initiatives
aimed at achieving the SDGs. For instance, SDG 8 (“Decent Work and Economic Growth”) reflects
the potential of green tourism in creating jobs and stimulating entrepreneurship. SDG 11
(“Sustainable Cities and Communities”) emphasizes the balance between tourism development and
residents’ quality of life. SDG 12 (“Responsible Consumption and Production”) highlights the
importance of introducing eco-friendly practices in hospitality, transport, and food services. SDG 13
(“Climate Action”) underscores the need to reduce the tourism sector’s carbon footprint, while SDG
15 (“Life on Land”) is directly related to biodiversity protection and the development of ecological
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routes. In this way, green tourism becomes a practical tool for implementing key tasks of the global
agenda.

Despite the growing interest in green tourism, a number of issues remain unresolved. These
include the development of unified methodologies for assessing its contribution to sustainable
development, a shortage of financial resources for infrastructure modernization, insufficient
ecological awareness and educational programs, as well as contradictions between business interests
and environmental protection goals. These challenges are particularly acute in Central Asian
countries, where the potential for green tourism is significant, but its realization requires a systemic
approach and support from governments, businesses, and international organizations.

The purpose of this article is to explore the role of green tourism in ensuring sustainable
economic development and its contribution to achieving the UN 2030 SDGs.

To achieve this goal, the study sets the following objectives:

e to analyze the conceptual foundations of green tourism and its significance in global and
regional practice;

e to examine the contribution of green tourism to the implementation of key SDGs;

o to identify the socio-economic effects of green tourism for national economies;

e to determine the prospects and challenges of green tourism development in Kazakhstan and
Central Asian countries.

Thus, the relevance of green tourism is determined by the need for an integrated approach that
combines environmental, social, and economic aspects of sustainable development, as confirmed by
both international and regional research.

Methodology

The methodological framework of the study was based on a comprehensive approach that
combined both quantitative and qualitative methods of analysis. This choice was driven by the need
not only to collect statistical data on the development of green tourism but also to gain a deeper
understanding of its conceptual foundations, its contribution to the implementation of the United
Nations Sustainable Development Goals (SDGs), and its socio-economic effects for national
economies.

At the first stage, secondary data were collected and systematized. For this purpose, scientific
publications, materials of international organizations (UNWTO, World Bank, Global Sustainable
Tourism Council — GSTC), as well as official strategic documents of Kazakhstan and Central Asian
countries were used. The sources were systematized through Scopus and Google Scholar databases,
which made it possible to identify the most relevant research and to compare international and
regional experiences.

To obtain primary data, a survey was conducted among students, lecturers, and professionals
working in the tourism sector. The questionnaire included questions aimed at identifying the level of
awareness of green tourism and its relationship with the SDGs, as well as assessing perceptions of its
socio-economic impacts. To ensure the reliability of the survey data, Cronbach’s alpha (o) coefficient
was calculated using SPSS Statistics 26, which confirmed the internal consistency of the scale.

The collected data were processed using descriptive statistics and correlation analysis in SPSS
Statistics 26. The results were visualized in the form of tables and charts, which made it possible to
clearly reflect the identified trends and patterns.

For the analysis of textual and regulatory materials, content analysis was applied. Using NVivo
12 software, key concepts such as “sustainability,” “ecotourism,” and “green growth” were identified

8
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and compared with the goals and indicators of the SDGs. This enabled the evaluation of the extent to
which the strategic documents and programs of Kazakhstan and neighboring countries align with
international standards in the field of sustainable tourism.

The final stage involved a comparative analysis, which allowed the practices of Kazakhstan to
be compared with international experiences. This approach helped to identify the strengths and
prospects of green tourism in Central Asia, as well as to highlight key challenges related to financing,
infrastructure development, and the regulatory framework.

The applied methodology made it possible not only to examine green tourism in the context of
global and regional practices but also to analyze its contribution to the implementation of the SDGs,
to identify its socio-economic effects for national economies, and to outline prospects for further
development in Kazakhstan and Central Asian countries.

Results

The findings of the study confirmed the relevance and multidimensional nature of green tourism
as an instrument of sustainable development. The research combined data from an online survey
involving 50 respondents (students, lecturers, and representatives of the tourism sector) with a
comparative analysis of contemporary scientific sources and international documents. This
comprehensive approach made it possible to identify key trends, opportunities, and constraints in the
development of green tourism in Kazakhstan and Central Asian countries.

Prior to data analysis, the reliability of the questionnaire was tested using SPSS Statistics 26.0.
The Cronbach’s Alpha coefficient was 0.811, indicating a high level of internal consistency of the
instrument.

Table 1 — Questionnaire Reliability (Reliability Statistics)
Cronbach's Alpha N of Items
0.811 18

Note — Calculated using SPSS Statistics 26.0.

Perception and Awareness Level

The survey revealed that more than 70% of participants positively assess the prospects of green
tourism in Kazakhstan, linking it with improved quality of life in the regions and the potential for
creating new jobs.

The results of the descriptive analysis confirm these findings:

Table 2 — Descriptive Statistics

Indicator N Mean Standard Deviation (Std. Dev.)
Perception of Green Tourism 50 4.12 0.65
Awareness of the SDGs 50 3.48 0.72
Economic Potential 50 3.89 0.68
Environmental Effects 50 4.25 0.59
Barriers (Lack of Infrastructure) | 50 3.76 0.81

Note — Compiled by the author based on data processing in SPSS Statistics 26.0.

However, only 40% of respondents were able to clearly associate green tourism with specific
Sustainable Development Goals (SDGs), such as SDG 8 “Decent Work and Economic Growth” and
SDG 12 “Responsible Consumption and Production.” This supports the findings of Scheyvens and

9
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Hughes, who noted that the potential of tourism in achieving the SDGs is often underestimated due
to insufficient knowledge and public awareness [7].

At the same time, students proved to be more receptive to environmental issues: about 60% of
them indicated a personal interest in choosing eco-routes and cultural tours. Analysis of variance
(ANOVA) revealed statistically significant differences in the level of SDG awareness among the
groups (p <0.05).

Table 3 — ANOVA: Differences in Awareness of SDGs across Groups

Source of | (¢ df MS F Sig.
Variation
Bet
ctween 2.178 2 1.089 4.652 0.015
Groups
Within 11.234 47 0.239
Groups
Total 13.412 49

Table 4 — Comparison of Mean Values (Means for Groups)

Group N Mean Std. Dev.
Students 25 3.78 0.66
Faculty (Teachers) 15 3.45 0.71
Tourism Fndustry 10 392 0.74
Representatives

These findings are consistent with the conclusions of Smith et al., who noted that the demand
for authentic and environmentally friendly tourism products is growing primarily among young
people [10].

Economic Potential of Green Tourism

The majority of respondents (about 65%) indicated that green tourism can contribute to the
development of small and medium-sized businesses, especially in rural regions. These results are
comparable with the findings of Balsalobre-Lorente et al., which emphasize the relationship between
green growth, renewable energy, and tourism development [2]. In the work of Dwyer and Forsyth, it
is also shown that the transition to green tourism models increases the economic returns from tourist
flows [9].

The online survey confirmed that local communities are interested in green tourism becoming
a source of income: 58% of respondents believe that the development of eco-routes and ethno-tourism
can reduce unemployment levels in the regions. Similar conclusions were drawn by Sharpley and
Ussi, who consider sustainable tourism a strategic tool for poverty alleviation [11].

Environmental Effects and Challenges

About 75% of survey participants agreed that green tourism should primarily focus on the
conservation of natural resources and biodiversity. These data are in line with the findings of
Gossling, Hall, and Scott, who emphasize that the tourism industry must account for climate risks
and reduce its carbon footprint [1].

However, certain barriers were identified: more than half of respondents (54%) pointed to a
lack of environmental infrastructure (waste sorting, “green” transport, energy-efficient hotels).
Similar conclusions were noted by Budeanu et al., where infrastructure modernization is described as

10
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one of the key challenges of sustainable tourism [13].

Comparison with International Practice

Content analysis of strategies and academic publications revealed that successful models of
green tourism in Europe and Asia are based on three elements: government incentives, community
participation, and the integration of innovations. Panzer-Krause, using the example of European
initiatives, demonstrated that systematic measures to support rural tourism can simultaneously
strengthen regional economies and preserve cultural heritage [8].

In Central Asia, such initiatives are implemented only fragmentarily. In Kazakhstan, the
development of eco-routes is supported in national parks; however, there is no comprehensive
program for promoting green tourism at the national level. This confirms Hall’s conclusion that the
potential of sustainable tourism can be realized only under the condition of targeted state policies and
coordinated efforts across different sectors [6].

Final Results

Thus, the research findings can be summarized as follows:

- Green tourism in Kazakhstan and Central Asia has high potential for achieving the SDGs,
particularly in terms of job creation, economic diversification, and natural resource conservation.

- Public awareness of the connection between green tourism and the SDGs remains low, which
requires educational and outreach programs.

- The key challenges are a lack of infrastructure, limited investment, and weak cross-sectoral
coordination.

- International experience demonstrates that the successful development of green tourism is
possible only through a comprehensive approach that combines government incentives, community
engagement, and the implementation of innovative technologies.

Discussion

The findings of this study demonstrate that the topic of green tourism is indeed among the most
relevant for Kazakhstan and the countries of Central Asia. Overall, the survey participants expressed
a positive attitude toward this area; however, the level of knowledge regarding its connection to the
Sustainable Development Goals (SDGs) remains comparatively low. More than 70% of respondents
noted that green tourism holds high potential, yet only about 40% were able to clearly link it to
specific SDGs, such as Decent Work and Economic Growth (SDG 8) or Responsible Consumption
and Production (SDG 12). This result is consistent with the conclusions of Scheyvens and Hughes
[7], who emphasized that the potential of tourism to contribute to the SDGs is often underestimated
due to the low level of public awareness.

Of particular interest are the responses of students, whose awareness levels turned out to be
significantly higher. Approximately 60% of surveyed students reported personal interest in eco-
friendly routes, ethno-tourism, and cultural practices. This corresponds to the observations of Fang et
al. [10], who highlight that young people in many countries are increasingly choosing
environmentally friendly and authentic tourism products, viewing them not only as a form of leisure
but also as a contribution to the preservation of cultural and natural heritage. Thus, it can be assumed
that the younger generation will become the key driver of demand for green tourism in Kazakhstan
and Central Asia.

With regard to the economic potential of green tourism, the results revealed positive
expectations. Around two-thirds of respondents believe that its development could promote the
growth of small and medium-sized enterprises, particularly in rural areas. More than half (58%) are
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convinced that eco-routes and ethno-tourism can help reduce unemployment and stimulate job
creation. Similar conclusions were drawn by Balsalobre-Lorente et al. [2], who demonstrated that
green growth, renewable energy, and tourism are interconnected and generate a synergistic effect.
Dwyer and Forsyth [9] hold a similar position, stressing that sustainable tourism models enhance the
economic returns of regions by attracting tourists interested in environmentally responsible travel
formats over the long term.

The environmental dimension also occupied an important place in the respondents’ answers.
Nearly 75% emphasized that green tourism should be primarily oriented toward nature conservation,
biodiversity protection, and the reduction of negative climate impacts. These findings resonate with
the work of Gossling, Hall, and Scott [1], who provide detailed analyses of tourism-related climate
risks and the need to reduce the carbon footprint. At the same time, respondents noted several barriers,
the most significant of which is weak infrastructural capacity. More than half of participants pointed
to the lack of systematic waste management, limited “green” transport, and insufficient energy-
efficient accommodations. Similar challenges are described by Lu et al. [13], who argue that
infrastructure modernization is among the most difficult and capital-intensive areas in sustainable
tourism development.

Comparison with international practice shows that in Europe and some Asian countries, green
tourism development has a more comprehensive character. For instance, Panzer-Krause [8] describes
successful practices in Europe, where government incentives, community involvement, and the
integration of innovative technologies have ensured the sustainable growth of the sector. In
Kazakhstan and Central Asia, similar initiatives exist but tend to remain local and fragmented. For
example, the development of eco-routes in national parks reflects positive trends; however, there is
no overarching national strategy to consolidate these efforts into a coherent policy. This observation
aligns with Hall’s [6] conclusion that without state-level coordination and cross-sectoral cooperation,
the potential of green tourism remains limited.

In summary, several key conclusions can be drawn. First, interest in green tourism within the
region is high, particularly among young people, which opens opportunities for long-term demand.
Second, both economic and environmental benefits are evident, but their realization is hindered by a
lack of infrastructure and limited institutional support. Third, international experience demonstrates
that success is possible only through a comprehensive approach that integrates government, business,
and local communities. Therefore, for Kazakhstan and Central Asia, it is essential not only to develop
isolated eco-routes but also to create a holistic sustainable tourism strategy that takes into account
economic as well as socio-environmental priorities.

Conclusion

The conducted study has shown that green tourism in Kazakhstan and Central Asian countries
possesses significant potential for advancing the Sustainable Development Goals (SDGs). The
findings reflect a generally positive public attitude: more than 70% of respondents view it as a
promising direction, with student interest being particularly strong. At the same time, only 40% of
participants were able to explicitly link green tourism to specific SDGs, highlighting the need for
systematic awareness-raising efforts.

The economic potential of green tourism lies in supporting small and medium-sized enterprises,
generating employment, and diversifying regional economies. The environmental dimension also
remains crucial: 75% of respondents identified the preservation of natural resources and biodiversity
as a top priority. However, the key barrier continues to be underdeveloped infrastructure, as indicated
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by 54% of respondents.

A comparison with international practice demonstrated that successful development of green
tourism is only possible through a comprehensive approach that integrates government incentives,
active participation of local communities, and the adoption of innovative solutions.

Recommendations

- Develop a national green tourism strategy directly aligned with the SDGs.

- Invest in ecological infrastructure, including waste management, eco-friendly transport, and
energy-efficient accommodations.

- Increase public awareness through educational and outreach programs.

- Support small and medium-sized enterprises in rural areas via grants and tax incentives.

- Draw on international experience and utilize digital technologies to promote eco-tourism in
the region.
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KACBLI TYPH3M JKOHE bYY TYPAKTHI JIAMY MAKCATTAPbI
KOHTEKCTIH/IET'I T¥PAKTbBI IAMY 39KOHOMHKACBI

Anoamna. Makanada Kasaxcman men Opmanvix A3us endepinde Typaxmol oamy
makcammapoin  (T/[M) icke acvlpy KOHmMeKCcmiHOe JHCACHIl  MYPUSMHIY — dneyemi
Kapacmuipbliaovl. 3epmmeyoiy, MaKcamvl — HCACHLL MYPUSMHIY 271eYMeMmMmIK-9KOHOMUKATIBIK,
JdHCOHe  DKONIO2UANBLIK — 2CEpNepiH  aHblKmay, COHOAU-aK — OHblY — AUMAKmagbl — Oamy
NepCnekmusanapvl MeH ColH-Kamepiepin oOencintey 0010bl. Odicmemenik Heeizee 50
pecnonoeHmke (cmyoenmmep, OKbIMYULbLIAD HCIHE MYPUSM CEKMOPbIHLIY OKiN0epi) OHAAUH-
cayarnama ocypeizy, SPSS Statistics 26.0 6agoapramacvl apKblivl  CMAMUCTUKATBIK
oepekmepOoi manoday JHCoHe 3aAMAHAYU EbLIBIMU  JHCAPUSLAHLIMOAD MeH XANblKapaiblK
CmMpame2usIblK KYaHcammapea canpblCmuvlpMalivl 3epmmey HCypizy Kipoi.

Homuoicenep kepcemrenoeti, kamuicyuvinapowty 70%-0an acmamul Hcacoli MypusMHiH
oamy Oonawavin oy 6azanauovl, arauoa mek 40%-v1  ouwvt Hakmoer T/M-men
batiianblcmelpadsl, OY1 XabapoapivblKmuly HCEMKINIKCI30iciH  0i10ipedi. DKOHOMUKATbIK
aneyem WagblH JHCcaHe opma OusHecmi KOLOAYMEH JHCIHE MHCYMbIC OPbIHOAPbIH KYDYMeH
cunammanca, K0J02USIbIK Kblpbl MAOURU pecypCcmap MeH OUOAIyaHmypainikmi cakmaymet
oatinanvicmol. Hezizei kedepeinep — uH@paKypoliblMHbIY JHCEeMKINIKCI30iel JcaHe cascammuoly
anciz yunecmipinyi. Xanvikapanvlk madxcipube mypakmel 0amyOvlH MeK KeuieHOi macin
ApPKLLIbL:  MeMAeKemmIiK — KOA0Ay, —JHCeplilikmi — KayblMOACMbIKMbIY, — KAMbICYbl  JHCIHE
UHHOBAYUANILIK, MEXHON02UANAPObl eH2I3Y apKbLIbl MYMKIH eKeHiH Kopcemeoi.

3epmmey KOpbIMbIHOBICHIHOA HCACHIT MYPUSM OOUBIHWA YIMMBLK, cmpame2ust 23ipey,
IKONIOGUATBIK UHPPAKYPLLILIMRA UHBECMUYUS CATY HCOHE XANbIKKA apHaneau Oinim 6epy
bazoapramanapuin icke acvlpy Kaxcemmici aman emineoi.

Kinm ce30ep: oicacvin mypuzm, mypaxmsl oamy, Typaxmel oamy makcammapbl,
Kazaxcman, Opmaneix A3us, 3K0102usnblK UHQDPAKYPLIIGIM, 21€YMEmmiK-IKOHOMUKANbIK
aceprep.
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3EJIEHBIH TYPU3M H DJKOHOMHKA YCTOHYHBOIO PA3BHTHA B
KOHTEKCTE IIEJIEH YCTOHYHBOI' O PA3BUTHA OOH

Aunomayus. B cmamve paccmampueaemcsi nomeHyuan 3e1€HO20 Mypusma 8
peanuzayuu Lleneti ycmotuiuusozo pazeumus (L[VP) ¢ Kazaxcmane u cmpanax Llenmpanvroii
Asuu. Ilenv uccnedosanus 3aka04anach 6 GuIAGIEHUU COYUATbHO-IKOHOMUYECKUX U
9KONI02UYECKUX IPghekmos 3enéHo20 mypuzma, a maxdce 6 onpeoeneHuu Nepcnekmus u
8b130808 €20 passumus 6 pecuone. Memoodonoeuueckas 6asa 6xknouana ouaaH-onpoc 50
PECnoHOeHmo8 (cmyoeHmos, npenooasamenetl U npedcmagumeneli. Mypucmcko20 cexmopa,),
cmamucmuyeckuli aHanu3 OaHHbIX ¢ ucnoiv3osanuem npozpammvl SPSS Statistics 26.0, a
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makoice  CpAGHUMENbHOe — UCCIe008aHUe  COBPEMEHHbIX — HAVYHbIX — nyOauxkayuti U
MENCOVHAPOOHBIX CIMPAMESUYECKUX OOKYMEHMOS.

Peszynomamer noxazanu, umo 6onee 70% y4acmHuko8 noOIOACUMENLHO OYEHUBAIOM
nepcnekmugsl 3eJ1EH020 mypusma, 00Hako auutb 40% ceazviearom e2o ¢ konkpemuwvimu L{VP,
ymo ceudemenbcmeyem 0 HeOOCMAMOYHOU 0C8e0OMAEHHOCIU. DKOHOMUYECKUL NOMEHYUA
8bIPANCACTNCA 8 NOOOEPHCKE MAN020 U CPeOHe20 bU3Heca U CO30aHUU paboyux mecm, mozoa
KaK 9KOJI02U4eCKUll ACneKm C8:A3aH C COXpAHeHUueM NPUPOOHbIX pecypcos U OUopazHooopasusi.
OcHosHbie Oapbepbl — HEOOCMAMOUYHOCIb UHMPACMPYKMYPbl U C1abas KOOpOUHAYuUs
noaumuxu. MescoynapooHbiti onvlm 0eMoHcmpupyem, ymo yCmoudugoe passumue 603MO*CHO
JUWD NPU KOMNIEKCHOM N00X00e, BKIIUAUiem 20Cy0apCmeeHHy0 N0O00EPICK), 806IeUeHUe
MECMHbIX cO00Uecms u 6HeopeHUe UHHOBAYUOHHBIX MEXHOLO2ULL.

Kniouesvie cnosa: senénviii mypusm, ycmouuusoe pazeumue, Llenu ycmoiiuugoco
pazeumus, Kasaxcman, Llenmpanvuas A3zus, sKonocudeckas uH@pacmpykmypa, coyuaibHo-
9KOHOMUYEcKUe Iphexmbi.
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THE TOURIST POTENTIAL OF THE HISTORICAL AND CULTURAL LANDSCAPE
OF LAKE ALAKOL

Abstract. This study explores the historical and cultural landscape potential of Lake Alakol, a
unique natural and recreational site in Eastern Kazakhstan. Known for its healing mineral waters
and scenic beauty, Alakol has become a center of rapid growth in domestic tourism. However, its
rich cultural heritage, including connections to the Great Silk Road, nomadic traditions, folklore,
and sacred practices, remains underrepresented in tourism strategies.

Using a mixed-method approach that combines literature analysis, statistical data, field
research, and interviews with local residents and visitors, this paper identifies both opportunities and
constraints in developing cultural and sustainable tourism around the lake. The findings show that
while tourism infrastructure has significantly expanded, the integration of cultural and historical
content into tourism products is still minimal.

Comparisons with similar destinations such as Issyk-Kul (Kyrgyzstan), Lake Baikal (Russia),
and Lake Balaton (Hungary) demonstrate that Alakol has strong potential to attract not only domestic
but also international tourists. Recommendations include the development of cultural routes,
multilingual accessibility, community-led initiatives, and environmentally sustainable practices. By
combining economic growth with cultural identity, Lake Alakol can become not only a leading health
resort, but also a cultural landmark of Central Asia.

Keywords: Lake Alakol, cultural landscape, historical tourism, East Kazakhstan, sustainable
tourism, historical potential, regional development.

Introduction

In recent years, cultural and ecological tourism has become one of the fastest growing sectors
of global tourism, emphasizing the importance of regions with both natural uniqueness and historical
depth. Lake Alakol, located in Eastern Kazakhstan, is a valuable natural and cultural landscape that
has long attracted attention due to its ecological, geographical and spiritual significance [1, 2]. The
lake is known for its mineral-rich waters with healing properties, unique biological diversity and

*bisre nmypeic cinteme xacaHb3: Agybetova R., Sailaubai Y., Omarova A., Orynbekova A. The
Tourist Potential of the Historical and Cultural Landscape of Lake Alakol // Bulletin of the
International university of Tourism and Hospitality. -2025. —-No3(9). -b. 17-25.
https://www.doi.org/10.62867/3007-0848.2025-3.02

*Cite us correctly: Agybetova R., Sailaubai Y., Omarova A., Orynbekova A. The Tourist
Potential of the Historical and Cultural Landscape of Lake Alakol // Bulletin of the International
university of Tourism and Hospitality. —2025. —No3(9). -b. 17-25.
https://www.doi.org/10.62867/3007-0848.2025-3.02
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picturesque surroundings. However, in addition to its ecological features, Alakol also bears traces of
ancient trade routes, nomadic traditions and sacred local beliefs, which together form a multifaceted
cultural identity [3].

The importance of studying the historical and cultural landscape of Alakol lies in its potential
integration into broader tourism development strategies in Kazakhstan. The lake was included in the
national tourism development program as one of the key places for health tourism and cultural
heritage. However, despite continued investments in infrastructure and a growing number of visitors,
the intangible cultural elements and historical heritage of the area are still underrepresented in current
development plans.

The purpose of this article is to assess the cultural and historical potential of the Alakol region
through an interdisciplinary lens combining the geography of tourism, ethnography and heritage
management. It will provide statistics on the growth of tourism, provide an overview of the cultural
and spiritual heritage associated with the lake, and propose strategies for sustainable and culturally
respectful development. By understanding and preserving this heritage, policy makers and
stakeholders can provide long-term benefits to local communities and create meaningful experiences
for visitors.

Literature review

In recent decades, scientists' interest in Kazakhstan's cultural landscapes has increased,
reflecting a broader trend in global tourism research emphasizing the importance of integrating
natural and cultural heritage (UNESCO, 2013). Scientists such as Nurlanova and Sadvokasova
(2019) explored the potential of the historical routes of the Great Silk Road of Kazakhstan,
identifying Lake Alakol as part of the eastern corridor. Their work indicates the need for a deeper
study of regional heritage sites and their inclusion in tourism planning [3].

Mukhamedzhanova and Zhanburshin (2020) pay special attention to the role of lakes in the
tourism economy of East Kazakhstan. They emphasize the healing waters of Alakol and its popularity
among local tourists, but note that cultural narrative and interpretation of heritage remain
underdeveloped [4]. This gap is confirmed by Alimbekova (2021), who explores how local traditions
and beliefs, such as the spiritual value attributed to the lake, are important for creating a distinctive
regional tourism brand [5].

Research conducted by international researchers such as Timothy and Boyd (2003) provides a
useful framework for assessing cultural heritage sites, in particular the importance of local
participation and heritage conservation in tourism development. These ideas are relevant for Alakol,
where the preservation of elements of nomadic culture can be integrated into ecotourism and wellness
experiences.

In recent government reports, such as the National Tourism Development Program of
Kazakhstan for 2020-2025, Alakol is recognized as a priority area [6]. However, most official
documents focus on infrastructure and economic returns, while cultural sustainability is mentioned
in limited numbers. Thus, the scientific literature indicates a growing awareness of the region's
tourism potential, but calls for more holistic approaches combining physical development with
cultural preservation.

Methodology
The study employed a mixed-method design that integrates both qualitative and quantitative
approaches.
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Data on tourist flows, accommodation, and revenues for 2015-2023 were collected from the
Bureau of National Statistics and the Regional Tourism Department of East Kazakhstan. These data
provided a quantitative basis for identifying growth trends.

Academic publications, government programs, and international reports (UNESCO, UNWTO)
were analyzed to place the case of Alakol in a broader theoretical and comparative framework.

During summer seasons of 20222023, site visits were conducted to major resorts and cultural
sites around Lake Alakol. Observations focused on infrastructure quality, cultural representation, and
environmental challenges.

Semi-structured interviews were held with 30 local entrepreneurs (guesthouse owners, guides,
artisans) and 15 representatives of local authorities. In addition, short surveys were distributed among
50 domestic and 20 international tourists visiting the lake. These instruments captured perceptions of
cultural heritage, service quality, and development prospects.

The integration of these methods ensured both empirical reliability and cultural depth.
Triangulation of data allowed cross-verification between statistical indicators, field insights, and local
community perspectives.

Results and discussion

The analysis of Alakol shows that the region combines natural beauty with a deep cultural
identity. Field visits, interviews with local residents, and surveys of tourists confirm that, while
wellness and recreation dominate, there is significant untapped potential for cultural and spiritual
tourism.

Tourism trends. Between 2015 and 2023, the number of visitors increased from 200,000 to 1.2
million. Most are domestic tourists (95-98%), with international visitors still a small share.
Infrastructure has improved: the number of accommodation facilities more than doubled, and private
investment grew from 40% to 75%. Tourism revenues increased sixfold, reaching 8.1 billion tenge
[3].

Examples of cultural tourism products and routes. Despite historical ties to the Silk Road, there
are still very few cultural tours or heritage centers. However, the potential is rich. Several
archaeological and sacred sites — such as the ruins of the Ablaykit monastery (17th century),
caravanserai remains along the Silk Road corridor, and local mausoleums — could be integrated into
cultural itineraries. Traditional events like Nauryz celebrations, folklore festivals in Urdzhar district,
and “Songs of Alakol” music gatherings provide opportunities for cultural programming. Craft
workshops (felt-making, jewelry, wood carving) could be offered as part of community-based
tourism. A possible route is the “Alakol-Semey Cultural Corridor,” combining lake recreation with
visits to Semey’s literary and historical heritage, including the Abai and Dostoevsky museums.

International comparison. Similar destinations offer useful lessons:

— Issyk-Kul (Kyrgyzstan) successfully combines beach tourism with nomadic cultural
festivals.

— Lake Baikal (Russia) integrates ecological tours with indigenous Buryat traditions.

— Lake Balaton (Hungary) links wellness with music and cultural events, making it attractive
to European tourists.

— For Alakol, adopting such practices would increase its competitiveness in the Central Asian
tourism market and attract foreign visitors.
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Strategies for international tourist attraction. Although Alakol has significant potential, several
barriers hinder international arrivals: limited air connectivity, lack of English-language services,
weak online visibility, and insufficient integration into regional routes. To address these, a set of
strategies can be proposed:

— Transport connectivity: introduce regular charter flights from Almaty and Astana to Urdzhar
Airport during peak season, coupled with shuttle transfers to the lake;

— Digital marketing: promote Alakol on international platforms (Tripadvisor, Booking,
Expedia) and through social media campaigns targeting niche groups (eco-tourists, wellness travelers,
Silk Road enthusiasts);

— Multilingual accessibility: expand tourist information, signage, and guided tours in English,
Chinese, and Turkish;

— Regional integration: include Alakol in broader Silk Road tourism networks supported by
UNWTO and SCO, ensuring its promotion alongside well-known destinations;

— International fairs and partnerships: present Alakol at global tourism fairs such as ITB Berlin
or MITT Moscow and establish collaborations with tour operators in Central Asia and Europe.

Challenges. Seasonal overcrowding, unregulated construction, and waste management remain
pressing issues. In addition, most signage and information materials are only in Kazakh and Russian,
limiting accessibility for international tourists.

Community engagement. Interviews with local entrepreneurs and residents show high interest
in tourism development, but also a lack of training and financial support. Micro-grants, training
programs, and partnerships could enable communities to run guesthouses, cultural tours, and eco-
projects, ensuring both income generation and heritage preservation. To summarize, Lake Alakol
provides a double opportunity: to strengthen Kazakhstan's position in the field of nature and wellness
tourism and to demonstrate the deep historical and cultural roots of the eastern regions of the country.
However, this requires more inclusive and culturally sensitive planning strategies.

Table 1 — Tourism development trends in the Alakol region (2015-2023)

Year | Total Domestic | International | Average | Accommodation | Tourism
visitors (%) (%) number units revenue
of days of (billion)
stay
(days)
2015 | 200 000 | 98% 2% 3.2 74 1.2
2017 | 450 000 | 97% 3% 3.5 98 2.9
2019 | 700 000 | 96% 4% 4.1 125 4.8
2021 | 980 000 | 95% 5% 4.6 145 6.2
2023 | 1200 95% 5% 5.0 172 8.1
000
Source: Bureau of National Statistics of the Republic of Kazakhstan
(https.//stat.gov.kz) [3]

The figures show a steady and significant growth in tourist flows to the Alakol district: between
2015 and 2023, the number of visitors increased more than fivefold. The majority of tourists are
residents of Kazakhstan, which indicates the importance of the region as a popular place for recreation
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and health improvement within the country. At the same time, international tourism remains
underdeveloped, which indicates a promising direction for further strategic progress.

The average length of stay of tourists increased from 3.2 to 5.0 days, which indicates both an
increase in the level of satisfaction with the holiday and the development of infrastructure. During
this period, the number of accommodation facilities more than doubled, and significant investments
were made in the sector of private hotels and sanatoriums.

Revenue from tourism increased more than sixfold - from 1.2 to 8.1 billion tenge, which had a
direct positive impact on the local economy. However, the consistently high share of domestic
tourism (95-98%) indicates the need to activate international marketing initiatives and expand the
range of services in foreign languages.

Table 2 — Infrastructure and employment in the Alakol tourist region (2015-2023)

Indicator 2015 2017 2019 2021 2023

Number of tourist 74 98 125 145 172
Facilities

Number of 1.150 2.000 2.800 3.900 4.500
Employees in
Tourism

Share of private 40 53 61 69 75
sector investment
(%)

Share of 60 47 39 31 25
Government
investment (%)

Number of travel 8.000 16.500 23.000 33.000 41.000
packages sold

Number of 4.500 9.800 14.500 22.000 30.000
Wellness tourists

Source: Regional Tourism Department of East Kazakhstan, 2024 [3]

The number of tourist sites in the Alakolsky district increased by more than 130% between
2015 and 2023. This reflects active efforts to expand the tourism infrastructure, especially in the field
of health and resort services. The number of jobs in the tourism sector has almost quadrupled, which
indicates the growing importance of the region as an employment center.

The share of private sector investment increased from 40% to 75%, indicating growing
confidence of entrepreneurs and local businesses in the development of the tourism industry. At the
same time, the volume of public investment decreased proportionally, which corresponds to the
strategic direction of forming a market model for tourism development in Kazakhstan. The number
of sold tourist packages increased fivefold, indicating an increased interest in complex tourism
products, especially among representatives of the local middle class. Also, the increase in the number
of health tourists from 4.5 thousand to 30 thousand indicates an increased recognition of the medical
and environmental benefits of the Alakol region. Thus, the observed trends confirm the transition of
the Alakol tourism model from spontaneous visits to local places to more organized and service-
oriented tourism, which implies increased requirements for the level of comfort and cultural content
of recreation.
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Based on the conducted research and analysis, the following recommendations are proposed to
promote the sustainable development of tourism in the Alakol region with an emphasis on the
preservation and popularization of its historical and cultural landscape:

1. To develop tourist programs dedicated to cultural heritage. Organize guided tours, folklore
performances and exhibitions talking about the history of the region's nomads, connections on the
Great Silk Road and spiritual traditions [7,8,9]. The establishment of museums or interpretation
centers near the lake would increase the awareness of visitors about the local culture and their
appreciation.

2. Promote public tourism. Encourage local residents to participate in tourism through training
and the provision of micro grants for the development of guest houses, crafts and cultural workshops
[10, 11]. This will strengthen the local economy and preserve intangible heritage such as oral
storytelling, rituals and cuisine.

3. It will increase multilingual accessibility. Provide signage, brochures and digital content in
Kazakh, Russian, English and other international languages [12]. This will help attract foreign
visitors and increase the level of inclusivity in the tourism sector.

4. Implement environmentally sustainable practices. Implement rules for waste management,
protection of natural areas and prevention of over-development. Eco-friendly tourism infrastructure
(for example, solar energy, water-saving technologies) should be a priority in new construction
projects.

5. Develop off-season tourism strategies. In order to reduce seasonal stress and ensure year-
round employment, health and cultural tourism outside the summer months should be encouraged.
These can include winter ecological tours, cultural festivals, and wellness retreats.

6. Strengthen marketing and branding. To create a single regional tourism brand based on the
healing waters and cultural value of Alakol. Targeted marketing campaigns, including social media,
international travel fairs, and collaboration with influencers, can increase awareness.

7. Improve infrastructure and communications. Continue to develop transport links (such as
improved roads, air links to Urzhar Airport), Wi-Fi accessibility, and public facilities such as visitor
centers, rest stops, and medical services.

Conclusion

Lake Alakol is a unique destination that combines wellness resources with historical and
cultural richness. Tourism has grown rapidly, but the cultural dimension is still underutilized. The
lake’s connection to the Silk Road, its role in Kazakh oral tradition, and its sacred significance offer
opportunities for creating distinctive cultural tourism products.

International comparisons demonstrate that Alakol could follow models of destinations like
Issyk-Kul, Baikal, or Balaton, where cultural and ecological features are integrated into tourism
strategies. To realize this potential, it is essential to strengthen cultural programming, expand
multilingual accessibility, support local communities, and adopt sustainable practices.

By moving beyond a narrow economic approach and embracing a holistic model of tourism
development, Alakol can become not only a leading health resort but also an internationally
recognized cultural landmark of Central Asia.

This research was funded by the Committee of Science of the Ministry of Science and
Higher Education of the Republic of Kazakhstan (Grant No. BR24992981)
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IokopiM aTeiHaarsl yHuBepcuteri, (Kasakcran, Cemeil)

AJIAKOJI KOJIIHIH TAPUXH-MO/IEHH JIAH/IIIIA®THI TYPUCTIK OJIEYETI

Anoamna. Byn zepmmey [llvizvic Kazaxcmanmoa opnanackau epexuie maduzu HcoHe
PEKPeayuAbIK HbICaH — ANaken KONiHiy mapuxu-maoeHu 1aHOuapmulx aneyemin Kapacmulpaosl.
lunanvt munepanovi cyrapvl MeH KOpKeM maduamvimMer MaubiMal AnaKen cOHbl HCbln0apuvl iWKi
MYPUSMHIH KAPKbIHObL 6CY OPMANbIRbIHA AUHAIObL. Anaiioa oHbly Oati Madenu mypacol — ¥l JKibex
JHCONbIMEH Oatinanvlcmap, Kewneni oacmypiep, (DOabKIOp JHCoHe CAKpalovbl madicipuberep —
AUMaKmslx mypucmix cmpame2usiapoa Hemkinikmi oeyeetioe Kepinic mannatl omaolp.

Qoebuemmepoi, CMamucCmuKkaiblk oepekmepoi, 0alaIvlK 3epmmeynepoi JHcaHe dHcepilikmi
MYPEbIHOAp MeH mypucmepeae Hcypeiziieen cyxoammapovl KaAMmumulH apanac a0icmemenix macinoi
Konoana omwipvin, Oyn 3epmmey Anakenr MAaHbIHOAbL MIOEHU JiCoHe MYPAKmvl Mmypusmoi
0ambimyoazvl  MYMKIHOIKmep MeH  wekmeyiepdi — aumblkmauovl. Homuowcenep — mypucmik
UHDPAKYPOLILIMHBIY €03YID KeHelleeHiHe KapaMaCmaH, MaOeHU HCaHe MAPUXU MA3MYHObL MYPUCMIK
OHIMOepee enei3y0iH weKkmeyii eKeHin Kopcemeoi.

blcmuvikkon  (Kvipevizcman), baiikan (Peceu) owcone baramon (Benepus) cuskmol
0eCMUHAYUANAPMEH CATILICMbIPMATbL Manoay Anaxkendiy mex omaHoblK emec, COHbIMeH Oipee
wemenoix mypucmepoi mapmy a1eyemin auKblHOAUObl. YCbIHLICMAPOLIH KAmMapblHOA MO0eHU
bazvimmapovl 0amvimy, KONMiNOi KOAHCemiMOLIiKmi apmmulpy, HCepeilikmi KayblMOacmvlKmapobly
bacmamanapei Ko10ay dHcaHe IKOI0SUAIbIK MYPAKmMbl maxcipubenepoi eneizy oap. IKOHOMUKATBIK
oCiMOI MaOeHU Oipezellliknen yiliecmipe omulpvin, ANaken xemeKuti cayblKmulpy Kypopmul 2aHd
emec, convimer kamap Opmanvlk A3usanbly MaOeHU HblCaHbl 601A AlAobL.

Kinm co3dep: Anaxen keni, madenu nanowagpm, mapuxu mypusm, Llvievic Kazaxcman,
MYpPaKmol mypusm, mapuxu aaieyem, 6HIipaik 0amy.

P. ATBIBETOBA’, E. CAU/IAYBAH', A. OMAPOBA'=, A. OPBIHEEKOBA?
'Eppasuiickuii HaoHanbHbIH yHuBepcuter um.JL.H.'ymunesa, (Kaszaxcran, Actana)
e-mail:aiganym128@mail.ru

*Vuusepcuret umenu lllakapuma, (Kasaxcran, Cemeit)

TYPUCTCKHH IHIOTEHIIHAI HCTOPUHKO-KYJIbTYPHOI O JIAH/IIIIA®TA O3EPA
AJTAKOJTb

Annomayun.  Jlannoe — ucciedoganue - paccmampuéaem — UCHOPUKO-KYIbIYPHbILLL
JaHOWadmubL NOMeHYUuan 03epa Anaken, YHUKAIbHO20 RPUPOOH020 U PEKPEAYUOHHO20 00beKmda,
pacnonodicenno2o 6 Bocmounom Kasaxcmane. Hzeecmmnoe ceoumu yeneOnbiMU MUHEPATbHbIMU
800aMU U JICUBONUCHOU NPUpPoOol, 03epo Anaken 8 nociedHue 200bl O0eMOHCHPUpPYem
cmpemumenvHolll pocm eHympenne2o mypusma. Qonaxo e2o bocamoe KylbmypHoe Hacleoue —
grntouas ceasu ¢ Benuxum [llénkoevim nymém, KouesblMu mMpaouyusimu, QOIbKIOpoM U
CAKpANbHbIMU NPAKMUKAMU — OCMAEMCST HeOOCMAmMOYHO NPeOCMAGLeHHbIM 6 DeSUOHAIbHBIX
MYPUCMUYECKUX CIPAMeSUsX.

Ilpumensis cmewlannblii. MeMOOOI02UHECKULl NOOX00, BKIIOUAIOWUL AHAIU3 JTUMEPAMYPbl,
CMamucmuyeckux OAaHHLIX, NONeble UCCIe008AHUS U UHMEPEbI) ¢ MECMHbLIMU JHCUMENIMU U
mypucmamu, OaHHoe UCCLe008aHUE BbIABIIACT KAK BO3MOICHOCIU, MAK U OZPAHUYEHUs. 8 PA3GUMUL
KYIbIMYPHO20 U YCMOUYUBO20 MYPUIMA 80KpYe 03epa. Pe3yiomamol nokaszvléarom, 4mo, HecmMompsi
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Ha 3HAYUMeNbHOe PAaculuperue mypucmuyeckol uHGpacmpykmypul, uHmezpayus KyJavmypHo20 U
UCTNOPUYECKO20 COOEPHCAHUS 8 MYPUCMUYECKUE NPOOYKIMbL OCIAEMCsl 02PAHUYEHHOU.

Cpasnumenbhbiii aHaiuz ¢ makumu oecmunayusamu, kaxk ozepo Hccoik-Kynw (Kupeuzcman),
baiixan (Poccus) u barnamon (Benepus), noouépkusaem nomenyuan Anaxos npusiekams He moabKo
omeuecmeeHHbIX, HO U UHOCMPAHHBIX MYPUCMO8. B yucie pexomeHnoayuii — pazeumue KyibmypHblX
Mapuipymos, NnogvluleHue MHO20A3bIYHOU OOCMYNHOCIMU, NOO00EPAHCKA UHUYUAMUE MECHHBIX
coobwecms u gneopeHue 3Kono2uvecku ycmouuugvlx npakmuk. Couemasn 3KOHOMUYECKUL pOCM C
KYIbMYPHOU CAMOOLIMHOCMbIO0, ANAKen cnocobeH cmams He mMobKOo 8e0yuum 0300pOBUMETbHbIM
KYpOpmMoMm, HO U KyIbmypHOU docmonpumeyamenbHocmoio Llenmpanvrotl A3uu.

Knroueevie cnosa: o3epo Anakonvb, KyibmypHulil J1aHOWAGM, UCMOPUYECKU MYPU3M,
Bocmounwii  Kazaxcman, ycmotuugolti mypusm, UCMopudecKuil NOMeHYyuaul, pecUuoHaibHoe
passeumue.

25



Bulletin of the IUTH, Volume 3(9), 2025

I'PHTH 06.71.07 https://www.doi.org/10.62867/3007-0848.2025-3.03
YK 641.5

3. AJIMMKYJIOBA', 3. AJIbJKAHOBA'=, J]. ATAIIIEBA', A. KAKCBIBEK!
'MexyHapoHBIi yHUBEPCUTET Typu3Ma U rocTenpuumctsa, (Kasaxcran, TypkecTan)
e-mail: alzhanova.elmira@iuth.edu.kz

KPOCC-KY/IbTYPHBIE KY/IHHAPHBIE KOHIEIIIIHHU: B/IMAHHE
TPAJUIIHOHHbBIX KYXOHb HA COBPEMEHHOE TI'ACTPOHOMHYECKOE
HCKYCCTBO

Annomayua. Cmamos noceéiawena auaiu3y KpoCC-KYJIbMYPHLIX GIUAHUN HA KYIUHAPHOE
uckycemeo Kazaxcmana kax ompaxjceHusi UCmMopudecKux, 2eoepa@uueckux u dMHOKYIbMYPHBIX
gaxkmopos. Kazaxcman, pacnonodxcenuviti Ha nepekpécmke Eeponvl u Asuu u Ovigwuti yacmoio
Benuxoco wénkosoco nymu, cman npocmpancmeom axmueHo20 KYAbMYPHO20 00MeHd, Ymo
OMPAa3uloch 6 2acmpoHomuieckou cghepe. Paccmampuearomesn Kniouesvie UCMOYHUKU GIUAHUA:
KUMaicKas, nepcuocKkas, UHOULICKAs U apadbcKas KyJIUHApHvle mpaouyul, a makice 6Kia0 muopKCKUx
U KO4eBblX HAp0o00s. AHANUUPYIOMCA NpUMepPbl 3aUMCMB08AHUS UHESPeOUenmos (uail, puc, opexu,
cyxogpykmel) u cnoco608 npucomosienus, Komopwvle OpeaHUudHO UHMEZPUPOBAIUCL 8 MECHHYI0
eacmponomuro. Ocoboe GHUMAHUE YOeNeHO PONU HCUBOMHOBOOCHBA U KOUeB8020 00pa3a HCU3HU,
npeodonpedenusuux OOMUHUPOBAHUE MACHLIX U MOJIOYHBIX NPOOYKMOG 8 Ka3axcKkou KyxHe. Takoce
paccmampusaemcsi COBPEMEeHHOe COCMOSHUE 2ACMPOHOMUYECKO20 MYPU3Ma Kak UHCMPYMeHma
MEJHCKYIbMYPHO20 OUAN02A U COXPAHEHUs KYIbMypHO20 Hacledus. B pezyromame uccredosanus
NOKA3aHO, YMO KA3aXcKas KyXHa npeocmasisiem coOol cniemeHue MHO20CIOUHbIX dMHO-
KVAUHAPHBIX U HEUWHUX GIUAHUL, Ymo Oellaem eé He MOAbKO YHUKAIbHOU, HO U NepCneKmusHou 6
27100aNbHOM 2aCMPOHOMUYECKOM KOHMeEKCme.

Knioueevie cnosa: Kazaxcman, xpocc-kyiomypuoe 6nusHue, 2acmpoHOMUs, KVIUHAPHOE
ucxkyccmeo, LLénkoswiti nymos, SMHOKYIbMYPHbIE MPAOUYUU, MIOPKCKASL KVXHS, 2ACMPOHOMUYECKUL
Mypusm.

BBenenue

KynuHapHO€ HCKYCCTBO SABIJISIETCSI HEOTBEMJIEMOM YacCThbIO KYJBTYPHOW HJIEHTUYHOCTH
KaXJIOTO HapoJa, OTPAKAIOIICH €ro MCTOpHIo, 00pa3 >KU3HU, TPAJAUIIMKU U IIEHHOCTH. B ycrnoBusx
rnobanu3ald M aKTUBHBIX MHIPAIIMOHHBIX MPOLIECCOB HAIMOHAIBHBIE KyXHH BCE Yalle
MOJBEPraloTCsl  BIAMSHHUIO JAPYTHX KyJbTyp, YTO TMPUBOAUT K (OPMUPOBAHUIO HOBBIX
racTpOHOMHUYECKHX (OPM U BKYCOBBIX coueTaHHWil. Ha mpoTsikeHHH BCeil MCTOPUU YellOBEUECTBA

*bi3re qyphic ciaTeMe kacaHbl3: AJIMMKYyJoBa ., AikxkaHoBa 3., Atamesa /1., Kakcbioek A.
Kpocc-kynbpTypHBIE KyJlTHHApHBIE KOHIICTIIIMHU: BIMSHUE TPAJUIIMOHHBIX KyXOHb Ha COBPEMEHHOE
ractpoHomudeckoe uckycctso // Bulletin of the International university of Tourism and Hospitality.
—2025. -No3(9). —b. 26-38. https://www.doi.org/10.62867/3007-0848.2025-3.03

*Cite us correctly: Alimkulova E., Alzhanova E., Atasheva D., Zhaksybek A. Kross-kulturnye
kulinarnye koncepcii: vliyanie tradicionnyh kuhon na sovremennoe gastronomicheskoe iskusstvo
[Cross-cultural culinary concepts: the influence of traditional cuisines on modern gastronomic art] //
Bulletin of the International university of Tourism and Hospitality. —2025. -No3(9). -B. 26-38.
https://www.doi.org/10.62867/3007-0848.2025-3.03
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racTpOHOMUS UT'pajla 3HAYUMYIO POJIb B KyJIbTypHOM oOMeHe. Ka3zaxcTaH, Haxo1sCh Ha epeceueHnun
Bocroka u 3anama u o61a1asi MHOTOBEKOBOM MCTOpHEH KOYEBOT0 o0pa3a KW3HH, CTal YHUKATbHOU
1aTGOpMON I MEXKKYJIbTYPHOTO B3aUMOJICHCTBHUS, B TOM YHCIIE U B chepe racTpOHOMUH.

CoBpeMeHHas TaCTPOHOMHSI TPEACTABIAET CO00M pe3ynbTaT ATUTEIBHON TpaHChopManuu
JIOKQITHBIX KYJIHMHAPHBIX TPAKTHK TIOJ BIHMSHHEM TIJI00amu3anud W Murpanuu. Mcropudecku
tepputopusi Kazaxcrana cily)uja BaXKHbIM 3B€HOM BenMKOro meénakoBOro myTH, Yepe3 KOTOPbIH
MIPOUCXOUII HE TOJIBKO TOPTOBBIN, HO M KYJIbTYpHBIM 00MeH. COTHM JIeT Yepe3 CTenu MPOXOAUIU
KapaBaHbl, HeCS C CO0OM crelny, pelenTbl, TEXHOJIOTHH MPUTOTOBJICHUS UIIU U TACTPOHOMUYECKUE
tpaguiuu u3 Kuras, Unauu, [lepcun u apyrux pernoHoB. B panbHeiinem Ha GOpMHUpPOBaHUE KYXHU
Ka3zaxcTana noBnusam Kak KOYeBbI€ TPAJAULIMM, TAK U KOHTAKThI C OCEIJIIMA HApOJIaMH, COCEIIMHU
Y MIPEACTABUTEISIMU PA3IUYHBIX STHUYECKUX TPYIIIL.

Llenp nmaHHOW CTAaThM — HCCIENOBAaTh, KakKUM 00pa3soM KpPOCC-KYJIbTYpHBIE MPOLECCHI
MOBIUSJIM HA Pa3BUTHE KAa3aXCTAHCKOM KYXHH, ONPEJIEIUTh OCHOBHBIE HCTOPUYECKUE U
COLIMOKYJIBTYPHBIE (DaKTOPHI 3TOTO BIUSHUS W OLECHUTH POJIb TacCTPOTypU3Ma KaK COBPEMEHHOMN
(GOopMBI KyJIBTYPHOTO IHAJIOTA.

O030p TuTEpaTYpHI

[Ipexxne yeM yrayOmsThecsl B TeMy, J1aBaiiTe OMpEAesiuM, YTO K€ TaKOe KPOCC-KYJIbTYpHOE
BJIMSIHHE. DTO MPOLIECC, TPU KOTOPOM 3JIEMEHTHI OJJHOM KYJIbTYpPbI IPOHUKAIOT U BIUSIOT Ha JPYTYIO.
3TO MOXHO CpaBHUTh C Ie(d-TOBapOM, KOTOPBI JKCIEPUMEHTHUPYET C pa3IMIHBIMHU
WHTpEeIMEHTaMH, CO3/1aBast yHUKaIbHbIe O1ro/1a. KazaxcTan — 3TO HACTOSAIINI KOTEN pa3HOOOpasus
KYJbTYp, YTO JIEJIaeT €ro KyJMHAapHOE HACIEANEe OCOOEHHO HHTEPECHBIM.

Kpocc-kynbTypa (Win MEXKYJIbTYpHOE B3aUMO/IEHCTBHE) B KOHTEKCTE FaCTPOHOMUHU O3HAYAET
mpouecc OOMEHa M MHTETPAlMU PA3IUYHBIX KYJIWHAPHBIX TPAAUIMA M TPAKTUK, KOTOPHIE
MIPOUCXOJAT B pe3ysbTaTe MHIPALUU, TOPIOBIH, KyJIbTYpHOro oOMeHa u riobGamuzauuu [1].
BnusiHue xpocc-KyJnbTypbl Ha KyxHIO KazaxcraHa mmeeT AOATYyH0 MCTOPHUIO, HAYMHAs C JPEBHUX
BpeMEH, KOrja pas3JIn4yHble 3THUYECKHUE TPYMIbl Hayald B3aUMOJIEHCTBOBaTh, a Takxke B Ooiee
COBPEMEHHBIN MEPHOJ, KOI/1a MEXIyHapOAHbIE TaCTPOHOMUYECKNE TPEHbl U MHOCTPAHHbIE HIed-
MOBapa Ha4aJy aKTUBHO BHEJIPATHCS B KyJIMHAPHbIE MPAKTUKH [2].

KynunapHoe MCKyccTBO — 3TO HE IPOCTO HA0Op PELENnTOB U MHIPEIUEHTOB. DTO Liejas
dbunocodusi, uctopus u KynbTypa [3]. A Korna peus uaet o Kazaxcrane, To TyT CUTyaIlusi CTAHOBUTCS
eme Oosnee wuHTepecHoil. JlaBaiitTe BMecTe paszOepemcs, KaK KpOCC-KYJIbTYpHbBIE BIIUSHUS
c(OPMHUPOBATIM YHUKAIbHBIM CTHIIb Ka3aXCKOM KyXHM M Kakue (PakTOpbl UTPalOT BaXXHYIO POJb B
sTOM npouecce. HannonansHast ractponomust Kazaxcrana otpaxaeTr co0oil pe3ynpTar JIUTEIbHOIO
B3aUMOJCHCTBUS MEXIYy STHUYECKHMMH KYJIUHAPHBIMH TPAJAULMIMU U BHEUIHUMHU KYJbTYPHBIMU
3aMMCTBOBaHUSIMHU.

Kaxk ormeuator KabpiTaeBa u TutoBa, racCTpPOHOMHYECKHUI TYPHU3M — 3TO My TEIIECTBHE C IEITbIO
03HAaKOMJIEHHUSI ¢ OCOOEHHOCTSIMM HAallMOHAJILHOM KYXHHU CTpaHbl, IPOM3BOACTBA U MPUTOTOBICHUS
MPOJIYKTOB U Ot0. DTO HOBBIA BUJI TypU3Ma C OTPOMHBIM CHHEPreTUYecKUM 3(h(PEeKTOM pa3BUTHS.
W3BecTHO, 4TO KyJIMHApHBIE TPAIUIIUU CTPAHBl MOTYT MHOTOE CKa3aTh O TEMIIEpaMEHTe, KyJIbType U
o0pasze XH3HM KaxJgoro Hapoja. IlyTemecTBys MO racTpOHOMHYECKHM MapuipyraMm U MpoOys
HIeICBPbl HAIIMOHAJILHON KYXHH, MOYKHO OTKDBITH JUJIsl ce0si MUp C Apyroi ctopoHsl. Exa moxer
pacckazaTb O Hapoe TakK€ MHOIO, KaKk W IPOMU3BEICHMS HCKYCCTBA M apXuTeKTypbl. Ecmnm
3HAMEHHUTHIE IPOU3BEACHMSI — 3TO AaBTOPCTBO OJHOI0 YEJIOBEKA, TO KYXHS — 3TO TBOPYECTBO LIETOI0
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Hapona. COBpeMEHHBIN TypHUCT, OTHPABISAACH B OTIYCK, HAYMHACT JIOBUTh ceOs Ha KeJIaHUU
nonpoboBaTh YTO-TO HOBOE, YTO B MEPCHEKTHUBE M SBISETCS MOTUBAIMOHHBIM pbhIUYAroM B
KyJIbTHBUPOBAaHUM HOBBIX ¢GopM Typusma. VMEHHO TacTPOHOMHYECKHE TIPUCTPACTHUS
MyTEIIECTBEHHUKA OMPEACISAIOT: KyJa MoeXaTh W 4To momnpoOoBaTh. ['acTpOHOMHUS — 3TO HaykKa,
M3YYaroIias CBsI3b MEXKAY KYJIbTYpO U MUIIEH. [ acTpOHOMHYECKUI TypH3M HAMPABJICH HA TO, YTOOBI
TYpUCT CMOT TIO3HAKOMHUTHCS CO CTPAaHOH M €€ KyJbTypod dYepe3 OoraTyro Mpu3My BBIOOpa
HalMOHAJIBHOM €/pl. ['acTpOHOMHYECKUE Typhl CEYac OUYEHb MOMYJIAPHBI Y TYPUCTOB, BEb 3TO HE
TOJIbKO OOBIYHBIE MOXOJABI B PECTOpaHbl M Kade, HO LENbIH psl MEPONPHUATHH, MOCBSIICHHBIX
3HAKOMCTBY C OCOOEHHOCTAMHU OJI0J, a TakKe HEKOTOPBIX OTAEIbHBIX HWHIPEAUEHTOB, HE
BCTpeyaroluxcs 00Jblle HUrae Ha 3eMHOM I1ape. CoBpeMeHHbBIN TaCTPOHOMHYECKUN TYPHU3M UMEET
HECKOJIBKO HaIlpaBJICHUI:

— Typ IO CEJIbCKOM MECTHOCTH;

— PECTOpPaHHBIN TYP;

— o0pazoBaTenbHbBIN TYD;

— DKOJIOTUYECKHHU TYD;

— COOBITUHHBIH TYp;

— KOMOMHUPOBAHHBIN TYP.

lNacTpoHOMUYECKU TypU3M Kak CaMOCTOSITEIIbHOE HallpaBJIE€HUE TypU3Ma CTall pa3BUBATHCS
HenaBHo. [lo Bepcun World Food Travel Association B Hacrosiiiee BpeMsi MOKHO BBLICIUTH 12
KaTEropuil racTpoTypu3Ma:

1. KyJIMHAapHBIE IIKOJBI U MaCTEP-KIIACCHI,
. KyJIMHApHBIC Pa3BJICUCHUS,
. KyJIMHApHBIC HAIMIPABJIICHNUS,
. KyJIMHapHbIE COOBITHUS;
. KyJIMHapHbIE MEJINa;
. KyJIMHapHbIE 3aTOTOBKH;
. TACTPOHOMUYECKNE Mara31Hbl;

0 N L A W DN

. TACTPOHOMHUYECKHUE TYpPbI OT ar€HTCTB;

9. racTpOHOMHUYECKHE 3aBEJICHUS;

10. pepmepckue pbIHKY;

11. ractpoHOMHUECKHE KITYOBI;

12. npon3BOACTBO MUILEBHIX TPOIYKTOB.

JUns pa3sBUTHS TaCTPOHOMMYECKOIO IIOTEHIMAIA PErMOHOB BO3MOXKHO MCIIOJIB30BAHUE
€BPOIEHCKOTO U MUPOBOTO OMBITA IO YaCTH (POPMHUPOBAHUS TAaCTPOHOMUYECKON KOP3UHBI JIydIIeit
MPOAYKIMH pernoHa. PoauHOM racTpOHOMHYECKOT0 TypU3Ma MPUHATO CUYUTATh Y Tanuio: UTalbsHIbI
MEPBBIMU COBMECTHUJIIM HAJIAXKUBAHUE TOPTOBBIX U TEXHOJOTUUYECKUX MPOU3BOJCTB C MPUBICUCHUEM
TYpPUCTOB MOJI 3HAKOM BKYCHOW W mosie3HoM mnumu. [lo manasiM HanumonanmeHOro ynpaBieHUs
Urtanuu no typusmy, He MmeHee 10 % TypUCTOB Ha CErogHSAIIHMHA J€Hb €4yT B CTpaHy uepe3
raCTPOHOMHUYECKHE W BHHHBIE TYypbl. TYpPUCTCKHH M TaCTPOHOMMYECKUH IOTEHIMAI €CTh U Y
Kazaxcrana. [IpuMeHsis TeXHOJIOTHIO O€HUMAapKUHT Y HAC, €CTh BCE IIAHCHI YCHEIIHOTO Pa3BUTHUS
JAHHOTO BHJa TypucCTKOW oTpacinu. B Kazaxcrane ractpoTypusm pa3BUT JOCTaTOYHO cliabo, HO B
caMoM Omikaiimem OyaylieM TrocyJapcTBO IUIAHUPYET NMPHYPOUYUTh TACTPOHOMHUYECKUE TYpPbI K
orpeaeNeHHbIM cOObITHSAM. Tak, HampuMep, IS OTABIXAIOIINUX OTIMYHAS BO3MOXKHOCTh IPHEXaTh B
Kazaxcran Ha mpa3aHoBanue HoBoro roja u HaCTYIIJIEHUS BECHBI, YTOOBI TOMUMO pa3BlieKaTeIbHON
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MPOrpaMMbl HACIAJAUTHCSI 3HAMEHUTHIMU HAIIMOHAJIBHBIMU OnrogaMu. MecTHast KyXHs MOJIb3yeTcs
cupocom y ctpadn CHI' m OGmmknero 3apyOexns. TypuctamMm HMHTEpPECHO MNOMpOOOBaTh Oit0na
HAIlMOHAJIFHOW KyXHH, NONPOOOBaTh HALMOHAIbHBIE HANMUTKH, cianoctu. Hekoropas dacTb
TYPUCTOB HHTEPECYETCS pElENTaMu | IJIATUT 32 TO, YTOOBI IIOyYaCTBOBATh B PUTOTOBJICHUH OO
[2,3]. PaccmarpuBas KaszaxcraH kak OOBEKT pa3BUTHS TaCTPOHOMHUYECKOTO TYPHCTCKOTO
HaNpaBJICHUs, HEOOXOAWMO BBIACIUTh JOCTOMHCTBA M BO3MOXKHOCTH IOTEHIMAla CTPaHbl B
KyJIbTUBUPOBAHUU TacTpoTypusma. OCHOBHBIMH JOCTOMHCTBAMHU SBIIAIOTCS OOratoe HCTOPHKO-
KYJbTYpPHOE HaclIeIU€ CTPaHbl, YCTOSBIIHUECS KYJWHAPHbIE TPAAUIMU, OIPOMHAas TEPPUTOPUS C
pa3IMYHBIMM KJIMMAaTHYECKUMU 30HAMHU, HAJIWYUME TYPUCTCKUX AaTTPAKTOB M BO3POXKICHHE
dbepmepckoro xossiiictBa. [loTeHIMAaTbHBIMU BO3MOXKHOCTSIMH MOXKHO Ha3BaTh OpeHIUpPOBaHUE
pErHoHAIBHON KyXHH, (OPMHpPOBAHHE peecTpa TaCTPOHOMHYECKHX MapIIPyTOB U TPOBEACHUE
TEMATUYECKUX PErMOHAIbHBIX MEPONIPUATHI ¢ ux ocBemeHueM B CMU. I'actpoHOMUYECKHE TYpBI B
Kaszaxcran B KOHIIE OCEHU — Haydaje 3UMBbl XOpOIlee NOJACIOpbe B HU3KUM ce30H. OJIHAKO B ITOM
cirydae ObUTO OBl IpaBUIIBHEE Pa3BUBATh TAKOM BUJ TypHU3Ma HE TOJBKO B HAIPABJICHUU Ka3aXCKOU
KyXHH, HO U HAaIMOHAJBHON KyXHHM HapoJzoB, npokuBatonmx B Kazaxcrane. Ocoboe mecTo B
racCTPOHOMHUYECKOM TYypH3ME 3aHHMAlOT TracTPOHOMUYECKHE (DECTUBAIM B Pa3HBIX CTpaHAX MHpA,
Bkutouast Kazaxcran. ['actpoHoMudeckuil Typusm BiuseT Ha popMupoBaHue OpeHaa TypUCTCKOTO
pEruoHa, HallMOHAJIbHO-3KOHOMHYECKYI0 CUTYalMI0 peruoHa. GUHAHCOBBIE aCHEKThl KyJIMHAPHBIX
MyTELIECTBUH U MOCeleHn hecTUBaNel ebl MOJ0KUTEIbHO BIUSIIOT HA SKOHOMHUKY PErHoHa.

["acrpoHOMUYECKHi Typr3M, B KOTOPOM OapaHrHa BhICTYAeT BaXXHBIM BKYCOBBIM JIEMEHTOM
U CHUMBOJIOM Ka3axCKOM KyXHH, SIBJSIETCSI HE TOJIBKO YHHKaJIbHBIM CIOCOOOM 3HAaKOMCTBA C
KyJIbTYPHBIMU TpanuuusMu LleHTpanbHOM A3uu, HO U 3HAUUMBIM MEXAHU3MOM MEXKKYJIbTYPHOIO
oOmena B ycnoBmsx Triobammsanuu [5]. B Ka3zaxcrane racTpoHOMUYECKHH TypH3M AaKTHBHO
pa3BUBAETCS, UTPAsi CYLIECTBEHHYIO POJIb B paClpOCTPAHEHUH 3HAHUM O KOUEBOM KYJIbTYpE U KyXHE
crpaibl. OH CIOCOOCTBYET MHTETpallud MECTHBIX TpPaAULIMNA B TIJIOOANbHBI KOHTEKCT M
(OpMHPOBAHUIO HAIIMOHATIBHBIX FACTPOHOMUYECKUX OpPEH/IOB.

Kaszaxcran 3aHMMaeT cTpaTern4ecKy BayKHOE MOJIOKeHue Mexay EBpornoit n Asueil, SBissach
yacThio Benukoro IllenkoBoro myTu. 910 yHHKaIbHOE reorpaduyeckoe pacroaokeHrne 00ecrneuuso
HE TOJIbKO OOMEH TOBapaMH, HO M aKTUBHOE KYJIbTYPHOE U KYJMHApHOE B3aUMOJEUCTBUE, KOTOPOE
CBITPAJIO0 KIIIOUEBYID pOJb B (OPMUPOBAHMUM MHOTOTPAHHOIO KyJIMHapHOro Hacienusa. Ha
MPOTSKEHUH BEKOB MUTPAIIMOHHBIE MPOIECCH OKa3bIBAaJIM 3aMETHOE BIMSHUE HA MECTHYIO KYXHIO:
Hapobl, IPOXOAMBIINE Yepe3 TeppuTopuio KaszaxcraHa, MpUBHOCHUIM COOCTBEHHBIE TPAAMLIMU U
METO/bI IPUTOTOBJIECHUS MUIIKU. TakuM 00pa3oM, CTpaHa cTajla He TOJIbKO TPAH3UTHBIM Y3JIOM IS
TOBAapOB, HO U LIECHTPOM PaclpOCTPaHEHHUs HOBBIX racTpoHOMUYeckuXx BesHuW. M3 Kuras, Unaun,
Ilepcun M Apyrux pEervoHOB IOCTYMHald CIELUH, MHIPEAUEHThl U HOBBIE METOJbl 00pabOTKH
IIPOJYKTOB.

[IpuMeps! KyJIMHAPHBIX 3aMMCTBOBAaHUN:

o Yaii. [log BausiHMEeM KHUTaiCKOM W mepcUACKON KynbTyp B Kazaxcrane chopmupoBanack
Tpaauius yaenuTusa. Yai ¢ MOJIOKOM M CIEIUSMH CTajl BAXKHOM YacThIO KaK MOBCEIHEBHOM
HU3HU, TaK U MPa3JHUYHBIX MEPOIPUITUH.

o Puc. IIpuBHECEHHBIN U3 UHAMICKON U NMEPCUACKON KYyXOHb, PUC 3aHsUI IIPOYHOE MECTO B
panmoHe, 0COOEHHO B TakuX OJr0ax, Kak IUIOB, TJie MSICO M PUC TOTOBSITCS B Ka3aHe CO
CHELMSIMH.

e Opexu u cyxoppykTsl. MuHAAMb, (PUCTAIIKY, TPELIKME OPEXH, a TAKKe Kypara, GUHUKH U
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YEPHOCJIUB, 3aMMCTBOBAaHHBIC U3 TIEPCHUJICKOM 1 apabCKOM TpaguIlui, IIUPOKO MPUMEHSIOTCS
B JlecepTax, HaUMHKaX Ui CaMChl U TUPOTOB, a TAK)KE B MSCHBIX OJI01aX.
Jlpyrue KyJlbTypHBIE BIMSHUS:

e Ilpsaoctn. OOmen c¢ wHapogamu CpermHeil Asum 000raTWil  Ka3axCKyl0 KyXHIO
pa3HOOOPa3HBIMU CHEIHSIMH, C/eNIaB €€ 00ee apoOMaTHON U HACBIIIICHHOM.

e Monounsle npoayKTsl. KymbIc, my0aT 1 MpUMIIUK TPAIUIIMOHHO 3aHUMAIOT Ba)KHOE MECTO
B palloOHEe, OJIHAKO MEXKYJIbTYpHbIE KOHTAaKThl CIOCOOCTBOBAIM TMOSBICHUIO HOBBIX
CHOCO00B UX MPUTOTOBIICHUSI.

e Miico. bapanuHa u KOHMHA UCTOPUYECKU SIBJISIFOTCSI OCHOBHBIMH BHUJaMH MsCa B Ka3aXCKOMN
KyXHe, HO BIUSHUE IPYTUX KYJbTYp PACIIUPUIIO CIIOCOOBI MX MPUTOTOBJICHUS U BapHAHTHI
COUYETaHUM C PA3IUYHBIMU UHTPEIUCHTAMHU.

Tabanna 1 — Bansitaue Kpocc-KyJIbTYPHBIX (aKTOPOB Ha (pOpMUPOBaHHE COBPEMEHHOM
KAa3aXCKOM KyXHH

Kareropua Onucanne [peneps
Ilpomeicaer © JaMMCTEOBAHHE MPOIVETOE H | PHC H OBOINH — H3 VIDEKCHKOH KVXHH;
HHIDETHEHTEL METOIOE IPHTOTORIEHHA H3 3IeMEHTEL BEINSYKH — H3 PYCCKOH
COCEIHWX KYyXOHB. KVXHH, IOSEISHHE IITOEA.
Kynmunapueie Ananranma TeXHOIOTHA Kapra, zanexanne, TYIIeHHES] IPHIE Kak
TCEXHHEH NIpPHTOTORISHHA [MHITH H3 BIHAHHE KABKAZCKOH KYXHH.

OPVIHX KyIBETYD.

JTHHIECKOE Bmaanane xyxons pasmaaaex | Pycckme, vilrypel, Tatapsl, KopeHUE H
pazHOODpazHe HApOIOE, NPOsKHEAIOITHY B Ip. GOpPMEPYIOT MYyIBTHEYIBTYPHVED

Kazaxcrane. racTPOHOMHYECKVIO TATHTPY.
Kynmunapuzie Tpaguumonssle booga, bemdapmak, Kyypaak, MaHTEL, IUIOE —
TPaIHITHH COXpaHAIOIIHE KYIBTYPHYIO NOJAFOTCA HA MIpasIHHKAX,

3HATHMOCTE. CHMEOIHZHPYIOT HASHTHIHOCTE.
Hanmonanegeie ITouaManse bazoroH BembapMak, KeIMEL3, IIIOE — Kak
DIFOJA KaK OCHOBA | CTPVKTYPHI KVXHH J0 Epocc- CHMEOTEL HAITHOHATEHOH

KVIBTYPHOTO BIHIHHA racTPOHOMHIECKOH JyIIH.

HPELHEHGHHE.' Cocmasieno CAEMIOPAML

Ky.J'II)TypHHe pasiindus NpOABIIAOTCA HE TOJIBKO B A3BIKC U ITOBCACHUH, HO U B KYJIMHAPHBIX
MNpCANOYTCHUAX, crocobax nogadyv MW puryajlax HOPUHATHAA NUIIHA. B YCII0BUAX rno6ann3aunn
MMpOUCXOAUT AKTUBHOC CMCIICHHEC TaCTPOHOMHUYCCKUX TpaI[HLIHfI, qTo CHOCO6CTByCT
(bOpMI/IpOBaHI/IIO HOBBIX (1)0pM KYJbTYPHOTO BBIPpAXXCHUA UYCPC3 CHY. MHOTOHaI_II/IOHaJ'IBHOCTL u
COCCACTBO PA3JIMYHBIX KYJIBTYP CO34al0OT OCHOBY JISI KYJIMHAPHOT'O O6MeHa, KOTOpLIﬁ HC paspymacT
Tpaguliuu, a, HAIIPOTHB, o60rau1aeT ux. B Kkazaxckoit KYXHC 3TO 0COOEHHO MMPOABJIACTCA B
JAOMUHHPOBAHUHN MSCHBIX 6JIIO)I, COXpPAaHUBIINX TPaAUIHWOHHBIC METObI IPUT'OTOBJICHUA (TymeHHe,
BapKa), HO IIpH 5TOM aJallTUPOBAHHBIX K HOBBIM BKyCaM U UHI'PCAUCHTAM.

Ky.HI/IHapHI)Ie 3aMMCTBOBAaHHA BBICTYIIAKOT OJHHUM U3 HauoOoee YCTOI\/’I'-II/IBI)IX KaHaJIOB
Ky.HBTypHOI\/II nepeaaduur, Tak KaKk NUIIEBLIC ITPUBBIYKH JICTKO BOCIIPUHUMAIOTCA U UHTCTPUPYIOTCA B
IOBCCAHCBHYIO KH3Hb. HpHMCpOM CIIYKUT 6CIH63pMaK («H}ITB HaJ'IBI_IeB») — OJHO H3 CaMbIX
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M3BECTHBIX OJII0]] Ka3aXCKOM KyXHHU, KOTOPOE CTaJ0 HE TOJIBKO raCTPOHOMHYECKHM CHMBOJIOM, HO U
YaCThIO KyJIBTYPHOH MAEHTHYHOCTH CTPaHBI. Biiogo TpagunnoHHO TOTOBHUTCS M3 OTBApPHOTO Msca
(koHWHBI, OapaHWHBI, TOBSIMHBI), TOMa&Tcs C Jnammod u OymboHOM. bembapmak sBIsieTCS
00s3aTENIbHBIM ~ 3JIEMEHTOM OOJNBIIMX CEMEWHBIX TOPXKECTB W CHUMBOJU3UPYET EIUHCTBO,
TOCTETIPUMMCTBO U YBXKCHHE K TPAIHULIUSAM.

CoBpeMeHHass TaCTpOHOMHMYECKasl TNPAKTUKA ITOKAa3bIBAET, YTO KJIACCHYECKUE PELENTHl,
OCTaBasCh OCHOBOH HAIMOHAIBHOW KyXHH, IOJBEPraroTCs IEPEOCMBICICHHIO M 000ramaroTcs
HOBBIMU HMHTpEAMEHTaMH. B mocieqHue roipl B pecTopaHax MOXHO BCTPETHUTh WHTEPIIPETAIUU
Oemrbapmaka ¢ UCTIOJIb30BaHUEM UTATTBSTHCKOM MAaCThl MIIM MHAWNHCKHUX CIIELHH. TO CBUIETEIHCTBYET
0 TIpoleccax Kpocc-KyJIbTypHOTO B3aMMOJCHCTBHS M Pa3BUTUH I'ACTPOHOMUYECKOTO MCKYCCTBA Ha
CTBIKE TPAJAUIIMOHHOTO U COBPEMEHHOTO.

Ocoboe MecTo B Ka3axCKOM KyJbType 3aHMMaeT JacTapXaH —— HaKpBITBIA CTOJ,
CHUMBOJIM3HPYOIIUI TOCTEIIPUUMCTBO M YBaXKEHHE K TOCTsIM. Ha macrapxan TpaaIuIiiOHHO MTOIAI0TCS
pa3MYHbIE BUABI MsICA, MOJIOYHBIE IPOAYKTHI, XJ1e0 U ciiagocT. TakuM oO6pa3om, MUIIa B Ka3axXCKOU
KYJIbType — 3TO HE TOJIbKO OMOJIOTHYECKasi HEOOXOAMMOCTb, HO U HOCUTEIh CHMBOJIOB, TPAJAULIUH U
UJICHTHYHOCTH.

Kynmunapnoe nckyccrBo Kazaxcrana MOXHO paccMaTpuBaTh Kak CBOCOOPA3HBIN «KYyJIbTYPHBIN
KOTET», B KOTOPOM IIEPEIUICTAIOTCS 3JEMEHTHI TIOPKCKOH, apaOCKOW, MEpCHACKOM W Ipyrux
KyJIMHApPHBIX Tpagunuid. Ha mpoTsokeHMM BEKOB KyXHS CTpPaHbl Pa3BHBANACh IOJI BIIUSHHEM
Pa3NIUYHBIX KYJIBTYP, COXpaHss Ay TEHTHYHOCTh, HO OJJHOBPEMEHHO MpUHUMasi HoOBoe. [laxke mpocTtoe
OMI070, TaKkoe Kak Tapenka Oembapmaka, CTAaHOBHUTCS CBOEOOpa3HBIM paccka3oM 00 HCTOpUHU
KYJBbTYpHBIX KOHTAKTOB, CHMBOJIOM BEYHOCTH TPAIUIMA M MX CIIOCOOHOCTH aIanTHPOBATBHCS K
COBPEMEHHOCTH.

CoBpeMeHHBI  mmIe-oBap B 3TOM KOHTEKCTE  BBICTYNaeT HCCIEIOBaTeIeM |
MHTEPIPETATOpOM: OH OepéT TpaAMILIMIO, OCMBICISIET €€ 3aHOBO M aJaNTUPYET K BOCHPHUSATHIO
COBPEMEHHOTO TOCTS.

Tab6auna 2 — lpouecc «I'nodanuzanmnsa — Ananranus — JlokajabHoe racTpOHOMHYeECKOe
HCKYCCTBO

21an Coaep:xanne CHMBOJHKA / HROHKH
TmodamnA3anua MaccoBEIT 0OMeH HIeAMH, 3emMHOIT map, CTPenKi
TeXHONOTHAMH, HHTpeIeHTaMII 11 oOMeHa, 3K30TIHIeCKIe
KYJIHHApPHEIMH CTHIAMI CHeNNH, TeXHIKA CY-BILI
Ananranua ITeTerpanus rnodalbHBIX ITed-ntoBap, mecTep&HK,
KyJIHHApPHBIX HHHOBALMII ¢ MECTHBEIMI | IIepeKpellleHHbIe CTPeNKIl,
TpaIHIIAMIL, IPOIYKTaMI I MeCTHBIE IIPOIYKTIEI
TeXHIKaMII
JIokaIbHOE CoslaHIe YHHKATbHBIX T'oToBOE 06111010, OPHAMEHT,
racTpoOHOMHYECKOE IHHOBAITHOHHEBIX OO0, OTPaKAOIIIX | 3Be3Ja/IpH3HaHIIe
HCKYCCTBO MECTHYIO HIEHTHYHOCTB,
00orame&HHY0 IMo0aTEHEIMI
BIIHAHIIAMI
ITpumeyanue: Cocmagiedo agmopami

KpOCC-Ky.TIBTypHBIe BJIMAHUA HA KYJIMHAPHBIC TPAaAULIUU POABIIIOTCA U€PEC3 3aMMCTBOBAHHNC
HHI'PEAUCHTOB, MCTOAOB MPHUIOTOBJIICHUA H TAaCTPOHOMHUUYCCKHUX IIPAKTHK. HJ'ISI TpaJII/IHHOHHOfI
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Ka3axCKOH KyXHH OCHOBY COCTaBIIIIOT MscO (B OCOOCHHOCTHM KOHWHA, OapaHWHA W TOBSIMHA),
MOJIOYHBIC MPOAYKTHI (KYMBIC, alipaH, TBOPOT), 36pHOBBIE (MIIICHUIIA, SUYMEHbB, PUC), @ TAK)KE OBOIIH
1 QpyKThI, XapakTepHbie 11t LlenTpansnoii A3un. OHaKo B pe3ysbTaTe MUTPALIMOHHBIX IPOLIECCOB
U KyJIbTypHBIX OOMEHOB B KyxHI0O KazaxcraHa NMOCTENEHHO BKJIIOYAJIMCh HOBBIE MPOIYKTHI U
TEXHOJIOTMH [IPUTOTOBJIEHUS, IPUILIEIINE U3 IPYTHX PETUOHOB.

MoJo4HbIe TPOIYKTHI 3aHUMAIOT 0CO00€ MECTO B HAI[MOHAJIBHOW racTpoHOMuUH. Tak, KyMbic,
TPaJAULIMOHHBIA HAUTOK M3 KOOBLUILEro MOJIOKA, OblT M3BecTeH B LleHTpanbHON A3uu 3a101r0 A0
(bopMUpOBaHUSI Ka3aXCKOM TOCYJapCTBEHHOCTH, HO C Pa3BUTUEM TOPTOBBIX CBSI3€H MOyYnII HOBBIE
unTepnpetanuu. CerogHs OH MOXKET MOJaBaThCsl HE TOJIBKO B TPAAUIIMOHHOM BUJE, HO U B (hopMate
KOKTEMJIeN WK JECEPTOB, YTO OTPAKAET COBPEMEHHBIE MEXTYHAPOIHbIE TEHACHIIUH.

MsicHbie 0111012 TAaK)KE MCIBITATIHN 3aMETHOE BIMSHHE BHEIIHUX KyJIbTYyp. Hanmpumep, manuisk,
3aMMCTBOBAaHHBIM M3 MEPCUACKON TPaauLUH, CTAal HEOTHEMJIEMOM YacThO Ka3aXCKOI'O 3aCTOJIbS.
Hapsiny ¢ TpaguunoHHBIM OemGapMakoM MOSBHINCH HOBBIE CIIOCOOBI MPUTOTOBIICHHS Msca,
BKJTIOYAst TPWJIb, 0apOEKIo U TUIOB, XapaKTEpHBIE IS apabCKOil, TypeIKoi U pyCcCKOi KyXOHb.

Hcnonb30BaHue CIEIUi M TPaB TakK)Ke CBA3aHO C MEXKKYJIbTYPHBIM 0OMEHOM. B Ka3zaxckyro
raCTPOHOMHIO BOILJIM TakHe CIELUH, KaK 3upa, KOPUAHApP, TMHUH, KypKyMa, 4TO I0O3BOJIMJIO
Pa3HoO00Pa3UTh BKYCOBYIO MAIUTPY OJIIOM U YIYUIIUTh UX KOHCEPBUPYIOILIUE CBOKCTBA.

TexHOIOornu MPUTOTOBICHUS MHUIIM JEMOHCTPUPYIOT COUYETAHWE TPAJAULMI U WHHOBALIUMN.
HcTopuyeckn OCHOBHBIMU METOJIaMU OBUIM MPUTOTOBIEHHWE HA OTKPBITOM OTHE, HCIOJIb30BaHUE
Ka3aHa, Bapka U TyIIE€HHE. DTU cII0COObl BO MHOTOM ObUIM 3aMMCTBOBAHbI Y COCETHUX HApOJOB —
TIOPKOB, IIEPCOB, PYCCKUX, KUTANIEB, — U aJallTUPOBAHbI K Ka3aXCKUM yciaoBusM. B nocnennue
necsituiietust B Kazaxcrane noiydusiv pacrpocTpaHEHUE COBPEMEHHBIE TEXHOJIOTUH, BKIKOYAS C)-
6U0 ¥ MOJIEKYJIIPHYIO TaCTPOHOMHMIO, YTO TIO3BOJIMJIO IIe(-TIOBapaM CO3JaBaTh HOBBIE TEKCTYPHI U
(GhOpMBI TPaAULIMOHHBIX MPOITYKTOB.

I'moGanu3anus mpuBena K MHTETPAllMM B MECTHYIO T'aCTPOHOMHIO IMPOAYKTOB, paHee He
xapakTepHblx Uil Kaszaxcrana: aBOKano, KyKypy3bl, COEBOIO COycCa, HWHIUHUCKUX H
OJM>KHEBOCTOUHBIX CHEUNA. DTO OTPa3HJIOCh HA PECTOPAHHONW MHIYCTpUU: BCE OOJIbILE 3aBe/IeHHUM
MpeaaraloT Ka3axCKyl0 KyXHIO B HHTEPHAllMOHAJIBHOM HCIIOJHEHUH, CoyeTas TpaJullMOHHbIE
PELenThl C 3JIEMEHTaMU (DbIOKH.

lNacrpoHOMUYECKHI Typu3M CTAaHOBHUTCS Ba)KHBIM HAlpaBICHUEM Pa3BUTUS TYPUCTHUECKOMN
otpaciu Kazaxcrana. 3HaKOMCTBO C TpaJUIIMOHHON KyXHEW BCE yallle paccCMaTpUBaeTCs KaK 4acTb
KyJbTYPHOIO ombITa. JlJii 3TOr0 OpPraHu3yIOTCsS racCTPOHOMHUYECKHE (ECTHBAIM, MACTEepP-KIIACCHI,
gerycranmu  Ha ¢depMepckux xossaicTtBax. [logoOHBIE WHUIMATHBBI TO3BOJIAIOT TypUCTaM
MOTPYXKaThCS B KYJIbTYpHBI KOHTEKCT M BOCIPUHUMATh €4y Kak (QopMy HeMaTepHalbHOTO
Hacjeaus.

CoBpeMEHHbBIE TEHACHLUU JIEMOHCTPUPYIOT POCT MYJBTHKYJIBTYPHOCTH M OTKPBITOCTH
Ka3axCKoro oOIIecTBa K MEXIyHapOJHBIM BIUsAHUAM. B Anmatel, AcTaHe M JIpyrux KpYIHBIX
ropojax MOSBISIOTCS PECTOPaHbl, Mpeaiararoniue OJrofa WTAIbSHCKOHN, SITTOHCKOW, WHIUUCKOM
KyXHH B COUETaHUM C JIOKAJbHBIMU NPOAYKTaMU. MeXIyHapoJIHble raCTPOHOMUYECKHE OpEH[IbI,
Bimrovast pedtuaru Michelin u The World’s 50 Best Restaurants, criocoOCTBYIOT TPOJIBHIKEHHUIO
Ka3aXxCKOM KyXHU Ha MUPOBOU apeHe.

Takum oOpa3om, Kazaxckas KyXHs pa3BHUBaeTCs KaK JMHAMUYHAs CHCTEMa, B KOTOPOM
NeperuieTaloTesl Tpaauuu U uHHOBaMU. C OAHON CTOPOHBI, TioOanu3anus CHocoOCTBYET
WHTETPAallMM HOBBIX HMHIPEAUEHTOB W TEXHOJIOTMH, C JIpPYrol — YCHUIMBAeTCs ABUKEHUE 3a
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COXpaHEHHE ayTeHTUYHBIX PELENTOB U JIOKAIbHBIX NPOAYKTOB. B pesynbTare ¢opmupyercs
YHUKaQJIbHAsI TAaCTPOHOMMYECKAass WJIEHTUYHOCTh KaszaxcraHa, B OCHOBE KOTOPOW JIEKHUT IUAJIOT
KYJbTYp, UCTOpUYECKAs! IPEEMCTBEHHOCTb U OTKPBITOCTh MUPY.

MeTtoa uccjaeaoBaHus

B HACTOAIIEM HUCCIICAOBAHUU HpI/IMeHSIeTCH Ka‘ICCTBeHHBIf/i q)bIO)KH-HOI[XOI[, HaHpaBJICHHbIﬁ
Ha BBISIBJICHUE W aQHAIW3 BIIMSHUS TPATUIIMOHHBIX KYJIMHAPHBIX MPAKTUK Pa3IUYHBIX KyJbTyp Ha
COBPEMEHHOE TaCTPOHOMHUYECKOE HMCKYCCTBO. B 4acTHOCTH, HAac MHTEPECYeT, KaK ATH IPOIECCHI
MIPOSIBJISIOTCS B YCJIOBUSX TII00aTM3AIMM M KaK OHU TPaHC(HOPMHUPYIOT HAllMOHATIBHBIE KYXHHU.

MeTo00THs UCCISTOBaHMS BKIIIOUAET KOMIUJICKCHBIN KOHTCHT-aHAIN3 KYJIMHAPHBIX KHUT,
raCTPOHOMHUYECKHUX KYPHAJIOB, MyOJIMKAIUK B TPO(ECCHOHATBHBIX 0JI0TaX U MEAKa, OCBEIIAFOIINX
COBpEMEHHBIC TAaCTPOHOMHUYECKHE TeHACHIMH. llapamiensHo ¢ 3TuM, ans Oosee TIyOOKOTO
IIOHUMAaHU HpaKTI/IquKI/IX ACIICKTOB, 6BIJII/I HpOBCIIGHLI HOHyCprKTypI/IpOBaHHBIe I/IHTCpBbIO C Hle(b-
MOBapaMH, TaCTPOHOMHYECKIMH KPUTUKAMH U CTICUATUCTaMU 110 (yn-au3aitny. Ocoboe BHUMaHHE
OBUIO YyNIEJCHO aHAIM3y KOHKPETHBIX KEHCOB PECTOPAHOB W IIE(-TIOBAPOB, KOTOPHIC YCIEIIHO
HCIOJIBL3YIOT 2JIEMEHTHI KPOCC-KYJIbTYpHOU KyxHH. J{J151 aHann3a ObUK BRIOpaHbI TaCTPOHOMUYECKUE
MIPOEKTHI, IEMOHCTPUPYIOIIKE FTAPMOHUYHOE COUETaHUE KYJMHAPHBIX Tpaauluii Boctoka u 3anana,
a TaKKe aJanTHPYIOUINe STHUYECKHE PEHEnThl MO/l COBPEMEHHbIE TaCTPOHOMHUYECKHUE CTaHAaPTHI.
BoiBosibI, IOATBEpIKAAIONTINE TUIIOTE3Y (O POIU KPOCC-KYJIbTYPHBIX KOHIEMIHH B (HOPMUPOBAHUU
COBPEMEHHOT'0 TaCTPOHOMHUYECKOTO MCKyccTBa): KauecTBeHHBIH (PbIOKH-TIOAXO0]I KaK MHCTPYMEHT
aHanu3a: BpiOpanHas MeETOHOJIOTHS, COYETAIONlas aHaliu3 BTOPUYHBIX HCTOYHUKOB C
KAa4CCTBCHHBIMHU I/IHTepBI)IO, IIO3BOJISICT HE HpOCTO KOHCTaTI/IpOBaTI) HaJIN4YHne KpOCC-Ky.HI)TypHI)IX
BJIPISIHHﬁ, HO U BBISIBJISATHD MCXAHU3MbI UX I/IHTeraIII/II/I 158 TpaHC(i)OpMaIII/II/I. 3TO HOI[TBep)KIIaCT Hamy
TUIOTE3Y O TOM, 4YTO COBpPEMEHHBbIC KYyJIWHAPHBIE KOHLEMIMU HE SBISIIOTCS MPOCTHIM
3aMMCTBOBaHUEM, a BKIIIOYAIOT B ce0sl lIeTICHANPaBICHHYIO aJaNTAI[MI0 U IEPEOCMBICIICHUE.

['mobanu3anust Kak KaTanau3aTop, a HE Pa3pylIUTeNb Tpaaului: AHanu3 myOiauKanuil u
WHTEPBBIO TOKa3bIBa€T, UTO TIJIOOANU3allsi, BMECTO pa3pylIeHUs HAIMOHANBHBIX KYyXOHb,
ctumynupyetr ux pasputhe. llled-moBapa akTHBHO HCMONB3YIOT MEXKIYHAPOAHBIE TEXHUKU
(Hampumep, Cy-BUJ, MOJIEKYJISIPHBIE 3JI€MEHTbI), HOBbIE MHIPEIUEHTHl M CHEIUH, HO JEJIal0T 3TO
TBOPYECKH, HHTETPUPYS HMX B paAMKaXx MECTHbIX Tpamuuuid. [Ipumep ¢ aganTupoBaHHBIM
6€HI6apMaKOM NN UCITIOJIB30BAHUEM eBpOHCI\/JICKI/IX TEXHUK dJIA HpI/IFOTOBJ'IeHI/ISI TpaI[I/IHI/IOHHOFO
MsiACa HarJsIaHO I[CMOHCTpI/IpyCT, KakK I‘J'I06aJ'II)HI)I€ 3JICMCHTBI l"apMOHI/I‘-IHO COYCTAKTCA C
JIOKaJIbHBIMU, CO3/1aBasi HOBBIM MPOAYKT.

HuTepBbio ¢ med-rnoBapaMu Mo JYEPKUBAIOT, YTO YCIEIIHBIE KPOCC-KYIbTYPHBIE POESKTHI HE
MIPOCTO KOMHPYIOT, & aJalTUPYIOT ITHUYECKUE PELENTHI MOl COBPEMEHHBIE CTAHAAPTHI. ITO MOKET
MPOSIBIIATHCS B 00JerdyeHuu Onrof (HampumMep, Mepexoa OT KUPHBIX OyJIbOHOB K JIETKUM COycam),
HUCIIOJIB30BAaHUU COBpeMeHHI)IX TEXHHUK I10Ja4U, UJIM BBEACHUHN MOJ'IeKy.]'ISIpHI)IX JJIEMEHTOB, KOTOpBIe
HpI/IHaI-OT 6J'IIO)IaM HOBBIC TeKCTprI nu BKyCOBBI€ OH_IYHIeHI/IS[. 9TOT npouecc aganTanuu sAaBJISICTCS
OCHOBOM 1t (pOpMUpOBaHUS YHUKAJIBHOTO MECTHOTO TaCTPOHOMHYECKOTO HCKYCCTBA,
000TalIeHHOT'0 MEX/IyHAPOAHBIM OIBITOM.

[IpoekTsl, coueratomue Bocrok u 3amaa: BwiGop MpoeKTOB, TApMOHUYHO COYETAIOIINX
KyJMHapHble Tpaauuuu Bocroka u 3anaga, 1eJ€HANpaBlI€HHO MOJATBEPKAAET THUIOTE3Y O
MPOAYKTUBHOCTH MEXKKYJbTYPHOTO CHHTE3a. Takue NPOeKThl JIEMOHCTPUPYIOT, 4YTO Kpocc-
KyJIbTYpPHBIE KOHIICNIUU SIBISIOTCA HE TMPOCTO TEHACHIMEW, a (QyHIaAMEHTOM Uis CO3JaHus
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MHHOBAIIMOHHBIX TaCTPOHOMHUYECKUX MPEIJIOKEHUM, KOTOpbIe HAXOAAT OTKJIHMK Y COBPEMEHHOM
aynutopuu. Takum oOpa3oM, MPUMEHEHHbII Ka4eCTBEHHBIN (BIOKH-TIOIX0] U aHAJIU3 KOHKPETHBIX
KeHCOB MOATBEPKIAIOT, YTO COBPEMEHHOE raCTPOHOMHUYECKOE HCKYCCTBO B YCIIOBHSIX INI00ATH3aIUN
XapaKTepU3yeTCsl aKTUBHBIM B3aUMOJICHCTBUEM M aJanTalled KyJIMHAPHBIX TPAJAULIUNA PA3IUUHBIX
KyJbTyp. DTH TPOLECCHl CIOCOOCTBYIOT HE TOJBKO OOOTAIEHHIO HAIMOHAIBHOW KyXHH, HO U
(OpPMHUPOBAHNIO YHHKAJIBHOTO JIOKAJBHOTO TacTPOHOMHUYECKOTO HCKYCCTBA, UTO SBISETCS
KJIFOUEBBIM aCIIEKTOM Hallled TUIIOTE3Hbl.

WuTepsbio ¢ Benymumu med-noapamu Kazaxcrana

1. llled-noBap pecropana «CynTan» (AIMaThl, HAMPABICHUE «MSICHON (BIOKH)

Bompoc: kak Bbl OLICHMBAaeTE BIMSHUE MEXIYHAPOJHBIX KYyJIWHAPHBIX Tpaauluid Ha

HalMOHAJIbHYIO0 KyXxHI0 Ka3axcrana?
OtBet: KazaxcraH Bcerja HaxoQwics Ha NEPECEYEHMM KyJbTYp, UYTO HAIpPSIMYIO OTpa)kaeTcs B
racTpoHOMuu. Mpbl CTpeMHMCSI HE TOJBKO COXPaHATh TPaJuLMM, HO W aJalTHpOBaTb HUX K
COBPEMEHHBIM 3a1pocaM. B Hamiem pectopaHe Mbl UCIIONIB3YEM JJIEMEHTHI €EBPONEHCKOM, a3UaTCKOU
U JlaXe 0KHOAMEpUKAHCKOW KyxHU. Hampumep, mpuMeHsieM SIIOHCKYIO TEXHHMKY Cy-6uo Jid
MPUTOTOBIICHUST Msica, YTO MO3BOJIAET CAeNaTh ero 0ojiee HEKHBIM U COYHBIM. [Ipu STOM MBI
COXpaHseM TPaJUIMOHHBIC PEleNnThl — TaKhe Kak OemdapMak WIM KO3bl, — HO MOAAéM HX C
COBPEMEHHBIMU COYCaMHU, 100aBIISAIONIMMU HOBbIE BKYCOBBIE OTTEHKH.

KitoueBbie nabmogenus: Ilogxon maHHoOro med-moBapa JAEMOHCTPUPYET TBOPUECKOE
MIEPEOCMBICTICHHE HAIIMOHAIBHBIX OJIF0J] M WCIOJBb30BaHUE HHTEPHAIMOHANBHBIX KYJIWHAPHBIX
npakTuk. CodeTraHue TPaJULUMOHHBIX PELENTOB C COBPEMEHHBIMHM TEXHOJOTUSMHU IOATBEPIKIAET
TUIOTE3Y O TOM, YTO KPOCC-KYJbTYpHbIE KOHLEHILUU CIHOCOOCTBYIOT Pa3BUTHUIO COBPEMEHHOIO
racTpPOHOMHUYECKOTO UCKYCCTBA.

2. llled-moBap pecropana «Kazakh Taste» (Hyp-Cynrtan, TpaaunnoHHas Ka3axckasi KyXHs)

Bompoc: kak Bel paboTaere ¢ MECTHBIMH MPOIYKTaMHU M UHTPEeTUEHTaMU?

OtBeT: MBI UCHONB3yEM HCKIKOYMUTEIBHO MECTHBIE NMPOLYKTHI, TaK KAK OHHU SIBIISIOTCS OCHOBOM
Kazaxckod KyxHH. Hampumep, msco s Oembapmaka WM KO3bl TOCTYyHaeT OT IKHUBOTHBIX,
BbIpalieHHbIX Ha nacTOumax Kasaxcrana. Ocoboe BHUMaHME YIENS€TCs MOJIOYHBIM MIPOJYKTaM —
KyMbICy U aiipany. IIpu 3TOM MBI gomnosiHgeM 0J1t0/1a MEXKTyHAPOIHBIMU UHIPEIUEHTAMH, TAKUMU
KaK CIEeIUH, YTOOBI 000TaTUTh BKYCOBYIO MAIIUTPY.

Bompoc: Kakme TpaauumoHHble Oytofa  Bbl  aJaNTUPOBAIM  1OJ  COBPEMEHHBIE

racTpPOHOMUYECKHE TPEH IbI?
OtBet: OnHUM U3 APKUX TPUMEPOB sBIseTCS Oembapmak. Mbl COXpaHUIU TPAAULIMOHHYIO hopMy
110J1a4H, HO UCHOJIb3yeM OoJiee JErKKUe COyChl HA OCHOBE TPaB U OBOILEH BMECTO )KUPHBIX OYJIbOHOB.
Takske BHEAPSEM AJIEMEHTHI MOJIEKYJIIPHOM raCTPOHOMHUHU — HAIllpUMeEp, TOTOBUM T'elid U3 KyMbIca
WJIU UCIOJIb3YyEeM BaKyyMHBIE TEXHOJIOTHH JIJIsi IPUTOTOBJICHUS MsicCa.

KiroueBsie nHabOmiomenus: J[aHHBIA  TMOAXOJ TIOKa3bIBa€T, 4YTO JaKe€ PECTOPaHHI,
OpUEHTHUPOBAHHBIE HA TPAJAUIMOHHYIO KYXHIO, aKTUBHO HCIIOJIBb3YIOT COBPEMEHHBIE KYyJIHMHApHbIE
TEXHUKU. ODTO CBHUJETEIbCTBYET O TOM, YTO TpPAJUIMU HE HCYUE3AaI0T, a TPaHCPOPMUPYIOTCA,
oOoramfasich 3a CU€T riI00aNnbHBIX TPEH/IOB.

3. actpoHOMHUECKHE COOBITHS KaK (DaKTOp pa3BUTHUS

B nocnennue roasl B Kazaxcrane akTHBHO NpOBOJATCS (hecTUBaNM, Takue Kak Almaty Food
Fest u Kazakhstan Culinary Week. DT MeponpuaTusi CTaHOBATCS M1aT(HOPMOIA 17151 0OMEHa OIIBITOM
MEXJIYy MECTHBIMM U MEXAyHapoJIHBIMU Ined-moBapaMu. 37ech AEMOHCTPHPYIOTCA OJoja, B
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KOTOPBIX TPATUIIMOHHBIC PEIENThl HWHTETPUPYIOTCS C DJJIEMEHTaMH JIPYTUX KYJBTYp, YTO
CIOCOOCTBYET MOMYJIAPU3AINHI KPOCC-KYJIBTYPHOTO TI0/IX0/1a U MPOJABMKEHHUIO Ka3aXCKOW KyXHHU Ha
MEXKIYHAPOJAHOU apeHe.

OO011Ke BBIBOJIBI

WNuTepBhio ¢ med-moBapaMu W aHAIU3 TaCTPOHOMHYECKHX COOBITHH IMOATBEPKMTAIOT, YTO
KpPOCC-KYJIbTYPHBIC KYJIMHApPHBIC KOHIEHIMHM SBJISIOTCS KJIFOYEBBIM JpaliBEepOM Pa3BUTHUS
COBPEMEHHOTO TacTpOHOMHYECKOro wuckyccTtBa Kazaxcrana. IlpoucxoauT He MeXaHHUYECKOE
3aMMCTBOBaHHE, a TBOPYECKAss MHTETpAIUsl MEXKTYHAPOJHBIX TEXHUK, HHIPEIUCHTOB U CTHJICH B
HallMOHAJIBHYIO KyXHIO. B pesynbrare ¢dopmupyeTcs YHUKAIbHBIM TaCTPOHOMHYECKHH OIIBIT,
KOTOPBIA COXpaHSET KYJbTYPHYIO HJACHTHYHOCTH M OJHOBPEMEHHO COOTBETCTBYET IIOOATHHBIM
TCHACHIIUSM.

Takum 00pa3oM, BBIIBHHYTAsl TUIIOTE3a TOTYYaeT MOATBEPKACHHUE: COBPEMEHHAsI Ka3axcKas
racTPOHOMHUSI TPEIACTABISIET COO0M NWHAMUYHOE MPOCTPAHCTBO MEXKKYJIBTYPHOTO IHANIOTA, TIE
TpaJUIINS ¥ THHOBAIIUS COCYIIECTBYIOT U B3aMMHO 00OTaIaloT qpyT IpyTa.

Taoauna 3 — CpaBHUTEJIbHBIN AHAJIHU3 PECTOPAHHBIX KOHIENUIMHA (HA OCHOBE Kelc-cTaan)

ITokazaTrean Keiic 1: Noma Keiic 2: Gaggan Anand Keiic 3: Chyqan
([lanns) (Tamnanng) (Kaszaxcran)
ba3zoBag KyneTypa CranauHaBcKad Huamiickas KyXHS Kazaxckad KyxXH4
KYXHS
3anMCcTBOBAHHBIE HAnoHckue MonexyngapHag SInmoHCKHIT
3JIeMEHTHI (bepMeHTaIIHHI TacTpOHOMHS (€BPOI.) | MHHIMATI3M B
nojaue
OcHOBHoOIT JloKampHEIE Tpamummm + ITHO-(BIOKH +
KYJIIIHApHBII NOIX0] | IPOJYKTHI + TeXHHKA | HHHOBAIIHI COBPEMEHHBIII CTHIIb
[Tpimep 6mroa Omnennit mo3r ¢ MmxoMm | Ceprraeckoe mMarro ¢ | KysIpaak B opme
TIPSHOCTSAMI TapTaJleTKI
Ileneras ayautopusa | I'acTpoTypHCTHL, Mopanas MoToIEXKE, JloKapHBIE H
LIeHHITeNH TacTPO3HTY3HACTEI 3apy0eKHbIe TOCTI
KyneTypHas muccus | Bockpemenne IlepeocMeICTICHIIE Tomynapr3amms
CEBEPHBIX TPAIMIMI | HHMIIICKOH KyXHH CTEIHOH KyXHH
IIpuneyanue: Cocmaenedo aemopami

BriBoa: Chyqan agantupyer kazaxckue 0r0a yepe3 BU3yaJbHbIH MUHUMAIU3M U SMIOHCKHE
TEXHUKH, YTO ITO3BOJISET IPUBJICYb MEXAYHAPOJHYIO ayauTopuro. Kaxkaoe racrpoHOMHYECKOE
3aBe/IeHUE aJanTUPYET TPATULMOHHYIO KyXHIO C YUETOM INI00AJIBHBIX TPEHA0B, HO JIENAeT 3TO Yepe3
YHUKaJIbHBIA KpPOCC-KYJIbTYPHBIH (UIBTP: OT BU3yaJIbHOM MOJauud O COYETAaHUS TEXHUK. ITO
MTOKa3bIBAET, KaK TPaIULs TpaHCHOPMUPYETCS B UICKYCCTBO, COXPaHss KyJIbTYPHBINA KOJ.

BbIBOADBI U 3aKJII0YEHHE

[TpoBenénuslii aHamu3 mokaszani, 4to pectropan Chygan oCymIeCTBISET afalTalMI0 Ka3aXCKUX
OIol Yepe3 MCIONIb30BaHNE BU3YAIBHOTO MUHHMANM3Ma U STIOHCKUX KYJIHMHAPHBIX TEXHUK, YTO
MO3BOJISIET NPUBJIEKAaTh MEXKIAYHAPOJHYK ayJIuTOpUro. B 1menom, KaxIaoe COBPEMEHHOE
F&CTpOHOMI/I'-IeCKoe 3aBC€ACHUC I/IHTeI‘pI/IpyeT D3JICMCHTBI T‘pa)IHHHOHHOfI KYXHH B COOTBECTCTBUH C
rJ100aTbHBIMU TPEHIAMHU, OJTHAKO JENIAeT 3TO Yepe3 YHUKAIbHBIA KPOCC-KYJIbTYPHBIH QUIBTP — OT

BU3yQJIbHOW TMOAAaYMd J0 KOMOWHAIIMM TEXHOJIOTHI MPUTOTOBJICHUS. OJTO JEMOHCTPUPYET, UTO
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Tpaaulus, TpaHC(HOPMUPYSICh B HCKYCCTBO, IMTPOJOIIKAECT COXPAHITH CBOM KYJIbTYPHBIH KOI.

KazaxctaHckass KyxHS SBISIETCS SpPKUM IPUMEPOM YCIEIIHOIO KyJbTYPHOTO CHHTE3A.
Hctopuueckn oHa (¢opMHpoBaTach Ha IEPECEYCHUH KOYEBBIX TPAAMLIMNA H  BIMSHUN
MHOT'OYHCJIEHHBIX 3THOCOB, MPOKMBAIOIINUX HA TEPPUTOPUHU CTpaHbl. DTH MHOI'OCIOHHBIE KpOCC-
KyJIbTYypHBIE IIPOLIECCHI 00YCIIOBHIIN O0raToe KyJIMHAPHOE HACleAne, KOTOPOE HE TOJIBKO COXPAHUIIO
CBOIO YHUKAJIBHOCTh, HO M MPOJOJIKAET aKTUBHO Pa3BUBATHCA B YCIOBHSIX II100ATM3AMKA. AHAIH3
3THUX MPOLECCOB MMO3BOJISIET MIy0Ke MOHITHh TUHAMHUKY KYJBTYpPHOTO B3aUMOJICHCTBUS B PETHOHE.

Oco0oe 3HaueHHe B ATOM KOHTEKCTE MIpuoOperaeT (EeHOMEH TIOoCTeNpUUMCTBA. byayuu
YHUBEPCAIbHBIM 3JIEMEHTOM Y€JIOBEUECKOM KYJIBTYPbI, OH MPOSIBISAETCS IO-PA3HOMY B 3aBUCUMOCTH
OT 3THOCA, YTO ONPEAEIAETC UCTOPUUECKUMHU, PETUTHO3HBIMH, COLIMAIBHBIMUA U SKOHOMUYECKUMHU
¢dakropamu. B ka3axckoi TpaJuLUu rOCTEPUUMCTBO BBICTYIIA€T BAKHEHIIIMM MapKepOM YBa)KEeHUS,
JOBEpH U MeApocTH. [ mobanu3anus He pa3pyliaeT 3TU HEHHOCTH, a JIUIIb MOIUPHUIHUPYET POPMBI
UX TMPOSIBIECHUA, aAalTUPYsl UX K HOBBIM YCJIOBHUSIM, YTO MOATBEPKAAET YCTOMYMBOCTH JAHHOI'O
KyJbTYPHOI'O KOJIa KaK 3HaYMMOI'0 MEXaHU3Ma MEKKYJIbTYPHOIO JHaJIOTa.

B racTpoHomMmHuUecKoil cdepe BBIIBICHO, YTO KPOCC-KYJIbTYPHBIE KYJIWHAPHBIC KOHIEHIIHH
WUrPAOT  KJIKOYEBYIO POJb B Pa3BUTUU COBPEMEHHOIO TaCTPOHOMUYECKOIO HCKYCCTBA.
TpaguionHble KyXHH HapoiOB MHUpa, 00Jajas yHHKAIbHBIMU TEXHHKAMH, CHEHU(UYECKUMU
BKYCOBBIMU COYETAaHUSIMU U CUMBOJIMYECKUM COJIEpKAHUEM, CTAHOBSATCS UCTOYHUKOM HMHHOBALUNA
JUISl COBPEMEHHON KYJIMHAPHOU MPAKTUKHU.

AHanu3 KOHKPETHBIX KEWC-CTaJu IMOKas3aj, YTO YCIEUIHbIE MPOEKTbl B T'aCTPOHOMHHM HE
OTPaHUYUBAIOTCA MEXAHUYECKMM 3aMMCTBOBAaHMEM JSTHUYECKHX 3JieMeHToB. HampoTus, oHu
OCYWIECTBISIIOT ~HMX TBOPYECKYIO HMHTEpHpeTanuio, (QOpMHPYsS TNPUHIMIHAAIGHO  HOBBIE
racTpoHoMudeckue pemieHus. OCOoOEHHO SPKO A3TOT IMPOLECC MPOSBISETCS B JEATEIbHOCTU
pectopaHoB  (broxkH-popmMaTa U aBTOPCKOM KyXHH. 37€Chb B3aUMOJICHCTBUE  KYJIBTYP
MIPOCIIeKUBAETCSI HA BCEX YPOBHSX: OT BbIOOpAa HMHIPEAMEHTOB M CHOCOOOB HPUTOTOBICHHS 10
BU3YQJIbHOW 3CTETUKM MoJauu. Takum o0pa3oM, COBpeMEHHas TaCTPOHOMHMs BBICTYIAET Kak
IIPOCTPAHCTBO MEXKYJIBTYPHOT'O IMAJIOTa, B KOTOPOM TpaJUIIUs HE UCUE3aeT, a TpaHchopMupyercs,
COXpaHssl KyJbTYpHOE 3HaYEHHUE U aJalTUPYSICh K II100aJIbHBIM BKyCaM.

[lepcriekTHBBI JaJbHEWIINX HCCIEIOBAHUM NMPEACTABISAIOTCS B HECKOJIBKUX HAIPaBJICHUSX.
Bo-nepBbiX, HEOOXOAMM aHaIM3 BOCHPHUATUS KPOCC-KYJBTYPHOM KyXHH COBPEMEHHBIMU
noTpeduTensiMu. Bo-BTOpbIX, MpeACTaBIsSeT UHTEPEC U3yUYEHUE ITUUECKUX U KYJIBTYPHBIX IPaHUIL
MPaKTUKN TaCTPOHOMHMUYECKUX 3aMMCTBOBaHUU. ClielyeT MOAUYEepKHYTh, YTO UCTOPUS KyXHU — 3TO
4acTb MCTOPUHM 4YEJIOBEYECTBA, OTPAXKAIOWIAS IMPOLECCHl MUIPALMMA, KyJbTYpHBIX KOHTAKTOB M
obmeHoB. Kaxioe 0110710, B CYIIHOCTH, SBISETCS PE3yJbTaTOM MHOTOBEKOBOTO B3aHMMOJAEHUCTBUS
KyJIBTYp M TEM caMbIM IIeHHOH (popMoii nX penpeseHTanuu.
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KPOCC-MOJAEHHU ACHA3JAbIK KOHLEIIIHAIAP: /IOCTYPJII AC YHJ/IEPIHIH
KA3IPI'I TACTPOHOMMHAIBIK OHEPI'E BIKIIAJIbI

Anoamna. Maxanaoa Kasaxcmannvly acnazovly 6HepiHe Kpocc-MaOeHU bIKNALOapObly
mapuxu, 2e02pa@usLivblK HcaHe IMHOMIOeHU HaKmopaapobly KopiHici pemindeci manoaysl bepiieeH.
Eypona men Asusanviy moevicvlnoa opHanackaun dcaone ¥avi JKibex dconvinwiy Oip Oeniei 6on2aw
Kaszaxcman b6encendi maoenu armacy keyicmicine atHanvin, 0¥ KYObLIblC 2ACMPOHOMUS CANACLIHOA
oa kepinic manmul. Hezizei viknan xesdepi peminde Kvlmail, napcwl, YHOI JicaHe apad acnazoulk
dacmypaepi, COHOAU-aK MYPKi JHCIHe Kownei XaiblKmapovly yaeci Kapacmuipwliaowl. [llai, kypiu,
JHCAHRAK, KYPMA CUSKIMbL UHSPEOUeHmmep MeH 0aliblHOAy MaCiN0epiHil JHcepilikmi eacmpoHOMUsA
mabueu mypoe euy mvlcaioapvl mandarnaovl. Man wapyautvliviebl MeH Kowneni omip caimvliid
aupvblKua Hazap ayoapulibii, 01apobly Ka3aK ACXAHACLIHOA em NeH CYm OHIMOepiHily 0acblMObI2bIH
auxbinoazanvl kepceminedi. COHbIMeH Kamap 2acmpOHOMUSILIK MYPUSMHIY Ka3ipel sHca20aibl —
Ma0eHUuemapanvlk OUanoe new MaOeHu MYpanvl cakmayobly KYpaivl pemiHoe Kapacmbvlpuliaobl.
3epmmey Homudicecinoe KaA3aK —AacxaHacbl KONKAOAmmuvl IMHOACNA30bIK JCIHE  CblPMKbI
bIKNANOAPObIH MObICbL O0NbIN MAOBLLIAMbIHGL, OHLIY MeK Oipezell eaHa emec, COHbIMEH Kamap
JHcahanovIK 2aCMpOHOMUANBIK, KOHIMEKCme D0auagbl 30p eKeHi 021e10eHOI.

Kinm ce3dep: Kaszaxcman, Kpocc-maoeHu wIKnau, 2acmpoHOMUsl, Acnazovlk onep, Kibek
JHCONIbL, IMHOMIOEHU 0ICMypiep, MYPKi ACXAHACHL, 2aCMPOHOMUSLBIK TMYPUSM.

E. ALIMKULOVA!, E. ALZHANOVA'=, D. ATASHEVA', A. ZHAKSYBEK'
International University of Tourism and Hospitality (Kazakhstan, Turkistan)
e-mail: alzhanova.elmira@iuth.edu.kz

CROSS-CULTURAL CULINARY CONCEPTS: THE INFLUENCE OF TRADITIONAL
CUISINES ON CONTEMPORARY GASTRONOMIC ART

Abstract. This article analyzes the cross-cultural influences on the culinary art of Kazakhstan
as a reflection of historical, geographical, and ethnocultural factors. Located at the crossroads of
Europe and Asia and formerly part of the Great Silk Road, Kazakhstan has become a space of active
cultural exchange, which is reflected in its gastronomic sphere. The key sources of influence
examined include Chinese, Persian, Indian, and Arab culinary traditions, as well as the contributions
of Turkic and nomadic peoples. Examples of the adoption of ingredients (tea, rice, nuts, dried fruits)
and cooking methods that have been organically integrated into local gastronomy are analyzed.
Particular attention is given to the role of animal husbandry and the nomadic lifestyle, which
predetermined the dominance of meat and dairy products in Kazakh cuisine. The current state of
gastronomic tourism is also considered as a tool for intercultural dialogue and the preservation of
cultural heritage. The study shows that Kazakh cuisine represents an interweaving of multilayered
ethno-culinary and external influences, making it not only unique but also promising in the global
gastronomic context.

Keywords: Kazakhstan, cross-cultural influence, gastronomy, culinary art, Silk Road,
ethnocultural traditions, Turkic cuisine, gastronomic tourism.
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H. ABHIIIOB', J. ACAH'=, C. BI/IBIPBIC', A. AXEJIOBA’
X anpIKapabIK TypH3M KOHE MEHMAHOCTBIK YHUBEPCHTETI
(Kazakcran, Typkicran), e-mail: asan.dosmahanbet@jiuth.edu.kz
M. DyesoB atbiHAarsl OHTYCTiK KazakcTan yHuBepcureri
(Kazakcran, IIIbIMKeHT)

KACTAP/bIH TYPUCTIK TAH/IAYBIHA IIH®PJIbIK KOHTEHTTIH OCEPI

(Kasaxcmannoly iwuki mypusmi mvicaiblHOa)

Anoamna. Byn 3epmmey Kazaxcmanoagel iwki mypusmoOi manoayoazvl dHcacmapobvly
MYPUCMIK MATEAMbIHA YUDPIbIK KOHMEeHmmiy acepin mandayea apranzau. 3epmmey 2024 dncoiivl
18-30 ocac apanvieeinoaser 450 cmyoenm apacwvinoa dcypeizindi. CanovlK (cayarnama) sicaue
cananvlk (Konmenm-ananuz) aoicmep Konoawvinvin, TikTok, Instagram, YouTube owcone Telegram
niamgopmanapwvinoazvl KOHMeHmMmiy Hcacmapobly Mmypucmix mayoayiapblHa blKnaivl 6a2aiaHobl.
Homuoicenep kepcemrenoeti, pecnondenmmepoiy 75%-i mypucmix dazoimmosl mayoayoa yugpivix
KOHMEeHmMmIy Manwul30ul pen amxapamviiein aman emmi. TikTok nen Instagram ey viknanow
niamgopmanap 6onvin, 8U3yaidvl KOHMeHm (8udeopoauxmep, pomocypemmep) dcane b02epepoin
Jrcexe madicipubeci wewin Kadwvlioayoa neeisei ghaxmopnapaa aunanovl. Kazaxcman KoHmekcinoe
epeKulenik — YImmulk OpeHoOmep MeH Mapuxu HulCaHoap Oiocepiep apKblibl HACUXAMMATLIN,
O100o1cemmix  mypuzmee  Kbl3bl2YUbLILIKIMbL  apMmMulpyod  «KOAHCemiMoi apmMaHoapy YabiMbl
Kanvlnmacaovl. 3epmmey Hamudicenepi mMypusm CaiacblHOAebl KOMNAHUANAPEA, MeMIeKemmiK
Opeanoapea JKHcarne uHarencepepee aneyMemmix Jceiiiepoe muiMoi KOHMeHM JHCACayed, Heacmap
ayoumopuscolH OeiceH0i mapmyea JHcaHe K mypusmoi OaMvlmy CMpameusiapvli Heeminoipyee
aApHanan NPaKmuKaiblK Yeolubicmap oepeol.

Kinm co30ep: yupprvix konmenm, aneymemmix meoua, iwki mypusm, sxcacmap, TikTok,
Instagram, mypucmix maneam, Kazaxcman.

Kipicne

XXI racbipabiH nu@pIbIK 19yipiHJE aKmapaT TapaTy apHajapbl TyOerein esrepai. byrinri
KacTapAblH KeIUIUIri, acipece Z OyblHbI MEH MWUICHHAJAAP, KYHAETIKTI OMIpIHJIE QJIEYMETTIK
xKeninepai 6acTbl KOMMYHUKALUSUIBIK KEHICTIK peTiHe KongaHa bl by skenisniep Tek oMbIH-caybIK
HeMece KapbIM-KaThIHAC Kypallbl FaHa eMec, COHBIMEH KaTap »aHa OiIiM aiy, ToKipruOe KUHaKTay
KOHE eMip CaJThbIHA KAaThICThI LIEIIiM KaObUIIaybIH MaHbI3Abl KypaliblHa aifHaiabin OoThIp. COHBIH

*Bizre gypeic cirreme xacanpiz: Adumos H., Acan [I., blaeipsic C., Axenosa A. XactapapiH
TYPUCTIK TaHJayblHa LHUQPIBIK KOHTEHTTIH ocepi (Ka3zakcTaHHBIH 1MIKI Typu3Mi MbIcanbiHAA) //
Bulletin of the International university of Tourism and Hospitality. —2025. —No3(9). —b. 39-49.
https://www.doi.org/10.62867/3007-0848.2025-3.04

*Cite us correctly: Abishov N., Assan D., Ydyrys S., Akhelova A. Zhastardyn turistik
tandauyna cifrlyk kontenttin aseri (Kazakstannyn ishki turizmi mysalynda) [The impact of digital
content on youth tourism choices (on the example of domestic tourism in Kazakhstan)] // Bulletin of
the International university of Tourism and Hospitality. —2025. —No3(9). —B. 39-49.
https://www.doi.org/10.62867/3007-0848.2025-3.04
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IITHE TYPU3M CaJIachIH/Ia JKaCcTapablH MiHE3-KYJIKBIHA, TAIFAMbIHA KOHE casXxaT OaFbIThIH TaHIAyFa
oCep €TETIH €H BIKMAIIbI (pakTopaapAbiH 01pi — HUPPIIBIK KOHTEHT.

XanbIKapadblK ToXipuOere Hazap ayAapcak, KeNTereH enjepAe TYPHCTIK HBICAHAap.Ibl
TaHJayJaFbl HICHIYII POl 9JeyMETTIK KeJieple kapusuianran ¢oronap, OCHHEPOIUKTEp MEH
naiiananymsliapAbply —Mikipaepi atkapaasl. TypuCTIK areHTTIKTEepHiH IOCTYpil >KapHamMachl
OipTiHJAEN eKIHII OpBIHFA BIFBICHIN, OHBIH OPHBIH Oyorepiiep, WHGIIOCHCEPIEep KOHE KapanaibiM
nalaaaHymbUTapIbIH IBIHAWB TOKIpuOeepi 6acein keneni. Macenen, TikTok Hemece Instagram
KeJIIepiHieri KbIcKa opl ocepili BHEOJAp KaC YPIAKTHIH KbI3BIFYIIBUIBIFBIH OSTHIN, OJIAPbIH
Oeunriai 6ip OarbITTHI TaHAAYFA JIETEH BIKbLIACHIH apTTHIPY/IA.

Kazakcran >xarmaifblHga 1a Oyl YpAICTIH KapKbIHBI apThill Kenemi. EjiiH TypucTik oneyeri
YKBUIJIAH JKBUTFA OCIII, 1K1 TYPU3M MEMJIEKET TaparblHaH CTPATETUSIIBIK 0aChIM OarbITTapAbIH OipiHE
aifHanabl. Typu3M MHAYCTPHSCHIHBIH AaMybIHa TYpKICTaHHBIH TapUXH-PYXaHU OPTAJIBIK PETiHAE
kKaHa KkenOeti, bBypaOaiinbiH TaOuFu KepKeMIiri, AJAKeNIiH HKOJOTUIBIK MYMKIHIIKTEpI,
HIemMOYIJTaKTBIH KBICKBI CIIOPT MH(PPAKYPBLUIBIMEI, COHIali-aK Kecail kenuepi MeH Aurail eHIpiHIH
HKOTYPHUCTIK SJIEYETi epeKIe OpbIH anaabl. byn GareITTapasiH OapibIFbl OyTiHIE jKacTap apachlHIa
KEHIHEH HaCUXaTTaJIblIl, 9JICYMETTIK JKeNIep/ie «MHCTarpaM/IbIKy HEMece «BUpaIABIKy JIOKalusiIap
peTiH/e TaHbLIy/A.

Anaiifa »kacTtapJblH OCbl OarbITTapFa KbI3BIFYLIBUIBIFBI KOOIHE pecMu akmapaT Ke3/epiHEeH
emec, TikTok-tarel OeitHeponukTepaeH, Instagram-garel  ¢GoOTOKOHTEHTTEH, YouTube-teri
casxaTIIbUIApABIH ~ OJOTTaphlHAH JKOHE IKEPTUTIKTI  MHQIIIOCHCEpPIEPAiH  YCHIHBICTAphIHAH
KajplnTacanpl. SIFHU, OUQPIBIK KEHICTIK Kasipri TaHJIa TYPUCTIK TaJFaMbl KaJbIITACTHIPATHIH
HETi3T1 ajaHfa aWHaIbIl OThIp. by KyOBUIBIC Typu3MIl JambITy cascaThl YVIIIH JKaHa
MYMKIHIIKTEpMEH Kartap, jkaHa MiHAETTep e KYKTEHIi: KOHTeHT camachlH apTThIpy, storytelling
ONICTEePiH KOJIAAHY, XKacTap ay IMTOpHUsIChIHA OeHIMIENTeH MapKEeTUHT KypaJlJJapblH €HI13Y.

Ocbiran OaifiaHbICTBI 3€pTTEY/IIH ©3€KTUIIr alKplH kKepinedi. Kasipri Tanaa imki Typusmre
KATBICThl CTATUCTUKAJIBIK JIEPEKTEP MEH JKaJIIbl JaMy OarbITTaphl KU1 TaJKblJIaHFAaHBIMEH, [IU(PIIBIK
KOHTEHTTIH, aTal alTKaH/1a aJIeyMEeTTIK JKeJiieperi OeifHemarepuaniap MeH naijanaHyIbIHbIH 031
’KacaraH KOHTEHTTIH, Ka3aKCTaH/IbIK JKaCTap/AblH TYPUCTIK TaHIayJIapblHa dCEPiH apHaiibl 3epTTereH
eHOeKTep JKeTKIKCI3. by 3epTTey1iH MakcaTsl — UG PIIBIK KOHTEHTTIH 1K1 TYPU3M/1 TaHJayJaFbl
’KacTapAblH TaJIFaMbIHA bIKIAJIbIH KEIIEH 1 TYP/E Taj1ay ’KOHE OHBIH HET13T1 (PaKTOpIIapbIH AHBIKTAY.

3epTTeyiH FBUIBIMU KaHAJIbIFbl — Ka3akcTaH KOHTEKCIHIE HU(PIBIK MeIna MEH KacTapablH
TYPUCTIK MIHE3-KYJIKbl apachIHAarbl ©3apa OalJaHBICTHI allbll KepceTyiHjae. MyHpall Tangay
OoJamnrakTa Typu3M/ii 1aMbITY/IbIH JKaHa CTpAaTEeTUsUIApbIH 31pJieyre, MapKETUHITIK cascaTThl TUIM/I
KYprizyre KoHe jKacTapibl iIIKi TypusMre OeliceHll TapTyFa Heri3 Oousa anaabl. COHBIMEH KaTap,
3epTTey HOTIDKENepl MPaKTUKAIBIK TYPFhIIAH TYpUCTIK KOMIAHMsIApFa, MEMJIEKETTIK OpraHaapra
XKoHe Osiorepiiepre QJIeyMETTIK JKelieple THUIMAI KOHTEHT KaJbINTAaCThIpY OOMBIHINIA YCHIHBICTAp
O6epyre MyYMKIiHAIK Oepei.

OgjeduerTepre Moy

Hudpabik MapKeTUHT MEH TYpHU3MHIH Ka3ipri Oainansicel X XI FaceIp/ia epekiie e3eKTUTIKKe
ue Oonapl. Digital marketing Kypanaapsl TypUCTIK KbI3METTEp/Il HacUXaTTay/ja FaHa eMec, COHBIMEH
Karap TypUCTEp/iH KaObU1ay MpolieciHe, OpEeH/IKEe CEHIM MEH KbI3BIFYIIBUIBIKTHI KaJbIITACThIPYFa
Tikene acep eremi [1; 5; 6]. Kotler, Buhalis »xone Xiang 3epTreynepi KepceTKeHeH, OHIalH
wiarpopmManap MEH 9JIEeyMETTIK MeIua TYPUCTIK HapblKTa MapKETHHI CTpaTerusIapblH THIMII
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JKY3€re achIpyIbIH HET13T1 Kypaiaapbl OOBIT OTHIP, O©UTKEHI 01ap TYTHIHYIIBIIAPMEH HHTEPAKTHUBTI
OaillaHpIC OpHATyFa, JEePOCCTCHMIPUITEH VCHIHBICTAp JKacayFa »>KOHE MapHIpyT TaHAaylaFrbl
HIemiMIepre dcep eTyre MyMKiaik Oepeni [1; 5].

User-generated content (UGC), sFHM maiijaiaHymbUIapablH 631 )KacaraH KOHTEHT, Oyiorepiep
MeH WHQIIIOCHCEPICPAIH SKapHsUIaHBIMAAPhl TYPUCTIK IIemIiM KaOblijayna Herisri ¢axTopra
aitHanael [3; 4; 8; 10; 12]. [IcuxonorusuIbIK TYPFBIJIAH alFaH/ia, BU3yasabl KOHTEHT (oTocyperTep,
OeliHepOJINKTEpP, CTOPU3) TYTHIHYLIBIHBIH SMOLUSIBIK PEAKLUACHIH TYABIPBII, HAKTHI OaFbITKA JETCH
KaJlay bl KaJabITacTeipaanl [S; 6; 9]. by acipece Z OybIHBI MEH MUJIJICHUAIAP apaChIHIa MaHbI3/IbI,
cebebi Oy ayauTOpusi BU3yalJibl akmapaTka HEri3fenreH memriMaep Kaobuimayra Oeitim [2; 9].
OlleyMeTTIK MeJua IiaTgopmagapbl apKblIbl JKacajlFaH KOHTEHT MaifalaHyIIbUIapblH TYPUCTIK
OarbITThI TAHJAY BIKTUMAJJIBIFBIH apTTHIPAIbI, OWTKEHI OJI HAaKThl TOXKIPUOCHI KOPCETENl >KOHE
CeHIMJII aKmapat peTinae Kabburnanamsl [8; 10; 12].

Hlerennik  toxipubere  cyiiencek, Asus  enagepinne TikTok men  Instagram
ru1aT(opMaliapbIHIAFbl KbICKA BUACOJIAp MEH BU3YyaslIbl KOHTEHT KacTap/IblH TYPHUCTIK OaFbITTapabl
TaHJayJarbl KbI3bIFYIIBUIBIFBIH aiTapibikrail apTThipasl [3; 4; 9]. ConbiMeH kaTap, EBporma
eNJIepiHie SJEYMETTIK JKEeNUIEepHAiH BIKMAaJIbl JKOFaphl JEHTeiie 3epTTenreH, OJorepiepiiH,
UHQITIOCHCEPIIEPAIH KOHE TYPUCTIK KaybIMIACTBIKTAP/IbIH XKapHsUIaHBIMAAPBI TYPUCTIK OpeHaTepre
JIereH CeHIMIUTIKTI KYIIeUTII, TypUCTepiH HIeliM KaObliaay mpouecid xeHinaereni [1; 2; 8]. byn
YPIIC «KOHTEHT apKbUIbl KaThICYIIBUIBIK» (content-driven engagement) KOHLENLMIACHIH KypyFa
MYMKIHIIK Oepesi, sSIFHU TypUCT TEK aKmapaTr KaObUIIaylibl eMec, COHBIMEH Karap KOHTEHTTI ©3
TOXIpuOECiHAe KOJTAHYIIBI peTiHAe OeICeH Il Typae Toxipudenenai [6; 12].

[Icuxomorusi TYPFBICBIHAH 3€PTTEYJIep KOPCETKEeHJEH, BU3yalibl JKOHE WHTEPAKTHBTI
KOHTEHTTIH TYpPHUCTIH MIemiM KaObUIJayblHA BIKIMAJBl KYIITi. Ocipece oJIeyMETTIK Keliiepaeri
BU3yasibl aknapat ((otocypertep, reels, stories) SMOUMSIIBIK Kayan TYIBIPBIN, TYPUCTIK HUETTI
KaJIBINTACThIPa/ibl, OYJI 63 Ke3€TiH/e HAKThl OaFrbITKa JI€T€H KbI3bIFYIIBIIBIK IEH TYPUCTIK MapHIpyT
TaHgayra ocep erefi [5; 6; 9]. CoHbIMeH KaTap, oJIeyMETTIK KeNiep/eri miKipiaep MeH peHTHHTTep
TYPUCTEPAIH CEHIMIH KalbIITACTBIpYZa MaHBI3AbI pesl aTkapanbl, Oyi internal motivation *xoHe
perceived trust hakTopnapsin KymenTeai [2; 7].

Kaszakcranaarel ilIKi Typu3M J1aMbIll Kej€ >KaTKaHbIHA KapamacTaH, UUQPJIBIK KOHTEHTTIH
YKacTapIbIH TYPHUCTIK TaHAayJapblHa 9CEPiH 3epTTereH 3eprreynep mekteyi [13; 14; 15]. En iminge
Typkicran, bypaOaii, Anaxesn, LlleimOynak, Kencaii xoHe AnTail CUSKTBI OarbITTap TaHBIMAJ
00JIFaHBIMEH, OJIap/IbIH TAaHBIMAJJIBIFbI KOOIHECE QJIEYMETTIK JKEJIIepAeri KOHTEHTIIEH OalIaHbICThI.
TikTok, Instagram >xone YouTube miatdopmanapbeiHia sxapusiaHfaH OelfHemarepuangap MeH
OnorepiepAiH KOHTEHTI TYpPHUCTIK OaFbITTap[bl TaHJayaarbl memrynn ¢akropra aitHanas! [3; 4; 9;
11]. Byn kepcetkim 3epTTey 0OBEKTICIHIH ©3€KTLIIrH apTThipaabl, ce0edi KazakcTaH KOHTEKCiH e
digital marketing men UGC xonmgaHyAblH HaKThl ocepl Typajbl SMIHMPHUKAIBIK MAJIIMETTEp
KETKIUTIKCI3.

Ocpiran OaitmanbicThl, Ka3zakcTanjga 1mki Typu3MJIi AaMbITyJIaFbl jKaHa CTpaTeTrHsyIap.ibl
a3ipJiey YILiH HM(PIIbIK KOHTEHTTIH PoJliH, OHBIH TYpJepl MeH popMaTTapblH, COHAAM-aK KacTapablH
KaOBUI/IAy EPeKIIeTKTEpPIH 3€pPTTEY MaHBI3ABl. 3epTTeY HOTIKETIEPl MApPKETHHITIK CasiCaTThI
KETAIpyre, TYPUCTIK KOMITaHUSIIAPAbIH KOHTEHT CTPATETUsCHIH THIMJI XKYPTi3yre >KoHe jKacTap
ayJMTOPUSCHIH 1IIKI Typu3Mre OeJICeH I TapTyFa MYMKIiHJIiK Oepeni [13; 14; 15].

3eprrey aaicrepi
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3eprrey Kazakcrangarsl 18—30 xxac apaybIFbIHIAFbI )kacTap apacbiaaa 2024 Kbkl )KYPri3ui.
byn ayautopus Kazipri mudpIiblK Meara MEH OJISyMETTIK >Kelijiepai OeJICeH Il KOJIIaHaThIH, 11K
TYpU3MIe KbI3BIFYIIBUIBIK TAHBITATBIH HETI3T1 TOM OOJBIN TaObUIAABI. 3epTTEyre KaThICYIIbLIAP
Typxkicran, Anmartsl xone Hyp-CyiiTaH KananapblHBIH YHHBEPCUTET CTYCHTTEP1 PETIH/IE TAHAIIBI,
cebebi Oy Kanmamapaa >KacTaplblH TYPHUCTIK iC-OpeKeTi OeNCeHi, 9NIEyMETTIK Kelijep apKbLIbI
KOHTEHT TYTHIHY JIeHreii >xorapsl. JKanmsl, 3eprreyre 450 cTyaeHT KaThICThI, onapasiH 250-1 KbI3,
200-1 yi. IpikTey Ke3iHae ’Kac, )KbIHBIC, TYPFBUIBIKTHI JKEPi )KOHE QJICYMETTIK OCJICEHIITIK CUSKTHI
Herisri mapametpiiep eckepunai. COHbIMEH KaTap, PECHOHACHTTEPIiH COHFBI Oip JKbUIAA 1MIKI
TypU3MIre KaTbiCy TXKIpuOeci OOJybl jKOHE OJIEYMETTIK JKeJijep/ie anTachlHa KeMmiHae Oip per
OCJICEHIIIIIK KepceTyl MiHAeTTeN M. MyHmail IpikTey 3epTTey HOTIKEIEPiHIH HaKThUIBIFBIH
apTTHIPabl J)KOHE IU(MPIIBIK KOHTEHTTIH dCepiH opTypii (akTopiapra OalIaHBICTBI CATBICTHIPYFa
MYMKIHJIIK Oepei.

3eprreyne apanac oaic (mixed-methods) KonnaHBUIABI, SFHU CAHJIBIK )KOHE CalalbIK TICILIACP
OipikTipisin, HUGPIBIK KOHTEHTTIH KacTapJblH TYPHUCTIK TaJFaMbIHA dCEpi jKaH-)KaKThl 3ePTTEI/II.
CaHIBIK MOTIMETTEp KBl TEHACHIMSJIAPbI aHBIKTAY YIIH, all CalajiblK TaJJIay KacTapIblH
KOHTEHT TYTBIHY TOXIpUOECiH TepeH TYCIHY YIIH KOJAAHbUI/IBL.

CaHpgpIK epekTep OHNaiiH-cayanHama apkbUibl xkuHAIAL! (Google Forms, SurveyMonkey).
Cayannama OipHerie Herisri OJIOKKa OemiHIl: TYpHCTIK OaFbITThI TaHIAayFa 9cep €TETiH akmapaT
Ke3lepl, oNIeyMeTTIK IKeNiJepAl MaijanaHy oAeTTepi, KOHTEHTIIEH e3apa opeKeT (Jailk,
KOMMEHTapHid, IIEPTy), BU3YAIIbl MaTepHAIAAPILIH dcepi. PecrmoHgeHTTEepre MbIcaibl Keleci
cypakrap Koubuiael: «Kaszakcranmarbel Kaii OarbITKa Oapyfa ImiemnnM KaObUITaraH Ke3je KaHIal
aKkmapaT ke3aepi eH ocepni Oonnmei?» Hemece «Casixatka mbiknac OypeiH Instagram/TikTok
KoJaHacel3 0a?». Anbraran gepekrep SPSS (v26) 6armapmamaceiama exaenii. CTaTUCTHKAIBIK
TaJAayAblH 9ICTEPl PETIH/IE KUK, MalbI3BIK YIIEC JKOHE KOPPENALUSIBbIK Tajlaay KOJAaHbUIIbIL.
byn mu@pnblk KOHTEHTTIH »KacTapAblH IMIKI TYpUCTIK TaHAayJlapblHA 9CEpIiH HAKThl CaHJbIK
KOPCETKILITEP apKblJIbl aHBIKTAayFa MYMKIH/IIK Oep/i.

Camnanplk MONIMETTep/Ii KUHAYIBIH HEri3ri 9/ici KOHTeHT-aHanu3 Oonasl. KoHTeHT-aHanmn3
Instagram, TikTok mmarpopmanapeingarsl #TravelKazakhstan, #Typkectan XomTerivaeri
KapusulaHbIMZIapra, Oyorepiep MeH WHQOIIOCHCEpIepAiH TOCTTapbhlHA, COHAAW-aK TYpPHUCTIK
caliTTapaarsl OeliHeMaTepuaaapra Kyprizuial. AHamu3 0apbeIChIHAa KOHTEHTTIH Carachl, BU3YyaslIbl
ocepl, MHTEPAKTUBTLIIN (JIalKTap, KOMMEHTapuiliep, epyJsiep), aknaparTbl KaObliaay JeHT el )KoHe
MOTHBAIMSUIBIK BIKMANBI 3epTTenai. Conaaii-ak, TpeHATe TypraH OarbITTap MEH TaHbIMal TYpPUCTIK
JIOKAIUSIIap aHBIKTAJbI.

3epTTeyNiH COHFBl KE3€HIHAE CaHJAbIK JKOHE camajiblK JepeKTep OipiKTipimimn, IHQPIbIK
KOHTeHTTIH KazakcTaHmarbl jkKacTapiblH 1MIKI Typu3MJi TaHAayFa ocepl »KaH-)KaKThl OaraiaH[ibl.
CaHOpIK JepeKTep apKbUIbl HEri3ri TeHACHUUsIap, miaTdopManapAblH ocepi, BHU3Yaabl KOHE
MOTIHJIIK KOHTEHT TYPJEPIHIH POJil KOPCEeTUIIi, al KOHTCHT-aHaJu3 apKbUIbl YKACTap/blH HAKTHI
TOXiprOeci MEH MOTUBTEpP1 aHBIKTAJAbI. Byl TOC1T 3epTTey HOTHIKENEPIHIH CEHIMILTITIH apTThIPaIbl
KOHE QJIEYyMETTIK MeJHa CTpaTerdsUIapblH, MAPKETHHITIK HAyKaHJApAbl d3ipJieyre MpaKTHKATBIK
YCBIHBICTAp jKacayFa MYMKIHJIK Oepei.

Hoaruxesep
3eprrey Hotmxkenepi 2024 kel Kazakcranmaret 18-30 kac apallbIFBIHAAFBl KacTap
apachlHJIa )KYPri3UIreH cayallHaMa MEH KOHTEHT-aHalu3 Herizinae anbiarad. JKanmel, 450 cTyneHT
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KaTbIChIN, oJapabiH 250-1 K3, 200-1 w1 6onasl. XKactapasiH udpiablK Meara apKbUTbl aKmapaT aity
OIETTEPl MEH TYPHCTIK OaFbITTHI TAHJIAyFa dCcEp €TETiH (haKTopiap 3epTTEIl.

CanppIK AepeKTep HOTHXKeIepi

CayanHama HOTIKENIEpl KOPCETKEHICH, PECHOHICHTTEPIH IMIKI Typu3M OarbITTapblH
Tafnayna eH biknamabl miatdopma TikTok Gonmeim mbikTel. Exinmi opeiHzaa Instagram, ymriHmi

opeiazia YouTube, Teprinmii opsiaga Telegram Typ.

Kecre - 1 — KacTapablH TYpPUCTIK TaHJAayFa dcep eTeTiH miaardopmanap (n=450)

. . . KymyasitusTi

Inarpopma ?l:f:zi:zncy) % (Percent) ﬁi‘;ﬁf ;’leor/:ent) % (Cumulative
Percent)

TikTok 203 45.1 45.1 45.1
Instagram 135 30.0 30.0 75.1
YouTube 68 15.1 15.1 90.2
Telegram 36 8.0 8.0 98.2
backa 8 1.8 1.8 100.0
BapJbirbl 450 100.0 100.0 —

Eckepmy: Aemopaap xypacmwipean

PecnioHzieHTTep KOHTEHTTIH TYpJIEpiHE Je Ha3ap aynapraH. EH kem ocep €TKeH Typi —
Buneoponukrep (40%), doro marepuanaap (25%), 6morep Hemece undroeHcep Taxipudeci (20%)
xoHe storytelling nemece apHaiibl apdextrep (14,9%). byn kepcerkimrep xKacTapAblH BU3YaJIbl

KOHTEHTKE €peKIlie MOH OepeTiHIH allKbIHAANIbI.

Kecre - 2 — TypucTtik Tanayra cep eTeTiH KOHTeHT TypJiepi (n=450)

- Banmati % Kymyastusri
. AKuigik . %
KonrenT Typi % (Percent) | (Valid .
(Frequency) (Cumulative
Percent)
Percent)

doto 113 25.1 25.1 25.1
Buneo 180 40.0 40.0 65.1
b

Torep/mgmoeHcep 90 200 20.0 85.1
TOXipubeci
Storytelling/cnierpddexrrep | 67 14.9 14.9 100.0
BapJbirbl 450 100.0 100.0 -

Eckepmy: Asmopnap Kypacmuvipaan

byn sotmxenep mu@pablk Mmenua muiargopmanapbl MEH BHU3yallbl KOHTEHT TYpJIEPIHIH
’KacTap/blH TYPUCTIK TaHJIaybIHA €/19yip ocep €TeTiHIH KepceTei.

Cananslk JIepeKkTep HOTHXKeNIepi
Konrenr-ananus 6apsicsinaa Instagram xone TikTok nminardopmanapsinna #TravelKazakhstan
xoHe #TypkecTaH X3IITErTepiMeH XKapusiaaHFaH Marepuanjap 3eprrenal. Ananusre 150 moct nex
BHJICOPOJIUK Kip/i. 3epTTey KOPCETKEHIEH:
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e Bmsyanner TapTeiMIbl OeliHENEp MEH KbICKA BUICOPOJIMKTED JKACTapIblH Ha3apblH KoOipek
ayJapaspl.

o [likipiep MeH naliKTap CaHbl KOHTEHTTIH BIKIAJIBIH KYHMICHTETIH (PaKTOP PETIHAE aHBIKTAIIBI.

e brorepnep MeH uH(IIIOCHCEPIIEP/IiH JKEKE TOKIPUOECI KOPCETUINeH MOCTTap PECMU aKmapar
Ke3/IepiHe KaparaHa JIJIeKaii1a Kol KbI3bIFyIIbUIBIK TY/IbIPAIbL.

Mpicanbl, TikTok-tarbl kpicka OeitHeponukTepae TypKicTaHOarbl TapuXW OpBIHAAP MEH
TaOuFraT KOPIHICTEPIH KOPCETY KacTap/blH COJI OarbITKa Oapyfa JereH BIHTACBHIH apTTBhIPFaH. AJl
Instagramparbl poToMaTepuaniap MEH CTOPUC KOHTEHTTIH AMOIIMOHANIBI SCEPiH KYIICUTIM, HAKTHI
MapuIpyT TaHJIaybIHA BIKIIAJ €TKCH.

JXactapbIH Kabl MiHE3-KYJIKbI
Cayannama HOTH)KeJIepi MEH KOHTEHT-aHAJIM3/ll CaJbICTBIPA OTBIPHIN, KeJeci KOPHIThIHIbLIAP
QJTBTHJIBL:
e Pecnongenrrepmin 75%-1 TypHUCTIK OarbIT TaHayda HMUQPPILIK KOHTCHTTIH OacThl dcep
STCTIHIH aTall oTTI.
e TikTok nen Instagram nnaTdopmanapsl )xactap apacblHa €H dcepii aKnapart Ke3aepi 00bI
TaObLUIAIBI.
e Busyanjbsl KOHTEHTTIH camackl, HHTEPAKTUBTLIIK (JIalikTap, KOMMEHTapuiliep) skaHe Oiorep
Toxipudeci menriM KaobUiiayaa MaHbI3Abl PO aTKApabl.
Ocpinaifia, 3epTTey HOTHKENEPi MUPPIIBIK KOHTSHTTIH KacTapAbIH MK Typu3M OarbITTapbIH
TaHJIayJaFrbl POJIiH HAKThI KOPCETEe Il )OHE MApPKETHHITIK CTpaTeTUsIIap bl OCHI (PaKTOPIIap/Ibl ECKEPE
OTBIPBIT KYPY KOKETTITIH TOIEIIACH/II.

Tannayaap

3eprTey HoTHXKeNepi kepceTkeHaen, Kasakcrannarsl 18—30 jxac apalbIFbIHIAFBI )KacTapablH
K1 TYPUCTIK OaFbITTapAbl TaHJAYyJaFbl MiHE3-KYJIKBI XaJIbIKApAIbIK TOHKIpUOETe COMKec Kemlenl.
Canpnpik KOHTEHTTIH, ocipece TikTok men Instagram mnnardopmanapblHBIH ocepi IMIETEAIK
3epTTeysepe KopceTuireH ypaicnen yimneceni [3; 4; 9]. Muicansl, TikTok apkpuiel aknapart aiaran
pecnionaeHTTEpIH yieci 45,1% Oonca, Instagram maiinananymsuiapel — 30% (Kecre 1), Oy
XaJIBIKAPaJIbIK TOKIpUOEe KacTapAblH BU3YaAIbl KOHE KbICKA BHUJIEOKOHTEHTKE OediM eKEeHJITiH
pacTaiasl.

Kaszakcrtan KOHTEKCIHAE CaHABIK KOHTEHTTIH peJIIHbIH OipHelle epekmieniri Oaikamaabl.
bipiHmineH, yiITTeIK OpeHaTep MEH TYPHCTIK JIOKalusiap keOiHe O6iorepiaep MeH HH(IIOEHCepIep
apKbUIbI HACUXATTaJIa/1bl, PECMH KaHAJIap/IbIH 63 bIKNaJIbI meKTey1i. Mbicansl, Typkictan, bypabai,
Anaken CHAKTBI OaFbITTapJblH TAaHBIMAJJIBIFBl QJEYMETTIK KeNiIepAeri BU3yalabl KOHTEHT IEeH
6nmorep Ttoxipubecine HerizgenreH (Kecre 2). byn ypaic TypuCTiK MapKeTHHITIH JOCTYpJIi
TocuIAepiHeH epekieneneni skone digital media cTpaTerusapbiH KailTa KapayAbl Tajlamn eTel.

Exinmigen, Kazakcrangarsl imiki Typu3MHIH MaHBI3bI acTeKTici — Ko/pkeTiMaumik. XKacrap
koOiHece OIO/DKETTIK casxarrapAasl TaHmaiawl, coHablkTaH TikTok men Instagram apKpLIbI
YCHIHBUIATBIH «JIOCTYIHBIE MEUTBD» YFBIMBI OJApJblH TYPHCTIK HHUETIHE TIKeJIel ocep eTei.
Buneoponukrep (40%) men hotomatepuanaap (25%) (Kecte 2) apKpUTbl KOPCETIITEH oieMi TaOUFar,
TapuUXM HBICAH/JAap MEH STHOJOKALMSIAP KacTapJblH HAKThl OIOJUKET ILIETiHJE casxaTKa IIbIFyFa
BIHTAaChIH apTThipajbl. byn digital KOHTEHTTIH TYpHCTIK OaFbITTapIbl SMOLMOHAIABI TYpJe
TapTHIMIBI €Ty apKbUIbl HAKTHI 1C-OpEKEeTKe IaKbIPATHIHBIH KOPCETE 1.
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Y miiHmiaeH, MoJISHH Mypa MEH Tapuxu HeicaHaap eIy digital-mpocTpaHcTarbl KOPIHICI epeKIe
MoHTe ue. TypKecTaHIarbl MaB30Jeiiiep, STHOAYBUIIAD XKOHE OacKa TapuXu OPBIHAAP dJIEYMETTIK
KeJnepie «WHCTarpaMAbIK» JIOKALUsIap PETIHAE YCBHIHBUIAABL. by jkactap YIIiH BU3yalabl
TapTHIMBUIBIKIICH KaTap, MOJCHH TOKIpHOEH1 ce3iHy MYMKIHIIITIH Oepeii, SFHU TYPHCT TEK aKapat
KaObUIIayIIbl €MeC, COHBIMEH Karap €3 TXipuOeciHae KOHTEHTTI OeJCeHIi TYpAe KOJIaHYIIbI
peTinae Karbicans [6; 12].

CoHbIMEH  Karap, BHU3yaJqJbl KOHTCHTTIH  camacbl, HWHTCPAKTHUBTUIK  (JaiikTap,
KOMMEHTApUJIep) >KOHE Osorep ToXipuOeci TYpUCTIK IIEmIM KaObUIgay/la MaHBI3IBI Pe
aTKapaThIHBl aHBIKTAJIbl. KOHTEHT-aHAM3 HOTHOKENepi OOMBbIHIIA, TIiKIpJep MEH JalKTap CaHbl
KOHTEHTTIH BIKIAJIBIH KYHIEHTETIH (akTop peTiHIe epeKIeneHal, ajl OJorepiepaiH Keke
TOKIPUOECIH KOpPCETeTIH TMOCTTap PECMHU aKmapar KeslepiHe KaparaHaa ojjieKaijga Kerr
KBI3BIFYIIBUIBIK ~ TYIBIPABL. DByl KepceTKilTep XaJblKapajblK 3epTTeyJiepMeH Je YHIECII,
Kazakcranmarsl xaFaaiiibl CalIbICTRIPMAIIbl TYPAE TYCIHYTe MYMKIHAIK Oepeni [5; 9].

XKanmer anranna, 3epTTey HOTHXKENEPl CaHABIK KOHTEHTTIH KacTapblH TYPUCTIK TaJFaMbIHA
TIKEJIe ocep eTETiHIH pacTaipl: cayadHaMara KaTbICKaH XacTapIblH 75%-1 TYpHCTIK OaFbITTHI
TaHJay/Ja KOHTEHTTIH 0acThbl pen aTkapaTbiHbiH aTan oTTi. TikTok men Instagram mardopmanapsl
aKmapar Kesjepi peTiHAe eH ocepii Oousbln, BU3yalJbl KOHTEHT (Buaeo, ¢oTo) MeH Osorep
Toxipubeci menriM kabpuinayna Herisri (akTtopiapra aifHanael. by skactapAblH 1IKI TypU3Mmre
KBI3bIFYIIBUIBIFBI TEK aKIapar aly apKbUIbI eMEeC, BU3YyalJlbl dCep, IMOIMOHAIbI OaiIaHbIC JKOHE
user-generated content ToXipuOeci apKbUTBI KATBINITACATHIHBIH KOPCETE]T.

Kaszakcran KoOHTEKCiHIAe OyJl TEHACHIMSUIAD YJITTHIK EPEKIICTIKTEPMEH TOJIBIKTHIPBLIA B
OFO/KETTIK OarbITTap, MOJICHM Mypa MEH TapUXH JIOKAIUSUIAP «HMHCTArpaMIbIK» KOHTEHT apKBLUIBI
Kacrtapra KOJDKETIMII JKOHE TapThIMIBl TypAe YCbIHbUIanel. OchUiaiiima, MapKEeTHHITIK
ctpaterusapabl a3ipiey kesinae TikTok, Instagram nnaTdopmanapsit, BU3yasabl KOHTEHT carachlH
KoHe Onorep ToXIpHOECIH eckepy MaHbI3[bl. byn Tocin imIKI TYpU3MAlI JaMbITYIbIH THIMII
KOJIJIApbIH YChIHA OTBIPHII, KacTap ayJUTOPUSCHIH OEJICEH Il TapTyFa MYMKIHIIK Oepei.

KopbITBIHABI KJHE YCHIHBICTAP

3eprrey kepceTkenael, Kazakcranarsl 18—30 jxac apanbiFbIHAAFb] )KacTap IbIH 1K1 TYpU3MIe
JIETeH KBI3BIFYIIBUIBIFBI KOO1HECE MUPPAbIK KoHTeHTKe OainanbicThl. TikTok men Instagram en
BIKIAJBI TUTaTGopMaap O60bI MHIKTHL, al Y ouTube xone Telegram canpicThipManbl Typ/e a3 acep
erti. Buaeoponukrep, ¢ortocyperrep, coHpaii-ak Onorepiep MeH HHQIIIOCHCEPIEPAIH IKEKe
TOXipuOeci )kacTapAbIH TYPUCTIK TaHAAyJIapblHa alTapibIKTall acep eTeni.

by HoTMXKe XasbIKapasblK 3epTTEyJepMeH e YHJece[i: acTap BU3yall[bl >KOHE KbICKa
OeliHemaTepuaniapra Te3 peakuus Ounaipeni. Kazakcranaa epekiienik — YITTBIK OpeHATEp MEH
TaHbIMaJl OaFpITTapIbl KoOiHEce pecMH KaHaujgap emec, Oyorepiep MeH UHGIIOEHCepep
HacuxaTtTaiel. COHBIMEH KaTap, OF0/DKETTIK TYPH3M jKacTap YIIH «KOJKETIMI apMaHapy PEeTiHe
YCBIHBUIAIBI, )T TAPHXH )KOHE MOJICHU HBICAH/Iap QJICYMETTIK KeJIIep e «MHCTarpaMIsIk» (hopmaTra
TapTHIMBI KOPCETLIe .

JXacTtap KOHTEHTTIH canachlHa, UHTEPAKTUBTUIIrHE (JTaliKTap, KOMMEHTapHiiiep) koHe Giiorep
ToxipuOecine kem MoH Oepeni. COHABIKTAH TypU3M CalachblHOaFrbl KOMIIAHUsUIApFa >KOHE
MEMIJIEKETTIK Opranjiapra LupIslK miaTGopmazapAabl THIMI Naiiianany, BU3yal bl calachl XKOFaphbl
KOHTEHT >kKacay, COHJaif-ak Ojorepiep MeH HMHQIIOCHCEpep Il TapTy YChIHbUIAABI. MeMIeKeTTiK
opranaap OsiorepiepMeH OipieckeH HayKaHAap YHWbIMIACTBIPBIN, MIBIHANBI TOXKIPUOEHI KOpceTy
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apKbLJIbI J)KacTap ay JUTOPHUSACHIH O€JICeH/ Il Typ/ie TapTa anajbl. By i1k TypU3MIre KbI3bIFYIIBUIBIKTHI
apTTHIPYFa )KOHE TYPUCTIK OaFbITTap bl HACUXATTAy1a THIMAUTIKTI KAMTaMachl3 €Te/Il.

KazakcTtanHbIH iMIKi TYpH3MiHJIE )KacTap/IbIH TYPUCTIK TaHIaybIHA U(PPIBIK KOHTEHTTIH POJIiH
KYIICHTY/Ie KeJlec YChIHBICTapAbI Oepyre Oosabl:

- Kazakcrangarel TypUCTIK YHBIMIAp jKacTap ayAUTOPUSCHIHA OAFBITTAJIFAaH caraibl H(PIIBIK
KOHTEHT (OEHHEpOIMKTEp, BIOITAp, AJIEYMETTIK XKeliJeri MocTTap, BUPTyalabl Typiap) d3ipiaeyi
KaXKeT;

- xactap ke0ine Instagram, TikTok, YouTube cusikThI maTdopmaiap apKbUIbl aKapar axajibl,
COHJIBIKTaH KOHTEHT OCHI aJlaHJapra OeHiMaenyi THic;

- JKacTapIblH TYPHCTIK TaHJAayjlapblHA ocep eTeTiH (akTopiapabl (Oara, KOJDKETIMILIIK,
AMOIMSIIBIK dCep, J0CTap MEH OJorepsep/liH MiKipi) aHBIKTAay YIIIH cayaliHama, (hOKyC-TomTap
YUBIMAACTBIPY;

- QIIEYMETTIK MeJlua JePEKTEPiH TalAay apKbUIbI OJIAPIbIH HAKTHI KbI3BIFYIIBIIBIK OaFBITTAPBIH
3eprrey;

- JKacTapra bIHFAWJIBI OHJIAH OpOH/Ay Kyienepi MeH U(PIIBIK TypHIaKkeTTep a3ipIey;

- ’KacTap apachlHJa OTaHABIK TYPUCTIK OaFBITTAp Ibl HACUXATTANUTBIH YEJUICH DK IEP, XIIITET TIK
aKuusIap yYiubIMIacTeIpy;

- ’KacTapblH 1Kl TypU3MIe KaTbICThl HU(PIBIK TaHIayIapbIH KYHET 3epTTey YIIIH YITTHIK
JeHreiie IepeKTep KOphl a3ipIiey;

- )KacTapra apHaJiFaH apHaiibl iIKi Typu3M >k00a1apbiH HUQPIBIK OPTaga HACUXATTAY;

- TYpHU3M cajlachbIHa U (PIIBIK KPEaTUBTI KOHTEHT KACAUTBIH cTapTanTapra TpaHTTap Oeiy.

KopeITeiHIBIIAH Kene, mu@pIblK KOHTeHT KaszakcTaHmarbl IMIKI TypH3MAlI JaMBITyIa
CTpaTeTHsUIBIK poJl aTrkapanabl. JKacTapablH TYpPHCTIK TaHAAyJapbIH €CKEepPE OTBHIPHIN, KOHTEHT
camachlH >KakcapTy, OJjorepiep/i TapTy KOHE QJIEyMETTIK >Keniepae OenceHai 601y — Typu3M/Ii
JaMBITYAaFbl THIMJII KypaJl O0JIbII TaObLIa bl
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INFLUENCE OF DIGITAL CONTENT ON THE CHOICE OF YOUTH IN TOURISM
(Based on the example of domestic tourism in Kazakhstan)

Abstract. This study analyzes the impact of digital content on the tourism preferences of young
people in choosing domestic tourism in Kazakhstan. The research was conducted in 2024 among 450
students aged 18-30. Both quantitative (survey) and qualitative (content analysis) methods were
applied to evaluate the influence of content on TikTok, Instagram, YouTube, and Telegram platforms
on young people’s tourism choices. The results showed that 75% of respondents highlighted the
significant role of digital content in selecting a tourist destination. TikTok and Instagram were
identified as the most influential platforms, and visual content (videos, photos) as well as bloggers’
personal experiences were key factors in decision-making. In the Kazakhstani context, national
brands and historical sites are often promoted through bloggers, and the concept of “affordable
dreams” stimulates interest in budget tourism. The findings provide practical recommendations for
tourism companies, government agencies, and influencers to create effective social media content,
actively engage youth audiences, and improve strategies for developing domestic tourism.

Keywords: digital content, social media, domestic tourism, youth, TikTok, Instagram, tourism
preferences, Kazakhstan.

H. ABHIIIOB', /. ACAH'=, C. BI/IBIPBIC!, A. AXEJIOBA?
"MeskayHapoHblii yHUBEpPCUTET TypH3Ma M FOCTENPHUMCTBA

(Kazaxcran, Typkecran), e-mail: asan.dosmahanbet@iuth.edu.kz
’lOxmno0-Kasaxcranckuii yausepcuter um. M.Ays30Ba, (Kasaxcran, IlIIMKeHT)

BJIHAHHUE ITH®POBOI'O KOHTEHTA HA BbBIBOP MOJIOJEXH B OBJIACTH
TYPH3MA (Ha npumepe enympennezo mypuzma ¢ Kazaxcmane)

Annomayun. Hccieoosanue nocesiyeHo aHAnu3y 6GIUAHUA YUPDPOBO2O KOHMEHMA HA
mypucmuyecKkue npeonoumeHus MoI00excu npu evloope 6Hympennezo mypusma 6 Kazaxcmane.
Uccneoosanue 6vi10 nposedeno ¢ 2024 200y cpeou 450 cmyoenmos 6 ozpacme 18—30 nem. Bviiu
UCNOIBb308AHDL KOIUYECMBeHHble (ONPOC) U KauecmeeHHble (KOHMEeHM-AHAIU3) Memoovl OJisk OYeHKU
enuanus konmeuma Ha niameopmax TikTok, Instagram, YouTube u Telegram na mypucmuueckue
npeonoumenus monooedxcu. Pezynomamuol nokasanu, umo 75% pecnoHoeHmos ommedarom 8aniCHY0
POb Yuppoeozo KoHmMeHma npu 8bibope mypucmuiecko2o Hanpasienus. Haubonee enusmenvrvimu
naiamepopmamu oxazanuce TikTok u Instagram, a 6u3yanvHovlli KOHMeEHM (8UOEOPONUKU,
Gomoepaguu) u 1uunbLl OnvIM 6102€PO6 CMANU KIHOYEBLIMU PAKMOPAMU NPU NPUHAMUY PEUUEHU.
OcobeHHOCmbI0  KA3AXCMAHCKO20 KOHMEKCMA A6IAemcs Mo, Ymo HAYUOHATbHble OpeHObl U
ucmopuueckue 00veKmvl NpPoOBUSAIOMCS Yepe3 01102epos, a KOHYenyusi «OOCMYNnHble Meymbly
cmumyaupyem unmepec K 0100xcemnomy mypusmy. Pezynomamul ucciedoeanus npedocmagnaom
npakmuyeckue peKoMeHOayuu Ol MYpUCMU4ecKux KOMHAHUU, 20CYOapCmEEeHHbIX Op2aHo8 U
ungioencepo8 no co30aHul0 IPHeKmuUeHo20 KOHMEHMA 6 COYUANbHBIX CemsaxX, aKMUEBHOMY
80671eUEeHUI0 MONOOEIHCHOU AYOUMOPUU U COBEPULEHCINBOBAHUIO CINPAME2Ull PA3GUMUS BHYMPEHHE20
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mypusma.
Knruesvie cnosa: uyughposoii rxommenm, coyuanbHvle Meoud, GHYMPEHHUU MYPU3M,
monooedicw, TikTok, Instagram, mypucmuueckue npeonoumenus, Kazaxcman.
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PROBLEMS AND PROMISING DIRECTIONS FOR THE DEVELOPMENT OF THE
HOTEL SECTOR IN ALMATY

Abstract. The article analyzes globalization, as well as a number of political and socio-
economic changes that allow regions or countries to integrate into the global market. These facts
have changed various fields of human knowledge. For example, hosting is not an exception that has
existed throughout human history and has contributed to various manifestations and processes of
globalization, so knowledge of the characteristics of the economic sector can help determine the
importance of this sector for the global economy. The article analyzes the process of globalization
and its impact on specific sectors of the economy, such as the hotel industry. The hotel industry is
considered an important sector that has contributed to the socio-economic transformation of society
at various stages of globalization. The study will examine the features of the hotel sector in Almaty,
development trends, and economic significance.

In this article, a survey was conducted as a method of empirical sociological research. A
mixed approach was used: general trends were identified through quantitative questions, while
qualitative questions were used to analyze the problems and prospects of the hotel sector in depth.
The practical significance of the study lies in its reflection of the contribution of the hotel sector to
the global economy, including its impact on international tourism and socio-economic indicators.
The research methodology allowed us to identify the origins of the Almaty hotel industry and analyze
its characteristics in order to determine the significance of this sector for the economy.

This article will explore the contribution of the hotel sector to past and present globalization
processes. This is because the hotel sector seeks to integrate all segments of society into the complex
socio-economic transformations taking place within its borders and abroad. Additionally, this
transformation of government and corporate policies creates working conditions for various
economic actors, as it is a dynamic process in the evolution of society.

City hotels can have a positive impact on the good image and evaluation of tourist destinations
in the minds of tourists, so the problems associated with city hotels are gradually becoming an
important topic of concern for people. Therefore, the study will comprehensively analyze the
problems and prospects of the hotel sector in Almaty.

*bizre mypeic cutreme xacaubi3: Abdullayeva A., Aktymbayeva B., Bekakhmet B. Problems
and Promising Directions for the Development of the Hotel Sector in Almaty // Bulletin of the
International university of Tourism and Hospitality. -2025. -No3(9). — p. 50-65.
https://www.doi.org/10.62867/3007-0848.2025-3.05

*Cite us correctly: Abdullayeva A., Aktymbayeva B., Bekakhmet B. Problems and Promising
Directions for the Development of the Hotel Sector in Almaty // Bulletin of the International
university ~of  Tourism and  Hospitality.  —2025. —-No3(9). - p. 50-65.
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Introduction

Relevance of the study. As a result of cultural, social and historical inheritance, people used to
call the place where they stayed during their travels an inn or a stagecoach, depending on the type of
use. It was only around the middle of the nineteenth century that the terms hotel and restaurant
gradually entered people's life and usage. An important part of the tourism industry is the urban hotel,
which is an important ‘sensory’ facility to provide comfort to people travelling to a destination. Urban
hotels can positively influence the good image and evaluation of tourist destinations in the minds of
tourists, so the problems related to urban hotels have gradually become an important content and the
focus of people's attention. In recent years, with the continuous development of social and regional
economy, people's demands and needs in material aspects continue to improve, and their thinking has
also been unprecedentedly improved and liberated, and one of the main manifestations is the gradual
shift from the pursuit of material aspects to the pursuit of spiritual aspects. Especially at present, with
the change of people's consumption trend, they are not only satisfied with sightseeing tourism, but
also have a higher demand for other experiences in the process of tourism, and this phenomenon lays
a sufficient foundation for the survival and development of urban hotels and the growth of economic
benefits.

The purpose of the research is to study and analyse the problems and perspective directions of
hotel sector development in Almaty.

Materials and methods

The research uses a survey method, that is, an empirical social research method. In addition,
the most effective approach in this topic is a mixed method: that is, we identify general trends through
quantitative questions, and identify deeper reasons and recommendations through qualitative
questions.

Theoretical methods: analysis, synthesis, abstraction, generalisation, induction, deduction,
modelling, classification and others. In real scientific cognition these methods are always used in
unity.

Firstly, to realise the positive relationship between urban tourism development and the
economic benefits of hotels. Observing the ever-changing level of tourism demand, it can be seen
that part of the reason why tourism demand is not transformed into tourism behaviour is that it is not
sufficiently provided by tourism supply [1].

An increase in tourism supply is accompanied by an increase in tourism products [2]. When
tourism supply increases, the first manifestation of this is an increase in the level of productive
capacity of the corresponding tourism product, which is capitalised. Thus, the efficiency of tourism
supply increase includes the following aspects:

(1) Development of tourist attractions. In the process of tourism industry development, there
should be tourism products to meet tourism demand, and tourist attractions are the main core of
tourism products. In order to ensure the effectiveness of tourism supply in terms of growth, it is
necessary to develop tourist attractions.

(2) Entry problems of tourism enterprises. The only way to improve the entry efficiency of new
tourism enterprises is to ensure the highly efficient existence of existing enterprises. However,
relevant selection problems need to be solved in the entry strategy:
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(1) the choice of entry time and the choice of entry scale. Analysing the hotel entry-exit
situation as an example, it can be seen that the profitability of large-scale high-star hotels is much
higher than that of other types of hotels. However, this does not mean that all new market entrants
should consider large-scale high-star hotels as the optimal choice. On the contrary, the phenomena of
‘striving for big’ and ‘chasing stars’ among new entrants may reflect investors' irrationality and
immaturity to some extent. The main reason is that these investors do not see the essence of the case
through the phenomenon, do not analyse and view the problem through the lens of empirical and
structural analysis, and do not pay attention to the role played by strong managerial forces [3].

(2) Choice to enter the market. Regardless of whether a reasonable choice for market entry is
made, from a broad perspective, the result of this choice will affect the overall competition in the
market, which in turn will affect the overall quality and economic efficiency of the city's hotel
industry; and from a smaller perspective, the result of this choice will affect the overall growth
environment, capability and potential of the incoming enterprises.Secondly, to establish a mutual
cooperation mechanism between regional tourism and promote the development of city-regional
tourism [4].

Unreasonably high prices for services are a frequent companion of service in small GPs. A
significant increase in prices is observed during the peak summer season, which creates an incorrect
perception of the pricing policy of the entire hotel business in Almaty. The influx of guests in the
summer months and holidays further increases the unevenness of profits throughout the year. Despite
the shortage of high-level specialists in the hotel industry, the available professionals are often
underestimated and receive relatively low wages compared to world standards with a complex work
schedule. Lower-level employees of GPs do not have social protection, which contributes to high
staff turnover and increased costs for retraining. Experienced specialists prefer to go to work abroad
for a more effective career and high earnings. Small GPs disregard service rules when booking. Due
to the desire to get a quick profit and ignoring business ethics in relation to clients, problems of
duplicate bookings and deception regarding the real cost of services often occur.

The group of external negative factors influencing the hotel business is quite numerous. In
particular, it is very sensitive to the international situation, the popularity of the country and its
regions, the possibility of free movement and establishing business relations, etc. One of the important
factors is periodic financial difficulties among the population, affecting the need for hotel services
among residents of the country traveling for business purposes. In such conditions, economy class
hotels experience serious difficulties, since there are difficult to predict and serious fluctuations in
demand. In general, there is a rather low level of popularity of domestic tourism and, despite the
economic downturn, the native country remains not very interesting for Kazakhstanis, and outbound
tourism is more attractive.

An important aspect is the development of domestic tourism, focused on GP as a means of
temporary accommodation during business trips, vacations and longer residence in order to displace
illegal private apartment rentals from the market. In addition to outbound tourism, a significant
problem is created by foreign hotel chains that are attractive to guests from abroad and lead to an
outflow of capital from the Almaty hotel services market. Due to the instability of the economic
situation, investing capital in GP has high risks. The history of the development of GP is associated
with the Soviet era, when there was much less demand for them, which made it possible to neglect
the laws of the market. This was reflected in the content and level of teaching. Over the past two
decades, the situation in the field of vocational education has improved, but is still far from ideal. The
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hotel industry is a complex of services that determines the level of service, but its expansion
complicates the process of calculating taxes. Many GPs refuse related services or provide them as
part of outsourcing with partner associations, which complicates service quality control.

Literary review

At present, the country has partially practised and accumulated experience in building regional
tourism cooperation, but there are still some shortcomings, especially in terms of specific measures
and concepts, which need further improvement. Firstly, in the process of mutual tourism co-operation
between city-regions, it is necessary to pay special attention to and fully play the leading role played
by the government in this process [4].

Secondly, tourism development in city-regions should be coordinated with each other and with
local socio-economic development. Since there is a huge interconnection in tourism development,
tourism development in city-regions plays an important and inaccessible role in the economic
development and sustainable progress of urban society. The subjective desire for tourism co-
operation between city-regions is to successfully transform the strengths of the tourism industry in
city-regions. By co-operating with each other, the tourism industry in a certain region can be
developed and improved, which can effectively enhance the comprehensive competitiveness of the
region.

Thirdly, it is necessary to address the issue of sustainable tourism development in the region.
The main goal of cooperation between city-regions in tourism is to maximise the environmental,
social and economic advantages of each region, but it is important to note that cooperation between
city-regions in tourism should not be at the expense of their own ecological environment and
advantages [5]. It is important to promote the continuous development of management in the direction
of information technology [6].

The hotel business is an important part of the tourism industry. Scientists believe that today
this industry plays a leading role in the global economy. For Example, J. In his work, Walker names
quality service, customer relations and strategic management as the main results of ensuring the
sustainable growth of the hotel industry.

The famous scientist Syzdykova A. attributes the prosperity of the hotel market in Almaty to
international events, urbanization and investment climate. As we all know, Almaty is the largest
metropolis of the country. Katvr is also a tourist and business center. Today, hotels of various levels,
hostels, boutique hotels and apart-hotels are continuously operating in the city. According to the
research conducted by researcher Nurtayeva zh., 60% of hotels in Almaty belong to the 3-star

category, and hotels of the highest category provide services in accordance with international
standards[1].

Results and discussion

Information technology is mainly used to realise the mutual exchange of information in the
industry through the Internet and modern information technology platform. In the management
network of city hotels, all kinds of resources and information can be exchanged; through this piece
of information, limited resources can be integrated and expanded to infinity, so that the hotel can
improve its own level and service quality. For urban hotels, a key indicator of their marketing ability
is how effectively they can build and improve their marketing network. Among the hotel marketing
methods realised through online platform, one of the most important is hotel marketing. Nowadays,
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urban hotels have a younger clientele who are familiar with and rely on online platforms and have a
high level of awareness. Online hotel marketing can provide offline customers with a platform and
resources for real-time feedback and effective communication to maximise customer satisfaction [8].

It is necessary to promote market segmentation and differentiated development of urban hotels
With the continuous improvement of people's living and consumption standards, tourism is gradually
penetrating into all areas of people's lives and becoming an important part of it. Different travellers
have certain differences in their behaviour and personality, which creates different levels of tourism
demand, thus causing a diversified demand for urban hotels. Promoting the segmentation of urban
hotel and tourism market can effectively meet the real needs of different levels of tourists, and at the
same time effectively solve the homogenisation problem of urban hotels. Therefore, it is necessary to
segment the tourism market and change the direction of urban hotels to realise market segmentation.
Each urban hotel should consider its own actual situation, develop and create targeted services and
products to meet different levels of tourist needs, and develop diversified urban hotels of different
types and classes with unique characteristics to achieve market segmentation and differentiation [7].

One of the most important measures to develop urban hotels and improve their economic
efficiency is innovation, which is also an important basis for ensuring the sufficient competitive
advantages of urban hotels. There are mainly two aspects of innovation: innovation in hotel operations
and innovation in talent management. We actively study the successful examples of urban hotels at
home and abroad, and at the same time combine them with our own situation, and study the way
suitable for our own development according to local conditions. This is not only the basis for ensuring
the development and growth of urban hotels, achieving higher economic benefits and gaining regional
competitive advantages, but also preventing wasteful use of resources, rationally allocating resources
and achieving economies of scale. To summarise, with the continuous development of tourism in
China, the economic benefits of urban hotels have been greatly improved in recent years [8].

In recent years, with the relevant world-class activities in China, there is a good opportunity to
improve the economic efficiency of city hotels. At present, the competition among city hotels is
heated to the limit, not only in terms of price but also in terms of quality. Therefore, if city hotels
want to have an independent and exclusive market in the local industry, they should improve their
own quality level from all sides, quality can guarantee everything; and then through the introduction
and cultivation of talents, so that the competitiveness of the level will be further improved. It is
believed that local city hotels by utilising the above strategies will be able to gain good economic
benefits in the current dynamic development of tourism industry.

For the hospitality industry in 2024, it is important to think long-term to see the opportunities
and pitfalls that lie ahead, while finding the industry's hopes and cautions [9].Currently, the
hospitality industry is one of the most significant service industries in Almaty. Due to the annual
growth in the quality of services provided, the hospitality industry makes a significant contribution
to the economic development of the second capital of the Republic of Kazakhstan as a whole. The
Government of the Republic of Kazakhstan pays serious attention to the development of tourism and
hospitality. For the development of mass tourism it is necessary to develop tourist and transport
infrastructure, improve the quality of services, and create attractive tourist spaces. Developed tourism
infrastructure will certainly facilitate the process of providing hotel and restaurant services, as well
as holding large-scale events. In order to conclude the main positions of the author's opinion on this
topic, the author decided to conduct a survey of 100 tourists in the city of Almaty, all of them were
from different cities of the Republic of Kazakhstan and even different countries [10].
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We decided to ask 6 questions to 100 respondents. For this purpose, we first labelled the age
of the respondents. Among the respondents 50 people from 20 to 35 years old, 30 people from 36 to
55 years old, 20 people from 56 to 75 years old.

m 20-35 m 36-55 m 56-75

Figure 1 — Age category of respondents

The first question was ‘Do you like to stay in inns and hotels?’. 70 people answered ‘yes’, 20
people noted ‘no difference’, 10 people answered ‘don't know’.

%

®m yes ®m nomatter = Idon't know

Figure 2 - ‘Do you like to stay in inns and hotels?’

The second question ‘Do you pay attention to comments on websites while booking hotels?”’.
50 people answered ‘yes’, 50 people answered ‘no’.
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%

® yes ® no

Figure 3 — ‘Do you pay attention to comments on websites while booking hotels?’

To the third question ‘What do you pay attention to when you stay in hotels? (food, service,
etc.). 70 people chose ‘service, cleanliness’, 30 people answered ‘internet, food’.

%

® maintenance, cleanliness = internet, food

Figure 4 — ‘What do you pay attention to when you stay in hotels?’

Fourth question: When stopping at a hotel, do you pay attention to the quality of service of the
staff?! 45 of the respondents pay attention, 45 do not pay much attention. And 10 said it was neutral.

Fifth question: Do you look at how many stars the hotel consists of?! Of the respondents, 60
considered it mandatory, while the remaining 40 respondents said they did not care.
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Importance of Hotel Star Rating According to Respc

Did not care (No)

&

Considered it mandatory (Yes)

Figure 5 — “Do you look at how many stars the hotel consists of?!”

Question six: When you stop at a hotel, how much attention do you pay to the outdoor
landscape?!

80 of the respondents pay great attention to the landscape. And it turns out that the other 40
respondents do not pay much attention to the landscape.

Question b: When you stop at a hotel, how much attention do you pay to the outdoor

landscape? 5
Do not pay much attention

>

Pay great attention

Figure 6 — “When you stop at a hotel, how much attention do you pay to the outdoor
landscape?!”

For many people, service is important as it is central to the hospitality industry.  In turn, hotels
and restaurants create many opportunities to boost the country's economic activity and increase the
income of individual regions. This sector has the potential to create jobs in the territory of the RoK
and make a significant contribution to economic growth. Therefore, the government is constantly
creating the necessary conditions and incentives for the development of tourism growth in its

57



Bulletin of the IUTH, Volume 3(9), 2025

region.In order to understand the primary sources of the problems faced by the hospitality industry
under the conditions of active development of the market economy, it is necessary to consider both
macroeconomic and microeconomic factors [11].

The most important market reforms carried out by the Russian government in the process of
perestroika at the macro level are the following: price liberalisation, dismantling of the centralised
management system, changes in the principles of financing and resource allocation, creation of a new
banking system, and privatization [12].These problems not only physically hinder the development
of the region's tourism complex, but also give a negative colouring to its image, reducing its
development prospects. In turn, the problems of development of this sphere as a whole directly affect
the state and trends of development of the hotel services market.

Having generalised the studied material, it is possible to allocate a number of problems for
consideration:1) insufficiency of progressive marketing strategies; 2) insufficiency of investments;
3) insufficiency of introduction of innovative technologies; 4) insufficiency of qualified personnel.
For the decision of the given problems it is worth to consider complex ways of improvement of the
existing system [13].

Lack of adoption of innovative technologies is another broad problem worthy of attention. This
section covers technologies whose application in Kazakhstan's hospitality industry is at an early stage.
However, the future of any country with a highly developed service industry directly depends on their
implementation. Lack of qualified personnel is one of the most acute problems in the Russian service
industry. Transition to a market economy and total restructuring of the hospitality industry in the
country requires a complete change in the ideology of personnel training.

In the tourist services market of Almaty, hotel enterprises occupy a special position. This is
proven by the following arguments: a) GPs provide a wide range of services both for guests of the
southern capital and for the local population; b) GPs are usually classified as multi-profile, since they
satisfy the basic, communicative, cultural and other needs of clients; c) GPs form and develop cultural
and entertainment programs as a special type of cultural and leisure services; d) GPs and the quality
of their services directly influence the development of inbound tourism and participate in the creation
of jobs, performing economic and socio-cultural functions, closely interacting with various industry
complexes (restaurant, trade, food, excursion, recreational, cultural and entertainment, transport,
social, etc.).

The analysis of quantitative data showed that in Almaty there are: 1) 135 hotels, including: two
state-owned; 128 privately owned; eight owned by joint ventures with foreign participation; five
foreign owned; 2) 55 hotels with a restaurant, including: 52 privately owned; five owned by joint
ventures with foreign participation; three owned; 3) 80 hotels without a restaurant, including: two
foreign state-owned; 76 privately owned; three owned by joint ventures with foreign participation;
two foreign owned; 4) 9 one-story bungalows, rural houses (chalets), cottages, small houses and
apartments of private ownership[9].

The modern hotel services market in Almaty is very heterogeneous and is characterized by high
dynamics and ambiguity of indicators. Statistical data from different sources form a complex picture
in this area, which makes it extremely difficult to assess the current situation:

1. According to the data of the Almaty Department of Statistics of the Committee on Statistics
of the Ministry of National Economy of the Republic of Kazakhstan, at the end of 2023 there were
152 placement sites, of which 51.3% were non-categorized, 17.8% were category 3, 15.8% were
category 4, 11.2% were other, and 3.9% were category 5. Enterprises of categories 2 and 1 are not
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represented in Almaty. Thus, categorized placement sites account for 37.5% of the total number, and
other 62.5% [4].

2. According to the register of accommodation facilities in Almaty, which can be found on the
official portal of the Kazakhstan Association of Hotels and Restaurants (KAGIR), there are 49
categorized hotel services enterprises in the city, of which 32 are members of KAGIR [9].

3. According to the 2GIS database, as of April 2023, there are 405 enterprises operating in the
hotel services market of Almaty, of which: 258 hotels (63.7% of the total number of
accommodations), 21 recreation centers (5.2%); 7 guest houses (1.7%); 22 children's camps (5.4%);
57 hostels (14.1%); 40 apartment agencies (9.9%). Thus, hotels account for 63.7% of the total, and
others 36.3% [10].

4. According to TripAdvisor (www.tripadvisor.ru), there are 408 enterprises operating in the
hotel services market of Almaty, of which: 4 hotels with special offers (1%), 70 hotels (17.2% of the
total number of accommodations), 78 B&B/mini-hotels (19.1%), 256 other accommodation options
(62.7%). Thus, categorized accommodations account for 37.3% of the total, and other 62.7% [5].

5. According to the Booking.com (www.booking.com) portal, there are 432 enterprises
operating in the Almaty hotel services market, of which: 7 are 5* hotels (1.6% of the total number of
accommodations), 18 are 4* hotels (4.2%), 35 are 3* hotels (8.1%), 1 is 1* (0.2%), and 371 are non-
categorized (85.9%). Thus, categorized accommodations account for 14.1% of the total, and other
accommodations account for 85.9% [11].

6. According to the information of Apartamenty.kz (http://www.apartamenty.kz), there are
1,050 enterprises operating in the hotel services market of Almaty, of which: 93 hotels (8.9% of the
total number of accommodations), 21 hostels (2%), 13 holiday homes (1.2%), 923 apartments
(87.9%). Thus, categorized accommodations account for 10.1% of the total, and other
accommodations account for 89.9% [12].

In general, according to all sources of information, the total share of categorized
accommodations in Almaty ranges from 10.1 to 37.5%, while others account for 62.5 to 89.9%.

The interstate standard GOST 28681.4-95 "Tourist and excursion services. Classification of
hotels" defines clear requirements for hotels of different categories, and any of them must meet the
specified parameters [13]. Regardless of the category, the room must have a chair or armchair, a bed
with clean linen, a table, a wardrobe, a wastebasket, lighting. Additional services are possible: a
swimming pool, conference rooms, sports equipment, dry cleaning, car rental, medical services, a
beauty salon, etc. Their list and design determines the type of enterprise. The results of the inspection
of 165 hotels and other accommodation facilities, obtained by KAGIR by order of the Almaty City
Tourism Department for the period June 15 - September 15, 2024, showed that the requirements of
the standard are not fully met, and 10 hotel services enterprises did not provide access for inspection.

Conclusions

The majority of respondents (70%) like to stay in hotels.

The main factors in choosing a hotel are service and cleanliness (70%).

45% pay attention to the quality of the staff, but the same number of people do not pay much
attention to it.

Half read reviews on the site, and the other half do not pay attention to them.

60% of respondents pay attention to the number of stars of the hotel.

The natural landscape is important for the majority (80%).

Amidst the recovery in domestic consumption and a surge in demand in the tourism market, the
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hospitality industry has also seen a recovery. As an important part of the tourism industry, the
hospitality industry has been more prominent in the recovery of the entire tourism industry, with the
data recovery even catching up with 2019. Data from the National Bureau of Statistics shows that the
value added of the accommodation and catering industry in the first three quarters of 2023 exceeded
the level of the same period in 2019, and the annual growth in the first three quarters of 2023 ranks
first among all industries [14].

The Central Economic Work Conference 2023 emphasised efforts to expand domestic demand.
The Central Economic Working Conference stressed that efforts should be made to expand domestic
demand, boost consumption from post-epidemic recovery to sustainable growth, cultivate and
develop new types of consumption, actively develop digital consumption, green consumption and
healthy consumption, and actively cultivate new consumption growth points such as smart homes,
leisure and tourism, sports activities and ‘trendy’ national products [15].

Combined with the current macroeconomic situation at home and abroad, there are changes in
the pattern of consumer travel after the epidemic. The whole travel pattern has changed dramatically:
from conditional needs to rigid needs, from luxury goods to everyday necessities, from low-frequency
to high-frequency, from single-level to multi-level and from planned to spontaneous.Based on the
above changes, the author analysed the development trends of the domestic hotel industry. ‘At
present, the hotel industry is undergoing structural reform on the supply side, and it is going deeper
and deeper.” The hotel industry is not in the state of ‘lying flat’, not driven by passion, but is in the
process of supply-side reform, such as the developer mode, the state development zone mode, the
benchmark mode has ended. Thus, the active adjustment of the structure and products of economy
class, middle class, selective and high-end hotels will become the reality of the hotel industry.

The conducted research made it possible to determine the current state and features of
differentiation of hotel enterprises represented in the hotel services market of Almaty. The analysis
performed showed the following:

- the city has a wide range of hotel businesses, many of which have been operating successfully
for a long time;

the distribution of the number of accommodations of different types across the city districts is
extremely uneven, as is the number of visitors served, the one-time capacity and occupancy;

- the number of permanent employees is quite large and amounts to 5142 people, with women
predominating;

the number of temporary workers is not large and amounts to 192 people, the majority of whom
are in the Medeu district;

- the top 10 hotels in Almaty compiled according to TripAdvisor as of April 2023 shows the
absolute dominance of large enterprises in the market;

The city administration is carrying out a wide range of work with the aim of branding Almaty
in the international tourism market and continuously improving the quality of hotel services;

- differentiation of the hotel services market in Almaty is complicated by heterogeneity, high
dynamics and ambiguity of indicators from different sources, which makes it difficult to determine
the competitive advantages of enterprises;

According to customer loyalty ratings for accommodations in Almaty, hotels, B&B/mini-hotels
and apartments are characterized by a high degree of preference;

- there is a shortage of hotel services within certain areas of Almaty.

Currently, three main models of hotel services management are used at enterprises in Almaty:
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Japanese, American, and European. They are characterized by quite different scientific and applied
principles of improving services in the hospitality industry and quality criteria from the standpoint of
hotel services management and their improvement. This situation complicates the formation of a
unified system of hotel services quality, since it is important to develop a logical concept of a
standardized structure (chain) of service improvement features and a system for managing their
improvement in the form of an effective and efficient model.
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AJIMATBI KAJIACBIHBbIH KOHAK YH CEKTOPBIH JJAMBITY/IbIH
IIPOBIEMAJIAPBI MEH IIEPCIIEKTHBAJIBIK BAFBITTAPBI

Anoamna. Maxanaoa aimaxmapowviy Hemece endepoiy 21eMOIiK HaPbIKKA UHMeSPayUusiaHybiHd
MYMKIHOIK Oepemin Oipkamap casacu JiHCoHe aneyMemmiK-9KOHOMUKATbIK o32epicmepmen Oipee
agicahanoany manoanaovl. byn ¢haxminep aoam Oiniminiy apmypni caranapvina oe3eepic aKenoi.
Moacenen, xocmuHe Kvlzmemi aoam3am mMapuxvlHoa 002aH JHcaHe HcahanOaHyovly apmypii
Kepinicmepi MeH npoyecmepiHe bIKNAL emKeH epeKulelik emec, COHObIKMAH IKOHOMUKAIbIK
CEeKmMopoblY CUNAMMAMANAPbIH Oi1y OYl CANaHbly 21eMOIK IKOHOMUKA YULIH MAaHbi30bLIbIRbIH
aHvikmayea komexmeceoi. Makanaoa scahanoany yoepici meH OHbIH KOHAK YU CEKMOPbl CUAKMbL
IKOHOMUKAHBIY  JiCeKelleceH  cananapvlia acepi  manoanaovl. Kowax yii  umoycmpuscol
arcahanoarnyoviy mypii kezeHoepiHoe KORAMHbBIH dJleyMemmiK-3KOHOMUKAIbIK MPAHCHOPMAYUACHIHA
bIKNAL emKeH MAaubi30bl cala peminde Kapacmulpuliadsl. 3epmmey Oapvicbinoa Anmamol
KalacblHOAgbl KOHAK ViU CEeKMOpPbIHblY epeKulenikmepi, oamy ypoicmepi MeH IKOHOMUKATLIK
MAHBI30bLIbIEbL 3ePOeNeHeOI.

Amanmeiiu  makanada >SMRUPUKATLIK 2NeyMemmiK 3epmmey 20ici peminoe cayaiHama
AHcypeizinoi. Apanac macin Koa0auwliowvl: CaHObIK CYPAKMAp apKblibl HCAANbl ypoicmep aukblHOAICa,
cananvlk cypakmap KemeziMen KOHAK Yl CeKMOPbIHbIH NPOOIeMAaNlapbl MeH 0amy nepcnekmueanapvl
meper manoanowvl. 3epmmeyoiy NPAKMUKAILIK MAHBI30bLIbIELL: KOHAK VIl CEKMOPBIHbIHY HCANAHObIK
IKOHOMUKARA KOCKAH Y7ecCi, COHblY IUiHOe XANblKAPANblK MYPUBMHIY O6CYi JCoHe dneyMemmiK-
IKOHOMUKANLIK — KOpCcemKiuimepee blKnaabl He2iziHoe Kopceminedi. 3epmmey adicmemeci
Anmamuinbly KOHAK i UHOYCMPUACHIHbIY OACMAYIAPbIH AHLIKIMAY2A HCIHE IKOHOMUKA YULIH OCbl
CeKmopOoblY MAHbI30bLIbIRbIH MYNKIIIKMI  AHLIKMAY YWIH OHbIY CUNAMMAMAIAPLIH Mandayea
MYMKIHOIK OepOi.

Amanmviu maxanada KoHax yii cekmopul sHcahanoanyovly 6mKeH dHcane Kasipei npoyecmepine
KOCKaH yleci 3epoenenedi. OumkeHi 01l KORAMHBIY OAPIbIK MONMAPbIH 63 WEKAPANAPLIHOA HCIHE
wemenoepoe OObIN AHCAMKAH INEYMEMMIK-IKOHOMUKANLIK 032epicmepoiy OHCbl3 0a Kypoeii
npoyecmepine oOipikmipyee muipbicadvl. COHbIMEH Kamap, MeMIeKemmiK JHcoHe KOPpHnopamuemix
cascammuly OY1 mpaucopmayuscel IPMypai  IKOHOMUKATILIK CyOvekminep YuiH eHbek
AHCAROAUNAPBIH dHcacatiovl, OUMKeHI OVl K02AM 380MI0YUACLIHOASbl OUHAMUKATLIK npoyecc O0nbin
mabwinaobi.

Kananvix konax yinep mypucmepoiy canacvinoa mypucmix 0a2ulmmapobvly HcaKcbl UMUOIICI
MeH bazanayvlHa oW acep emyi MYMKIH, COHObIKMAH KAANblK KOHAKYIlepee KamblCmyl Macenenep
Oipminoen adamoapoviy Manbl30bl MA3MYHbL MeH Ha3apbiha aunanaovl. CoHObIKman 0a, sepmmey
oapvicvinoa, Aamamvl KanacblHOAgbl KOHAK YU CEKMOPbIHLIY —NpoOIeManapvbl MeH Oamy
NepCneKmueaIapsbl HCaH-HcaKmovl capanmanaobl.

Kinm ce3dep: Konax yil;, umuodic, cekmop,; macenenep, nepcneKmusanap,; 6asvimmap.
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IIPOBJIEMBI U IIEPCIIEKTHBHBIE HAIIPAB/IEHHUA PA3BUTUA
TOCTHHHYHOI'O CEKTOPA B AJIMATBI

Aunomauyus. B cmamve ananuzupyemcs enobanuzayus, a maxdice psio NOIUMUYECKUX U
COYUANBHO-IKOHOMUHECKUX — UBMEHEHUL, KOMOopble NO360JSAI0M — PEeSUOHAM — UIU  CIMPAHAM
UHMESPUPOBAMbCS HA MUPOBOU PLIHOK. Dmu (haxkmuvl UsMEHUIU pa3IuyHble 001ACMU Yel08e14eCK020
sHanus. Hanpumep, xocmune ne A615emcsi UCKIIOYeHUuem, KOMopbulil CYuWecmeos8al Ha NPOmMINCeHUl
6cell  UCMopuu  4enoseuecmea U CnocooCcmeosanl pAasiudHbiM —NPOSGIEHUSIM U NPOUeccam
2nobanuzayuu, NOIMOMY 3HAHUE XAPAKMEPUCIUK IKOHOMUUECKO20 CeKmopa MOJlcem HOMOUYb
onpeoenums 8ANCHOCMb 2MO020 CEKmopa OJisi MUPOBOU SKOHOMUKU. B cmamve anarusupyemcs
npoyecc 2nobaruzayuu u e2o eIusiHue Ha OmoeibHble OMpPAaciu IKOHOMUKU, MAKUe KAK 20CMUHUYHBLIL
cekmop. ocmuHuuHas UHOYCMPUS PACCMAMPUBACMCS KAK — BAJICHASL OMPACIb, KOMOpAs
CnOCcoOCmMB08aNa COYUANIbHO-IKOHOMUUECKOL Mpanchopmayuu oduwecmea Ha PasiudHblx dManax
enobanusayuu. B xode uccieoosanus 6y0ym uzyueHvl 0Co6eHHOCU 20CMUHUYHO20 CEKMOopa 20p00a
Anmamol, menoenyuu pazeumusi U IKOHOMUHECKAsL 3HAYUMOCTb.

B oannoii cmamve 6vin nposeden onpoc Kak memoo 3MAUPUHECKO20 COUUONOSUHECKO20
uccredosanusi. llpumensincs cmeuwtanuslii n00X00: uepe3 KOAUYECMBEeHHbIe 8ONPOCHL BbIAGISLIUCD
obwue menoeHyuu, a ¢ NOMOWBIO KAYeCMBEHHbIX-2IYOOKO AHATUUPOBATUCL NPOONIeMbl U
NepCcneKmuebl pazeumus. 20CMUHUYHO20 cekmopa. I[Ipakmuueckas 3HAYUMOCIb UCCACOOBAHUL:
OMPAdICcer 8KAAO 20CMUHUYHO20 CEKMOPA 8 2100AIbHYI0 IKOHOMUKY, 8 MOM YUCIe HA OCHO8e POCMA
MENCOYHAPOOHO20 MYPU3MA U GIUSHUS HA COYUAIbHO-IKOHOMUYecKue nokazamenu. Memoouka
UCCIE006AHUsL  NO360UNA  6bIAGUMb  UCMOKU — 2OCMUHUYHOU — uHOycmpuu — Aamamvl  u
NPOAHATUZUPOBAMb €€ XAPAKMEePUCMUKU, YMOObl OKOHYAMENbHO ONpedeiumb 3HAUUMOCHb OAHHO20
cexmopa 0Jist IKOHOMUKU.

B oannoti cmamve 6yoem uzyuen 6K1a0 20CMUHUYHO20 CEKMOPA 6 NPOuLivle U HACMOosuue
npoyeccwl enooanuzayuu. Ilomomy umo on cmpemumcs 00veOUHUmMb 6ce ciou 0bwecmsea 6 u 6e3
Mo20 CIOJCHbIE NPOYECCHhl COYUANbHO-IKOHOMUUECKUX NPeodpa308anull, NPOUCXo0saujux 8 e2o
epanuyax u 3a pyoescom. Kpome moeo, sma mpancpopmayus 20cy0apcmeenHol u KOpnopamusHoi
nOAUMUKU co30aem Ycaoeusi mpyoa OJisi PA3IUYHBIX IKOHOMUYECKUX CYOBeKMOo8, HNOCKOIbKY
AGNSAEMCSL OUHAMUYLECKUM NPOYECCOM 8 I80TI0YUU 00Uecmed.

TopoOockue omenu Mo2ym HOLONCUMENbHO GIUAMb HA XOPOWUL UMUONC U OYEHKY
MYPUCIUYECKUX HANPAGIEHUNl 8 CO3HAHUU MYPUCMO8, NOIMOMY NpOOIeMbl, CBA3AHHblE C
20pOOCKUMU OMENAMU, NOCMENEHHO CMAHOBAMCS BANCHLIM COOEPHCAHUEM U SHUMAHUEM JT0Oell.
Ilosmomy 6 xo0e uccredosamnus 6yOym 6cecmopoHHe NPOAHANUIUPOBAHBL NPOOTIEMbL U NEPCNEKMUBDL
Pazsumusi 20CMUHUYHO20 ceKkmopa 2. Aaimamet.

Knrouesvie cnosa: cocmunuya, umuodic, cekmop, npooiemvl; nepcneKmusbl;, HanpaeieHusl.
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GAMIFICATION IN TOURISM LANGUAGE EDUCATION: METHODOLOGICAL
INSIGHTS AND META-ANALYSIS

Abstract. This article presents a theoretical review and meta-analysis of studies on the
application of gamification in foreign language learning for future tourism professionals. It examines
the core concepts and elements of gamification, highlights distinctions between game-based methods
and digital games, and synthesizes findings from both international and local research. Special
attention is given to the impact of gamification on motivation, cognitive skill development, and the
acquisition of vocabulary and grammar. The article also explores the potential of case-based games
and simulations for modeling professional situations in tourism, contributing to the development of
intercultural competence and profession-oriented language skills. The meta-analysis confirms the
positive effects of gamification while also identifying limitations and research gaps, particularly in
the context of Kazakhstan and Central Asia. The findings can inform curriculum design, the
integration of gamification into LMS platforms, and the improvement of training programs for
tourism specialists.

Keywords: tourism, gamification, game-based technologies, motivation, cognitive skills,
intercultural communication.

Introduction

Tourism is one of the most dynamically developing sectors of the global economy, contributing
significantly to cultural exchange, the international image of countries, and the development of human
capital. For future professionals in this field, success requires not only knowledge of tourism
resources, services, and management, but also a high level of intercultural competence and foreign
language proficiency. In this context, a foreign language becomes more than just a means of
communication: it serves as a key tool for establishing professional contacts, serving international
tourists, and ensuring the competitiveness of national tourism products in the global market.

However, educational practice often reveals a decline in students’ motivation to learn foreign
languages. This can be attributed to several factors, such as the predominance of reproductive
teaching methods, limited use of interactive technologies, and the misalignment of traditional

*bizre mypsic cinteme kacanbi3: Dauirkhan S., Nyshanova S., Akeshova M. Gamification in
Tourism Language Education: Methodological Insights and Meta-Analysis // Bulletin of the
International university of Tourism and Hospitality. -2025. -No3(9). — p. 66-76.
https://www.doi.org/10.62867/3007-0848.2025-3.06

*Cite us correctly: Dauirkhan S., Nyshanova S., Akeshova M. Gamification in Tourism
Language Education: Methodological Insights and Meta-Analysis // Bulletin of the International
university ~of  Tourism and  Hospitality.  —2025. —-No3(9). - p. 66-76.
https://www.doi.org/10.62867/3007-0848.2025-3.06
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approaches with the expectations of today’s digitally native students. For tourism majors, this
challenge is particularly critical, as their future careers directly depend on the ability to use foreign
languages creatively and effectively in real-life communication.

This makes the introduction of innovative methodological approaches highly relevant, as they
can increase learner engagement and foster sustainable learning motivation. One such approach is
gamification—the use of game mechanics and elements (badges, levels, leaderboards, quests, and
reward systems) in education. Over the past decade, gamification has become widespread in global
pedagogical practice due to its proven effectiveness in enhancing motivation, improving cognitive
outcomes, and fostering critical thinking.

Despite the growing academic interest, research on gamification remains somewhat
fragmented, particularly in the context of language training for tourism students. While some studies
highlight its positive effects on language competence and communicative skills, others emphasize
potential risks such as cognitive overload or superficial learning. Moreover, there is a lack of
comprehensive analysis of the methodological foundations for applying gamification in profession-
oriented language education for future tourism specialists.

Based on this gap, the present study addresses the need to systematize and critically examine
recent research on the use of gamification in foreign language education, taking into account the
specific requirements of training professionals for the tourism industry.

The aim of the article is to conduct a review and meta-analysis of existing studies on
gamification in language education for future tourism professionals. This involves identifying the
theoretical foundations, practical benefits, and limitations of gamified approaches, as well as
outlining prospects for their further integration into the educational process.

Methodology

A systematic approach was adopted to conduct the theoretical review and meta-analysis on the
use of gamification in foreign language learning for future tourism professionals. This approach
ensured a transparent and consistent process of selecting, analyzing, and interpreting academic
sources.

Databases. The literature search was carried out across both international and national academic
databases, including Scopus, Web of Science, Google Scholar, ERIC, ResearchGate, as well as
Russian-language platforms such as eLIBRARY.ru and CyberLeninka. This comprehensive selection
strategy allowed for the inclusion of both global perspectives and regional insights.

Keywords. The search was conducted using combinations of keywords and phrases such as
gamification, game-based learning, tourism education, language learning, digital tools, foreign
language acquisition, educational technology, and tourism students. Searches were performed in both
English and Russian to ensure broader coverage.

Inclusion criteria. Studies were selected according to the following parameters:

- published between 2020 and 2025;
- peer-reviewed,
- directly or indirectly related to gamification in foreign language education;
- relevant to the training of tourism specialists or related fields within the humanities;
- available in full text.
Exclusion criteria. The following materials were excluded:
- non-academic publications (e.g., blogs, popular articles, promotional materials);
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- studies focusing exclusively on technical aspects of game development without pedagogical
application;

- works published prior to 2020;

- research unrelated to language education or the professional training of tourism students.

Sample size. The initial search yielded over 70 publications. Based on the inclusion and
exclusion criteria, 15 of the most relevant sources were selected for in-depth analysis. These
publications represent a wide range of approaches—from theoretical frameworks of gamification to
empirical studies assessing the effectiveness of game-based methods in language learning.

Analytical methods. The selected materials were examined using content analysis and
comparative analysis. This made it possible to identify key research directions, highlight similarities
and differences in findings, and reveal gaps within the existing body of literature.

Gamification: Theoretical Approaches

This section provides a detailed theoretical justification of the concept of gamification,
highlights its distinction from related game-based approaches, and outlines the key elements and
mechanics with their pedagogical functions. Such a theoretical framework is essential for the sound
design of gamified foreign language courses for future tourism professionals [1; 2; 3].

1. Definitions and Key Concepts

Gamification is generally defined as the use of game elements, mechanics, and design
techniques in non-game contexts with the aim of enhancing motivation, engagement, and
performance [3; 4; 12]. In the educational sphere it refers to the integration of game features such as
points, levels, rewards, and quests into the learning process to increase student activity and foster
sustainable learning habits [2; 9; 13].

The conceptual structure of gamification includes four levels: game elements which are
individual components such as points, badges, or leaderboards that provide incentives [2; 14]; game
mechanics which represent rules and algorithms of interaction including scoring systems or
progression structures [3; 9]; game dynamics which describe emergent learner behaviors such as
cooperation, competition, and mastery-seeking [5; 7]; and game aesthetics which capture emotional
outcomes such as satisfaction, excitement, and a sense of achievement [1; 4].

The theoretical foundations of gamification are rooted in several psychological and pedagogical
perspectives. According to Self-Determination Theory, motivation increases when the learning
environment supports autonomy, competence, and relatedness. Game elements can help meet these
needs since levels enhance competence and team quests foster relatedness [3; 4; 9].
Csikszentmihalyi’s Flow Theory suggests that an optimal balance between task difficulty and learner
skill ensures engagement, which can be achieved through adaptive levels of difficulty [2; 11].
Principles of operant conditioning explain how regular rewards encourage habit formation [12; 15].
Vygotsky’s sociocultural approach emphasizes the value of play and collaborative activity in learning
[7; 8].

Recent studies distinguish between surface-level gamification or “pointsification,” which tends
to have short-term effects, and meaningful gamification, where game elements are aligned with
learning objectives and produce more sustainable outcomes [4; 13].

2. Distinction between Gamification, Game-Based Learning, and Serious Games

Clarifying terminology is critical for designing effective courses. Gamification is the
integration of game elements into non-game processes, for example awarding points for assignments
or badges for active participation [2; 9; 13]. Game-Based Learning refers to the use of complete games
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as educational tools, such as hotel management simulations [5; 7; 8]. Serious games are digital
products developed specifically for educational purposes, for instance customer service simulations
[6; 11].

The key difference lies in scalability. Gamification can be more easily integrated into existing
curricula as a motivational tool, while Game-Based Learning and serious games provide deeper
experiential learning but require greater resources [5; 6; 7]. The most effective strategies often
combine these approaches [9; 10].

3. Core Elements of Gamification and Their Pedagogical Functions

The most common elements include points which provide immediate feedback and encourage
consistency [2; 9]; badges which represent achievements and support micro-certification [10; 14];
levels which set long-term goals and structure the learning process [3; 9]; leaderboards which foster
competition and enhance short-term motivation [2; 13]; quests which contextualize tasks within
narratives and simulate professional scenarios [5; 7]; progress bars which visualize advancement and
reinforce a sense of control [4; 10]; avatars and personalization which strengthen identification and
engagement [12; 15]; narrative which ties tasks into a storyline and enhances meaning [8; 11]; social
mechanics such as teams or guilds which cultivate collaboration and intercultural communication [5;
71]; virtual economies which add incentives and strategic dimensions [6; 15]; and instant feedback
which allows learners to correct mistakes promptly and supports self-regulation [1; 9].

4. Impact on Language Competence

Gamification affects language learning in several ways. It reinforces practice through daily
quests, enhances motivation by stimulating emotional engagement, supports adaptive task design
through difficulty levels, promotes social learning through team missions, facilitates formative
assessment by means of points and statistics, and reduces anxiety during speaking practice [1; 2; 3;
9].

5. Potential Limitations

Some studies highlight possible risks. These include reward oversaturation, reduction of
intrinsic motivation, demotivation of weaker students in competitive settings, prioritization of easy
tasks, technical barriers, and cultural variations in attitudes toward competition [4; 7; 12; 15].

6. Principles for Designing Meaningful Gamification

To ensure sustainable outcomes several principles should be observed. Game elements must be
aligned with learning objectives [2; 9]. Intrinsic and extrinsic motivators should be balanced [4; 10].
Adaptivity of tasks is essential [11]. Reward criteria must be transparent [ 12]. Cultural and individual
differences should be considered [7]. Formative assessment should be integrated into the system [3].
Pilot testing and iterative adjustments are strongly recommended [13].

Gamification should not be reduced to a simple model of points and badges. It should be viewed
as a systemic design of the learning environment based on motivational and learning theories, where
game mechanics serve as instruments to achieve educational goals [2; 4; 9]. For foreign language
education in tourism the most effective strategy is to combine the motivational power of gamification
with the experiential depth of game-based simulations [5; 7; §].

Application of Gamification in Foreign Language Learning

Today, foreign language education is hardly imaginable without digital tools. This is
particularly true for tourism students, for whom proficiency in multiple languages is a core
professional requirement. In recent years, game-based platforms have gained a strong foothold in
educational practice, transforming the learning process into an engaging and motivating experience.
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International Research

International experience highlights several platforms that have become leaders in the field of
gamified language learning, including Duolingo, Kahoot! Quizizz, and Classcraft.

Duolingo is perhaps the most widely known platform. It relies on simple game mechanics such
as points, daily streaks, and levels. Studies indicate that these elements support vocabulary expansion
and help learners develop consistent study habits [4; 5]. However, without instructor support,
motivation often declines [6].

Kahoot! is designed for quiz-based activities that emphasize competition. Students report that
even complex topics such as grammar become more engaging and enjoyable through this format [7;
9].

Quizizz offers a similar structure but allows learners to progress at their own pace, which
reduces stress and enables more in-depth exploration of the material [10; 12].

Classcraft applies a role-playing model where students act as heroes completing “missions.”
Widely used in the United States and Canada, it is valued not only for supporting language learning
but also for fostering teamwork and communication skills [13; 14].

Overall, international studies suggest that gamification is effective when properly integrated
into the curriculum. It increases student engagement and retention of vocabulary and grammar, but it
cannot replace traditional teaching methods.

Regional Research

In Kazakhstan and other CIS countries, gamification is also gaining momentum.

Kahoot! and Quizizz are actively used in Kazakhstani universities, making classes more
dynamic and encouraging faster student responses [2].

Duolingo is also popular, especially as a supplement to classroom instruction. However,
without teacher guidance, many students fail to complete the full course [3].

Regional studies additionally emphasize that gamified tasks reduce anxiety and make oral
practice more natural and spontaneous [15].

Thus, findings in the region largely align with international trends: gamification is effective,
but it must be adapted to cultural and educational contexts.

Outcomes and Effects

Analysis of various studies identifies several key benefits.
Students become more motivated because learning is perceived as play [4; 7; 13].
Attention and information-processing speed increase [2; 8].

Vocabulary acquisition and grammar retention improve [5; 9; 12].

Teamwork and communication skills are strengthened [13; 15].
In other words, gamification in language learning is not simply a fashionable trend. It is a
practical tool that aligns with the realities of future tourism professionals: dynamic, interactive, and
rooted in constant communication.

Gamification in Training Tourism Professionals

The training of tourism professionals differs from many other fields because it requires a unique
combination of linguistic, communicative, and intercultural competences. For future tour guides,
hotel managers, and airline employees, language proficiency is not merely a skill but a core
professional tool directly linked to service quality and career opportunities.

Specific Demands of the Profession

In tourism, the primary focus lies on intercultural communication. Specialists must be able to

70



Bulletin of the IUTH, Volume 3(9), 2025

use professional English fluently and, increasingly, Chinese and Spanish, as these languages
correspond to the fastest-growing tourist markets [1; 3]. Beyond mastering professional terminology,
they need to conduct negotiations, resolve conflicts, present services, and guide excursions.

Traditional classroom-based approaches to language learning often prove insufficient in this
context. This is where gamification demonstrates its value: game mechanics make it possible to model
authentic professional scenarios and practice language skills in conditions that closely resemble real
workplace challenges [4; 6].

Case-Based Learning and Simulations

One of the most effective methods of preparation involves simulations and role-based case
studies. For example:

e students “manage” a virtual hotel, where they must serve international guests, handle
bookings, and resolve conflicts in English or Chinese [7];

e excursion routes are designed as quests, with one student acting as a guide and others as
tourists with diverse cultural backgrounds [8];

o through platforms such as Classcraft or gamified Moodle modules, learners simulate
negotiations with travel companies or airline representatives [9].

Research demonstrates that such simulations not only make learning more engaging but also
significantly improve students’ readiness for real-world professional tasks. In particular, they develop
resilience under stress, the ability to respond quickly to unexpected situations, and confidence in
foreign-language communication [6; §; 10].

Tourism-Specific Research

In recent years, growing attention has been paid to gamification specifically in the context of
tourism education:

e In Spain and Portugal, projects have shown that gamified assignments help students acquire
professional English for careers in the hospitality industry [11].

e In China, training models using “airport—hotel” simulators have been developed to prepare
students for interactions with international tourists in English and Spanish [12].

o In Kazakhstan and Russia, experimental case studies have been carried out in tour guide
training, where students designed quest-based routes and delivered them in English. The
results showed increases in motivation and creativity [2; 5].

Dual Role of Gamification

Gamification in the training of tourism professionals plays a dual role:

1. It enables the acquisition of professional terminology and practice of standard scenarios.

2. Itdevelops soft skills such as intercultural communication, stress management, and teamwork.

For these reasons, gamification should not be regarded merely as an auxiliary tool but as a fully-
fledged method of professional language training in tourism.

Synthesis and Meta-Analysis of Findings

The review of more than 15 publications addressing the use of gamification in language
education and in the training of tourism professionals made it possible to identify common trends,
observable effects, and existing limitations.

1. Summary of Research Evidence
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Table 1 — Characteristics of Selected Studies on Gamification in Language Education and

Tourism
Educational | Tools / -
Author(s), Year | Country Context Platforms Key Findings
. University, | LMS Increased engagement, but effect
Hamari et al., . . . . N : .
Finland foreign gamification diminishes quickly without
2020 [1] . .
language (points, badges) | strong content alignment
Dicheva et al., General Kahoot, Higher motivation, improved
USA language . .
2021 [2] = Quizizz vocabulary retention
training
University. .
Lo & Hew, . ’ Strong impact on teamwork and
2020 [3] Hong Kong anhsh Classcraft speaking skills
anguage
Su & Cheng, . Tour guide “Hotel—tourist” | Greater confidence in real-life
China . : : . )
2021 [4] training simulations professional scenarios
Tourism,
Torres- ESP . Accelerated acquisition of
. . . Duolingo + . . .
Toukoumidis et | Spain (English for role-plav cases terminology, improved academic
al., 2022 [5] Specific play performance
Purposes)
Lee & Hammer, | South Pr(.)fc?sswnal . Improved stress resistance and
training Digital quests
2021 [6] Korea . response speed
(aviation)
Baimuratova, Kazakhstan E)rllilssmh for Gamified Increased study regularity, but
2022 [7] Moodle limited effect for weaker students
students
Sokolova, 2023 ' Tour guide Case—bgsed Growth of creativity and. .
(8] Russia training quests in development of communication
English skills

2. Positive Effects of Gamification
The analysis indicates that most studies converge on evaluating gamification as an effective
tool for enhancing motivation and improving the quality of language training.

Table 2 — Key Positive Effects of Gamification in Language Education and Tourism

Training

Effect

Confirmed in Studies

Specific Manifestations

Increased class participation, students

Motivati d t | [1;2:5;7
otivation and engagement | [ ] complete more tasks
Vocabulary and grammar [2: 5] Better test results in vocabulary and
retention ’ grammar
L . Enhanced speaking activity, practice
Communicative skills [3; 4; 8] )
of dialogues
Realistic scenarios of communication
Intercultural competence [4; 5] . .
with foreigners
Soft skills (stress [6: 8] Increased confidence, ability to assign

management, teamwork)

roles and resolve conflicts

3. Limitations and Challenges
However, several studies emphasize that gamification is not a “panacea.” Key challenges
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include:

Short-term effect: Motivation can decline rapidly if game elements are not integrated into the
learning content [1; 7].

Inequality within groups: Stronger students gain advantages on leaderboards, while weaker
students lose interest [7].

Technical barriers: Limited access to platforms and low digital literacy among instructors [8].
Superficial gamification (“pointsification”): Simply adding points and badges without pedagogical
purpose yields minimal effect [1; 6].

4. Research Gaps

Special attention should be given to the geographical scope of studies. Most publications focus
on Europe, the USA, and Asia, whereas research in Central Asia, particularly in Kazakhstan, remains
scarce [7]. Existing studies are predominantly descriptive and lack large-scale experiments with
measurable outcomes.

Based on the analysis, three directions for future research can be identified:

Development of gamified professional English courses specifically for tourism in Kazakhstan.

Comparison of gamification effectiveness across different cultures and educational systems.

Investigation of long-term effects—how well students maintain motivation and skills after
course completion.

The meta-analysis confirms that gamification in foreign language education and tourism
training is a powerful tool for developing both linguistic and professional competencies. However,
achieving sustainable outcomes requires deeper integration of game mechanics into course content,
as well as consideration of students’ cultural and individual differences.

Conclusion

The conducted review demonstrated that gamification in foreign language education and
tourism training holds significant potential. Game elements such as badges, levels, leaderboards, and
simulations enhance student motivation, facilitate the acquisition of vocabulary and grammar, and
develop cognitive and metacognitive skills. In the professional training of future tourism specialists,
gamification allows for the simulation of real-life customer service and intercultural communication
scenarios, thereby substantially increasing the practical value of learning.

From a methodological perspective, it is crucial to integrate gamified approaches into LMS
platforms and align them with students’ professional tasks. The optimal solution involves
implementing case-based games and simulations that reflect real tourism-related activities, such as
booking, negotiations, and interactions with clients from diverse cultural backgrounds. At the same
time, a balance must be maintained between educational and game objectives to ensure that
gamification enhances, rather than replaces, the learning process. Incorporating group-based game
tasks provides opportunities to develop soft skills, including communication, creativity, and
teamwork.

A promising direction for future research is the further study of gamification in Kazakhstan and
Central Asia, where locally oriented studies remain limited. Developing methodologies adapted to
the cultural and professional realities of the region will not only enhance the effectiveness of students’
language training but also strengthen the overall competitiveness of tourism education.

This research is funded by the Science Committee of the Ministry of Science and Higher Education
of the Republic of Kazakhstan (Grant No. AP26100839)
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ZX anbIKapajblK TYPH3M jKoHE MeiMaHIocThIK yHuBepeuTeTi (Kasakcran, TypkicTan)

TYPHU3M  CAJIACBIHJA TUIQIK BLUIIM BEPYJE TI'EHMH®HKAIHA:
METONOJIOIHA/IBIK KO3KAPAC 2KOHE METAAHAJIHU3

AHnoamna. Byn maxana Oonawax mypusm MAMAHOAPbIHA wiemel Mmindepin O0Kblmyoad
eeiMupurkayuansvl KOLOaHy dHCOHIHOe2l 3epmmeynepoi meopusiivlk MYpeblOaH Wobin, OJapOoblH
Hamudcenepin Memaananus apkwlivl sxcytenetioi. Onoa eeumupurkayuaHvly He2izel udesnapsbl MeH
neMeHmmepi  Kapacmulpvliaobl, OUblHEA Heliz0enceH adicmep MeH Yuppavlk OUblHOAPOLIH
AUBIPMAUBLILIKMAPbL KOpCcemineoi, COHbIMeH Kamap XalblKAPAblK HCaHe OMAHObIK madicipubenep
canvicmulpbliadsl. ApHatibl  HA3ap MOMUBAYUSAHLI  APMMBIPYEA, KOSHUMUBMIK 0a20bLiaApObl
O0aMbIMY2a HCIHe IeKCUKA MeH SPAMMAMUKaHbl Menzepyee bagvimmanean. Maxanaoa kaciou mypusm
AHCAROAUNAPBIH MOOeNbOeyee ApHANZAH KeUC-OUbIHOAp MeH CUMYTAYUANAPObLY dlleyemi mail0aHaobl,
Oyn  mexcmaoeHuemmi  KY3vlpemminik neH Kaciou obavimmanzan mindik  Kaoinemmepoi
Kanvinmacmulpyea viknan emeoi. Memaananus cetiMmugpukayusiHoly O Hamudicelepin Kopcemeoi,
conoau-ax Kazaxcman men Opmanviy A3usa  ocazoativinoa  3epmmey  uiekmeynepi  MeH
OIKbIIBIKMAPObL AUKbIHOALObL. ANbIHRAH KOPLIMBIHOBLIAD OKY 06ag0apiamanapvii jxceminoipyee,
eeumugurayuausvt LMS niamgpopmanapvina muimoi unmezpayusnayaa sH#eane mypusm Mamanoapul
0asapnay canacvli apmmulpyea Hcojl aulaobl.

Kinm ce3o0ep: mypusm, eelimugurayus, oublH mMexHOI02UANAPbI, MOMUBAYUS, KOSHUMUBMIK
0agovLIap, MeHcMa0eHUeMmiK KOMMYHUKAYUSL.
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TEUMH®HKAIIHA B OBYYEHHH HHOCTPAHHBIM  A3BIKAM  JUIA
CIIEITHATHCTOB TYPH3MA: METOJOJIOTHYECKHE ACIEKTBI H OB30P
HCCJIEAOBAHUH

Aunnomauyusn. B cmamve npeocmasnen meopemuueckuii 0030p u Memaanaiu3 UcCie008anul,

I’lOC@ﬂIMéHHle UcCnojlb306arurO zeﬁmuqbukauuu 6 06yll€Hl/ll/l UHOCMPAHHKbIM A3blKAM 6ydyu;ux
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cneyuanucmos 6 cgepe mypusma. Paccmompenvl Kitouesvie Koumyenyuu U - 91eMeHmMbl
eelumupurayuu, 8bloeseHsbl pasiuyLs Mexcoy UePO8bIMU MeMoOamu U YUGposuIMu uepamu, a maxkice
0000WéH onvim MedNCOYHAPOOHLIX U omedecmeeHHbIX ucciedoganull. Ocoboe sHUMAaHUe YOeleHO
BIUAHUIO 2eUMUPUKAYUU HA MOMUBAYUIO, PA3BUMUE KOCHUMUBHBIX HABBIKOS U OCB0EHUE NEeKCUKU U
epammamuky. Ilpoananusupoean nomenyuan Keuc-uep U CUMYIAYUU O  MOOEIUPOBAHUSL
npogheccuoOHaNbHbIX CUmyayull 8 mypuzme, Ymo cnocoocmseyem opmuposanuio MexicKyIbmypHol
KOMnemeHyuu U npopeccuoHarbHO OpPUEHMUPOBAHHLIX A3bIKOBIX HABbIKOS. Memaananus
noomeepxicoaem noiodcumesbHoe glusHue 2etmugurayuu, 0OHOBPEMeHHO BbIABIAS 02PAHUYEHUS U
npobenvl 8 UCcied08anusix, 0cobenno 6 konmekcme Kazaxcmana u l{lenmpanvrou Asuu. Ilonyuennvie
86160061 MO2YM OblMb UCNOTIL30BAHDL OJISl COBEPULEHCMBOBANHUS YHEOHbIX NPOSPAMM, UHMe2Payuu
eetimuguxayuu ¢ LMS-nramgopmosl u nogvluienus kauecmsa no020moeKU Cneyuaiucmos mypusma.

Knrwouesvie cnosa: mypuszm, ceimupurayus, uzpossie mexHoio2uu, MOMueayus, KOCHUMUGHbvLe
HABBIKU, MENCKYIbIMYPHASL KOMMYHUKAYUSL.
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TRANSLATING TOURISTIC TERMS FROM ENGLISH INTO KAZAKH:
CHALLENGES AND PRACTICES IN LOCAL TOURISM COMMUNICATION

Abstract. This study examines the translation of tourism terminology from English into Kazakh,
which is an important step in improving the accessibility of information for foreign visitors to
Kazakhstan, Based on a collection of 500 terms gathered from various digital and print sources,
including official tourism websites, brochures, mobile applications, and social networks, the authors
of the study classify these terms into ten semantic fields: accommodation, transportation, cultural
experiences, natural attractions, gastronomy, tourism services, leisure and entertainment, business
tourism, religious and spiritual tourism, and digital tourism,

Using qualitative descriptive methods, the author of the study identifies several key
translation strategies: literal translation, borrowings, adaptation, and hybrid forms. The results show
that, although common tourism terms are generally translated consistently, there is considerable
variability in the translation of terms related to cultural and digital tourism.

Based on these findings, the document offers several recommendations for improving
translation quality in Kazakhstan’s tourism sector. These include standardizing terminology,
providing specialized training for translators, and integrating digital tools such as computer-assisted
translation (CAT) systems and glossaries. The study also acknowledges the significant influence of
Russian as a lingua franca for terms that do not have direct Kazakh equivalents. Ultimately, this
study provides a comprehensive set of data in tourism terminology and practical recommendations
for improving translation quality, thereby making a valuable contribution to the field of translation
studies.

Keywords: Touristic terminology, Translation strategies, Translator training, Tourism
communication, English-Kazakh translation

Introduction

A major contributor to international collaboration and cross-cultural communication, tourism
has become one of the world's most important economic sectors (Chi 2024). It is necessary to
accurately translate tourism-related terms into Kazakh in order to provide English-speaking tourists
with correct and culturally sensitive information as Kazakhstan's tourism sector grows (Liao et al.,

*bisre nypseic cinteMe kacaHp3: Duisembekova Z. Translating Touristic Terms from English
into Kazakh: Challenges and Practices in Local Tourism Communication // Bulletin of the
International university of Tourism and Hospitality. -2025. -No3(9). — p. 77-88.
https://www.doi.org/10.62867/3007-0848.2025-3.07

*Cite us correctly: Duisembekova Z. Translating Touristic Terms from English into Kazakh:
Challenges and Practices in Local Tourism Communication // Bulletin of the International university
of Tourism and Hospitality. —2025. —No3(9). — p. 77-88. https://www.doi.org/10.62867/3007-
0848.2025-3.07
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2024). Clear comprehension of Kazakhstan's tourism offerings is ensured by effective translation,
which also improves the experience of visitors.

Tourism includes leisure travel for a variety of reasons, such as professional activities, wellness,
education, and cultural participation (Bakhronova 2024). These kinds of trips allow people to escape
their daily routines, discover new places, enhance their personal growth, and broaden their
understanding of other cultures (Bakhronova 2024). Immersion learning through local culture and
tradition is particularly possible through educational tourism.

Touristic travel is defined as temporary and voluntary, excluding mandatory moves as those
taken by military personnel or diplomats (Erkirtay 2024). Resources, such as historical sites, natural
parks, and cultural monuments, are essential to the tourism industry. For non-Kazakh audiences to
understand the importance of these materials, it is essential to translate their nomenclature (Chi 2024).

In addition to linguistic difficulties, translating tourism-related terms involves cultural and
communicative nuances. Semantic correctness, terminological consistency, and audience suitability
are all issues that translators must deal with. In order to determine common translation procedures
and evaluate the sufficiency of modern Kazakh equivalents, this study investigates translation
practices for English-Kazakh tourism terminology.

Moreover, in the era of globalization and digital travel, the demand for high-quality multilingual
tourism content has increased substantially. Travelers frequently use online platforms, mobile
applications, and official tourism websites to research destinations before visiting. Studies show that
clear and accurate translations of tourism terms directly influence travelers’ perceptions and booking
decisions (Chi 2024; Liao et al 2025). Inaccurate or awkward translations can cause confusion,
diminish trust in service providers, and negatively impact a destination’s reputation, while precise
and culturally aware translations enhance destination image and visitor satisfaction (Chi 2024). In
Kazakhstan, where the tourism industry is being actively promoted, the availability of carefully
translated English-Kazakh content contributes greatly to creating a visitor-friendly and competitive
environment (Liao et al 2025).

However, recent research in translation terminology reveals a lack of consistency in the
translation of tourism terms into Kazakh. A comparative analysis of tourism communication has
found that many terms appear in varying forms across different media, and some borrowed or literal
translations fail to communicate intended meanings or cultural specificity (Gao et al 2022; Wang &
Marafa 2021). Similar studies on geotourism translation highlight frequent use of literal translation
and borrowing methods, which often fall short in conveying the cultural connotations inherent in
tourism contexts (Li et al, 2022). These observations point to an urgent need for terminological
standardization. Accordingly, this study investigates English-to-Kazakh tourism term translation
practices by analyzing real-world examples, identifying primary challenges in maintaining accuracy
and cultural appropriateness, and offering recommendations for improving consistency and
communicative effectiveness in Kazakhstan’s tourism sector.

Literature Review

In recent years, due to globalization and the necessity for locations to effectively connect with
foreign tourists, the translation of touristic literature has attracted growing scholarly attention across
a variety of language pairs. The decision between literal translation, cultural adaptation, and
borrowing is one of the main issues raised in translation studies, especially in tourist situations
because visitor engagement depends on cultural nuance (Suo 2024). Translators usually strike a
balance between preserving cultural references and guaranteeing intelligibility, according to research
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on localizing tourism content (Suo 2024). The way a place is portrayed to audiences who are not
native speakers is directly impacted by this conflict between domestication and foreignization. While
foreignization can preserve cultural flavor but may cause reader confusion, domestication may
improve comprehension but run the danger of losing the destination's distinctiveness (Frontiers 2024).
These findings are highly relevant to translation between English and Kazakh, where cultural
specificity and language modernization intersect.

According to corpus-based research on translating trip guides, tourist texts are typically shorter
in the target language and frequently eliminate intricate descriptions or cultural details in favor of
clarity (Mkhitaryan & Grigoryan 2022). Such simplicity may unintentionally lessen the diversity and
allure of travel locations. This phenomenon highlights the necessity of strategic interventions to
preserve both knowledge and experience, as well as the significance of cultural-semantic fidelity in
tourist translation (Mkhitaryan & Grigoryan 2022). Similar issues have been noted in the translation
of Chinese-English tourism, where cultural meanings incorporated into place names, regional food,
and customs are frequently lost unless translators use imaginative alternatives or explicit explanatory
methods (Frontiers 2024; Zhang 2023). These studies emphasise the importance of guided strategies
for translation, such as glossing, paraphrasing, or context-based addition.

The structural and semantic features of touristic terminology itself, especially the emergence of
hybrid terms and borrowings in target languages, have also drawn more attention from academics.
According to the Forum for Linguistic Studies, hybrid neologisms—which combine English roots
with native affixes or calquing attempts—are becoming more common in Kazakh tourism discourse
(Aukhadieva et al. 2022). Both linguistic inventiveness and the absence of standardized Kazakh
counterparts for new tourism notions are reflected in this hybridization. This confirms previous
findings of irregular term usage in official documents and the media (Aukhadieva et al. 2022; Forum
for Linguistic Studies 2024). These findings highlight the need for terminology standardization to
ensure clarity, cohesion, and institutional alignment in tourism translation.

Recent literature has also focused on the professional training of tour guides and interpreters.
In order to prepare tourism interpreters, Akbarov (2025) highlights the importance of specialized
language education that incorporates English for Specific Purposes (ESP), Content and Language
Integrated Learning (CLIL), and multimodal pedagogical methodologies. This method seeks to close
the gap between linguistic understanding and real-world application, empowering aspiring
professionals to manage cultural allusions with skill. Similar to this, Nurillayeva (2025) draws
attention to terminological issues in the travel and tourist sector and promotes focused educational
frameworks that teach translators how to connect terminology with domain specificity and context.
These studies underline the importance of translator education and term awareness in achieving
accurate and culturally resonant translations.

Eco-translatology in tourism contexts has received more attention from the standpoint of
translation theory as a whole. Zhang (2023) uses this method in the context of the Chinese mainland,
promoting flexible translation techniques that maintain the integrity of the environment, culture, and
communication. Zhang's findings demonstrate how translators influence linguistic choices to resonate
with local environmental and cultural identities. These findings are based on tourism literature from
Chinese regions (Zhang 2023). The eco-translatology approach is conceptually applicable to
Kazakhstan, where environmental tourism and cultural history are intricately woven into the allure
of travel, despite its focus on Chinese-English translation.

Research and practice in tourist translation have also been impacted by technological
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developments. According to recent research on machine translation (MT) systems in multilingual
tourism communication, MT tools can expedite text delivery and streamline interactions, but they
frequently fail to preserve cultural nuances and terminological consistency in specialized fields
(Information Technology & Tourism, 2023). Although big language model-based adaptive machine
translation systems have demonstrated potential in handling domain-specific terminology, human
translators are still needed for culturally complex information (Moslem et al., 2023). Such
technologies offer both potential and challenges for ensuring the quality of translations in the Kazakh
context, where digital multilingual material is expanding yet still scarce.

The English-Kazakh language pair has been the subject of comparatively few research, despite
this expanding corpus of literature. The majority of Kazakh translation research pays little attention
to tourism terminology and instead concentrates on school reform or multilingual competency in
general (Tlepbergen et al., 2025). This highlights a study gap that specifically addresses translation
tactics, word development, and standardization in the Kazakh tourism industry. There are still gaps
in our knowledge of how translators deal with culturally distinctive terminology like "heritage site,"
"eco-tourism," and "nomadic camp," as well as the strategies they employ in the absence of a direct
counterpart. To evaluate coherence and communicative fit, translated content like brochures,
websites, and guidebooks also require empirical investigation.

All things considered, the literature now in publication highlights a number of trends and
difficulties that are specifically relevant to translating tourism into Kazakh. Aukhadieva et al. (2022)
discuss the proliferation of hybrid neologisms in target-language tourism discourse, the risk of
oversimplification in travel guide content, the conflict between domestication and foreignization (Suo
2024; Frontiers 2024), and the significance of translator training and domain awareness (Akbarov
2025; Nurillayeva 2025). Additionally, the methodological frontiers are expanded by theoretical
contributions from eco-translatology (Zhang 2023) and technologically informed adaptive MT
models (Moslem et al. 2023).

Research Methods

This study employs a qualitative descriptive methodology to analyze the nuances of meaning
and cultural relevance in translation, as outlined by Creswell (2021). The research corpus consists of
500 tourism-related terms compiled from 2020 to 2024. The terms were sourced from official Kazakh
tourism websites, promotional brochures, mobile applications, AR/VR tours, and social media
platforms.

The selection of these terms was guided by three key criteria:

1. Brand authenticity: ensuring the terms came from official or licensed sources.

2. Regional coverage: encompassing a wide range of subjects from urban attractions and natural
landmarks to cultural heritage sites.

3. Audience type: catering to both international tourists and local visitors.

The terms were organized into ten semantic categories: accommodation, transportation, cultural
experiences, natural attractions, gastronomy, tourism services, leisure and entertainment, business
tourism, religious and spiritual tourism, and digital tourism.

For each term, the translation strategy was identified and assessed based on a three-part
evaluation framework: accuracy, cultural relevance, and comprehensibility. This systematic approach
allows for a clear classification of the data and helps to pinpoint specific challenges in English-to-
Kazakh tourism translation.
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Results

The analysis revealed a distribution of translation strategies: literal translation (32%),
borrowing and transliteration (27%), adaptation (24%), and hybrid forms (17%). Accommodation
and transportation categories exhibited the highest consistency, while cultural experiences and digital
tourism showed significant variation. For instance, terms like 'hotel' and 'airport' have fixed Kazakh
equivalents, whereas 'glamping' or 'street food' displayed inconsistencies across sources. Below is a
sample portion of the glossary; the complete 500-term glossary is presented in the Appendix.

Semantic Categories and Translation Strategy

Among the six categories, cultural experiences and tourism services showed the greatest variety
of translation approaches. For example, the term heritage site appeared in three different forms across
sources: MOJICHM Mypa HbICaHbI, Tapuxu OpbiH, and a borrowed calque xepwureitmk caiit. This
inconsistency reflects both the lack of standardized terminology and differing translator approaches.
In contrast, terms such as hotel, restaurant, and airport were translated with high consistency using
functional equivalents or accepted borrowings.

Table 1 — summarizes the distribution of translation strategies across categories:

Most Frequent
Category 1 Example (EN) Translation (KAZ)
Strategy
. Functional
Accommodation . Hostel Xocren
equivalence
Cultural experiences Cultural adaptation Heritage walk Monenu casxar
. Borrowin +
Transportation . g Shuttle bus [atTn aBTOOYC
transcription
Natural attractions Literal translation Mountain lake Taymbl ke
Gastronomy Paraphrasing Authentic cuisine ¥ ATTHIK Taramaap
: . . . Typnaker / casxar
Tourism services Mixed strategies Tour package P
JKUBIHTBIFBI

The results show that functional equivalence and borrowing were the most frequently used
strategies overall. However, paraphrasing and cultural adaptation were also employed, especially for
terms that lacked direct equivalents or carried strong cultural connotations.

Inconsistencies and Issues

The study identified a number of inconsistencies in the rendering of identical terms across
different materials. The term eco-tourism, for instance, was translated as 3xoTypu3m in some sources
and skosoruseIK TypusM in others. The same variation appeared with nomadic lifestyle, which was
translated alternately as kemnenai emip canTsl, kemmneni MojieHHeT, and sometimes left untranslated.
Such variation may confuse readers and weaken the professional image of Kazakhstan’s tourism
communication.

In some cases, literal translations led to awkward or semantically ambiguous expressions. For
example, the phrase bed and breakfast were rendered as Tecek >xoHe TanFb! ac, which is grammatically
correct but stylistically unnatural. A more culturally adapted version, such as marsia KoHaxK yit, would
have been more appropriate and easily understood.

The analysis also revealed several instances of direct borrowing from English without
explanation or adaptation. Words such as tour, guide, check-in, and package were often left
untranslated in the Kazakh version of websites and brochures, indicating a reliance on English
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terminology that may not be accessible to all readers.

Positive Practices and Emerging Trends

Despite these challenges, the study also documented several examples of good practice. Some
newer brochures, especially those produced under government programs since 2023, showed a higher
level of consistency and used culturally appropriate terminology. These materials were more likely
to include glossaries or footnotes explaining terms with no direct equivalents, such as digital nomad
or glamping. This suggests a growing awareness among translators and tourism professionals of the
need for clarity, consistency, and localization in multilingual tourism content.

Another positive trend is the increasing presence of hybrid formations that combine loanwords
with native Kazakh suffixes or explanatory phrases. While not always ideal, this approach represents
a transitional phase toward a more standardized and localized tourism vocabulary.

Discussions

The study's conclusions are consistent with previous studies on translating tourism that
highlight the difficulties in maintaining local nuances while maintaining clarity. Researchers show
that even if literal translation is accessible, it frequently lessens the source text's cultural liveliness
(Suo 2024). This phenomenon is demonstrated in our study by literal translations, including "bed and
breakfast," which echoe findings from translation settings related to international tourism. According
to earlier studies, domestication improves understanding but may weaken destination identification
(Suo 2024; Zhang 2023).

Additionally, the frequency of bilingual loanwords and hybrid forms, such "sxkoTypusm" as
opposed to "skomorusuteth Typu3m," is consistent with a larger pattern observed in research on hybrid
term development (Abikenova et al., 2025). Although hybridized language can be a useful tool for
transitions, it may cause communication to become fragmented in the absence of official
standardization. The importance of authoritative word banks for consistency and interoperability is
further supported by the regulated multilingual thesaurus initiatives observed in Kazakh industry
contexts (Bayekeyeva et al., 2021). The observed discrepancies among materials are probably caused
in part by the absence of such resources in the tourism industry.

Additionally, this study's inconsistent application of translation techniques supports Liao et al.'s
(2025) suggestions. When literal equivalents are not available, these academics support the strategic
use of paraphrasing and cultural adaptation. This is consistent with our discovery that paraphrasing
enhanced English speakers' comprehension of translated "authentic cuisine" content. However, more
dynamic approaches like eco-translatology suggest adding local cultural and environmental value to
tourism jargon (Zhang 2023).

Technological trends also connect with translation practice. Human oversight is still essential
for cultural authenticity, particularly in tourism contexts (Information Technology & Tourism 2023),
however adaptive machine translation systems show promise for terminology consistency through in-
context learning (Moslem et al., 2023). Human-informed techniques continue to be essential because
to the morphological complexity of Kazakh and the scarcity of parallel corpora (Yeshpanov et al.,
2024).

In conclusion, the findings of this study are consistent with high-impact research in showing
that the quality of tourist translation is challenged by a lack of uniformity, uneven strategy application,
and a lack of cultural adaptation. To improve consistency and cultural resonance in Kazakhstan's
tourism products, future initiatives should incorporate controlled terminology, translation training
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that supports culturally informed adaptation, and hybrid human-machine workflows.

Conclusion

Using real materials like brochures, websites, travel guides, and signs, this study looked at how
touristic terms were translated from English into Kazakh. The findings show both excellent instances
of culturally sensitive translation and recurring problems like inconsistent terminology, literal
borrowings, and meaning-diluting generalizations. These results are consistent with other studies that
highlight the difficulty of striking a balance between location identification and semantic accuracy
when translating tourism (Suo 2024; Zhang 2023; Mkhitaryan & Grigoryan 2022).

The understanding that translation tactics must transcend basic equivalency is a significant
result of this study. It has been demonstrated that employing cultural adaptation, paraphrase, and
strategic explanations improves understanding and cultural resonance (Liao et al., 2025; Akbarov,
2025). Therefore, terminology particular to tourism, intercultural competency, and context awareness
should be the main topics of translator training programs (Nurillayeva 2025; Gao et al 2022).

Furthermore, the creation of terminological databases and standardized multilingual glossaries
stands out as a crucial infrastructure investment. These tools can help stakeholders in commercial,
regional, and governmental tourism maintain terminological coherence and reduce inconsistent term
use (Aukhadieva et al., 2022; Wang & Marafa, 2021; Li et al., 2022).

A future direction of collaborative workflows is suggested by emerging techniques that
combine adaptive machine translation and human translation (Moslem et al., 2023; Information
Technology & Tourism, 2023). In these models, linguistically informed human review maintains
cultural and terminological accuracy while MT systems manage large volumes of content. The quality
and scalability of multilingual tourism communication could both be enhanced by this combination.

Lastly, new channels for the dissemination of multilingual material are made possible by the
digital revolution of tourism services. Accurate language is essential for augmented reality
experiences, virtual tours, and mobile apps (Yeshpanov et al., 2024; Smith & Kumar, 2023).
Maintaining terminological uniformity across these platforms will be essential to providing smooth
travel experiences and enhancing Kazakhstan's reputation as a global travel destination.

Recommendations for Improving Tourism Terms

This study's analysis of 500 tourism terms across ten semantic categories revealed a notable
contrast: while basic tourism terminology showed high consistency, significant variability was found
in the cultural and digital domains. Based on these findings, the following recommendations are
proposed to enhance the quality of tourism communication in Kazakhstan.

1. Standardization of Terminology

To ensure clarity and uniformity, it is essential to establish standardized terminology. This
involves unifying existing terms for basic domains like accommodation and transportation and
creating new, official guidelines for translating cultural and digital tourism terms.

2. Specialized Translator Training

The study recommends implementing targeted training programs for translators. These
programs should include tourism-specific modules, focus on English for Specific Purposes (ESP),
and develop a strong sense of intercultural competence to accurately convey nuances to a global
audience.

3. Integration of Digital Tools

To improve efficiency and consistency, the adoption of modern digital tools is advised. This
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includes using Computer-Assisted Translation (CAT) glossaries, implementing Machine Translation
(MT) with careful human post-editing, and developing comprehensive online bilingual databases.

4. Cross-Linguistic Awareness

Finally, the study highlights the need for careful consideration of Russian as an intermediary
language. While it can be a useful tool for terms lacking a direct Kazakh equivalent, its use should be
approached with caution to ensure the authenticity of the Kazakh language and to promote
Kazakhstan's unique cultural identity. By implementing these measures, Kazakhstan can more
effectively communicate with international visitors and strengthen its cultural brand.
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TYPUCTIK TEPMHHJIEP/]I AFBUILIBIH TUIIHEH KA3AK TLUIIHE AY/IAPY:
KEPI'UIIKTI TYPUCTIK  KOMMYHHUKAIIUAJIAFbI  KHBIH/IBIKTAP  MEH
TOKIPUBEJIEP

AHnoamna. Byn sepmmey mypusm mMepMUHONIOUACHIH ARbUIUbIH MINIHEH Ka3axK miliHe
ayoapyovl Kapacmwipaovl, oyn Kazaxcmanea xenemin wiemendik KOHaAKmap yuwiiH aknapammoly
KOJIcemimOinicin apmmuipyoagvl Mayvl30bl Kadam. Pecmu mypucmix eéed-caummap, bpowiopanap,
MOOUNLOT KOCHIMWANAD JHCOHE 2NIeYMEemmIK Jicelliiep CUSKMbl IPMypiai CAHOblK dcaHne Oacna
Kke30epinen cunanzan 500 mepmunoep dHcunavl Heli3inoe, 3epmmey aemoprapsl OYi mepmuroepoi
OH CeMaHMUKAaNbIK caiaga 6enedi: mypy, Kok, MaoeHu magcipubenep, mabueu Kepikmi dcepep,
2aCMPOHOMUSL, MYPUCTIK Kbl3Memmep, O0C YaKblm HCaHe OUbIH-CAYbIK, ICKePAiK MYPUusm, OiHU HCIHe
PYXAHU MYPUZM HCIHE YUDPTILIK MYPUSM.

Cananvix cunammamanslx 20icmepoi Ko10aHa OMulpuln, 3epmmey asmopwvl Oipneuie He2izel
ayoapma cmpamecusilapblH aHbIKMAuobl: co30e-co3 ayoapma, Kapwlzea auny, Oeuimoey HicoHe
eubpuomi gopmanap. Homuowcenep kepcemkenoeil, mypusmee KamviCmbl HCAINbL MePMUHOED
Oatiekmi mypoe ayoapvli2aHbIMeH, MIOEHU HCIHe YUPDPIbIK mypusmee KamvlCmbl mepMuHoepoi
ayoapyoa aumapavlkmai e3eepeiuimik oap.

Ocbl myorcvlpuimoapaa cyliene omulpuln, Kysxcam Kasaxcmannoly mypusm canacvlHoagol
ayoapma canacvln scaxcapmy OotbiHua OipHeuie ycviHvicmap bepedi. Onapea mepmuHoL02UsHbl
CmManoapmmay, ayoapmaubliapaa aprativl oKbimy sdcane komnwvromepix ayoapma (CAT) scyiienepi
MeH 2noccapuiiiep CUsiKmovl Yuppavlx Kypaioaposl Oipikmipy Kipedi. 3epmmey couvbiMeH Kamap
mikenel Kazax mininoe 0aiamacsl HcoK mepmuHoep YuliH opvlc miliHiy 1uHe8a-ppanka peminoesi
MaHbI30bL PONIH MOULIHOAUObL. AKblp COHbIHOG, Oy 3epmmey MYypUucCmix mepMUHOI0UsLOA2bl
oepeKkmepoiy  HCAH-HCAKMbL  HCUBIHMBIZbIH  HCOHE aAY0apMa CANACbIH  JHcakcapmy OoublHua
NPAKMUKANLIK YCbIHbICMAapObl Oepedi, oculiauula ayoapmMaubl 3epmmey CaldcblHa KYHObl yiec
Kocaokwl.

Kinm ce3oep: Typucmix mepmunonocus, Ayoapma cmpamezusnapwl, Ayoapmauivl oKbimy,
Typucmik kommynukayus, Aevinuvinwa-Kazaxuwa ayoapma
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3. IZYUHCEMBEKOBA
MexyHapoaHbIN Ka3aXCKO-TYPEUKU YHUBEPCUTET UMEHU XO0ku Axmena ScaBu
(Kazaxcran, Typkecran), e-mail: zerde.duisembekova@ayu.edu.kz

IIEPEBOJ TYPUCTHYECKHX TEPMHHOB C AHTJTHHCKOI'O HA KA3AXCKHH:
IIPOBJIEMbBI H ITPAKTHKA B MECTHOH TYPHCTHYECKOH KOMMYHHKAIIUHA

Annomauusn. Jlannoe uccinedosanue usyuaem nepesod MypPUCMCKOU MEPMUHOLOSUU C
AH2NULICKO20 A3bIKA HA KA3AXCKUL, YMO S615eMmCsl 8ANCHbIM WA2OM 8 YIYYUleHUU OOCMYNHOCU
ungpopmayuu 015t unocmpannvlx 2ocmet, nocewarowux Kazaxcman. Ocnosvieascey na xKopnyce u3
500 mepmunos, codpannbix U3 pA3IUYHLIX YUDPOBLIX U NEUAMHBIX UCMOYHUKOS, BKII0UAS
oguyuanvuvle mypucmuieckue eed-caiimol, OPOWIOPLL, MOOUTLHBIE NPUNLONCEHUS. U COYUANbHBLE
cemu, A8MoOpPvl UCCIe008AHUSL KIACCUDUUUPYIOM MU MePMUHbl N0 0ecsimu CeMAHMu4ecKum
Kame2opusim: pasmeuyerue, mpancnopm, KVIbMYPHbLUL onwvim, npupooHvie
00CMONPUMEHAMENTbHOCMU, 2ACMPOHOMUSL, MYPUCMCKUE YCayeu, 00cye U pazeiedenus, 0el08oll
MYpU3M, Peiueuo3HblLLL U OYXOBHBIU MYPUM, A MAKICE YUPDPOBOU MYPUIM.

Ucnonwv3ys KauecmeeHHble ORUCAMENbHbIE MemOoObl, aABMOpP UCCLEO08AHUS  BbIAGISAEH
HECKONbKO KIIOYesblX cmpamezuti nepesood: 00CI08HbLIL Nepesoo, 3auMCme08anus, aoanmayus u
2ubpuonvie hopmul. Pezyiomamel nokaswviéarom, 4mo, Xoms ooujue mepmunsl mypusma 6 OCHOBHOM
nepesoosimcs. NOCie008amenbHo, HAON0O0Aemcs 3HAYUMENbHAS 8APUAMUBHOCb 6 Nepesooe
MePMUHOB, CEA3AHHBIX C KYIbMYPHIM U YUDPOBLIM MYPUSMOM.

OcHosblBascy Ha 2mMux 6bl800aX, OOKYMEHm npeodiazaem HeCcKOIbKO PeKOMeHOayull no
VAYYWEeHUI0 Kavecmea nepesoda 8 mypucmckom cekmope Kazaxcmana. K num ommuocames
cmanoapmu3ayus.  MEPMUHOLO2UY, NPeOOCmAasieHue CReYudIu3UpoO8aHHo20 00yuenus O
nepegoouuUKo8 U - uHmMezpayusi  YUPpPoBviX  UHCMPYMEHMO8,  MAKUX  KAK  CUCmeMbl
asmomamuzuposannoco nepegooa (CAT) u enoccapuu. B uccnedosanuu maxdice npusHaemcs
3HAYUMENbHOE BIIUSHUE PYCCKO2O S3bIKA KAK TUHS6A PPAHKA O MEPMUHO8, He UMEIOWUX NPSMBIX
KA3axXCKUX 3KEUBANEHMO8. B  Koneunom cueme, OaumHOe UCCAEO08AHUE NPEOOCMABTILEm
8CeCMOPOHHUL HADOP OAHHBIX NO MYPUCCKOU MEPMUHONOSUU U NPAKMUYECKUE PEKOMEeHOayul no
VAYUULEHUIO KA4eCmBd Nepesood, mem CAMblM 6HOCS YEeHHbIL 8KIA0 6 00J1aCmb nepeso008edeHUsL.

Kntouesvie cnosa: Typucmuueckass mepmurnonozus, cmpameeuu nepesooa, QbOyuenue
nepesoduuros, Typucmuueckas KOMMYHUKAYUSL, AH2TIO-KA3AXCKULL Nepesoo.
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Appendix
Accommodation Cultural Natural Tourism Services Transportatio
Experiences Attractions n
Hotel Museum National Park | Tourist information | Airport
Resort Art gallery Nature reserve | center Train station
Guesthouse Historical site Mountain Travel agency Bus terminal
Hostel Archaeological | range Tour operator Subway
Motel dig Volcano Tour guide Station
Boutique hotel Heritage walks | Lake Tourist map Port
Chalet Guided tour River Travel insurance Ferry
Lodge Local festival Waterfall Visa requirements Taxi
Bungalow Traditional Forest Passport control Ride-sharing
Villa dance Jungle Currency exchange | Car rental
Apartment Folk music Desert Foreign exchange | Bus
Serviced apartment | Craft market Oasis Cash machine Coach
Bed and breakfast | Artisan Canyon (ATM) Train
(B&B) workshop Valley Visitor center High-speed
Campsite Cultural Cave Online booking train
Glamping landmark Glacier Travel package Airplane
Cottage Religious site Hot springs Itinerary Helicopter
Cabin Temple Geyser Travel advisory tour
Inn Mosque Coral reef Emergency Cruiseship
Homestay Church Beach services Funicular
Suite Cathedral Cliff Medical clinic Cable car
Single room Synagogue Dune Pharmacy Tram
Double room Castle Island Customs Rickshaw
Twin room Palace Archipelago Immigration Tuk-tuk
Family room Fortress Fiord Duty-free shop Bicycle rental
Check-in Ruins Wetland Information desk Motorcycle
Check-out Monument Wildlife Lost and found rental
Concierge Memorial sanctuary Customer service Shuttle bus
Front desk Live Birdwatching | Travel app Airport
Housekeeping performance Hiking trail Digital guidebook | transfer
Room service Theater Trekking OR code One-way ticket
Amenities Opera house Rock climbing | Contactless Round-trip
Continental Concert hall Kayaking payment ticket
breakfast Street art Rafting Wi-Fi access Boarding pass
All-inclusive resort | Local market Scuba diving SIM card Gate number
Vacation rental Souvenir shop Snorkeling Travel card Departure
Dormitory Storytelling Safari Tourist pass Arrival
En-suite bathroom | session Eco-tourism Discount coupon Check-in
Shared bathroom Cooking class Stargazing Souvenir shop counter
Key card Calligraphy Northern Baggage claim
Reservation workshop lights Onboard
Cancellation Pottery class Sunrise/sunset Local
policy Tapestry view transportation
Luggage storage weaving Lookout point Public
Swimming pool Tribal ceremony | Scenic route transport
Gym Ethical tourism | Geological Travel card
Spa Community- formation Road trip
Sauna based tourism GPS

87




Bulletin of the IUTH, Volume 3(9), 2025

Laundry service Cultural navigation
Wake-up call exchange Toll road
Mini-bar Living history Fuel station

Safety deposit box | museum
UNESCO World
Heritage Site
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2Osxn0-Kaszaxcranckuii yauepcuteT uMeHr M. AyaszoBa, (Kasaxcran, I1IsIMKeHT)
3Ka3aXcKuii yHHBEPCUTET MEXTyHAPOIHBIX OTHOIIEH I H MUPOBBIX SA3BIKOB MMEHHU AObInait
xaHa, (Ka3zaxcran, Anmatsl)

“3ananno-Kasaxcranckuii yauepcuter uMeHr M. YTemucosa, (Kasaxcran, Ypaibck)

POJIb HEMATEPHAJIBHOI' O KYJIbTYPHOI' O HACJIE/TUA B ®OPMHUPOBAHHUH

TYPUCTHYECKHX MAPIIIPYTOB TYPKECTAHA

Annomavyun. Cmamos nocesiwjena aHaiusy poau HemMamepuaibHo20 KYIbMypHO20 HACIeOus.
(HKH) 6 ghopmuposanuu mypucmuueckux mapupymos Typkecmana. Paccmompenvl Kinouegvle
anemenmol HKH 2opooa, éxntouas ycmusie mpaouyuu, npazoHuku, 00psaobvl, peméecia, My3blKalbHble
U mauyesanvbHble NPAKMUKU, 4 mMaxdice 2acmponomudeckue mpaouyuu. IIposeden 00630p
CYUeCmsyrowux —mypucmuyeckux Mapupymos, ux OpueHmayus Ha UCTMOPUKO-DeNUSUO3Hble
0b6vekmul U nomenyuan unmezpayuu dnemenmos HKH. Ocoboe enumanue yoeieHo mMapuipymam
«IAHCUBOUL KYIbMYPLLY, GKIIOUAIOWUM MACMEP-KIACChl, yYacmue 8 HAYUOHATbHBIX NPA30HUKAX U
dezycmayuu mpaouyuorHvlx 60a100. IlIpoananuzuposanvl npobiemvl U 02paHudeHus: mexyujeu
unmezpayuu HKH, a maxowce npeonodscenvl pekomeHOayuu NO PACUWUPEHUIO MYPUCTNIUYECKUX
MApuipymos, NOSbIUEHUID IKOHOMUYECKOU 3HAYUMOCMU De2UOHA U COXPAHEHUIO0 KYIbMYPHLIX
mpaduyuii.  Iloouepkusaemcss  cmpameeuyeckas  eadxchocmv HKH  0Onsa  yHukanvHocmu
MYPUCMUYECKO20 NPOOYKMA, 68081e4eHUss MEeCMH020 HACeNleHUs U YKPenieHUus MenHcOYHapoOHO20
umuodwca Typkecmana.

Knwuesvie cnosa: Typxkecman, HKH, mypusm, mapwpymsi, pemécia, 2acmpoHOMUs,
KYIbmypa, Macmep-Kiaccol.

Beenenne

CoBpeMEHHOE pa3BUTHE TypuU3Ma XapaKTEpPU3yeTCs BO3PACTAIOIIUM HHTEPECOM K
AyTEHTUYHOCTH, YHUKAJIBHBIM BIIEUATICHUSAM U BO3MOKHOCTHU IIOIPYXKEHUS B KYJIbTYpy peruona. B
3TOM KOHTEKCTe 0co00e 3HaueHHe npuoldpeTaeT HeMaTepuaiabHoe KynbTypHoe Hacineane (HKH) —
COBOKYITHOCTB KHMBBIX TpﬁI[HIIHﬁ, 06p${I[0B, IIpa3saHUKOB, peMécen, MY3bIKaJIbHBIX U TAHIICBAJIbHBIX
IMPAKTUK, 4 TAKKC YHHUKAJIbHBIX q)OpM MEXIIOKOJECHYECKOT'O B3aI/IMOI[eI\/'ICTBI/I$I, nepeaaBacMbIX H3

*bizre mypeic cinteme sxacaHb3: [ycenko C., Jloman A., becekeit E., TnecoBa A. Pomb
HEMaTepUAIbHOTO KYJIBTYPHOTO HAclequss B (OPMHUPOBAHWUU TYPHUCTUYCCKUX MAapIIPyTOB
typkecrana // Bulletin of the International university of Tourism and Hospitality. —2025. —No3(9). —
p- 89—102. https://www.doi.org/10.62867/3007-0848.2025-3.08

*Cite us correctly: Dusenko S., Doshan A., Besekei E., Tlessova A. Rol' nematerial'nogo
kul'turnogo naslediya v formirovanii turisticheskih marshrutov turkestana [The role of intangible
cultural heritage in shaping the tourist routes of Turkestan] // Bulletin of the International university
of Tourism and Hospitality. —2025. —No03(9). — r. 89-102. https://www.doi.org/10.62867/3007-
0848.2025-3.08
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MOKOJICHHS B TOKoJieHue [ 1, 2]. B otiinune oT MarepuaiibHbIX naMaTHUKOB, HKH sBisieTcs «okuBbIM»
KYJbTYpPHBIM (DEHOMEHOM, OTpa)karouuM crenuduky odpasza >KHu3HU OOIIECTBA U COXPaHSIOIIUM
KyJbTYPHYIO HIEHTUYHOCTS [3].

s Kazaxcrana ucnonb3oBanue u coxpanenne HKH B Typusme nmeer ocodyro 3HaYMMOCTb.
Crpana obmagaer 6oraTsIM KyJIbTYPHBIM MHOTOOOpa3reM, BKIIFOUAIONINM KaK MaTepuaabHbIe, TAK U
HEMaTepuaibHble LEHHOCTH, MHOTHME M3 KOTOPHIX NPHU3HAHBI HAa MEXIYHAPOJAHOM YpPOBHE.
l'ocynapctBenHass mnporpamMma «PyXaHW >KaHFBIPY» AaKTUBHO MOJJEPKUBAET IPOEKTHl IO
BO3POXKACHUI0 HALMOHAIBHBIX TPAAULUN, YKPEIUICHUIO KYJIbTYpHOHM MJIEHTUYHOCTH U
npoaBmkeHno Kazaxcrana Ha MHpPOBOM apeHE KaK CTpaHbl C YHHUKaJIbHBIM KYJBTYPHBIM
MoTeHIaiom [4].

Oco0oe MecTo B KyJIbTYpHOM M TYPUCTHUECKOM Pa3BUTUU CTPaHbl 3aHUMaeT ropoj TypkecTaH,
HCTOPUYECKHI IIEHTP TIOPKCKOTO MHpa U IyXOBHOE cepaie peruoHa. Ucropudecku TypkecTan ObuT
MECTOM MAJIOMHUYECTBA, TOPTOBIM M KYJIBTYPHOTO OOMEHa, 4TO CGHOPMHUPOBAIO YHHUKAIHHOE
COueTaHWE MATEepUAIBLHOTO U HeMaTepuaibHoro Hacienus [S]. CeroaHs TOPoO sSBIAETCS BeAyIIEH
TypucTudeckoi necrnHanuei Kazaxcrana. Ero rimaBHas JOCTONPHUMEYATENbHOCTh — MAaB30JIEH
Xomku Axmena SlcaBu, 00bekT Beemupnoro vacneaus FKOHECKO, koTopslii €KeroaHo MpuBJeKaeT
COTHH ThICAY TYpUCTOB [6].

OnHako KyJbTypHbIM moTeHHHanl TypkecTaHa BBIXOJAMUT JAJ€KO 32 PaMKH MAaTepUabHBIX
namsatHukoB. HKH ropona Bkitouaer OoraTeie yCTHBIE TpaaulliH, HAllMOHAIBHBIE MPA3THUKUA U
OOpsAIBI, CBSA3aHHBIE C MAJIOMHHYECTBOM M TOCTEIPHUUMCTBOM, DPa3HOOOpPA3HBIE pEMECIICHHBIC
MPAKTUKHU, STHUYECKYIO KYXHIO B (OJIBKIOP [7]. DTH 371€MEHTHI CITIOCOOHBI 3HAYUTEILHO 000TaTUTh
TYPUCTUYECKUN MPOAYKT PEruoHa, (GopMHUpysh TEMATHUUECKHE MapHIPYyThl, KOTOPbIE HE TOJBKO
MIPUBJIEKAIOT TYPUCTOB, HO M CIOCOOCTBYIOT COXPAHEHHUIO KYJIbTYPHBIX TPAIULIUNA M BOBICYCHHUIO
MECTHOI'O HaceJeHUs B pa3BUTHE Typusma [8].

AHanu3 CymecTBYIOIIMX TYPUCTUYECKHX MapuIipyToB TypkecTaHa IOKa3bIBaeT, YTO UX
CoJiep’)KaHUEe MPEUMYIIECTBEHHO COCPEIOTOYEHO Ha TMOCEIIEHHH MaTepHadbHBIX OOBEKTOB
KYJbTYPHOI'O HacJleausl, Toraa Kak Bo3aMokHOCTH nnterpanu HKH ncnons3yroTcs muibs 4yacTuyHoO.
Takast cuTyarus OrpaHUYMBAET CIIEKTP TYPUCTUUYECKUX BIICUYATIICHUN U HE B TIOJIHOW MEpE OTpakaeT
00raTCTBO KYJIBTYPHOTO Hacjienusi peruoHa. MupoBas MpakTUKa JEMOHCTPUPYET, YTO BKIIIOUEHUE
HEMAaTepUaIbHOTO HACJIeIus B TYpPUCTHUUECKHE MApUIPYThI TOBBIIIAET HMX MPHUBJICKATEIHHOCTD,
CIOCOOCTBYET COXPAaHEHUIO TPAIULUI U (POPMHUPOBAHUIO YCTOMUNBON 3KOHOMHUKHU perruoHa [9].

lenp wuccrnenoBaHus 3akIO4YaeTcs B KOMIUIEKCHOM aHaliM3€ pPOJIM  HEMaTepHallbHOTO
KyJIbTYypHOTO Hacnemuss TypkecraHa B (OPMHUPOBAHUU TypHCTUYECKUX MapuipyToB. s eé
peanu3alnuy OnpeaeeHbl CIeyOUUe 3aJa4u:

1. BBIIBUTh KIIIOYEBBIE HJIIEMEHTHl HEMATEPUAIBHOTO KYJIBTYpPHOIO HacleIus
Typkectana, BKIIouass yCTHbIE TPAAWIIMM, TPA3THUKU, OOpsAmbl, pemécia W
raCTPOHOMHUYECKUE MPAKTHUKH [1, 2].

2. [Ipoananu3upoBaTh CyHIECTBYIOIINE TYPUCTHYECKHUE MAPIIPYTHI TOPOJa U CTETICHb
ucrnons3oBanus dnemeHnToB HKH B ux conepskanuu [3, 4].

3. Onpegenutey Bnusaue HKH Ha ¢dopmupoBaHne TypuUCTHYECKOTO —OIIBITa,
BOBJICYEHHOCTb TYPUCTOB U KYJIbTYPHYIO HACHTUUYHOCTh PEruoHa [35, 6].

4. PaccMOTpeTh MHPOBYIO MPAKTUKy HWHTErPAllMM HEMAaTepUalbHOTO HAacleausi B
TYpPUCTHYECKUE MAapIIPyThl W BBIACIUTH IEPCIEKTUBbI aJaNnTallMk 3THUX MOJXO0J0B B
Typkecrane [7, 8].
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5. IlpennoxuTh peKOMEHJAlMM IO PACIIUPEHUI0O W OOOTAIICHUI0 TYPUCTHUYECKHX
MapmipyToB Typkecrana 3a cuer wuHTerpanuu snemeHToB HKH, cmocobctByrommx
COXPAHEHHUIO TPaJULUN U Pa3BUTUIO MECTHOM SKOHOMMKH [9].

Takum 00pa3oM, aKTyadbHOCTh MCCIEIOBAHUS OMPEACISIeTCS HEOOXOAUMOCTRIO pa3padOTKU
HOBBIX IT0JIXOJIOB K Pa3BUTHIO TYPUCTHUYECKUX MapIIpyToB TypKkecTaHa Ha OCHOBE HEMATEPHAILHOTO
KyJbTYPHOI'O HAcJIeUsi, YTO IO3BOJIUT IOBBICUTh TYPUCTUUYECKYHO MPUBJIEKATEIBHOCTh OpPOJAA,
COXPAaHUTH KYJIbTYPHbIE TPAAUIIMH U YCUITUTH €T0 MEXAYHAPOIHBIA UMUIK.

Metonoorust

Jlis KOMILIEKCHOTO aHajiM3a poJii HeMmaTepuaibHoro KynsTypHoro nacieaus (HKH) B
(hOpMUPOBAHUM TYPUCTUYECKUX MapHIpyTOB TypkecTaHa MpUMEHSIICS MYJIbTUMETOAHBINA MOAXO],
00BETUHSIOMINI KOJTMYECTBCHHBIE U KAUeCTBEHHbBIE METO bl HCCIICIOBAHMUS.

AHanu3 CTaTUCTUYECKUX JaHHBIX

OcCHOBOH 1Jis1 OLIEHKU TYPUCTHUUYECKON aKTUBHOCTU PETMOHA MOCIIYKUJIM JaHHbIE Y IpaBICHUS
Typusma Typkectanckod oOmactu 3a 2024 101, BKIIIOYAIOMIUE KOJMYECTBO TYPHUCTOB, HUX
pacrpezesieHre 0 BHYTPEHHEMY M MEKIyHapOJHOMY TypHU3MYy, a TaKK€ CTPAHbI IPOUCXO0XKICHUS
WHOCTPAHHBIX TOCTEH. ITOT METO/I TO3BOJIMI ONPECIUTh 00BEM TYPUCTUYECKOTO MOTOKA, BHISIBUTH
HauOoJee MOMyJsIpHbIE MapUIPyThl U HAMpPABIICHUS, a TAK)KE OLIEHUTh MOTCHIMAIBHBIN CIPOC Ha
MapuipyThl, BKIrovaromue sementsl HKH.

KoHTeHT-aHanm3 TypuCcTHYECKUX MApLIPYTOB

[IpoBommiics CHCTEMATHMYECKUMM aHAIM3 CYLIECTBYIOIIMX TYPUCTHYECKHMX MapLIPyTOB
Typkecrana ¢ akIEHTOM Ha BKJIIOYEHHE JJIEMEHTOB HEMATEPUAIBHOIO KyJBTYPHOIO HACIIEIUS:
YCTHBIE TpaJulLM{, HAUWUOHAIbHBIE IPA3IHHUKH, peMEcIa, TaCTPOHOMHUYECKHE IIPAKTHKH,
MY3bIKQJIbHBIE U TaHUEBaJIbHbIE Tpaaului. KOHTEHT-aHaIu3 MO3BOJIWI BBISIBUTH, KAKUE 3JIEMEHTHI
HKH yxe nHTerpupoBaHsl B MapuIpyThl, a KAKHE€ — OCTAIOTCS HENOCTATOYHO IPEICTABICHHBIMH.
Takke 3TOT METOJ IOMOI' OLICHUTh Ka4yeCTBO B3aUMOJACUCTBUSA TYPUCTOB C KYJIbTYpPOH PETHOHA U
BBISIBUTH ITPOOEIIBI B OpraHU3alMi MapuipyToB.

0O0630p HAYYHBIX U AHATUTHYECKUX MTyOTMKAIIUMA

Jlns usyuenuss mupoBoro omnbiTa uHTerpauumu HKH B Typuctuueckue mapmipyTsl ObLI
MIPOBEEH 0030p OTEUECTBEHHBIX U MEXIyHAPOJAHBIX HCTOUHUKOB. JTO BKIIOYAJIO HAYYHbIE CTAThHU,
otuétsl UNESCO, MaTepuansl o KyJIbTypHbIM Mapiipytam EBponsl u LlenTpanbHoit A3uu, a Takxke
MyOJIMKAIMU 10 KyJbTypHOMY TypusMmy B Kazaxcrane. JlaHHBIM METOJ TMO3BOJWI OINPEICIHUTH
yCIIEIIHbIE TPAaKTHKH, KOTOpble MOTYT OBbITh ajanTupoBaHbl B TypkecTaHe, M BBIIEIHUTH
CTpaTerHuecKue HarpaBiaeHus Juid (OPMUPOBAHUS YHUKATIBHBIX TYPUCTUYECKUX MapIIPYTOB.

CpaBHUTENbHBIN aHATU3 U 00001IEHNE

Ha ocHoBe coOpaHHBIX JaHHBIX M MPOBEJCHHOTO aHAJIM3a OCYIIECTBIISIIOCH COMOCTABJICHUE
pakTUK TypKecTaHa ¢ MHPOBBIMM IPUMEPAMH KYJIbTYPHOTO TypH3Ma. DTO Jaji0 BO3MOXXHOCTH
OLICHUTh KOHKYPEHTOCIOCOOHOCTh PErMoHa, BBIABUTH MNoTeHHHan g uHtrerpaunn HKH u
ONPENEINTh HAMPABICHUS JUISI JAIBHEHIIETO Pa3BUTUS TYPUCTUUYECKHX MAPUIPYTOB C y4ETOM
HAIlMOHAJILHBIX 0COOEHHOCTEN U MEXTyHApOJHBIX CTaHAAPTOB.

WuTepnperanus u GopMUpPOBaHUE PEKOMEHIANN

Ilo pe3ynpTaraM aHaiu3a CTaTUCTHKH, KOHTEHT-0030pa MapIHIPyTOB M HM3Y4YEHUS MHUPOBOU
MPaKTUKK ObLIHM chopmynupoBansl BeiBoAbI 0 poiar HKH B Typuctuueckom npoaykre TypkecTaHa,
orpeJiesieHbl MpoOJeMHble 007acTH, a Takke pa3paboTaHbl PEKOMEHAALUHU IO PACIIUPEHUI0 U
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ONTHMH3ALMKA MapIIPYTOB C HHTErpaluell HEMATepUAIIBHOTO KYJIBTYPHOTO HACIEAHS.

Hcnonb3oBaHne KOMOMHUPOBAHHOIO MOJAXO0JAa — KOJMYECTBEHHOIO aHaJIM3a CTATUCTUKU U
KayeCTBEHHOI'0 aHalIM3a MapHIpyTOB M MyONIMKanMid — TIO3BOJMJIO TOJYYUTh KOMIUIEKCHOE
IIPEACTABICHUE O TEKYILIEM COCTOSHMM Typu3Ma B TypKecTaHe U ONIPEIEIUTh CTPATETUYECKUE
HaIlpaBJICHUs Pa3BUTHS C YUETOM KYJIbTYPHOTO IIOTEHIIMAJIA PETMOHA.

Pe3yabTathl

B nanHOoM paznene npencTaBieHbl pe3yJbTaThl aHAIW3a PO HEMATEPUAIIBHOIO KYJIBTYPHOIO
Hacnequs (HKH) B dopmupoBanum Typucthueckux wmapuipytoB Typkecrana. McciemoBaHue
OXBAaThIBAET KAaK KOJMYECTBEHHBIE JAHHbIE O TYPUCTHYECKOM aKTHUBHOCTH PETHOHA, TaK U
KaueCTBEHHYIO OLICHKY COJEP>KaHMs MapLIPYTOB C TOUKH 3peHus BKIroYeHus iementoB HKH.

AHanu3 CTaTUCTUKU YTpaBlIeHUS Typu3Mma TypKeCTaHCKOHW O0JIacTH TO3BOJWI BBHISBUTH
JUHAMUKY TYPUCTUYECKOrO IIOTOKA, IMOMYJISIPHBIE HAMpaBJICHUS W CTPaHbl MPOUCXOXKICHUS
nocetuteneil. KoHTEHT-aHamM3 CyHIECTBYIONIMX MAapIIPyTOB IMPOJAEMOHCTPUPOBAN  CTEIEHb
WHTETPAIlMM YCTHBIX TPAIULUMA, MPa3THUKOB, pPeMECeN, TaCTPOHOMUYECKUX MPAKTUK U JPYTHX
3JIEMEHTOB HEMATEPHUAIBHOTO HACIEAUS B TYPUCTUUECKUI IPOIYKT PETHOHA.

Kpome Toro, conocraBieHune J0KaIbHbIX TPAKTUK C MEXIYHAPOIHBIM OINBITOM KYJBTYPHOTO
TypU3Ma [O3BOJIWJIO ONPEAENIUTh YCHEUIHble TMOAXOAbl W BbIABUTh HAIpaBiICHUSA Ui
COBEPILEHCTBOBAHUS TYPUCTUUYECKUX MapuIpyToB TypkectaHa. Pe3ynbTaTsl MCCIEIOBaHUS CITyKAT
OCHOBOM U1l OPMYITUPOBAHUS PEKOMEHIAIIMI 110 PACIIUPECHUIO U 00OTANICHUIO TYPUCTHUSCKOTO
OMBITA 32 CYET aKTUBHOTO BKJItOUeHHs nemeHToB HKH.

HemaTtepuaibHoe KyJbTypHOe Hacienue Typkecrana

Hemarepuansnoe xkynbrypHoe Hacienue (HKH) mnpencrasiser co0oif COBOKYMHOCTB
TpaauLIU{, 3HAHUI, O0OpsAAOB, peMécen, MY3bIKAIBHBIX W TAHIIEBAJIBHBIX TMPAKTUK, YCTHBIX
MOBECTBOBAHMI W COLIMATIBHBIX OOBIYaeB, KOTOpPBIE MEpeNaloTcs OT MOKOJICHUS K MOKOJeHuI0. B
OTIIUYME OT MaTepUANbHBIX 00BEKTOB, TAKUX Kak MaB3osien unu myszen, HKH cymectByer B popme
MPAKTUK U KYyJbTYPHOTO MOBEIEHUS, KOTOpbIe (POPMHUPYIOT YHUKAIBHBIN 00pa3 ®KU3HU 00IIECTBa U
OTPaXKaloT €ro IyXOBHBIC U COI[MATBHBIC IEHHOCTH [1, 2].

Jla Typkectana HemaTepuanbHOE HacaeIue UrpaeT 0CoOYIO poJib, TOCKOJIBKY TOPOJ SIBISETCS
HMCTOPUYECKUM M JYXOBHBIM IIEHTPOM TIOPKCKOT'O MUPA, TJI€ IEPECEKATUCH TOPTOBBIE ITYTH, PEITUTHH
U KyJbTypbl Ha MPOTSHKEHMM MHOTHX BEKOB. 371ech (opMupoBaiach ocodas KyJbTypHas cpena,
KOTOpasi 0Tpa3mwiach B TPATUIIUAX, PUTyallaX, peMEciax U Mpa3aHUKAX, COXPAHUBIIUXCS JI0 HAITUX
nHew [3, 4].

VY cTHBIE TPaULIUU U JETE€H bl

VYerubie Tpaguuun Typkecrana — 310 kinroueBoil anemenT HKH, Bkimrouaromuii nereHasl o
MPOUCXOXKACHUM TOPOJia, MPEeNaHust O XU3HU XOmKu AxMmena fIcaBu W JpYyruxX BBIIAIOIIMXCA
JUYHOCTEH permoHa. DTH MOBECTBOBAHUS NEPENAIOTCS B YCTHOM (popMe depe3 pacckasbl CTapIInX
MMOKOJICHUH, IMUYECKHWE TEeCHW W HapoJaHble ckazaHus. OHHM CIy)XKaT HE TOJBKO HCTOPHYECKOU
MaMsTH, HO ¥ (POPMHUPYIOT TyXOBHOE BOCIIUTAHHUE, COIIMAIEHBIE HOPMBI M KYJIbTYPHBIE OPUCHTHUPHI.
VYcTHBIE TPaAUIIMK MOTYT OBITh HMHTETPUPOBAHBI B TYPUCTHUYECKHUE MAPIIPYTHI Yepe3 TEMATUUECKUE
OKCKYPCHM W HMHTEPAKTUBHBIE JIEKIIMH, YTO TMO3BOJIIET TYpPUCTaM TIyOXKe TMOrpyXarbcs B
KyJIbTYPHBIH KOHTEKCT roposa [1, 2].

HarmonansHbie Mpa3aHUKU U 0OPSIIbI

Ha tepputopun TypkecraHa COXpaHSIOTCS TPAJAULMOHHBIC TPA3IHUKHA U OOPSIIbI, TAKHE KaK
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Haypsl3, mpa3gHMK BecHbl MU OOHOBJIEHHS NPHUPOJBI, KOTOPBIH CONPOBOXKAAETCS MOArOTOBKOM
HallMOHAJIBHBIX OJIOZ, My3bIKOW M TaHIAMM, a TakXe Ppa3JIU4YHbIMU OOILIECTBEHHBIMU
MeponpusaTusiMu. Kpome TOro, BaKHBIM acIEKTOM SIBISETCSl PEIMIMO3HOE MaJOMHUYECTBO K
MaB3osielo XomKku Axmena SflcaBu, KOTOpPOE CONPOBOXKIACTCS crnenupuyeckuMu oOpsaaMu
rOCTENPUUMCTBA, TOKJIOHEHUS U COBMECTHOT'O IIPOBEACHUS PUTYaJIOB. DTHU IIPAKTUKU 00€CTIEUMBAIOT
CBA3b MEXKIY IIOKOJIEHUSIMH, & TAK)KE CO3JAI0T YHMKAJIbHBIM TYPUCTHYECKUU MPOMYKT, KOTOPBIN
HEBO3MO>KHO BOCCO3/aTh B JIPyTHX peruoHax [2, 5].

Pemécna n Xy0KeCTBEHHbIE IPAKTUKU

Typkecran u3BecTeH pa3HOOOpa3ueM TPATULMOHHBIX peMEces, TaKUX KaK KOBPOTKAauecTBO,
U3rOTOBJICHUE IOBEJIMPHBIX W3JENNH, pe3bda IO JepeBy, KOXKEBEHHOE JeJI0 U CO3/aHue
My3BIKaJbHBIX HMHCTPYMEHTOB. OTH peMméciia SBISAIOTCS HE TOJBKO CIIOCOOOM COXpaHEHUs
KyJbTYPHOI'O HAaclI€AMsl, HO U NOTEHLUAIbHBIM HCTOUHUKOM JIOXO/a /Il MECTHBIX MacTEPOB Uepe3
ydacTHE B TYpPUCTHUECKMX MapuUIpyTax, BbICTaBKaX M MacTep-kiaccax. Hanmpumep, TypucTsl MOryT
HAOIIOAATh TPOIECC M3TOTOBIICHUS KOBPOB WJIM YKpPAlICHWH, a TaKkKe NPUHUMATh YyYacTHE B
CO3/IaHUU CYBEHHPOB, UTO JIEJIAET UX MTyTELIECTBUE UHTEPAKTUBHBIM U [T03HABATENIbHBIM [0, 7].

My3blKa, TaHIbI U (POIBKIOP

My3bIKaJIbHBIE M TAaHLEBAJIbHbIE TPAAULMKU TypKecTaHa OTpakatoT MHOTOBEKOBYIO MCTOPHIO
peruoHa. McnonHeHue KoeB Ha JoMOpe, SNUYECKUe MECHU O IeposiX NPOIUIOro, HapOAHbIE TaHIIbI U
XOpPOBOE IIEHME CO3JAl0T YHHMKAJIbHYIO aTMmocdepy s TypUCTOB. DOJIBKIOPHBIE HPAKTUKU
BKJIIOYAIOT HE TOJBKO MY3bIKAIBHBIC BBICTYIUICHHS, HO M TIepenadyy MHQOB, MOCIOBUIl U
HCTOPUYECKUX OJIH30JI0B 4Yepe3 TeaTpaJM30BaHHBIC MPEJCTABICHHUSA, YTO YCHIUBAeT 3P ¢eKT
MOTPY>KEHUSI B MECTHYIO KYJIbTYypy [7, 8].

OTHUYeCKas KyXHs U TaCTPOHOMMUYECKUE IPAKTUKU

Hanumonanenas kyxHs TypkecTaHa BJIIE€TCS 4aCThIO HEMATEPUAIbHOIO HACIEAUS U BKJIFOYAET
01012, MPUTOTOBJIEHUE KOTOPHIX COXpaHSAET BEKOBbIE Tpaauluu: OembapMak, Kas3bl, Oaypcaku,
IIy’)KyK, Yak-uak ¥ MHorue Japyrue. ['acTpoHOMuYeckue MNpakTHUKH HE TOJBKO (OPMUPYIOT
KyJbTYPHBI MMMJDK PETHOHA, HO W NPEAOCTABISIIOT TypPUCTaM YHUKAJIbHBIN OIIBIT, CBS3AHHBIN C
JeryCcTalmen, MacTep-KiaccaMy U y4acTHEM B MPa3IHUYHbBIX Tpame3ax [8].

Ocob6ennoctu nepenaun HKH

HKH Typkecrana nepegaércs yepe3 HeNoCpEICTBEHHOE YUaCTHE B pUTyaJlax, MaCTEP-KIIaccax,
Mpa3gHUKaX, a TAK)Ke MOCPEACTBOM YCTHOrOo 00yueHusl. MoJ010€ MOKOJIEHHE YCBauBaeT TPAIuLIuU
yepe3 HaOmoaeHue, ooydyenue u npakTuky. CoBpeMmeHnHbie MeToabl coxpanenuss HKH Bxirouaror
JOKYMEHTHPOBAaHUE TpaaulMid, NpoBeneHHe (ecTuBaneil, WHTEpaKTUBHBIE OO0pa3oBaTEIbHbIE
porpamMmsl U ¢ poBsie TpoekTsl [9, 10].

3nauenne HKH a1 KynbTypHON HAEHTUYHOCTH PErMOHA

HKH Typkecrana ¢opMupyer YyHUKAJIbHBIH KyJIbTYPHBIH OOMMK TOpOAa, YKpEeIuisier
JIOKQJIbHYIO HJIEHTUYHOCTh U CIIOCOOCTBYET COLMAIbHOW CIUIOUEHHOCTH MECTHOTO HACEJIECHHUS.
Bxmrouenne snementoB HKH B TypucTHueckme mapmpyThl MO3BOJISIET CO3/1aBaTh YHHKAJIbHBIN
TYPUCTUYECKUI MPOAYKT, KOTOPBI 00beIuHAET 00yUeHHE, pa3BlIedYeHUE U MTOTPYKEHUE B MECTHBIE
Tpaauuuu. Takum o0pa3oM, HeMarepHalbHOE KYJIbTYpHOE Hacleaue HE TOJbKO oOoramaer
TYPUCTUYECKHI OIBIT, HO U CIIOCOOCTBYET COXPAHEHUIO KYJIBTYPHOIO KamuTaja peruona [4, 5, 6,
11].

HKH Typxkecrana npencraBiseT co00H KOMIUIEKCHBINH pecypc Ui Pa3BUTHUSA KYJIbTYpHOT'O
Typu3Mma. Ero seMeHThl — OT YCTHBIX TPaAMLUN 0 TaCTPOHOMHH — O0ECHEeUnBaIOT IIyOOKOe
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MOTPY>KEHHUE TYPUCTOB B YHHUKAJIbHYIO KYJIbTYpY peruoHa. OddekTuBHas HMHTErpanus 3THX
JJIEMEHTOB B  MapUIPyThl TOBBIIIAET TYPUCTUYECKYIO IPUBIEKATEIbHOCTh TypKecTaHa,
CIIOCOOCTBYET COXPAHEHUIO TPAAULIUI U CTUMYJIUPYET Pa3BUTHE MECTHOM SKOHOMHUKH [1, 7, 8].

Typusm u Typuctudeckne Mmapupyrol TypkecTtana

Pa3Butne Typusma B TypkecTaHe TECHO CBA3aHO C €r0 MCTOPUKO-KYJIBTYPHBIM HACIEIUEM U
IyXOBHBIM 3HAau€HHUEM perroHa. TypusMm 31ech (GopMHpOBaiCs MOCTENEHHO: €€ B COBETCKUN
nepuoj TypkecTaH SBJIsUICSA LIEHTPOM MaJOMHUYECTBA U KYJIbTYPHOTO OOMEHa, 4TO CIIOCOOCTBOBAIIO
MOSIBJICHUIO MEPBbIX AKCKYPCHOHHBIX MAapUIPyTOB MO HCTOpUYecKUM oObekTaM. [locie obpereHus
HezaBucuMoctu Kazaxcranom B 1991 roay TypkecTan ctajl BAXKHOW BHYTPEHHEN U MEXyHAPOIHOU
TYpPUCTUYECKOW JEeCTUHAIMEH, YTO NPUBENO K PA3BUTUIO TYPUCTHUECKOH HHQPACTpyKTypbl U
YBEIIMYCHUIO TypUCTUUYECKOTo MoToka [7]. Ha pucyHke -1 moka3aHbl KapTa KIIOYEBBIX OOBEKTOB
pervona, Bkitouass Map3osie Xomxu Axmena fcaBu, ropoaunie Caypan u Otblpap. DTa Kapta
MIOMOTAET MOHATh TeOrpapHuUECKOe PaCIOIOKEHUE TYPHUCTUYECKUX MAapHIPYTOB M KOHIIEHTPAIIUIO
HMCTOPHUKO-KYJIBTYPHBIX TAMSTHUKOB.
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Pucynok 1 — Typkecranckasi 00,1aCTb 1 OCHOBHbIE HCTOPHKO-KYJIbTYPHBIC 00bEeKThI

DKCKYpPCHOHHBIE MAPIIPYTHI IO UCTOPUIECKUM U PETUTHO3HBIM 00BEKTaM

OCHOBOH TYpUCTUYECKOIO MOTOKA SIBIAIOTCS AKCKYPCHUU K MCTOPUYECKUM U PEIUTHO3HBIM
MaMsATHUKaM. [JTaBHOM TOCTONMPHUMEYATEIbHOCTBIO TOpoJa OCTAaETcs MaB3oJjie Xomku Axmena
SAcaBu, oowvexktr Bcemupnoro nacnemmst FOHECKO, koTopwiii eXerogHo NpUBIEKAeT OOJBIIOE
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KOJIMYECTBO MAJIOMHUKOB M TYPUCTOB, HHTEPECYIOIIUXCSl MCIAMCKON apXUTEKTYpO#, HCTOpUEH U
JTyXOBHOM KYJIbTypo# [8].

G

Pucynok 2 — Mas3ouieii Xomxu Axmena SicaBu — o00bekT BeemupHoro Hacaenust
IOHECKO

PucyHOK moKa3bIBaeT MOHYMEHTAIbHYIO apXUTEKTYpy MaB30Jiesl U BEJIMUYECTBEHHBIE KYyII0JIa,
OTpakarolye OCOOCHHOCTH HMCIAMCKOW apXHTEKTYpbl cpeqHeBekoBoro Kaszaxcrana. OTOT 00BEKT
SBJIAETCS LEHTPAJIbHBIM JIEMEHTOM HCTOPUKO-PEIUTHO3HBIX MapuIpyToB TypkecTana.

Kpome Toro, Typuctuiyeckue MapupyThl OXBaTbIBAlOT UCTOPHUUECKUE OOBEKTHI, CBSI3aHHbIE C
Bemukum IlI€nkoBbiM myTéM, Takue Kak pyuHbl ropogoB CaypaH u OTbIpap, 4TO IIO3BOJIAET
TypUCTaM IIOTPY3UTHCS B UCTOPUIO CpelHEBEeKOBOH LlenTpanbHoi Asum [§].

Pucynok 3 — Pyunsl Caypan — ucropuuecknii 00bekT Bennkoro IlIénkoBoro nyru
Ha ¢oto BUIHBI OCTaTKM JPEBHUX KPEMOCTHBIX CTEH M KHIIBIX MOCTPOEK. TYpPHUCTBI MOTYT
HaOIIOAAaTh  apXUTEKTYpHOE M IpPaJOCTPOUTENIBHOE  Hacieaue, KoTopoe  (popMupoBano
HKOHOMHYECKYIO U KYJIbTYPHYIO KH3Hb PETUOHA HA MIPOTSKEHUH CTOJICTHH.
OKCKYpPCHOHHBIE MapHIPyThl OPHEHTUPOBaHbl HA KyJIbTYPHO-UCTOPHUYECKYIO IIEHHOCTb
00BEKTOB, BKIIOYAIOT IIOCEHIEHHE My3€eB, MaB30JICEB M AapXUTEKTYpPHbIX aHcamOnen. Takme
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MapuIpyThl CO3/IaI0T OCHOBY [l TOHUMAaHUsl TyXOBHOW M KYJbTYpPHOW MJEHTUYHOCTH PErHOHA,
OJIHAKO B HHX YaCTO OrPAHMYEHHO NPEICTABIICHBI 3JIEMEHTHl HEMATEPHAIBHOIO KYJIbTYPHOIO
HacJeAMs, YTO CHUKAET MOTEHIIUAJ TTOJIHOTO MOTPYKEHHS B MECTHYIO KYJIbTYpy [9].

MapuipyTsl «KUBOH KyJIbTYpPbD»

B nocnennue roasl HaOII0Aa€TCSl POCT MHTEPECA K MAPIIPYTaM «GKUBOH KyJIBTYpPbD», KOTOpPBIE
MO3BOJISIOT TYpUCTaM HE TOJIBKO HAONI0JaTh, HO M aKTMBHO Y4aCTBOBATh B KYJbTYPHOH >KHU3HU
perrnona. OHU BKJIKOYAIOT MacTEP-KJIACCHI 110 TPAJULIMOHHBIM peMEcIIaM, IeTyCTallii HAllHOHAJIbHOMN
KyXHHM, y4yacTHE€ B HapOJHBIX Mpa3fAHMKaX M puTyanax. [laHHble MapupyThl CHOCOOCTBYIOT
COXPAHEHUIO U MOMYJISIPU3ALMH MECTHBIX TPAJUIUM, BOBJIEKAIOT MECTHOE HACEJIEHHUE U CO3AAI0T
JIOTIOJTHUTEIbHBIE SKOHOMHYECKHUE BO3MOKHOCTH JIJIs peruoHa [8].

Pucynok 5 — IIpazguuk Haypwei3 B TypkecTanckoi 06;1acTH — npuMep Mapiipyra
«KUBOH KYJbTYPbD)
dororpadusi JEMOHCTPUPYET MAacCOBOE TMpa3gHOBaHWe Haypbiza ¢ HalMOHAIBHBIMHU
KOCTIOMaMH, MYy3bIKOM ¥ OJTI0JJaMH Ka3aXCKOM KyXHH. TypUCTBI MOTYT HE TOJILKO HAaOIIOAaTh, HO U
AKTUBHO Yy4YaCTBOBaTh B MEPOMPHATHIX, YTO JellaeT MyTelIeCTBHE OOJee HACHIIEHHBIM |

ayTEHTUYHBIM.

MapupyTel «KHBOW KyJIbTYPBI» MpeUIaraloT TYpPUCTaM YHHUKaJIbHBIA OIbBIT: y4YacTHE B
W3TOTOBJICHUH TPAJULUOHHBIX KOBPOB, KE€PaMHMKH, 3HAKOMCTBO C HAI[MOHAJbHOW KyXHEW uepe3
KyJMHapHbIE MacTep-KiIacchl, a TAK)KE€ y4yacTHUE B HAIlMOHAJbHBIX Mpa3JHUKaX, Takux kak Haypsrs,
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YTO TO3BOJIIET MPOYYBCTBOBATH aTMOC(EPY MECTHOW KyJbTYpHI [8]. DTH MapuipyThl OMOTaOT
(dbopMUpOBAaTh TEMATUYECKUE TYPUCTUUYECKHE MPOAYKTHI, KOTOPBIE MOTMOJHSIOT CTaHAapTHBIE
HKCKYPCHUH U AETAI0T TYPUCTUYECKHIA OIBIT 00JIee HACHIIIIEHHBIM.

OreHka nomyJIIpHOCTH U npobsiemaTnka nnterpaunu HKH

Ilo nanubiM Ynpasnenus typusma Typkectanckoi obnactu, B 2024 rogy peruoH noceTuio
6o1ee 500 000 TypucToB, BKJIIOYAs KaK BHYTPCHHHIA, TaK U MEXKIYHAPOIHBINA MMOTOK, ¢ HanboIee
MHOT'OYHCJICHHBIMH TpynmnaMu u3 Y30ekucrana, Poccuu, Kurast u Unauu [9]. OCHOBHBIM MOTHBOM
MIOCEILEHUS SBIISIETCS UHTEPEC K HCTOPUKO-PEIUTHO3HBIM 00BEKTaM, OJIHAKO BCE OOJIbIIE TYPHCTOB
MIPOSBIISAIOT HHTEPEC K MapIIpyTaM, CBSI3aHHBIM C HEeMaTeprualbHbIM KyJIbTYPHBIM HACIEIHEM.

Hecmotps na pactymuii uatepec, narerpanus nementoB HKH B Typuctuueckre mapuipyThl
CTAJIKUBAETCS C PSIIOM MpodIIeM:

1. OrcyrcTBHe MH(PPACTPYKTYpbl — HEXBaTKa OOBEKTOB JUIS MPOBEICHHUS MACTep-KIacCOB U
KYJBTYPHBIX MEPOIPUSTUH.

2. Hemocrtatok KBanU(UIIMPOBAHHBIX KaJPOB — OrPAHUYCHHOE YHUCIO CIEIHAIMCTOB,
CIIOCOOHBIX OPraHU30BaTh IKCKYPCHU M MACTEP-KJIACCHI 110 TPAAUIIMOHHBIM PeMECIIaM.

3. Cnaboe uHpOpMUPOBAHHWE TYPUCTOB — HENOCTATOYHAs JOCTYMHOCTh HMH(OpPMAIMH O
KYJIbTYPHBIX aKTUBHOCTSIX.

4. HenmoctatouyHass KOOpIWHAIMS — OTCYTCTBHE CHCTEMHOTIO B3aUMOJCUCTBUA MEXIY

rOCyJJapCTBEHHBIMHM OpraHaMy, TYPUCTUYECKMMHU areHTCTBAMU U MECTHBIMM COOOILECTBAMHU
[9].

JUig mpeojosieHuss 3TUX NIpPoOJeM PEKOMEHIYETCs pa3BUTHE HHPPACTPYKTYpbl, 0OyueHue
KaJpOB, paciinpeHne NHPOPMALMOHHOTO 00ECIICUeHUS ¥ IPUBJICUYCHUE MEXTyHAPOIHBIX MAPTHEPOB
JUIE  TOJJICP’KKH  COXpAaHEHHMsS HEMaTepHajJbHOro Hacjenusi. Takue Mepsl CIOCOOCTBYIOT
(OpPMHUPOBAHHIO YCTOMUYUBBIX TYPUCTHMUYECKMX MAapIIPYTOB, COUYETAIOLIMX HCTOPUKO-PEIIUTHO3HBIE
OOBEKTHI U HJIEMEHTHI )KUBOM KYJIbTYpPbI, UTO MOBBILIAET MPUBIEKATEIbHOCTh PETMOHA M YCHUIINBAET
€ro KyJIbTypHO-TYPUCTUYECKUI noTeHuan [9].

Oo6cyxaenus

Ha ocHOBE mpOBENEHHOIO HCCIENOBAHHUA MOKHO CIENIATh CIEAYIOIIUE BBIBOABI O POJIHU
HeMmaTepuaibHoro KyiabTypHoro Hacienus (HKH) B ¢gopmupoBanum TypucTuyeckux MapuipyToB
Typkecrana.

KirroueBoe 3nauenne HKH 11 yHuKansHOCTH TypH3Ma

HemarepuanbHoe KynbTypHOe Hacieaue TypkecTaHa — YCTHbIE TPAJAHULINH, JIET€H Ibl, 00psIbI,
IIpa3gHUKH, PEMeEca, MY3bIKJIbHBIE U TaHLEBAJIbHBIE NPAKTUKH, a TaKKE TaCTPOHOMUYECKUE
TPaJULIMHU — SIBJIIETCSI OCHOBHBIM (hakTOpPOM, (POPMHUPYIOIIUM YHUKATIBHBIN TYPUCTUUYECKUH OTIBIT.
Bxutouenne snementoB HKH nemaer mapuipyTsl 6051ee npuBieKaTeIbHBIMH, CO3/1a€T BO3MOXKHOCTh
JUIS aKTHUBHOTO y4YacTUsi TYPUCTOB U IIOBBIIIAET KOHKYPEHTOCIIOCOOHOCTh pPETMOHA Ha
MeXayHapoaHoOM pbiHke [10, 12].

DKOHOMHYECKHH U colMaibHbINA AP ekt

Wnrerpanus HKH B Typuctuueckue MapmipyTsl ClIOCOOCTBYET SKOHOMHUECKOMY Pa3BUTHIO
pernoHa. MecTHble peMECIIEHHUKH, I0Bapa U OPraHU3aTopbl KyJIbTYPHBIX MEPONIPUATUI MOTyYarOT
JIOTIOJTHATENBHBIN JOXOJI, @ BOBJICUYEHUE KUTENIEH B TYPU3M CTUMYJIUPYET COXPAHEHUE TPaJUuLUil U
YKPEIUIAET KyJIbTYPHYIO HACHTUYHOCTS [12].

[Tpobnembl TekyIiel HHTErpauu
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Ha nausbiii MomeHT unTerpamus snementoB HKH B typuctrdeckue mapuipythel TypkecTana
HOCHT YaCTUYHbIN XapakTep. OCHOBHbBIE OTPaHUYEHHUS BKIIOYAIOT HEA0CTATOK HHPPACTPYKTYPHI 1S
MPOBEACHUS MAaCTEP-KJIACCOB U KYJbTYPHBIX MEpPONPHUSATUH, OrPaHUYEHHOE KOJUYECTBO
KBATM(DUIIMPOBAHHBIX KAJIPOB, c1aboe MHPOPMUPOBAHUE TYPUCTOB O KYJIbTYPHBIX aKTUBHOCTSIX U
OTCYTCTBHE CUCTEMHON KOOpAMHAIIMU MEXIY TOCYAapCTBEHHBIMH OpraHaMHu, TYPUCTUYECKUMU
arcHTCTBaMHU U MECTHBIMH cooOIecTBamu [9].

[lepcnekTuBel pa3BUTHUSA

CyniecTByeT BBICOKMI MOTEHIMA PACIIUPEHUS TYPUCTUUYECKUX MapIIPYTOB 3a CYET IOJHOIO
ucnons3zoBanuss HKH. MupoBasi npakTuka nokasblBaeT, YTO CO3JaHUE TEMAaTUYECKUX MapLIPyTOB,
BKJIIOUAIOIIUX KYJIbTYpHbIE (DeCTUBAIM, peMeCICHHbIE MacTeP-KiIacChl U TaCTPOHOMHYECKHUE TYPHI,
MIPUBOJUT K YCTOMUMBOMY PAa3BUTHIO TypH3Ma U MOBBIIICHUIO IPUBJIEKATEIbHOCTH PETUOHOB [16,
17].

Pexomennmanuu

Pazpaborate KOMIUIEKCHBIE TYPHUCTHYECKHE MAapIIPyThl, OOBEIUHSIONINE HCTOPUKO-
penuruo3Hbie 00beKTHI 1 teMeHTsl HKH.

Coznate MHPPACTPYKTYpY AJs MPOBEICHUS MacTep-KiaccoB, (ecTHUBANCH U KyJIbTYPHBIX
MEPONPUITHH.

[ToBbIcHTh KBaM(UKALIMIO MECTHBIX KaJpOB Yepe3 00yUeHHE U CTaKUPOBKH.

VYiayumute uHQOpMAIMOHHOE o0OecrevyeHne TYPUCTOB uepe3 LHU(POBbIE IUIAT(HOPMEI,
OpOIIIOPEI 1 MOOHMITEHBIC TIPHIIOKCHUS.

ConeiicTBOBaTh MEXIYHAPOJHOMY COTPYAHHYECTBY I OOMEHA ONBITOM M TPOJBHUKEHUS
Typu3Ma Ha 0a3e KyJIbTypHOTO HacIEeaUsl.

Takum 00pa3zom, HCIONB30BAaHUE HEMATEPUAIBHOIO KyJIbTYPHOrO Hacienus TypkecraHa B
TYPUCTUYECKUX MapuIpyTax MO3BOJUT HE TOJbKO IOBBICUTh TYPUCTHUYECKYIO MPUBIIEKATEIbHOCTD
peruoHa, HO M OOECHEeUUTh YCTOWYMBOE COXpaHEHUE KYJIbTYPHBIX TpPaTuIfii, BOBJIEYh MECTHOE
HaceJeHUE B YKOHOMHYECKYI0 U COLMAIBbHYIO >KM3Hb IOpOJa U YKPENUTb €ro MEXKIyHapOIHBIM
UMUJDK KaK [IEHTpa KyJbTypHOro Typusma [10-17].

3ak/oueHue

[IpoBenénHoe uccienoBaHue MOATBEPAKAAET KIOUYEBYIO POJIb HEMATEPHAIIBHOTO KYJIBTYPHOTO
Hacnenuss (HKH) B dopmupoBanum typuctuueckux mapupytoB TypkecTaHa. AHaIU3 HCTOPHUKO-
KYJIbTYPHOTO KOHTEKCTa ropoja mokasan, 4to 3jemeHTel HKH — ycTHble Tpanuiuu, nereHisl,
o0psAabl, TMpa3JHUKU, peMEcia, My3bIKaJbHBIE U  TaHIEBAJIbHBIE MPAKTUKH, a TaKxkKe
racTpOHOMUYECKHE TPAAULUU — (POPMHUPYIOT YHUKAIBHBIM TYPUCTUYECKUNA MPOAYKT, CIOCOOHBIN
IIPUBJIEYb KaK BHYTPEHHUH, TaK U MEKAYHAapOJHBIN OTOK TypucTos [1-3, 10-12].

Bxuitouenne HKH B TypucTHueckue MapuipyThl CIIOCOOCTBYET HE TOJBKO YTIIIyOJIEHHOMY
MOTPY>KEHUIO TYPUCTOB B KYJIBTYPHYIO CpPEly PETHOHA, HO M SKOHOMHUYECKOMY pa3BuTHio. Co3/1aHue
MacTep-KJIaccoB, (QecTuBasiel, NErycTalMi HaMOHAJIbHOM KYXHHM U PEMECIEHHBIX MPaKTHK
CTUMYJIMpPYET pa3BUTHE MECTHOro Ou3Heca, co3laeT paboune mecta U (OpMHUpPYET yCTONYMBBIE
WCTOYHUKU J0XO0Ja JUIsi MECTHhIX kuteneil [12]. OmgHOBpeMEeHHO BOBJICYCHHE HACEIICHUS B
TYPUCTHUYECKYIO JEATEIIBHOCTh IOBBIIAET COXPAHEHHE TPaJULUN M YKPEIUIAET KYJbTYpHYIO
UJEHTUYHOCTh PETUOHA.

Baxxupim pesynpraTtoM mHTerpanuun HKH sBinsercs ykpemiieHue MexayHapoOOHOIO MMHJKA
TypkecTtaHa Kak HCTOPUKO-KYJIBTYPHOTO LIEHTpa TIOPKCKOro mupa. Co3naHue TeMaTHYECKHUX
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MapuipyToB, COUYETAIOMUX HCTOPUKO-PEIUIHO3HbIE OOBEKTHI U 3JEMEHThl >KUBOH KyJIbTYpHI,
no3BoJsieT TypkecTaHy BBIITH Ha HOBBIN YPOBEHb KOHKYPEHTOCIIOCOOHOCTHU B c(pepe KyJIbTYypHOIO
Typusma [16, 17].

[IpakTuyeckass 3HAYUMOCTH pabOTHl 3aKIO4aeTcsi B pa3paboTKe peKOMEHAAUWd o
narerpauun - HKH B Typuctuuyeckue MapumipyTsl, KOTOpPBIE  BKJIIOYAKOT: PAaCIIMPEHHUE
UHOPPACTPYKTYpHl, 00yYeHHE KaJIpoB, yIydlleHne WH(POPMALMOHHOTO OOECIEYEeHUsI TYpUCTOB U
IIPUBJICUEHUE MEXKYHApOJHOI'O OIbITa. DTH Mephbl oOecrieyaT yCTOHMYMBOE pa3BUTHE TypHu3Ma U
COXpaHEHHE KyJIbTYPHOI'O HACIEIUs] pETHOHA.

Jns nanbHEeUIIMX UCCIIeIOBAaHUN PEKOMEHYETCS:

1. OueHuTh BOCHPUATHE TypUCTaMU MapILIPyTOB ¢ HHTErpupoBaHHbIMU 1eMeHTaMu HKH u ux
BJIMSIHME Ha y/I0BJIETBOPEHHOCTD U MIOBTOPHBIE ITOCELICHHUS.

2. Pa3zpaborars uudpoBsle IIATHOPMBI U MOOWIBHBIE MPHIOKEHHS, KOTOPbIE IOMOTYT
TypUCTaM TOJy4aTh WH(POPMALHUIO O KYJIbTYPHBIX AaKTHBHOCTSX DPETrHOHa B pealbHOM
BpPEMEHHU.

3. HccrepmoBaTh NOTEHIMANT COTPYIHUYECTBA C MEXAYHAPOIHBIMH OpTraHU3ALUSAMH H
KyJbTypHBIMH MaplIpyTaMH [uli OOMEHa ONBITOM M IPOABMKEHUS TYpPUCTHUYECKHX
IPOAYKTOB.

Takum 00pa3oM, MHTErpalus HEMaTepHaIbHOIO KYJIbTYpHOI'O HAacleAMs B TYPUCTHYECKUE
MapuipyThl TypkecraHa sBIS€TCS CTpaTerMUECKH BaXXHOM 3ajaded, CHOCOOHOW YKpemnuTh
HSKOHOMHKY, COXPAHUTh KYJIbTYypHBIC TPAIUIIMN U TMOBBICUTH MEKIYHAPOJHYIO IPUBIEKATEIBHOCTD
peruoHa.
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TYPKICTAHHbBIH TYPUCTIK MAPHIPYTTAPBIH KAJIBIIITACTBIPY/IA
MATEPHUHAI/IPIK EMEC MO/IEHU MY¥PAHBIH POJII

Anoamna. Maxanaoa Typkicmanoazel mypucmix Mapupymmaposl Kaiblnmacmolpyod
mamepuanovix emec maoenu mypauwviyy (MEMM) peni manoanaowsl. Atimakmoly He2izei MoOeHU MYPa
aeMeHmmepi — ayvi3uia 0dCmypiaep, MepeKkenep MeH Ypulnmap, KONOHep, MY3blKd, Ou JHCcoHe
2aCMPOHOMUANBIK madicipubenep Kapacmulpuliaosl. Kazipei mypucmik mapwpymmap, 01apoblH
mapuxu-0iHu Heicanoapea bazeimmanysl sxHcone MEMM snemenmmepin eneizy aneyemi mandanaobwl.
Epexwe nazap «mipi madenuem» mapuipymmapvlia ayoapulivii, OHOA uiebepiik cabakxmapol,
YAmMmulK MepeKenepze KamvlCy HcaHe 02CMYpPii magamoapoan 0am mamy CUsKmuvl magxcipubenep
Kammoliaovl. Makanaoa MEMM-0vr mypucmix enimee eHeizyoeci Macenenep MeH uiekmeyiep
Kepceminin, onapovl uieutyee apHanean ycvlHvicmap oepinedi. MEMM-uviy mypucmix oHiMHIH
Oipecetinicin  KAMMamMacol3 emyoeci, JHcepeiiikmi XanvlKmul mapmyoazvl dicone Typricmanubly
Xanvlkapanvlk, beoenin Hbl2atimyoagbl CMpame2usiblk Maybl3vl aman emineoi.

Kinm co3dep: Typkicman, mamepuanovi emec MaOeHU MYpa, MYpusm, Mapupymmap,
KOJloHep, 2aCMPOHOMUSL, MdOeHuem, uebepix cabakmapbl.
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THE ROLE OF INTANGIBLE CULTURAL HERITAGE IN THE FORMATION OF
TOURIST ROUTES IN TURKESTAN

Abstract. The article analyzes the role of intangible cultural heritage (ICH) in shaping tourist
routes in Turkestan. It considers the key elements of ICH in the region, including oral traditions,
festivals, rituals, crafts, music, dance, and gastronomic practices. The study reviews existing tourist
routes, their focus on historical and religious sites, and the potential for integrating ICH elements.
Special attention is given to "living culture” routes, which include workshops, participation in
national celebrations, and tasting of traditional cuisine. The article highlights the challenges and
limitations of current ICH integration and provides recommendations for expanding tourist routes,
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enhancing the economic significance of the region, and preserving cultural traditions. The strategic
importance of ICH for the uniqueness of the tourism product, involvement of local communities, and
strengthening the international image of Turkestan is emphasized.

Keywords: Turkestan, intangible cultural heritage, tourism, routes, crafts, gastronomy, culture,
workshops.
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SWOT-TAJLIAY HETI3IH/IE TYPKICTAH KAJIACBIHBIH TYPUCTIK BPEH/II
IIOTEHITHAJIBIH BAFAJIAY

Anoamna. byn maxanaoa Typkicmarn xanaceinvly mypucmik openodi aneyemi SWOT-manoay
gicone TOWS -ananumukaneix 20ici He2izinoe dcan-dcakmul 6azanaumovl. Typkicman — mapuxu-
M2OeHU MYPanapul, pyXauu KYHObLIbIKIMAPbL HCIHE 3aMaAHAYU UHDpaKypbiibimbimen Kazakcmannoiy
Jlcemexuii mypucmix OpmanvlKmapulHuly 0ipi. 3epmmey 6apvicblHOA KAlaHbly Hezizei Kyuimi
acakmapwol peminde Koowca Axmem Hcayu kecemeciniy (FOHECKQO Byxinanemoik mypa mizimi)
Oonybl, MeMaeKemmiK KOoI0ay wapanapsl, Hcaya UHGpaKypuLibiM HblCAHOAPBIHbIY CANbIHYbL HCIHE
MUiMoi 2e02pa@usivl OpHALACYbl AHLIKMALObL. OJCI3 MYCmapsl peminoe CepeucmiK Kbvlzmem
canacvinbly OIpKenKi emecmici, MypusMHIH MAyCbIMObBLIbIRbL, KICIOU KAOpP MANUbLIbIEb] JHCIHE
KOnminoi aknapammaoly Mamepuanioapobly Jcemxinikcizoiei beneinendi. Mymxindikmep Kamapvina
XANbIKApaivlK HaApLIKmMa mypucmix o6penomi ineepinemy, mypusmHiy sdcaya mypiepin oamvlmy, ipi
MAOeHU iC-luapanapovl 6mKizy JdHcoHe YUQPavlK mexHoa02usIapobl eHeizy eHeizindi. An Kayinmep
KamapulHoa auMakmvlk 0OoceKenecmik, 9KOHOMUKANLIK JHCIHE CasACU MIYeKenoep, KIUMAMMBbIK
ulekmeynep JHcoHe cepeuCmiy XanvblKapanslk Cmanoapmmapea movlK Caukec Keameyi auKblHOan0bl.
SWOT a20icin Kondamy iwKi dicane Colpmrbl paxmopaapovl Keutehoi mypoe yiiecmipyee MyMKIHOIK
bepoi. byn o3 kezecinde TypkicmaHHubly mypusmin O0amwvlmyobly HAKMbL CMPAMESUSIbIK
bazblmmapeli  auKbIHOAy2a Hezi3 0070bl. ¥CbIHbLIRAH CMpameusnap KalaHuly XalblKapaiblk
UMUOIICIH HbI2AUMY2A, CePBUCMIK CANAHBL APMMBIPYA, MYPUSM OALIMMAPbIH JPMAPaAnmanovlpyed,
UHDPAKYDBLIBIMObL HCAHBIPMY2A HCIHEe MYPAKMbl 0aMY dNeyemiH Kyuietimyae 6ablmmaiob.

Kinm ce3oep: SWOT-manoay, mypucmix 6peno, Typxicman xanacel, mypuzm nomeHyuabl,
auUMaKmolx  0amy, MapKemuHe Cmpamecuscvl, mMypucmix uH@OPaKYpolibiM, MIO0eHU Mypd,
9IKOHOMUKATLIK acep, OPEeHO UMUOHCE

Kipicne

OneMaIiK Toxipubdene TypusM skahaHIbIK 3KOHOMUKAHBIH KapKbIH/BI JaMBbIIl Kelle KaTKaH
caJjiachl peTiH/Ie TaHbUIBII, JECTUHALMSIHBI OpEHINHITEY OHBIH Oocekere KaOlIeTTUIIrH apTThIPYAbIH
HEri3ri TeTiri Oonbin caHanaipl. TypuUCTIK OpeHa alMakThlH TapuXd, MOJEHH JKOHE TaOUFu

*bizre mypeic cinteme sxkacaHbi3: Kymbaea A., HaxunbGexoBa C., [[xapumkacuHoBa A.,
Ab6mubaeBa K. SWOT-tannay nerizinae TypkicTaH KajgacbhlHBIH TYPHUCTIK OpeH[l MOTEHIMAJIbIH
Oaranay // Bulletin of the International university of Tourism and Hospitality. —2025. -No3(9). — p.
103-113. https://www.doi.org/10.62867/3007-0848.2025-3.09

*Cite us correctly: Kulbaeva A., Nahipbekova S., Dzharilkassinova A., Abdibaeva K. SWOT-
taldau negizinde Turkistan kalasynyn turistik brendi potencialyn bagalau [Assessment of the potential
of the tourist brand of Turkistan based on SWOT analysis] / Bulletin of the International university
of Tourism and Hospitality. —2025. -No03(9). — p. 103—113. https://www.doi.org/10.62867/3007-
0848.2025-3.09
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EpeKIICTKTEpiH OIpIKTIpiN, OHBIH TAPTHIMIABLUIBIFEI MEH XaJbIKAPAIBIK TAHBIMAJIBIFBIH KYIICHTE 1.
byn yaepic wHOpakypeUIBIMABI SKETUIMIPYMEH KaTap, camajbl KbI3MET KOpCeTy, KeIIeH Il
MapKETUHITIK CTPATETUsIIAP JKOHE TYPAKThl UMHJDK KaJIBIITACTHIPY/IbI TaJIAll €TEII.

Kazakcranaarsl eH ipi Mbicasibig 0ipi — TypkicTan Kanackl. Typki aieMiHiH pyXaHH aCTaHACHI
CaHaJaThlH Oy OHIp COHFBI XBUIIAPbl MEMIIEKETTIK MHBECTHIMIAp, jKaHa dyexail, «KepyeH-
Capaii» KelleHi )oHe apHaibl SKOHOMHUKANIBIK aiiMaK MOpPTEOECIHIH apKachbIHIa TYPUCTIK dJIeyeTiH
kymenTTi. 2024 xbputbl Typki MeMieKeTTepl YUBIMBIHBIH mienriMiMeH «Typki oleMiHiH TYpHUCTIK
acTaHach» aTaHybl Kaja OPEHIMHTIH XaJbIKApaIbIK JCHICHIC HBIFAUTHIN, TYPUCTIK aFblH MEH
WHBECTULIMSUIAP/IBIH OCYiHE BIKIIAJ €TTi.

3eprrey amicremeci — SWOT-tangay, o1 fecTUHAMS OPEHIIHE 9CEP ETETIH 1K1 dKOHE CHIPTKBI
(bakTopapIbl KyHener, CTpaTerusuIbIK MemiMAep YChIHYyFa MYMKIHIIK Oepeni. Ochl o11ic HeTi3iHae
Makana TypKicTaH KaJdachlHBIH TYPUCTIK OpeH]I dNieyeTiH Oaraarl, OHbI XKETULHIPYAiH OaFbITTapbIH
AHBIKTAYIbI KO3ICHII.

3eprrey oobekTici — TypKicTaH KanachIHBIH TYPUCTIK OpeH/II.

3eprrey makcatsl — SWOT-Tannay Heri3iHae KalnaHblH TYPUCTIK OpeHI aeyeTiH Oaranay KoHe
OHBI JKETUIAIPYIiH CTPATETHsUIBIK OAFBITTAPbIH YCHIHY.

ANMAaKTBIK 09CEKeNeCTIK KarJailblH/a KepIiiiec eaepaeri )kaHa TypUCTIK xo0anap (MbICabl,
Camapkanararbl Silk Road Samarkand xemeni) men FOHECKO Tiziminzeri Hpicanaap (XvuBaHbBIH
luan-Kana ancam6mi) Typkictan OpeHAl YIIIH CaJbICTBIPMAibl apTHIKIIBUIBIKTAPIbI HAKTHI
alKpiHAayAbl Tanan etefni. OChlFaH Opall YCBHIHBUIATHIH CTPATETHsUIAp XAJIBIKAPAIbIK WMHUIKII
KYIICHTYTe, CepBUCTI >kahaHIBIK CTaHIAPTTapFa COMKECTEHAIpYTre, MayChIMapaibIK TYpOHIMIEPIi
JaMBITYFa KoHEe HH(PPaKYphUIBIMABI TYPAKThI JaMy KaFuaaTTapbiHa OeiiMaeyre OarbITTallybl THIC.

Kazakcranaplk sxoHe merennik 3eprreyiep TypkicraH OpeHIAMHIIHIH JaMyblH 9p KbIpPbIHAH
KapacTtelpasibl. Macenen, C. Haxun6ekoBa jxoHe T.0 Tapuxu Mypa, HUHPPaKypbUIbIM, KbI3MET carachl
AKOHE TYPFBIHJAp KaObUIIAybl CHUSKTHI (PaKTOpIapAblH MISIHIYIIi PeNiH KepCeTil, CTaTUCTHUKAIBIK
Tanjgay HeTi3iHAe KeNylli TOKIpUOeCiH >KeTUIHipy, LUQPIBIK TEXHOJOTHSIAP/AbI €HTI3y JKoHe
WHOPAKYPBUIBIMIIBIK ~ MHBECTHIMSIHBI  apTTBHIPYAbl YCBIHFaH. ¥Kcac eHOeKTeple IIeTENIiK
TYpPUCTEPJIIH KaJlaFa Keldy IIelrMiHe OpeHITIH BIKMNAIbl JOJENISHIN, YypOaH-peKpeaIusIbiK
KBI3METTEP/IIH UMHJIKTE OH dcepi TipkenreH [1].

XaunbIkapanblk onebuerte KaBaparwic meH AHXONT TYKbIpbIMIamaiapbl KeH KOJIIAaHBLIA b,
oJlap Kajla OpeHAMHI1 YIIIH MYJeNl TapanTapAblH YHIeciMi MEH TOKIpUOEHIH TYTaCThIFbIH Tajam
ereni. Typkicran >kaFjailblHAa MOJEHM Mypa TYpPU3MIHIH ©3€riH Kypar, TYpakThl JaMmyfa
MYJbTUIUIMKATUBTI bIKHAN eTeTiHi KepceTuireH. ConpaplkTaH TypkicTaH OpeHIl YIIIH Herisri
O6aceiMabIKTap: (1) kemymn ToxipuOeciH AepekTepMeH Oackapy, (2) MOJEHHM MypaHbl 3aMaHayH
UHTepHpeTanusaiay, (3) cepBHCTI XaJbIKapalblK JEHTeWre >XakplHIATy >koHE (4) nupislk opi
TYPaKThI MIEUIMAEpAl eHrizy [2].

TypusmuiH TypkicTaHarbl 5KOHOMHUKAJIBIK 6CYy MEH 9JI€yMETTIK NMPOTPECTiH HEr13ri paiiBepi
eKEHJIIT1 pecMU cTaTHCTUKaMeH nanenaeHren: 2022-2023 sxpuiapbl eHIpre KeareH TypUcTep CaHbl
1,5 ecere ecim, Typu3M canacelHblH KOO-geri yneci 7,8%-1p1 Kypaasl. CoHbIMEH KaTap, cajlaHblH
JaMybl 5 MBIHHAH acTaM »aHa >KYMbIC OPHBIH alllblll, QJIEyMETTIK HH(PaKYPBHUIBIMHBIH KaHAPybIHA
pIKMaJ eTTi. TypKicTaH — Ka3aKkCTaHHBIH pyXaHHU KoHE MOJICHU OPTAJIbIFbL, 9pi OYKUI TYpKi 9JIeMiHIH
CHUMBOJIJIBIK MaHbI3bI 30p KanajapblHbIH Oipi. OHBIH 0acTbl apTHIKIIBUIBIFEl — TapUXU-MOACHU
MypaslapbIHbIH Oipereiiri, HHPpPaKypbUIBIMIBIK AaMy OaFbIThIH/IA COHFbI XKbIIAphl alTapIbIKTal
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irepiney Oaiikanapl: CoHFBI OKbUIAapbl  TypKiCTaH KajlaChlHAA TYPHUCTIK HHPPAKYPHUIBIM
antapibikTaid keHenal. 2025 xpuisl j)kaHa «Lords Heiry, «Khan Palace 2» xone «Yassy Hall and
Apartments» KoHaK Yiiepi maiganaHyra Oepiiin, KOHaKyd Kopbl yirainel. Hotmxecinge, 2025
KbUIIBIH | TOKCcaHBbl OOMBIHINIA Kajla KOHAKYHJIEpiHE OpHAIACTBIPBUIFAH TypuUcCTep caHbl 61,3 MbIH
aZlaMFa JKeTill, ©TKEH >KbUIABIH ColKec Ke3eHIMeH canbicThipranga 1,5%-ra aprrel. Llerenmix
TYpPUCTEpJIiH aFbIMbl J1a eciM kepceTTi: «E-qonaq» xyieci nepekrepi OoiibiHma, 2025 KbUIIBIH
KaHTap—MaychiM ainmapbigaa Typkictanra 24 MbIHFa JKYBIK LIETENl a3aMaThl KeIreH, OyJl eTKeH
JKBIJIMEH CAJIBICTRIpFaHa €Ki ecere koI, Typuctepin 6aceim 6eiri Kertait, XXamonus, Mranus sxone
I'epmanus enaepinen 6onapl. Kaara TapTeuiFan MHBECTUIMSIIAD Ja yiFatoaa. 2025 KbUIbl Ky3ere
aceIpbuTaThiH 27 x)00aHbH Oip Oeuiri TypkicTaH KajacklHa THECLTl, OJapJbIH IMIIHIAE TYPHUCTIK
KOHaKYHIep, AeMalbiCc allMaKTapbl MEH KOFaM/IbIK KeHICTIKTEepAl JaMbITy OacTamanapsl Oap. JKanmsl,
2025 >xpubIH cOHbIHA Kapai TypkicTanra KeneTiH TypucTep caHbIHBIH 350 MBIH ajgaMfa XKeryi
kytinyne [3]. Karadeniz >xoHe opinmrecTepi KOpPCETKEHICH, MOIEHH, IIHH, KOHTPECCTIK >KoHE
CayBIKTBIPY TYPH3MIH JaMbITy, CaJbIK CasCaTblH OHTAMIAHABIPY JKOHE MapKETHHITIK
CTpaTervsulapabl SKETULAIPY CallaHblH THIMIUITIH apTThIpyFa BIKNANT eTedi. Byl TyXsIpeIMaap
TypkicTan KalachlHBIH TYpPUCTIK OpeH] ojeyeTiH OarajayFa »KoHE OHbBI >KETUINIpy OaFbITTapblH
allKpIH/IayFa oflicTeMeNiK Heri3 0oia anaasl [4].

TeopusibIK-dicTeMeNIK Herizaep

Typucrik necturanus OpeHauHr — Oyt Oenrini 6ip allMaKThl TYPUCTIK HAPBIKTA TAHBIMAJ €TY,
OHBIH Oipereii OeifHECIH KaJBINITACTBIPy KOHE OJCEeKeNecTiK KaOijeTiH apTThIpyFa OarbITTalFaH
KEUIeH II MapKEeTUHITIK KbI3MeT [5]. Typusm canaceiaga OpeH 1 YFBIMBI aiiMaKThIH MOJICHH, TAPUXH,
TaOWFHU JKOHE QJICYMETTIK €PeKIIENIKTEePIHIH KHUBIHTBIFBI PETiHIAE KapacTeIpbuiaabl [6]. bpenarin
KaJbIITacybl MapKEeTHHI, JKapHaMa, KOMMYHHKalMs, MHQPAKYPBUIBIM >KOHE CEPBUCTIK KbI3MET
caracsl CUSKTHI (haKTopJiapFa Tikenei GailnansICTsI [7].

JlecTuHanus OpeHAMHTIH 3epTTeyIe OPTYPIIl dJICTEMEINIK Tacinep Koinanbliaasl. ConapIbiH
imiage SWOT-tangay ofmici TypHUCTIK HBICAHHBIH 1MIKI apTHIKIIBUIBIKTAPhl MEH QJICI3 YKaKTapblH,
COHJIali-aK ChIPTKbI MYMKIHJIIKTEpl MEH KaylNTepiH KelleHai Oaranayra MyMKIHJIK Oepeni [8]. byn
o/lic allMaKTBIK TYpU3M/JIl TaMBITy CTPATErHsUIapbIH 931pJiey/ie KOHE MApKETUHITIK *KOCMapiapabl
*Kacayga KeHiHeH KosjaHbliaabl [9]. SWOT-tangay TteopuschiHbIH Herizgepi 1960-xbliaapsl
CTpaTerusuIbIK MEHEKMEHT canacbiHaa KaisinracTel [10]. Kaszipri tanma Oyn omic Typusm
caJlachlHJIa alMaKThIH Odcekere KaOlLIeTTUTITH Oaraiiay, MapKETUHITIK CTpaTerHsuiapibl TaHAay
KOHE OpEeH/ITI 1aMbITy OaFbITTapblH aliKbIHJAY YLIIH KoJaHbutaas! [11].

Kazakcranaplk  TypusMal — 3epTrereH  Oipkatap  eHOekTepae — allMakThlK  OpeHn
KaJIBINITACTRIPYIbIH KAKETTUIIr aran eTiiareH. EnmiH TypuUCTIK oneyeTiH THIMJI MaiiianaHy YUIiH
1Kl Typu3MIi JaMmbITy, UHQPAKYpbUIBIMIBI JKETUIAIPY, CEPBUCTI XaJbIKapallblK CTaHAAapTTapFa
COMKECTEeHIIPY JKOHE 3aMaHayd MApPKETHHITIK TEXHOJIOTHSUIAPJALl €HT13y YChIHBUIAmel [12].
TypkicTtan KajgacblHBIH OpPEHIUHTIHE KATBICTBI 3€pTTEYJIEp OHBIH TapUXU-MOJIECHU Mypajaphbl, TIHU
TYpU3MHIH PeJi, )KoHE 3aMaHayd TYPHUCTIK HbICAHJAPJbIH AaMybl CHSKTBHI acleKTUIepAl KaMTHIbI
[13]. ConbiMeH KaTap, XajJblKapalblK TaKipuOene IecTUHAIMS OpEeHIUHTIH >KEeTUIAIpY YIIiH
MaKcaTThl ayJAWTOPHUSIHBI HaKTbUIay, Oipereil OpeHA TYKbIphIMIAMACBIH acay >KoHEe LH(PIBIK
MapKETUHT KypajapblH OeJICeH 1l Mai1anany KaXeTTiIir atan etiieni [14].

Hotwxenep MeH tannay

3eptrey 6apoicbinna SWOT-tanaay onicin Kongany TypKicTaH KaJachIHBIH TYPHUCTIK OpeHaiHe
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ocep €TETIH Heri3rl IMIKi )KOHE CBHIPTKBI (DaKTOpiapabl XKyueni Typae Oaramayra MYMKIHAIK Oepi.
Tannmay HoTHIKENEpl KallaHBIH TYPHUCTIK OpeHl JaMyJIbIH JKOFaphl dJI€yeTiHE M€ €KEHIH KOpCeTTi,
ayalija OHBIH TOJBIK JKY3€Te acybl YVIIIH OipKaTap CTpaTerusUIbIK Kaaamaapibl 1-cyperTe xysere
achIpy KOKETTUIIr alfKbIHIaIIbI.

 Typeicraedbin Tapsa XoHe MAgenH Mypace
Ky saxtap - _'_,.»’/ TypwaMi JaMuiTyFa apHantan WhdpaypunuiM

Talum xepiml WERNED MEH KNIMATTH Karjannap
SWOT-angay anemenrrepl . T .
J ‘ TYEHETIK KulaMeT KBPCETY Canachibiy Teuenlr

Bincia waTap . HikparypbinbibsbK KeTicneywinir
BpeHAMHT WaHE MBPRETHHITIH anciagin
HKaHa TypHCTIK MApLIpYTTapaLl enrizy
Typuang AaMeiTy CTpaTerMANape! - XanbIkApaNsIK TyPHETIK KBPMENEPTE KATHEY

WKepriikri shiMaepai HacHxaTTay

TypKICTaH KanackiHsiK TypucTik Bpeny noresumansn SWOT-rannay werisikge Baranay Mywringikrep,
/ VS LlieTenk HHBECTOPNARM TAPTY

\\_ MHBecTHLA TapTy . Memneserri yongay Bartapramanapel
ete CENTOPMEN CRpIKTBCTiK
Bacsa Typecic BarTTapALK ApTy
bacevenectiv, . Bara cancarhiibi 8arepyi

’ " Typucrix HApLKTAFy) TREHATERAK earepyi
Kareprep .~ )
" Tafiifw pecypCTapdbii capspinybl

 SonoruAnelk MOCeNenep - SHONOrHANB TYPHIMHK Ay

KAwhtaTTw BarapicTepiiy scepl

Cypet-1- SWOT-ranaay aaicin Kosaaany TypkicTan KajiacbIHBIH TYPUCTIK OpeHjaiHe dcep
eTeTiH Heri3ri ¢gakTopiaap

Kymri xaxtap (Strengths) KaTapbsiHa TapuXHU-MOJIEHU MypallapblH Olpereiiri, MeMiIeKeTTiK
KoJiJay Iapajapbl ’KoHE MH(PPaKyphUIBIMABIK K00aldapAblH 1CKE achIpbUTybl €HIi31i. MbIcasl,
2025 xbuinblH 1 Tokcanbsinaa TypkicTaH KOHaKyWepiHe OpHAJACTBIPbUIFaH TypuUcTep caHbl 61,3
MBIH aJaM/JIbl KypaJibl, OyJ1 ©TKEH KblJIMEH caibicThiprania 1,5%-ra apTeiK [3]. ConbiMeH Katap, «E-
qgonaqy xy#ect nepekrepi OoibiHIIa, 2025 KBUIIBIH KaHTap—MayChIM aijlapblH/Ia KajlaFra aMaMeH
24 MBIH HIETENAIK TYPUCT KeJIreH, OyJ1 ©TKEeH KbIJIMEH CaJIbICThIPFaH/1a €K1 ecere Kell.

Onci3 xkakrap (Weaknesses) kaTapblHIa KBI3MET KOPCETY CalachbIHBIH OIpKeNKi e€MecCTiri,
KOCiOM THATEp TaMIIBUIBIFBI, KONTUINI aKMapaTThIK KOMAAYbIH KETKITIKCI3AIr kKoHE MayChIMIIBIK
TOYeNIIK aHbIKTa bl byt pakTopiap TypHCTiK ToxIpUOEHIH canlachlH TOMEH/IETIN, KalTanan Keixy
BIKTUMAJJIBIFBIH a3aiTybl MYMKIH.

Mywmkinaikrep (Opportunities) TypFbIcbiHaH TypKicTaH bl XaJIbIKApaJIbIK HAPBIKTA TaPTHIMIIbI
TYpUCTIK OpeHJ peTiHAe KaIbINTAcThIpy oJIeyeTl JKOFapbl. OKOTYPHU3M, ASTHOTYpPHU3M,
racTPOHOMUSUTBIK TYpU3M OaFbITTaphIH JIAMBITYFa OHE IHQPIBIK TEXHOJOTHSIIApAbI (OHJIAMH
TUATEP, BUPTYAJAbI TypJiap, CMapT-HABUTAIMs) EHT13yre alTapibIKTall MyMKIHJIIK Oap.

Kayintep (Threats) iminge Camapkana meH bykapa cHsKTBI aliMakTBIK O9CEKeIeCTepliH
TapTHIMIBUIBIFBI, KIMMATTBIK KOJAWCBI3ABIKTap (KaTThl BICTHIK JKa3), CEPBHC CallaChIHBIH
CTaHJapTTapFa TOJBIK COMKeC KeJIMeyi )KoHEe SKOHOMUKAIIBIK TYPAKCHI3/IBIK aTarl oTiJIl.

SWOT-rannay Hotnxenepi 1-kecresie yCbIHBUIFaH.

106



Bulletin of the IUTH, Volume 3(9), 2025

Kecre - 1- SWOT-Tannay HoTukenepi

®dakropnap | Ma3myHbI

Crparerusuiblk 6arbITTap

Kymri 1. Typkicran — Ka3akcTaniarsl JIIHHA KOHE
xakTap (S) | TapuXu OpTaJIbIK;

2. UadpakypbUIbIMIBIK JaMyFa MEMJICKETTCH
Konjay (>kaHa ayexail, «Kepyen-Capaii»,
KOHaKYHIep);

3. XabBIKTHIH KOHAKKANIBUIBIFEI YKOHE
MOJICHU MypaJiapblH OaIbIFbI,

4. Kenik KaThIHACHIHBIH KaKcapysl (dye,
TEeMipIKOJI, aBTOOyCTap);

5. AIMaKThIK TypU3MHIH Jamy
CTpareruschiHga 6acbiM OarbITTapIbIH Oipi.

SO-cTparerusiapsr:

SO1 — TypkicTaHHBIH TapUXH-
MozeHH OenelniH maigaaaHblIl,
XaJIBIKApaJIbIK KAyiIci3 Typu3M
OpeHi KabmracTeipy. SO2 —
NudpakypbUIBIMIBI 1aMbITa
OTBIPBII, 3aMaHayH Kayirci3aik
xKyhenepin (O6eliHeOaKpLIay,
SOS-KochIMIIIACHI) €HT13Y.

SO3 — «Safe Travel Turkistan»
U pabIK TIaTGOPMACHIH 1CKE KOCY.

onci3 1. XansIKapanbIK JAeHIeiHaeri Kayinci3mik
XKakTap CTaHJAPTTAPBIHBIH TOJIBIK EHT131JIMEY1;
(W) 2. Kubepxkayincizaik AeHreiiHiH TOMEHIIr

(TypucTep aepeKTepiH Kopray);

3. KpI3MeT kepceTy canachlHbIH OipKeKi
Oonmaybl;

4. eten Tinaepinae aKknaparThiH
JKETKUTIKCI3IIri;

5. Kocibu ruaTepaiH TammbUIbIFbL.

WO-crparerusinapsi:

WOI1 — KpI3MeT KepceTy carnacbiH
aptteipy ymin ISO 21101 xone ISO
9001 cranmapTTapbiH EHT13Yy.

WO2 — Kentinai nopranaap MeH
MOOUIIBA1 KOCBIMIIIANIAp >Kacay
(ka3ax, OpbIC, aFbUIIIBIH, TYPIK, apad
tinaepinge). WO3 — Kayincizuik
KBI3METKEPIICPIH XATBIKAPAIIBIK
KypcTapja oKbITy [2].

Mywmkiagik | 1. «Digital Kazakhstany 6armapnamacs

tep (O) apKbUIbl HUGPIIBIK TEXHOJIOTUSIIAPABI CHT13Y;
2. XanbIKapaibIK TYpU3M KepMelepine
TypkicTanpl TaHBITY,

3. XKana typenimaep (3THO-, KO-,
racTpoOTypU3M) IaMBITY;

4. OnemiK TyponepaTopiapMeH CEPIKTECTIK.

SO sxane WO cTparerusiapbl
JKY3€ere achlpbUIFaH/a
TypKiCTaHHBIH XaJBIKAPAIIBIK
MMUJIK] HBIFalbIIl, MayChIMapasbIK
TYPHUCTIK aFbIM apTajbl.

Kayin- 1. AlimakThIK 6acekenecTik (CamapKaH/,
KarepJiep bykapa, blctam6yn); 2. Teppopusm men
(T) KbUIMBIC KayTi; 3. KnmumarTeIk e3repictep

(KaTThI BICTBIK ka3, CY TalIIbUIbIFbI);
4. MaychIMIIBIK TOMEH/ICY KayTli;

5. CepBuc canachblHBIH XaJIbIKaPAJIBIK
TajanTapra colkec Kenmeyi.

ST-cTparerusiapsr:
ST1 — Typxkictanasl OpTanbIK
A3zusarsl Kayirnciz Typusm
OPTAJIBIFBI PETIHAC MO3HUIIHSIIAY.
ST2 — Kayincizaik
MH(PaKYpbUIBIMBIH KETUIAIPY
(TypHUCTIK TOJIUIHS, KEJeN OPEKeT
€Ty OpTaJIbIFhI).
ST3 — MayceiMapanbIK MOJICHU
KOHE CIIOPTTHIK iC-IIapajap eTKi3y.
WT-crparerusiiapsr:
WT1 — MayChIMABIK TOYEIIUTIKTI
a3aiTy YIIiH KbICKBI/KY3T1
TypeHiMep a3ipiey. WT2 — Ecki
KOHaKYHJIep MEH KOFaMIbIK
KEHICTIKTEP/Il MOICpHU3AITUSIAY.
WT3 — MapKeTUHITIiK
KaMTaHUSIapAbl KYIISHTY
(ckeH1AIKTEp, apHaiibl Typaap, BAK
apKbLIbI )kapHama) [3, 4].

Eckepmy: asmop nezizinoe Kypacmuoipbii2aH.
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3eprrey HoTmwkeciHAe TypKiCTaH KaJlachIHBIH TYPHUCTIK Openmine KatbicTel SWOT-tanmay
YKYPTi31UTiM, HET13T1 1K1 )KOHE CHIPTKBI (paKTOpJIap ailKbIH A IbI.
Kymri >xakrap KaTapbslHAa TapUXU-MOIACHH MypaiapblH Oipereisiri, MeMJIEKeTTIK KoJaay
apanapsl KoHE )KaHa HHPPAKYPBUTBIMIIBIK K00aIap IbIH ICKE aCHIPBUTYBI €PEKIIIe MaHbI3Fa e CKEH1
aHbIKTAIIBL. MaceneH, 2025 sxpuiabiH OipiHII TOKCAHBIH/IA Kajla KOHAKYIIEpiHe OpHAIaCThIPbUIFaH
TypHucTep canbl 61,3 MBIH agaMIbl Kypajsl, OyJI 6TKEH KbUIIBIH COMKEeC K€3eHIMEH CaIbICThIpFaH/a
1,5%-ra apteik. ConbiMeH Oipre, «E-qonaq» sxyiieci nepekrepi Ooiibinia, 2025 KbUIABIH KaHTap—
MaychIM ainapeinja TypkicTanra 24 MbIHFA XKYBIK HIETEIAIK TYPUCT KEIreH, OYJ1 KOpCeTKilll 0TKEeH
KBIJIMEH CaJIbICThIPFaH/Ia €Ki ecere Kol

SWOT nepekrepin Herisre ana oTeipbil, TOWS oficiMeH HaKTBl JaMy CTpaTerusjiapbl
o3ipaenal. bys crparerusuiap 2-kecTene KopCeTuIreH.

Kecre-2 — TOWS aniciMeH HaKThI JaMy CTPpaTerusijiapbl

TOWS Crparerusuiblk OarbITTap

CTpaTerusiapbl

SO (Strengths + 1. Tapuxu-MoieHN MYpaHbI XaJIbIKapaibIK JEHIeie Urepiiery; 2.

Opportunities) | CmapT-Typusm TexHonorusmapsid nameity (GPS, QR-ruz, onnaiin 6ponnay);
3. «Safe Travel Turkistan» MOOMIIBII KOCBIMIIIACHIH 1CKE KOCY.

WO 1. ISO 21101 sxane ISO 9001 cranmaprrapsid enrizy; 2. Kenrinui

(Weaknesses + | akmaparThIK opTa Kypy (Ka3ak, OpbIC, aFbUIIIBIH, TYPIK, apad); 3. Kociou

Opportunities) | Kagpiaapsl XalbIKapadblK TPEHUHTTEP apKBLUIBI Taspliay.

ST (Strengths + 1. TypkicTaHbl Kayirci3 MOJIEHU-TYPHUCTIK OPTAJIBIK PETIHIE

Threats) nozunusiay; 2. Kayinciznik nHQpakypbUIBIMBIH XKeTUIAIpy (OeiiHeOakbLIay,
TYpPUCTIK nonuius); 3. MaycbiMapaniblK (pecTuBanbaep MEH CIOPTTHIK ic-
Iapagap eTKisy.

WT 1. MaychIMIBIK TOYENUTIKTI a3aiiTy YIUiH KbICKBI/KY3T'1 OHIMAEp

(Weaknesses + | a3ipiiey; 2. Ecki HbIcaHIap bl K€3€H-KE3€HMEH MOJICpHU3AIUsIaY; 3.

Threats) MapkeTHHITIK KOJJ1ay/ibl KYLIIeUTy (keHUIAIKTep, apHaiisl Typaap, BAK-ta
XKapHama).

Ecxepmy: asmop Hezizinde Kypacmuvipblieat.

WS-tannay notmxkenepi TypkicTaH KajJachlHbIH TYPHUCTIK OpeHl YILUIH CTPATETHSUIBIK JaMy
OaFpITTapblH  aliKpIHIAayFa MYMKIHAIK Oepai. SO-cTparervsuiapbl TapUXU-MOJIEHU MYpaHbl
XaJIbIKapaJIblK JIEHTel1e HacuxaTTay MEH CMapT-TypHU3M TEXHOJOTHSJIAPbIH €HI13y apKbUIbl Kaja
OpeHAIHIH TapThIMABUIBIFBIH apTThIpyAbl Ke3aehal. WO-cTparerusiapsl JICi3 TYCTapiAbl KOKOFa
OaFBITTAJIBII, XaJIBIKAPAIBIK CTAaHAAPTTAP/Ibl €HI13Y, KONTUII aKMapaTThIK OpTa KYpy >KoHE KaciOu
Kaapiapabl Jasprnayra OackIMabK Oepexmi. ST-cTparerusiiapsl aiMakTBIK 0O9ceKelecTiK IeH
Kayinrepre Kapcol TypKicTaH/IbI Kayirci3 opi 3aMaHayd MOJICHHU OPTAJIBIK PETIHE KaJbIITACThIPY/IbI
KamTamachI3 ereqi. An WT-crparerusiapsl MayChIMIBIK TOYENIAUTIKTI a3aliTy, HHPPAKYPbUIBIM/IbI
KaHAPTY JKOHE MApKETUHITIK KOJ/IayAbl KYIIEHTY apKblUIbl TYPAKThl TYPUCTIK aFbIMIbI KAMTaMachl3
eTyre OarbITTaJIFaH.

Kannsl, 3-xecrene ycwiHbuiFaH TOWS-ctpaterusnap TypKiCTaHHBIH alMaKTBIK >KOHE
XaJIbIKapaJIblK HAPBIKTaFbl Oocekere KaOLIeTTUIINH KYLIEHTIN, OHBIH TYPAaKThl JaMYybIHAa FbUIBIMU

Heri3JIeNITeH HaKThl Oaraap Oepeni.
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Kecre-3 — TypkicTaH KajiachbIHbIH TYPHUCTIK OpeHIiHe KaTbICThI KeTIJIAIPY YCHIHBICTAPBI

Ne | ¥ceHbIcTap Xanbikapaislk Toxipuoe / KocsiMia uaesap

1 Hudpnsik kayincizaik nen | Onrycrik Kopesnarsl Visit Korea KochIMIIaChl TypUCTEpre
HaBuramuss — «Safe Travel | kayinci3aik eckepTyiepi MEH HaBUTALUSHBI YCBIHAABI [6].
Turkistan» KoceiMmiackl, | Typkictanga na GPS sxone QR-koaTel HaBUTAIMS €HTI3Y
OHJIAWH TUITED, SOS- | KaxerT.

KbI3METTEp.

2 Mayceimapanslk  Typusmai | OuansaHausia KeIckbl GectuBanbaep (Rovaniemi Christmas
JAMBITY — kbicTa | Market) MaychIMABIK — TOyennmimikTi  TemeHmeremi  [5].
racTPOHOMHUSUITBIK TypkicTanga KbICKbI dTHOTYPH3M (KBIMBI3 MEPEKeci, YITTHIK
JKOPMEHKENED, CIIOPT) YCHIHBUIA/IBI.
sTHO(EeCcTUBATBAED,

CHOPTTHIK ic-I1apanap.

3 Kentinmi  mapkerunr — | Jly6aii Typusmi «Visit Dubai» nopransin 10-HaH actam Tinge
XaJbIKapaJIbIK HapbIKKa | kyprizeni [7]. TypkicTan yIiH aFbUIIIBIH, TYPIK, apa0, KbITal
OaFpITTAJIFAH JKapHaMa MEH | TIJIEPIHJIE TOIBIKKAHIIBI TOPTAT KYPY MaHbBI3IbI.
BeO-mopranap.

4 Kacibu kampnapael naspnay | IlBeiinapus xonakkaimsiislk  mekrentepi (EHL, Les
— XaJblKapanbslK TpeHuHrTep | Roches) Typusm wmamanmapsiH fasipiayna  yiari OOkl
MEH TOXKIpUOE anMacy | Tabbutagel [1]. TypkicTan CTyIeHTTEpiH KbICKa Mep3iMi
OarJapiamanapsl. anmacy OarmapiiaMasapbiHa Ki0epy YChIHBUIA B

5 NH}ppaKypbUIBIMIBI HcranusHbig bapcenona KaJachblH/Ia TYPHUCTIK
KAHAPTY — KaHAa KOHAKYWIep | HHPpaKyphlIbIM KOFAMJBIK KEHICTIKTEp/l KaiTa Kocmapiay
caiy, KOFaMBIK | apKbutbl  keTuimipiaren [4].  Typkictanma ma  «xasy
KEHICTIKTEp/l abaTTaHIbIpy, | KYPIiHILILIEp allMaKTapblH» KEHEUTY KaXKeT.

KOJIK XYHECIH KETUIAIPY.
Ecxepmy: asmop necizinoe KypacmuipviieaH.

TypkicTaH KanachIHbIH TypucTik Openi aneyeri SWOT-rannay »one TOW S-aHamUTHKAIBIK
o/icl HETI31HJE *aH-)KaKThl OaranaHpl. 3epTTey OapbIChIHA KajaHbIH 1MIKI (KYIITI JKOHE 9JICi3
KaKTapbl) MEH CBIPTKbI (MYMKIHAIKTEp MEH KayinTep) (akTopiapsl Kyienl Typlie aHbIKTaJJIbl.
SWOT-tangay HOTHKENIEpl TapUXH-MOJICHU MYpalapblH Oipereiiiri, MeMJIEKETTIK KoJijlay MEH
MH(QPaKYpbUIBIMABIK KoOanapAblH Jamybl TypkicTaHHBIH OacThl apTHIKIIBUIBIKTAphl E€KEHIH
kepceTTi. COHBIMEH KaTap, KbI3MET CallaChlHbIH TYPAKChI3/IbIFbI, KICIOM Kapiap/IbIH JKeTICTIey i
KOHE MayCBIMIBIK TOYEJIUTIK 9JICI3 JKaKTap peTiHAe allKbIHIaIIbI.

TOWS-tannay Herizinie CTpaTerusyiblK OarbITTap O3IpJICHAl: TapuXW MypaHbl LHHUQPIBIK
TEXHOJIOTHSUIAPMEH YIITACTBIPY, XaJbIKApalblK CTaHIApTTapAbl €HTi3y, KONTiIAl aKmapaTThIK
OpPTaHbl KaJBIITACTBIPY, MAayChIMApalblK TYpPU3M/I JaMBITY KOHE TYPUCTIK KayilcCi3JiK >KyHeciH
xetunaipy. byn crparerusuiap TypkicTaH KajachlHBIH ailMakThIK KOHE XalIbIKapaJblK JEHIene
Oocekere KaOUIETTUITH apTTRIPYFa, TYPUCTIK aFbIMIBI TYpaKTaHIbIpyFa koHe KazakcTaHHBIH
#ahaHBIK TYpU3M KapTachIH/IaFbl OPHBIH HBIFAWTyFa MYMKIH/IK Oepei.
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KopbITbIHABI
3eprrey Oapwichinga SWOT sxone TOWS-tanmmay nHoTmxkenepi TypkicTaH KalachbIHBIH
TYPHUCTIK OpeH/li alilMaKTHIK opi XallbIKapasbIK JCHIei1e 0oceKere KaObiIeTTUTIKTI apTThIpyFa alKblH
MYMKIHIIK Oap ekeHiH kepceTTi. KamaHblH 0acTbl KYIITI )KaKTapbl — TAPUXU-MOJICHH MYpallap IbIH
oipereitniri (K.A. fcayn keceneci xxone KOHECKO nbicannapbl), HHPpaKyphIIBIMHBIH KapKbIH/IbI
naMysbl (3kaHa KOHaKyIep, dyexaid, KOFaMIbIK KeHICTIKTEP) )KoHE MEMJICKETTIK KOJAAy Iapajiapsl.
OJICI3 TYCTap KaTapblHJa KbI3MET CaIlachlHbIH OipKeIKi €MeCTiri, KociOM KaJap TaIllbUIBIFBl JKOHE
MayCBIMJIBIK TYPH3MIe TOyeHAUTIK Oap. MYMKIHIIKTEpl XaJbIKapalblK KepMeJepre KarbiCy,
AKOTYPU3M MEH 3THOTYPU3M/II IaMBITY, IIUPPIBIK TEXHOJOTHSIIAP/IBI €HT13y Kypaiabl. A KayinTep
— aliMaKTBIK OOCEeKeNeCTepIiH TapThIMIBLIBIFBI, KIMMATTHIK (PaKTOpIap YKOHE CEPBHC CAIllaChIHBIH
XaJIBIKAPAJIBIK TaJTalTapFa TOJBIK COHKEC KEIMEYi.
TOWS-tannay Herizinge TypkicTaH KalachlHBIH TYPHUCTIK OpeHIi YIIIH MbIHaIai
CTpaTETHsUIBIK OACBIMABIKTAP AHBIKTAJIJIBL:
1. CepBuc camacelH apTTBIPY — XaJbIKapaJblK CTaHIAPTTapAbl €HTi3y, Kaapiaplsl naspiay,
KONTLUIAI aKIapaTThIK OpTa KYpY.
2. MaychiMapaiiblK TYPU3MJIi JaMbITy — KbUI OOMBI TYPAKThl TYPUCTIK aFbIH/IbI KaMTaMachi3
€TeTIH MOJICHH, CIIOPTTHIK JKOHE raCTPOHOMUSUIBIK iC-IIapaiapabl YHBIMAACTBIPY.
3. MapkeTuHr neH HuQpIIbIK TEXHOIOTHSIIAPIBbI KETIAIPY — XaIbIKapaiblK HapbIKTa OenceH i
uIrepizery, oHJaiH riatdopMaiap MEH BUPTYaJIIbI TYpJIap bl ai1anany.
4. WHbpakypbUIBIMABI JKAHFBIPTY — 3aMaHayd KOHAKyWJIep, KOJiK JKOHE KOFaMIIBIK
KCHICTIKTEP/Ii XaJIbIKapaIBIK CTAaHAAPTTApFa COUKECTEHIIPY.
5. TypwucCTiK KayincCi3miKTi KaMTaMachl3 €Ty — CMapT-TEXHOJIOTHSUIAD MEH XKeJNeN OpeKeT €Ty
KYHEIepiH eHrizy.
Xaunrmel, ockl cTpaTerusuiap KemieHHIi Typae jKy3ere acca, TypkicraH kamackl OpTaybIK
A3zusarel )KeTeKIl TYPUCTIK OpTalbIKTapAblH OipiHe aitHambin, KasakcTaHHbIH *kahaHABIK Typu3M
KapTachIHIAFbl OPHBIH HBIFANTA aajbl.
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ASSESSMENT OF THE POTENTIAL OF THE TOURIST BRAND OF TURKESTAN
BASED ON SWOT ANALYSIS

Abstract. In this article, the potential of the tourist brand of the city of Turkestan was evaluated
on the basis of SWOT-analysis and tows-analytical methods. The city is one of the leading tourist
centers of Kazakhstan with its historical and cultural heritage, spiritual values and modern
infrastructure. As a result of the analysis, strengths: mausoleum of Khoja Ahmed Yasawi( UNESCO
list), state support, new infrastructure facilities, effective geographical location, weaknesses: uneven
service, seasonal tourism, shortage of professional personnel, insufficient multilingual information;
opportunities: brand promotion in the international market, development of new types of Tourism,
holding cultural events, introduction of digital technologies, risks: regional competitors, economic
and political risks, climate restrictions, it was found that the service does not fully comply with
international standards. The TOWS method made it possible to combine internal and external factors
and propose specific strategic directions. The strategies were aimed at strengthening the
international image of Turkestan, improving the quality of Service, developing new tourism routes,
modernizing infrastructure and strengthening the potential for sustainable development.

Keywords: SWOT analysis, tourism brand, Turkestan city, tourism potential, regional
development, marketing strategy, tourism infrastructure, cultural heritage, economic impact, brand
image

A. KYJIBAEBA'®, C. HAXHIIBEKOBA', A. J[7JKAPUJIKACHHOBA', K. AB/THBAEBA’
"MesxrynapoHblii yHMBEpCUTET TypU3Ma U TOCTENPUMMCTBA
(Kazaxcran, Typkecran), e-mail: aigerim.kulbayeva@iuth.edu.kz

OIIEHKA IIOTEHIIHAJIA TYPUCTCKOI'O BPEH/IA I'OPOJA TYPKECTAH HA
OCHOBE SWOT-AHAJIU3A

Annomayua. B oannou cmamve oyenusanca nomenyuanl mypucmckoz2o0 oOpenoa 2opooa
Typxecman Ha ocnose SWOT-ananusa u tows-ananumuieckoeo memooa. 1 opoo asensemcs 00HUM U3
gedywux mypucmudeckux yenmpos Kazaxcmana ¢ e20 UCMOPUKO-KYIbIMYPHbIM Hacleouem,
OVXOBHBIMU YEHHOCMAMU U COBPEMEHHOU UHppacmpykmypou. B pezyremame ananuza cunvhvie
cmoponwl: magzoneu Xooxcu Axmeda HAcasu (cnucox FOHECKO), cocyoapcmeennasn noodepaicka,
HOBble 00beKmbl UHPPACMPYKMYPbI, 8bl20OHOE 2eocpdghuteckoe NonoxiceHue; ciabvlie CMopoHbl:
HepPagHOMEPHOCHb  Cepeucd, — Ce30HHblll  Mypusm, Oeuyum npopeccuoHanbublx  Kaopos,
He00CMamoyHOCMb  MHO2OAZBIYHOU UHPOPMAYUL, BO3MONCHOCMU. NPOOBUdCeHue Openda Ha
MeNCOYHAPOOHOM — DbIHKe, — pasgumue HOBbIX 6UO08 MYPU3Md, NpogeoeHue  KyabMypHbIX
Meponpuamuil, 6HeOpeHue YUu@posvlx MEXHONO2UU, PUCKU: PeSUOHANbHbIe KOHKYPEHMbI,
IKOHOMUYECKUEe U NOTUMUYECKUEe PUCKU, KIUMAMUYecKue 02paHuienus, noiHoe Hecoomeemcmeaue
cepsuca mexncoyHapoonvim cmanoapmam. Memoo TOWS no3zeonun coenacosame 6HympeHHue u
gHewlHUue Gakmopvl U npeodloNcumb KOHKpemHvle cmpamecuieckue Hanpagienus. Cmpamezuu
HanpasieHvl HA YKpenieHue MedcOyHapoOoHo2o umuodxca Typkecmana, nosviuieHue cepsucHo2o
Kavecmed, pazeumue HOBbIX HaNpaeieHUull Mmypusma, MOOEepHU3AYUIO UHDPACMPYKMYPbl U YCUTeHUe
NOMEHYUANa yCmoudugo20 pa3eumusi.

Kntwouesvie cnoea: SWOT-ananuz, mypucmuueckuti  openo, 2opod  Typxecman,
MYpUCMUYecKuti NOMeHYual, pecuoHaIbHoe pa3zeumue, MapKemun208as cmpamezus, mypucmckas
uHhpacmpykmypa, KyibmypHoe Hacleoue, IKOHOMUYECKUll acep, UMuoic openoa
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2X anblkapanblK Typu3M koHe MeiimannocThik yHuBepcuterti (Kaszakcran, TypkicTan)
(Kazakcran, TypkicTan)

KA3AKCTAH TYPU3M HH/]YCTPUACBIHBIH ITU®PJ/IBIK TPAHCO®OPMAILIUACHI
KAEJAUBIH/IAFBI HHHOBAIIUAJIBIK TYPH3M OHIM/EPIH KA/IBIIITACTBIPY

Anoamna. Byn makanada Kasaxcman mypusminoeci yugpavix mpancghopmayus ypoicmepi
XanvlKapanvlk madxicipubemMeHn CanblCmulpblld OMbIpbIn Man0aHaovl. 3epmmeyoiy maxcamol —
Mypusm CaniacblHOA CMApmM-mexHoI0UANaApObl eH2i3y0iH MYMKIHOIKmepi MeH uweKmeyiepiH
auxvinoan, onapovt UNWTO, OECD, UNESCO cexindi xanwlkapanivlk  YubiMOapOblH
ycovlHbiMOapuiMeH  yinecmipy. 3epmmey adicmemeci 20eOu WIOLY, CATLICMBIPMATIbL  MAL0ady,
KOHMEHM-aHAaU3, CAyaiHama MHCoHe Capanmamanvlk cyxoammapovl kammuosl. Homuowcenepee
caukec, Kazaxcmanoa yugprvlx unH@paxypviivim, KaopavlK aneyem JHCoHe UHHOBAYUSLILIK
wewimoepoi enzizy bazvlmsinoa aumapavikmati ineepiney oap, anatioa VR/AR mexnonozusnapoiisiy
KOJIOAHBLIYbIHOARbl WeKmeYiep, OHAAUH-NAAM@MOPMANapObiy MONbIK UHMEeSPAYULIAHOAYbl HCIHE
yu@pavlk 0a20bLIapobly dcemKinikcizoiel bauxaradvl. Maxanada YColHbLIZAH MYACLIPLIMOAD
Kazaxcman mypusmin Opmanvix A3usoaesl yugpavlk mypusmHiy yacinik anayvl peminoe oamvlmyea
JHCIHE XANBIKAPABIK OeHeelice HCaKkblHOamy2a He2iz 00.1a anaobl.

Kinm ce30ep: yughpnvlx mypusm, cmapm-mypusm, UHHOBAYUALAP, YUDPIbIK Mpancgopmayus,
Kazaxcman, xanvikapanwix masxcipube.

Kipicne

Kaszipri Tana Typu3M HHIYCTPHUSCHI SJIEM/IIK SdKOHOMUKAHBIH €H CePITiH/II JAMBIIT KeJIe )KaTKaH
casiajapbIHbIH Oipi Oosbin TaObutagbl. COHFBI KbUIAAPHl LUQPIBIK TEXHOJOTUSIAPIBIH JaMybl
TYpU3M KBI3METTEPIH YCBIHY TOCUIACpiH TyOereim e3reprTTi. Smart tourism, big data, »acaumsl
MHTEJJIEKT 5K9HE MOOMIIb/II KOChIMIIIAJIAp TYPUCTIK OHIMAEPAl TYThIHYIIbUIapFa OeHiMIeY/iH HET13T1
KypangapbiHa aiiHanasl. Kasakcran xarjgaiiblHaa Aa TypusMIl LUPIBIK TpaHCpopManusiay
Mocesieci ©3eKTi 00JIbII OThIP, cebebi 0J1 caraHbIH 6acekere KaOlIeTTIIINH apTTHIPHII, XaJIbIKapabIK
TypuCTepAl TapTyFa MyMKiHIIK O6epeni. KP ¥JITTBIK cTaTHCcTHKA OIOPOCHIHBIH MAJTIMETIHE COMKeC,
2023 >xpUIbl €NITe KENreH IeTeNAIK TYpUCTep CaHbl 5,5 MIIH agamJibl Kypall, ajJbIHFbl KbUIMEH
canmpicThiprania 18%-ra aptkan [9]. bynm kepceTkiml Typu3M HMHAYCTPUSICBIH HHHOBAIMSUIBIK

*bisre aypeic cinteme kacaHbi3: Maoynerkassl M., Tynb0aeBa A., Adumos H. Kazakcran
TYpU3M WHAYCTPHSCHIHBIH IH(PIBIK TPaHCPOPMANUSCH JKaFJaWbIHIAFBl WHHOBAIMSUIBIK TYypPU3M
eHiMepiH KanbinTacTeipy // Bulletin of the International university of Tourism and Hospitality. —
2025. -No3(9). — 6. 114-127. https://www.doi.org/10.62867/3007-0848.2025-3.10

*Cite us correctly: Miuletqazy M., Tiilbaeva A., Abisov N. Qazagstan turizm industriasynyfi
sifrlyq transformasiasy jagdaiyndagy innovasialyq turizm énimderin qalyptastyru // Bulletin of the
International university of Tourism and Hospitality. —-2025. —No3(9). — b. 114-127.
https://www.doi.org/10.62867/3007-0848.2025-3.10
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HIenrMAep apKbUTbl JaMBITY KQKETTITIH alKbIH TSI ICH/I.

3eprrey Mmoceneci. CoraH KapamactaH, Ka3zakcTaHga WHHOBAIUSIJIBIK TYpU3M OHIMICPIH
KalbIITacThIpyna  Oipkatap  kexepriiep — cakrtamyna. OmnapablH — KarapblHAa — UQPIIBIK
MHOPAKYPBUIBIMHBIH JKETKUTIKCI3 JaMybl, aiiMaKTapAarbl KbI3MET KOPCETy CalachlHbIH OipKenKi
€MECTIT1 JKOHEe XaJIbIKapajblK TOKipuOeHi oeriMaeyain Kypaeniniri 6ap. ConbiMeH Oipre, OTaHABIK
TYpU3M UHAYCTPHUSCHIH/A )KaHa MYMKIHIIKTEp Je 0ap: MEMIIEKETTIK OaraapiamMaliapibliH KOJIayhbl,
nuQpIbIK IaThopMalIapAblH IaMybl )KOHE JKac OybIH TYPUCTEPIiH MUQPIILIK MISHTIMIACPTe dKOFAPHI
CYPaHBICHI.

Makcatbl MeH MiHAeTTepi. 3epTTeyliH MakcaThl — Ka3akcTaH Typu3M HHIYCTPHUSCBIHIA
muGpablK  TpaHchopMalusl SKarnaiblHAa WHHOBALMSUIBIK TYpPU3M OHIMICPIH KalbIITACTBIPY
epeKIIeTKTepiH aikpiHaay. Ochbl MaKcaTKa JKETy YIIH TOMEHIET1AeH MiHACTTep KOWbLIA IbI:

- uu¢paslK TpaHchopMalKs YFBIMBIH TEOPHSUIBIK TYPFBIIAH Tajay;

- HMHHOBALMSUIBIK TYPU3M OHIMIECPIHIH PEKIICTIKTEPiH aHbIKTAY;

- Kazakcranga Typusm canacsinaa HUQPPIBIK MENIMISpAl eHTi3y TOXKIpuOeciH KapacThIpy;
- OTaHJBIK TYPU3MJIETi Kellepriiep MeH MyMKIHAIKTepai Oaranay.

FrulbiMM JKaHAIBIFBI JKOHE NPAKTUKAJIBIK MaHbI3bl. Makanmaga KasakcraH skarnaiibiaia
WHHOBAIUSUIBIK TYPU3M OHIMICPIH KaJBIITACTBIPYIbIH TCOPHSUIBIK OHE MPAKTUKAIBIK HETi3epi
KAapacTBIPBUIBII, HU(PIBIK TEXHOJOTHUSIIAPbI €HT13yI1H ©3€KTi KbIpJapbl alKbIHIATAbl. 3epTTEY
HOTIDKEJIEPl OTaHIBIK TYPH3MJI JAMBITY CTPATETUSCBIH IKETULIIPYre >KOHE TYPHCTIK KbhI3MET
KOPCETYUIIEP/IiH TOXKIPUOETiK )KYMBICBIHIA KOJIJaHyFa MYMKIHJIIK Oepei.

OgjeduerTepre Moy

CoHFBI KBUIAPBl TYpPHU3M CajachlH HH(PIAHABIPY TAaKBIPHIOBI ONEMIIK JACHTeWne Je,
Kazakcranna ma keHineH 3eprrenin keneni. Illerenmik rambimaap Oysr OarbITTa «smart tourismy
YFBIMBIH €HT13111, OHBI TYPUCTIK TOKIPUOEHI JKETIAIPY/ 1iH MaHbI3/Ibl TETIT1 peTiHae KapacThIpasl [1].
Mocenen, Buhalis men Amaranggana cmapT-Typu3M JAE€CTHHALUSIAPBI APKbUIbI U QPIBIK
TEXHOJIOTUSIIAP/IbIH TYPUCTEPre jKeKe KbI3MET KOpCeTyTe JKarJai kacalThIHbIH aTan etefdl [1]. An
Gretzel >xoHe opimTecTepl TYpU3MAlI CMapT-Kylere Keuipy TYpUCTIK TOKIpHOeH1 aWTapibIKTai
YKaKCcapTaThIHBIH Jonenaeial [2]. Big data, MoOuibai KockIMIIaiap MEH >KacaH[Ibl MHTEIJIEKTTIH
TypusMjeri pedniH Xiang neH Fesenmaier HaKTbI MbIcasiap apKbUibl kepcereal [3].

Konaxkainbuiblk canaceiiga Neuhofer, Buhalis sxone Ladkin nudpnasik memimaepaiy
KOHaKTapra JepOecTeHaIplIreH ToKipude YChIHyFa MYMKIH/IIK OepeTiHiH alKbpiHaan s [4]. Conpaii-
aKk Sigala oneymeTTiK JKeJIuUIepIiH TypuU3MJEri pejliHe TOKTajbll, IUQPIBIK MapKEeTHHITIH
TYTHIHYIIbUIApMEH OaiilaHbIc OpHATYAaFbl THIMIUIITIH Kepcereai [5].

KazakcTranaplk 3epTTeysepiae /e Ochl OarblT alKbIH KepiHic TaOyna. AOIpaxmMaHOBa MEH
CatbibanauH enimizaeri Typu3MIi LA pIaHAbIPYIbIH apTHIKIIBUIBIKTAPbl MEH HIEKTEYJIEPiH Tajaall,
OacThl Mocelne peTiHae WHPAKYPBUTBIMHBIH JKeTKUTIKCI3AITiH aTan eteni [11]. HypneibexoBa Men
KoxaxmeroBa TypornepaTopiapAblH HHHOBAIMSUIBIK TEXHOJIOTHSIIAPAbI €HT13y TOKIpUOECiH 3epTTell,
oNlapAbIH 0Oocekere KaOUIETTUTIKTI apTThIpyFa BIKNAIbiH kepcereni [12]. Anm  KumcanoB
KazakcTanmarbl TypuCTIK JeCTHHAIUSIAPABI NUMPIBIK 1ITepUIeTy oAICTepiH KapacThipansl [13].
Conbimen 6ipre baiitenoBa mMeH KypmanOekoBa muQpibIK miatdopManiapAblH MOJCHU TYypU3MIL
JaMBITYAaFbl MaHbI3bIHA TOKTaNaab! [15], an KongacoexoB nen CeiizaxMeToBa 3IEKTPOHIBI TYPU3M
KYHECIHIH HOPMATUBTIK-KYKBIKTBIK 0a3achIH Tangaias [16].

Peceiinik ranmpIMIapAblH €HOEKTepl Je Hazap aynapyra TypapiblK. VBanoB men TropuHa
VMHHOBAIMSUIBIK OHIMJAEPAl NaMBITYABIH aHa YPIICTEPIH CHUIATTal, TYpPU3MIET! TeXHOJIOTHSUIBIK
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mIenIMACP/IIH apTHIKIIBUTBIKTapbiH Kopceteni [ 14]. ConpiMen katap IletpoB nen JIykbsiHOBa cmapT-
KaJlaJlapIarbl TYpU3MIi TUPpIaHabIpyAbIH TOKIPHOECIH capaiarn, OHbIH aliMaKThIK JaMy casicaThlHa
BIKIABIH 3epTTeiai [17].

MewmeketTik neHrerine Kazakcranaa TypusMai nudpiraHasipy casicaTbl HAKTH KYXKaTTapMeH
uwerizgenred. «udpneik Kazakcran» Oarnapinamachl calaHbl JKaHFBIPTYABIH CTPATETHSUIBIK
OarpITTapelH  aiikeiHAakael  [8]. Typusmai nmameityasiH  2023-2029  xpuimapra  apHaiIFaH
TY)KBIPBIMJAMAChIH/IA WHHOBAIMSUIBIK OHIMJEpre epekiue Hazap ayaapeuiran [7]. Kazakcran
Pecniy6mukacer Ilpesunentinin 2023 sxwinrbl JKommaysiHaa na TypusMmIi TUGpIaHABIPYIBIH €Il
SKOHOMMKACHIH dpTapanTaHbIpy1aFbl MaHbI3bI aTarn eTuIl [6].

XanpIKapaJIbIK YHABIMAAPIBIH 3epTTeyiiepi ae Oy OarbiTThl Kosmaiasl. UNESCO xoHe
UNWTO Opranslk A3usaarbl Typyu3M MEH MOJICHU MYPaHbIH OaiJIaHBICBIH KapacTBIPHII, [UPPIIBIK
memiMaepaid penin aikeiHnanasl [10]. Conbimen katap OECD-HIH Typu3mieri MHHOBaLUsIap
Typanbl OassHaamackiHaa UQPIBIK TpaHnchopmanus enyep yiiH xahauaplk 6acekere KaOIeTTIIKTI
apTTBIPY KYpaJlbl peTinae kepcerinres [18].

Conpimen Oipre Eyponansik OmakTbiH TypU3MIi UG PIAHIBIPY KOHIHICT CasiCH KYKaTTapbl
TYPUCTIK OHIMJEP/l CTaHAapPTTay MEH JEePEKTep alMacyAblH MaHbBI3bIH Kepcereni [19]. Aszus namy
0aHKi aiiMaKTarbl HUQPIBIK HHPPAKYPBLUIBIMBI KETUAIPYAIH HHBECTUILIUSIIBIK TETIKTEPiH YCHIHAIBI
[20]. An Hynuexysinik Oank OasHaamanapbiHaa HUGPIBIK TypU3MIi KOJAAy YIIiH MEMJIEKETTIK-
KEKEMEHIIIK 9pINTECTIK TETIKTEPiH KeHIHeH KOJIaHy KaXXeTTiri kepceriireH [21].

JKanmel, KapacThIpBUTFaH FRUTBIMU eHOCKTep Ka3akcraH Typr3MiH i€ MHHOBAITUSUIBIK OHIMACPI1
KaJIBIITACTRIPYFa aWTapIIBIKTAall oJjeyeT Oap ekeHiH kepceredi. JlereHMeH, on YHIiH ITUQPIIBIK
MHOPAKYPBUIBIMIIBI JKETUIIIPY, KaAPIBIK 9JIEYyeTTi KYIEHTY, HOPMAaTUBTIK 0a3aHbl JKETUIIIPY KoHE
XaITBIKAPAITBIK TOKIPUOCHI TYPBIC OCHIMICY KaXKeT.

3eprrey aaicrepi

byn 3eprreyne KazakctaH Typu3sM HMHIYCTPUACHL, TYPHCTIK KOMIAHMSIAPIBIH KbI3METI,
conpaii-ak nudpiuslk miargpopmanap (Booking, AirBnB, Kazakh Tourism nmoprasl %&oHe jKeprilTiKTi
OHJIalH-CepBUC MpoBaiiiepiepi) 3epTTey HbICAaHbl PETIH/AE AJIBIHIBI.

3eprTey OapbIChiHIa OipHEIIE 9/IICTep MEH HHCTPYMEHTTEP KOJTAHBLIIbI:

Oneou moiny (literature review). OTaHIBIK >KOHE XaJIbIKApaJbIK FBUIBIMU Makaiaiap,
MoOHOTpadusiiap, MEMIIEKeTTIK Oarmapiamaiap MeEH CTpaTerusuiap KapacThIPBUIBI, 3EpTTey
TaKbIPbIObIHA KATHICTHI HET13T1 TEOPHUSUIIBIK YCTAHBIMIAP JKYHEJIeH .

CanbicThipMansl Tangay (comparative analysis). Ka3zakcTaHHBIH TypHU3M HHIYCTPUSACHIHIAFBI
IUGPABIK  MemiMIep  QIeMAIK  TOKIPUOEMEH  CaJbICTBIPBUIBIN,  YKCACTBIKTaphl  MEH
albIpMaIIbUIBIKTaphl aHBIKTAJIJIBL.

Konrenr-ananusz (content analysis). Typuctik miardpopmanapaslH BeO-calTTapbl MEH
MOOWJIB/II KOCHIMINIATAPBIHBIH Ma3MyHBI 3epTTenal. Tanmay OapbhIChiHIAa OHIM Typiepi, MUQPIBIK
memimMaep (oHIaiiH-0poHaay, BuptTyanasl Typiaap, AR/VR TexHonorusmapsl) )koHe TYThIHYIIBUIApFa
OaFrbITTAIFAH CEPBUCTEP ECKEPLIIII.

Cayannama xoHe cyx0Oar (survey & interview). KazakcTtangarpl TypHUCTIK KOMITAaHHSUITAPIBIH
OKUIZepl MEH KbhI3METTI MaijalaHylIbulap apachlHaa OHJAiiH-cayamHama >Kypri3iiani. CoHbIMEH
Karap, JKapThllail KypbUIBIMJaHFaH cyXx0aTTap YHBIMIACTHIPBUIBII, OJAPBIH HOTHXKETIepl MOTIHIIK
TayJay apKbUIbl OHJIEIN/I.

XKanmel anranna, KoJJaHbUIFAH dficTep KemleHi KasakcTanmarel TYpU3M HHIYCTPUSCHIHBIH
uu@pAbIK TpaHCHOPMALMACHIH >KaH-)KAKThl 3€pPTTeyre, MHHOBALMSUIBIK OHIMIEPIIH KajlbIITacy
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EPEKIICTIKTEPIH alKbIHayFa KOHE XATBIKAPAIBIK TOKIPUOEMEH CANBICThIpyFa MYMKIHIIK Oep/i.

Horuxesep

Bipinmi 3eprrey o/ici OolbIHIIa 91e0HeTTep Ma3MYHBIH TaJIay KYPTi3y OapbIChIHIAa OTaH/IBIK
KOHE XaJbIKapaJblK FBUIBIMH Makajaiap, MoHorpadusigap, MEMJIEKETTIK OariapiaManap MeH
CTpaTerusuiap KapacThIPBUIBII, 3€PTTEY TAaKbIPHIOBIHA KATBHICTBHI HETI3T1 TEOPHSIIBIK YCTaHBIMAAP
Kyhenenmi.  3eprrey  HoTmkenepi  KasakctaH — Typu3M  HMHIYCTPUSICBIHIA — ITUQPIBIK
TpaHc(OpPMAIUSHBIH, Ka3ipri >KaFJaiblH KoHE WHHOBAIMSIBIK TYypH3M OHIMJIEPIH EHTI3yJeri
MYMKIHAIKTEp MEH IIEKTEYyJIepAl aHbIKTayFa MYMKIHJIIK Oep/Ii.

XasplKapanblK ToKipuOenepal Talnaay KepceTKeHIeH, CMapT-TYpHU3M JeCTHHALUSJIAPbI
TYPHUCTIK KBI3METTEP/IiH KEKEJICH IIP1Ty1H KaMTaMachI3 €Te/Il )KOHE TYPUCTIK TOKIPUOCHI apTTHIPAIbI
[1-4]. Meicanbl, Buhalis & Amaranggana nepcoHanu3alMsuIaHFaH KbI3METTEP apKbUIbl TYPUCTIK
TOXIpHOEH1 KaKcapTy >KongapblH Kapacteipca, Gretzel et al. cmapT-Typu3MHIH Heri3zuepi MeH
JIaMyBIH XaH-XKakThl Tangarad [1]. Xiang & Fesenmaier ynken nepekrep (big data) ananutukaceia
KOJIJaHy apKbUIbl TYPHCTIK OHIMIEpAl kobajlay MEH CMapT-TypuU3MIi JIaMBITy MYMKIHIIKTEPiH
kepcertTi [2, 3].

Kazakcranmarel kargaiffa TOKTalcak, 3epTreyliep UUDpIBIK MIEemiMIAepaiH eHri3inyl ol
HIeKTEeYJi eKeHiH kepcereni. Meicanbl, XKonmacoBa OHIAWH-OpOHAAY >KYHeNepiHiH JaMblll Keie
KATKaHbIH, Oipak ailMakTBhIK JEHIeWae IIeKTeyJl KOJJaHbICTa €KeHIH artam kepcereni [16].
HypneibekoBa wmen KokaxmMeToBa WHHOBALUMSUIBIK — TEXHOJIOTHSUIAPIBI  €HTI3y  TYPHUCTIK
KOMITAaHUSTIAPABIH KBI3MET KOPCETY CalachlH JKaKCapTaThIHBIH, anaiina IT-uHpakypbuibiM MeH
KaJIpJiap JaspIIbIFBIHBIH J)KETKUTIKCI3 ekeHiH atan oTTi [ 12]. AoapaxmanoBa & CateibananH nu(PIIbIK
MICIIIMAEP/IiH EHTI31TyiH MIEKTeHTiH Herisri (akropiap peTiHme HHOPAKYPBUIBIM TaIIIbLUIBIFHL,
MHBECTULMSIBIK ILIEKTEYJIep MOHE KaApiaplblH LUQPIBIK CayaTThUIBIFBIHBIH TOMEH[ITH artamn
kepcerti [11].

Mewmnexkettik aeHreiine «Lludpasik Kazakcran» 6arnapiamacs! (2017-2025) sxone Kazakcran
PecnyOnuKkacelHBIH ~ TYpUCTIK — camachlH  JambITyIblH — 2023-2029  okpuigapra  apHaliFaH
TYKBIppIMAAaMachkl HUGPIBIK TpaHC(HOPMALUSHBI KOJIAy KOHE MHHOBAIMUIBIK ©HIMAEPAl €HIi3y
YIIH KYKBIKTBIK KOHE CTPATETUsIIBIK HeTi3/1ep yeuiHaab! [ 7, 8]. Connaii-ak, [Ipesunentrin XKomgaysl
TYypU3M JIaMBITy/la 3aMaHayu TEXHOJIOTHSIAP bl EHT13y/11H MaHbI3AbUIBIFBIH aTar Kepcerei[6].

XanpIKapaJIbIK TOKipuOenep MeH OTaHABIK 3epTTeyJiepAl caibICThipraHia, KazakcTaHHBIH
Typu3M cainacel i 1e AR/VR texnonorusinapel, big data »oHe jkacaH/ibl HHTEIUIEKT KYpalJaapbiH
KEeHIHEH KOJJaHy arblHaH apTTa Kaibiml oTeip [17, 18]. Jlerenmen, KanmocoBa 3epTTeyiHe
MOJIEHU-TaHBIM/IBIK TYPU3MI1 HU(PPIAHIBIPY apKbUIbI HHTEPAKTUBTI SKCKYPCHsIIap MEH BUPTYaIl bl
TMITEpAl €Hri3y MYMKIHJAIKTEepl KepceTiareH, Oyi OarbIT OojallakTa HHHOBALMSJIBIK TYpU3M
OHIMJIEpIH IaMBbITyFa HAKThI 5KOJI amrajsl [15].

Ocpinaiiia, onebu mony HoTwkenepi Kazakcrannarbl nudpriblk TpaHchopMaius mpolieci
0asasbIK JAeHreiie (oHnailH-OpoHIay, 3JIEKTPOHIBI TeJeMAep) KYpIill KaTKaHbIH, Oipak cmapT-
TYpU3MHIH TOJBIK MYMKIHAIKTEPIH MaifaaHy YUIIH JIEYETTiH 9Jli TOJIBIK allbIMaFaHbIH KOPCETTI.
byn 3eprrey Kazakcranma MHHOBAIMSIIBIK TYPH3M OHIMJIEPIH €HTI3Y/l JKEIEIAETY KaKeTTUIITiH
Heri3ei .

CanpICThIpMalIbl TANAY HOTHXKENIEpi

Xanbikapaiblk Taxipuoemen canbicteipy yuriH UNWTO, OECD, UNESCO ecentepi xoHe
nambira enjepaid (Eypona, Ourycrik Kopesi, Cunramyp) Typusm ctpaterusuiapsl tanjgasast [10].
3epTTey/le KOHTEHTTIK KOJTAy oJici KOJIJAHBUIBIN, 9p enjeri Hu@piblKk Typu3sM Taxipudeci
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KYHEIeHII.

CanpIcThIpMaBI TaJay HOTHIKEIEPI TOMEH/IET1 1- KecTene KopCeTiIreH:

Kecre - 1 — KazakcTan MeH JaMbIFaH ejaepaeri Hu@pJbIK TYPU3MHIH CAJIbICTHIPMAJIbI

CUNATTAMACHI
IHapamerp / .
E Eypona OnTrycrik Kopes Cunramyp Ka3zaxkcran
J
. Korapsl neHreu,
Korapsl neHrei, Bie Data Korapsl, Al
MOOWIbI1 & garOoTTap Bacranke! neHrei,
udpabik AQHAJIUTUKACHI : _
KOCBIMIIIajap, KOHE KebiHe 1acTypii
MAPKEeTHHT ) . apKBLIBI
QJIEYMETTIK KeJll BHUPTYaJIbI xapHaMa [11,12]
[1.2] OarpITTaJIFaH rrep [2.4]
HayKaHaapsl [1, ,
o4 P »kapHama [1,3] P
Kamramacei3 JlamblITl Kene xKatbIp,
. Kamramacei3 Kamramacei3 . o
Omnuaiin- ) . . | eruires, TEK Kehoip
eTUIreH, Kol eTUIreH, MOOUIIB/1 .
TeJieM . . ) XaJIBIKApaJbIK | KOHAKYMJIep MEH
. . .. |‘oeHremmi TeJieMJep KeHIHEeH :
Kayincizairi o CTaHJapTrap areHTTiKTepe
Kayincizaik [1,2] KoJimaubLiaast [1,3]
[2,4] KOJIaHbLIaab! [16]
Typucrik Keninen
P Konnausnyna,
) arbIMJIap/Ibl KOJIaHBLIY/A, . [lexTenreH,
Big Data oK N . TYPHUCTIK P TTEVIIED Me
KAy, MapupyTTap.Ibl ) ) TTEYyJIEp MEH
aHAJIUTHKAC Y PHpyTTap TOXIpUOEeHi PTIEYICP
nepcoHaNM3aIysia | Kocmapiay xKoHe ) NUIOTTHIK XKoOanap
bl KEKEJICHIPY
HFaH YCBIHBICTap YCBIHBICTAp Kacay [2.4] rana [11-15]
[3.4] [1,3] ’
Typucrix Monenu- Bupryanae Cupex KonJiaHblIaabl,
AR/VR OarbITTapAbI TaHBIM/IBIK TUJITEP MEH BUPTYAJLIBI Typaap
CepBHCTEPi | BUPTyaJabl KOpy Typu3MIE KEHIHEH | DKCKypCHUsUIap | ol DKCIIEPUMEHTTIK
MyMKiHAIT [1,2] Koimansinyaa [1,3] | [2,4] [12,15]
Konpaneinamel, Konpaneinaael,
Al/ UCTIK xkekenenaipinr | [Ipaktukana xo
2Keke ycbIHBICTAD, P AP P 8 K
Kacanapl CypakTapra €H HEMece MIEKTeYJl
yar6orTap [3,4]
HHTEJLIEKT aBTOMATTHI JKayall | MapLIpyTTap [13,14]
Gepy [1,3] [2,4]

Ecxepmy: xecme 1 damwizan endep men Kazaxcmanoazel yugpivlx mypuzm madxcipubecin
CANBICMBIPMATLL MYpOe Kopcemy YuliH agmopaap e30epi KYpacmulpaH icane xanvikapanvlk [1—4]

JHcone omarnovix [11—-16] 3epmmeynepoiy oepexmepi He2i3iHOe 23ipeH2eH.

Kectenen kepiHin TypraHnai, AaMblFaH enjepiae UUQPIBIK TEXHOJOTHsIAp TYPUCTIK
TOXKIPHOEH] TONBIKTAN KEKeNeHAIpil, MApKETHUHT MEH KbI3MET KepceTyl THiMi eredi. MbIcabl,
Onrycrik Kopest men Cunramypaa AR/VR cepBucrepi koHe jkacaH/Ibl MHTEIJIEKT HEri3iHeri

4aTOOTTap KEHIHEH KOJIJaHbLIa Ibl, OYJI TYPUCTIK OaFbITTapAbl BUPTYAJAbI TYP/€ TAaHBINI-OLTyTe )KoHE

KEKe YChIHBICTap alyFa MyMKiHJiK Oepeni [1,3,4].

Eypona ennepinze TypHUCTIK JeCTHHAIMUIAp MOOWIIB/I KOCBIMILIANAP, 9JIEYMETTIK JKeJliep

xoHe big data aHamMTHKAachl apKbUIbl TYPUCTIK aFbIMAApAbl OOJDKAIbl >KOHE MApKETHUHITIK

CTpaTerusiapabl THiMII JKocnapnaiasl [1,2].
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Kazakcranma Oy Kypangap oii OacTankpl JAeHrewae Fana gambeirad. OHIaiH OpoHay JKOHE
AJICKTPOHMIBI TOJIeMJIep KeWOlp KOHAKYWJIep MEH TYPHUCTIK areHTTIKTEpJe KOJAaHbLIaIbI, Oipak
AR/VR cepBucrepi, big data aHamuTHKachl >KOHE >KacaHIbl WHTEIUIEKT HETi3iHJAEeri memimMaep
mekreyni [11-16,18]. ConbiMeH Karap, HH(PIBIK MapKETHHITIH KeJleMi TOMEH, TYpPHUCTIK
OarpITTap/Abl HACHXATTAy KOOIHE OCTYPIIl 9AiCTepMEH XKYpri3isieai, Oyl XalbIKapaibIK ToxKipuoere
Kaparanna Kazakcranael 6acekere KaOIeTTi €Ty MyMKIHAITH TOMEHIETE .

3eprrey HoTwkenepi Kaszakcranma nudpablk TpaHchOpMAMSHBIH QJIeyeTi 0ap EKeHiH
KepceTe/Il, ajlaiijia OHbI TOJIBIK IMali1ajaHy YIIiH OipHele Keaepriiepal )KeHy KaKeT:

1. VH)pakyppUIbIMIBIK HIEKTEYJIep — KeHOIp TypUCTIK aliMaKTap/aa >KOFapbl JKbUIIaMJIbIKThI
HUHTEPHET koK [11,12].

2. KanppnapneiH mudpIibik
TEXHOJIOTHSUIAp/Ibl THIMII TTaiiAanana anmaiaet [12,15].

3. WuBectunumsiblk mekreynep — AR/VR xobanmapel MEH aHaIMTHUKAIBIK IIaT(opManapsl

CayaTTbUIbIFbIHBIH TeMeH,Z[il"i — KBIBMETKEPJICp 3aMaHayu

SHTi3y YIIiH Kap:Kbl pecypcraphl xeTkimikeis [13,14].

Ocpinaifia, XajblKapaiblK —ToXipuOere CcyicHe Kazakcranga

skckypceusuiap, AR/VR cepBuctepi, big data aHanuTukachl jkoHE kKacaHIbl MHTEIUIEKT HETi31Haer]

OTBIPHITI, BHPTYaJJIbI
KEKEJICHTIPUITeH KbI3METTEP/Ii €HT13y apKbUIbl MHHOBAIUSUIBIK TYPU3M OHIMJIEPIH JaMBITyFa HAKTHI
MYMKIHIIK Oap.

KoHTeHT-aHanu3 HoTKeNepi

KonTenT-ananu3 ofici 60MbIHIIA XaTbIKAPAIBIK KOHE Ka3aKCTAHIBIK TYPUCTIK IuiaTdopmaiap
3epTTeni. XanslKapanblk miargopmanapra Booking, Airbnb, TripAdvisor, ar oTaHIBIK pecypcTapra
Kazakh Tourism mopTayibl skoHE OipHEIIe XEePriuTKTI TyporepaTop caitrapsl eHrizuimi. Tammay
Oapeiceiaaa NVivo 12 6arnapnamacsl xxone Excel konmpansuist [1,6,9].

3eprTeyie Keleci mapamerpiiep Kapajiibl:

1. HuTepdeiic KOMKETIMALIIT — CAalTThIH HAaBUTALUSACH MEH KOJIZAHYIIIbIFA bIHFAHIbUIBIFBL.

2. Kenrinainik — maaTgopMaHbIH OpTYpIIl TULIEPAE KODKETIMII OOIyHI.

3. Busyannsl matepuanaap — porocyperrep, OeitHenep, nuadorpaduxa.

4. Buptyannel Typaap (AR/VR osnementrepi) — OarbITTapApl BUPTyalbl TaHBICTHIPY
MYMKIH/IT1.

5. TyTbIHYWIBI MIKIpJAEP] — MIOJIYJIAp MEH PEUTUHITEP/II KOPCETY Kyieci.

Kecre - 2 — XauapIikapaiablK skoHe Ka3zakcTanablK TypuCTiK miIatgopMajapaarbl
IHM(PPIBIK KbI3METTePAIH CAJBICTHIPMAJIBI CHIIATTAMACHI

HNurepdeiic Busya AR/VR T
IInarpopma T pdT H_ . . | Kenringinik FYAABT . ¥ T.HHyI{IH
KoJDKeTiMaiiri MaTepHajiap | cepBucrepi | mikipiaepi
1 2 3 4 5 6
T
Booking JKorapst 40+ Tin TosIK Bap ORI
pEeHTHHITICH
, : Ty ,
Airbnb Korapsl 30+ Tin TomnbIk bap O?HK
pEeHTHHITICH
T
TripAdvisor JKorapst 20+ Tin TosIK Bap ORI
pEeUTHHTTICH
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2-kecmeHiy Jcan2acwyl

n i B AR/VR T
Ilaarpopma HTequenc- . . | Kenriaginik M3y AILIbL ) ,¥T_bmyl?“)l
KOJIKeTiMiTiri MaTrepuaJiiap | cepBucTepi | mikipJepi
1 2 3 4 5 6
HlexTeymni,
Kazakh Tourism | Oprama 2-3 Tin HlexTeyni Kok pEUTHHT
KOK
eprUtKTl Opraia 1-2 Tin [lexreymi Kok crrey
TypornepaTopiap HEMece KOK

XanpIKapasIblK TuIaTopManap TOJIBIKKAHIBI IUMPIBIK ToxiprOe yChiHAABL HHTEpdEic
KapamaiblM >KOHE KOJDKETIMJI, KeNTuIIl Kojjay Oap, BH3yalasl MaTepHajjap MEH BHUPTYaJIbl
TypJiap TOJBIK €HT13UINeH, TYTHIHYIIBI MiKipJepi peUTHHTUTIK JKyiieMeH ychiHbUIFaH [1,2,4,17].

Kazakcranaplk rmiatdopmaiiapia xaraai oyijaeKaia meKTeyi: HHTepeiic Keiae KUbIHIBIK
TyIBIpaJIbl, KONTULAUTIK IEKTEYIi (HEeTi31HeH Ka3ak jKoHe OpBIC TUIAEpi), BU3yalAbl KOHTEHT KOJIeMi
a3, AR/VR anemeHTTepi )KOK, TYTHIHYIIBI MiKipiepi ToIbIK emec [6,9,11,12].

by kepcetkimtep Kazakcrannarbl LU PIIBbIK TYPU3M CAIACBIHBIH 1aMybIHBIH JI€YETIH alKbIH
KepceTell, acipece BUPTYyalAbl Typiap, MyJIbTUMEIUSIIBIK KOHTEHT KoHE KONTUILAUIIK calaChlHAA.

KoHTeHT-aHanM3 HOTIKENepl XallbIKapasblK TOKipuOeMmeH caiblcThipFania Kas3akcTaHHBIH
TYPHUCTIK TuIaTdopManapbl HHQPPIBIK KBI3METTEP/Il TOJIBIK KaMTHIMANTHIHBIH, ajlaif/la MOTEHIHAIIbI
0ap eKeHiH KOpCeTTi. XalbIKapallblK CTaHAAPTTAPFa JKETY YIIiH Keeci OarpITTapaa AKYMBIC XKYPrizy
KaXeT:

1. KenTinaiikTi KEHEUTY — aFbUIIIBIH, KbITAal, UCTIAH TUACPIHAC KOJDKETIM/II €TY.

2. Buptyangs! Typiaap meH AR/VR cepBucrepai eHrizy — rypucrepre 6arbITTapbl ajlibIH aja
KepceTy.

3. Busyanasl KOHTEHTTI TOJBIKTBIDY — OelfHenep, maHopaMaiblK (oTocyperrep,
uHporpaguka.

4. TyTeIHYWIBl MiKipJepl MeH PEeUTHHI XYHECiH AAaMBITy — CEHIMIUNK HEeH KOJAAHYILBI
TOXKIpUOECIH apTTHIPY.

Cayannama >xoHE cyx0aT HOTHXKeNepl

3eprrey OappicbiHna Kazakcrangarbl TypucTep MEH TYPUCTIK KOMMAHMsUIAD OKLIIEPIHIH
nUQPIBIK OHIMIEP MEH >KaHa TEXHOJOTHsIIAPAbl KOJJIaHy TIKipuOeciH Oarajmay MakcaThIHIA €Ki
HETI3r1 o/lic KOJJAHBUIJBI: OHJIAMH cayajqHaMa >KOHE >KapTbUlall KyphUIbIMAAHFaH cyx0ar. By
ONIiCTEp 3epTTEy TAKBIPHIOBIHA TOJIBIK COMKEC KEJiM, CaHIBIK YKOHE CalaliblK MAJIMETTEpi KUHAY
apKbUIbl LU(PIBIK TpaHCchopMaIHs xKaFrdalbIH Oaranayra MyMKIHJIK Oepi.

Cayannama

Cayamnama 50 TypucT apacbiHga oyaiiH pexumae Google Forms mimatdopmacskl apKbLIbI
oTki3nai. CayamHaMa CypakTapbl YIII HET13T1 OarbITKa apHaJIbI:

1. OmnunaiiH cepBUCTEPAl KOJAAHY KHULIITI;
2. JKana TexHomorustapra CeHIM JICHT el
3. Typusmueri nudpiablK eHIMIEpre CypaHbIC.

Kunanran momimertep SPSS Statistics 26 OarmapiamacbiHAa TalgaHAbl. AHaIU3 Ke3iHIE
Descriptive Statistics / Frequencies GpyHKUIusIapsl KOJJIAHBUIBII, 9p MapaMeTp OOWBIHIIA h JKOHE
MarbB3ABIK yiecTep ecentenai. HoTmkenep nmaibi3AbIK KOPCETKIMITEP KOHE AUarpaMManap apKbUIbl
BU3yaIM3allMsIIaHFaH, Oy TYpPHUCTEpIIH IMOPIBIK CEPBUCTEPAl KOJJAHY TKIPUOECIH HAKTHI
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KepceTyre MyMKIHAIK Oepi.

Kecre - 3 — TypucrepaiH oOHJIaliH-CepBUCTepAi KOJJIAHY TIkKipuOeci koHe KaHa
TeXHOJIOTUsIJIapFa ceHiM AeHreii (SPSS Tannaysl Herizinae)

[Tapamerp n % Kpickama Tycinaipme

. Typuctepain 6acsiM 6eJtiri OHIaH-
TypakTsl Typ/ie OHIAH-OpOHIaY

. 33 66% | TeXHOJIOTHSIIAPBI OeICeH I
CEpBUCTEPIH KOJIJAaHATHIH TypUCTEP .
naiianaHaapl.
VR/AR TexHONOTUAIApHIH 6 129 VR/AR TexHOMOTHsAIaphIH KOJIIaHy T
9 0
naijajgaHraH TypucTep KEH TapaMaraH.

o JXana cepBuctepre CeHIMCI3IIK IUPPIBIK
Kana TexHonorusIapra ceHiMci3ik o ) . . ) R
24 48% | eHiMAEp/l EHTI3yAET1 Kenepruiepaiy 0ipi

Oiipren TypucTep OOJIBIN OTHIP

Ecxepmy: Kecme 3 asmopnap mapanvinan SPSS Statistics 26 6azdapramaceinoa cayaniama
Homudcenepi Hezizinoe Kypacmoipviiean. Kecme SPSS-mazer Descriptive Statistics / Frequencies
@DYHKYUALAPBI APKBLILL ANLIHEAH HAKMbl 0epeKmepae CalKec a3ipeHOL.

Typucrepain kenmriniri oHIAHH-OpOHIAY CEPBUCTEPIH TYPAKTHI Konanasl, 0yi1 Kazakcranma
OHJIAMH-TEXHOJIOTHSIIAPBIH KeH TapaFaHbIH KOPCETeIl.

VR/AR TexHONOTHUIApBIH KOJIIaHy TOMEH AcHreiae — Tek 12% pecroHJeHT naialaHFaH,
OyJ1 MHHOBAIUSUIBIK HU(PIIBIK OHIMAEPAIH dJI€YETiHIH TOJBIK alllbIMaFaHbIH OlAipesi.

JKana TexHomorusiapra ceHiMci3 ik 48% pecnoHAeHTTe OaliKaIbl, OYJ1 KOFaMIaFbl ITU(PIIbIK
KBI3METTEPre CEHIM MOCEJIECIHIH MaHbI3/Ibl KEJIEPTl €KEHIH KopceTe/Ii.

Xorapsl MalbI3BIK KOPCETKIMITEP OHIAMH-OpPOHAAY CEpPBUCTEPIHIH TYypUCTEp apachlHIa
TaHbIMaJl eKeHiH aasenaece, ToMeH VR/AR konjany skoHe CEHIMCI3IIK — HU(PABIK TypU3M/II TOIBIK
EHT13Y/1H KUBIHABIKTAPBIH KOPCETE 1.

Cyxbar

CayaniHaMa  HOTHXKENEpPIH  TOJBIKTBIPY JKOHE  KOMIAHUS  JEHreHiHAer:  HUQpibIK
Tpanchopmalus mpoodiieManapbiH aHBIKTay MakcaThiHaa 10 TyprCTIK KOMITAHUS OKUTIMEH KapThUTai
KypbUIbIMJIaHFaH cyxOat etkizinai. Cyx6ar Zoom miaTgopMachlHIa OHJAWH >Kacalbll, KeWiH
MOTIHT€ TpaHCKpHUMIHUs kacansl. JKunanran momimertep NVivo OargapiamachiHa TaKbIPBIITHIK
Tajaay apKbUIbl OHIEI/II.

Cyx0at HoTHXKenepi:

TaxpIppINTHIK TasIIAy OapbIChIHIA Kellecl 0acThl MaceeNnep aHbIKTalIbl:

1. Kei3metkepnepaid UHUQPABIK cayaTTBUIBIFBI TOMEH — KOMITAHMSUIAPABIH — Keoip
KbI3METKEpJIepl KaHA TEXHOJOTHSJIAPAbI TOJBIK KOJIJIaHa anMaiiibl, Oy mUQPIBIK CepBUCTEPI
€HT13y/Jle HeT13T1 KeJepri O0bII OTHIp.

2. Xana TexHONMOTHsUIIAp/bl EHTI3yre KapKbUIBIK Mmekteyiep Oap — AR/VR Hemece
AHAIMTUKAJBIK TUIATGOpMaNIapAbl CaThI ally >KOHE €HTi3y YIIiH KOMIaHHsUIapAa KaKeTTi OrKeT
KETKLITIKCI3.

3. XanpIKTHIH KaHa CEpPBHCTEPre CEHIMCI3MIr CaKTalfaH — TypHCTep KeHOip OHJIalH *kKoHe
BUPTYaJ/Ibl KbI3METTEpre TOJIBIK ceHOeN i, OyJ1 u(pIIbIK OHIMAEP/Al €HII3yre JIeyMETTIK Keaepri
’Kacaunpl.

Cayannama MeH cyx0aT HOTHXKeNepi Oipre KapacThIPbIIFaH/Ia:
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o Kazakcranna oOHJANH-TEXHOJOTUSIIAPABl KOJAAHY JAEHreili apTeil Kene »kaTelp (66%
PECTIOHACHT TYPaKThl KOJIAHAIbI), Oy HUQPIBIK TpaHChHOPMAITUSHBIH aJFalllKbl KE3€HI
eKEHIH KepceTe/i.

e Aumaiina, VR/AR TexHomorusiapsl xoHe 0acKa MHHOBALMSUIIBIK CEPBHUCTEP 9JIi KEH TapaMaraH
(tex 12% pecrioneHT naiigaianabl).

o Korampa xaHa TEXHOJIOTHUsIIApFa CEHIM Maceneci cakranraH (48% pecrnoHACHT CEHIMCI3IIK
Ounmipres), Oy U@PIBIK OHIMAEP MEH CEPBHUCTEP/II €HTI3Yy MPOLECIHIe MaHbI3Ibl KeAepri
00JIBIIT TaOBLUIAEL.

e TypuCTIK KOMIaHUSUIAD >KaHA TEXHOJOTHSUIAPIBI CHTI3yre KapKbUIBIK INEKTEYJICPMEH,
COHJIaii-aK KbI3METKEepJICpAiH IUMPIBIK AANBIHIBIK JIEHICHIHIH TOMEHIITIMEH OeTme-0er
keneni, Oy Kasakcrannarsl HUQPIIBIK TYpU3MHIH JaMybIH OasyyiaTajbl.

Ocpl Hotmkenep Kazakcrannarbl TypusM calachlHAa HUQPPIBIK TPaHCPOPMALUSHBIH dJICyeTi
0ap eKeHiH, anaifla MHHOBALMSIIBIK LUQPIBIK OHIMIEpP MEH CepBUCTEpPAl TOJIBIK EHTI3y YIIiH
KOCBIMIIIA Iapajiap KaKeT eKeHIH HAKThI TOICIACH]II.

Amnaiina, cayaHaMara KaThICKaH TypucTep caHbl (50 pecrioHIeHT) MIeKTey i O0JFaHIbIKTaH,
QJIIHFAH HOTIDKENepi OYKUI el Typu3MiHE TOJIBIKTai JKajmbuiayra OonMaiiel. By 3eprrey
OacTankpl SMIUPUKAIIBIK JEPEKTEP/Ii YChIHFAHBIMECH, KCH ayKbIMIIbI YJTiJe KOCBIMINA 3epTTeyJiep
KYPri3y KaKeTTIrH KepceTe/li.

KopbIThbIHABI

3eprrey Hotmxkenepi Kaszakcranmarbl TypusM cajachlH IUQPIAHABIPY YAEpiCi KapKbIHJIBI
JaMBINl KeJie JKaTKaHbIH, ajlaiijja Oipkarap IIeKTeyJlepaiH Oap eKeHiH KepceTTi. XalIbIKapallbIK
TOXKIprOe MEH MIETENIIK FAIBIMIAP/IbIH SHOCKTepl MUQPPIBIK MICIIIMICPIIH TYPUCTIK TKIPUOCHI
KaKCapTyJarbl *KOHE HKOHOMMKAJBIK TUIMAUIIKTI apTTBIPYAarbl MaHbI3bIH JQJI€NJIece, OTaH/bIK
3eprTeyniep LUGPIaHIBIPYIbIH HHPPAKYPBUIBIMABIK, KAAPJbIK KOHE KYKBIKTBIK McenesaepiH
alKbIHIANTBIL.

Kazakcranaa TypusM/ii JaMbITY >KOHIHJET1 CTPAaTerusyIbIK KyKarTapa uudpiaaHaslpy 0acsiMm
OarpITTapAbIH Oipl peTiHae OENTUICHTeHIMEH, OHbI THIMJI JKY3€re achlpy YIIIH >KYHell mapanap
KakeT. Atan aWTKaH[a, TUQPIBIK MHPPAKYPBUIBIMIBL KETULIIPY, KaJIpJbIK OJIEYeTTI apTThIPY,
XaJIBIKApAJIbIK TOKIpUOEH! OeiiMaey >KOHE MEMJIEKETTIK-KEKEMEHIIIK OpINTECTIK HEeTI31HAe
MHHOBAIMSUIBIK ’K00aJIap/bl €HI13Y HEr13r1 MiHJeTTep O0IbIN TaObLIa b

3eprrey HoTwkenepi Kazakcran Typusmingeri mudpiaHabIpyIblH OipkaTap YpAICTEpiH
alikpiHganel. JlerenmeH, Oyi1 3epTTeyliH OipHelle oxicTeMenik mekTeynepl Oap. CayanHama
nepektepi Tek 50 TypUCTIIeH MeKTeNal, OyJl CTaTUCTUKAIBIK TYPFBIJIaH PENPE3eHTAaTUBTI YT OOJIBII
TabbuIMaiiibl. COHBIMEH KaTap, peClOHICHTTED IPIKTENTreH Ke3/Ie bIHFAIIBIIBIK YJITici (convenience
sampling) KOJIaHBLIAbI, COHJBIKTAH HOTHIKENEP/l KaJbl YITTHIK JEHIedre Tikenel KeHeWTyre
6onmaiinel. CayanHama HeriziHeH TypkicTaH eHIpiHAE KYPri3UIr€HIIKTeH, 0acka aliMakTapJarbl
TYpUCTIK Toxipubenep eckepiimeni. OcblFaH OaillaHBICTBI 3€pTTEY HOTIDKENepi Oenrun Oip
JICHTeI/Ie alMaKTBIK €PEKIIETIKTEPTe TOYEI Il OOJIBIT Kee/i.

by 3eprrey Kazakcranmarsl Typu3MIi TUQPIaHIbIPYABIH aFBIMIAFI aXyaJIbIH XaIBIKAPAITBIK
TOKIPUOEMEH CaJbICTBIPa OTBIPHIN TallaAbl. 3epTTEYIiH FBUIBIMU JKaHalbFel — Kaszakcran
TYpU3MiH/IE CMapT-TypU3M DIIEMEHTTEPIH E€HTI3yAIH MYMKIHIIKTEpI MEH IIEKTeyJepiH KeleH.i
anpiktan, omapasl UNWTO, OECD, UNESCO cekinai XanmslKapaiblK — YHABIMAAPIbIH
YCBHIHBIMAApPBIMEH YHJIeCTipy apkbuibl skyHeneyinge. Hortwxkenep Kazakcran toxipubecinix
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XaJIbIKapaJIbIK JIEHrere xaKbIHIayblHA YIIEC KOCcaibl, OMTKeH1 U PIbIK HHPPAKYPBUTBIM, KaIPIIbIK
oJieyeT ’KOHE MHHOBAIMSUIBIK MIEHIIMICDP CalachlHIAFbl KEMIIUTIKTEP/Il KOFa OarbITTaIFaH HAKThI
ycoiHbicTap Oepinmi. byn OGarbirra Kasakcran eHipiaik nenreiine OpranblK A3usgarbl MHQPIBIK
TYPU3MHIH YJTUIIK alaHbl 001a anajpl.

¥ coIHBICTAD

Typucrik mnardopmanapra KONTULAUTIKTI €HT13Y

— Kazakcranapl merenaik HapblKTapAa TapThIMIbl €Ty YIIIH TYpUCTIK BeO-caliTTap MeH
MOOWIIB/TI KOCBIMIIIAJIAPAbl KEMIH/IE YIII Tij/1e (Ka3aK, OpbIC, aFbIIIIBIH) YChIHY, aJl OOJIamiakTa KpITaH,
TYPIK )oHE apad TIIACPIH KOCY.

AR/VR cepBucTepiH MUIOTTHIK jk00anap/a KOIaaHy

— Mys3eilniepae, Tapuxu OpbIHAApAa >KOHE TYPHUCTIK MapLIpyTTapla TOJIBIKTHIPhUIFAH
mbIHAWBUIBIK (AR) >koHe BupTyanasl mbHAHBUIBIK (VR) TeXHOJOTHsIApbIH ChIHAKTAH OTKI3II,
KEHWiHIpeK YITTHIK JICHIei1e KCHEUTY.

Typu3sMm caackl KbI3MeTKepIIepiHe MU(PIIBIK OKBITY OaFmapiiaMaiapblH SHTI3y

— Typonepartopiap, TUATEP >KOHE KOHAKYH KbI3METKEpJiepl YIIiH mU(PIBIK MapKeTUHT, big
data, onnaitH-OpoHay *Kyiienepi OOMbIHINIA KbICKAa MEP3IML KypcTap YHBIMAACTHIPY.

MeMIIeKeTTIK-)KEKEeMEHIIIK dPINTECTIK apKbLJIbl UHBECTHUIIHS TapTy

— Smart tourism xo0anapbeiHa KeKe CEeKTOPbI OEJICEeH i TapTy YIUiH CAIBIKTBIK XKEHUIIIKTEP
MEH MHBECTHIMSIIBIK TPAHTTAp KapacThIpy.

XapIKapasbIK TOKIpUOeH1 OeriMaey

— UNWTO, UNESCO, OECD cusakrel yibIMAapablH O3BIK Toxipubecin Kazakcran
KaFJaiiblHa WKEeMJIEN €HTi3y, ocipece IepeKTepai Oackapy >XoHE Typu3mai HUDPIBIK peTTey
caJlachIH/Ia.
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FORMATION OF INNOVATIVE TOURISM PRODUCTS UNDER THE DIGITAL
TRANSFORMATION OF KAZAKHSTAN’S TOURISM INDUSTRY

Abstract. This article analyzes the processes of digital transformation in Kazakhstan’s tourism
industry in comparison with international practices. The purpose of the study is to identify the
opportunities and limitations of implementing smart technologies in the tourism sector and to align
them with the recommendations of international organizations such as UNWTO, OECD, and
UNESCO. The research methodology includes a literature review, comparative analysis, content
analysis, surveys, and expert interviews. The findings indicate significant progress in digital
infrastructure development, human resource potential, and the implementation of innovative
solutions in Kazakhstan. However, constraints remain in the use of VR/AR technologies, the full
integration of online platforms, and the development of digital skills. The conclusions presented in
the article may serve as a foundation for positioning Kazakhstan as a model hub of digital tourism in
Central Asia and bringing it closer to international standards.

Keywords: digital tourism, smart tourism, innovations, digital transformation, Kazakhstan,
international experience.
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KA34AXCTAHA

Annomauun. B cmamve paccmampugaromes npoyeccul yugpogsotl mpaucgopmayuu mypusma
6 Kazaxcmane 6 conocmaeieHuu ¢ mMexcOyYHApoOHbIM onvimoM. Llenb uccredosanus — 6vlsA8UMb
B03MOIHCHOCIU U OCPAHUYEHUSL BHEOPEHUSL CMAPM-MEXHOI02UL 8 MYPUCHCKOLL chepe U cO2naco8ams
UX C PeKOMEHOayUusAMU MaKux mexcoyHapoousix opeanusayui, kak UNWTO, OECD u UNESCO.
Memooonozus ucciedo8anus 6xka0yaem 1umepamypHsiii 0030p, CPAGHUMENbHbIN AHANU3, KOHMEHM -
aHanu3, auKkemuposauue u 3Kcnepmuvle urmepsvro. CoO21ACHO NOIYYUEHHLIM pe3yIbmamam, 6
Kaszaxcmane nabniodaemcsa 3nauumenvhulii npocpecc 8 pazsumuu yugposoi ungpacmpykmypeol,
Kaopog8o2o NomeHyuaia u 8HeOpeHuu UHHOBAYUOHHLIX peuieHuu. Bmecme ¢ mem coxpawnsomcs
npoobemsl, C53aHHbIE C 0CPAHUYEHHbIM npumeneHuem VR/AR-mexnonozuil, HenoaHot unmezpayuell
OHIIAUH-NIAMDOPM U HEOOCMAMOUHbIM YPOBHeM Yupposvix Komnemenyuti. Ilpedcmasnennvie 6
cmamve 8b1800bl MO2YM CMAmb OCHOB0U O nosuyuonuposanus Kazaxcmana 6 kauecmee
MOO€NbHOU NI0WAOKU yugposoco mypusma 6 Llenmpanvhoil Azuu u npoosudiceHus e2o Ha
MeHCOYHAPOOHDIU YPOBEHD.

Knwuesvie cnosa: yugposoii  mypusm,  cMApm-mypusm, — UHHOBAYUU,  YUDPOBas
mpancpopmayus, Kazaxcman, mesnrcoyHapoOHblli ONbIm.
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®OPMbI KYJIBTYPHOI'O B3AHMOJEHCTBHA B YC/IOBHUAX PA3BHUTHA

JOCTYITHOI'O TYPH3MA

Annomayun. Cmamus nocésweHa aHaiu3y GIUAHUs 00CMYNHO20 (D100HCEMHO20) Mypusma
Ha ¢hopMbl KYIbMYPHO20 0OMEHA MeHCOY MYPUCMAMU U MECMHbIMU dcumensamu pecuona Typkecman.
B omauuue om obwux 0630po6 memvl, ucciedoanue ONUPAEMCA HA IMAUPUYECKUE OAHHble:
anxemuposanue 171 mypucma, nocemusuiux pecuon 6 meuexue nocieone2o 200a, u 30 enyouHHvix
UHMEPBLIO C NpeoCmasumensmu MecmHo2o Hacenenus. Taxot ousaun NO360IUNL BbIAGUMb KAK
no3UumugHbvle, Max U NpooOIeMHble CMOPOHLL MENCKYIbMYPHO20 B3AUMOOCUCMEUs 6 YCI08UAX
010021cemno2o mypusma.

B pabome ymouHnenvl 0cHOGHbIE XAPAKMEPUCMUKU OIOONCEMHO20 MYypusma, npopuis e2o
VUACMHUKOB U 6bl200bl, KOMOPble OH NPUHOCUM 00eUM CMOPOHAM, A MAKdHCce 3APUKCUPOBAHbBL
npensamcmeus (A3vlKo8ol bapvep, KylIbmypHble CMepeomunvl, Hexeamrka uHgpacmpykmypvl 0
Heghopmanbho2o obwenus), ocpanuuusaowue 2ryouny obomena. Ocoboe 6nuMaHue yoensiemcs
MUnoio2uY KyibmypHo20 00MeHa — NO8ePXHOCIMHOMY, CHOHMAHHOMY U 83AUMHOMY, — KAHCOOMY U3
KOMOPbIX COOMBEMCmayen C80U YPO8eHb 808NEUEHHOCMU U YCINOUYUBOCMU 83AUMOOCUCMBUII.

Tlonyuennvle Oannbie NOKA3AU, YO, HECMOMPS HA (PpacMeHmapHvlil Xapakxmep Ky1bmypHO2O
obMeHa 8 pamkax OH0NCeMHO20 MypusmMda, NPU HATUYUU YCI08UL, NOOOEPAHCUBATOWUX OUANO2
(OocmynHas uH@pacmpykmypa, A3vIK08ble NPOSPAMMbL, COBMECHHblIE MEPONPUAMUSL), OH MOdMCem
nepepacmu 6 ycmouuusvie Gopmvl MeHcKyIbmypHo2o obwenus. Ha ocnosanuu pesynomamos
ONpoOCO8 U UHMEPBbIO NPEOlONCEHbl PEKOMEHOAYUU NO YCUTEHUI0 COYUOKYIbMYPHO20 3¢ ghexma
0100%cemHo20  mypuzma: pazeumue UHGpacmpykmypvl ONsi  HehOPMANbHbIX KOHMAKMOS,
NO00EPIHCKA MECMHBIX peMECeN U KYIbIMYPHBIX UHUYUAMUE, BHeOPEHUE NPOCPAMM MENHCKYIbIYPHO2O
00yuenus Onsi mypucmos u xcumenei. Taxum oopazom, cmamovs He MOAbKO ORUCHIBAem (eHOMeH
O00CMYNHO20 MYPU3MA, HO U OEMOHCMPUpPYem e20 IMRUPUYECKU NOOMBEPHCOEHHOE GIUAHUE HA
mpancgopmayuio 10KaAIbHOU UOEHMUYHOCIU, NOOYEPKUBAs He0OX0OUMOCb YUéma K)IbmypPHbIX
ACneKmo8 68 mypucmuyecKol noaumuxe u Gopmupys HanpaeieHus OalbHeuuux Uccie008anull 6
obaacmu ycmouyueo20 mypusma u COXpaHeHusi KyJabmypHo2o Hacaeousl.

Kntoueswvie cnosa: [ocmynuviii mypusm, KyibmypHblil 00OMeH, SMUYHbIL MYPU3M, MeCmHble

*Bisre gypsic cinTeme xacaHb3: MaxanoetoBa Y., Myxamerxan M., Acan /l., CapcenOaeB A.
@®opMBbI KyJIbTYPHOTO B3aUMOJIEUCTBHUSA B YCIOBHSIX pa3BUTHS 1ocTynHoro Typusma // Bulletin of the
International university of Tourism and Hospitality. —2025. —No3(9). — c. 128-145.
https://www.doi.org/10.62867/3007-0848.2025-3.11

*Cite us correctly: Mahanbetova U., Muhamethan M., Asan D., Sarsenbaev A. Formy
kiilturnogo vzaimodeistvia v usloviah razvitia dostupnogo turizma [Forms of cultural interaction in
the context of the development of affordable tourism] // Bulletin of the International university of
Tourism and Hospitality. —2025. —No3(9). — s. 128-145. https://www.doi.org/10.62867/3007-
0848.2025-3.11
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coobwecmaa, mypucmuyecKas npakmuKd, MexcKyJibmypHoe 3aumooeticmaue.

BBenenue

B nocnegnue aecsaTuneTuss IOCTYHHBIA TYpU3M CTPEMHTENBHO Pa3BHUBAETCA KaK OJIUH W3
HauboJiee JOCTYIHBIX CIIOCOOOB MEKKYJIbTYPHOI'O B3aUMOJAENUCTBH. BmecTe ¢ TeM, MaccoBU3aus
U yJIeUIEBJICHUE IMYTEUIECTBUM 3a4acTyl0 COIPOBOXKJIAIOTCS PUCKaMHM KYJbTYPHOW aCCUMMWIISLINH,
JKCIUTyaTaluel JIOKaJIbHBIX PECYpCOB M HAPYLIEHUEM 3TUUYECKHUX HOPM B3aUMOJEUCTBUS MEXIY
TYpUCTaMU M NPUHUMAOLMMH cooOuiectBamu. Takas cutyauus TpeOyeT IiyOOKOro M3ydeHus
HOBBIX, YCTOMUMBBIX M 3TUYHBIX MOJENEH TypHu3Ma s MUHUMHU3ALWUU HEraTUBHBIX MOCIEICTBUN
OIOJKETHOTO TypuU3Ma M MAaKCHUMM3allUd €ro MO3UTUBHOIO MOTEHIHaga. OJTO aKTyalu3upyeT
HE00XOMMOCTb OCMBICJICHHSI HOBBIX MOJENIEH Typu3Ma, OPUEHTHUPOBAHHBIX Ha B3aUMOBBITOJIHBIN
KyJbTypHBI OOMEH U YBa)KECHUE KYJIbTYPHBIX PA3TUUNN.

Hacrosiee uccnenoBaHue CTaBUT CBOEH II€NbI0 Pa3pabOTKy MPAKTHUECKH HPUMEHHMMBIX
pEKOMEHAALUN N0 Pa3BUTHIO YCTOWYMBOIO M ATUYHOIO OIOKETHOTO TypHU3Ma, KOTOPBIH Oyzaer
CIOCOOCTBOBaTh HE TOJIBKO YKPEIUICHWIO KYJIbTYpHBIX CBs3€d, HO M oOecredyeHuio OanaHca
UHTEPECOB  MEXJy TypUCTaMM, [PUHUMAIOIIMMU  COOOLIECTBAMU U TYPUCTUYECKHMHU
OpraHU3alHsIMHU.

JlocTynHbI Typu3M, Kak (hopMa JOCTYITHOTO IyTEIIECTBHS, CTal HEOTHEMJIEMOH YacThIO
COBPEMEHHOM MOOMIIBHOCTH, OCOOCHHO Cpelu NpEeACTaBUTENIeH MOJIOAEKH U TaK Ha3bIBAEMbIX
"ONBITHO-OPUEHTUPOBAHHBIX" TypucTtoB [1]. KiroueBbIMH MOTHBAalMOHHBIMH (PAKTOpPAMU 37EChH
BBICTYIIAIOT HE TOJIbKO (PMHAHCOBAsA JOCTYIHOCTh, HO ¥ 3MOLIMOHAJIbHBIE U CUMBOJINYECKUE BBITOJIbI,
[0JlyyaeMble BO BpeMs IyTeulecTBUS. BaXHBIM acnekToM BOCHPHATHSA OOPKETHOrO TypU3Ma
SIBJIIETCS CTPEMJICHHE K OUIYLICHHIO PAallMOHAIbHOM SKOHOMHHU U TOJIIYy4YEHHUS «MaKCHMyMa 3a
MUHHUMAaJIbHBIE CPEJCTBA», YTO HANPSAMYIO CBS3aHO C TEOpUEH MOTPEOUTENILCKOTO yI0BIECTBOPEHUS
[2]. OcoGeHHO Ba)KHYIO pOJIb B 3TOM KOHTEKCTE UIPAlOT BKIIOYEHHBIC MM OECIIaTHBIE 3JI€MEHTHI
cepBHca — HaNpuMep, 3aKyCKH, HANWTKU WM HeOonbline cyBeHHpbl. COINIacHO JaHHBIM
UCCIIeIOBAaHHM, TAaKUeE 3JIEMEHTHI YCHIIMBAIOT YMOLIMOHAIBbHYIO BOBJICUEHHOCTh TYpPHCTa, POPMHUPYIOT
qyBCTBO OJaroJlapHOCTH U TOCTENPUUMCTBA, a TaK)K€ MO3UTUBHO BIMSIOT Ha 00Iee BOCIPHUITHE
nytemectBus [3]. C KyJbTypHOM TOUKHM 3peHHUs, OecIIaTHbIE YTOLIEHUS, OCOOEHHO €CIH OHU
CBSI3aHbl C JIOKAJIbHOW KyXHEW, BBICTYNAIOT KaK MHCTPYMEHT MATKOW KyJIbTYPHOM HHTErpaluy.
TypucTbl 4yBCTBYIOT ce0sl HE MPOCTO MOTPEOUTENAMHU, a J0OpO MOXKAJIOBAHHBIMU T'OCTSMH, YTO
¢dopmupyet adpHeKTUBHYIO IPUBA3AHHOCTh K MECTY U MOBBIIIAET IIAHCHI HA TOBTOPHOE MOCEILIEHUE
[4]. Takum ob6pazom, mpennoyTeHue OOKETHOro TypH3Ma M MHTEpec K OeCIUIaTHBIM ycIayram
00BSCHSIETCS HE TOJIBKO SKOHOMHUYECKOH 11€1€C000pa3HOCThI0, HO U ITyOMHHBIMU SMOLIMOHAIBHBIMU
MOTPEOHOCTSAMU: B NMPU3HAHUY, TeIJIe, IPUHAJUIEKHOCTH U KOHTPOJIE HaJl COOCTBEHHBIM OIIBITOM.
OTH (akTophl N€Nal0T JAaHHBIH CEerMEHT YCTOWYMBBIM U BOCTPEOOBAHHBIM JlaXKe€ B YCIOBHSX
I00ATHHOM HEOMPENeNEHHOCTH B TYPUCTHUYECKOW WHAycTpuu [5]. B mocnemnuwe aecsaTuineTws
JTOCTYIHBIA TYpU3M CTPEMHUTEIbHO pPa3BUBAETCS KaK OAMH M3 HauOojee JOCTYIHBIX CHOCOOOB
MEXKYJIbTYPHOTO B3auMOJEHCTBUSA. BMmecTe ¢ Tem, MacCcOBU3alUs U YJELIEBIECHUE MyTEILIECTBUN
3a4acTyl0 COIPOBOXKIAIOTCS PUCKAMU KYJIbTYPHOM aCCHMUJISIIUM, SKCIUTyaTallMed JIOKalbHbBIX
PECYPCOB M HAPYIIEHUEM ITHUYECKUX HOPM B3aMMOJECHCTBUS MEXIY TYPUCTaMU U IPUHUMAIOIIMMHU
coolmiecTBaMu. JTO aKTyaJU3UpyeT HEOOXOJUMOCTh OCMBICIEHHSI HOBBIX MOJENEH Typu3Ma,
OpPUEHTHUPOBAHHBIX HA B3aMMOBBITO/IHBIN KYJbTYpPHBIH OOMEH M YBa)K€HHE KYJIbTYPHBIX pa3IHyuuil.
Lenbro HACTOSAIIETO UCCIIEIOBaHUS SIBJIIETCS pa3paboTKa peKOMEH 1Al 10 pa3BUTHIO yCTOWYMBOTO
U JTUYHOrO OIO/DKETHOTO TypH3Ma, CIIOCOOCTBYIOIIETO YKPEIJIEHUIO KYJIbTYPHBIX CBS3eM H
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MOJICP)KaHUI0 OallaHca WHTEPECOB BCEX YYAaCTHUKOB TYPHUCTHYECKOTO Ipolecca. B pamkax
MMOCTABIICHHOM 11eJM OBLITU OIIPEACTICHBI CICTYIOIINE 3aJauH:

— U3y4YUTh 0COOCHHOCTH OFOPKETHOTO TypU3Ma U KYJIBTYPHOTO OOMEHa B COBPEMEHHOM MHUPE;

— MPOAHAIM3UPOBATH CYIIECTBYIONIUE MPAKTHKH OTBETCTBEHHOTO OIO/KETHOTO TYPH3Ma;

— pa3paboTaTh MPAKTHUYECKUE PEKOMEHIAIUU Ui (OPMUPOBAHUS YCTOWYUBBIX MOAENEH
KYJIbTYPHOT'O B3aUMOJICHCTBUS B chepe OI0PKETHBIX ITyTEIICCTBUH.

OOBEKTOM HCCIIEIOBaHMSI BBICTYIAET MPOIIECC KYJIbTYPHOrO OOMEHa B paMKax OOKETHOTO
typusma. [IpeamMeTom uccieoBaHus BISIOTCS TUITBI KYJIBTYPHOTO 0OMEHa U MPAKTUKH X Pa3BUTHS
B YCJIOBUSIX OTPAHUYCHHBIX TYPHUCTHYECKUX PECYPCOB.

JIntepatypHblii 0030p

B3anmonencTere TypHUCTOB € IPUHUMAIOLIEH KYJIbTYpOH SBISIETCS KpPacyroJbHbIM KaMHEM
Typu3Ma, OJHAKO €ro MpeoOsadarolinii TOBEPXHOCTHBIA XapaKTep MPeICTaBisieT co0oil oaHy H3
KJIFOUEBBIX MPO0JIEM, OrpaHMYMBAIOLIMX KaK TIJIyOMHY BOCIPUSATHS KYyJIBTYpPHOH peanbHOCTU
TypUCTaMH, TaK W THOTEHOMAJ U IOJUIMHHOTO MEKKYJIbTYPHOIO B3aMMOIIOHMMaHUA. JlaHHBIN
JUTEPaTypHBIH 0030p CHUCTEMATH3UPYET M IOJBEPraeT KpPUTHUECKOMY aHAJIM3y CYLIECTBYIOIIME
UCCIIEI0BaHMsI, TOCBSILIEHHbIE PUUMHAM, (hOpMaM U MOCIEICTBUAM TOBEPXHOCTHOIO KYJIBTYPHOI'O
B3aUMOJICHCTBUS B cdepe Typusma. AKTYaJIbHOCTb JaHHOW TeMbl OOYyCIIOBJIEHA HE TOJIBKO
BO3PACTAIOIIUM O00BEMOM MEXIYHAPOAHBIX MyTENIECTBUI, HO U OCTPO BCTAIOIIMMHU BONPOCAMHU
MUHMMM3ALHAN HETaTUBHBIX TOCJIEACTBUIN TypU3Ma JJIsl IPUHUMAIOIIUX COOOIIECTB U MaKCUMH3aLUU
€ro MoTeHIuaa JUIst OJUIMHHOTO 00O0TrallleHus IMYHOTO U KYJbTYPHOI'O OIIbITa KaK TYpUCTOB, TaK U
MECTHOI'O HAaCEJICHUS.

AHanu3 JUTEpaTypbl BBIABISET HECKOJIbKO KIIOUEBBIX AaCIHEKTOB, CIOCOOCTBYIOIIUX
MTOBEPXHOCTHOCTHU B3aUMOJICHCTBHS, OJTHAKO HCCIIEIOBAHMUS 3a4acTyI0 (POKYCHUPYIOTCS Ha OT/ACITBHBIX
€ro MPOSIBJICHUSX, HE BCET/Ia Mpeyiarasi KOMIUIEKCHBIC pEIIeHUs Wi CpaBHUBAs MX 3(pHeKTHBHOCTS.

1. YopoméHHoe BOoCIpUsATHE KyJIbTYPhl Uepe3 BHEIIHUE aTpuOyThl: MccnenoBanus oTMeyaror,
YTO TYPUCTBl YacTO OTPAaHUYMBAIOTCS JIMIIb BHU3YaJIbHBIMA M BHEIIHUMHU aTpuOyTamu:
HallMOHAJIBbHBIMHA KOCTIOMaMH, CyBEHUpaMH, FTaCTPOHOMUYECKUMH CUMBOJIAMH [8]. DTO IPUBOJUT K
(dbopMHpOBaHUIO "THIIEPPEATUCTUYHOI0" 00pa3a KyJbTypbl Kak HabOpa SK30THUECKUX IJIEMEHTOB,
JTUIIEHHBIX BHYTPEHHEH JOrMKH U KoHTeKcTa [8]. Takol moaxos, mo MHEHMIO [7], CHIKaeT IiyOuHy
OCMBICJIEHHS M CHOCOOCTBYET (POPMUPOBAHHMIO MCKAXKEHHBIX IMpenacTaBieHui. OnHako, B JaHHOM
KOHTEKCTE HEJOCTaTOYHO H3Yy4YE€H BOINPOC O TOM, HACKOIBKO TYPUCTBI OCO3HAKOT JTY
MIOBEPXHOCTHOCTh, U Kakue (pakTopbl (HampuMmep, ypoBEHb 00pa3oBaHHs, MPEIB3ATOCTb, LU
MO€3/IKH) BIMSIOT Ha CTEMEHb TAaKoro ympoiieHus. [lpumep ¢ ynbiOkoil mponiasia cyBeHUpoB [9]
HarjlsifHO  J€MOHCTPUpPYET 3Ty NpobiieMy, OJHAKO KPUTHYECKOTO CpaBHEHHUS  TaKUX
"MOBEPXHOCTHBIX" B3aMMOAEHCTBHI ¢ Oojnee riTyOOKHMH, /i€ YJIbIOKa MOXKET ObITh MCKPEHHUM
BBIPQ)KCHUEM T'OCTEIIPUUMCTBA, B JIUTEPATYPE MPEICTABIECHO MAJIO.

2. VKpemieHHe CTEpPEeOTHIIOB 4Yepe3 TypucTudeckne Kiume: IIOBEpXHOCTHBIM KOHTAKT,
B3aMMOJICICTBYS C KyJIbTYPOH UCKIIOUUTEIHHO Yepe3 MPU3MY MAaCCOBBIX 00Pa30B U TYPUCTHUECKUX
KJIAIe, TOAKPEIUISIET CYIIECTBYIOIIME CTepeoTHunbl, a He paspymaer ux [10]. Typucr
UHTEPIPETUPYET YBUICHHOE B COOTBETCTBUM C YK€ UMEIOIIMMMUCS IpeAcTaBiIeHUsIMU. I[Ipumep
npuobperenuss comOpepo B Mekcuke [10] nimmocTpupyeT, Kak TypUCTUYECKHE MPAKTUKU MOTYT
3aKpeIUIATh CTEePEOTHNHBIA 00pa3. Kpurndeckuii aHamuM3 MOKa3bIBaeT, 4YTO OOJIBIIMHCTBO
HCCIIEIOBAaHHH OMUCHIBAIOT ATOT (PEHOMEH, HO HE MIPEJUIaraloT MEXaHU3MOB aKTUBHOTO IPEOI0TICHHUS
CTEPEOTHUIIOB B PaMKaxX MaccoBOro Typu3ma. OTCYTCTBYET CpPaBHUTENIBHBIN aHAIN3 PA3IUUHBIX

TUIIOB TYPUCTHYCCKUX IIPOAYKTOB (HaanMep, MaKCTHBIC TYpPbl TMPOTUB CAMOCTOATCIbHBIX
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My TEIECTBUI) 10 UX CKJIOHHOCTH K YCUJICHUIO UJTH Pa3pyLIEHUIO CTEPEOTHUIIOB.

3. KomMmeprmanuzanust KyJIbTyphl U €€ TTOCIeCTBH: TpeThel 3HAYMMOM TPOOIeMOI SBIISIETCS
KOMMeEpLMaIu3alus KyJbTyphl, KOrJa B3aUMOAECUCTBUE MEXIY IYTEHIECTBEHHUKOM M MECTHBIM
HACEJICHHEM CBOJUTCS K KOMMepyeckuM TpaH3akuusMm [11]. DTo TpaHchopmupyer KyiabTypy B
noTpeOuTenbCkuil mpoAaykt [12], moameHss KyJnbTypHBIH OOMeH Kymuied-nponaxend. Kax
CTpaBEAJIMBO OTMEYAETCs, 3Ta NpoljeMa HMeEeT JBOSKOE BIMSHUE: 3KOHOMHYECKHE BBITOJIBI
3a4acTyl0 COCEICTBYIOT ¢ oOelHeHUEeM cMbICioB. MccienoBaTenu [ccbuika HAa aBTOPOB, KOTOPbHIE
MOJHUMAIOT 3TOT BONPOC| YKA3bIBAIOT HA CIOHOCTH MOJHOTO M30€XKaHWs KOMMEpPLIHUAIN3AlUN B
TypU3Me, CTaBsd BOIPOC JHIIb O cTerneHu e€ BiausHusA. OJHAaKO, HEJOCTATOYHO CPABHUTEIBHOIO
aHauM3a pa3IMYHBIX CTPATeTHi KOMMEPIMAIM3allMUi: OJHM MOTYT OBITh HampaBJCHBl Ha
ayTEHTUYHOE IpE/ICTaBICHUE KYJIbTYphbl (HaIpUMep, peMEeCIeHHbIE MacTep-KIacchl), APyrue — Ha
co3llaHhe Ccyry00 KOMMEPUYECKHMX AaTTPaKLIMOHOB, 4TO TpeOyeT Oojee NeTaTbHOr0 H3Yy4EHUS U
muddepeHnraum.

4. OTcyTCcTBUE TUANIOTa Kak Oapbep i B3auMonoHuManusi: OTCyTCTBUE MOUTMHHOTO JUAIora
MEXJ1y TYPUCTAMM M MECTHBIMHM JKUTEISIMH TPEHATCTBYET TIIIYOOKOMY MEXKKYJIbTYPHOMY
noHuManuio [13]. OOMeH ctangapTHBEIMH (pa3zaMu HE PACKPBIBAET TOUKH 3PEHUS JPYTroil CTOPOHBI
U He cnocoOCTByeT 0OCYXAeHUIO 3HaYMMBIX TeM [14]. JlureparypHbiii 0030p MOKa3bIBaeT, YTO
JnaHHas mpoOiieMa IMIMPOKO OCBEIIeHa, OJHAKO Majo BHUMAHHS YAEISETCS HCCIEIOBAHUIO
KOHKPETHBIX MPAKTUK, CIOCOOCTBYIOIIMX WHULMUPOBAHUIO TUAJIOra B YCIOBUSX OIPAaHUYEHHOIO
BPEMEHH M S3BIKOBBIX OapbepoB, XapaKTepHBIX M OrJOKETHOro Typusma. Hemoctatouno
CPaBHUTENBHBIX HCCIIEOBAaHMA, KOTOpbIe OBl BBIABISUIM, Kakue (opMaThl B3aHMMOACHCTBUS
(HampuMmep, KOPOTKME BOPKIIOINBI, y4acTHE B MECTHBIX MEPOIPUSATHSIX, S3bIKOBbIE OOMEHBI)
Haunboee 3 HEeKTUBHBI 111 yCTAaHOBJICHUS AUAJIOTa.

5. Puck KyJnbTypHOTO 110K IIPU IOBEPXHOCTHOM B3aMMOJEHCTBUM: HAKOHELl, [IOBEPXHOCTHOE
B3aMMOJICIICTBIE MOXXET NapaJoKCcallbHO MPHUBECTH K KyJIbTypHOMY MoKy [15]. He3nanue
crenu(pUIecKuX HOpM MOBE/ICHNUS, HEBEPHAsl NHTEPIPETALUS )KECTOB MIIK 00BbIYae€B MOXKET BbI3BATh
pacTepsiHHOCTb U HeZlonoHnMaHue [16], ycunusas Gapbepbl BMeCTO UX npeooseHus. Kputnueckuii
aHaJIN3 BBIABJISIET, YTO OOJBIIMHCTBO MCCIEAOBAHUN OMUCHIBAIOT KyJIbTYPHBIN IIOK KaK CJIEACTBHE
r71yOOKOT0 MOTPYKEHUsI B HOBYIO KYJIbTYpY, TOTJa KaK JaHHBIM acleKT — IIOK OT MOBEPXHOCTHOTO,
HO HEMpaBWIbHO IOHATOIO B3aUMOAEUCTBUS — TpeOyeT OoJjiee MNPUCTAIBHOTO H3YUYEHHS.
Heo6xonnMo cpaBHEHHE MPUYMH W TOCIEACTBUN II0KA, BO3HHKAIOIIETO NPHU Pa3HBIX YPOBHIX
B3aUMO/JICHCTBUS, UTOOBI MMOHSATH, SIBJSETCS JIM MOBEPXHOCTHBIM KOHTAKT Bceraa 0oiee 6€30MacHbIM
B IUTaHE KyJIbTYPHOTO LIOKA.

BeiBogsl M3 0030pa JMTEpaTyphl: XOTS HCCIEIOBaHMS YOEAUTENbHO JEMOHCTPUPYIOT
CYILLIECTBOBAHME W HETAaTHUBHBIE MOCIEACTBHS MOBEPXHOCTHOTO KYJIbTYpPHOTO B3aUMOJIEHCTBHUS B
TypU3Me, CYIIECTBYIOT CYIIECTBEHHBIE NMPOOENbl B MX KPUTHUYECKOM aHAJIM3€ U CPABHUTEIHLHOM
paccmoTpenn. MHorue paboThl OMHUCHIBAIOT OTAEIbHBIE ACMEKTHl MPOOJIEMbI, HO HE IMpeaaraiT
KOMIUIEKCHOW CHCTEeMaTHU3alud NPUYMH M (OPM MOBEPXHOCTHOCTH, A TaKXKe HE CPaBHUBAIOT
3¢ (HEeKTUBHOCTh PA3NIUYHBIX CTpaTernii MUHUMHU3alUU ATUX sBIeHU. Kpome Toro, HenoctaTtouHo
BHUMAaHMS yJIEJISETCS UCCIIE0BAHUIO (DAKTOPOB, BIMSIONIMX Ha CO3HATEIILHOCTh TYPUCTOB B BHIOOpPE
rTyOuMHBI B3aMMOJEHCTBHS, U pa3padOTKe MPAKTUYECKHMX WHCTPYMEHTOB JUIS TMOOLIpeHHUs Oosee
IyOOKOTO W OCMBICJIEHHOTO MEXKYJIBTYpHOTO OOMEHa, OCOOCHHO B KOHTEKCTE OFOHKETHOTO
TypU3Ma, TJle MOBEPXHOCTHOCTb MOMKET BOCHPUHUMATHCS KaK HEM30eXHOCTh. Takum o0OpaszoM,
HACTOAIIEE MCCIEI0BAaHUE TPU3BAHO BOCHOJIHUTH OSTH MPOOEbl, MPEIIOKHUB KPUTHUUECKU
OCMBICJIEHHYI0 0a3y JUIs pa3pabOoTKu IeHCTBEHHBIX PEKOMEHJAIUM.

JIOCTYITHOCTB KyJBTYpHOTO 0OMEHa 715l OFO/KETHBIX MTyTEIIeCTBEHHIKOB
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Typusm camopeaTenbHbld - MYTEHIECTBUA C KCIOJb30BAaHUEM AaKTUBHBIX CIIOCOOOB
NEPEBIKEHUS, OpraHU3yeMble TYpHUCTaMH CaMOCTOATENbHO. J[OCTYMHBIN TypH3M MpeACTaBisIeT
co00il BUJ TYPUCTHUECKOH AESITENbHOCTH, OPUEHTUPOBAHHBIM Ha MHUHHMM3AIUIO PACXOJ0B IMPHU
coxpaHeHHH 0a30BOTO YPOBHsI KadyecTBa MyTemecTBUS. JlOCTYNMHBIA Typu3M MO3BOJISET JIOISAM C
0COOBIMU TOTPEOHOCTSIMU B JOCTYIE, BKIIIOYas OTPaHUYEHUS MOJBMXKHOCTU, 3pEHHS, ClyXa U
KOTHUTHBHBIX (DYHKIMIA, AEWCTBOBATH HE3aBUCHMO, HAa PAaBHBIX M C JOCTOMHCTBOM Oiaromaps
MPEJOCTABICHUIO TYPUCTUYECKHUX MTPOAYKTOB, YCIYT U CPEIbl, pa3pab0oTaHHBIX C yYETOM MPUHITUIIOB
YHHUBEpPCAIbHOTO JU3aiiHa. DTO OIpe/ieJieHHe 0XBaThIBAET BCEX JIIO/ICH, BKIIIOUAs MMy TEIIECTBYIOLINX
C JETbMHU B KOJISICKaxX, JIIOJIEH C MHBAJIUAHOCTBIO M TMOXHWIBIX. OCHOBHBIMH XapaKTEPUCTUKAMU
JAHHOTO TUIA TypU3Ma SIBJISIOTCS:

— CaMOCTOSATEIbHAs OPTaHU3alMsl T0E3/10K;

— UCTIOJIb30BaHUE TOCTYITHBIX BUA0B TPAHCIIOPTA U HEIOPOTOT'0 SKUIIbS;

— aKTMBHOE B3aUMOJICHCTBUE C JIOKAJIbHOH HH(PACTPYKTypOil [MECTHBIE DPBIHKH, Kade,
OOIIEeCTBEHHBIN TPAHCIIOPT];

— CTpEeMJICHHE K ayTeHTUYHBIM KYJIbTYPHBIM BIICYATICHUSIM.

B omimume OT TpamuMIMOHHOTO Typu3Ma, OIO/DKETHBIE MyTEHIECTBHUS CIOCOOCTBYIOT Oolee
TECHOMY B3aMMOJCHCTBUIO MEXAy TYpPHUCTaMH M MECTHBIMH COOOIIECTBAMU, YTO CO3HAET
MPEANOChUIKK JJIsE  OoJiee TIyOOKOro KyJIbTypHOTO oOMeHa. JlocTynm K KyJIbTYpHOW KH3HU
o0ecrieunBaeTCs TaKXKe 4Yepe3 MOHCK OeCIIaTHBIX WM HEIOPOTUX MEpONPUATUH, TaKMX Kak
yIWYHBIE (PECTUBAIN, KOHIIEPTHI, Xy/I0’KECTBEHHBIE BBICTABKH M OOIIeCTBEHHBIC 0Opsiabl. YacTo
MOMOOHBIE MEpOMPUATUS OTPAKAIOT TMOAJTUHHYIO KYJIbTYPY pPETHOHA, HE MOABEPTHYTYIO
KommMmepruanu3anuin. OOMEeH HaBBIKAMHU IMPEICTABISIET COOON albTepHATUBHYIO (popMy ydacTusi B
KyJIbTYpHOM OOMEHEe, OCHOBaHHYI0 Ha OapTepe. BianeHue MHOCTpaHHBIMHU SI3bIKAMH, HABBIKAMHU
dotorpadun, BHUIEOCHEMKH, BeO-TU3aliHA WM MPENOAaBaHHUs MOKET OBITh HCIOJIb30BAHO B
KayecTBe pecypca B OOMEH Ha KHWJIbE, MUTAHUE MM JOCTYI K 00pa30oBaTeIbHBIM M COLUAIBEHBIM
nporpammaM. Takue GopMbI B3aMMOAECHCTBUS HE TOJIBKO MUHUMU3UPYIOT (PUHAHCOBBIE 3aTPaThl, HO
U CIIOCOOCTBYIOT Pa3BUTHIO MEXKIMYHOCTHBIX CBSI3€H M TOPU3OHTAIBHBIX CETEH COJHMIAPHOCTH.
Taxum 06pazom, Ipu T0JHKHOM MOATOTOBKE M PO aKTUBHOM MO3UIIMH JOCTYIIHBIN TYpU3M CIOCOOEH
o0ecneunTh KayeCTBEHHOE KYJIbTYpHOE B3aUMOJEWCTBHE, HE YCTymarollee Mo riayOuHe Oosee
JI0poruM ¢opmam MmyTeniecTBUH.

MetonoJsiorus

WccnenoBanne onupaercss Ha CMEIIAHHBIM (KOMOMHUPOBAHHBIN) METOJ HCCIIEI0BaHUS
KOTOPBIH codyeTaeT B ceOe KaueCTBEHHBIE U KOJIMYECTBEHHBIE MTOJIXObI AJIs1 BCECTOPOHHETO U3YUYEHUs
(eHOMEHa YCTOMUYMBOIO U 3TUYHOTO OIO/KETHOro TypusMa B ropoje Typkecran. Takoil moaxon
MO3BOJISIET HE TOJBKO BBIIBUTH OOIIME 3aKOHOMEPHOCTH M CTAaTHUCTUYECKUE TEHICHLMH, HO U
yriayOuTbCs B TOHUMaHHE CYOBEKTUBHBIX OIBITOB, MOTHBAalUMil U KYyJbTYpHBIX AacCIEKTOB
B3alMOJECICTBHS.

Teopernueckas 6a3za u JIuTepaTypHbI 0030p MeTromoioruyeckass OCHOBA HCCIICIOBAHUS
BKJIIOYAET KPUTHUYECKMH aHaJdu3 TEOPETHYECKHX HCTOYHUKOB, IIOCBSILEHHBIX BOIpPOCaM
YCTOWYMBOTO  Typu3Ma, MEXKYJIbTYPHOH KOMMYHHUKAIIUM, COLMAIbHOM OTBETCTBEHHOCTH
TYPUCTUYECKUX MPAKTUK, a TaKKe Kelic-aHalu3 YCHEIIHbIX MporpamMm OIOKETHOTO Typu3Ma,
OPMEHTHUPOBAHHBIX HAa PAa3BUTHE STHYHOIO KYJIbTYPHOTO OOMEHa B pa3BUBAIOLIMXCS CTpaHaX H
pernonax. Ocoboe BHHMaHUE YAENSETCS CUCTEeMAaTHU3allMM M KPUTHUECKOMY OCMBICIECHUIO
CYLIECTBYIOIMX Pa0OT 10 MpobiieMaM KOMMEpIHaTU3alui KyJIbTypbl, KyJIbTYPHOH TOMOTreHU3aUN
U MOTEHIMAJIBHOM SKCIUTyaTallud MECTHBIX COOOIIECTB B KOHTEKCTE MAacCOBOTO U OIOKETHOTO
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Typu3Ma. BISBISITOTCS TPOOEIbl B CYIIECTBYIOLINX UCCIEAOBAHUAX, KACAIOIIUECS HEJOCTaATOYHOCTH
CPaBHHUTEIBHOTO aHalWM3a Pa3UYHBIX CTPATETHH YCTOWYMBOTO TypH3Ma H CHEHU(UKH UX
MIPUMEHEHHUS B YCIIOBUSAX KOHKPETHOM NECTHHALINHU, Takoi kak TypkecTaH.

HccnenoBatenbckas 06a3za W y4acTHUKM ucciiegoBaHuss OCHOBHOM AaKIEHT HCCIEIOBAHUS
c/ieNiaH Ha M3YYEHUHU pealbHbIX MPAKTUK B3aUMOACHCTBUS TYPUCTOB U MECTHBIX COOOIIIECTB B FOPO/JIe
TypxectaH, 4To MO3BONIAET CHOPMYIUPOBATH PEKOMEHIAIINH, UMEIOIINE MPAKTHYECKYIO IEHHOCTD
s orpaciu. s popMHUpoBaHUS penpe3eHTAaTUBHOM BHIOOPKH OBUIM MCIIOJIB30BAaHBI CIEAYIOIIHNE
METO/JIbI cOOpa SIMIUPUUECKUX JaHHBIX:

KonnyecTBeHHBIN 3Tan (aHKETUPOBaHUE): OBUIO MPOBEJACHO aHKeTupoBaHue [171] Typucros,
nocetuBmux TypkectaH B [2024-2025]. Llens aHkeTHpOBaHUS — COOP TaHHBIX O IeMOTrpapuIecKux
XapaKTepUCTUKAX, MOTUBAX MOE3AKH, BOCIPUATUH KyJIbTYPHBIX OCOOCHHOCTEH, yIOBIETBOPEHHOCTH
yCIIyraMy, OLIEHKE YpPOBHS ayTEHTHYHOCTH W YCTOMYHMBOCTH TYpPHUCTHYECKOIO OIbITa. AHKETa
BKJIIOYaJIa OTKPBITIE BOIPOCHI 715l cOOpa JonoaHuTeNbHOM nHpopmarin. (Hikee ykazana BOIpocCh
U pe3yJbTaT aHKETUPOBAHUE)

KadectBennsrii atarn 1 (3THorpaduueckre Habr01eHNsI ): OBUTH MPOBEEHBI dTHOTpadraecKkue
HaOIOACHNST B KIIIOYEBBIX TYPHCTHYECKHMX 30HaxX Typkecrana (Hampumep, y MaB3osiess XOIKH
Axmena SflcaBu, B STHOrpauuecKkux JEpeBHSIX, Ha pBIHKaX cyBeHUpoB). llenb - dukcanus
HEMOCPEACTBCHHBIX (OPM  B3aUMOJICHCTBUS MEXKAY TYPHCTaAMH HM MECTHBIMHU IKUTCIISIMH,
HaOIt0/IeHNe 32 KOMMepIHalu3aliueld KyJabTypbl, OLIEHKAa CTENEHU ayTeHTUYHOCTH MpeiaraeMbIX
MIPOJYKTOB U YCIYT.

Pe3yabTaTsl 1 00CyKICHUSA
Tabauua-1 — bapsepsbl, orpaHMYMBaOIIUe KYJbTYPHBbI 00MeH B YCJI0BUAX OI01KETHOIO
Typu3Ma

Tun Gapbepa Onucanue
S3p1KOBOI Gapbep He3nanne MecTHOTO A3bIKa 3aTPyIHAET KOMMYHHKALIHIO C
KUTENSIMU, OTPAHUYUBAET JOCTYI K MHPOPMAIIMHN O MEPONPUATHUAX U
CHMKAeT 3(PEeKTUBHOCTh KYJIBTYPHOTO B3aUMOACHCTBUSI.
ConuanbHble KynbrypHble pa3nuuusi, HEIOHUMaHKE HOPM MOBEJIEHUS U TPAAULINNA
6apbepsl MOTYT BBI3bIBaTh HEJOTIOHUMAHKE U OTUYXACHHUE MEXYy TYPUCTAMU U
MPUHUMAIOIIUM COO0IIECTBOM.
OKOHOMUYECKHE Jlaxxe Mpy MUHUMAJILHOM OIOJIKETE OCTAIOTCS pacXo/ibl Ha
Oapbepbl TPaHCIOPT, BU3bl, UHTEPHET, IUTAHUE, YTO MOYKET OrPAaHUYUTh
MPOJIOJKUTENBHOCTD U TITYOUHY y4YacTusi B KYJIBTYPHOM XKHU3HH.
NnpopmanimoHHbII Henocratok noctyna k JocToBepHO HHPOpMaLUy 0 OecIIaTHbIX
6apbep MEpPONPUATHIX, BOJIOHTEPCTBE U OOMEHE HaBbIKaMH, 0COOEHHO 6€3
3HAHUS A3bIKA WIM UHTEPHETA.
bapnepbt BromxeTHbIe MyTeIeCTBEHHUKH HEPEIKO OKa3bIBAIOTCS B YSA3BUMOM
0€301acHOCTH MOJIOXKEHUH, MTOJIBEPrasCh pPUCKaM MOIIEHHUYECTBA, HeOE30acHOTO
JKWJIbsI UJTM TPAHCIIOPTA.
[TpobGnema MecTHble TpaJUIIM1 MOTYT OBbITh aAaNITUPOBAHBI [TO]] OKUIAHUS
ayTeHTUYHOCTH TYPHUCTOB, TePSAs CBOIO MOUIMHHOCTh. DTO BBI3BIBAET ITHUECKHE BOIIPOCHI
9KCIUTyaTalluy KyJbTYPHBIX CUMBOJIOB.
llpumeuanue. Cocmasneno asmopamu

JlocTynHbIi TypHu3M, 00ecIieunBast JOCTYITHOCTD Iy TEHIECTBUH ISl IIMPOKHX CIOEB HACETICHUS

U CTUMYJIHUPYS SKOHOMHKY NPUHMMAIOLIMX PETHOHOB, OJIHOBPEMEHHO HECET ¢ co0oil psan

HETraTUBHBIX MOCIEICTBUI, 0COOEHHO B cdepe KyJIbTYpbl U COLMAIBHOW CTPYKTYPbI MECTHOIO
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coobmiectBa. CpaBHUTENBbHBINA aHaW3 (cM. Tabmuiy 1, 2. PucyHok 1-5) HarismHO 1eMOHCTPHUPYET,
YTO 3TH MTOCIE/ICTBUS 3a4acTyl0 00Jiee BBIPaXKEHbI B CETMEHTE OFOIKETHOTO TypU3Ma 110 CPABHEHUIO
C JIIOKCOBBIM, KOTOpPbIH, Oyxyum Oosee OOpPOrMM, HEpEeIKO IMOApa3yMeBaeT HHOM MOIXOA K
norpeGieHn0 U B3aumojeiictBuo. OnHuM u3 HauOosee 3aMeTHBIX J(PQPEKTOB sBISAETCA
KOMMepLMaIu3alus KyJabTypbl. B To BpeMs Kak JIIOKCOBBIN TYpU3M MOXKET BKJIIOUATh Ay TEHTUYHbIE
KyJbTypHBIE MEpOIPHATUS U TIyOOKOe MOrpy)XKeHHe (HampuMep, 4YacTHBIE YPOKH peMeced,
HKCKJIFO3UBHBIC TIOCEIEHUS UICTOPUIECKUX O0BEKTOB), OFOIKETHBIM TYPHU3M Yallle MPUBOJIUT K TOMY,
4YTO TPaJUIMOHHBIE OOPSAIbI, peMécia M 00pa3bl yTPauumBaIOT CBOM NEpBOHAYAIBHBIA CMBICT U
IIPEBpALIAlOTCS B  aJaNTHUPOBaHHbIE ‘‘CIIEKTaKnM’ s TYpUCTOB. CTpeMieHHE IpUBIECYb
MaKCHMaJbHOE  KOJMYECTBO  OIOJUKETHBIX TYpPUCTOB  MOXKET IIPUBECTH K  MacCOBOM
KOMMEPLMAIN3ALUU U [IOCTAHOBKE KYJIBTYPHBIX IPEACTABICHUH, TJI€ Ay TEHTUYHOCTb IPUHOCUTCS B
KEPTBY 3PEIMIIHOCTH U JOCTYNHOCTU. MecTHbIE TpaJuLMK aJalTUPYIOTCS Ul YIOBIETBOPEHUS
YCPEIHEHHBIX OXXKUIAHUN TYPHCTOB, TEpss CBOK IEPBOHAYAIBHYIO IIyOMHY M cnenuduky. 310
IPUBOAUT K NOTEPE KyJIbTYPHOU ayTEHTUYHOCTU: MECTHBIE TPAIULIUU U ApPXUTEKTYpa UCKaXKAIOTCS
paiu COOTBETCTBUS OXMIAHMSAM BHELIHeW ayauTopuu. Kpome TOro, mpouCcXOOUT KyJIbTypHas
rOMOT€HM3allUs — IOBCEMECTHOE paclpoCTpaHEHUE OJHOTHIHBIX Kade, CyBEeHHUpPOB U (OpMaToB
J0Cyra IPUBOJIUT K yTpaTe YHUKAIbHOCTU KyibTypHoro jJanamadra. Emeé onHum nocnencrsueMm
SIBJIIETCS YCUJICHHE COLIMAJIbHOTO HEPABEHCTBA: I0X0bl OT TYpU3Ma 3a4acTyl0 KOHIEHTPUPYIOTCS B
pyKax KpyHHBIX OM3HEC-CTPYKTYp, B TO BpEMsl KaK MECTHbIE >KMTEIU MOJIY4YarOT OrPaHUYEHHYIO
BBITOJTy JINOO BOBCE BBITECHSIOTCS M3 C(epbl NPUHATHS PEIICHNH. B HEKOTOPBIX CIydasx JOCTYTHBINA
TypU3M MOXKET HPHUBECTU K AKCIUTyaTallMM MECTHBIX COOOLIECTB, KOrJa TYPHUCTHI IOJIb3YIOTCA
HU3KUMH LIEHAMH, HE BHOCS CYILIECTBEHHOTO BKJIaJa B MECTHYIO SKOHOMHKY. JlJIi MMHUMH3ALUU
JAHHBIX PUCKOB HEOOXOAMMO BHEIPEHHUE CTpaTeruii yCTOWYMBOIO pa3BUTUA TypU3Ma,
OpPUEHTUPOBAHHBIX Ha OajlaHC MEX/1y SKOHOMHUYECKUMHU BBIFOJAMHU U COXPAHEHUEM KYJbTYPHOTO U
COLIMAJILHOT'O KamnuTana peruoHa. B uuciie Hanbonee >3pPEeKTUBHBIX CTPATEIMi MOXKHO BBIIEIUTh
CIIEyIOIIHE:

e [loaniepkka Typu3Ma, OCHOBAaHHOT'O Ha y4aCTHM MECTHOro cooOmiecTBa community-based
tourism. Pa3BuTHE rocTeBbIX JOMOB, 3THOAYJIOB U JIOKAJIbHBIX TYPOB C YUYaCTHEM CAMMX KHUTeJeH
MIO3BOJISIET IIEPEPACTIPENEIIUTD JOXOIbI B I10JIb3Y OOLINH U COXPAHUTh KUBYIO KYJIBTYPY.

e OOpa3zoBaHuEe M TNOBBILIEHHE TYPUCTCKOM I'paMOTHOCTH. BBeneHune uHGOPMAIMOHHBIX
NaMsTOK, CTeHJ0B, QR-KO/0B ¢ “KOJEKCOM YBaKUTEIBHOI'O MOBEACHHUS MOMOTaeT (popMHUPOBATH
OCO3HAaHHOE OTHOLIEHHE K KYJIbTYpE MIPUHUMAIOLIEH CTOPOHBI.

e Cepru(dukanus ayTeHTHYHBIX TNPOAYKTOB u yciayr. CozlaHue 3HAKOB KayecTBa
“ayTeHTUYHBIN NMPOAYKT’, “OTUYHBIA CYBEHUDP CTUMYJIUPYET YECTHYIO KOHKYPEHIIMIO M ITOMOTAeT
TypHCTaM OPHEHTUPOBATHCS B BBIOOpE.

e PerynupoBaHue TypUCTUYECKUX IIOTOKOB. Y CTAHOBJIEHUE KBOT U CE30HHBIX OTPaHUYEHUN HA
MOCEIEHUE YSI3BUMBIX TEPPUTOPUN CHUYKAET HArpy3Ky Ha HH(PACTPYKTYPY U KyJIbTYpHbIE OOBEKTHI.

e Pa3BuTHE KpeaTMBHOTO U 0Opa3oBaTeslbHOTO TypusMma. [IpoBeneHue MacTep-KIaccos,
racTPOHOMHUYECKHUX MapIIPYTOB, PEMECIEHHBIX BOPKILIOMOB CHOCOOCTBYeT Oojiee TiIyOoKOMy
B3aUMOJIEVICTBUIO TYPUCTOB C MECTHOM KYJIBTYpPOU.

e llH(pacTpyKTypHble HHBECTHUIIMH, TTOJIE3HBIE JJII MECTHBIX JKUTENEH. Y CTONUUBBINA TypHU3M
MIpeioiaraeT pa3BUTHE TPAHCIIOPTA, MEPEPadOTKH OTXO0B U APYTUX cep He TOIbKO B HHTEpEcax
TYpPUCTOB, HO U JUISl YJIYUILIEHUS KauecTBa KU3HHU Ha MECTE.

e [[udpoBuszanus KynbTypHOro Hacienus. Vcrmonp3oBaHHE BHUPTYalbHBIX TEXHOJIOTUH
[AR/VR-3kckypenu, nudpoBbie My3eH | CHIDKAET GU3NYECKYIO Harpy3Ky Ha KyJIbTYpHbIE OObEKTHI U
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JieNlaeT HacleaAre JOCTYIHBIM HIMPOKOH ayauTopun 6e3 yuiepOa A OpuruHana.

Pa3Butne Typusma TpedyeT KOMIUIEKCHOTO MOJIX0/a, B KOTOPOM 3KOHOMHUYECKasl BhIr0/la HE
BCTyNaeT B KOH(JIMKT C KyJIbTYPHOW HIECHTHUHOCTBIO M COLMAJIbHOM crpaBeuiuBocThi0. Kak
MOKAa3bIBAIOT CPABHUTEIbHBIC JaHHBIC U PE3y/bTAaThl aHATN3a, OIOXKETHBIA TYypU3M, MIPHU BCEX €ro
MPEUMYIIECTBAX B JIOCTYIHOCTH, TpeOyeT 0co00ro BHUMAHUS K BBICTPAMBAHHIO YCTOWYMBBIX

Mojienel, yToO0bl M30ekaTh Jerpajaldil KyJbTYPHOTO M COLMAIBbHOTO Kamurtana. llpumeHenue

BBIIMICYKA3aHHBIX CTpaTeFHﬁ, alalITUPOBAHHBIX K CHCI_II/I(i)I/IKC Pa3JINUHBIX CCIMCHTOB, ITO3BOJIUT

MHUHUMU3UPOBATL HCTATUBHBIC TIIOCICACTBHUA MACCOBOIo TypuU3Ma U COXPAaHUTH KYJIBTYPHOC

pasHooOpaszue i Oyaymux mokojaeHuid. [IpumMepsl moKka3pIBalOT, 4TO JOCTYIHBIA TYPH3M MOXKET

CTaTh PECYpPCOM JUIsl PA3BUTHSI, €CIIH OH TIOCTPOCH:

Ha YBAXCHUH K KYJIbType (CHUKEHUE TOBEPXHOCTHOCTH U KOMMEPLIMATIU3AIINH);

HAa YYacTUU MECTHBIX B IPOCKTHPOBAHMM U BEJIECHUU TypusMa (CHIKEHUE
COIIMAIbHOTO HEPABEHCTBA U DKCILIYaTalllH );

Ha CO3JaHUM YCJIOBUM I JOJITOCPOYHOIO, a HE KpaTKOCPO4YHOro sddexra
(coxpaHeHHe ayTEHTUYHOCTH U KYJIbTYPHOTO JlaHAmagdra).

Tadauua-2 — [IpuMepbl yCNEeNIHOT0 B3aUMO/IeiicTBUSL 0I0’KETHOT0 TYPU3MAa U MeCTHOM

KYJbTYPbI
Crpana/ | JlokaJbHBbIA dopmar JJ1eMeHThbI Pe3yabTarsl
peruoH KOHTEKCT B3aMMOJAEHCT | YCTOMYHUBOCTH
BHUSA
Bretnam | DTHUYECKUE Homestay, Typusm, YKpenieHue J0KaTbHOU
Calla MEHBIIIMHCTBA TPEKKUHT, OCHOBAHHBIN Ha | SKOHOMHKHU, COXPAaHEHUE
XMOHTH U J]a0 y4acTHe B y4acTUHU THOKYJIBTYPBI
OBITY OOIIUHEBI
I'py3us Bricokoropueie | DKoTypu3M, Mukponpeanpu | IloBslenne 3aHATOCTH,
CBanerusa | cemnac arpoTypusM, HUMAaTEeIbCTBO, | Pa3BUTHE CAMOOBITHOTO
YHUKQJIBHOU rOCTEBBIE IOMA | JKEHCKOE TypHpPOAYKTa
apXUTEKTYpOil y4acTHe
Kaszaxcran | Kouesas JocrtymnHbie Bosiieuenne Pacmmpenue kynpTypHOTO
ATHOAYJBl | KYJIbTYypa, STHONAPKU U HOCHUTEJIEH Typu3Ma 0e3 CTHIIN3aLIH
TpaJULMOHHBIE | MacTep- KYJbTYPBI,
peMécna KJIaCChI JIOKaJbHbIE
YCIYTH
ITepy Octposa ypy, [MpoxxuBanue y | Munumuzamust | DKOHOMHYECKast
03€epo TPaIULMOHHBI | OOLIUHBI, IIOCPEIHUKOB, CaMOCTOSATEIILHOCTh
Tutukaka | ObIT Ha y4acTHe B nmpsiMas oIulaTa | MECTHBIX XKUTEJIEH,
TPOCTHUKOBBIX IIOBCEIHEBHOU COXPaHEHHUE TpaguLuil
IJI0TaX KU3HHU
Mapoxkko | Pemeciennsie Okckypeun o | CoxpaHeHue ITognepxkka KyJIbTypHOTO
dec KBapTaJbl MacCTEpPCKUM, pemécen, HACJEeaUs, pOCT TO0XOJI0B
[KOKa, KOBpHI, psIMbIE KOHTAaKT 0€3 MacTepoB
MeTaJl | IPOJAXKH MIOCPEAHHUKOB
Ipumeuanue. Cocmasneno asmopamu

[IpuMepsl TOKa3bIBAIOT, YTO AOCTYIHBIM TypHU3M MOXKET CTaTh PECYPCOM JJI PA3BUTHSL, €CIIH

OH ITOCTPOCH:
[ ]

Ha YBaXXCHUU K KYJIBTYPE,

Ha Y4aCTUHU MCCTHBIX B IIPOCKTUPOBAHNU U BEACHHUU TypU3Ma,
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® Ha CO3JJAHUU YCJIOBUH JUIs JOATOCPOYHOI0, a HE KPaTKOCPOUYHOro 3dekra.

JIOCTYIHBI TYpHU3M MOKET OBITh MHTETPUPOBAH B JIOKAJIBHBIA KyJIBTYPHBIH KOHTEKCT Oe3
yuep6a s ay TeHTHYHOCTH, TIPH YCIIOBUH yYacTHsl MECTHOTO HAaCcEJIeHUS U COOIIOICHUS IPUHITUIIOB
YCTOMYMBOCTU. AHANN3 NPEJCTABICHHBIX IPHUMEPOB IIOKA3bIBAET, YTO OIOJKETHBIH TypU3M
CIOCOOCH BBIMOIHATH (PYHKLIHUIO HE TOJIBKO JOCTYITHOTO OT/IbIXA, HO M HHCTPYMEHTA COXPAaHEHHS U
pa3sBUTHS JIOKAIBHOW KyJbTypbl. YcHex MOJOOHBIX IPAaKTUK OOECHeunBaeTCs BOBJICUCHHEM
MECTHOTO HacelIeHUs B pa3paloTKy M pealu3aluio TYPUCTCKUX IPOIYKTOB, YBaXKEHHEM K
KyJIbTYPHOMY HAcCJICIUI0 U CJIEJNOBAaHUEM IPUHLMIIAM YCTOWYMBOCTH. TakOM MOAXOJ IO3BOJIAET
MHTETPUPOBATh JIOCTYNHBIM TYpU3M B JIOKQJIbHBIM KOHTEKCT O€3 yTpaTbl ayTEHTHUYHOCTH U
CIOCOOCTBYET (OPMHUPOBAHUIO JOJITOCPOYHOIO MOJOKHUTEIBHOIO 3PQeKTa [uid MPUHUMAIOIIUX
COOOIIIECTB.

Tpancdopmaruss MECTHOM MJEHTUYHOCTH: KaK MEHSETCS BOCHPUATHE MECTHBIMU XKUTEISIMU
CBOEH KYJbTYPBI MO BIUSHHEM IIOCTOSHHOTO B3aUMOJICHCTBUSA ¢ OI0KETHBIMU TypUCTaMH?

Tadauua-3 — Tpanchopmauuss MeCTHO HWIEHTHYHOCTH IO BJMSIHHEM OIOIKETHOIO

Typu3ma
Acnekt OnucaHue [Tpumepsnr Bnusrommue IlocnencTBus
(dakTopsl
1 2 3 4 5
KynerypHOE Kak mensiercs Ynpouenne Yacteie Kommepunanuzamms
BOCIIPUATHE BOCIIpUATHE Tpaguuui s KOHTAKTBI C KYJIBTYpBI, yTpara
COOCTBEHHOM TYpUCTOB TypUCTaMHu ayTEeHTUYHOCTH
KYJIBTYPBI
MECTHBIMU
KUTEIAMU
Conuanbuble | BrnusiHue Ha Passutne HOBBIX | PocT Typusma, PasmbiBanune
U3MEHEHUS COLIMAJIbHBIC COLIMAJIbHBIX U3MEHEHHUE TPaJULMOHHBIX
CTPYKTYpBI U poien SKOHOMHYECKHUX | COLMAIBHBIX HOPM
ITOBCETHEBHYO IIPUOPUTETOB
JKU3Hb
Oxonomuueck | Ilepeopuenranns | OTKpbITHE Beicokwuii cipoc | 3aBUCUMOCTB OT
o€ Ha TYpU3M Kak XOCTEJIOB, Kae | Ha OIOKETHOE | TYPUCTHUYECKOTO
BO3JICHICTBHE WCTOYHUK JIOXOJA | JJIs TYpPUCTOB KUITbE CEKTopa
S3pIKOBast N3meHeHus B Brenenue HeobxonumocTs | YmpoieHue pogHoro
Tpanc@opmarl | s3bIKE U 0a30BBIX (hpa3 o01eHus ¢ SI3bIKA,
ust KOMMYHMKAIlMOHH | Ha TypUCTaMHU 3aMMCTBOBAHUS
BIX MPaKTHUKaX MHOCTPaHHBIX
SI3bIKAX
MarepuanbHa | Ajpanranus [Tpucnocobnenn | TpeGoBanus IToreps
s KyJlbTypa APXUTEKTYPBHI, € JIOMOB TIOJ{ TYpPHUCTOB K TPaIUIMOHHBIX
ObITa M1 MECTHBIX | T€CTXayChl JIOCTYITHOCTH U | DJIEMEHTOB B
TOBapOB 0] yI0OCTBY TOPOJICKOM cperie
HYXbl TYPUCTOB
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Ilpooonscenue mabauyol 3

1 2 3 4 5

Unentnunocr | M3MeHeHue UyBcTBO MaccoBslit KynberypHas

b U CaMO camousieHTU(UKa | "rocTei B MIPUTOK rudpuan3anus,

BOCIIPUATHE [IUA MECTHOTO COOCTBEHHOM TYpHUCTOB, BHYTpPEHHUE
HaceJeHus nome" KYJIBTYpHBIE KOH(IIUKTBHI

0OMEHBI

Okonoruyecko | M3menenue VYBenuuenue Pa3Butne Herpananus

€ BO3JICHICTBUE | OTHOUIEHUS K WCIIOJb30BaHUs | DKOTypU3Ma U OKpY>Karollel Cpebl,
IPUPOAHBIM MIPUPOIAHBIX UHQPACTPYKTYp | U3MEHEHUE
pecypcam 00BEKTOB ISt Bl nanamadTa

Typu3ma

Tpamumonns! | Coxpanenune/mon | IlpoBenenue OxoHomuueckas | [loBepxHocTHas

€ IPAKTUKH udukanus decrtuBaneii st | BHITOJA OT JNEMOHCTPALIMS
00bIYaeB u TypUCTOB KYJIBTYpPHBIX Tpaguui
TpaguIIHI MEPONPUATHH

Ipumeuanue. Cocmasneno asmopamu

Tabanna-4 — Bausinue unpoBbIX TEXHOJIOTHI HA JOCTYIIHBINH TYPH3M

AcnekT Onucanue ITpumepsl Bo3smokHOE BiausHUE Ha
wiaThopm u MECTHOE COOOIIECTBO
UHCTPYMEHTOB
Hoctyn TypucTel HaxonAT OecriaTHbIE Couchsurfing, | MecTHbIe XUTENH Yalle
uH(pOpMaIMU | MEPOTIPUATHUS, TPOTPAMMBbI Workaway, B3aMMOJICHCTBYIOT C
BOJIOHTEPCTBA, KUIBE Y Skyscanner, TypUCTaMH HaIpPsAMYIO,
MECTHBIX U HH()OPMAIIHIO O Google Maps MUHYS IOCPEIHUKOB.
TpaguIusax 0e3 yuacTus
TyphupMm.
Couumanbupie | TypuCTBI 001IAIOTCS C Facebook, [ToBbIaercs
CEeTH MECTHBIMH, ACITATCS Instagram, KOJINYECTBO
PEKOMEHIALNSAMH U UILYT Telegram- He(OpMaTbHBIX KOHTaKTOB
MIOITYTYMKOB YEPE3 COLICETH U TPy, U KYJIBTYPHOTO 0OMeHa.
bopyMBl. TripAdvisor,
Reddit
DKOHOMUS CpaBHeHHeE 1I€H, OHJIaiH- Booking.com, | TloBsilieHHBIH CIpOC Ha
CpEACTB OpOHUpOBAHUE, CKUJIKH U Airbnb, HEJIOPOTHE JIOKAJIbHBIE
IPOMO-aKIIMHU AENaroT Moe3ku | Aviasales, CEPBUCHI; KOHKYPEHIIUS C
JIEIIEBIIE U JOCTYIIHEE. BlaBlaCar TPaJUIIIOHHBIM OU3HECOM.

prweltaHue. Cocmasneno asmopamu

BriBoa: TexHonornu aenaroT KyJbTypHBIH OOMEH Oojiee JTOCTYIHBIM, CHUXAs SI3BIKOBBIC U
(huHaHCOBBIEC OaphEpHI.

KyneTypHblli 00MEH B paMKax JOCTYITHOTO W JIAaKIIEpU Typu3Ma UMEET CBOM YHHKaJIbHBIE
YepThl U TOCIEACTBUS. BakHO y4YUTBHIBaTh KOHTEKCT - KAaK PETMOHAIbHBIM, TaK M COLUAIBHO-
SKOHOMHYECKUN - YTOOBI TMOHSATH BIUSHUE KaXJOr0 THIA TypU3Ma HAa MECTHYIO KYJIbTYpY.
HccnenoBanue STUX acleKTOB MOXET IMOMOYB B pa3paboTke Oojiee YCTOWUYUBBIX MPAKTHUK B cepe
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Typu3Ma.
Taoauna-5 — CpaBHUTEJbHbIN aHAJIU3: JOCTYNHBIN VS. JaKIIEPH TYPU3M B KOHTEKCTe
KYJbTYPHOI0 00MeHa

Acniekr JlOCTyIIHBIN TypU3M Jlakmepu Typusm

dopma CrnionTanHoe, Opranu3oBaHHBIE,

KyJIbTYPHOT'O HENOCPEACTBEHHOE YUaCTHE B JKCKJIIO3UBHBIE MEPOIIPUATHS

oOMeHa IIOBCEIHEBHOM ’KM3HU MECTHBIX [4aCTHBIE SKCKYPCHH, BCTPEUH |
KUTEIIeN

Biisinue na ITonnepkka MECTHBIX Yacto B3aMMOJEHCTBHE Yepe3

MECTHOE OU3HECOB, pemecel MEXTyHapOIHbIE OPEHIBI

HACEJICHHUE

DKOHOMUYECKOE IToBbIIEHHE TOXOIOB Ha NuBectunuu B

BIIMSTHUE MeCTax, pa3BUTHE MUKPOIKOHOMUKH | MHPPACTPYKTYpPYy U COXpAHEHUE

00BEKTOB Haclleus

HerarusHsble [lepenaceliieHne, Harpy3ka Ha W305411s1 MECTHBIX KUTEIEH,

P PeKTHI pecypebl, CHUKEHHUE KaueCTBa «TeTTO /7151 O0raThiX», MOTeps
KU3HU AyTEHTUYHOCTH

Tun KyasTypHOTO [ToBceHEBHBIN, JOCTYIIHBIH, Kypupyemsli, anmuTapHsIi,

OIIbITa YJIMYHBIA MMMEpCUBHBIN

Tunuuselil pernon PasBuBaroniuecs crpaHsl, Pa3Butsle cTpaHsbl, ropoaa
CEJIbCKUE PaliOHbI

®dopmar Yepes ppIHKH, XOCTEIIBI, Yepes racTpoHOMUYECKUE

B3aUMOJICHCTBUS TPAHCIOPT, YIUYHYIO KYJIBTYPY TYpBbl, apT-MEPONPUSITUSL, Oy THK-

OTEeIIN

Ipumeuanue. Cocmasneno asmopamu

BbiBOA: AOCTYNHBIA Typu3M YCHUJIMBAET TOPU3OHTAJIbHBINA, MEXJIMYHOCTHBIN KyJIbTYPHBIN
OoOMEeH, B TO BpeMs KaK TPaJUIUOHHBIA TYpHU3M CIOCOOCTBYET MHCTHUTYLIMOHAIBLHON MOAJIEPIKKE U
IUTAPHOMY TOTPEONCHUIO KyJIbTypbl. OddeKkTuBHas TypuUCTHUECKass CTpaTerus JOJDKHA
HMHTErpupoBaTh 00a CErMEHTa pajyl YCTOMYUBOTO KYJbTYpPHOTO PAa3BUTHS.

Peszynomamer ankemuposanue

Kon-Bo pecnonneHTOB Ha MHTEpBbIO: HEe MeHee 171. Mecto ompoca: a’pomnopt, BOK3all,
MaB3osieir Xomku Axmera Slccayu, TOCTUHMIBL. B Tmiepuosl OTKpBITHE TYypHUCTUYECKOTO CE30HA.
Pe3ynbraThl onpoca CBHUIETEIbCTBYIOT O TOM, YTO OOJIBIIMHCTBO PECIIOHAEHTOB BOCIPUHHMAIOT
KyabTypy TypkecTaHa Kak HMCTOPUYECKH 3HAUYMMYK) M TECHO CBS3aHHYK C HCIAMCKHUMHM U
TIOPDKCKUMH Tpaauiusmu. HaumbGonee mnomynspHbIM OTBETOM cTayl BapuaHT «Vcropuueckas,
UCIIaMCKas U TIOpKCKas KyJabTypa» [35,1%]. (pucyHok 1). UTo kacaeTcst KylIbTypHONH HACHTUYHOCTH,
PECTIIOHJEHTHI Yallle BCEro MOAYEPKUBAIM BaXXHOCTh TyXOBHOCTU M YB@KEHHUS K TPaAWULHUSAM, YTO
OTpakaeT IIy0OKyI0 CBS3b C UCTOPUUECKUMHU KOPHSMHU M ATHOKYJIBTYPHBIM €IUHCTBOM (42,7%).
(pucyHOK 2)
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@ LyxoBHOCTL, yBAXEHWME K TPAANLMAM 1
TIOPKCKO@ @AUHCTRO.

@ Ces3b ¢ uCTOpUENR, MCNaMCKne
LEHHOCTH ¥ FOPAOCTH 38 KOPHU
Tpaguumm, R3biK, Bepa 1 yBaxeHue K
npeaxam

Pucynox 1. Ymo, no eauiemy mueHuro, cocmagisiem "Hacmosiuyyro
MYpPKeCMAaHcKyo uOeHmuyHocms'"?

171 orser

@ Cumson Qyx0BHOCTH M TIOPKCKOTO
Hacneauns

. MC'ODMCNRQ. HCNAMCKan K NOPKCKan
KyneTypa
Kynbrypa ¢ rnyGoxoi ncropued v

AYXOBHBIMM KOPHAMM
@ Cnusnme Tpaguumit, Beps! U HCTOPHM

Pucynox 2. Kaxk 6v1 et onucanu xyromypy Typxecmana?

YV OOJIBIIMHCTBA OIMIPOMICHHBIX ITOBCCAHCBHOC MMOBCACHUEC, CTHJIb OACKIbI U p€Yb IIPAKTUYCCKHU
HE N3MEHWINCH. VICKIIIOYeHNe COCTAaBIIsIET MOJIOIEKD, HA KOTOPOM 3aMETHO JIETKOEe CTHIIMCTHYECKOE
BJIMAHHUC B OACKIC U SA3BIKC — BKPAIUICHUA aHITIMOHU3MOB U OoJtee ((FJIO6aJIH3HpOBaHHBII>'I)) cTHIb. B
TO K€ BPEMA, 3HAYUTCIIbHAA 4aCTh PCCIIOHACHTOB OTMCTUJIAa MHCHOCHUPOBAHNEC HEKOTOPBIX O6p$II[OB
" 3JICMCHTOB KYJIbTYPbI IAJId TYPUCTOB, 4YTO HNPHUBEIIO K YJaCTUYHOH NoTepe UX AyTCHTUYHOCTH.
Hexotopble Tpaauiuu, 0cCOOEHHO CBA3aHHBIE C OBITOM M CEMEWHBIM YKJIAJO0M, YTPAaTHJIU CBOIO
CTPOTOCTh, YTO OOBSCHSAETCS CKOpee mpoleccaMu ypOaHM3aluu W CMEHOM oOpas3a XKM3HM, 4YeM
IPSIMBIM BO3/IEMCTBUEM Typu3Ma. (PUCYHOK 3)

B koHTekcTe n3meHeHuit 3a nocneanue 5—10 ner, npeobiagaroniuM MHEHHEM CTallo pa3BUTHE
TypUCTHUYECKON HHPACTPYKTYpBl U KylbTypHOro Typusma (40,9%), yTo moaTBep>KAaeT BIAMSHUE
TypHU3Ma Kak JIBUXKYIIEeH CHIIbI B TpaHC(OPMALIMU KyJIbTypHOT0 JaHamadTa roposa. Takum o6pazom,
MOXKHO 3aKJIOYWTh, YTO Typu3M B TypkecraHe HE TOJBKO CIOCOOCTBYET HSKOHOMHUYECKOMY
Pa3sBUTHUIO, HO W BJIMACT Ha HNCPCOCMLICIICHHUE U OOHOBJIEHUE Ky.HI)TypHOI\/JI NICHTUYHOCTHU,
OAHOBPEMCHHO YCHJIMBad MHTCPEC K HACIICAUIO U TpaJUIIHUAM PETHOHA.

KitoueBble MHCalTBl (Ha OCHOBE THUIIOTE3): AHAIU3 TYPUCTUYECKHMX ITOTOKOB BBISIBUJ
KJItoueBble ocoOeHHoCTH: Oosiee 60% TypHCTOB MOCEUIAIOT PETUOH MO PEIUTHO3HBIM MOTUBAM, NPU
cpenHell mpoJOoLKUTENbHOCTH BU3UTa 2,5 nHs. bonpmmuHcTBO (G0nee 70%) myTemecTBEHHUKOB
I0JIb3YIOTCS BHYTPEHHUM TPAHCIIOPTOM — aBTOOYyCaMH U TaKCH.
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171 oteer

® [a, cran(a) 6onbwe obpawars
BHUMAHWE HA BHELWHWA BUA W Pedb.

o UyTe GONbIWE rOBOPK HA BHINWACKOM W
PYCCKOM
Her, cTapance ocTapaTech coBOR, HO
cran(a) Gonee oTKPLITEIM{OR)

Pucynox 3. H3menunoco i eauie nogeoexie, Chitilb 00exHcobl,
peusb u3-3a 00ueHus ¢ mypucmamu?

Oo6cy:xnenus

Ananu3 ¢GopM KyJIbTYpPHOTO B3aUMOJCHCTBUS B YCIOBHSIX Pa3BUTHS JOCTYIHOTO TypHU3Ma
BBISIBIJI  KOMIUICKCHYIO — TPaHC(OPMALMIO  COLMOKYJIBTYPHBIX  HPAKTUK, OOYCIOBICHHYIO
CTpEMJICHHEM K WHKJIFO3UU B YCTONYMBOMY pa3BUTHIO. COBPEMEHHBIE TEHICHIIMH B TYPHUCTUIECKOM
cdepe IeMOHCTPUPYIOT OTXO/ OT UEPAPXUUECKUX MOJIENeH KyJIbTypHOro oOMeHa B CTOPOHY Ooiiee
MAPUTETHBIX, TOPU3OHTAIBHBIX (OPM B3aUMOJEUCTBHUS, YTO OCOOCHHO AaKTyaJbHO B KOHTEKCTE
oOecriedeHus JOCTYITHOCTH Typu3Ma JUIsl BceX Kareropuil Hapoga. OgHON M3 KIHOYEBBIX (GopM
KyJIbTYPHOT'O B3aMMOJICHCTBHSI, YCHIIMBAIOIICHCS B YCIOBHUSIX WHKIIO3UBHOTO TypuU3Ma, SBISETCS
ydacTHE B JIOKQJIbHBIX KYJIBTYpHBIX IMpPaKTUKaXx Ha I[paBaX paBHOMPABHBIX CYOBEKTOB
B3aMMOJICHCTBHS. DTO HAXOAUT OTPAXKEHHE B POCTE MOMYJISIPHOCTH MPOTPAMM STHOTPAPHUECKOTrO U
COOBITHITHOTO TYypH3Ma, aJaNTHPOBAHHBIX C Y4ETOM (DU3MUYECKHX, CEHCOPHBIX M KOTHUTHUBHBIX
0CcO0EHHOCTEH pa3IMuHBIX TPy TyprcToB. [1og00HEIH Gopmar criocoOcTByeT POPMUPOBAHUIO HE
TOJIBKO KYJIbTYPHOI KOMITETEHTHOCTH, HO ¥ B3AUMHOTO YBXCHHUS U IMITATUU MEKIY yUYaCTHUKAMHU
MEXKYJIBTYPHOTO JHAJIOTa.

3HAUUTENBHYIO POJb B PAa3BUTUM HOBBIX (HOPM B3aUMOACHCTBHS HUrpaloT UU(POBHIE
TEXHOJIOTUH, OOeCIeUyrBaloIue JOCTYNl K KYyJbTYPHOMY HACJIEIUI0 B YCIOBHUAX OTpaHUYECHHUS
¢usnyeckoil MoOMIBHOCTH. BupTyanbHble My3eu, AONOJIHEHHAs W BUpPTyalbHas pPEaJbHOCTB,
ayJuoOruJbel ¢ (PyHKIUAMH TH(QIOKOMMEHTApUs U CYpIONEpeBOAa CTAHOBATCS HEOTHEMIIEMBIMHU
WHCTPYMEHTAMH BKJIIOUEHHS IMUPOKUX CIOEB HacelleHHs! B KyJbTypHBIH 0OMeH. Takum o0Opaszom,
nudpoBuzaius  CrocoOCTBYeT yCTPAaHEHHMIO OapbepoB W CO3Ja€T BO3MOXKHOCTH IS
WHTCHCU(UKAIINH KyJIbTYPHON KOMMyHUKaIH. OTHaK0, HECMOTPS Ha MOJIOKUTEIbHBIC TEHICHITHIH,
pa3BUTHE JIOCTYIHOTO TypU3Ma COIPSDKEHO C PSAIOM BBI30BOB. B 94acTHOCTH, CYIIECTBYET PHUCK
MOBEPXHOCTHOM HMHTEPIpETAlMy KYyJbTYpPHBIX ()EHOMEHOB B CTPEMJIEHHHM cjelaTh HUX Oosee
MOHATHBIMU U «YAOOHBIMU» JUIS IIMPOKOW aynuTopuu. Takas peayKIusi MOXKET NPHUBECTH K
MCKa)KEHUIO CMBICIIA KYJIbTYPHBIX MPAKTUK, YTPaTe JTOKAIbHON UACHTUYHOCTH U KOMMEPIIMATHU3alluu
TPaAULIUOHHBIX QOPM.

Kpome toro, coxpansiercss mpodiieMa aCHMMETPUYHOCTH KYJIBTYpHOTO OOMEHa, OCOOCHHO B
ClTydasiX, KOT/Ia TYPHUCT BBICTYIAeT B POJH MOTPEOUTENS, a MPUHUMAIOIIEe COOOIIECTBO — B POJIU
o0bekTa nemMoHcTpanuu. [IpeogoneHue 3TOM AUCTPOIIOPIUU BO3MOXKHO TPH YCIOBHH Pa3BUTHS
KOOIIEPATUBHBIX MOJIeNeld B3aWMOJICHCTBUS, OCHOBAaHHBIX Ha MPHHIOWINAX TAPTHIUMAINA U
COyYacTHs B CO3/IaHUM TyPUCTHUYECKOTO IPOIYKTa.

Taxum 006pazom, KyJIbTYpHOE B3aUMOJICHCTBHE B YCIOBUSAX JOCTYITHOTO TypU3Ma IpHOOpeTaeT
MOJIMIIEHTPUYHBIA M WMHKJIIO3UBHBIN XapakTep, BOWpas B ce0s Kak TpaJulMOHHBIE, TaK U
MHHOBAIMOHHBIE (popMbl KOMMYHHKaMU. OHO TpeOyeT MepeoCMbICIIEHUs] KOHIIETIIUI KyJIbTYpPHOH
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MEIMAaTUBHOCTH M TYPUCTCKOTO ONBITA B CBETE PACIIUPSAIOMIMXCS BO3MOXXHOCTEH ydacTHsl.
[lepcieKTUBHBIM HaINpaBICHUEM NAJBHEHIINX HWCCIECIOBAHUN BUIWUTCS MEXKIUCIUIIIIMHAPHBINA
aHaJIN3 BIUSHMS JTOCTYITHOTO TypH3Ma Ha KyJIbTYPHYIO YCTOHYHUBOCTb TEPPUTOPUI U POPMHUPOBAHUE
HOBBIX MJIEHTUYHOCTEN B TYPUCTCKO-KYJIBTYPHOM MPOCTPAHCTBE.
Krnacrepuzanust pakTopoB KyJIbTYpHOTO B3aUMOJICHCTBUS B YCIOBHSIX JOCTYITHOTO TypU3MA.

Ha OCHOBC aHaJIn3a aKTyaJIBHBIX COoIlMaJIbHBIX, KyJILTyprIX, SKOHOMHUYCCKUX U
KOMMYHHKAITMOHHBIX (PaKTOPOB, BIHUSAIOIIMX Ha pa3BUTHE (OPM KyJIbTYPHOTO B3aMMOJICHCTBHS B
YCJIOBHSX JIOCTYIHOTO Typu3Ma, HaMH OBUIM BBIICJICHBI YETHIPE YCIOBHBIX Kiactepa. JlaHHas
KJIACTEpU3AIMs OINUPACTCA Ha TEOPETUUYECKYIO THUIIOJIOTHIO W JIMIUPHYECKH OOOCHOBAHHBIC
B3aUMOCBSI3U MEXKIY ITEPEMEHHBIMU (PUCYHOK-S).

HHTteprnipeTarus KiacTepoB

WNHukmi03uBHOE  KYJIBTYPHOE YYacTHE: OTPaKaeT HAmpaBICHHOCTh Ha oOecreueHue
Ky.HBTypHBIX HpaB YHSBHMBIX rpynn HaACCJICHUs, BKJIIO4Yas JIIOI[GfI C HUHBAJIMAHOCTBIO, ITOXHUJIIBIX
TypuctoB U aAp. OCHOBHOE BHUMAaHHUE YJEISICTCS CO3JaHHIO 0e30aphepHON Cpebl, JOCTYITHON
UHPPACTPYKTYPHI M OPraHU3alUN MEPOIIPUATHH, BKIIFOYAIOIINX PA3INYHbIC KATETOPHH HACEIICHHS.

MecTHOE KyJIbTYpHOE MPOU3BOJACTBO: CBS3aH C JOKAIW30BAHHBIMHU (popMaMH KyJIbTYpHOI
aKTUBHOCTH, B KOTOPBIX BaXXHYIO pOJIb UTPAIOT MPEICTAaBUTEIM MECTHBIX coobmiectB. Typusm
CTaHOBUTCS MHCTPYMEHTOM COXPaHEHUS U MPO/IBIKEHUSI HEMaTEePUAIbHOTO KYJIBTYPHOTO HACIE U,
a Takke (aKTOPOM MOIEPIKKHU JIOKATBHONW SKOHOMUKH

M LleHHOCTU 1 NAEHTOYHOCTb

o 231;23%
28;31% B MeXKy/bTypHas KOMMYHMKaLMA

MecTHoe KynbTypHOE
23,1%; 23% NpPOn3BOACTBO

23,1%; 23% B VIHK/103UBHOE KY/IbTYPHOE
ydactu

PucyHok-5S — YciaoBHblIe KiacTepbl KyJbTYPHOIO B3aUMOACHCTBHUS

MexKynbTypHasi KOMMYHUKAIUS: BKIIOYaeT (akTopbl, 0OecreurnBaroiie B3auMo ieiicTBHe
MEX1y IPEICTaBUTENSAMU Pa3IMUHBIX KYJIbTYp Yepe3 MYJIbTHI3bIYHYI0 KOMMYHHUKALINIO, HU(POBBIE
TEXHOJOTUM U OHJIAWH-IIaTGOpMBL. DTOT KJACTep MOJYEPKUBAET 3HAYEHHE JIOCTYIHOCTH
KyJIbTYpHOH HHGOPMAIIMU U BUPTYAJIBHOTO KYJIbTYPHOTO OOMEHA.

llenHOCTH M WIOEHTHYHOCTH: (DOKYyCHpPYeTCs Ha TIIyOMHHBIX MEXaHH3MaX KyJIbTypHOM
CaMOMJIEHTH(HUKAIIMKA U KOJUIEKTUBHOTO YYacTHS B KYJbTYPHBIX MpaKTHKax. 37ech 0co0yI0 poJib
UrpaeT rOpu30HTAIBHOE B3aUMOICHCTBHE MEXK/Ty Pa3IMUHBIMU KYJIbTYpaMH, B TOM YHCIIe B opmare
COBMECTHOI'O TBOPUYECTBA U IIPOCKTHOM AEATEIBHOCTH.

3aki04eHnne
B Xxozme naHHOrO wHcCCiIeIOBaHUS, OCHOBAHHOTO HAa CMEHNIAHHOM METOJE, BKIIOYAOIIEM
anketupoBaHue 171 typucra u uaTEpBBIO ¢ 30 pEeICTaBUTEIIMA MECTHOTO HaceneHus TypkecraHa,
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ObUIN TOJIyY€Hbl SMIUPUYECKHUE JAHHbIC, MOATBEPXKIAIOIINE JBOWCTBEHHBIH XapaKTep BIIUSHUSI
010 KeTHOTO TypHu3Ma. C OTHON CTOPOHBI, UCCIICOBAHKE BBISIBIIIO 3HAYUTEIBHBINA MOJOKUTETHHBINA
MOTEHIMA OIOPKETHOTO TypU3Ma Ul MEXKYJIbTYPHOTO JTHAIora U COLMAIbHO-I)KOHOMHYECKOTO
pazButusa. 72% ONPOILIEHHBIX TYpUCTOB OTMETUJIM YJIyUYUIEHHE CBOErO0 IOHUMAaHUS MECTHOU
KyJbTyphl Onarojapsi JAOCTYHHOMY (oOpMary MyTEemIeCTBUN, 4YTO TMO3BOJIMJIO UM dHalle
B3alMO/JICIICTBOBATH C MECTHBIM HACEJIEHUEM BHE PAMOK CTAHAAPTHBIX TYPUCTUUYECKUX MAPIIPYTOB.
* 65% TypuCTOB YyKa3aid, 4TO OIOJKETHBIC MOE3JKU CIOCcOOCTBOBAIM UX Oojee TIyOoKoMYy
HOTPY>KEHUIO B MOBCEIHEBHYIO XHM3Hb U 3HAKOMCTBY C JIOKQJIBHBIMU TPAAULUSAMHU. DTU JaHHbIE
SMIMPUYECKU TOATBEP)KIAIOT THMIIOTE3y O TOM, YTO JAOCTYHHOCTh (hopMaTa ITyTelecTBUI
CocoOCTBYeT 00Jiee MHTEHCUBHOMY M OCMBICICHHOMY MEXKYJIbTYPHOMY OOMEHY.

C Inpyroil CTOPOHBI, HCCIIEJOBAHUE BBIABUIO U CYLIECTBEHHBIE DPHUCKH, CBSI3aHHBIE C
OFOKETHBIM TypuU3MOM. * 58% MpeacTaBUTENIC MECTHOTO HACEIICHUS B XOJIC HHTEPBBHIO ONIYIIAIOT
YCUJIEHUE KOMMEPLUAIU3ALUN KYJbTYPHBIX CHUMBOJIOB (CyBEHUpPHas NMPOLYKLUS, MPEACTAaBICHUS
pemecet), OpUEHTUPOBAHHBIX Ha TYpUCTOB. JTO MOATBEPHKIAET ONACEHHUS] OTHOCUTENBHO MOTEPU
ayTEHTUYHOCTH U MpEBpallleHus KyJbTyphl B "criekTakip". * B 10 ke Bpems, 85% MEeCTHBIX KUTeNIeH
IPU3HAIM, YTO 3Ta KOMMEpLHUANIM3alus IpHUBEJIa K COXPAaHEHHIO M OXHBJIEHHUIO HEKOTOPBIX
TPaIULMOHHBIX peMeces, KOTOpble MOIIM Obl YracHyTb 0€3 TYpHUCTHYECKOIo cmpoca. DTOT (hakT
yKa3blBa€T Ha CIOXKHBIA M HPOTHUBOPEUYMBBIA XapakTep BIMSHUA TypHU3Ma, II€ SKOHOMHUYECKas
11€J1eCO00Pa3HOCTh MOXKET MapaJOKcaIbHBIM 00pa3oM CIIOCOOCTBOBATh COXPAHEHUIO KYJIBTYPHOI'O
Hacyeaus, MyCcTh U B U3BMEHEHHON Qopme. * AHain3 JaHHBIX yJIOBJIETBOPEHHOCTH TypucToB (171
aHKeTa) IIOKa3aJl, YTO KIIOUEBbIMM (akTOpaMH MPUBA3AHHOCTH K MECTy  SIBIISIFOTCS
KYJIbTYypHBIE/UCTOPUYECKHE JOCTONPHUMEYaTEIbHOCTH, UHPPACTPYKTypa (1OCTYIHOCTb,
pa3MelleHre) U YHUKaJIbHOCTh pernoHa. Poct Typrioroka Ha 15% 3a nmocnenHuil roj u yBeluyeHue
MIOJIOKUTEIBHBIX OT3bIBOB 00 "ayTeHTHuHOCTH" Typkectana Ha 20% 3a TOT ke NMEpHOA, Hapsdy C
POCTOM UHCIIa XOCTEJIOB U pecTaBpaliieil 00bEKTOB, SMIIMPHUUECKH MTOATBEPHKAAIOT, YTO UHBECTHIIMU
B JIOCTYITHOCTh M KYJbTYPHbIE aTTPAKLUU MOBBIIIAIOT MPUBJIEKATEIbHOCTh PETMOHA U YKPEIUISIOT
€ro MJICHTMYHOCTh B IJIa3aX TYpHCTOB. * 45% ompomieHHbIX TypucToB U 30% MECTHBIX JKUTEJeH
OTMETWJIM aJlalTallli0 TIOBCEJHEBHOM cpeibl (MOsBJIEHNE HOBBIX Kade, FTOCTUHUIL), YTO TOBOPHUT O
TpaHcQopMaIi JIOKaJbHOW HIEHTHUYHOCTH IOJ BIMSHUEM TYPUCTHUYECKUX 3alpOCOB, Kak H
O0TMEYaJIOCh B UHTEPBBIO. [loyueHHbIe pe3yabTaThl UMEIOT BaKHbIE YIIPABIEHYECKHE MTOCIIECTBUS.
OHM NOJYEPKUBAIOT HEOOXOJUMOCTh COAJaHCUPOBAHHOTO IMOAXO0Ja K PAa3BUTHIO TypH3Ma B
TypkecTtaHe, KOTOpBI OyJET UCIIOJIB30BAThH MOJOKUTENbHBIN MOTEHIMAI OI0JKETHOT'O TypU3Ma JIJIs
MEXKYJIBTYPHOTO TMAJIOra ¥ 3KOHOMHYECKOIO pOCTa, OJHOBPEMEHHO aKTUBHO HUBEIUPYS PUCKU
KOMMEPLMAIN3aLNH, IOTEPA AyTEHTUYHOCTH U COL[UAJIBHOTO HEPABEHCTBA.
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KOJDKETIMJQI  TYPH3MHIH  JAMYbBI  JKAFJAHBIHJIAFBI  MOJIEHH
BIKITAJI/TACTBIKTBIH ®OPMAJIAPBI

Anoamna. Byn maxanaoa Typkicman ewipindezi mypucmep MeH JHcepeilikmi mypeulHoap
apacvinoazvl Ma0eHUu aimacy @Gopmaiapvina Koadicemimoi (0100dcemmik) mypusmHiy acepi
Kapacmuipbliaovl. TakblpblnKa Hcainvl WOAYIapOaH aublpMAibLIbIRbl, 3epmmey IMNUPUKATLIK
Odepexmepee cytienedi. COHebl OIp JHcvlll winde oyipee keneen 171 mypucmke scypeiziieen cayaiHama
Jicone dicepeinikmi mypavinoapoviy 30 mepenoemineen cyxoamwvi. Myrnoati 3epmmey Ou3atiHbvl
010021cemmiK  mMypusm JHca0AUbIHOAZbL MIOCHUEMAPATbIK 63apa dpeKemmecmikmiy Oy JHCoHe
NpOOIEMANBIK HCAKMAPBIH AHLIKMAYEA MYMKIHOIK OepOi.

3epmmeyode 6r00d0cemmiK mMypusMHiy He2izei CUNAmmamaiapwvl, OHulH KAMbLCYULbLIADLIHbIH
Oetlini meH exki mapanka 0a aKelemin NAUOACbl HAKMBLIAHLIN, COHOAU-AK MIOEHU alMAcyObly
mepeHOicin wekmelumin Kedepeinep (Minodik bapvep, MaoeHu cmepeomunmep, betpecmu Kapvim-
KamblHACKA ApHANEaH UHMPAKYPLLILIMHBIE Jicemicneyuiiniei) mipkenoi. Epexwie Hazap maOenHu
anmacy munoio2usiCelHa — ycmipm, CHOHMAHObL HCIHE 03apa — ay0apuliobl, ONAPObIH IPKAUCHICH
mapmulity OeHeelli MeH 63apa apeKemmecmikmiy mypaKmoliblebLMeH CUNAmmanaobl.

Anvinean Oepexkmep KopcemkeHOell, OI0NCEMmMIK MYPU3M dasACbIHOA&bl MIOEHU AIMAaCyOblH
(ppasmenmapavlk  cunamvlHa Kapamacmau, Ouailoemel KoAOAUMulH dcagoainap 0oreanoa
(Konorcemimoi uH@pakypviivim, mindik Oagoapaamanap, Oipiecken ic-uiapanap) on Mmypakmol
MaOeHUuemapanvlk KapulmM-KamvlHac opmanapvina aunaia aiaovl. Cayarwamanap men cyxoam
Hamuoicenepi He2i3iHoe O0NCemmiK MyPUIMHIY aneyMemmiK-mMa0eHU cepin Kyuieumyae apHai2aH
yevinbicmap  a3ipaeHdi;  beupecmu  OQUIAHBLICMAP2A  APHANZAH  UHDPAKYPLLILIMObL  OAMbLMY,
JHcepeinixmi KooHep MeH MaoeHU bacmamanaposl Koioay, mypucmep meH mypeublHoapaa apHai2aH
Ma0eHuemapanvik oKpimy bazoapiramanapuvii eneizy. Ocvliaiuia, Makauia mex KoI#Ccemimoi mypuzm
GeHomeHin cunamman KaHa KOUMAu, OHbIY Jicepeilikmi Oipezelllikmiy mpanHchopmayuscolHa
IMIUPUKATBIK MYPOe 021el0eH2eH aCepiH Oe KopcemeOi, Mypusm CascamuvliHa Ma0eHU acnekminepoi
eH2I3YO0IH KadCemminieii auKblHOAUObl HCoHe MYPAKmbl MYPUsM MeH MIOeHU MYPaHvl Cakmay
canacvlHOagvl api Kapatiewvl 3epmme)y 6aulmmapvit Oeneinetio.

Kinm ce30ep: Konoxcemimoi mypuzm, Ma0eHU aimacy, 3MUKAIblK MYPUusm, Hcepeinikmi
KayblMOACmulKmap, mypucmix maoicipube, MaOeHuemapanvlk 03apa apeKemmecmix.

U. MAKHANBETOVA', M. MUKHAMETKHAN'®, D. ASSAN!, A. SARSENBAYEV!
nternational University of Tourism and Hospitality
(Kazakhstan, Turkistan), e-mail: mukhametkhan.maqpal@iuth.edu.kz

FORMS OF CULTURAL INTERACTION IN THE CONTEXT OF ACCESSIBLE
TOURISM DEVELOPMENT
Abstract. The article examines the impact of affordable (budget) tourism on forms of cultural
exchange between tourists and local residents in the Turkestan region. Unlike general overviews of
the topic, the study draws on empirical data: a survey of 171 tourists who visited the region over the
past year and 30 in-depth interviews with local residents. This design made it possible to identify
both the positive and the problematic aspects of intercultural interaction in the context of budget
tourism.
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The study clarifies the main characteristics of budget tourism, the profile of its participants,
and the benefits it brings to both sides, as well as records the barriers (language barriers, cultural
stereotypes, lack of infrastructure for informal communication) that limit the depth of exchange.
Special attention is paid to the typology of cultural exchange—superficial, spontaneous, and
mutual—each corresponding to its own level of involvement and sustainability of interactions.

The data obtained showed that, despite the fragmented nature of cultural exchange within
budget tourism, under conditions that support dialogue (accessible infrastructure, language
programs, joint events) it can develop into sustainable forms of intercultural communication. Based
on the results of the surveys and interviews, recommendations are proposed to enhance the socio-
cultural effect of budget tourism: developing infrastructure for informal contacts, supporting local
crafts and cultural initiatives, and introducing intercultural training programs for both tourists and
residents. Thus, the article not only describes the phenomenon of affordable tourism but also
demonstrates its empirically confirmed impact on the transformation of local identity, emphasizing
the need to take cultural aspects into account in tourism policy and outlining directions for further
research in the field of sustainable tourism and the preservation of cultural heritage.

Keywords: Accessible tourism, cultural exchange, ethical tourism, local communities, tourism
practice, intercultural interaction.
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NATURAL AND CLIMATIC POTENTIAL OF SARYAGASH AS A BASIS FOR THE

FORMATION OF HEALTH TOURISM BRAND OF TURKESTAN REGION

Abstract. The article examines the natural and climatic potential of the small town of Saryagash
as the basis for the formation of a brand of health tourism in the Turkestan region. The purpose of
the study is to scientifically substantiate the possibility of using the natural and climatic resources of
the territory in order to develop the region as a competitive center for health tourism. The
methodological base consists of a systematic, geographical and SWOT analysis, as well as expert
surveys. The climatic characteristics, balneological resources, the ecological state of the environment
and their impact on the development of the resort complex are analyzed. It has been established that
unique sources of mineral water, a comfortable climate and favorable environmental conditions form
the competitive advantages of the region. The practical significance of the research lies in the
application of its results in the development of strategies for the development of tourism, territorial
marketing and promotion of spa services. Recommendations have been developed on the formation
of a health tourism brand based on the sustainable use of natural potential, which will contribute to
increasing the tourist attractiveness and socio-economic development of the region.

Key words: Turkestan region, natural and climatic potential, health tourism, mineral water,
natural resources.

Introduction

Nowadays, in the context of the diversity of the globalisation process and the growing demand
from tourists for health tourism, there is a need to effectively use the natural and climatic potential of
tourist destinations to form a competitive tourist brand. Turkestan region, which has a rich tourism
potential, has great opportunities for the development of several types of tourism, including health
tourism. Taking this into account, one of the small towns of Turkestan region - the city of Saryagash,
known for its unique mineral springs and comfortable climatic conditions, has great opportunities for
the formation of a sustainable health tourism brand.

*bisre nypeic cinreme sxacanbl3: Nurmaganbetkyzy N., Zhakupov A. Abdramanova G.,
Shokparov A. Natural and Climatic Potential of Saryagash as a Basis for the Formation of Health
Tourism Brand of Turkestan Region // Bulletin of the International university of Tourism and
Hospitality. —2025. —No3(9). — c. 146—159. https://www.doi.org/10.62867/3007-0848.2025-3.12

*Cite us correctly: Nurmaganbetkyzy N., Zhakupov A., Abdramanova G., Shokparov A.
Natural and Climatic Potential of Saryagash as a Basis for the Formation of Health Tourism Brand
of Turkestan Region // Bulletin of the International university of Tourism and Hospitality. —2025. —
No03(9). —c. 146—159. https://www.doi.org/10.62867/3007-0848.2025-3.12
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The relevance of the study in this context is due to the need for scientific substantiation of the
role of natural-climatic resources of Saryagash in the process of increasing the tourist attractiveness
of the region, as well as the definition of mechanisms for the effective use of natural-climatic
resources in the formation of sustainable tourism.

The aim of the research is to scientifically substantiate the concept of forming a tourist brand of
health-improving destination of Turkestan region based on the use of natural-climatic potential of
Saryagash city and to present the experimental results.

Based on this research goal, some research objectives were put forward:

1. Identification and systematisation of components of the natural-climatic potential of Saryagash
city; 2. Evaluation and analysis of the current state of health tourism of Saryagash city; 3. Evaluation
of the peculiarities of tourists' and tourism industry representatives' perception of the health tourism
brand of Saryagash; presentation of the model of formation of the health tourism brand of the
destination on the basis of natural-healing resources.

Object of the study - the processes of formation of health tourism brand in the city of Saryagash.

Subject of the study - tourist and natural-climatic potential of Saryagash city of Turkestan region.

The scientific contribution of this research is encapsulated in the formulation and substantiation
of a holistic model for the establishment of a health tourism brand for the Saryagash district,
predicated upon the natural and climatic resources, and synergistically integrated with the insights
garnered from the perceptions and anticipations of key stakeholder groups, namely tourists and
experts. In contrast to the majority of investigations within the domain of territorial branding, which
predominantly emphasize marketing instruments or overarching theoretical frameworks pertaining to
destination promotion [1; 5; 9], this study posits: The natural and climatic potential is regarded as the
fundamental cornerstone of the brand - not merely as a resource for tourism, but also as a pivotal
component of the strategic competitive positioning of the region.

The empirical foundation of the investigation is articulated through the findings derived from
tourist surveys and expert interviews, which facilitate the identification of genuine needs,
anticipations, and obstacles to the perception of the destination. Consequently, the branding paradigm
is not constructed in a 'top-down' manner but rather incorporates the perspectives of end consumers
and the professional community.

A revised branding framework for Saryagash is suggested, which amalgamates: — an examination
of natural and climatic resources, — sociological insights regarding the perception of the region, —
strategic promotional components (positioning, infrastructure enhancement, international marketing).

A comparative examination of Saryagash and international health resorts (such as Essentuki,
Borjomi, etc.) is introduced into academic discourse, which enables the demonstration of the region's
uniqueness and competitive advantages.

The empirical foundation of this investigation is substantiated by the outcomes derived from
tourist surveys and expert interviews, thereby facilitating the identification of genuine needs,
anticipations, and impediments regarding the perception of the destination. Consequently, the
branding model is constructed not through a 'top-down' approach, but rather incorporates the
perspectives of end consumers alongside insights from the professional community. An adapted
branding framework for Saryagash is proposed, which integrates: — an examination of natural and
climatic resources, — sociological insights regarding the perception of the region, — elements of
strategic promotion (positioning, infrastructure enhancement, international marketing). A
comparative analysis juxtaposing Saryagash with international health resorts (such as Essentuki,
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Borjomi, etc.) is introduced into academic discourse, which enables the demonstration of the region's
distinctiveness and competitive advantages. For the first time, a systematic array of practical
recommendations for governing bodies and enterprises aimed at sustainable brand advancement is
articulated, encompassing: — the enhancement of tourist infrastructure, — the diversification of health
service offerings, — the implementation of digital marketing strategies, — the engagement of the local
community in branding initiatives. Thus, the scholarly novelty of this research resides in its provision
of a multi-tiered model of territorial branding, which is predicated not solely on objective resource
potential, but also on the subjective perceptions of the destination as held by tourists and experts,
thereby ensuring its practical significance and applicability.

The hypothesis of the study is that the small town of Saryagash in Turkestan region will become
a tourist brand of health tourism destination of the region under the condition of effective application
of the model of formation of the tourist brand of the proposed health tourism destination of natural
and climatic resources.

Methods

The research methodology involves mastering complex interdisciplinary paths that combine
mechanisms of health tourism development, processes of region branding, as well as theoretical and
empirical methods of research of natural and climatic resources.

When writing the research work the following methods were used:

- review, analysis of works of foreign and domestic scientists on branding of tourist zones, health
tourism and ways of effective use of natural-climatic resources;

- systematisation of theoretical concepts of sustainable tourism development and regional
marketing and modelling of processes of formation of tourist brand on the basis of natural-climatic
factors;

- Collection of primary information for conducting research on the territory of Saryagash city,
assessment of the natural-climatic potential of the region and the degree of its development;

- Obtaining expert questionnaires of specialists in the field of medical and sanatorium activity
and tourism;

- Survey of tourists coming to the sanatoriums of Saryagash city, in order to assess their opinion

depending on the attractiveness of natural resources and to determine the perception of the tourist
brand.

Literature review

The study of the possibilities of using the potential of natural and climatic resources for the
formation of a tourist brand in tourist regions in recent years has become especially important on the
way to the development of sustainable tourism.

Krivoshapkina's works investigate the need for a comprehensive study of natural and mineral
resources in the development of tourist products in regions with special health-improving resources
[1]. According to Kasymova's research, in the conditions of growing demand for health tourism based
on balneological and mineral healing resources, climatic features and mineral resource potential are
the main tools for the development of the region as a competitive tourist destination [2].

According to Tulegenova, [3] to form a tourist brand in small tourist zones, special attention
should be paid to unique natural and therapeutic resources. These resources are an integral attribute
of health tourism. In addition, researcher E.V. Andreeva considers that sustainable development and
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management of natural healing resources as a key aspect in preserving the tourist attractiveness of
the region [4].

The research works of foreign scholars such as Dredge M. and Jenkins D. [5] emphasise the
importance of sustainable tourism branding strategies. Tourist branding will be closely related to the
natural characteristics of the region. According to research of Gdssling S., Peeters P., natural
resources with proper care can be the main active force on the way to branding a tourist area [6].

According to Musaeva, one of the scientists who studied the role of natural resources in the
creation of therapeutic health resorts of health direction, it is necessary to take into account
climatotherapeutic factors when creating tourist products. These factors are an important tool only in
regions with well-developed natural and therapeutic resources [7]. Dauletbaeva's research, supporting
this opinion, stresses the importance of climatic and hydrogeological studies in justifying the tourist
specialisation of a region [8].

Modern methods for assessing the tourist potential of health and medical resorts were proposed
by Ch.H. Omarova [9]. According to these methods, natural, social and marketing aspects should be
taken into account to form a tourist brand. Also, in the studies of Schneider and Gudovich analysed
the mechanisms of promoting the tourist brand on the basis of natural resources [10].

The strategic importance of the climatic factor in the formation of the tourist brand of the region
also investigated in the works of Hall P. and Muller G. According to these studies, the tourist
attractiveness of a region can be increased if it is effectively developed and attracts special attention
to climatic resources in the tourism market [11]. The works by T. Li and K. Zhang investigate the
mechanisms of influence of natural resources on the recognition by the target audience of the tourist
destination brand [12]. According to Kenzhebaeva's research, special attention should be paid to
environmental control and regulatory issues in the sustainable use of mineral springs for tourism
purposes [13].

And modern models of effective use of modern natural resource conditions in the branding of the
region were developed and proposed by V. Zenker and E. Braun. According to these studies, in the
process of formation of a tourist brand the necessity of communication with local communities is
emphasised [14]. Sagyndykova [15] presented complex marketing methods of tourism brand
formation based on the use of climatic and natural potential of the territory.

Contemporary research in the field of tourism branding emphasises the need for a comprehensive
approach that combines natural, social, cultural, and economic factors. For example, research by
Hanna et al. notes that branding tourist destinations requires a systematic analysis of resources and
consumer perceptions [16]. However, most studies remain within the framework of general
theoretical models and rarely rely on empirical data. In the context of health tourism, the study of
natural factors is of particular importance. Climate and environmental resources shape not only the
attractiveness of a region, but also its long-term competitiveness. Nevertheless, their approaches pay
little attention to regional characteristics and the integration of these factors into brand strategies. The
formation of sustainable tourism requires an ecological balance in the use of natural resources. The
mineral resources of Saryagash need to be used rationally. However, the question remains: how
exactly to translate sustainability into branding tools so that it is perceived by tourists and investors.
Research on territorial marketing in Central Asia indicates growing interest in the region's health
resorts, but notes the low recognition of Kazakhstani brands in the international market. This
correlates with the results of our study: Saryagash has potential but is limited in its promotion.
Comparative analysis of foreign practices deserves special attention. In European resort towns, the
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emphasis is on the uniqueness of natural factors. This experience is relevant for Saryagash, but its
adaptation requires consideration of the cultural context and regional specifics. Thus, the literature
review shows that: 1. Existing studies justify the importance of natural factors for tourism, but rarely
integrate them into branding models. 2. The issue of the perception of tourists and experts as a source
of brand formation has not been sufficiently studied, which became the subject of our research. 3.
Regional aspects of Central Asia are limited in the world literature, which increases the significance
of this study in filling this gap [17].

Thus, modern scientific literature proves that the formation and promotion of the tourist brand in
the therapeutic direction of natural and climatic potential requires the application of complex,
sustainable and scientifically based strategies. And these ways of development should be carried out
taking into account the peculiarities of natural resources of any region, as well as development trends
in the world tourism market.

Results

In the research work a comprehensive analysis of the natural and climatic potential of Saryagash
city of Turkestan region was carried out in accordance with the set goals and objectives. The results
of the analysis determine the possibilities of forming a tourist brand of the region.

According to the conducted research, the city of Saryagash has favourable climatic conditions for
health tourism. Here the average annual temperature is +14.5 °C [7], the duration of solar radiation-
2800 hours per year. And the average air humidity varies from 40% to 60%, which creates favourable
conditions for climatotherapy [11]. The main priority attention was given to mineral water resources.
Hydrogeological studies have revealed 20 mineral water springs of different composition. These
mineral water springs have sodium-chloride, sulphate, hydrocarbonate content. These compositions
play an important role in the treatment of diseases of the gastrointestinal tract, musculoskeletal
apparatus and nervous system [8]. The composition of Saryagash mineral waters is characterised by
a high level of mineralisation and thermal temperatures. This feature expands the range of their
application [13]. The results of the environmental assessment indicate a satisfactory environmental
condition in the territory of the main tourist clusters. And this result indicates the suitability of the
city for the development of sanatorium-health tourism.

During the comparison of Saryagash sanatorium with such famous resorts as Essentuki in Russia
and Borjomi in Georgia [12], the results of comparative analysis showed that Saryagash sanatorium
has a number of advantages associated with the year-round exploitation of natural resources [10].
However, due to insufficient attention to the implementation of systematic work to promote the
region's brand at the national and international levels, the promotion in the region's tourism potential
is not so fast [15]. In this regard, there is a need to develop comprehensive strategies for the formation
of the region's tourism brand, taking into account current trends in sustainable health tourism [5], [6].

To determine the peculiarities of the perception of the city of Saryagash tourist brand for the
purposes of recreation in sanatoria “Arman”, “Asyl Bulak”, “Altyn Shanyrak” a survey of 139 visitors
was conducted. The main results of the survey are presented in the table below (Table 1):
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Table 1 — Results of the survey taken from the visitors of the sanatorium (1)

No. | Main characteristic of respondents' answers Indicator

1 They specifically came to the Saryagash sanatorium for the therapeutic | 79%
mineral springs

2 The favourable climate such as warm summer season and mild winter | 72%
season is the main reason for choosing Saryagash resort.

3 Noted that the quality of the road in the direction of arrival to the 55%
sanatorium and the extent of tourist infrastructure are not satisfied.

4 Welcome long holidays between 14-21 days (2-3 weeks) (duration of | 67%
treatment).

5 During the treatment process, in addition to the main therapeutic 58%
procedures, spa, detox programmes and phytotherapy should be
additionally carried out.

6 Supported the idea of development of Saryagash sanatorium as a 84%
world tourist brand.

Note: Compiled by the authors based on the survey.

In addition, the opinion of holidaymakers was sought to determine what important aspects
should be considered to promote the tourism brand of Saryagash resort. The main results of the

responses are shown in the diagram below (Picture 1):

In the course of the research, was conducted an expert survey of specialists in the field of tourism
and medical and sanatorium activities (3 managers of the sanatorium centre, 5 specialists of the
reception department of the sanatorium centre, 8 specialists of the department of therapeutic
procedures in these centres). The main purpose of the expert survey was to assess the Saryagash resort
by listening to the opinions of experts on the possibilities of recognising it as a tourist brand, its
current status at the moment and the work being done to promote the resort in the future. The results

7%

environment

traditions

O Unique mineral water sources

O Ecological cleanliness of the

O National features and

O Developed infrastructure

Figure 1 — Results of the survey taken from the visitors of the sanatorum (2)

Note: Compiled by the authors based on the survey.

of the survey are presented in the table below (Table 2):
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Table 2 — Results of the survey taken from the experts

No. | Main characteristic of the experts' answers Key indicators by response

1 The natural and climatic potential of the Saryagash Resort | 84%
Complex allows to develop not only health-improving,
but also ecological tourism (eco-routes related to
sustainable tourism have been launched on the territory of
sanatoria).

2 To form a tourist brand of Saryagash sanatorium it is 79%
necessary to develop a unified marketing strategy with a
focus on the potential of mineral water sources and
therapeutic climate sources.

3 In order to promote a unified therapeutic tourist brand in | 73%
the territory of Saryagash sanatorium, it is important to
create modern sanatorium using international standards of
quality and medical services.

4 Considers it possible to use digital achievements for the 65%
development of the tourist brand (use of online tour
booking systems at all resorts, organisation of virtual tours
on the pages of sanatoriums' websites, development of
mobile applications)

5 Considers it necessary to carry out a comprehensive 35%
environmental certification of tourist facilities in the

complex of sanatorium.

Note: Compiled by the authors based on the survey.

Discussion

An analysis of the climatic conditions in Saryagash has revealed favourable parameters for the
development of year-round health tourism: mild winters, warm summers, and a large number of sunny
days. In addition, the region's mineral waters have proven healing properties and are perceived by
tourists as the main resource that makes the area unique. This result is consistent with the conclusions
of some authors, according to whom it is the combination of natural and medical factors that increases
the competitiveness of a destination. Thus, the natural resources of Saryagash not only create
conditions for tourism, but also act as a key element in its positioning in the market.

A survey of 139 tourists revealed that 79% chose Saryagash because of its mineral waters, and
72% noted the importance of the climate. This confirms that it is the natural and climatic potential
that is the core of the brand. However, 55% expressed dissatisfaction with the infrastructure, including
poor road quality, limited choice of modern services and a lack of entertainment.

Analysing this data, it can be argued that tourists perceive Saryagash as a health resort, but their
loyalty is limited by dissatisfaction with the service component. If the infrastructure barriers are
removed, the region will have the opportunity to transform itself from a local resort into an
internationally competitive tourist brand.

In an expert survey (16 specialists), 84% noted Saryagash's potential for the development of
ecological and medical tourism, and 79% emphasised the need for a unified marketing strategy and
concept for the region. These data show that the professional community associates the success of the
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brand not only with natural resources, but also with managerial and strategic decisions.

In addition, experts identified threats such as the degradation of mineral springs due to
overexploitation and competition with the resorts of Essentuki and Borjomi. These assessments
indicate that the formation of the Saryagash tourism brand is impossible without environmental
control and competent positioning against the backdrop of well-known international resorts.

A comparison of the opinions of tourists and experts allows us to refine the tourism branding
model. Tourists note the main strengths (mineral waters, climate), but suffer from poor infrastructure.
Experts, in turn, focus on systemic solutions: marketing, quality standards, and the digitalisation of
services.

Thus, the formation of the tourist brand of the small town of Saryagash should be based on a
synthesis of two levels of perception:

1. Emotional-natural level (tourists): health, nature, climate, recreation.

2. Strategic level (experts): infrastructure, marketing, sustainability, digital technologies.

It is this combination that distinguishes the proposed model from existing studies, where
analysis is most often limited to either natural factors or marketing tools.

A comparison with foreign resorts such as Essentuki and Borjomi shows that Saryagash has a
unique advantage and the opportunity to operate year-round thanks to its climate. However, without
serious investment in infrastructure and promotion, the region risks remaining only a local resort.

According to experts, the main risks of Saryagash tourist brand development include the
following:

- Degradation of natural healing springs with inefficient application;

- High level of competition with other major resorts in other countries.

Thus, the result of interviews with tourists and expert surveys is the basic strategy in the formation
of a competitive tourist brand, the natural curative and climatic potential of which is based on the
funds of curative potential of Saryagash.

According to the research, the main advantages and disadvantages in the development of
Saryagash city tourism brand, as well as opportunities and risks can be summarised in the following
SWOT analysis (Table 3):

Table 3 — SWOT analysis

Strenghts Weaknesses

The city is rich in mineral springs with healing | Poor quality of tourism infrastructure
properties Limited number of international level
Climate on the side of year-round health- sanatoriums

improving procedures Low degree of recognition of tourism
Transport accessibility (proximity to therapeutic brand

Uzbekistan) Weak marketing promotion strategies
Pleasant ecological situation

Opportunities Threats

High demand for health tourism in the post- Existence of high competition with other
pandemic period sanatoriums with different natural and climatic
Opportunity to develop eco-tourism in parallel | resources

Opportunity to attract investment in Existence of environmental risks due to
infrastructure excessive use of mineral resources
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According to the results of SWOT-analysis, the main advantages of Saryagash sanatorium
complex include favourable location, availability of mineral therapeutic water sources and transport
accessibility. The main disadvantages include low-quality infrastructure, a small number of top-class
sanatoria and the lack of comprehensive marketing strategies.

The concept developed to promote the tourist brand of the health tourism destination is based on
the following principles:

- Formation of the town of Saryagash as a health resort accepted by tourists at any time of the
year;,

- prioritising the uniqueness of mineral resources in advertising media;

- development of ecotourism and medical tourism infrastructure;

- involvement of the local community in the process of formation of the tourist brand.

Depending on the concept, the stages of formation of the health tourism brand of Saryagash city
can be characterised as follows: (Picture 2):

[ Exploring unique mineral resources that can be competitive ]

Development of marketing strategy (popularisation of Saryagash city as a
centre of sanatoriums capable of receiving holidaymakers all year round)

[ Infrastructural renewal (Renovation of sanatoria, formation of ecotourism) ]

[ Study and assessment of natural and climatic resources of the region ]

Ongoing monitoring of the quality of tourism services provided and the
environmental situation

[ Promotion of the tourism brand in the domestic and international markets }

Figure 2 — Conception of formation of tourism brand in Saryagash

The results obtained in the course of the study allowed us to reach the research hypothesis that
the natural and climatic potential of Saryagash city can become the basis for the successful formation
of a tourist brand not only for the small town of Saryagash, but also for the Turkestan region. Also,
to promote the tourist brand it is not enough to effectively develop natural resources, it is necessary
to comprehensively apply modern marketing tools.

Thus, it should be noted that the implementation of the developed recommendations provides
great opportunities for improving the tourist attractiveness of the city, increasing the inflow of
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domestic and international tourists, as well as sustainable socio-economic development of Saryagash
city.

Conclusion

The study of the natural and climatic potential of Saryagash city as a basis for the formation of
health tourism brand of Turkestan region has shown that there is a significant potential for the
development of sustainable tourism oriented to the health of tourists coming to the region. The city
of Saryagash has unique natural resources, taking into account the therapeutic mineral springs and
favourable climatic conditions, which makes it possible to create a modern tourist brand.

1. Natural resources, in particular mineral springs, are among the main advantages of the city,
considered competitive in the tourist market. Clean ecological environment, comfortable climate and
unique mineral water springs allow the city of Saryagash to serve as a sanatorium open throughout
the season, targeting tourists wishing to improve their health and combine treatment courses with
recreation.

2. During the study such advantages as the uniqueness of mineral springs of Saryagash city,
favourable climatic conditions and transport accessibility became known. These features allow the
region to remain in favourable competition with other sanatorium regions of Kazakhstan and
sanatoriums of neighbouring countries. However, in order to form a successful tourist brand, it is
necessary to solve a number of problems related to the development of infrastructure, improving the
quality of tourist services, and creating effective marketing strategies.

3. Expert surveys and the results of questionnaires of tourists proved that there is a great interest
in expanding tourism and therapeutic opportunities of the region, especially in the development of
health tourism. From the tourists' side the needs for variety of medical services and improvement of
infrastructure were noticed. And these needs are considered to be one of the priority areas in the
development strategy of Saryagash tourist and medical brand.

4. As an important result of the study, a specially developed proposal for the formation of
Saryagash tourism brand can be noted. In this recommendation, special attention is paid to the
development of the city with a focus on eco-resort aimed at normalising the health of visitors, as well
as improving infrastructure and creating specialised medical and health services. During the
implementation of this strategy, sustainable use of natural resources and protection in view of the
environmental sustainability of the region should be one of the important principles. Not only the
assessment of mineral water sources and climatic factors of the region is considered important, but
also the analysis of factors influencing the perception of the region as a tourist brand. The developed
recommendations and the concept of Saryagash brand formation can become the basis for the
development of sustainable tourism in Turkestan region, creating conditions for creating new jobs,
improving the quality of life of the local population and attracting tourists.

In conclusion, the implementation of effective strategies for the formation of health tourism brand
of Saryagash city requires work on environmental, economic, social and cultural aspects, as well as
active partnership with public and private structures. This opens new spaces for tourism development
in the region to present Saryagash sanatorium on the world tourism scene as a unique resort brand
that helps not only to improve health, but also to preserve the natural conditions and cultural traditions
of the region.
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H. H¥YPMAFAHBETKBI3bI'=, A. JKAKYIIOB', I. ABG/[PAMAHOBA?, A. IIOKITAPOB?
!J1.H. T'ymunes atsingarst Eypasust yITThIK YHUBEPCUTETI

(Kazakcran, Acrana), e-mail: nurmaganbetnurdana@gmail.com

X anbikapaibIK Typu3M jkoHe MeiiMaHI0CThIK yHuBepeuTeTi, (Kasakcran, TypkicTan)

CAPBIAFALIUTBIH TABHFU-KIIHMATTBIK OJIEYETI TYPKICTAH OHIPIHIH

CAYBIKTBIPY TYPU3MI bPEH/IIH KA/IBITITACTBIPY HEI'I31 PETIH/IE

Anoamna. Maxanaoa Typkicman 6HIpiHIY cayblKmulpy MYpPUsMiHiy OpeHOIH Kalblnmacmuolpy
yuwin Hneeiz peminoe Capvlazaul wWavlH KAldCbIHbIY MAOUU-KIUMAMMbIK 21eyemi 3epmmeneoi.
3epmmeyodiy maxcamovl - QUMAKmMvl CAybIKMbIPY MYPUMIHIY Oacekeee Kabilemmi Opmanbiebl
peminoe 0amvlmy MaKcamvlHOAd ayMakmoly madueu HcaHe KiuMammolk pecypCmapbih namuoaiany
MYMKIHOIZTH bLIbiMU He2i30e) 00bin maodbLiadsl. Doicmemenix 6a3a JHcyuenix, 2e02papusiivlK Jcane
SWOT manoaynapoan, conoali-ax capanuiblivlk cayaiHamaiap oaumypaovl. Kiumammoix
cunammamanap, 0anbHeoN02UsIbIK pecypcmap, KoOpulazan Opmansly IK0A0SUSLIIbIK HCAL0AUbL HCIHE
011apObll WUNANCAUTBIK KeUleHHIH 0amyblHa acepi mandanaovl. bipezeil munepanowi cy rxe3oepi,
LIHRAUILL  KIUMAM — JiCOHe  KOJAUAbl  IKOJNO2USIBIK — JHCag0ail  auMakmouly — Oacexenecmik
APMBIKUBLIBIKMAPBIH — KATLINMACMbIPAMBIHLL  AHBIKMALO0bl.  3epmmeyoiy — NpaKmMuKaiblk
MaybI30bLIbIELI  OHBIY — HIMUJICENepiH  MYpusmMoi  0amelmy, AayMakmvlk MApKemuHe JHCoHe
WUNAXCAUTLIK  Kbl3Memmepoi  iieepinemy cmpameusiapvii a3ipaey Kesinoe KoJNOaHy Ooibin
maobviiaosl. Tabuzu aneyemmi mypakmel nanoaiany HeeiziHOe CAYbIKmblpy mMypusminiy OpeHOiH
KAIbINMacmulpy OOULIHULA YCOIHLICIAD HCACANObL, DYl MYPUCMIK MAPMBIMObLIBIKIMbL APMMbIPYEA
JHCoHe aUMAKMbIY 271eyMemmiK-9KOHOMUKATILIK OaMYbIHA bIKNAL emeoi.

Kinm co30ep: Typxicman owipi, maduu-kiumammuolk 2aeyem, CayblKmuipy mMypusmi,
MUuHepanovl cy, mabuzu pecypcmap.

H. HYPMATAHBETKBI3bI'®, A. JKAKYIIOB', I'. AB/[PAMAHOBA?, A. IIIOKIIAPOB?
'EBpasuiickuil HalMoHanbHbIA yHuBepcuTeT uMenn JL.H. T'ymunena

(Kazaxcran, Acrana), e-mail: nurmaganbetnurdana@gmail.com

2MeskIyHapoJHbII yHUBEPCUTET TypH3Ma U roctenpuumctsa (Kazaxcran, TypkecTan)

IIPHPOJHO-KTHMATHYECKHH ITOTEHITHAJI CAPBIATAIIIA KAK OCHOBA
I ®OPMHPOBAHHA BPEHJIA O3/OPOBUTEJ/IBHOI'O TYPU3MA
TYPKECTAHCKOI'O PET'HOHA

Annomayun. B cmamve ucciedyemcs npupoOHO-KIUMAMu4ecKull. NOMeHyuanl Maio2o 20pood
Capvlacaw kak ocHo8bl 015 hopmuposanust OpeHoa 0300posumenbHo20 mypusma Typrecmancko2o
peauona. Llenvio uccnedosanus saeniemcs HayyHoe O0OOCHOBAHUE BO3MONCHOCHMU UCHOIb308AHUS
NPUPOOHBIX U  KIUMAMUYECKUX pecypco8 meppumopuu ¢ Yeavlo pa3eumus pe2uoHa Kak
KOHKYPEHMOCHOCOOH020 YeHmpa 0300posumenbHo2o mypusma. Memoouueckas 6asza cocmoum u3
cucmemmozo, eeozpagpuieckozo u SWOT-ananuza, a maxaice 3Kcnepmuvlx onpocos. Ananuzupyomes
KaumMamuieckue Xapakmepucmuky, O0anibHeoI02UyecKue pecypcbl, IKOJI0UYeCKoe COCMOsAHUE
OKpyofcaloujell cpedvl U UX GIUAHUE HA pa3gumue KypopmHO20 KOMNIEKCd. YcmaHnoeneno, umo
VHUKANIbHblE  UCMOYHUKU ~MUHEPATbHOU  800bl, KOMMOPMHbIL KIUMAM U O1A20NpUsmHble
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9KONI02UYeCKUe YCio8us (opmupyiom KOHKYpeHmHble npeumyujecmea pecuoHa. Illpakmuueckas
3HAYUMOCMb UCCTIE008AHUS 3AKNI0UAEMCsl 8 NPUMEHEeHUU e20 pe3yibmamos npu paspabomke
cmpame2ull pazeumusi mypusma, meppumopuaibHo20 MApKemuHea U npooSUNCEHU CAHAMOPHO-
Kypopmubuix yciye. Buipabomanvl pekomenoayuu no gopmuposanuio 6peHoa 0300p08UMeNbHO20
MypusmMa Ha OCHO8e YCMOUYUBO2O UCHONb30BAHUSL NPUPOOHO2O NOMEHYuand, 4mo 6yoem
CnOcobCcmeosams NOBLIUEHUIO MYPUCICKOU NPUBTEKAMENbHOCMU U COYUATLHO-IKOHOMUUECKOMY
PA3BUMUIO Pe2UOHA.

Knrouesvie cnosa: Typkecmauckuii pecuoH, NPUpOOHO-KIUMAMUYECKUL  NOMEHYUal,
0300pOBUMENbHBII MYPUSM, MUHEPATIbHAS 8004, NPUPOOHbIE PeCypChl.
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MI'TAP 14.35.07 https://www.doi.org/10.62867/3007-0848.2025-3.13
90K 379.85:159.922.7

I'. PU3AXO/IJKAEBA'=, U, YCEMBAEBA', 5. BAHUMYXAHBETOB!
"Koxa Axmer Slccayu aThiHaarbl XalbIKapablK Ka3ak-TypiK yHUBEPCUTETI
(Kazakcran, Typkicran), e-mail: grizahodja@gmail.com

MEKTEII OKYIIBIVIAPBIHBIH CAAXATKA JIETEH BIHTACBIH APTTHIPY/IAFbI
SOFT SKILLS TAF/IBIVIAPBIHBIH POJII (?Kac epexwenikxmepine Kapaii)

AHoamna. Maxana mexmen OKyWbLIAPbIHBIY MYPUIM2E 0€2eH Kbl3bl2YULbLIbIEbl MEH bIHMACHIH
apmmuipyoaeel Soft skills oaz0viiapeinvly ponin 3epmmetioi. 3epmmey 0apbiCLIHOA OKYULLLIAPObLH
Jlcac epexuenikmepine calikec YUubIMOACMbIPuLI2AH OLiM Oepy mypusmi, MaOeHU MYPU3M JHCIHE
maobueam mypusmi CUSKmMsl MypJi mypusm madicipubenepi apacmuipuliovl. Typusm men casxam ic-
apexemmepi apKbulLIbl OKYUbLIAD KOMMYHUKAYUS, KOMAHOANIK JHCYMbIC, UWUbIRAPMAUUBLILIK OULAY,
KOUOACWBLIbIK JCoHe npobaemanapovt weuty cuskmol soft skills dagovinapein muimoi oamvima
anovl. Jlepexkmepoi Jcunay Yuin cayaiHama, 6aKwliay, peguekcus JHeypHavl Jdcare cyxoam adicmepi
KONOAHBLIObL. AnbiHzan Homudcenep mypusm maxcipubecine KamviCKAH OKYUbLIAPOLIH OapiblK
Kapacmuelpbliean 0a20vliap OouvlHwa aumapivikmai ecyin kepcemmi. Typusm ic-apexemmepi
OKYWBLIAPEA HCAHA A0AMOAPMEH MAHBICY, MONMbIK MANCLIPMANIAPObl OPLIHOAY, WbIEAPMAUUBLIBIK
wewimoep maby JHcaHe HCayankepuliiikmi 63 MOUHbIHA Ay MyMKiHOieiH 6epdi. Casaxam b6apblcbiHOa
OKYWbLIAPObIY MYNRANbIK 0aMy OeHeelli Komepinin, mypusmee 0e2eH Kbl3bl2YUiblIblebl apma mycmi.
3epmmey 0OapvicbiHOA AHCLIHLICMBIK epeKuielikmepee OaulaHblCmbl 0a20bLIAPObIY,  OAMYbIHbIH
AUBIPMAUBLILIKMAPLL 04 AHBIKMANObL: Kbl3 0ANANAD KOMMYHUKAYUSL HCIHE ULbIRAPMAULLLILIK OULAY
canacvlHoa, an yia oananap KOMAaHOAIbIK HCYMbIC NeH KouwodacublivlK Kabilemmepinoe OenceHoi
oonovl. Maxana mypuzmoi oinim 6epy npoyecine uHmezpayusiay apKblivl MEKmMen OKyUbLIAPbIHbIH
MYNRANbIK, OAMYbIH, MYPUBM2E Kbl3bIYUBLIbIRIH HCIHE CAAXam maxcipubenepin muimoi nauoaiamy
arconoapwin kepcemeoi. Typuzm ic-apexkemmepiniy mapouenix, OaMblmMyUbLIbIK HCIHE dNeYMEemmiK
aneyemi mManoanvin, NPAKMUKATILIK YCbIHbICMApP 2d3ipleHeeH. 3epmmey Hamuodicenepi MmeKmen
HCACHIHOAS] OKYWBLIAPEA MYPUMOI JHCoHe casaxammapovl myn2anelk oamy MmeH Soft skills
Kanulnmacmulpy Kypaisl peminoe muimoi Koi0any2a MyMKiHOIK Oepeoi.

Kinm ce3zoep: mypusm, Oinim bepy mypusmi, casxam, soft skills, socac epexweniei, mypusm
maoicipubeci.

Kipicne
Kasipri koramaa OiuniM Oepy KyHeciHIH ajablHAa TYpFaH HETI3r1 MIHJETTepAiH Oipi — >KaH-

*bisre mypeic cinTeMe skacaHbi3: Puzaxomkaesa I., Ycembaera ., baiimyxan6etos b. Mekren
OKYIIBUIAPBIHBIH casgxaTKa JEereH bIHTachlH apTThipyaarsl soft skills marneimapeibin peni (MKac
epekmenkTepine kapaif) // Bulletin of the International university of Tourism and Hospitality. —2025.
—No03(9). — 6. 160—172. https://www.doi.org/10.62867/3007-0848.2025-3.13

*Cite us correctly: Rizahojaeva G., Usembaeva 1., Baimuhanbetov B. Mektep oqushylarynyn
sayahatqa degen yntasyn arttyrudagy soft skills dagdylarynyf roli (Zhas erekshelikterine qaraj) [The
role of soft skills in increasing the motivation of schoolchildren to travel (by age)] // Bulletin of the
International university of Tourism and Hospitality. —-2025. —No3(9). — b. 160-172.
https://www.doi.org/10.62867/3007-0848.2025-3.13
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JKaKThl JTaMbIFaH, OUTIMII opl QJIEyMETTIK OeJICeHIl TYJIFa KaJbITACTHIPY OOJBINT TaObLUIaIAbl. by
YAEpicTe TeK aKaJeMHUsUIBIK O11iM MEH KOociOM NMaFaplaapabl MEHTepy KETKUTIKCI3, COHBIMEH KaTap
eMipzie TaObICTHI OOJIyFa BIKMAJ €TETiH amMOeban KaOuleTTepAl JaMbITy KaXKETTUIIr TYBIHIANIbL.
OcswiHnait omOe0an garaplIap/IbIH imiHae soft skills epexuie manbI3ra ue. Soft skills — KapbIM-KaThIHAC
Kacay, OWIBI epKiH KETKi3y, KOMaHAaJa >KYMBIC ICTEY, ChIHM TYPFBIAAH OMJIAy, SMOIMOHAJIIBI
WHTEJUIEKT TIeH KeIIOaCHIbUIBIK KaOimeTTepal KaMTHTHIH Jarapuiap kemreHi. Kasipri tanma Oy
JIaFIbLIAp KOCiOM opTaia FaHa eMec, KYHICTIKTI OMip/ie /e TYJIFaHbIH 9JICYMETTCHYIH 1€ STyl PeJl
aTKapaJbl.

MekTen OKyImbUIaphl YIIiH soft skills narapuiapblH KaIbIITACTHIPYIBIH THIMI1 KYpaJITapbIHBIH
0ipi — casxar. Casgxar gocTyp:ai OuTiM Oepy YaepiCiH KeHEUTIiN, OKYIIbIJIapIbIH MOJICHH KOHE TaOUFH
KYOBUIBICTAPDMEH TaHBICYbIHA MYMKIHIIK Oepeni. On TeK TaHBIM Ke31 FaHa eMec, TIKIpUOemik
JaFAbpUIap bl JAMBITYABIH KOJAWIbl OpTackl 60k Tadbuiaabl. Casxat 6apbIChIHAA OKYIIBUIAD KaHA
aJlaMJIapMEH KapbIM-KaThIHACKA TYCeNi, OpTYpJi Karmaimapra Oelimzaenymi yHpeHemi, MiKip
ayMacaJipl, OpTaK MIenIiM KaObUIIayFa MamibIKTaHaabl. MyHIal ToxKipuOe oapIbiH 3MOIMOHAIIBI
WHTEJUICKTICIH JaMBITyFa, ©31H-031 OarayiayblH apTThIPyFa >KOHE OJICYMETTIK O€JCeHMi a3aMar
pETiH/E KANBINTACybIHA BIKIAJ €TEI1.

Soft skills narnpimapel op kac Ke3eHIHIE TYpJl JeHrehae Kaimbinracaibl. bacTtaysil ChIHBIT
OKYIIBLIAPHI VIIIH casxaT — KOpIlaFraH OpTaHbl TAHYbIH, TAOUFATKA KbI3bIFYIIBUIBIKTHI aPTTHIPYABIH
YKOHE TOIIIEH 9PEKeT eTy KaOuIeTiH JaMBITYAbIH MaHbI3bl Kypaisl. OpTa OybIH OKYIIbUIAPHI YIIIH
casixaT ©3 OWBIH JKETKi3y, bBIHTBIMAKTAaCTBIK OpHATY, JKaHa aKMapaTThl MEHTepY >KOHE OHBI OMIPIIIK
KaraasTTapa KoJjlaHy MYMKIHAIrH KeHeWTeai. JKorapel ChIHBIN OKYIIBIIAPHI YIIIH CasixaT — ChIHA
TYPFBIIaH OiIay, KeIOacIbUIBIK, JKayalKepIIUTIK MMeH aepOec memimM KaObuiaay CUSKTHI Kypaeli
soft skills narneimapbiH  gameiTy  anaHbl. OCBl  TYpFBIIAH  ajfaHia, OKYIIBUIAPIBIH JKac
€pEeKILETIKTEPIH ecKepe OTBIPHII CasXaTThIH TOPOHEINIK JKOHE JaMbBITYIIBUIBIK SJIEYeTIH alKbIHIay
©3€KTI FHUIBIMU Macelie O0IbIT TaObLIa b

Kaszipri ke3ennue OuniM Oepy MEH TypH3MHIH ©3apa BIKIAIJACTBHIFBIH 3€PTTEY MaHbI3AbLIBIFBI
apThIn Keneni. Typu3M MoJIeHU-TaHBIMABIK KbI3MET KaHa éMeC, COHBIMEH 01pre TYJIFaHbIH 9JIEyMETTIK
KY3bIPETTUIITH KalbIITACTBIPYABIH MOPMEHJII TETIrl PETIHJE KapacThIpbulyda. Ocipece MeKTel
KaChIHAAFbl OKYIIbUIAp YIIIH YHBIMJACTBIPBUIATBHIH casXxaTTap OJIapJAblH OMIPIIK TIKIpHOECIH
OalbIThIN, soft skills naraplmapblH TaOUFM Karjaiia KajuelTacTelpyFa bIKnan erenl. CoHIbIKTaH
OKYIIBLIAP/IbIH casxaTKa JETeH BIHTACBIH apTThIpyaa soft skills marnbUIapbIHBIH POJIIH alKbIHIAY
TEOPHSUIBIK JKOHE MPAKTUKAJIBIK TYPFBIIaH aca MaHbI3IbI.

3epTTeyIiH MaKcaThl — MEKTET OKYIIBUIAPBIHBIH Kac ePEKIISNIKTePiH €CKepPe OTHIPHII, casxaT
yaepicinae soft skills naraplIapblH 1aMBITY apKbUIbI OJApJbIH casxaTKa JAeTeH BIHTACHIH apTThIPY
KOJIIAPBIH aHBIKTAY.

Ocpl MakcaTKa kKeTy YIIiH TOMEH IETiiel MiHJeTTep KOWBLIIBI:

1. Soft skills yFeIMBIHBIH TEOPHUSUIBIK HET137€piH, KYPhUIBIMBIK 3JIEMEHTTEPIH KOHE
O11iM Oepy KyieciHieri MaHbI3bIH TaAAY;

2. MexkTen OKyNIBUIAPBIHBIH KAaC EPEKIICTIKTEPIHE COMKEC CasXaTThIH TopOMerik
’KOHE JIaMBITYIIIBUIBIK QJICYETiH allKbIHIAY;

3. Casxar OapbIChIHIA OKYIIBUIAPABIH Soff skills narnplmapblH JaMbITYFa BIKIAT
€TETIH MeJJarOrUKaJIbIK KOHE dJIEYMETTIK (haKkTOpIJIap/Ibl 3epIeey;

4. Mekren OKYIIBUIAPBIHBIH casXaTKa JETeH BIHTAChIH apTThipyna soft skills
JaFIbLTAPBIHBIH POJIIH HETi3/IeM, MPAKTUKABIK YCHIHBICTAp 931pJiey.

161



Bulletin of the IUTH, Volume 3(9), 2025

3epTTey )KYMBICH OKYIIBUTAP/IBIH KaC EPEKIIETIKTEPIH €CKePe OTHIPHIN soft skills narnputapbiH
JAMBITY TETIKTEPIH alKbIHAAyFa XKoHE O171iM Oepy MEH TYPU3MII BIKIAIIACTHIPY apKbUIbI OJIAPIBIH
casgXxaTKa JCTCH bIHTACBIH apTThIpYyta 6aFBITTaHFaH.

OJaedueTKe MOy

Soft skills marnpmapbIHBIH OKYIIBUIAPIBIH TYJIFANBIK AaMyBIHAAFBl POJIi IeAarorHKaIbIK
FBUIBIM/IA KEHIHEH KapacToeIpbutyaa. XKymabaesa [1] 3epTreyinge Oy JaraplapIslH OKYIIbUIAPAbIH
TYJIFAIBIK KaCHETTEepiH JaMbITYJarbl bIKMAJIbIH TaJAal, oJap/blH OoJallaKTarbl TaObICTHUIBIFbIHA
TIKEJEH ocep eTeTiHiH KepceTeai. OnkeOaeBa [2] OKyMIbUIAPABIH JKac EpEeKIICTiKTepiHe Kapai
TaHBIMJIBIK KaOUTETTEPIHIH JaMy epeKIIeNIKTepiH alKbIHAal OThIphIN, soft skills KamemTacybIHBIH
TICUXOJIOTHSUIBIK HET13/1€PiH alliajbl.

MewmnekeTTik neHreiine ne Oyn  Mocene HasapAaH ThIC KalFaH KOK. Kazakcran
PecnyOnukacelHBIH —~ TypUCTIK — canmaHbl  gaMmbityabiH — 2023-2029  kpuigapra  apHalFaH
TYKbIppIMAaMaceiaaa [3] TypusMHiH OutiM Oepy MeH TopOmeneri aneyeTi atan OTuIi, *KacTapIbIH
TYIFAIBIK JJaMybIHA JKaFraai xacayra Oaca Hazap aynapsutran. CapOacoBa [4] Typu3M caiackiHaa
KOciOM  KY3BIPETTUIIKTI  KAJbINTACTBIPYJBIH  MCUXOJOTHSUIBIK-TIEAArOTUKANBIK — HETi3JepiH
KapacteIpbiml, soft skills marmputapblH kKociOM MaspPIBIKTBIH MaHBI3ABI KYpPaMJIachl PETiHJEC
CUIIaTTaNUIbI.

Soft skills men TypusmHiH e3apa OaiinanbicelH HypxkanoBa [5] MoaeHHETapaibIK
KOMMYHUKAIHs TYPFBICBIHAH 3€PTTEI, casixaT 0apbIChIH/IA TYJIFaapalbIK KapbIM-KaThIHAC TIEH TUTAIK
KY3BIPETTEP/IiH apTa TYCETiHiH kepcereni. A MyxuHa [6] Kac epeKIIeniKTep MCUXOJOTUsIChIHA
CYWEHEe OTBIPHIN, 9pOip JamMy Ke3eHIHIH O3IHIIK epeKIIeTIKTepiH alKpHIaiapl. by mamimertep
OKYIIBUTAPIBIH casixaT OapbichiHa soft skills KampimTacysiH jxac Ke3eHaepiHne Kapaid KapacThIpyabIH
KaKETTUIITIH JTaNeJIIEHAL.

Kucenesa [7] mekren okymsimapbiHbiH soft skills marasimaper cabakTaH ThIC ic-opeKeTTepe
KAapKbIH/bl JTaMUTBIHBIH aTan eTce, CMmupHOBa [8] casxaTTbIH TOpOMENIK >KOHE NaMbITYLIBUIBIK
QJIeyeTiH KOpCeTil, OKYIIbUIApJBbIH TYJIFANbIK KacHeTTepiHe ocepiH cumnarraiasl. Kapmosa [9]
TypU3M cajachlHla OKUTHIH cTyaeHTTepaiH soft skills kanpmracyslH Tangan, omapablH Oonamiak
KOCiOM 1C-OpeKeTiHJAe IICNIyIIl pes aTKAapaThIHBIH aHbIKTahWael. CumopoBa [10] wmekrten
OKYIIBUIAPBIHBIH CasxaT apKbUIbl KOMMYHHKATHBTIK KOHE OJIEYMETTIK JarJbUIapPBHIHBIH IaMYbIH
MeJaroruKaiblK TYPFbIIAaH HEri3aei .

XanblkapainsIK 3eprreynepae ae soft skills qarapimapbIHbIH MaHbI3bI )KaH-)KAKTHI 19JI€JIICHT €H.
Heckman xone Kautz [11] enGerinze eHOeK HapbIFbIHAA TaOBICTHI OOTY/bIH OacThl IIAPTTAPBIHBIH
6ipi perinae soft skills kapacteipsuiFan. Robles [12] kasipri skymbIc Oepyliiyiep/iiH TajJanTapblHa
coiikec Heri3ri oH soft skills narpichin anbIKTal b1 Zehrer xkone Mossenlechner [13] Typusm canacsl
TYJEKTEepiHIH HEri3ri KY3bIpeTTEpiH KYMBbIC Oepyllijiep Ke3KapachlMEH KapacThIpca, Succi MeH
Canovi [14] ctynenTTep MeH xxymbic 6epyminepai soft skills Typasbl TyCIHIKTEPIH caabICTHIPAIbI.

Typusm 6umiminge soft skills maneer Fidan [15] enberinme ambuiblm, Kocion gaspibiKTa Oyt
JaF IbUTapIbIH ©3eKTimir atamn eTtinedi. Richards men Wilson [16] MomeHu ic-mmapanapIsiH KaladbiK
TypU3MI€ OCEpiH KapacThIPBIN, ONaplblH aiaeyMmeTTik-maaeHu soft skills kampmracysiHa bIKman
eretiHiH kepceteni. OECD [17] xanpIkapaiblk TaxipuOenepre cyiieHe OTBIPBIN, OKYIIbLIapblH
QJIEyMETTIK-3MOIMOHAIIABI OKYBIH IaMbITy OOMBIHIIIA YCHIHBICTAP Oepei.

Conrbl xbputgapsl soft skills marnpuiapslH HaMBITyZa WHTEPIMCHUTUTMHAPIIBIK TOCUTACPIIH
TUIMILUTIN aTan kepcetinyae. Vasconcelos, Correia sxone Oliveira [18] TypusMm cTyneHTTepiHiH soft
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skills mambITy TOXKipHOeciH cumarrar, OuTiM Oepy OarmapiiaMalapblHBIH HHTETPAIISIIBIK CHITAThIHA
Hazap aynapanabl. Silva xone opinrecrepi [19] [lopryranus sxarmaidbiHAa TypU3M HHIYCTPHICHIH/IA
soft skills kanbImTacTeIpyAaFsl XKOFaphl OKY OpBIHIAPBIHBIH peiliH KapacTeipaabl. An Rienda, Ruiz-
Fernandez sxone Andreu [20] Utanus men Mcianust ToxipuOeciH calibICThIpa OTHIPHII, OOIAIIaKTaFbl
TypH3M cajnacbiaa soft skills maraplIapbIHBIH CTPATETHSIIBIK MAHBI3BIH AMKBIHIANH B

Kanmer anranna, Tanganran ofaeduerrep soft skills garabuIapbIHBIH OKYIIBUIAPIBIH TYJIFAIBIK
JaMybl MEH casiXxaTKa JETeH BIHTACHIH apTTHIPYIaFbl alpbIKIIA POJiH KepceTedi. YJITTHIK JKOHE
XaJIBIKApaJIBbIK 3epTTeyJIepAiH HoTkenepi soft skills-ti OimiM Oepy koHE TYpu3M cajlachblHAA
JTAMBITYIBIH ©3CKTIIITH TSI II.

3eprrey dmicTeMeci

3epTTey KYMBICHI Kasipri OimimM Oepy »KyHeciHIe OKYIIBUIAPABIH TYJIFAIBIK JaMybIH
KamTamachi3 eterin soft skills marmpimapeiH KanblnTacThIpy MOCENECiHE JKOHE OCHI JIAFbLIapiabl
JaMBITy1a TYPU3MHIH, 9Cipece OKY-TaHBIMJIBIK CasXaTTap bIH JJICYCeTiH MaiaaiaHyra OarbITTaI/IbL.
Soft skills — okymbLIapaBIH KOMMYHHKAIUS, CHIHH Oy, KOIIOACIIBUIBIK, MIBFAPMAIIBLIIBIK
KalliJeT, TomTa KYMBIC Kacay, jKayamKepIIUTIK CHUSKThI omOeOanm araplIapblH KaMTHUIBL. byi
naraeiiap OutiM Oepy camachlH apTTBIpyMEH KaTap, TYpU3M CalachblHAA TYJIFAHBIH OJIEYMETTIK
OeifimMienyine, MoIEHUETapaIbIK KY3bIPETTUIITH KaIbIITACTBIPYFa BIKIAT €TeIl.

3epTTey HbICaHbl — MEKTEN OKyIIbUIapbIHbIH soft skills marapuiapsl jKoHE Oonapabl HaMbITyFa
OarpITTalIFaH OKY-TaHBIMIBIK TYPH3M YAEPICi.

3eprTey MmoHI — OKymbUIapAbIH soft skills marmpuiapblH JamMbITyFa BIKIAT €TETIH CasXaTThIH
TOpOMENIK JKOHE JTaMBITYIIBUIBIK QJIEYeTi, COHIai-ak OiiM Oepy MEeH TypH3MIi BIKNAIJACTHIPY
TETIKTEPI.

3epTTey Kypaiaapsl

3epTTey MIHJETTEPiH OpbIHAAY YIIIH TOMEHAET1 Kypalaap KOJAaHbUIIbL:

1. Cayamnama (Questionnaire).

» OkymbutapabiH — soft  skills  maFaputapelH  (KOMMYHHKAIMsS, BIHTBIMAKTACTHIK,
Kel0acuIbUIbIK, CHIHU OiJlay, MIbIFapMallbUIbIK KaOineT) Oaraiiay »KoHE OJap.blH
casixaTKa JIET€H BIHTACHIH aHBIKTay MaKCaThIHA apHANBI cayalHamMa 931pIIeH/Ii.

» Cayannamana xaObik cypakrap (Likert mkamacel) MEH amIbIK CypakTap KaTap
KOJITAaHBUIJIBL.

2. Pednexcus xypnainsl (Reflection journal).
» CasixaTka KaThICKaH OKYIIBUIAp 63 dcepiiepiH, Ol-MiKipaepiH, KUBIHIBIKTApbl MEH
KETICTIKTEPIH ’Ka3bII OTHIPJIBL.
» JKypHan apKpUIbl OKYIIBLIAPABIH ©3i1H-631 TaHybl, CHIHM TYPFbIIaH OMJIAYHI,
AMOIUSIIAPBIH 6acKapybl )KOHE KOMMYHHUKAIUSUTBIK JaFIbIIaphl AiKbIHIANTbL.
3. Cyxo0ar (Interview).

» MyfaniMaep MeH OKYNIbUIApAAH JbIHFAH IKipJep casxaTThIH TOPOMENTiK >KoHE
JAMBITYIIBUIBIK QJIEyeTiH OarajayFa KOMEKTECT.

» CyxOarrap KapTbulail KypbUTBIMIQIFaH (hopMaTTa KYPTi3iIil, JEPEeKTep CaraibIK
TYPFBIJA TalJaH/IbL.

3eptTey omicTepi
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> Teopusnbik Tanmay. Soft skills yFIMBIHBIH Ma3MyYHBIH, KYPBUIBIMIBIK 3JIEMEHTTEPIH KOHE
OutriM Oepy MEH TYypHU3M CcallachIHIAFbl POJIIH aWKbIHAAYy MAaKCaThIHAA OTaHIBIK >KOHE
MIETEIAIK 9eOUEeTTepre MOy KACAIIBI.
> CanpicTeipmaniel  Tanpay. JKac epekmienikTepiHe Kapail okymbsuapasiH — soft  skills
JaFAbUIAPBIHBIH KAJIBINTACY ACHI€Hl MEH casxaTr TOKIpUOECiHIH acepi CabICThIPBUIIBL.
> OJCYMETTIK-TIeAaroruKalbIK Tamaay. Typusm xoHe OiTiM Oepy BIKIAIIaCTHIFbI XKaFJalbIHIA
soft skills marmpuTapbIiH JaMBITYFa BIKIAJ €TETIH MEJaroruKalblK, dJICYMETTIK )KOHE MOJCHU
(bakTopiap capaiaHbl.
> llpakTukanblk KOpbITy. JKWHAIFaH SMIMPUKAIBIK JEPEKTep HETI3IHIAEC OKYIIbLIapIbIH
casixaTKa JIETeH BIHTACHIH apTThIpyFa apHaJIFaH 9JIICTEMEIIK YChIHBICTAp d31pJICHII.
JlepexTepai Tangay Tocuiaepi
XKunanran nepekrep tek SPSS (Statistical Package for the Social Sciences) 6armapiamach
apkpUIbl oHyeai. CayallHaMa HOTFDKEJIepl HETi3iHJe MalbI3bIK KOPCETKIITEp, OopTaiia MOHJED,
CTaHJIAPTTHIK aYyBITKYyJIAp, COHJAH-aK KOPCETKIITEp apachIHIarbl KOPPEISUSIIBIK OaiaHbICTap
aHbIKTANABL. Peduekcus xypHammapel MEH cyx0ar jka30ajmapbl CamalibIK TYPFbIa Ma3MYHIIBIK
TaNgayJaH OTKI3UIiN, aJblHFAH JEPEKTep CaHJABIK HOTIIKEICPMEH CalbICTBIPMalbl  TYPJE
KapacThIPbLIJIBL.
3epTTeyiH CeHIMILTITT MeH BalUATLIIr
> KypangapaplH Ma3MYHIBIK BaJHATLUIIC TEIaroruka KOHe TYpU3M CaaChIHBIH MaMaHIaphbl
TaparnblHaH capanTamMaiaH oTTi.
> Cayannama mkamaigapbeiHbIH iKi 6ipTyTacteirel Cronbach’s Alpha koaddunmenTi apKpuIb!
SPSS GarmapnamachiHIa TEKCEPLTIN, KOPCETKIMITIH CEHIMII JICHIei1 KaMTaMachl3 €T

Horukesnep

3epTrey KymbIcTapbl bIObIpait ANTBIHCAPUH aThIHJAAFbI 3UATKEPIIIK MEKTEOIHJE KYpPTi3ijii.
3eprreyre 5—6 chiHbIN OKymbulapbl (n=60) KaTblcThIpblIAbl. KaTbicymbuiapabiH kacel 10—12
apambIFbIHIA, OHBIH imIiHAe 32 KbI3 Oana, 28 yi1 6ana Gonabl.

1. bacTankb! AMarHOCTUKAIIBIK HOTUXKEIEP

3eprrey OackiHma okymbutapasiH soft skills marnpuiapbiHbIH OacTanKbl ASHTEHIH aHBIKTAY
yiIiH cayanHama kyprizuiai. Cayamnama Hotmkenepi SPSS Garnmapimamachkl apKbLibl TajdgaH[Ibl.
AJnbIHFaH JepekTep OONbIHILA:

1 - kecTe — 5-6 chIHBIN OKYIIbLIAPBIHBIH SOft skills naFnbLIapBIHBIH OpTamIa

KopceTKimTepi
. Oprama CrangapTThl ..
Soft skills narabichb 6231.11 ™) aybITKyp( SD) Jlenreii
KoMmmyHuKkanus narnpuiapbl 32 0.8 Oprama
Komanmansix xymsIc 2.9 0.7 Temen—oprara
[IprrapMalbuIBIK OMIay 3.1 0.6 Oprama
Kembacubliblk KacueTTep 2.7 0.9 Temen

Kommynukanus garasutapel (M = 3.2, SD = 0.8).
3epTTey HOTHKENepl OKYMIBUIAPIBIH KapbIM-KaThIHAC jKacay KaOuIeTTepl opTalia JeHTeiae
€KeH1H KepceTTi. by onapnabiH mikipiH *eTkize OlTy, cypak KOs aiy, TOI 1IIiH/Je OMbIH allbIK alTy
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KaO1JIeTi KaJbIITaCKaHbIH, O1paK TOJIBIK >KeTuIMereHiH Ounmipemi. CTaHmapTTsl aybITKyAbIH (SD =
0.8) campIcTBIpMAaIIBI TYPE KOFAPhI 00Tyl KEHO1p OKYIIBLIAP/IBIH OYJI aFIbI/1a KAKChI IaMbIFaHbIH,
aJ1 KeiOipiHae ol KETKUTIKTI AeHrelre KeTIereHiH aHFapTaIbl.

Komangansik sxymeicka Oeriimainik (M = 2.9, SD = 0.7).

By kepceTkimn OKyIIbIIapAbIH Oipre *KYMBIC jKacay, e3apa jKayalnKepIIUTiK MMeH peaepil
Oeuice airy KabiJieTi TOMEHHEH OpTallla AeHreire 1eiiH ekeHin kepcerei. Keiiip oKymbuiap TONTHIK
YKYMBbICTapa O€JICeH/IUTIK TaHbITCa, OacKaaphl AJli Je kKeKe )KYMBICKA OeitiM OoubIm keeai. MyHpai
alipIpMaIlbUIBIKTap OipJIeCKEeH TanchlpMaiapibl OpbIHAAYa KUBIHBIK TYABIPYbl MYMKIH.

[errapmambuibik oinay (M = 3.1, SD = 0.6).

[IprrapMambUIBIK KaOlJeT KOpCeTKIlI opTamia JeHreiae Oailkaniasl. bysl oKymbuiapasiH
CTaHJIapPTTHI TAIllCBIpMaapibl OpbIHAAYIaH O6eJieK, )KaHa Ues YChIHYy HEMece epekIle HienimMm Tady
KaOinerTepi Oap exeHiH, Oipak OHBI YHEMi ICKe achlpa ajlMaWThIHBIH kepcereai. SD = 0.6
OOJFaHBIKTaH, HOTHXeENEp O1pKEIKi, SIFHU OKYIIBUIAPIbIH KOIIIUTIITT OCHI IIIaMajia JaMy IeHIeHiHIe.

Kembacmsuisik kacuerrep (M =2.7, SD = 0.9).

EH TemMeH HoTHXe KOmOaCIIBUIBIKKA KAaTBICTBI 00JIBI. Bysl OKyIIbUIapAbIH JKayarmKepIILTKTI
03 MOWHBIHA aily, e3reyepAl YHBIMIACThIpy HeMmece MiemiM KaObuigayaa Oactamaiibl 0oy
KalineTTepi aMci3 ekeHiH koepceTeni. CTaHAapTThl AyBITKY/IBIH KOFapbl 601ybI (SD = 0.9) okymibuiap
apachlH/a aWbIPMalIbUIBIKTBIH KON eKeHIH Ouimipeni: KehOipeynepl KemOacIIbUIBIK KaOineT
KepceTce, 6achiM 06J1iri MyH/1ai OCJICEHAUTIK TaHBITIIANIbI.

Bbyn nepexrep Mekren OKymbUTAphIHBIH soft skills marapuIapbiH MakcaTThl TYpIe TaMBITY
KQXXETTLIIT1H KOPCETTI.

2. DKCIIEPUMEHTTIK JKYMBIC HOTIKENIEpi

3eprTey OapbIChIHAA OKYIIbLUIApFa OipHEIIe TOpOHMENiK MOHI 0ap TaHBIMIBIK JKOHE MOJICHU-
TaHBIMJIBIK casgxaTTap YHBIMIACTHIPBULABL. Op casxaT COHbIHAA OKYIIbLUIAP Pe(IeKCUSITBIK KypHA
TOJITBIP/IBI, OHJIA ONIAp casxaTTaH ajFaH ocepJepiH, KaHa YHPEHreH JaFAbUIapbhIH KOHE ©31H-031
OaranayblH KOPCETTI.

¥ UBIMIACTBIPBIIFAH CassXaTTapJblH Ma3MYHbl OKYIIBUIAPJABIH JKac epeKIIeTiKTepiHe cait
TaHAJIJIbI:

«TyFaH ellke TapuUXbIMEH TaHBICY» — KEPrUTKTI ©JKeTaHy MypaxaiiblHa casxar. MyHna
OKYIIBLJIAP TOMTHIK XKYMBIC OapBICHIH/IA THTEH aKIapat >KHHAII, OHBI 01pTe TaJIKbIIa/Ibl.

«¥npl Jana epKeHMETI 13IMEH» — TapUXU-MOACHM eCKepTKiTepre casxar. byn casxarra
OKYIIIBLIAP 63 OMJIAPBIH OpTaFa CaJIbII, IIIAFBIH TONTAp/1a IIBIFAPMAITBIIBIK TAIICBIPMAJIap OPBIH AL

«Kacpn omemre casixar» — TaOUFaT asChIHAA HDKOJOTHSUIBIK OaFbITTarbl casxaT. MyHzaa
OKYUIbUIAp TOMIIEH Oipre 3epTTey >KYpri3im, TaburaTka 0ailaHBICTBI YChIHBICTAp AaWbIHIA/IbI.

«MoneHueTTep TOFBICHD)Y — TeaTp JKOHE KepKeMCypeT raiepesicbiHa Oapy. bynm casxar
OKYIIBUIAP/IBIH ~ OCTETUKAJBIK TalFaMbIH JAMBITHII KaHa KOWMal, KOMMYHHKAIUs MeEH
Kel0acHIbUIBIK KaOlIeTTepiH )KEeTUIAIPYTe bIKIaNI eTTi.

Ocwl casxaTTap apKbpUIBI OKYIIBIIAp ©3JEpiHIH KapbIM-KaThIHAC JKacay JdarablIapbiH
KETIJTIPIM, TONTHIK KYMBIC OAapbICBIH/Ia OCTICEHIUTIK TaHBITHIN, KaHa OpTaja ©31H €pKiH yCTayFa
yHpeHi.

CaHJpIK HOTHXKENEP

Kunanran monimertep SPSS GarnapiaMaceinia Tanganabl. DKCIEPUMEHTTIK Ke3€HHIH COHFbBI
HOTHKeJIepl TOMEHETiiel OO IbI.
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2 - Kecte — 5-6 cCbIHBIN OKYWbLIAPLIHBIH soft skills maFablLIapbIHBIH  opTala
KepceTKilTepi
Bacranknl DKCIEePUMEHT
Soft skills K P , , ,
opramia COHBIHIAFDI t-MoHi p-MaHi O3repic
AFIBICHI
0asn oprama 6aJj
KomMmyHukanms AWNTapipIKTan
yHHKAL 32 4.0 452 <0.01 epibik
JIaF IbLIapbl OCTI
Komannambr AWNTapipIKTan
HAIBIK 2.9 3.8 5.01 <0.01 epibik
AKYMBIC ocTi
HIsrrapMarbuIbI ArapisIKTan
“biFap K131 41 423 <0.01 FApIHIR
oitsiay ocTi
Komoacusuisl AWNTapibpIKTan
. K27 3.6 4.87 <0.01 epibik
Kabirerrep OCTI

Kommynukanus garasuiapst 3.2-aex 4.0-re geitin kerepinmi (t=4.52, p<0.01). byn notuxkenep
casxar OapbIChIHIA OKYIIBIIAP/IBIH KOIIIUTIK aJIIbIHIA COMIIEY, MiKipTagacka KaThICy jKOHE CYypakK
KOIO JIaFIbIapbl alTapIIbIKTal KaKcapFaHbIH KOPCETe .

Komangansik sxymbicka OeriiMainik 2.9-nan 3.8-re aeitin ecti (t=5.01, p<0.01). Byn acipece
HKOJIOTHSUIBIK JKOHE TapuXH OarbITTarbl casxaTTapAa TONTHIK TalChIpMayiap OpPbIHAAYIBIH THIMIII
OOJIFAaHBIH JTAJIEIIACHAI.

HIerrapmainbuisik oinay 3.1-nen 4.1-re ketepinai (t=4.23, p<0.01). TeaTtp meH ranepesira 6apy
OapbICbIH/IA OKYIIBLIAP KaHa WIesIapAbl YChIHY, OeliHeney eHEepiH TYCIHY JKOHE ©3 Ke3KapachiH
KAJIBINITACTBIPy MYMKIH/IIT1H aJ/Ibl.

Kembacmpuislk Kacuertep 2.7-meH 3.6-ra neitin skakcapasl (t=4.87, p<0.01). Byn acipece
TaOUFaTTarbl casxar @eH My3ed IIIHAEr! [MaFblH TONTHIK JKYMBICTAp/a OKYLIbLIAp/bIH
YUBIMIACTBIPYLIBLIBIK KaOlIETTEPIH MIbIHAAFaHbIH KOPCETE].

3. PedexcusibIK KypHaIAaparsl canajiblK Tajiaay

OxyublnapabIH ka3zoanapbeiHa HeriznenreH soft skills garapuiapbIHbIH 1aMybl

KommyHnukanus

Oxymbutap casixaT Ke3iHJe MYFaliMJIepMEH >KOHE CBIHBINTACTAPhIMEH EepKiH TilAecyre, o
Oeuicyre yiipeHreHiH aTan eTKeH. byl onapnbiH ceilyiey maFnbUIapbIH SKETUIAIPIN KaHa KoWMai, o3
MIKIpIH alIBIK KETKi3yre, e3reiepai  ThIHAayFa MYMKIHAIK OepreH. KoMMyHHMKaIMsUIIbIK
KaOuIeTTepAiH AaMybl oJIapAblH OOJIallIaKTaFrbl aKaJeMHUSIIBIK KOHE OJICYMETTIK OMipiHe OH BIKMAJ
eTeTiHl OaliKamagpl.

KomaHngansik xyMbIC

Castxat GapbIChIH/Ia OPBIHAIFAH TONTHIK TAIChIpMaIap Ke3iH/e OKymbuIap 6ip-0ipiHe Konuay
KepceTin, peijuepli Oesicy apKbUIbl OpTaK HOTHXKEre JKeTyre yMTbuiraH. MyH7ail Toxipuoe
BIHTBIMAKTACTBIK MOJICHUETIH KAIBITITACTHIPHII, Op OKYIIBIHBIH Y>KbIM/IaFbl OPHBIH TYCIHY1HE JKaFaai
KacaraH.

HIbrFapManibUIbIK

Tapuxu-mMoneHn OpbIHIApFa OapraH Ke3[le OKYIIbUIAPABIH KUSUIBI MEH OWJiay KEHICTITi
KEeHEeWiN, MIbIFapMallbUIbIK TYPFbIIAH OllayFa TajmblHbICTaphl apTKaH. JKazbamapna keilbip
OKYTIBLIAp 63 dCEPJICPIH CYpETTEY YIIiH OCHHEIN CO3/iep MEH €pPEKIIe CATBICTRIPYJIApAbl KOJITAHFAHBI
KepiHel. by omapbiH KpeaTUBTI oiiay KaOUIeTTepiHIH JaMbIFaHbIH JJICIACH 1.
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Komoacmeuibk

Keitbip okymbuiap casxat OapbIChIHAA TOM JKETEKIIiCl OOoJlyFa OEJICEHAUTIK TaHBITHII,
KayanKepuIlikTi ©3 MOHHbIHA anFaH. MyHAall opekeTTep KemOaCHIbUIBIK JIaFIbUIapIblH
KAJIBINITACKINT KEJIe XKATKAHBIH jKOHE OoJalakrta oJiapjbl YHBIMIACTBIPY KaOUIeTi JKOFaphbl TYJIFa
peTiHfe KEeTUAIpYyre MyMKIHAIK O0ap eKeHiH KepceTesi.

4. XKbrHpIC epekienirine 6aiaHbICThI AHBIPMAITBIIBIKTAP

SPSS Garmapnamacel apKbUIBI KYPTi3UIT€H CATBICTBIPMAIbl Talay HOTHXKENEepl S—6 CHIHBIM
OKyIIbLIapbIHbIH soft skills marapLIapbIHBIH J1aMybl JKBIHBICBIHA OalIaHBICTBI OPTYPJl CEKEHIH
KOPCETTi. OKCIEPUMEHTTIK Ke3eHAe KbI3 OananapiblH JaFabUIapAblH ©cy KapKbIHbl yjapra
KaparaHja >orapbl 0oiabl. Mpbicanbl, KbI3 OananapAblH KOMMYHHKaus Aarasiiapbl A=+0.9,
HIBIFapMaIIbUIBIK oWiaybl A=+1.1 KepceTKimTepiMeH alTapiabIKTai apTThl. by omapnabiH casxar
OapbICBIH/IA ©3 OWJIAPBIH allbIK alWTyFa, MIKIp alMacyFa >KOHE MIBIFAPMAIIBUIBIK TaNChIPMaIap bl
OpbIHJIayFa OeJCeH/lI KATHICKAHBIH JoNeaehai. An yi OanamapIblH KOMAaHIAIBIK KYMBICKA
oettimainiri A=+0.7, xembacmpuiblK Kabdimerrepi A=+0.8 kepceTkimrepiMeH KoOipeK IaMbIFaHbI
Oaiikanapl. byn yi GamanmapAplH TONTHIK TarchblpMayiapra OeNCeHII KaThICHIN, Oip-OipiMeH THIMII
KapbIM-KAaTbIHAC JKacay apKbUIbl KOMaHJAJBIK JaFJblIapblH SKETULNIPTeHIH JoHEe Keiije ToIl
JKETEKIIICI POJIIH aTKapblll, KOIIOaCIIbUIBIK KaCHETTEPiH JaMbITKaHBIH KepceTemi. JKammbl, Oy
HOTHKeIep KbI3 OananapplH KOMMYHUKAIUS KOHE HIBIFAPMAIIbUIBIK OaFbITBIHIA, 1T Y1 OananapAabiH
KOMaHJAJbIK KYMBIC JKOHE KOIIOACIIBLIBIK OAaFBITHIHAA 0achiM JaMbIFAHBIH KOPCETE/l, COHAali-aK
OiiM Oepy IpoIeciH/e JKBIHBIC epeKIIeTiKTepiH eckepe oThIpbin soft skills marapurapsiH gaMbiTy
CTPATETHSICHIH JKOCTIApIIay/IbIH MaHbI3/Ibl CKEHIH JTOCIICHII.

TankpL1aynap

3epTTey HOTHXKeNepl MEKTEIl OKYIIbIIApbIHbIH casgxaTKa JAEeTeH KbI3bIFYIIbUIBIFBIH apTThIpy/ia
soft skills marapImapbIHBIH MaHBI3ABI PO aTKApaThIHBIH KepceTTi [1]. bacTankbl A1HarHOCTUKATBIK
KE3€HJe OKYIIbLIapAblH KOMMYHHKALUS, KOMaHAAIBIK JKYMBIC, LIBIFAPMAIIBIIBIK Oy >KoHE
KeIIOacIIbIIBIK JIaFIblIapbl opTama JeHreiine OonraH, Oipak ToxipuOe OapbIChIHIA OJAp.bIH
OapibIFbl aliTapabIKTal xKakcappl [2]. Bys TyKbIpbIMAap TYPHUCTIK 1C-0pEKETTEP/AIH OKYIIBUIAPABIH
TYJIFQIIBIK ’KOHE QJIEYMETTIK JJaMybIHa OH 9Cep €TETiHIH pacTaisl [3].

KomMmyHuKamms garapuiaphl casxaT Ke3iHJIe OKYIIBUTAPIbIH ©3 OWIapbIH allbIK alTy¥Fa, MKip
alMacyfa >KOHE JKaHa akKmaparThl Oesicyre yWpeHTreHiH KepceTTi [4]. Meicanbl, Mmy3eiiep MeH
SKCKypcHsiapZia OKYIIbLIAp AKCKYpCOBOANEH OeJiceHal ceiyiecTi, Oyl OJIapAbIH TypU3MIe
KbI3bIFYIIBUIBIFBIH aPTTHIPABI [5].

KomaHanbIK sKyMbIC apKbUIbl OKYyILIbIIap Oip-OipiMeH e3apa opeKeTTeci, KayalnKepiKTi
Oemnicyni yiipenai [6]. by acipece TONTHIK MpaKTUKAIBIK TaricbipMaliap MEH OMbIHAAp Ke31He THIM/I1
oomml [7].

[IprrapMaIbUIBIK, OMJIAy casixaT TOKIpUOenepl Ke3iHJAe OKYIIbUIAPABIH KaHa Uiesaap MEH
YCBHIHBICTAp KacayFa JiereH KabiieTiH aMbITTHI [8]. Omap 3KCKypcHusIaH KeiiH TONTHIK Kobamapaa
03 9cepJiepiH KpeaTuBTi Typ/le KepceTe abl.

KembacbliblK KacMeTTep OKYIIbLIApFa TOI >KETEKUIICl PEeTIHJE ©3/€piH CEe3IHyre >XoHe
KayanKepuIlikTi ©3 MOWHBIHA alyFa MYMKIHAIK Oepai [9]. byn onapapiH casxaTka JereH
OeJICeHIUIITH JKOHE TYpPH3M CaJlacChIHIAFbl KbI3bIFYIIBIIBIFBIH aPTTHIPBI.

XKanmel, 3epTTey KOpceTKeHJel, MEeKTeN OKYIIbIIAPhIHBIH CasXaTKa KaThICYbl apKbUIbI soft
skills mafaplIapblH JAMBITY OJIApJBIH TYPU3MIe JI€T€H BIHTACBhIH TUIMII apTThipaas! [10].
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KopbIThIHABI

3epTTey HOTHKEIEpi MEKTEIl OKYIIBUIAPBIHBIH CasXxaTKa JETeH bIHTAChIH apTThIpyAa soft skills
JaFAbUIapPBIHBIH alpBIKIIA PeJl aTKapaThIHBIH KOpCETTi. AJBIHFAH MalliMeTTep OoibIHINIA, casxar
0apbIChIHAA OKYIIBUIAPJBIH KOMMYHHKAIMS, KOMaHAIbIK >KYMBIC, IIBIFApPMAIIbUIBIK OWJIay >KOHE
Kem0acIbUIBIK Ka0iaeTTepl alTapibIKTail JaMblFaH. Bysl onapiblH 9NeyMeTTIK OCJICeHAUIIrH, 3
OWBIH aIlIbIK OUTIIpYy KaO1IeTiH, TOI 11T HIe THIMI1 KaphIM-KaThIHAC YKacayblH JKOHE JKayanKepIIiIiKTI
©3 MOMHBIHA alTyFa OCHIMILTIITIH apTTHIP.IbI.

3eprTey OaphIChIHIA Kac epeKIenikTepine OainanbIcThl soft skills JaFpUIapBIHBIH KaIBIITACY
JeHreil opTypiii €KeH1 aHBIKTANAbl. bacTaybllll CHIHBII OKYLIBLIAPHI YIIIH casgxaT KOpIIaFraH OpTaHbl
TaHy J>KOHE TOITHIK IC-OpeKeTTepre KaThiCy apKbLIbl TAaHBIMJIBIK JAFAbUIAP MEH KOMAaHJAJbIK
KYMBICTBI JaMBITyFa THIM1 O0pl. OpTa OybIH OKYIIBUIAPEI KOMMYHHKALIUS MEH HIBIFAPMaIIbUIBIK
KabinerTepai KeTiaaipce, Keilip KemobacblIbIK KACHETTEPIH 1aMbITyFa MyMKiHAIK anjiel. CoHaii-
aK JKBIHBIC EpeKIIeNiKTepl OalKauapl: KbI3 Oajamap KOMMYHHKAIHMS JKOHE IIbIFApMAIIbLUIBIK
OarpITBIHAA, Al YJ Oajamap KOMaHJAIBIK JKYMBIC >KOHE KeIIOACIIbUIBIK OaFbITBIHIA >KOFaphI
HOTH)KEIEp KOPCETTI.

Casaxar toxipubeci oxkymsuiapabiH soft skills maraeimapblH HaKTBI OMIpPIIK JKaraainapaa
KOJIIaHyFa YHUpETiN, OJIapJblH TYJIFAIbIK JaMYybIHA KOHE TYpPU3MIE KbI3BIFYLIBUIBIFBIH apTThIPyFa
MYMKIHJIK OepeTiH THIMI Kypan eKeHiH nanenaeni. byn 6iniM Oepy MeH Typu3MAl BIKIAIJACTBIPY
apKBUTBI OKYIIBUIAP/ABIH KaH-)KAKThl JaMybIHA, SJICYMETTIK KY3bIPETTUIITiH KaIbINTACTRIPYFa jKOHE
casixaTKa JIETeH MOTHBAIMSCHIH HBIFATyFa OarbITTaJFaH IEJarorHKaIbIK d/iCTeMeNepal d3ipiey
KQXXETTIrH KOpCceTesi.

MekTen OKYIIBUIAPBIHBIH CasxaTKa JereH BIHTAaChIH apTThIPY VIIIH JKac epeKIIeNliKTepiHe
ColiKec ic-opeKeTTepAl YHBIMAACThIPY KasKeT: OacTaybllll CBIHBIN OKYIIBLIAPHI YIIIH KapamnaibiM
TOITBIK TarchlpMallap MEH TaOMFaTKa OaFbITTalIFaH casxarTap, opTa OybIH YIIIH MIKip aaMacy MeH
IIBIFAPMAIIBUTBIKKA apHAIFaH MOJACHU-TAHBIMIBIK CasXxaTTap, *KOFapbl CHIHBIN OKYIIbUIAPHI YIIiH
CBIHM Oilllay MeH KeIIOacIIbIIBIKTEl JaMbITaThIH KypJaeni jxkobOamap. Casxarrap OapbIChIHIA
KOMMYHUKAIHI, KOMaHIJIBIK JKYMBIC, TIBIFAPMAaIIBbUTBIK KOHE KOIOACIIBUIBIK JIAF IbIIapBIH JKYHeri
TYPAE ITaMBITyFa, MyFajiMJIep TapalrblHaH KOJIJay KOpCETyTe, JKbIHBIC EPEeKIIENIKTepiH ecKepyre
KOHE HOTIDKENEpHi peQIIeKCHSUTBIK KYpPHAJIAap MEH TONTHIK TAJIKbUIAyJap apKbUIbl Oaraiayfra
0omanapl.

Ocplnaifia, 3epTTey MEKTEN OKYIIbUIAPBIHBIH KaC €peKIIeNIKTepiH €CKepe OTBIPHII, casxar
apkbuibl soft skills narIplIapbiH 1aMBITY OJapAbIH TYJIFAJIBIK )KOHE QJI€YMETTIK JIeyeTiH apTThIpy/a,
COHBIMEH KaTap TypU3MIe JETeH KbI3bIFYIIBUIBIFBIH KATBIITACTHIPYAa MAaHBI3Abl POII aTKapaThIHBIH
KepceTeni. AJIbIHFaH HOTIOKenep Oinim Oepy mpouecinae soft skills maraputapsiH oxyileni Typre
JAMBITyFa apHAJIFaH MPaKTUKAIBIK YCHIHBICTAP MEH MeNaroruKaiblK CTpaTerusiapibl KypyFa Heri3
001l TaObUTAAEL.

bya 3eprrey :kymbichl Ka3zakcran PecnmyOuaukacbl FblLibIM K9He Korapbl Olrim
MUHHMCTPJIriHiH FbuibiMm komuTeri TapanbiHan BR28713097 wHemipai rpanHT asichlHaa
KapKbLJIAHABIPbLI/BI.
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THE ROLE OF SOFT SKILLS IN INCREASING STUDENTS’ MOTIVATION FOR
TRAVEL (By Age Characteristics)

Abstract. The article explores the role of soft skills in enhancing school students’ interest and
motivation for tourism. The study examines various types of tourism experiences — such as
educational tourism, cultural tourism, and nature-based tourism — organized according to students’
age characteristics. Through participation in tourism and travel activities, students effectively
developed soft skills such as communication, teamwork, creative thinking, leadership, and problem-
solving. Data were collected using questionnaires, observation, reflection journals, and interviews.
The results showed a significant improvement in all assessed soft skills among students who
participated in tourism experiences. Travel activities provided students with opportunities to meet
new people, complete group tasks, find creative solutions, and take on responsibility. The findings
indicate that tourism contributes to students’ personal development and increases their interest in
travel. Gender-based differences were also identified: girls showed greater progress in
communication and creative thinking, while boys demonstrated stronger teamwork and leadership
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skills. The article highlights how integrating tourism into the educational process can effectively
promote students’ personal growth, foster motivation for travel, and enhance the use of tourism
experiences. The educational, developmental, and social potential of tourism activities is analyzed,
and practical recommendations are proposed. The study’s outcomes suggest that tourism and travel
can serve as powerful tools for fostering personal development and building soft skills among school-
aged students.

Keywords: tourism, educational tourism, travel, soft skills, age characteristics, tourism
experience.
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POJIb SOFT SKILLS B IIOBBIIIEHHH HHTEPECA IIKOJIBHUHKOB K
IIYTEHIECTBHAM (C YYETOM BO3PACTHBIX OCOBEHHOCTEH)

Annomauyusa. B cmamve paccmampusaemcs ponv soft skills 6 noeviuwenuu unmepeca u
MOMUBAYUU WKOILHUKO8 K mypusmy. B xode ucciedosanusi ObLiu npoaHanu3upoansl pasiuiHvle
BUObL  MYPUCMUYECKO20 ONbIMA — 00PA306AMENbHYIL, KYJIbMYPHLIUL U NPUPOOHBILL MYPU3M,
OP2AHU308AHHbIE C YUEMOM BO3DACMHBIX 0COOEHHOCmel Yyawuxcs. Yuacmue ¢ mypucmuyecKkou u
IKCKYPCUOHHOU OessmenbHOCMU NO3BONULO WKOIbHUKAM IDGPEKmUsHo pazeusams makue HAaebiKU,
KAaK KOMMYHUKAyus, KOMaHOHAs paboma, meopueckoe Mvluiienue, 1U0epcmeo u peuterHue npooem.
s coopa OamHwbiX UCNONB308ANUCL AHKEMUPOBAHUE, HAOI00eHuUe, pepieKCUBHble HCYPHALbL U
unmepevio. Ilonyuennvie pe3yrbmamsl NOKA3AAU 3HAYUMETbHOE PA36UMue 6cex UCCIe0yemblX
HABBIKOG V' YHAUWUXCS, NPUHUMABWUX yHacmue 8 mypucmuyeckux meponpuamusix. Ilymewecmeus
npeodoCmasuiu Oemsam 603MONCHOCMb 3HAKOMUMbCS C HOBbIMU JHOObMU, 6bINOJHAMb 2PYNNOSble
3a0anusl, HAX0OUMb MEOPYECKUe peweHuss u opame Ha cebs omeemcmeeHHOCMb. B npoyecce
n0e300K V WKOIbHUKOG HADII0O0ANIOCh NOBbIULEHUE YPOBHS JTULHOCMHO20 PA3GUMUsL U UHmMepecd K
mypusmy. Takoice 6vlasNenbl 2eHOepHble pPAIUYUs 8 PA3GUMUU HABLIKOB: 0e8OYKU NPOSGUTU
OONBLUWLYIO AKMUBHOCTNb 8 KOMMYHUKAYUU U MEOPHUECKOM MbIUULEHUY, d MATbYUKU — 8 KOMAHOHOU
pabome u 1uoepcmee. B cmamve nokasano, 4mo unmezpayus mypuzma 8 00pazo8amenbHbulii npoyecc
cnocobcmeyem JIUYHOCMHOMY pPOCHY VY4AWUXCA, PA3GUMUI0 UHmMepeca K RNymeulecmeusim u
9P PeKMuUeHOMyY UCNOIB308AHUIO MYPUCMULECKO20 ONbIMA. AHATUUPYIOMCA 80CNUMAMENbHDBL,
Pa36UBAOWUIL U COYUATLHBLI NOMEHYUAL MYPUCIUYECKOU 0esIMEbHOCMU, d MAKice NPeodazaromcst
npakmuyeckue pexomeHoayuu. Pezynbmamel uccredosanus nokaswiéaiom, 4mo mypusm u
nymeutecmeusi Mo2ym 3@ exmusHo UCNONIb308aMbCsl KAK CPeOCmE0 JTUYHOCIHO20 PA36Umust U
Gopmuposarnus soft skills y wxonvruxos.

Knrwoueevie cnosa: mypuzm, obpazoeamenvuvlii mypusm, nymewecmsue, soft skills,
803pPACMHbBLE OCODEHHOCIU, MYPUCHUYECKUTL ONbIM.
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HHBECTHIIHH B TYPHCTHYECKYIO HH®PACTPYKTYPY: PHCKH H
JIOXOTHOCTH
Armomauuﬂ. Cmambﬂ nocesdwena aHaiusy MHG@CMUL[UOHHOIZ aKkmueHocmu 6 cqbepe

MYPUCTUYECKOU UHGPACMPYKMYPbL C AKYEHMOM HA HANPABIEHUs lONCEHULl, KII0uesble PUCKU U
nokasamenu  0oxooHocmu. Typusm  paccmampugaemcs Kak — CMpamecuyeckuil — cekmop,
cnocoocmsyrowuil - ougepcuurayuu  IKOHOMUKU U YCMOUYUBOMY PA38UMUI0, OCOOEHHO 8
NOCMNAHOeMUIHbLIX YCa08usx. Mccnedosanue ocHOBAHO HA 0030pHOM anaauze ucmouruxos 2015—
2025 20008, éxniouas dannvie UNWTO, Bcemupnozo 6anka u fDi Intelligence.

Buvloenenvt ocnoemvie Hanpagnenus uHeecmMUyull. MPAHCHOPM, 20CMUHUYHBIL CEeKmOop,
0ocyeo08as uHpacmpykmypa u yugposvie peuienus (OHIAUH-CEPBUCHI, supmyanvbHble mypul, OR-
2uowt). Paccmompenvl munoevie pucku. uHancosvie, npagosvie, COYUAIbHbIE U IKOIO2UYECKUE.
Ilpoananusuposanvl mexncoynapooHnvle u HayuouaivHvle kKeticot (OAD, Bvemmuam, Kumaii,
Kaszaxcman), oyenénnvie uepes noxkazamenu NPV, ROI u IRR.

Ocoboe enumaHnue yoeneno onwimy Kazaxcmana u ponu 2ocyoapcmeenHo-4acmHuozo
napmuépcmaa. Ilpeocmasnenvl pekomerHoayuu OJisi UHEECMOPO8 U 20CYOAPCMBEHHbIX CMPYKMYD,
HanpaejienHvle Ha NosvbluleHue IPEHeKmuUeHOCmuY Gl10NHCEHUU U UX 6KIAO 8 YCMOU4Uusoe paszsumue
PpecuoHo8.

Knrouesvie cnosa: mypucmuueckas umngpacmpykmypa, uHeecmuyul, pucku, 00XOOHOCHDb,
ycmouuusoe pazeumue.

Beenenne

B ycnoBusix rino6aiibHONM SKOHOMUUYECKOH TpaHCc(hopMalMy TypU3M CTaj OJHOM U3 KIFOUEBbIX
cdep, crocoOCTBYIOMIUX YCTOHUYMBOMY Pa3BUTHIO, AMBEPCU(UKALNU KOHOMUKHU U TOBBIIICHHIO
YPOBHSI XU3HU HacelIeHUs. SIBIAACh OOHMM M3 CaMblX JMHAMHUYHO Pa3BHUBAIOIIMXCS CEKTOPOB
MHUPOBOM 3KOHOMMKH, TypU3M HE TOJBKO F€HEpUPYET 3HAUNTENbHBIN BKIag B BBII MHOrHX cTpaH,
HO M CTUMYJHMpYET pa3BUTHE MH(PaAcCTPyKTyphl, TPAHCHOPTHON CEeTH, TOCTMHUYHOIO OM3HECa U
Majioro IMpearnpuHUMAaTenbcTBa. MHBECTHIIMM B TYPUCTHMUECKHUH CEKTOp, KaK NpsMble, TaKk M
nopT¢eabHble, UTPAIOT PEIIAIOIIYIO POJIb B PACKPBITUH €T0 MOTEHIMalIa, MOJIEPHU3ALUU CEPBHUCOB,
BHEJPEHUY UHHOBAIIMOHHBIX PELIEHUH U MOBBIIIEHUH KOHKYPEHTOCIIOCOOHOCTH JIECTH HaIlHi.

CornacHo nanubiM Beemupnoii Typuctckoit opranuzanuu (UNWTO), uHBECTHIIMM B TypU3M

*bizre mypeic cinteme xacaHp3: [llamakoBa H., Yremesa C., TanratoBa 3., AntasikoBa C.
WNuBecTuiiuu B TYpHUCTUYECKYI0 HH(PACTPYKTypy: pucku u pgoxogHocTs // Bulletin of the
International university of Tourism and Hospitality. —2025. —No3(9). — c. 173-184.
https://www.doi.org/10.62867/3007-0848.2025-3.14

*Cite us correctly: Shamakova N., Utesheva S., Talgatova Z., Altaikova S. Investitsii v
turisticheskuyu infrastrukturu: riski i dokhodnost [Investments in tourism infrastructure: risks and
profitability] // Bulletin of the International University of Tourism and Hospitality. — 2025. — No.
3(9). — P. 173-184. https://www.doi.org/10.62867/3007-0848.2025-3.14
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OCTaIOTCsI IPUOPUTETHON 00JIACThIO [Tl TOCYAAPCTB U YACTHBIX MHBECTOPOB, OCOOEHHO B KOHTEKCTE
BoccTtaHoBjeHus mnocie nanaemun COVID-19, kotopas crama cepbe3HbIM HCIBITAHUEM IS
orpaciu. B 2021 ronmy UNWTO BbimycTHIa CEpUI0 MHBECTULIMOHHBIX PYKOBOJCTB, B KOTOPBIX
o0o3HaueHbl 3(PPEKTUBHBIE CTPATETUH CO3JAHHS OJNArONPUATHBIX YCIOBHHM [UIS MPHUBICUYCHUS
WHBECTHIINH, a TaKKe MEPHI 0 3alIUTe KauTaaoBnoxeHui B ycnoBusix kpusuca (UNWTO, 2021a;
2021b). DT OOKYMEHTHI MOAYEPKHUBAIOT HEOOXOAMMOCTh MHTETPAIMH YCTOHYMBBHIX HMPUHIUIIOB,
UG POBU3ALMY U TyOJINYHO-YACTHOTO NApTHEPCTBA B CTPATETUI0 BOCCTAHOBJIEHUS TypHU3Ma.

Bmecte ¢ Tem, mocienHue rofbl XapakTEepU3yIOTCSl HE TOJBKO IONBITKAMH BO300HOBICHUS
MHBECTULIMOHHOIO IOTOKa, HO M KPUTUYECKOH IEPEOLEHKOM IOCIEACTBUI  KPYNHBIX
UHOQPACTPYKTYPHBIX HPOEKTOB. lVccienoBaHus, NOCBALIEHHbIE >(QQeKTaM TYpUHBECTHLIMHA B
Pa3BUBAIOIIMXCS CTpaHaX, YKa3bIBalOT KaK Ha MO3UTUBHBIE PE3yJIbTaThl B BUJE 3KOHOMUYECKOIO
pocTa, Tak U Ha PUCKH, CBA3AHHBIE C COLMAIBHON HECTAOUIBbHOCTBIO, HAPYLIEHUEM IIPAB MECTHOI'O
HaceneHus U Hed(hPeKkTUBHOCTHIO Mcnonb3oBanus pecypcoB (Reuters, 2024; The Guardian, 2025).
[Ipumep mnpuocTaHoBkM BceemupHbiM 0OaHKOM (MHAHCHPOBAHUS TYPUCTHYECKOTO TIPOEKTa B
Tan3aHuu BCieACTBUE 370yNOTPEOJEHUI HAa MECTax CTall TPEBOXKHBIM CUTHAJIIOM HEOOXOAUMOCTH
YCUJIEHUSI KOHTPOJIsL, TPO3PAYHOCTH U STUYHOCTH HHBECTULIMOHHOM JeSITEIbHOCTH.

Ocob6oe BHMMaHHE B MOCIEAHUE TOJbl YJENsAeTCs] HHBECTULIMOHHBIM IpolLleccaM B CTpaHax
LentpanbHoii A3um, B yactHocTH, B Ka3zaxcrane. CraBka Ha pa3BUTHE Typu3Ma Kak OJHOIO M3
JpaiiBEpOB HECHIPHEBOI'O CEKTOPA 3KOHOMUKH HAXOJUT OTPAKEHHUE B HALIMOHAJBHBIX CTPATEIUAX U
nHUIMaTuBaX. CTPOUTENHECTBO HOBOM MHQPACTPYKTYPHI, HU(PPOBU3ALUSA TYPUCTCKUX CEPBHCOB U
roCy/1apCTBEHHO-4aCTHOE MAapTHEPCTBO CIIOCOOCTBYIOT YBEJIUYEHUIO MPUBJIEKATEIILHOCTH CTPaHbI
st mHOCTpaHHbIX MHBeCTOpOB (The Astana Times, 2025). CormacHo ucciemnoBaHuio Zharas
Berdenov u np. (2024), pa3zButre HHQPACTPYKTYPHI B CTOJIUIIE CTPAHBI IPSMO KOPPEITHPYET C POCTOM
TYPUCTHYECKOI'O TOTOKa M CHOCOOCTBYET IO3ULMOHMPOBAHUIO ACTaHbl KaK COBPEMEHHOIO
ypOaHHUCTHUECKOTO LIEHTpA.

IIpy »>TOM, B HAy4yHOM JIMTEpaType HENOCTATOYHO OCBELICHA CpaBHUTEIbHAs OILICHKA
JOXOIHOCTH M YCTOWYMBOCTH TYPUCTHYECKMX IPOEKTOB B KOHTEKCTE€ ITOCTKOBHIHOIO
BOCCTAHOBJICHHUS, YTO U OTIpEEIseT HAyYHYI0 HOBU3HY HACTOSIIETO UCCIIEI0OBAHUS.

Me:xiyHapo/iHas CTAaTUCTHKA TAaKKe JEMOHCTPUPYET MOJIOKUTEIbHYIO AJMHAMUKY: TI0 JAHHBIM
UNWTO u fDi Intelligence (2022), B 2022 roay nocie naHaeMUHd HaOJl01aeTCsl BOCCTaHOBIIEHHE
TYPUCTUYECKUX HMHBECTULIMH Ha TIJ00aJIbHOM YypOBHE, XOTS TEMIIBI pOCTa OCTAKOTCA
HEpPaBHOMEPHBIMU B 3aBHUCHMOCTH OT PETMOHA W YpPOBHS Pa3BUTOCTU CTpaH. B To ke Bpems,
MPOAOIDKAIOTCS JUCKYCCUM OTHOCHUTEIBHO HCTMHHOW AS(P(GEKTUBHOCTH HHBECTULUI B TYpHU3M:
paboTalOT M OHM KaK KaTajau3aTop YCTOHYMBOrO SKOHOMHYECKOTO pOCTa MM CIIOCOOCTBYIOT
UHPACTPYKTYPHOH Meperpy3Ke U 10JrOBOM 3aBUCUMOCTH, KaK MTOKa3bIBaeT UCCieoBaHue Ansar et
al. (2016) na npumepe Kuras.

Hayunoe u mpakTudeckoe OCMBICIEHHE TEKYIIUX WHBECTUIMOHHBIX TEHJIEHIUI B TypH3ME,
aHaJIM3 JEWCTBYIOUIMX CTpaTeTMii M MEXaHU3MOB DPETYJIMPOBAHHUSA, a TAK)KE BBIIBICHUE JTYUIIHUX
MEXIYHApOAHBIX MPAKTUK SIBJISIFOTCS aKTyaJbHBIMU 33Ja4aMU B KOHTEKCTE YCTOMYMBOTO Pa3BUTHUS,
COLIMAJIbHOW OTBETCTBEHHOCTU U (popMHpoOBaHUS O€30MacHON U MHKIIO3UBHON TYPUCTCKOM CpEbl.
Kpome Toro, cTouT y4uThIBaTh POCT MHTEpEca K IU(PPOBBIM PELICHUSM, YMHBIM JECTHHALUAM U
3eJEHBIM HHBECTHUIIMSAM — KaK K HOBBIM OPUEHTUPAM TpaHC(POPMALIUU TYPUHAYCTPHUH.

Hacrosimiee uccnenoBanue npencTaBiseT co0Oi CUCTeMaTHUeCKUil 0030p MHBECTHIIMOHHBIX
MOJIXOI0B B TYPUCTHYECKON MHPPACTPYKTYpE C aKIIEHTOM Ha PUCKHU, JOXOAHOCTh U YCTOMUMBOCTh
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MPOEKTOB. BrmiepBrie MpoBEAEH COMOCTABUTENBHBIM aHAIM3 MEXKIYyHApOAHBIX KeiicoB (OAD,
Brernam, Kutait) u HarmmonanbeHoro ombita Kaszaxcrana. [IpenioskeHa kimaccuukaius pUCKOB U
paccMOTpeHbl (PaKTOPBI MHCTUTYMOHAILHOW Cpeibl, BAUSIONHE Ha 3()PEKTUBHOCTh MHBECTUIINH B
nocTHa”ieMuitHbIi nepuoa. Oco6oe BHUMaHUE yenseTcs: tu(poBoil TpaHchopMaluu Typru3Ma KaKk
IIEPCIEKTUBHOMY HAIIPABICHUIO YCTOMYUBOIO Pa3BUTHUSA.

00630p suTEpaTypbl

Bompockl MHBECTHPOBaHUS B TYPUCTHUECKYIO HH(OPACTPYKTYpy IIMPOKO OCBEUIAIOTCS B
MEXIYHApOAHBIX aHATUTHUYECKUX JIOKYMEHTaX M Hay4dHOHl nuTeparype. B mociennue ropabl
Ha0JI0/1aeTCs pacTyIIUi UHTEpeC K JaHHOMY HalpaBJIeHUIO, 0COOEHHO B KOHTEKCTE BOCCTAHOBIICHUS
skoHomukH nociie nangemMun COVID-19 u nepexona K yCTOWYHUBBIM MOJICIISIM Pa3BUTHSL.

Cornacno pekomenganusimM BeemupHoit Typuctckoit oprannzanuu (UNWTO), dopmupoBanue
ONaronpusATHONW Cpelbl ISl TYPUCTHUECKUX HHBECTUIIMNA TPEeOyeT COTJIACOBAHHBIX CTpATeTHd Ha
YPOBHE TOCYapCTBa, MOAJAEPKKH CO CTOPOHBI YACTHOTO CEKTOpa M MPO3PauHbIX PETyJISATOPHBIX
MexaHu3MoB [1]. Ocoboe BHUMaHME yenseTcs pa3paboTKe HHBECTULIMOHHBIX CTPAaTErui B YCIOBUAX
kpusuca: Hanpumep, B otdete UNWTO 2021 roma mnpeacraBieHbl IOAXOIbl K 3alluTe
TYPUCTHYECKHUX BJIOKEHUH B MIEPUOJI NTaHeMuH [2].

WuBecTuimoHHass aKTUBHOCTh TMOCTENEHHO BOCCTAHABIMBAETCS: KaK IOKAa3aHO B OTYETE
UNWTO 3a 2022 roja, B TYpUCTUYECKOM CEKTOpE HAOIIOIAETCs OKUBIICHHE, OCOOEHHO B PETMOHAX
C pa3BuTOM HHGPACTPYKTYpOM U aKTHMBHOM TrocyaapcTBeHHON moanepxkkoir [3]. Taxke B
nyomukanusx UNWTO 2023 roga 3adukcHpoBaHO yBeIHYEeHHUE 00bheMa III00ATbHBIX MHBECTHIINN B
TYPUCTHYECKYIO OTPaCib [4], 4TO CBUAETEIHCTBYET O BOCCTAHOBJIEHUH JOBEpHUs HHBECTOPOB. Cepust
exerogueix oTaeToB UNWTO 3a 2021-2024 rr. CIIyKUT CUCTEMaTUYECKUM UCTOYHUKOM JIAHHBIX O
rI100anbHBIX TeHICHIUAX B chepe Typu3ma U UHBeCTULUH [5].

MupoBoii 0aHK Tak)kK€ AaKTUBHO OCBEIIAeT BOMPOCH YCTOMYMBOTO (PUHAHCHPOBAHUS
TYPUCTHYECKUX MPOEKTOB, OJHAKO MOAUYEPKUBAET PUCKH, CBSI3aHHBIE C YIIPABIEHUEM CPEACTBAMU U
COLIMAJIbHOW OTBETCTBEHHOCTHIO. Tak, B psne ciydaeB HAOMIOIAI0TCS HETATUBHBIE TIOCIEICTBUS —
HanpuMep, MPUOCTaHOBKa (UHAHCHPOBaHUS Typuctudeckoro ¢ponaa Tanzanuu B 2024 rogy B cBsi3u
c OOBHMHEHHMSIMH B 37oynoTpebsenusx [7]. BmocmenctBum Obuta co3fmaHa croenuaibHas
KOMITCHCAIIMOHHASI IIPOTPaMMa, YTO TOBOPHUT O POCTE€ BHUMAHUS K BOIIPOCAM STUKH U YCTOMUYUBOCTH
B MHBECTIPOEKTax [§].

C ToukHM 3peHUsI MAKPOIKOHOMHUKH, POCT UHBECTHUIINI B TYPU3M MOKET ObITh HECTAOMIHHBIM.
ITo ouenke BeemupHoro 6anka, SJKOHOMHYECKHUH pOCT B CTpaHax TuxookeaHckoro peruoHa B 2024
rojly 3aMe[UIWIICS H3-32 CHUKEHHUS TMOCTHAHAEMUNHON JMHAMHUKUA [6], 4TO Takke BIHUAET Ha
JIOXOAHOCTh TYPUCTUUYECKUX UHBECTULIUH.

Kazaxcran mpezacraBiseT co0oil MHTEPECHBI KeWc: coryacHo psny myOmumkaruit [9; 10],
MPaBUTEITLCTBO AKTUBHO pa3BUBACT BHYTPEHHUN TYpU3M, HWHBECTUPYS B HWH(PACTPYKTypy H
nudposeie pemeHus. [I[puMepomM MOXKET CIyKUTh pa3BUTHE ACTaHBI, TJIe¢ YCTOWYHUBOE PA3BUTHE
TOPOJICKOM cpefibl paccMaTpHuBaeTcst Kak (akTop MPUTSHKEHUS TYPUCTOB U HHBecTOpoB [11].

C npyroii CTOpOHBI, B HAYYHOH JIUTEpaType OTMEUAETCS, UTO UHPPACTPYKTYPHBIC HHBECTUIIUH
HE BCerJa MPUBOJASAT K CTAOMILHOMY dKOHOMUYeckoMy pocty. MccnenoBanue Ansar u nip. [12] Ha
npuMmepe Kurtas mokaszano, 4ro MacimTaOHbIe BIOKEHHS MOTYT COMPOBOKIATHCS (DMHAHCOBBIMU
puckaMu U Hed(PPEKTUBHBIM PACXOIOBAHUEM CPEIICTB.

[Tangemust COVID-19 Hanecna Tskenblil yaap IO TYPUCTHUECKON OTPACIH, BBI3BAB MOTEPH,
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orieHuBaeMsbie B 2 TpiH nosuiapoB CIIIA Tombko B 2021 romay [13]. DT0 060CcTpriio HEOOXO0AUMOCTh
OIICHKH HE TOJIBKO IMOTEHIINATBLHOMN JTOXOIHOCTH, HO U YSI3BUMOCTH HHBECTHUITUH.

JlomoHUTENbHYI0 WH(GOPMAILIMIO 0 PETHOHAIBHON crnenuduke MOXXHO TIONYyYUTh W3
Bukunenuu, rie mpeacTaBieHbl KIIOUEBbIE HampaBieHUs pa3Butus TypusMa B Kaszaxcrane [14].
Takke TONE3HBIM SIBISETCS CpaBHHUTENbHBIM aHanu3 oTdeToB fDi Intelligence 1 UNWTO [15],
KOTOpPBIE COJEpXKAT JaHHBIE O pacHpe/eICHUUM HMHOCTPAHHBIX HHBECTUIMU MO TYPUCTUUYECKUM
CEerMEHTaM M pEeruOoHaM.

Takum oOpa3oM, TeKymas JuTeparypa II03BOJSET BBIACIHUTH CICAYIONINE KIHOYCBBIC
KaTeTOpUH aHallM3a: JOXOJHOCTh M A(PPEKTUBHOCTHh BIIOKEHUH, PUCKHM MHCTHTYIIHOHAIBHOTO H
SKOHOMHYECKOTO XapakTepa, pOJib TOCyJlapCTBa B CTUMYJIMPOBAHUM M KOHTPOJE, a TakkKe
pervoHalibHasl crienupruKa HHBECTUIIMOHHOTO KJIMMaTa.

Metoanbl

B nmanHO# cTaThe UCHONIB3YETCSI METOJ 0030pPHOTO aHaJM3a JUTepatyphl (narrative/literature
review), KOTOPBIi MO3BOJIIET CHCTEMATH3UPOBATh U 00OOMIUTH CYHIECTBYIOIINE TEOPETUUECKHUE U
SMIUPUYECKUE JAHHBIE 0 TEME MHBECTULIMN B TypUCTUYECKYI0 MH(ppacTpykTypy. Takoi moaxon
uenecooOpa3eH i BBISBICHHUS TEHIEHIUH, OaphbepoB U BO3MOXKHOCTEH, a Takke i
CPaBHHUTEJIHLHOTO aHaIM3a CTPaTeruil, MPUMEHSEMBIX B Pa3IMYHBIX CTPAHAaX U PErHOHaX.

Kputepun or6opa UCTOYHHKOB

OTOOp UCTOUHUKOB OCYIIECTBIISIICS C YUETOM CIEAYIONINX KPUTEPUEB:

e BpemeHHOIT 0XBaT — NPEUMYIIECTBEHHO PacCMATPUBAIUCH IMyOaMKanuu 3a mnocieanue 10
et (2015-2025 rr.), 9TO MO3BOJIAET MPOCIEAUTH KaK J0-, TaK M IOCTIAaHIEMUMHbBIC
MPOIIECCHI B cepe Typu3Ma;

e Tum WCTOYHMKOB — B aHalW3 BKIIOYEHbl HAy4YHbIE CTaThbU, AQHAIUTUYECKUE U
CTaTUCTMYECKHE OTYeThl, MyOiauKauum MexIyHapoAHbix opranuzauuit  (UNWTO,
Beemupneiii 6ank, OECD u 1p.), a Takke SKCHEpTHBIE >KYpHAIUCTCKHE MaTepHallbl,
coJiepKallie KOJINYeCTBEHHbIE U KaueCTBEHHbBIE JaHHBIE;

e AKTyaJIbHOCTH U JIOCTOBEPHOCTh — IPUOPHUTET OTIABAJICS HCTOYHHKAM, OITyOJTMKOBaHHBIM B
pEIeH3UPYEMBIX JKypHaJlaX, a Takke O(HIMAIBHBIM OTYeTaM C TOATBEPKICHHOM
SMIUpPUYECKOM 0a30il.

Dransl aHanMu3a
AHanm3 IpOBOIUIICS B HECKOJIBKO 3TAIOB:

1. Coop aureparypsl. Ilouck n orGop MarepHasoB OCYIIECTBIISJIMCH Yepe3 aKaJeMHUYECKHe
6a3bpl naHHBIX (Scopus, Web of Science, Google Scholar), caiiTel MeXIyHapOAHBIX
opranmzanuii (UNWTO, World Bank), a takke depe3 cnenuain3upoBaHHbIE HOBOCTHBIE
1aT(OPMBI, OCBEIIAIOIINE HHBECTULIUU B TYPU3M.

2. Kareropmzammus HMCTOYHMKOB 1O TemartukaMm. [locie cOopa JaHHBIE OBUIH YCIOBHO
KJ1acCU(UITUPOBAHBI 110 CIIETYIOIINM HAIIPABICHHSIM:

o JTOXOJHOCTH U 3((HEKTUBHOCTH MHBECTHUIINIA,

o pucku u 6apbepsl (puHAHCOBBIE, yIIpaBIeHUECKHUE, COLUAIbHBIE);

o yyacTue TOCyAapCTBa U MEXIYHApOIHBIX OpraHU3alHii;

o BimaHue naggemun COVID-19;

o YCTOWYMBOE pa3BUTHE U BHEAPEHUE LUQPPOBBIX pPEUICHUH B TYPUCTUYECKYIO

UHPPACTPYKTYPY.
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beinn Beienens! kak konudectBeHHBIE (NPV, ROI, IRR, nmoka3zatenu pocta TyprnoToka), Tak 1
KauecTBEHHbIE MapaMeTphl (aHaTu3 MOJUTHKHU, CTpAaTeruil, HHCTUTYTOB). CpaBHUTENbHBIN aHAIHU3
KEeWCOB MPOBOAMJICS TO TabJHIe OICHKH JOXOJHOCTH M YCTOWYMBOCTH TPOEKTOB. Takke
MPUMEHSJICS KOHTEHT-aHAJIU3 CTpaTeruii U OT4é€TOB MexayHaponHbix opranuzauuii (UNWTO,
World Bank) o ctpanam Asun, Appuku u bimxnero Bocroka.

3. CpaBHMTENBHBIM aHaAIW3 MOAXOJOB B pa3HbIX cTpaHax M npoekrax. Ha stom srtame
MIPOBOJIUIIOCH COINOCTABJIEHUE INPUMEPOB WHBECTULIMOHHOM IOJIMTUKU W PEATU30BAHHBIX
MIPOEKTOB B pa3IMYHBIX rocyaapctBax. Ocoboe BHUMaHUE yieleHo onbiTy Ka3zaxcrana, rae
HaO0JII0/1aeTCsl aKTUBU3ALMA WHBECTUIMOHHON aKTHUBHOCTU B cdepe TypusMma, a TaKxke
paccMOTpeHbl KeWchl cTpaH Asuu, Adpukud u EBpombl ¢ pa3IudHbBIM  yPOBHEM
SKOHOMUYECKOI'O Pa3BUTHSL.

MeTtononoruss 0030pHOTO aHalM3a IMO3BOJMJIA BBIIBUTH KAk OOIIME TEHICHIUU, TaK U
YHHUKaJIbHBIE OCOOCHHOCTH WHBECTUIIMOHHON cpeibl B TypHCTHUECKOH oTpacnu. [lomydeHHBIE
JTAHHBIE JIETJIM B OCHOBY JAJIbHEUIIINX BHIBOJIOB M PEKOMEHIALIHIA.

Merononornyeckass HOBU3HA HCCIEAOBAHUS 3aKIKOYACTCS B COYETAHMM KOJIMYECTBEHHOIO
aHanu3a wuHBeCTULMOHHBIX mokazaTteneir (NPV, ROI, IRR) c¢ kadecTBEHHBIM CpaBHEHUEM
WHCTUTYLMOHAIILHOM Cpeibl, a TakkKe B (JOKyce Ha perHoHaIbHBIX acrekTax LlenTpanbHoit A3uu.

Pesyabrarsl

OcHOBHbIE HaNpPaBJIEHNsI UHBECTULIUN B TYPUCTHUECKYIO0 HHPPACTPYKTYPY

AHanu3 MEXIYHapOJHBIX M PETUOHAIBHBIX MCTOYHHUKOB IIOKA3bIBA€T, 4YTO KIIHOUEBHIE
HaIpaBJICHUsl BIJIO)KEHUNH B TYPUCTHUYECKYI0 HH(QPACTPYKTypy OCTAlOTCSd HEU3MEHHBIMH Ha
MpOTsHKeHUH mocneaHux jet. CoriacHo qanHbiM Beemupnoit Typuctcekoit opranuzanuu (UNWTO),
3Ha4YMTENbHAs YacTh MHBECTUIMI HampaBisIeTCsl B TPAHCIOPTHYIO MHPPACTPYKTypy (a3poropThl,
’KeJIe3HbIE TOPOTH, aBTOTPACCHI), TOCTUHIUYHBIE KOMIUIEKCHI, a TAK)KE B 00BEKTHI J0CYyTa U IU(PPOBbIE
peleHsi — TaKhe KaK CUCTeMbl OHJIaWH-OpOHMPOBAHUS, MHTEPAKTUBHBIE KapThbl, BUPTyaJlbHbIE
TUBI ¥ IIATQOPMBI € DIEMEHTaMH UCKYCCTBEHHOTo uHTeuiekTa [1], [3], [5].

[To undopmanuu Tourism Investment Report 2022 [3], B 2021-2022 rogax HaubosbIIas 10515
MEXIyHapOAHBIX UHBECTUIIMNA MPUILIACh HA TOCTUHUYHBIE 00beKThl — 40% oT olmiero oobEéma.
Janee cneayroT 0O0BEKTHI TypUCTCKOro gocyra (22%) u uudposbie Texnonoruu (18%). Dto
CBUJETEIBCTBYET O TOM, YTO LU(POBU3ALMUSA U MYJIbTUMEIUIHBIE CEPBHUCHI CTAHOBITCS Ba)KHOM
4acTbIO TYPUCTUYECKOTO MPOIYKTa U TPEOYIOT COOTBETCTBYIONIErO (PMHAHCOBOIO 00ECIIEUEHMS.

IIpumepom ciyxut Kaszaxcran, rae ¢ 2022 roma peanusyercss HallMOHAJIbHAs Iporpamma
udpoBoil TpaHchopmauuu Typusma. B crpaHe akTuBHO BHeapstoTcss QR-ruapl mo oObekram
BcemupHoro Hacnenus, HHTEpaKTUBHbIE MOOUJIbHBIE KapThl MAapLIPyTOB, OHJIAH-OpOHb OMIIETOB Ha
HKCKYPCUU U UHTETPAIUs BCEX TYPUCTHUECKUX CEPBUCOB B eMHYI0 M (poByto miatdopmy [9], [10].

Pacrnipenienenrie ”HBECTHUIIMI IO OCHOBHBIM HalpaBiIeHUSIM MPEJICTABICHO HAa PUCYHKE 1, 4TO
MO3BOJISIET HATJISAHO YBHJETh Mpeodiafaroline MpUOPUTETHl (DPUHAHCUPOBaHUS B TJI00aTbHOM
TYPUCTCKOHN OTpaCIH.
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UwvippoBble peweHns

TpaHcnopT

O6beKkThl Jocyra

OTenwn

Pucynok 1 - Crpykrypa pacnpeaeneHusi HMHBECTHIHMA B TYPHCTHYECKYIO

uHdpacTpykTypy, %

HUcmounuk: cocmasneno asmopamu na ochose Tourism Investment Report 2022 [3]

PacnipocTpan€HHbIE PUCKH ITPU UHBECTULIMSX
W3ydenue nureparypsl MO3BOJIMIO BBIABUTH HauboJiee 4acTO BCTPEYAIOLIUECS PUCKH, C

KOTOPBIMH CTAJIKMBAIOTCA KaK MCKAYHAPOJAHBIC, TAK 1 HAITMOHAJIbHBIE NHBECTOPLI:

@DuHAHCOBbIE PUCKH CBA3aHbI ¢ MHQUIALMEH, CKauKaMM BaJIIOTHBIX KypCOB, POCTOM IIEH Ha
CTpoliMaTepualibl U CHU)KEHUEM IIOKyINaTelIbHOH crocoOHocTH. Hampumep, mo oueHke
UNWTO, coBokynHbIii ymep0 riobansHol TypucTrueckoii orpaciu B 2021-2022 ronax u3-
3a aHJEMUU MPEBBICKI $2 TPJIH, @ OKYaeMOCTh MHOTHUX MPOSKTOB OKa3alach MOJI yrpo30i
[13].

[TonuTyeckue pUCKHU BKIIOYAIOT HECTAOMIBHOCTh 3aKOHOAATEIbCTBA, KOPPYILMOHHBIE
CXEMBbl U OTCYTCTBHME MpaBOBbIX rapantuil. B uwactHoctu, B Tanzanum Bcemupnbiil OaHk
MIPUOCTAHOBHJI MHBECTUIIMOHHBIN ITPOEKT U3-3a HApyILIEHHUH MpaB 4eJI0BEKa U HEITPO3pauyHOTro
pacnpenenenus o6romxeros [7], [8].

ConmasnbHble U 9KOJIOTHYECKUE PUCKH BO3HUKAIOT P UTHOPUPOBAHUHU HHTEPECOB MECTHOTO
HaceneHus U skocucteM. MccnenoBanue Ansar u ap. [12], npoenénnoe B Kutae, mokazaino,
qto Oosnee 65% KpyMHBIX HHOPACTPYKTYPHBIX TYPHUCTCKUAX MMPOEKTOB UMENN OTPHULIATEILHOE
3HadeHne NPV, a ux crommocTh B cpeqHeM Obuia mepeornieHeHa Ha 28%. DTO MpHBENO K
J0JTOBOM 3aBUCHMOCTH PETHOHOB U HU3KOH 3((HEKTHBHOCTH BIOKEHHH.

JI0XOTHOCTh HTHBECTUIIMOHHBIX TPOECKTOB
[Tokazareny HHBECTHIIMOHHOW MPUBJIEKATEIILHOCTH — Takue kak NPV (uncrast npuBenéHHas

croumocth), ROI (okymaemocts wuHBecTuuuil) M IRR (BHyTpeHHSss HOpMa JIOXOJIHOCTH) —
MO3BOJISIIOT OLIGHUTh peHTabenbHOCTh mpoekToB. CormacHo fDi Intelligence [15], ycnemmnbiMu
cunTaroTcs Te uHuuuartuBbl, re ROI npesbimaer 12%, a IRR cocraBnser ne menee 10%.

Tak, B O0beqnHEHHBIX ApaOckux DMuparax u BreTHaMe MHBECTUIIMU B KYPOPTHBIE 30HBI U

KYJbTYpHBIE KOMIUIEKCHI HadaldW MPUHOCUTH MOJOXHUTENbHBIH NPV yxe uepes 4-5 ner mocne

3arycka. DTO MOATBEPXKAAET, YTO MPU IPAMOTHOM IUIAHHPOBAHUU TYPHUCTCKHE MPOEKTHI CIIOCOOHBI

00ecIeunTh BBICOKYIO TOXOAHOCTh B CPETHECPOUHOM TIepCcrieKTrBe [3].
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AHanmornuHbli onbIT 3adgukcupoBan B Kazaxcrane. B uccnenosanuu bepaenosa u coart. [11]
OMMCAaHO, KaK peanu3alus KPYMHBIX HH(PACTPYKTYpHBIX HMPOEKTOB B AcTaHe (PEKOHCTPYKIIUS
TPAHCIIOPTHBIX Y3JIOB, Pa3BUTHE PEKPEALIMOHHBIX 30H, CTPOUTENBCTBO T'OCTUHHULY) 3a nocaeanue 20
net obecrieumna IRR 6onee 11% u poct Typriotoka Ha 47% 1o cpaBHeHHIo ¢ ypoBHeM 2010 roza.

Me:xyHapoaHble IPAKTUKH: YCIEIIHbIE U HEY1auHble KEHCHI

Jlnsi BBIsSBICHUS (DAKTOPOB ycIexa W TpoBajla WHBECTHLIMH B TYPHUCTCKUN CEKTOp ObLI
MPOBEIEH CPAaBHUTENbHBIN aHANIU3 KeMCOB U3 pa3HbIX cTpaH. Pe3ynbTaTsl cBeACHHI B TA0HILY 1.

Taoiunma 1 — CpaBHUTEJbHBII aHAJIM3 JOXOAHOCTH M YCTOWYMBOCTH TYPHUCTHYECKHX

HHBECTIPOEKTOB
Crpana/peruo ®unancupoBan | ROI/NP | Ucxoxn Hcrounn
Tun npoekra
H ue \4 NpoeKTa K
EINE - ROI
OAD (Ady- TemaTudeckuit (HactHo .
rocygapctBeHHO | 15%, Yenemnsid | [5]
Jladom) Mapk ..
e maptHépcTBO) | NPV +
BbeTHam KypoptHas 30na IIpuBarHOE IRR 12% | Yenewmnsrit | [3]
o =
Tuxookeanck | DKOTYpHU3M, NPV - CYAAIHbIH
. . M®O/rpanThl (cHMKEH [6]
Wil pernoH MOPCKOM Typu3M 25%
Tpaduk)
Kurait Meraundpactpykry | [ocynapctBenno | NPV <0 ?HHaHCOBm [12]
pa (95 mpoeKToB) e (65%) i poBai

Hcmounuk: cocmaeneno asmopamu no mamepuanam [3], [5], [6], [12]

Kak BuaHO 13 TabiuIbl, yCrexX NPOEeKTOB 3aBUCUT HE TOJIBKO OT 00bEMa UHBECTULIUN, HO U OT
Mozenu peanusainuu. Hanpumep, B A0y-/1abu Tematuueckuii mapk Warner Bros. World, co3nannsrii
B NMapTHEPCTBE TOCYIapCTBA M YACTHOTO OM3Heca, mpuHEC nmpuObLTs $1,2 MiIpa 3a TIepBbIe TPHU TO/1a
[5].

B To ke Bpems, B cTpaHax THXOOKEaHCKOTO pErMOHa OTCYTCTBHUE CTPAXOBBIX MEXAHU3MOB U
MexayHapoaHoro tpaduka mocie COVID-19 npusenu k yOBITOYHOCTH MHOTHUX 00BEKTOB [6].

Ponb rocyaapcTBeHHON MOAAEPIKKU U MHCTUTYLIMOHAIIBHON CPEJIbI

dopmupoBaHue ONaronpusATHOM WHBECTHLIMOHHOM cCpelbl HEBO3MOXHO 0e€3 ydacTus
rocynapctBa. Cpelld OCHOBHBIX WHCTPYMEHTOB — HaJOIOBBIE€ JIBIOTHI, CyOCHAMH, NMPO3payuHbIe
MPOLIEYPhl PETUCTPALINH, CO3/IaHNE CIEIIMATU3UPOBAHHBIX ar€HTCTB U UHBECTUIIMOHHBIX (DOH/IOB.

B Kazaxcrane B 2023-2024 ronmax Oblia BHEApPEHA CHCTEMa HAJOTOBBIX NMpepepeHund s
00BEKTOB, CEpTU(ULUPOBAHHBIX KaK TypuUCTcKas HHPpacTpykrypa. Taxxke Obln co3gan Donp
pa3BUTHS TypU3Ma, BBICTYNAIOIIMA COMHBECTOPOM YCTOMUUBBIX NPOEKTOB C HKCIOPTHBIM
noTeHmuaiom [9].

UNWTO nonuépkupaet, uto 6onee 63% ycnemHnbix MexIyHapOaHbIX TPOoeKToB B 2021-2022
rogax ObulM peanu3oBaHbl B (opMe dacTHO-rocyaapcTBeHHoro maptHépctBa [1], [3]. OT0
MOJITBEPXK/IAET BAXKHOCTh OOBEAMHEHHUS PECYpCOB M OTBETCTBEHHOCTHM Ha BCEX d3Tamax — OT
MIPOEKTUPOBAHMSI JI0 SKCILTyaTalllu.

Oocy:xnenns
HpOBe}IéHHBIfI AHAJIN3 TTO3BOJIMJI BBIACIUTE KIIFOUYEBBIC PA3JIMUMUA B IMTOAXO0JaX K HHBCCTUIIUAM
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U ONPEIeNIUTh HHCTUTYLMOHANBHBIE (DAKTOPBI, CIOCOOCTBYIOLINE YCIIEXY WM MPOBaTy MPOEKTOB.
BaxxHo yuuThIBaTH HE TOJBKO (DMHAHCOBBIE NapaMeTpbl, HO U COIHAJIbHYI BOBJICUYEHHOCTb,
9KOJIOTMUYECKYIO YCTOMYMBOCTD U YIIPABJICHNUE PUCKAMM.

CpaBHeHuE NOAX0A0B K NHBECTUPOBAHUIO U BBISIBJICHHBIX PE3YJIBTaTOB

[IpoBenéuuplid 0030p TMOKaszaja, YTO CTPATETMd WHBECTUPOBAHUS B TYPUCTUYECKYIO
UHOPPACTPYKTYPY CYLIECTBEHHO pAa3JIMYalOTCs IO pPErHoHaM, B 3aBHCUMOCTH OT YPOBHS
SKOHOMMYECKOTO PAa3BUTHS, CTENEHU BOBJICUEHHOCTH TOCYAapCTBA M HAIWYHUS HPUPOJHBIX U
KYJbTYpHBIX pecypcoB. Tak, B crpanax [lepcuackoro 3anmBa (Hanpumep, OAD, Katap) naBecTunnm
KOHILEHTPUPYIOTCS MPEUMYIIECTBEHHO B KPYIHBIX TeMAaTUYECKUX OOBEKTax Jocyra u luxury-
CErMEHTE, C BBICOKOM JI0JIEH y4acTHs TOCYIapCTBa U KECTKUM KOHTpoJieM okymnaemoctH [3], [5]. B
TO e Bpems B cTpaHax FOro-Boctounoit Azum (Hanpumep, Beetnam, Tammanm) ymop aenaercs Ha
pa3BuTHE MPUOPEKHON MHDPACTPYKTYPHI, OIOKETHOTO TYPUCTUYECKOTO JKWIbS U IHU(PPOBU3ALUN
CEPBUCOB, I'JIe YACTHBIA KamuTal urpaet 0ojiee akTUBHYIO poJib [15].

Pe3ynpTaThl Takke mokasajd, yTo HaubOosiee YCTOMUMBBIMHU OKa3aJUCh MOJEIH, B KOTOPBIX
HCIOJIb3YETCS] KOMIUIEKCHBIN MOAX0A K CHUYKEHUIO PUCKOB: HauMHasl OT CTPAXOBaHUs IIPOEKTOB U
CO3/IaHUS TPABOBBIX TapaHTUH Al WHBECTOPOB 10 BHenpenus ESG-moaxomoB (skomoruueckas,
collMajbHas U KOPIIOPAaTUBHAS OTBETCTBEHHOCTD) U MPUBJICUYECHUSI MECTHOTO HACEICHUS K yUYaCTHIO B
pazButun TtypusMma [6], [12]. Hampumep, B ciydae OObenuHEHHBIX ApaOCKuX OMUPATOB
MPUMEHEHHE THOPUAHON MOJAeNH (YaCTHO-TOCYAapCTBEHHOI'O MAapTHEPCTBA U MEXAYHAPOIHOTO
MOHHUTOPHHIA) MO3BOJIWIO TOCTUYb OKYIIA€MOCTH OOJIBIIMHCTBA MIPOEKTOB B T€UEHUE NEPBBIX 4—5
nert [3].

[IpoGnemHbIe 30HbI, BBISIBICHHBIE B JIUTEPATYpE

Hecmotpss Ha oOumine ycHemHbIX KEWCOB, B JINTEpAType MOAYEPKUBAIOTCS U CUCTEMHbIE
po0JIeMbl, KOTOPBIE CHIDKAIOT 3P(EKTUBHOCTh MHBECTUIIMOHHBIX Mporpamm. OaHoi u3 Haubomee
pacipocTpaHEHHBIX SBISIETCS OTPAaHUYEHHOCTh (PMHAHCHPOBAHUS HA CTAJIUU Pealn3aliy MPOEKTOB,
0CcOOEHHO B Pa3BMUBAIOLIMXCS CTpaHax, IJie 3HAYUTEIbHAs YacThb TYPUCTCKOW HH(PPACTPYKTYpPbI
TpeOyeT KamuTalbHBIX BIOXEHHH, HO OTCYTCTBYIOT 3((EeKTHBHBIE MHCTPYMEHTHI MPUBICUYCHUS
naBectunyi [7], [8].

Kpome Ttoro, ormeuaercs cmnabas mpopabOTKa MPOEKTHOW JHOKYMEHTAllMH, OCOOEHHO B
acreKTax aHajlu3a PUCKOB, J0JTOCPOYHOTO IJIAHUPOBAHUS U OLIEHKH BO3JICHCTBHS Ha OKPY KAIOILYIO
cpeny. Tak, B aHanu3e KUTAHCKUX MeramnpoekToB Ansar U coaBT. [12] BeIsIBHIM, 4yTO OKOJO 65%
00BEKTOB MMEJIH OTpULaTeNbHble 3HaueHust NPV 13-3a nepeoieHky BhIro]l U HEIOOLEHKHU PHUCKOB,
YTO NMPUBEIIO K JOJITOCPOYHON (PMHAHCOBOM HAarpy3Ke Ha PETHOHBI.

Teopernueckne U NPaKTUYECKUE BBIBOBI

Ha Teopetnueckom ypoBHE pe3yiabTaThl IOATBEPKAAI0T BAXXHOCTh MHOTO(aKTOPHOTO MOIX0/1a
K OLEHKE WHBECTULMOHHOW TPHUBIEKATEILHOCTH TYpPUCTUYECKHX MpoekToB. HeoOxoanmo
YUYUTHIBATh HE TOJBKO 3KOHOMHUYECKHE, HO M COLUAIbHbIE, 3KOJOTUYECKHE M KYJIbTYpHBIE
nocneAcTsus. [IpakTuyeckuii BBIBOJ COCTOUT B TOM, YTO MHBECTOPAM U T'OCYJIapCTBEHHBIM OpraHaM
cleyeT MpUMEHATh rubkue moaenu guuancupoBanus (Hanpumep, UI'TI), ucnonp3oBarh TOUYHBIE
MeTojibl onieHkH (NPV, IRR, 4yBcTBUTEIBHOCTH K pPHCKaM), a TaK)Ke€ BHEIPSATh MOHHUTOPUHIOBBIE
CHCTEMBI C Y4aCTUEM HE3aBUCHMBIX IKCIIEPTOB.

HHBecTOpHI TaKk)kKe MOTYT MCIIOJIB30BATh YCIIEIIHbIE KEWCHI KAK OPUEHTHUPBL, HO aaiTUPYs UX
K JIOKaJIbHBIM ycioBusaM. Hanpumep, Moznens TemaTuueckux nmapkoB B OAD Henb3s MEXaHUYECKU
MEPEHOCUTh B CTPaHbl C OTPAHUYCHHBIM MOTPEOMTEIHCKUM CIPOCOM MIIM Ca0OW TpaHCIOPTHOU
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JOCTYIHOCTBIO. 371ech OoJiee 11es1eco00pa3HO pa3BUBATh SKOTYpPU3M, KYJIbTYPHBIH TYypU3M WIIU
undposble TypucTHueckue miaropmsl. Takum oOpa3om, mpeagaraeMasi CUCTeMaTH3alis PUCKOB U
MHBECTULIMOHHBIX MO/JIEJIEH MOKET OBITh UCIIOIB30BaHa 115l (POPMUPOBAHUS PUKIIAJHBIX CTPATET Ui
Pa3BUTH TypU3Ma B pa3BUBAIOIINXCS CTpaHaX.

[TepcniekTHBBI JAIBHENIINX UCCIEAOBAHHI

O030p Takke BBISBUI CYIIECTBEHHBIA NEUIUT IMIUPUICCKUX HCCIEAOBAHUN, OCOOCHHO B
Pa3BUBAIOIIMXCS CTpaHax. bBOJBIIMHCTBO paboT Oa3upyercs Ha MPOTHO3HBIX MOJAENSAX WIH
arperupoBaHHbIX JIAHHBIX MEXKIyHAPOJHBIX OpraHU3alui, 4YTO CHIKAET TOYHOCTh OIICHKH
3¢ (HEeKTUBHOCTH OTIENbHBIX MNPOEKTOB. B 3TON CBA3M HEOOXOAMMBI MOJIEBBIE HCCIEAOBAHUSA,
dokycupyronuecs Ha KOHKPETHBIX KeHcax, a TakKe OILIeHKa JOJroCpouHbIX 3(P(EKTOB OT
WHBECTUIIMI — HaNpuMep, Kak pa3BUBAETCS TYPUCTHUECKHUM MOTOK, 3aHATOCTb, JOXOJIbI MECTHBIX
COOOIIECTB M COCTOSIHHE OKpY>Karowlel cpepl ciycTst 5—10 jeT mocie peanusannu mpoeKToB.

Kpome Toro, mepcreKTHBHBIM HaIpaBJICHUEM SIBJISICTCS aHANU3 IU(PPOBLIX HHBECTHIIUNA B
TypusM (Al, big data, VR), mockonbKy IMEHHO 3TH CEIrMEHTHI TIOKa3bIBAIOT HAMBBICIIYIO THHAMHKY
pocra u TpanchopMaIii HHAYCTPUH, 0COOCHHO mocie nanaemun [9], [10].

3akioyeHnue

[IpoBenéuusplii 0030p JIUTEPATypbl MO WHBECTHIMSAM B TYPHUCTHUYECKYIO HH(PACTPYKTypy
MO3BOJIMJ  BBISIBUTH  KJIFOUEBBIC  HANpPaBICHUS  KANMTAJIOBIOKEHUW, THUIIOBBIE  PHUCKH,
COIIPOBOXKAAIOIINE TAKUE MIPOEKTHI, a TAKXKE MOIXOAbI K OLIEHKE UX JOXOJHOCTU. Y CTAHOBJIEHO, YTO
HanOoliee aKTUBHO WHBECTUIMM HANPABISIOTCS B PAa3BUTHE TPAHCIIOPTHOW JIOCTYHMHOCTH,
TOCTHHUYHOTO (hOH/Ia, 0OBEKTOB 0CYTa M MU(PPOBBIX PEHICHUNA. DTH HANPABICHUS OMPEIEIITIOTCS
KaK CTpaTeruueckue Ajsi 0OecreyeHus] yCTOMYMBOIO POCTa TYPUCTHUECKOIO CEKTOpa B pa3HBIX
cTpaHax ¥ peruoHax. Oco0eHHO 3HaAYMMBIMU SBIIIOTCS BBIBOJIBI O PO 1M (ppoBbIX petieHuit 1 ESG-
MOJIXOJIOB B 00ECTIIEUEHUHU YCTOMUYNBOCTH TYPUCTUYECKUX ITPOEKTOB.

B TO e Bpems, HeCMOTpsA Ha BBICOKMH HHTEPEC CO CTOPOHBI KaK YacTHOIO, TaK H
rOCYJapCTBEHHOTO KaluTaja, OOJIBIIMHCTBO MHBECTUIIMOHHBIX MPOEKTOB CONPSIKEHO C IHPOKUM
crnieKTpoM puckoB. Cpean HUX — (puHAHCOBBIE (MHQIIALUS, U3MEHEHUE BATIOTHBIX KypCOB, HU3Kas
OKyIaeMOCTh),  TOJUTUKO-TIPABOBbIE  (HECTAOMJIBHOCTh  3aKOHOJATENbCTBA,  OIOPOKpATHS,
KOPPYIHIHS), @ TAKXKE IKOJIOTUYECKUE U COLMaIbHbIE (HETaTUBHOE BJIMSHUE HA IPUPOIY U MECTHbBIE
cooO1iecTBa). AHaIU3 JUTEPATyphbl MOKa3al, YTO JTOXOJHOCTh IMPOEKTOB CHIIBHO BapbUpPYETCsS B
3aBUCHMOCTH OT HCIOJIb3yeMOM Mojenu (PMHAaHCUPOBaHUS, YPOBHS MPEIBAPUTEIHLHOTO aHAIN3a U
ITOCTUHBECTULIMOHHOTO KOHTpoJisl. [IpakTuka yCHEmHBIX KEHCOB IOKa3bIBAET, YTO YCTONYMBBIE
pe3yIbTaThl JOCTUTAIOTCS, KOT'/1a IPUMEHSIOTCS THOKHE HHCTPYMEHTHI YIIPaBJI€HUS! pUCKaMH, B TOM
qHcIe MEXaHW3Mbl T'OCYJapCTBEHHO-YAaCTHOTO MApPTHEPCTBA M yYacTHE MECTHBIX COOOILECTB B
IIPOEKTUPOBAHUH.

C npakTHuecKoi TOUKH 3pEHUs, Pe3yJIbTaThl HACTOSIIETO NCCIIEIOBAaHUS MOTYT OBITh IIOJIE3HBI
Kak JUIsl NHBECTOPOB, TaK U JJIsl TOCYAapCTBEHHBIX OpraHoB. OHU MO3BOJSIOT HE TOJIBKO JIy4Ile
MOHUMATh CTPYKTYpy HWHBECTULMOHHOIO JaHamadra B TypusMe, HO U TPUMEHATH Ooiee
000CHOBaHHBIE TIOJIXO/IBI K OTOOPY U peanmn3aliii MPOESKTOB.

Pexomennanuu

o Jlid NOTEHLMAIbHBIX HMHBECTOPOB. PEKOMEHIyeTCs NMPOBOAUTH KOMILIEKCHYHO OLIEHKY
MHBECTULIMOHHBIX PUCKOB C HCIOJb30BaHHEM COBpeMeHHBIX MHCTpyMeHTOB (NPV, IRR, anamu3
YyBCTBUTEIBHOCTH), a TaK)X€ OPUEHTHPOBATHCS HA JOJTOCPOYHYIO YCTOWYMBOCTH MPOEKTOB,
BKJIOYasi HKOJIOTMYECKHE W ColMajbHble acnekTbl. He MeHee BaKHO YUWUTHIBaTh JIOKATbHBIN
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KOHTEKCT U He IEPEHOCUTh MEXIyHAPOJHBbIE KeHChl 0€3 afanTalluu K peanusM KOHKPETHON CTpaHbl
WM PETHOHA.

e Jlns rOCYHapCTBeHHBIX CTPYKTyp. Cremyer cocpernoTouuThCsi Ha (HOPMUPOBAHHUU
[IPpO3pa4HOM M MNPEACKa3yeMOW HMHCTUTYLHMOHAJIBHOW Cpelbl, YKPEIUICHUM MEXaHU3MOB
roCyJapCTBEHHO-YaCTHOIO NMAapTHEPCTBA M BHEAPEHUM CTAHAAPTOB IIPOCKTHOM OLIEHKH, BKJIIOYAs
JKOJIOTUYECKMM U couuanbHblii ayauT. llomnep:kka MHBECTULMOHHBIX IIPOEKTOB JIOJDKHA
COIIPOBOKAATHCSA CUCTEMHBIM MOHUTOPUHIOM MX 3(P(PEKTHMBHOCTH U BO3IACHCTBUEM HAa MECTHBIE
c0o00I11IeCTBA.

o Jlna wuccnenosareneid. Haspena HeoOX0AMMOCTH B IPOBEAECHUH  SMIIMPUYECKUX
uccie0BaHui 3 PeKTUBHOCTU TypUCTUUECKMX UHBECTULINH, 0COOEHHO B pa3BUBAIOLIUXCS CTPAaHAX.
[lepcneKTUBHBIM HANpaBlIEHUEM SBISETCA H3YyYEHHUE JIOJrOCPOUYHBIX 3()(HEKTOB HHBECTHUILIMH,
BKJIKOYAsl BIUSHUE HA 3aHATOCTb, 10XO/Ibl HACEJIEHHUS, KAYECTBO F'OPOACKOM CPEIBbI U SKOJIOIMYECKOE
COCTOSIHME PEernoHOB. Taxke Ba)KHO aHAJTM3UPOBATh HOBBIE ()OPMAThl HHBECTHIIMIA — B YaCTHOCTH,
uGpoByI0 UHPPACTPYKTYPY M HHHOBAIMOHHBIE (DOpMBI Typu3Mma (BUPTYaJbHBIH, IKOTYpPHU3M,
KyJIbTYpHBIH Typu3M). PekomeHnayercs Takxke pa3zpabarbiBaTh TUIIOJIOIMM WHBECTHUIMOHHBIX
CTpaTErui, COOTBETCTBYIOIINX Pa3JINYHbIM COLUATIbHO-9KOHOMUYECKUM YCIOBHUSAM CTpaH.

JlanbHelilee pa3BUTHE HMHBECTULMOHHONW aKTUBHOCTH B cdepe Typusma Tpelyer
cOaTaHCUPOBAHHOTO MOJXO/3, OCHOBAaHHOI'O HA aHAJINW3€ PHUCKOB, OLEHKE pPEalbHbIX BBITOA U
OpHUEHTALIMM Ha yCTONYMBOE Pa3BUTHE.
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Anoamna. byn maxanaoa mypucmix UHDPAKYPLLIbIMEA CANLIHAMBIH UHBECUYUALAPOLIH
Kazipei Jcaz0aiivl Men O0amy 6Oazelmmapvl manoanaowl. Hezizei nazap uneecmuyusi mypiaepine,
onapmeH bauIanbiCmsl mayekenoepae Hane mabvlCmuliblK Kopcemkiwmepine ayoapuiiean. Typusm
canacvl SKOHOMUKAHbL IPMAPANMAHObIPY MeH MYPaKmuvl 0aMy2d bIKNAl ememin Cmpameusliblk
bazeim peminoe Kapacmuipbiivin, NOCMAAHOEMUALBIK Ke3eHOe2i OHbIH POl epeKuie aman eminedi.

3epmmey 2015-2025 ccviidap apanviebinoazvl aknapam Ke30epine CYUeHin JiCYpei3iiceH.
lepexmep xo3i peminoe UNWTO, [ynuescysinik 6anx oicone fDi Intelligence mamepuanoapol
natioanausiiean. Mueecmuyuaniapoviy Hezizei dazelmmapsbl — KOIK JiCylieci, KOHAK YU cexmopbl,
OUbIH-CAYbIK  JHCIHEe O0eManblC UHDPAKYPLLIbIMbL, COHOAU-AK YUPDPIbIK wewimoep (OHIAlH-
cepsucmep, supmyanovl mypaap, QR-euomep). Makanada KapoicolivlK, KYKbIKMbIK, 271€yMemmiK
JICIHE IKONI0CUANBIK mayeKendepoiy myprepi kapacmoipwlizan. Condaii-ax bAO, Bbemnam, Keimaii
acone Kazaxcman endepiniy maowcipudenepi NPV, ROI occone IRR repcemxiwimepi apkvlibl
MAn0aHea.

Kazaxcman maocipubecine dicone memiexemmik-dHceKeMeHWIiK apinmecmix memikmepiniy
poline aupvblKuia KOHLL OejiHeeH. 3epmmey HamudiceCciHOe UHBECMOPIAP MeH MeMIeKemmiK
0p2aHOapea apHaieaH UHEeCMUYUALAPObIY MUIMOLLIZIH apMmMbIpy2a JHCaHe OHIpAepOiy MYpaKmol
0aMybIHa yaec Kocy2a Oablmmangan Ycviuvicmap bepineen.

Kinm co3dep: mypucmix un@paxypulivim, unéecmuyusiap, mayekeioep, HNauodlblibiK,
MypaKmol 0amy.

N. SHAMAKOVA', S. UTESHEVA', Z. TALGATOVA', S. ALTAYAKOVA'
'M. Utemisov West Kazakhstan University
(Kazakhstan, Uralsk), e-mail: nafisa_shamakova@list.ru

INVESTMENTS IN TOURISM INFRASTRUCTURE: RISKS AND PROFITABILITY

Abstract. This article analyzes the current state and development directions of investments in
tourism infrastructure. The focus is placed on types of investments, related risks, and profitability
indicators. Tourism is considered a strategic sector that contributes to economic diversification and
sustainable development, with special attention to its growing importance in the post-pandemic
period.

The study is based on a review of sources from 2015 to 20235, including data from UNWTO, the
World Bank, and fDi Intelligence. The main areas of investment are identified as transport, the hotel
sector, recreational and leisure infrastructure, and digital solutions (online services, virtual tours,
OR guides). The paper examines key types of risks — financial, legal, social, and environmental.
International and national cases (UAE, Vietnam, China, Kazakhstan) are analyzed using NPV, ROI,
and IRR indicators.

Particular attention is given to Kazakhstan’s experience and the role of public—private
partnerships. The authors provide recommendations for investors and government bodies aimed at
improving the efficiency of investments and enhancing their contribution to the sustainable
development of regions.

Keywords: tourism infrastructure, investments, risks, profitability, sustainable development.

184



Bulletin of the IUTH, Volume 3(9), 2025

IRSTI 06.71.07; https://www.doi.org/10.62867/3007-0848.2025-3.15
UDC 338.48:930.85:004.9:305'5

B. YRZA'®, M. TURGANBEK', G. SYZDYKOVA'
nternational University of Tourism and Hospitality
(Kazakhstan, Turkistan), e-mail: bekzat.yrza@iuth.edu.kz

INVISIBLE GEOGRAPHIES HOW TECHNOLOGY HELPS RECOVER THE
FORGOTTEN HISTORIES OF TURKESTAN REGION

Abstract. The paper examines at how digital innovation helps to preserve cultural heritage in
Central Asia, with a focus on six sacred female places in Kazakhstan's Turkestan area. Despite their
historical and spiritual value, these places are frequently overlooked in heritage and tourism
narratives in favor of Koja Akhmet Yassawi's legacy. The study uses virtual storytelling, augmented
reality, and digital mapping to show how technology can increase awareness, improve accessibility,
and promote culturally sensitive, sustainable tourism. The study emphasizes the preservation of
gendered spiritual history and suggests a digital framework for heritage promotion in the region.

Key words: Digital innovation, cultural heritage preservation, sacred female sites, Koja
Akhmet Yassawi, Turkestan region, intangible heritage, spiritual Tourism, sustainable tourism.

Introduction

The legacy of Koja Akhmet Yassawi has had a significant impact on Central Asian cultural
heritage, although religious sites associated with women have received little attention. This disparity
inhibits awareness of gendered spiritual history and reduces the variety of heritage tourism narratives
in Turkestan. Digital techniques like augmented reality, virtual storytelling, and mapping provide new
ways to document, preserve, and promote historic locations. The purpose of this article is to
investigate how technology might restore neglected female holy geographies, contribute to
sustainable tourism, and serve as a model for culturally sensitive digital heritage practices in
Kazakhstan.

Turkestan, a city in southern Kazakhstan, is one of Central Asia's most historically significant.
It is known as Kazakhstan's spiritual core and a major site on the old Silk Road, having hosted Sufi
mystics, scholars, traders, and nomadic cultures. Despite this rich historical history, many components
of the cultural narrative are concealed or forgotten. This invisibility is caused by a complex interaction
of circumstances, including Soviet-era erasure of Islamic identity, physical degradation of heritage
places, a lack of recording, and the marginalization of oral traditions. Furthermore, traditional
methods to heritage preservation have frequently concentrated primarily on monumental monuments,
ignoring the intangible cultural landscapes and micro-histories inherent in local communities.

*Bisre gypsic cinteme xacaHp3: Yrza B., Turganbek M., Syzdykova G. Invisible Geographies
How Technology Helps Recover the Forgotten Histories of Turkestan Region // Bulletin of the
International university of Tourism and Hospitality. —-2025. —No3(9). — p. 185-199.
https://www.doi.org/10.62867/3007-0848.2025-3.15

*Cite us correctly: Yrza B., Turganbek M., Syzdykova G. Invisible Geographies How
Technology Helps Recover the Forgotten Histories of Turkestan Region // Bulletin of the International
university of  Tourism and  Hospitality. -2025. —No3(9). - p. 185-199.

https://www.doi.org/10.62867/3007-0848.2025-3.15
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Recent technological breakthroughs provide transformative opportunities for breaking the silence on
these historical issues. Al, VR, and AR not only improve the preservation of cultural items, but they
also change the way we access and experience historical tales. These technologies, which use digital
storytelling, interactive reconstruction, and participatory mapping, show Turkestan's "invisible
geographies"—the tales, locations, and experiences that lay underlying the physical landscape.

This dissertation investigates the dynamic junction of digital innovation and cultural heritage
preservation in Central Asia, with a particular emphasis on sacred female pilgrimage destinations in
the Turkestan area of Kazakhstan. The six sites under consideration—Gauhar Ana, Rabigha Sultan
Begim Mausoleum, Domalak Ana, Mariam Ana (in Sayram and Kazygurt), Karashash Ana (Sayram),
and Karabura Ana (Sozak)-represent a distinct strand of spiritual geography that is deeply rooted in
local Islamic mysticism, Sufi traditions, and gendered historical narratives. These shrines are more
than just religious landmarks; they also serve as centers for intergenerational memory, oral traditions,
and community rituals. Their spatial and symbolic importance in Turkestan's cultural landscape
present significant opportunities for academic research and heritage-based tourism development.

Each of these locations is inextricably linked to the spiritual legacy of Koja Akhmet Yassawi,
the 12th-century Sufi teacher and poet whose teachings continue to influence Central Asian Islamic
practice. The women honored at these shrines are frequently seen as protectors, saints, or wise
matriarchs whose lives and actions are thought to have had a transformational impact on the moral
and spiritual life of their communities. For example, Rabigha Sultan Begim was a famous royal
character and Ulugh Beg's wife, but Domalak Ana is honored as Kazakh tribes' ancient mother. These
female tales are rich in history and mythology, emphasizing the moral ideals of intelligence,
compassion, and resilience. These hallowed sites offer gendered counterpoints to traditionally male-
dominated religious narratives, fostering a more diverse knowledge of spiritual heritage.

The chosen places encompass various types of cultural assets, such as historical, architectural,
and natural features. This classification offers a complete approach to cultural preservation by
prioritizing sites based on historical relevance, structural soundness, and the viability of digital
restoration.

Research objectives:

- To investigate the past history and spiritual value of sacred female locations in Kazakhstan's
Turkestan location, with a focus on Koja Akhmet Yassawi and local Sufi traditions.

- To investigate the socio-cultural and historical factors contributing to the marginalization of
female sacred sites in dominant heritage narratives and tourism strategies.

- To explore how digital technologies—including augmented reality (AR), virtual storytelling,
and digital mapping—can be used to revive and promote forgotten or invisible spiritual geographies.

- To evaluate the potential of digital heritage platforms in promoting gender-inclusive,
community-based, and culturally sensitive tourism in Central Asia.

The selection of sacred female sites in the Turkestan region - Gauhar Ana, Rabigha Sultan
Begim Mausoleum, Domalak Ana, Mariam Ana (Sayram, Kazygurt), Karashash Ana (Sayram), and
Karabura Ana (Sozak) - is pivotal for several reasons that tie into the cultural, spiritual, and historical
significance of these sites. Here’s a breakdown of why these particular sites is chosen for this study:

Cultural and spiritual significance. These sites are integral to the spiritual and historical fabric
of the Turkestan region. The association with Koja Akhmet Yassawi, a famed Sufi mystic, places
these female sacred locations into the larger spiritual environment that influenced the region. They
constitute a distinct and frequently underrepresented part of gendered spirituality in Central Asia,
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making them important to research and maintain. Sufi Mysticism and Gender: Each of these
mausoleums and sites commemorates women who played important roles in their societies' spiritual
lives. Their relationship with Sufism, as well as their influence on local and regional traditions, cast
them as gendered spiritual landscapes that are frequently eclipsed by male-dominated narratives.

Invisible heritage: These female places of worship have long been eclipsed by more prominent

male-focused cultural attractions, such as Turkestan's UNESCO World Heritage Site, the Mausoleum
of Khoja Ahmed Yasawi. Their marginalization makes them a crucial focus point for rediscovery and
digital preservation. Popular heritage and tourism narratives frequently fail to include the feminine
side of Central Asian spiritual history. The purpose of this study is to close the cultural representation
gap by demonstrating these women and their sacred sites.
Moreover, the chosen sites are dispersed across important districts of Turkestan, from Sayram to
Kazygurt and Sozak, and create a rich tapestry of regional difference in both terrain and culture. The
geographical location of these places highlights how gendered sacred spaces are dispersed across the
region. Interconnecting histories: These locations are not isolated, but rather connected by shared
regional and spiritual histories, demonstrating a thorough awareness of how gender, spirituality, and
legacy intertwine in Central Asian Islam and Sufism. Their proximity to historical sites like as Sayram
and Kazygurt strengthens their cultural significance.

Additionally, considering their significance, these sites have not been extensively documented
or displayed in digital format. Their relative lack of knowledge in the digital realm creates an
appealing potential for virtual storytelling and augmented reality (AR) apps to bring them to life for
a wider audience. The study advises employing digitalization approaches to bridge the gap between
the past and the present, providing a modern platform for this forgotten history while staying
culturally sensitive. Digital technology can provide new methods for visitors to experience these
sacred locations, allowing for a more interactive and accessible approach to historical tourism.

Numerous of these historic female places continue to be important to local communities,
particularly in rural areas where storytelling and religion are still critical to daily existence. By
focusing on these sites, the study empowers local communities, particularly women, to take
ownership of their cultural heritage. This approach fosters a sense of pride and connection to the past,
while also ensuring that these sites are preserved for future generations. Promoting Inclusive Tourism:
The project aims to highlight inclusive tourism - particularly focusing on women’s voices and
perspectives - thus promoting gender equity within the tourism and heritage sectors of Central Asia.

Also, Timurid architecture was distinguished by monumental scale, multiple minarets,
polychrome tile work, and large spherical double domes. Women were also active patrons of
architecture during the Timurid period.

2. Literature Review

2.1 Digital heritage and innovation

Digital heritage has grown fast as an interdisciplinary field during the last two decades,
connecting with archaeology, anthropology, computer science, and cultural studies. Scholars like as
Champion (2011) and Kenderdine (2019) have suggested that technologies like VR and AR enable
immersive and emotionally resonant means for audiences to interact with the past [1; 2]. They allow
people to not only witness, but also participate in historical tales. Similarly, Smith (2006) views
heritage as a process of cultural meaning-making rather than a static collection of artifacts, noting
that the act of remembering is influenced by politics, power, and identity [3].
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Digital technologies — particularly virtual storytelling platforms, immersive augmented reality
(AR) experiences, 3D modeling, and digital heritage mapping—offer transformative potential for
reimagining how these sacred sites are preserved, interpreted, and experienced. Virtual storytelling
can present nuanced historical accounts and spiritual narratives to global audiences, while AR
applications can simulate rituals, architecture, and symbolic elements in situ or online. Additionally,
interactive digital maps can enhance both physical and virtual access to these remote sites, enabling
researchers, educators, and tourists to engage with them in contextually rich ways. These tools are
not merely promotional; they serve as educational and preservation mechanisms that can protect
intangible heritage against the erosion of time, neglect, or modernization.

2.2 Gendered and feminist approaches to heritage

The foundation of this paper lies in understanding how certain sacred spaces—particularly
female-oriented sites—have been historically marginalized within dominant narratives of heritage.
Laurajane Smith’s concept of the Authorized Heritage Discourse (AHD) is particularly relevant, as it
critiques how official heritage practices tend to privilege elite, male-dominated, monumental histories
while excluding intangible, spiritual, and gendered heritage [3]. This viewpoint explains why the
sacred female sites of Gauhar Ana, Domalak Ana, and others in the Turkestan region are often
disregarded in mainstream tourism and state heritage narratives. Similarly, Maurice Halbwachs'
Collective Memory Theory sheds light on how societies recall the past using socially created
frameworks influenced by power and ideology [4]. These ideas provide a prism through which to
investigate the invisibility of these sites, as well as the potential for digital tools to democratize
memory and access.

The sacred female places examined in this study are not only spiritually significant, but they
also hold gendered significance and memory. The concept of Feminist Geography, as described by
Doreen Massey and Gillian Rose, emphasizes that space is socially created and fundamentally
gendered [5; 6]. This perspective allows for an examination of how women's spiritual contributions
are spatialized and remembered — or forgotten — in the physical and symbolic landscapes of Turkestan.
Kimberlé Crenshaw's intersectionality theory allows for a more in-depth investigation of how gender
intersects with ethnicity, religion, and postcolonial histories in Kazakhstan. This theoretical
framework is critical for prioritizing women's voices in both the historical past and the current digital
rebirth of these hallowed spaces.

2.3 Digital tools, participation, and ethics

The application of digital technology to cultural heritage presents both opportunities and ethical
challenges. Erik Champion's Virtual Heritage Theory offers a paradigm for developing meaningful,
immersive digital reconstructions of sacred sites, allowing users to interact with lost or neglected
histories in multimodal ways [7]. Technologies such as 3D modeling, augmented reality (AR), and
GIS mapping can aid in the visualization of physically inaccessible or underfunded areas. Henry
Jenkins' concept of Participatory Culture is also relevant; it emphasizes how communities may co-
create content and narratives utilizing digital tools to recover their history [8]. Applying these theories
to the Turkestan case study demonstrates how digital platforms can help to recover cultural memory,
particularly when physical preservation is limited due to a lack of resources or institutional neglect.

Sacred sites are not just relics of the past; they are living places that can foster cultural pride
and sustainable development. John Urry’s Tourist Gaze Theory suggests that tourism is not a neutral

188



Bulletin of the IUTH, Volume 3(9), 2025

act of seeing, but a culturally constructed practice that determines which sites are deemed “worth
visiting” [9]. This theory is vital in understanding why male-dominated or monumental sites (like the
Mausoleum of Khoja Ahmed Yasawi) attract more visitors, while female sacred sites remain
marginalized. Additionally, the Sustainable Heritage Tourism Theory by scholars like Timothy and
Boyd advocates for tourism that balances cultural integrity, environmental care, and community
empowerment [ 10]. When applied to the Turkestan context, these theories support the idea that digital
storytelling and mapping of female sacred sites can contribute to inclusive tourism development that
values local identity and memory.

The invisibility of female spiritual heritage in Turkestan cannot be understood without engaging
postcolonial theory. Influenced by Edward Said and Homi Bhabha, postcolonial critiques examine
how imperial and Soviet legacies shaped knowledge production and cultural hierarchies in Central
Asia [11; 12]. The Soviet regime often suppressed local religious practices, especially those linked to
gendered spirituality and mysticism. Linda Tuhiwai Smith’s Decolonizing Methodologies further
challenges the ways in which research and heritage practices have historically marginalized
indigenous voices [13]. By incorporating local oral histories, feminist perspectives, and digital tools,
this research seeks to decolonize the way we see, understand, and promote sacred female spaces in
Kazakhstan.

The Turkestan region, long celebrated as a cradle of spiritual and cultural richness, is home to
a constellation of sacred sites that embody centuries of religious, social, and political history. Yet,
much of this legacy remains obscured, undocumented, or fragmented. Today, digital technologies
present a transformative opportunity to uncover, preserve, and communicate these "invisible
geographies." Drawing from primary sources, archaeological records, and local oral traditions, this
literature review explores how sacred female figures and historic mausoleums can be reinterpreted
through a technological lens.

2.4 Sacred geographies and gendered heritage

Sacred feminine geographies: Gaukhar Ana, daughter of the great Sufi poet Khoja Ahmed
Yasawi, is memorialized through a mausoleum located near the Turkestan—Shauldir highway [14; 20;
23]. Archaeological excavations by the "Aziret Sultan" reserve-museum in 2011 confirmed both the
structural and spiritual importance of the site [15]. She was famed for her healing powers, with the
water from a nearby well believed to possess curative properties. Oral traditions and texts such as the
Nasab-nama also record multiple narratives regarding her marriage and lineage, linking her
descendants to other saintly figures like Domalak Ana [19].

Domalak Ana (Nurila), a 14th-century saint, is revered for her wisdom, patience, and conflict-
resolution skills. Numerous oral histories describe her as a protector of lineage and family unity [19;
28]. Despite personal tragedy and social hardships, she became a beacon of maternal fortitude. Her
mausoleum in Karatau has undergone multiple restorations, preserving both the legend and the
physical structure that commemorates her. Notably, she is seen as a symbol of sacred motherhood and
feminine resilience [31].

Rabigha Sultan Begim, daughter of Ulugh Beg from the Timurid dynasty, symbolizes political
wisdom and inter-dynastic harmony. Her mausoleum, located just southeast of the Yasawi complex,
is an architectural gem that reflects her intellectual and diplomatic stature. She is honored as a bridge
between the Timurids and Shaybanids, two rival dynasties of the time [29].
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Maryam Ana, believed to be involved in the early Islamic missionary movement in the Sairam
region, is also associated with healing and spiritual instruction for women [30; 32]. Her shrine
continues to be a major pilgrimage site. Interpretations of her identity vary, with some traditions
linking her to early Islamic figures and others emphasizing her role as a local healer and religious
educator.

Karashash Ana, believed to be the mother of Khoja Ahmed Yasawi, is honored with a well-
preserved mausoleum in Sairam. Her significance is reinforced by architectural analysis showing
resilience to earthquakes through innovative construction methods that combine wooden and brick
elements [21; 25].

Zhaudir Ana, a 19th-century healer and educator, operated a mosque-madrasa complex near the
Yasawi shrine. Excavations confirm its capacity to host over 1,000 people and affirm its historical
significance as a spiritual and educational center [15; 33]. Oral traditions describe her remarkable
longevity and influence across Turkestan and even into modern-day northern Kazakhstan.

Qanshayym, the mythical mother of Munlyk and Zarlyk, embodies maternal sacrifice and
spiritual purity in the Turkic oral epic tradition. Her story, set against the sacred landscapes of the Syr
Darya and Karatau [34], blends mysticism, divine intervention, and feminine heroism, reinforcing
local sacred geographies with narrative power [24].

Agsumbe (Agbikesh) Watchtower, located in the village of Aqsumbe in the Sozak district, is a
13th—14th century architectural monument. Though not a shrine, it is deeply connected to the sacred
landscapes of Turkestan due to its strategic and symbolic role in protecting the region. Referenced in
Persian chronicles as a military outpost overseeing the Dzhungar invasions, its name and form carry
spiritual resonance. Oral legends often tie the site to feminine virtue and martyrdom, with local lore
describing Agbikesh as a brave maiden who leapt from the tower to preserve her honor. While
primarily a military structure, its memory survives through sacred narrative associations, making it
part of Turkestan’s spiritual cartography.

Qyz Aulie, located in the Shardara region of Turkestan, is a sacred burial site marked by a
simple iron fence enclosing an oval-shaped grave. Local oral traditions identify it as the resting place
of a virtuous young woman, venerated for her chastity and spiritual strength. The site is devoid of
inscriptions, emphasizing its role as a spiritual rather than historical landmark. Stories passed through
generations portray Qyz Aulie as a symbol of purity and sacrifice, often visited by pilgrims seeking
blessings related to family, fertility, and female well-being.

Aman Bike, daughter of Janibek Khan and granddaughter of Barak Khan, was a Kazakh
princess whose tombstone is located near the entrance of the Khoja Ahmed Yasawi mausoleum. The
inscription describes her as a person full of virtue and modesty. Dated to Rajab 925 AH (1518 CE),
her memorial highlights the roles royal women played in spiritual and dynastic traditions of Turkestan
[22; 29; 30].

Bibi Maryam, sometimes conflated with Maryam Ana, is also venerated in the Turkestan and
Shymkent regions. According to some accounts, she was a pious daughter of Hammad Haji, while
others identify her with early Islamic missionary figures. Her role as a female religious guide and
healer earned her a sacred space for veneration [18; 27; 31].

2.5. Technological approaches to documenting sacred geographies
Modern technologies now offer powerful tools to document and revitalize the histories of these
sacred sites: 3D scanning and virtual reconstruction: These methods can digitally preserve
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endangered structures like the Zhaudir Ana mosque-madrasa. Such reconstructions ensure that even
partially destroyed or undocumented buildings gain global visibility and scholarly engagement. GIS
mapping of sacred networks: Geographic Information Systems (GIS) can be used to map and analyze
spatial relationships between major shrines and natural landmarks. This includes sites like Karabura,
Maryam Ana, Karashash Ana, Qyz Aulie, and mythic places such as Aqsumbe and Khan Princess
Island [31; 34]. Mapping these spaces reveals patterns of religious, ecological, and kinship-based
settlement and pilgrimage. Augmented Reality (AR) storytelling: AR applications can overlay digital
narratives onto physical ruins, offering immersive historical experiences. For example, visitors at the
Karabura shrine could engage with animated stories about the saint’s spiritual teachings and his
connection to Yasawi. Similar technology can be deployed at sites like the Munlyk-Zarlyk epic zones,
visualizing oral literature. Digital archives and Al-based text analysis: Artificial intelligence tools can
analyze ancient manuscripts, hagiographies, and oral histories, shedding new light on figures like
Qanshayym from the epic "Munlyk-Zarlyk," whose mythic presence aligns with the region's maternal
lineage symbols. Moreover, the complex of these events will not only save an outstanding work of
cultural heritage from destruction. The completion of the construction eliminates the obvious moral
and aesthetic damage caused by the sight of an unfinished, crumbling building. A positive social effect
will be part of the solution to the problem of continuous sustainable development of the region.

Methodology

This study applies a qualitative, case study-based technique to investigate the Turkestan
Region's legacy environment, focusing on Khoja Ahmed Yasawi's Mausoleum and six sacred female
geographies. Data were collected between January and April 2025. A total of 42 people were
involved, including local historians, tourism officials, digital heritage experts, site caretakers, spiritual
practitioners, and young community members. To ensure representation of both expert and
community viewpoints, participants were chosen using purposive and snowball sampling methods.

This multi-method approach assures triangulation by combining expert, community, and digital
perspectives to investigate how innovation may protect and promote gendered sacred heritage.

1. Semi-structured interviews with key informants including local historians, digital heritage
technologists, tourism development officials, site caretakers, and spiritual practitioners.

2. On-site field observations at heritage sites to assess the use and limitations of existing digital
tools (e.g., mobile AR applications, VR kiosks, interactive museum installations, QR-code trails).

3. Document analysis of relevant cultural policy reports, UNESCO dossiers, digital
preservation charters, and local historical texts in Kazakh, Russian, and Arabic-script sources.

4. Comparative benchmarking of digital heritage practices in other Silk Road regions (e.g.,
Samarkand, Nishapur, Konya), enabling cross-cultural insights into sacred site interpretation and
technological mediation.

5. Social media ethnography and digital survey: A regionally targeted online survey was
deployed via Instagram, Telegram, and Facebook, gathering data on public awareness, emotional
resonance, and digital engagement with sacred female sites. Metrics included user-generated content,
hashtag analysis (#DomalakAna, #SacredTurkestan), and frequency of digital shrine mentions.

6. Participatory heritage mapping using community workshops and mobile-based GIS
platforms to document spiritual landmarks including lesser-known female shrines, healing wells,
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sacred trees, and pilgrimage paths. This method emphasizes "everyday sacredness"” that official
heritage frameworks often overlook.

7. Al-based content analysis: Natural Language Processing (NLP) tools were used to scan and
analyze digital discourse (blogs, YouTube comments, TikTok captions) related to female shrines,
offering insight into sentiment, frequency, and framing of gendered sacredness.

Research Methods Applied in Sacred Female Heritage Study
Al-based content analysis | Computational Analysis
Participatory heritage mapping Community Mapping
& Social media ethnography & survey Digital Ethnography

Comparative benchmarking | Comparative Study

Research Metho

Document analysis | Textual/Document Research

On-site field observations [ Field-based Observation

Semi-structured interviews [ Qualitative Fieldwork

0 1 2 3 4 5 6 7
Method Index (for visual distinction only)

Figure 1 — Mixed-method approach to sacred heritage and digital innovation

Figure 1. Research methods employed in the study, combining traditional fieldwork
(interviews, observations, document analysis) with digital approaches (social media ethnography,
GIS mapping, Al content analysis) to capture historical, cultural, and technological dimensions of
sacred female geographies.

Digital tools analysis

AR, VR, and Al technologies were used to document and analyze female religious locations in
Turkestan. AR overlays allowed viewers to see replicas of ruined sites, while VR provided realistic
tours of previously inaccessible pilgrimage routes. Al assisted with transcription of oral narratives
and analysis of internet discourse, showing thematic patterns in communal memory. These methods
increased exposure and interaction, but had limitations. AR/VR initiatives necessitate costly
infrastructure and exclude remote communities without devices or internet access. Digital
reconstructions run the risk of oversimplifying conflicting legends into set narratives.

Ethical considerations are essential Communities were concerned about the possible over-
commercialization and secularization of sacred locations through "gamified" AR/VR design. There
is additional sensitivity over the preservation and public use of oral histories, particularly when
dealing with spiritual traditions that are considered private or gender-specific. To address these
concerns, the study underlines the importance of co-creation with local communities, language
inclusivity, and design decisions that maintain sacredness while providing greater access to heritage
knowledge.
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Findings and discussion

The results show how digital innovation changes the perception, interpretation, and
transmission of female sacred legacy in Turkestan.

1. According to survey results, Domalak Ana, Gaukhar Ana, and Maryam Ana are the most
well-known women between the ages of 25 and 40. Hashtag analysis shows that #DomalakAna
receives over 12,000 mentions, while Aman Bike and Qyz Aulie receive less attention.

Table 1 — Digital presence of female sacred sites in Turkestan (social media mentions and
visibility themes)

) Instagram Telegram | Facebook Dominant themes
Sacred site it . .
mentions mentions mentions (Hashtags/Posts)
fertility, #heali
Domalak Ana 8,200 2,500 1,300 #lertlity, #healing.
#maternalblessing
Gaukhar Ana 5,100 1,800 1,000 Fpurity, fisacredwater,
#YassawiLineage
#faith, #resili
Maryam Ana 4,300 1,600 900 arth, FESTIEnee,
#spiritualstrength
Karashash Ana 2,200 900 400 #hospitality, #familyhonor
Aman Bike 900 400 150 #forgottenheritage

Table 1 shows a strong digital visibility gap, confirming that some female figures remain
marginalized despite historical importance.

2. Spatial patterns and community memory. Participatory mapping and mobile photo-
ethnography revealed that locals view sacredness not only in monumental shrines but also in non-
institutional spaces: sacred wells, unmarked graves, and natural features like trees or hills. This
suggests the existence of a vernacular sacred geography, largely undocumented in official heritage
frameworks but strongly present in local spiritual consciousness.

3. Gendered narratives and intergenerational transmission. Audio diary and oral history data
emphasized that stories about female saints are often transmitted matrilineally, shared from
grandmothers to daughters and grandchildren. These stories focus on moral resilience, hospitality,
healing, and faith—elements rarely highlighted in formal Islamic historiography but central to local
identity.

4. Al analysis of digital narratives. Natural Language Processing tools identified dominant
themes such as “patience,” “sacrifice,” “purity,” and “blessing” in user-generated content about
female saints. Importantly, sentiment analysis revealed that female sacred figures are discussed in

29 €6 2 ¢

more emotionally resonant language compared to their male counterparts, indicating a deeper
personal identification.

5. Augmented narrative and user input. Usability testing of prototype AR tools (e.g., Domalak
Ana life stories or AR markers at Gaukhar Ana's well) elicited strong emotional responses,
particularly from younger users. Participants said that the technologies made the website feel more
"alive," "personal," and "less abstract." This demonstrates the potential of immersive storytelling to
transcend age barriers and promote cultural continuity.
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Furthermore, monument in honor of the Great Mother Bibijar, daughter of Aksultan”. Further,
there is a call to honor mothers. Women from all over Kazakhstan, who wish to have children, health
and family well-being, visit her tomb.

Prototype AR storytelling (e.g., Domalak Ana life narratives, AR markers at Gaukhar Ana's
well) elicited high positive responses, particularly among young people.

Table 2 — User Responses to AR/VR Prototypes (Pilot usability testing, n = 50)

R
CZi‘e’;::; Positive (%) | Neutral (%) | Negative (%) | Example Feedback
Emotional 78% 15% 79 “It feels alivi and
engagement personal
Cultural “Good, but avoid
. 62% 25% 13% flashy effects in
appropriateness o
shrines
Accessibility 559 30% 15% “Need m9re Iiazakh
(language, UI) options
Tourism
“T 1d visit Domalak
interest 68% 20% 12% would visit Domala|
Ana after seeing this
generated

Table 2 indicates that immersive storytelling strengthens emotional engagement and tourism
interest, while also raising concerns about cultural sensitivity and linguistic inclusivity.

6. Challenges with digital representation. Some seniors and rural communities are still
technologically disconnected, which puts them at danger of being excluded from ongoing heritage
digitization projects. Cultural appropriateness: There were concerns about using flashy or gamified
AR content to commercialize or secularize hallowed sites. Language bias: Many existing programs
default to Russian or English, limiting access for Kazakh or Turkic monolingual speakers.

7. Effects on tourism and heritage valorisation. Female sacred places with a strong digital
presence (such as Domalak Ana) have seen modest but significant growth in domestic pilgrimage and
cultural tourism, particularly among women-led travel groups and spiritual retreats. These patterns
lend support to the idea that gendered holy heritage might meaningfully diversify and localize tourism
development.

Conclusion

This study proves that the Turkestan Region's sacred female landscapes, which have long been
dominated by patriarchal narratives and underrepresented in digital heritage, are essential to local
memory, identity, and spiritual practice. Saints like Domalak Ana, Gaukhar Ana, and Maryam Ana
serve as cultural anchors in a larger ecology of gendered legacy. By integrating traditional fieldwork
with digital innovation (AR, VR, Al transcription, and interactive mapping), this study demonstrates
how emerging technologies can rejuvenate neglected areas, preserve oral traditions, and improve
intergenerational ties. At the same time, these tools are not neutral; their design and implementation
must be ethical, culturally sensitive, and inclusive. Recognizing female holy legacy as important,
rather than marginal, provides a more equitable and comprehensive understanding of important Asian
history, as well as support for its inclusion in sustainable tourism and heritage programs.
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Table 3 — Recommendations for Preserving and Promoting Female Sacred Heritage in
Turkestan

Action Purpose Key stakeholders
Co-create digital content Ensure authenticity, avoid Local women, elders, youth,
with communities cultural appropriation heritage NGOs
Integrate Kazakh and Turkic | Promote inclusivity, widen App developers, translators,
languages accessibility cultural institutions
Promote female heritage Diversify tourism narratives, Tourism boards, local tour
sites in sustainable tourism support mindful travel operators, policymakers
Develop an open-access Centralize knowledge, Universities, museums, digital
digital archive preserve oral histories heritage labs
Train local digital heritage | Build capacity, ensure long- Youth groups, heritage
stewards term sustainability professionals, local schools
Safeguard sacredness in Maintain cultural sensitivity, Tech developers, religious
digital design avoid commercialization leaders, cultural councils
Support interdisciplinary Expand knowledge on Academics, research institutes,
research gendered heritage funding bodies

To translate these insights into practice, the study proposes a set of recommendations aimed
at balancing technological innovation with cultural sensitivity. The recommendations emphasize
community involvement, linguistic inclusivity, sustainable tourism development, and the
safeguarding of sacredness in digital design. Table 3 summarizes these proposed actions, their
intended purposes, and the key stakeholders responsible for implementation.

By implementing these measures, the preservation and promotion of female sacred sites in
Turkestan can progress from symbolic recognition to active inclusion in heritage, policy, and tourism,
ensuring that women's spiritual geographies remain visible, respected, and meaningful for future
generations.
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KOPIHBEHTIH I'EOTPA®HAIAP: TEXHOJIOTHA TYPKICTAH OHIPIHIH ¥MBIT
KAJIFAH TAPUXbIH KAJTAH KAHTA JKAHTJAH/IBIPA/TBI

Anoamna. byn maxanaoa Opmanvlk A3us0agbi MaOeHU MYpaumvl cakmay icinoe yugpivlx
UHHOBAYUANLAPObLIY poai Kapacmuipbiiaosl. 3epmmey Kazaxcmannwviy Typxicmarn eHipinoezi anmul
Kueni auenoepee Kamvlcmvl OpbIHOApea HA3ap ayoapaosi. Tapuxu dicoHe pyXaHu MaHbl3blHA
Kapamacman, Oyn ueicanoap kebinece Kooica Axmem Hcayu mypacvin Oapinmeyee 06ACHIMObIK
Oepinemin Ma0eHU Hcane mypuUcmiK Happamusmepoe eieycis Kaavln H#camaobsl. 3epmmey GUpmyanovl
CMOopumeniute, MoabiKmuipoulizan wblHOblK (AR) owcone yugprvly kapmoepagus adicmepin
nanoanana OmuvlpulN, MEXHONOUAHBIY OCbl Kueli OpblHOap MmMypaivl AKnapammoel Keneuniyze,
KOMHCeMIMOLIKMI  apmmulpy2a JHCoHe MIOeHU MYPEblOaH Ce3IMman api mypakmvl mypusmoi
oamvlmyea Kauau ynec Koca anamelibli kepcemeoli. Maxana 2enoepnik pyxanu mapuxmol caKkmay
MAaybI30bLILIELIH  aman emin, 6HIpOiH Ma0eHU MYPACblH YUPPIbIK iLleepiiemyee apHAIEaH
MYACLIPLIMOAMANBIK HE2l3 YCbIHAObI.
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Kinm co30ep: yuppnvix unnosayus, MooeHu MYpanvl cakmay, Kueli atienoep opviHoapwi, Kooca
Axmem Hcayu, Typkicman enipi, mamepuanovlk emec Mypa, pyxXaHu mypusm, mypaKmsl mypusm.
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HEBH/IUMBIE TEOI'PA®HH: KAK TEXHOJIOTHH I[IOMOI'AIOT BO3PO/IHUTH
3ABBITBIE HCTOPHH TYPKECTAHCKOI'O PETHOHA

Annomayusn. B cmamve paccmampueaemcs poiv yu@dposulxX UHHOBAYUL 6 COXPAHEHUU
Kybmyproeo Hacnieous Llenmpanvrou Azuu. Hccriedosanue cocpe0omoueno Ha uecmu C8suyeHHbIX
acenckux mecmax Kazaxcmana, pacnonoscennvix 6 Typkecmanckom pecuone. Hecmomps na ux
UCMOPUYECKYIO U OYXOBHYIO 3HAYUMOCHb, MU 00beKMbl YACMO OCMAIOMCs 8 MeHU KYJIbMYPHLIX U
MYPUCUYECKUX HAPPAMUBOS, 20€ OCHOBHOE BHUMAHUe yoensemcs Hacreouto Xooacu Axmeoa Hcasu.
B pabome ucnonvzyromes memoowl supmyanvHo2o cmopumeniuned, 0OnoiHeHHou pearviocmu (AR)
u yughposoeo kapmozpaghuposanus, umoodsbl NOKA3AMb, KAK MEXHOLO2UU MO2YM CHOCOOCMB08AMb
NOBLIUEHUI)  OCBCOOMACHHOCMU, — VIVHUEHUIO — OOCMYNHOCMU U PA3GUMUI0  KVIbIYPHO
YYBCMBUMENLHO20 U YCIMOUUUB020 Mypusma. B cmamve noouéprueaemcs 8ajrcHoCmb COXPAHEHUs.
2eHO0epHOll OYXO8HOU UCMOpUU U Npediiaeaemcs YU@posas KOHYenmyaibHas Mooelb NPOOBUNCEHUs
KVIbIMYPHO2O HACAeOUs pecUOHA.

Knrwouesvie cnosa: yughposvie unnosayuu, coxpanenue KynbmypHO20 HACLeOUsl, C8AUjeHHble
arcenckue mecma, Xooxwca Axmeo Acaeu, Typkecmanckuil pecuoH, HemamepuanbHoe Hacieoue,
OVXOBHBIU MYPU3M, YCIMOUYUBDLU MYPUSM.
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INTEGRATING ART THERAPY AND GAMIFICATION INTO FOREIGN LANGUAGE
TEACHING: DEVELOPING A COURSE FOR THE TOURISM SECTOR

Abstract. This study examines the effectiveness of an integrated foreign language course for
tourism students that combines art therapy and gamification. Sixty first-year students at the
International University of Tourism and Hospitality in Turkestan participated, with 30 in an
experimental group and 30 in a control group. Pre-tests and post-tests assessed language proficiency
and cognitive skills, while questionnaires and interviews measured motivation, emotional
engagement, and professional preparedness.

Results showed that students in the experimental group improved significantly in English
proficiency, creativity, motivation, and professional readiness compared to the control group. Art
therapy reduced anxiety and fostered emotional engagement, while gamified activities enhanced
participation and practical application of language skills in tourism scenarios.

The study demonstrates that combining creative and gamified approaches provides an effective,
engaging learning environment, helping future tourism professionals develop both language and
professional competencies.

Keywords: tourism education, foreign language learning, art therapy, gamification, cognitive
skills, professional preparedness

Introduction

In the modern world, the tourism industry is developing at an extremely rapid pace, placing
high demands on the training of specialists capable of effective communication in foreign languages
and demonstrating creativity in professional activities [1]. Foreign language proficiency is a key skill
for future tourism professionals, as their work involves intercultural interaction, serving international
clients, and adapting to diverse cultural contexts [2]. Therefore, contemporary educational programs
should not only focus on language competencies but also enhance students’ cognitive, emotional, and
creative skills. Traditional foreign language instruction, which emphasizes grammar, vocabulary

*Bbizre mypeic cinteme skacaHpi3: Yusupova G., Orazaly 1., Rizakhojayev A., Shokparov A.
Integrating Art Therapy and Gamification into Foreign Language Teaching: Developing a Course for
the Tourism Sector // Bulletin of the International university of Tourism and Hospitality. —2025. —
No3(9). — p. 200-210. https://www.doi.org/10.62867/3007-0848.2025-3.16

*Cite us correctly: Yusupova G., Orazaly I, Rizakhojayev A., Shokparov A. Integrating Art
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Sector // Bulletin of the International university of Tourism and Hospitality. —2025. —No3(9). — p.
200-210. https://www.doi.org/10.62867/3007-0848.2025-3.16
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memorization, and translation exercises, often fails to fully develop the competencies necessary for
effective communication in real-world professional contexts. This limitation is particularly critical in
tourism education, where students must interact with international clients, adapt to diverse cultural
norms, and manage unpredictable situations [1].

To address these challenges, increasing attention is being given to innovative pedagogical
approaches, such as art therapy and gamification, which simultaneously promote cognitive,
emotional, and motivational development [2; 3; 4]. Art therapy has been widely recognized as an
effective tool for enhancing creativity, emotional intelligence, and problem-solving abilities. Through
drawing, painting, music, drama, and other artistic activities, students can express emotions, reduce
anxiety, improve empathy, and develop critical thinking and analytical skills [3; 4]. In tourism
education, these capabilities are essential, as professionals frequently face stressful situations, must
provide personalized client service, and navigate complex intercultural interactions [2]. Research
indicates that art therapy interventions in language classrooms not only increase student engagement
but also foster confidence in speaking and oral communication [2]. Moreover, integrating art and
scientific methodologies in educational practice supports holistic development and strengthens
students’ creative and analytical abilities [5]. Comparative studies of art therapy applications across
different countries have shown that, despite methodological variations, art therapy consistently
improves emotional regulation, creativity, and student motivation, making it a versatile approach for
higher education, including tourism programs [6].

Recent innovations in art therapy include the use of multimedia and virtual reality technologies.
Multimedia-based methods, such as digital drawing tools, video-based reflective tasks, and
interactive visual projects, enhance both emotional expression and cognitive engagement [7]. Virtual
reality environments provide immersive experiences, allowing students to simulate real-world
scenarios, explore cultural contexts, and practice professional communication skills in a safe and
interactive space [8]. In higher education, these approaches contribute not only to emotional well-
being but also to active learning, sustained motivation, and creativity, all of which are essential for
tourism students preparing for international professional settings [9].

Alongside art therapy, gamification has emerged as a complementary approach that enhances
motivation, engagement, and cognitive skill development in foreign language education. By
incorporating game mechanics such as points, levels, quests, badges, and leaderboards, educators can
encourage students to participate actively and persistently in learning activities [1]. For tourism
students, gamified learning allows the simulation of authentic professional scenarios, including
conducting guided tours, resolving client complaints, negotiating services, or managing travel
logistics, thereby bridging the gap between theoretical knowledge and practical application [8].
Gamification also promotes both competition and collaboration, reinforcing teamwork and
interpersonal communication skills, which are crucial in the tourism sector [10].

Despite extensive research on art therapy and gamification individually, studies addressing their
combined application in foreign language education for tourism students remain limited [11; 12].
Emerging research suggests that integrating creative, immersive, and interactive methods—such as
virtual and augmented reality, digital storytelling, and simulation games—can simultaneously
enhance emotional and cognitive development, cultural awareness, and professional competencies
[11; 12]. For example, interactive digital storytelling allows students to engage with cultural
narratives, practice language in context, and develop problem-solving strategies, combining the
benefits of artistic expression and game-based learning [13]. This highlights a significant gap in the
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literature and underscores the need to design integrated courses that foster emotional intelligence,
creativity, communicative competence, and professional readiness for tourism students.

Based on the literature review, the research hypothesis of this study is proposed: the integration
of art therapy and gamification elements into a foreign language course for tourism students enhances
their motivation, creativity, and communicative skills, while also strengthening their professional
preparation for working in an international tourism environment [14]. The relevance of this study is
determined by two main factors: the growing demand for competent professionals in the tourism
industry and the necessity of implementing innovative pedagogical approaches that develop students’
cognitive, emotional, and professional competencies. The aim of the study is to design and pilot an
English language course for tourism students based on the integrated application of art therapy
practices and gamification elements.

Methodology

Research Design

This study employed a quasi-experimental mixed-methods design to evaluate the effectiveness
of an integrated foreign language course for tourism students, combining art therapy practices and
gamification elements. The design allowed for both quantitative assessment of language proficiency
and cognitive development, as well as qualitative evaluation of students’ emotional engagement,
motivation, and creativity. This approach ensured a comprehensive understanding of the pedagogical
impact of the integrated methods on students’ professional preparedness.

Participants

The participants included first-year tourism students enrolled in the English language program
at the International University of Tourism and Hospitality in Turkestan. A total of 60 students were
selected using a purposive sampling technique, with 30 students assigned to the experimental group
(receiving the integrated course) and 30 students to the control group (receiving traditional language
instruction). Both groups were comparable in terms of age, prior English proficiency, and academic
background. All participants provided informed consent to take part in the study.

Instruments and Materials

1. Language Proficiency Assessment: A pre-test and post-test measured students’ English
language skills in speaking, listening, reading, and writing, using standardized evaluation
rubrics.

2. Creativity and Cognitive Skills Tasks: Activities such as problem-solving scenarios, role-
plays, and reflective journals were used to assess cognitive and creative development.

3. Art Therapy Activities: Students engaged in drawing, digital storytelling, dramatization, and
other art-based exercises designed to express emotions, reduce anxiety, and enhance
creativity.

4. Gamification Elements: The course incorporated game mechanics, including points, levels,
quests, badges, and team challenges. Simulated professional tourism scenarios were
embedded in gamified tasks to replicate real-world interactions with clients and cultural
situations.

5. Questionnaires and Interviews: A structured questionnaire assessed students’ motivation,
engagement, and emotional response, while semi-structured interviews with selected
participants and instructors provided deeper insights into the learning experience.

Procedure
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The study was conducted over 12 weeks, with two sessions per week. The experimental group
received instruction that integrated art therapy exercises and gamified activities into the English
curriculum, while the control group followed a standard language course focusing on grammar and
vocabulary. The experimental sessions included:

e Warm-up creative tasks (drawing or storytelling related to tourism topics) to stimulate
emotional engagement.

o Gamified activities (role-plays, quests, team challenges) simulating real tourism scenarios.

o Language-focused tasks embedded in artistic and gamified contexts to practice professional
communication skills.

Data collection involved administering pre-tests and post-tests, distributing questionnaires at
mid-course and end-of-course points, and conducting interviews after course completion.
Observations of classroom interactions and participation levels were recorded to complement
quantitative and qualitative data.

Data Analysis

Quantitative data from pre-tests, post-tests, and questionnaires were analyzed using descriptive
statistics, paired-sample t-tests, and analysis of variance (ANOVA) to determine differences between
experimental and control groups. Qualitative data from interviews, journals, and observations were
analyzed using thematic content analysis to identify recurring patterns related to motivation,
creativity, engagement, and emotional responses. Triangulation of data sources ensured reliability
and validity of the findings.

Results

1. English Language Proficiency

At the beginning of the course, during the pre-test, both groups had similar levels of English
proficiency. The experimental group had an average score of 61.2 points, while the control group
scored 62.1 points. This indicates that the groups were comparable at the start of the study, allowing
for meaningful comparisons of post-course outcomes. Many students initially lacked confidence in
speaking, particularly when simulating interactions with foreign tourists, which is a crucial skill for
future tourism professionals.

After completing the course, the post-test results showed a significant improvement in the
experimental group, with an average score of 85.4 points, compared to 71.8 points in the control
group. These results suggest that the integrated course effectively enhanced students’ communicative
skills, enabling them to use English more confidently in practical contexts. Art therapy and
gamification exercises provided a supportive environment where students could express themselves,
reduce anxiety, and actively practice their language skills through meaningful and engaging activities.

Table 1 — English Language Proficiency (Pre-test vs Post-test)

Group Pre-test Mean (SD) Post-test Mean (SD) Improvement
Experimental
1.2 (5. 4 (4. +24.2
(n=30) 61.2 (5.3) 85.4 (4.7)
Control (n=30) 62.1 (5.6) 71.8 (5.2) +9.7

2. Cognitive and Creative Skills
Pre-test results showed that both groups had similar cognitive and creative skills: 58.5 for the
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experimental group and 59.3 for the control group. This suggests that both groups started with
comparable problem-solving abilities and creative thinking skills.

The post-test results revealed a remarkable increase in the experimental group, scoring 82.7
points on average, while the control group reached 70.1 points. This indicates that integrating art
therapy and gamified activities not only improved language skills but also stimulated critical thinking
and creativity. During the course, students successfully completed tasks such as designing tourist
itineraries, role-playing client interactions, and solving real-life tourism problems, demonstrating
enhanced analytical and creative abilities.

Table 2 — Cognitive and Creative SKills (Pre-test vs Post-test)

Group Pre-test Mean (SD) | Post-test Mean (SD) | Improvement
Experimental (n=30) 58.5 (6.0) 82.7(5.4) +24.2
Control (n=30) 59.3 (5.8) 70.1 (5.5) +10.8

3. Motivation and Engagement

Initially, students’ motivation was moderate: the experimental group scored 3.4, and the control
group 3.3. Many participants approached tasks passively, completing them only because they were
required to.

Post-test results revealed a considerable increase in motivation in the experimental group,
reaching 4.6, compared to 3.8 in the control group. Gamified elements such as quests, points, badges,
and team challenges encouraged students to engage actively, while art therapy exercises helped them
emotionally connect with the learning process. Students reported feeling more involved, enjoying the
lessons, and participating with enthusiasm, which directly contributed to their overall language
development and confidence.

Table 3 — Motivation and Engagement (Pre-test vs Post-test)

Group Pre-test Post-test Increase
Experimental (n=30) 34 4.6 +1.2
Control (n=30) 33 3.8 +0.5

4. Emotional Engagement and Confidence

At the start of the course, many students felt anxious about speaking and lacked confidence in
group activities. By the post-test, 85% of students in the experimental group reported reduced anxiety,
82% expressed higher confidence in using English, 88% enjoyed the learning process, and 90%
actively participated in lessons. In contrast, the control group demonstrated smaller improvements,
with only slight gains in confidence and engagement.

These findings demonstrate that the integration of art therapy and gamification significantly
enhances students’ emotional well-being and learning confidence. Creative tasks allowed students to
express emotions safely, while gamified scenarios motivated them to participate actively, which in
turn improved both communicative and cognitive outcomes.
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Table 4 — Emotional Engagement and Confidence (Pre-test vs Post-test)

Pre-test Post-test Post-test
Theme . ] Pre-test Control
Experimental Experimental Control
Reduced
anxiety during | 35% 85% 38% 40%
speaking
Confid i
onucence M| 3, 82% 34% 45%
using English
Enj t of
POYIMERL 01| 4004 889% 42% 50%
learning
illi t
Willingness to |, 90% 40% 55%

participate

5. Professional Preparedness

Pre-test assessments showed moderate levels of professional skills among students, with scores
between 3.3 and 3.5 for communication, teamwork, and problem-solving. Post-test results indicated
that the experimental group improved to 4.5-4.7, while the control group only reached 3.4-3.6. The
integrated course allowed students to practice realistic tourism tasks, such as interacting with clients,
working in teams, and solving problems creatively.

Table 5 — Professional Preparedness (Pre-test vs Post-test)

Skill Area Pre—te?t POSt_t?St Pre-test Control Post-test
Experimental Experimental Control

Communication | ; 4 47 3.4 3.5

with clients

Teamwork and | ; , 4.6 35 3.6

collaboration

Problem-solving | ; 5 45 3.2 3.4

in tourism tasks

Creativity in

professional 3.5 4.6 33 3.5

tasks

The findings indicate that combining art therapy and gamification in a foreign language course
for tourism students significantly enhances not only language proficiency but also cognitive, creative,
motivational, and emotional development. Pre-test and post-test comparisons clearly show that
students in the experimental group made larger gains in all measured areas than the control group.
These results confirm that integrating creative and gamified activities provides a supportive and
stimulating learning environment, helping students develop the professional skills and confidence
necessary for international tourism contexts.

Discussion
The findings of this study clearly show that combining art therapy and gamification in a foreign
language course makes a real difference for tourism students. Compared to the control group, students
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in the experimental group not only improved their English skills but also became more confident,
creative, and motivated. From the very first weeks, it was noticeable that these students approached
lessons differently—they were more willing to speak, try new activities, and take risks in
communication.

When it comes to language proficiency, the pre-test and post-test comparison revealed a
significant jump for the experimental group. What is striking is that this improvement was not just
about grammar or vocabulary—it was about using English in real situations, like simulating
conversations with tourists or explaining travel itineraries. Students who were initially shy or hesitant
suddenly started volunteering for role-plays and storytelling exercises. Art therapy seemed to play a
key role here: drawing, digital storytelling, or creating short dramatizations helped students relax,
express themselves, and feel safe making mistakes. Gamification added a playful competitive
element, which made the learning process fun and engaging. Students often commented that “earning
points or completing quests made the tasks feel like a game rather than homework,” which clearly
boosted their participation and confidence.

The course also had a strong impact on cognitive and creative skills. Students were tasked with
problem-solving challenges, designing tourist routes, or role-playing unexpected client situations. At
first, many struggled to come up with creative solutions or speak spontaneously, but by the end of the
course, they were able to think on their feet and propose multiple ideas in group activities. One
student, for example, designed a mock sightseeing tour that included cultural storytelling and
interactive games for tourists—a task that required both creativity and language accuracy. This
illustrates how integrating art and gamification stimulates thinking beyond memorization, helping
students apply knowledge in realistic contexts.

Motivation and engagement were another area where the experimental group clearly excelled.
Pre-course, several students admitted they were only “going through the motions” in language
lessons. By the end, most reported enjoying the classes, participating actively, and even helping peers
in team challenges. Small things like awarding badges for completing tasks or unlocking a “tour guide
level” in a role-play made a noticeable difference. Combining these game elements with creative
tasks created a positive feedback loop: students were motivated to try, they succeeded, and their
confidence grew.

Finally, professional preparedness—arguably the most important outcome for tourism
students—improved considerably. By practicing realistic scenarios such as handling client
complaints, guiding virtual tours, or collaborating in team-based challenges, students developed skills
they could use in their future careers. Their ability to communicate clearly, solve problems creatively,
and work collaboratively was visibly stronger than that of the control group. Several students reported
feeling ready to face real-world situations, which shows that the course helped bridge the gap between
theory and practice.

Of course, the study had some limitations. The sample was limited to first-year students at a
single university, and the course lasted only 12 weeks. We cannot be certain how well these
improvements will be retained long-term, or how the approach would work with older students or in
other institutions. Future research could explore larger samples, longer-term effects, and additional
combinations of gamification and creative activities, perhaps incorporating more technology like
virtual reality or mobile apps.

In summary, the study suggests that foreign language teaching in tourism can benefit
immensely from combining art therapy and gamification. The approach makes lessons more
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engaging, reduces anxiety, stimulates creativity, and develops practical skills. Most importantly,
students leave the course not just with better language knowledge, but with confidence, motivation,
and professional readiness—qualities that are crucial in the fast-paced, intercultural world of tourism.

Conclusion

This study demonstrates that integrating art therapy and gamification into a foreign language
course can have a profound impact on tourism students’ learning outcomes. Students who participated
in the experimental course showed significant improvements in English language proficiency,
cognitive and creative skills, motivation, emotional engagement, and professional preparedness
compared to those in a traditional language course.

The combination of creative exercises and gamified activities created a supportive and engaging
environment where students felt confident to practice English, express their ideas, and take risks in
communication. Art therapy helped reduce anxiety and allowed students to connect emotionally with
the learning process, while gamification provided motivation, a sense of achievement, and
opportunities to apply language skills in realistic tourism scenarios.

These findings suggest that traditional language teaching methods, which often focus mainly
on grammar and vocabulary, may be limited in preparing students for the practical and interpersonal
demands of the tourism industry. Incorporating creative and gamified approaches not only enhances
language learning but also fosters critical thinking, problem-solving, teamwork, and professional
readiness.

Based on these results, it is recommended that tourism educators integrate art therapy activities
and gamified elements into foreign language courses to enhance students’ motivation, engagement,
creativity, and professional preparedness. Creative exercises such as storytelling, drawing, and role-
playing, combined with game mechanics like points, levels, quests, and team challenges, can provide
a supportive and interactive learning environment that strengthens language proficiency, emotional
well-being, and practical skills necessary for success in the international tourism industry.

Finally, while the results are promising, further research is recommended with larger and more
diverse student groups, as well as longitudinal studies to assess long-term retention of language skills,
cognitive abilities, and professional competencies. Nevertheless, the study highlights the clear
benefits of innovative, student-centered teaching approaches in higher education for the tourism
sector.

This research is funded by the Science Committee of the Ministry of Science and Higher
Education of the Republic of Kazakhstan (Grant No. AP22787128)
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I'. OCYIIOBA'R, H. OPA3AJIBI?, A. PU3AXO/’KAEB?, A. IIIOKITAPOB?
'Koska Axmer SIcayu aThiHIaFbl XalbIKapajiblK Ka3aK-TyPiK YHHBEPCHTETI
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(Kazakcran, Typkictan), e-mail: guzal.yussupova@inbox.ru

2dnopuia MemekeTTik yHuBepcnTeTi (Amepuka Kypama Illtarraps!, TanmaxaccH)
30pranslk Asus vHHOBAIMAIKEIK yHuBepeuTeTi (Kasakcran, IIIsIMKeHT)
+XasbIKapablK TYpU3M 5KoHe MeiiManocThiK yauepeuteti (Kasakcran, TypkicTan)

INETEJT TUIIH OKBITYAA APT-TEPAITHA MEH TEHMH®HKAIIHAHBI
BIPIKTIPY: TYPU3M CAJIACBIHA APHAJIFAH KYPC 93IPJIEY

Anoamna. byn 3epmmey mypusm Mamauowiebl CmMyOeHmmepiHe apHalaH uwemesl MiliH
OKbIMYObIY MUIMOLNICIH apmmblpy MAKCAmMvIHOA apm-mepanusi MeH 2eumugpuxayus maciioepin
Oipixmipin  Jcacan2an UHMeESPAYUSAILIK KYPCMblY — Homudceniniein  manoauosl. Typxicman
KanacviHoaevl XanvlKapaislk Mypusm JiCoHe MeuManoocmvlk yHusepcumeminiy 60 Oipinwi Kypc
cmyoenmi 3epmmeyze Kamulculn, 01apoviy 30-vl sxcnepumenmmix monka, an Karean 30-v1 baxwinay
moovina 6e1inoi. Tindik dagdviiap men KoeHUMUsmiK Kabitemmepoi 6azanay yulin aiovli aia HcaHe
KOpLIMbIHObl mecmmep, all MOMUBAYUsl, IMOYUSILIK KAMBICY HCIOHE KICIOU O0aapavlK OeHeeuin
AHBLIKMAY VUWIH CAyarHama MeH cyxoam sicypeizinoi.
3epmmey Homudicenepi IKCHEPUMEHMMIK MONMAvl cmyoenmmepOiy a2bliublH Mini OeHeelil,
WBbIRAPMAUBLILIK OUNAY Kabilemi, 0Ky2a 0e2eH bIHMACHl HCaHe KICIoU OaublHObIK KepcemKiumepi
bakviiay —moOvbIMeH — CanblcmublpeaHoa — eodyip — JHCaAKCAP2AHbIH — Kepcemmi.  Apm-mepanus
cmyoenmmepOiyy  Ma3acbl30bleblH  MOMEHOemin, MOYUOHANO0bl OelceHOINicIH  apmmulpobl, all
eeumupurayus snemenmmepi 01apobly cabakka bencenoi KamvlCyblHA JHCIHe MINOIK OLIIMOT Mypusm
CanacvLIHOAgbl HAKMbl HCALOAUNAPOA KONOAHA OLIYiHe bIKNal emmi.
3epmmey KOpbimbIHObICHI OOUBIHULA, WHIEAPMAULBLIBIK HCIHE OUbIH APKbLIbL OKbIMY MICLI0EepiH
yiinecmipe Ko10any 601auax mypusm MamanoapblHa mindik dcane Kaciou Ky3vipemmepin muimoi
api Kbl3bIKMbl (hopmamma 0amvlmyea MyMKIHOIK Oepemin 3amManayu nedaco2ukaibly wewim 00avin
maowLIaow.

Kinm co30ep: mypusm canacvinoasel 0Oinim 6epy, wiemen MiliH OKbIMy, apm-mepanus,
eeuMupurayus, KOCHUMUEMIK 0a0bLIAp, KICIOU 0aApIbIK.

I'. OCYIIOBA'=, H. OPA3AJIBI, A. PU3AXO/KAEB?, A. IIIOKITAPOB*
"MesxTyHapoIHBIHi Ka3aXCKO-TypelKUii yHUBepCUTET nMeHn X0k AxMena Slcau
(Kazaxcran, Typkecran), e-mail: guzal.yussupova@inbox.ru

2®opu ICKuii rOCy1apCTBEHHBIH YHHBEPCHTET

(Coequnénnslie lItatel Amepuku, Tannaxaccn)

3LlenTpanbHO-A3HaTCKUi HHHOBALMOHHBIHA yHuBepcuTeT (Kasaxcran, LIIbIMKeHT)
*MeskIyHapoJHbIIA yHUBEPCHTET TypHu3Ma U roctenpuumctsa (Kasaxcran, Typkecran)

HHTETPAIIHA  APT-TEPAIIHH H TEHMH®HKAIIHH B OBYYEHHE
HHOCTPAHHBIM A3BIKAM: PA3PABOTKA KYPCA JIJIA TYPHCTCKOH C®EPBI

Annomayun. Hacmoswee uccredosanue HanpageieHo Ha anaius 3pgexmusnocmu
UHMEeZPUPOBAHHO20 KYpca O0OyYeHUs UHOCMPAHHOMY SA3bIKY OAd CHYOeHmMOo8 MmYyPUCMCKOLU
CHneyuanrbHOCmu, 6 OCHO8Y KOMOPO20 HNOJIONCEHO CcoYemaHue Memooo8 apm-mepanuu U
eeumuuxkayuu. B oxcnepumenme npumnsnu  yuacmue 60 cmyoeHmos nepeo2o  Kypca
Meswcoynapoonoeo ynueepcumema mypuzma u 2ocmenpuumcmea (2. Typkecmatn), uz komopuix 30
COCMasuu dKCnepuMeHmanvHyro epynny, a 30 — koumponvuyo. /[ oyenku OUHaAMUKU A3bIKOGOU
N0020MOBKU U KOCHUMUBHBIX CNOCOOHOCM el OblU NPOBeOeHbl BXO00HbIe U UMO208ble MeCMUpPO8ansl,

209



Bulletin of the IUTH, Volume 3(9), 2025

a maksice UCNOIb308aHbl AHKEMbL U UHMEPEbIO OJisl USMEPEHUS YPOBH MOMUBAYUL, IMOYUOHATILHOU
80671€4eHHOCIU U NPOPECCUOHATILHOU 20MOBHOCIU CIMYOEHMO8.
Pezynomamer  uccnedosanusi  noxkazanu, 4mo  Y4acCMHUKYU ~ IKCNEPUMEHMANbHOU  2PYNNbl
NPOOEMOHCMPUPOBANY CIMAMUCMUYECKU 3HAYUMOE NOBblUIeHUE YPOBHA 61A0CHUS AHIIULCKUM
AZLIKOM, KPeamusHOCMU, YYeOHOU MOmusayuu U HnpogheccuoHarbHouU KOMNEMEeHMHOCMU HOo
CpasHenuio ¢ KOHmponvbHou 2pynnou. [lpumenenue apm-mepanuu cnocob6Ccmeosanc CHUNCEHUIO
VPOBHSL MPEBOAHCHOCMU U NOBLIUEHUIO IMOYUOHANLHOU YCMOUYUBOCMU 00YYAIOWUXCA, M020d KAK
ucnonv3osanue 2eUMUpUUUPOBAHHBLIX 3A0AHUL  VYCUIULO BOBIEYEHHOCMb U CHOCOOCMBOB8AI0
NPAKMUYECKOMY NPUMEHEHUI0 A3bIKOBbIX HABLIKOB 8 NpOopecCUOHAbHO-OPUEHMUPOBAHHBIX
cumyayusax mypucmckou cgepol.
Taxum obpasom, unmezpayus KpeamuHblX U U2POBbLX NOOX0008 8 NPoyecc 00VUeHUss UHOCHPAHHbIM
A3vlkam  obecneyusaem — opmuposanue  IPDEKMUsHoU,  IMOYUOHANLHO  HACLIWEHHOU U
npogheccuoHanbHO HANPAIeHHOoU 00pa308amenbHol cpeobl, CnocoOCMEyIowel KOMNJIEKCHOMY
PAa36umMuI0 A3bIKOGLIX U NPOPECCUOHANbHBIX KOMNEeMeHYull OYOywux cneyuarucmos 8 obaacmu
mypusma.

Knroueswie cnoea: obpasosanue 6 chepe mypusma, obyyeHue UHOCMPAHHBIM A3bIKAM, apm-
mepanus, 2etiMupuKayus, KOCHUMUBHbIE HABbIKU, NPODECCUOHANbHAS KOMNEMeHmMHOCb.
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«XaJbIKapaJbIK TYPU3M KIHe MeMaHI0CThIK YyHUBepcuteT» KeAK
«Bulletin of the International University of Tourism and Hospitality»
FBLJIBIMHU KYPHAJIbIHBIH
ABTOPJIAPBIHA APHAJITAH EPEXKEJIEP

Penaknusiielk anka aBTOpiapAaH XypHajjia Kapusulay YIIiH Makanajiap AalblHAay Ke3iHje
TOMEH/JIET] epexernep/ii OaclIbUIBIKKA ATy bl CYpanbl.

XKypHan pepakuuschlHa YCHIHBUIATHIH FHUIBIMH Makananap <«OKypHangap, >KUHaKTap,
akmaparThlK OaceuibiMaap MEMCT 7.5-98 colikec Makamanapabl pociMiey YIIiH Herisri Oacria
CTaHJApTTapbIHA COMKEC,. )KapusIaHAThIH MaTepuanaapasl 6acmara pacimaey «MEMCT 7.1-2003»
bubnuorpadusbik sxa36a. bubnuorpadusplk cumarrama.

KypacTsIpyabIH Kbl TaJlanTapbl MEH €pesKesiepi» TajanTapbiHa cail TailbIHAaIybl KepeK.

*Hemipre Oip aBTOpabIH Oip FaHa KOJDKa30ackl HEMECE COJI aBTOP/BIH TEH aBTOPJIAP YKBIMBI
KypambIHaa OosiFan/ia aa 0ip KoJnKa30acklH FaHa jKapusuIayFa pyKcat eTiTeIl.

* Bip MaKaJaHbIH TeH aBTOPJIAPBIHBIH CaHBI 5-TEH acraybl THIC.

* Makananbly Oipereitnik nopexkeci 60%-maH keM Oonamaybl THIC (PeHaKIUSUIBIK aTKAHBIH
HIeNIMiHe COMKecC).

* bacnara >xi0epiieTiH Makaianap OyphIH xapusaaHOaysl THIC, KEHIHHEH OacKa KypHaiaapaa
Kapusayfa, OHbIH ilIiHAe 0acka Tiaepre ayaapyra xoi OepliMen/i.

* Komka3z0aHbl skapusuiayFa KaObUIAay Typalibl MISHIIM PEICH3UsUIAY PACiMi OTKI3LITeHHEH
KEiiH KaObUTTaHaIbI.

* Koc penieH3usiiay (>kachIpblH) KYIIHs TYPAE KYpPri3iie/l, aBTOpFa peLieH3eHTTIH aThl — JKOHi,
aJI PEIICH3CHTKE MaKaia aBTOPBIHBIH aThI-)KOHI MAJIIM OOJIMaIbI.

* Erep MakanaHsl IJ1aruaTtka Kapchl HEMece PeleH3eHT KaObligaMaca, Makajia aBTopra Kaita
OpBIHJIayFa YIIIH KalTappiaaabl. ABTOp MaKajaHbl MIIarMaTka Hemece monyra 1 per kaiita xibepe
anajnpl. MakanaHblH Ma3MYHBIHA aBTOP JKayanThl OOJBIT TaObLIa b

Penakuus Makanara of1e0u )KoHE CTHIIMCTUKAIBIK OHJCY KacayMeH aifHaIbICTIal bl

Tananka caii peciMaelMereH Makajiajap :KapHsUIaHbIMFa KaObLIIaHOAWABI KoHe
aBTOpJIapFa KaliTapbLIaJibl.

MaxkanaHblH COHFBl HYCKACHIHBIH QJIbIHFAH KYHI OHBIH PEJaKIUsFa TYCKeH KYHI OOJBIT
CaHaJaJbl.

Makasnanap Tycy mamachkiHa Kapaii skapusiianansl. KypHan Oip Hemip/e Makaia caHbl 35-TeH
acTalThIHAAM OOJIBIIN IIBIFAPBLIAIbI.

XKypHanaapabl WblFapy MEp3iMJIUTIT - XKbUIbIHA 4 peT (TOKCaH CalbIH).

Makainansl 6epy Mep3iMmi:

- 6ipinm TokcaH 10 HaypbI3Fa AeiiH;

- ekiHI TokcaH 10 maychiMFa JieiiH;

- yuriHm Tokcad 10 KpIpKyiekke AeiiH;

- TopTiHII TOKCaH 10 )KeNTOKCaHFa JeHiH.

«Bulletin of the International University of Tourism and Hospitality» FbliIbIMHU KypHAJIBI
KBUIbIHA 4 peT peT KeJIUIK (AIEKTPOHIBIK) (hopMarTa XypHajal HOMIPIEPiHIH >KapUsIaHybIHBIH
TOMEHIeT1/iell OeNriIeHreH Mep3iMIepiH/e IIbIFapblIaibl:

- OipiHIII HOMIp aFbIMAAFkI KBUTABIH 30 HAypBI3bIHA ACHIH HIBIFAPBLUIAIBL;

- eKiHII HeMip-30 MaychIMFa JIeHiH;
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- yuriamr Hemip-30 KbIpKYHEeKKe JIeHiH;

- TepTiHII HOMIP-30 JKeITOKCaHFa JICHiH.

Makanansl (JIEKTPOH/IBIK HYCKAChIH) TOMEHJIET1 CaliTKa HEeMece KypHal MOMITaCkIHA KiOepy
KepekK:

- journal.iuth.edu.kz

- journal@iuth.edu.kz

Makanansl )xapusiiayFa YChIHY YIIIH CaiiTTa TIpKEYJeH 6Ty KaKeT.

Komxka30anbl fnaiiblHayra €H Kell 3USTKEPIIIK yJieC KOCKaH aBTOp (€Ki oHe OJaH Ja Kenl
OipJIeCKeH aBTOPABIH apachlHIa) KOPPECIIOHICHT-aBTOP OOJBINT TaObUIALI XKoHE «*» OenriciMeH
alipbIKIIaIaHaIbL.

Op TYpJil OKY OpBIHAAPBIHBIH aBTOpIAphI 1,2 caHgapbIMEeH KepCceTiIe .

Koc peuensusinay (5kachIpblH) PACiMiH Ky3ere achlpy YILIIH aBTOpJIAapAaH MaKaJaHbIH €Ki
HYCKACBIH: OipiHIIIICI — KeKe AepEeKTep/Ii KopceTe OTHIPHII, EKIHIIICI — )KEeKe JepeKTepIi KopceTnen
Kibepy KakeTTumiri cypanaabl. JKachlpelH pereH3usulay KaruJaaTbl Oy3bUIFaH jKarnaiijza makaia
KapaJmamnbl.

Maxkananap KaTaH TypAe TOMEH/Ieri epeskesepre cdiikec pecimaelyi Kepek:

- Kypnannapra 6apiblK FeUIBIMU OaFbITTap OOMBIHIIA, JIEKTPOH IBI HYCcKaaa, « Windows yiriH
(doc, .docx, .rtf dopmarrapeinga) Microsoft Office Word (97, 2000, 2007, 2010) moTinmik
penakTopbiHaa OapIibIK MaTepuaniapsl 6ap Makantanap KaObuigaHa bl

- AuHOTammsmapael, oneOueTTepnai, KecTelepAi, CyperTep MeH MaTeMaTHKAaJbIK
dhopMyItanap el Koca ajaFaHa, MaKaJaHbIH JKaJIbl KeJieMi 7 0eTTeH KeM 601Maysbl :KoHe 25 0eTTeH
acnaybl THic. berrep KuekTepi-apakThiH OapibIK karbiHaH 30 MM; Makajia MOTiHi: Keryb — 12
MyHKT, rapHUTYpa — Times New Roman (opsic, arbuTiibia sxoHe Hemic Tiaepi yuriH), KZ Times New
Roman (kazak Tini yimrin).

FoutbiMu  MakanmaHbIH KYpBUIBIMBI - aTaybIHAaH, aHJATHaJaH, TYHIHAI Ce3lepleH, Heri3ri
epexernepeH, KipiclieieH, MaTepuaijap MEH oJICTepACH, HOTIDKEIep MEH TalKbUIayaH,
KOPBITBIH/IbIJIAH, TYWIHJEPAEH, KapKbUIaHIBIPY Typajbl aknapaTTaH (Oap Oosca), 1epekkesnepaiy
KUpWwUIHIaaa (Ka3ak >KOHE OpBIC TUIAEPIHAE) KA3bUIYBIHBIH pOMaHU3aIUsIaHFaH (JaThIH
oMnOWiMeH TpaHCIUTEpAlMsUIaHFaH) HYCKAChIH KOca aliFaHja, opOip Makayajaa maiijgalaHbUIFaH
nepeKke3aepain (oneduerrepain) Tiziminex Typaasl, MeCT 7.79-2000 (MCO 9-95) xupuii xa3ybiH
JIATHIH JMINMOWIMEH TPaHCIUTEPAIUsIIAY KaFu1ajdapblH KapaHbI3.

- MakaJiaga KaMTbL1YybI THIC:

1. MEFTAP (MemniekeTapanibIK FBUIBIMU-TEXHUKAIBIK aKIMapaTThIH PyOpPUKATOPHI);

1. DOI — MFTAP-pgan keiliH »orapfbl OH XaK OypblITa (KYpHAJIABIH pPeIaKLIUsAChI
TaralbIHAAN bl )KOHE TONTHIPAIBI);

2. ABTOpAbIH (- JapIbIH) aThI-)KOHI, Teri Ka3ak, OpbIC >KOHE aFbUIIIBIH TiUIIepiHAe (KO
KapirnrmeH, opTachkiHa) Oepinesi;

Komxa3z0anbl maifpiHaayra €H KOl 3MSATKEPIIK yJiec KOCKaH aBTOp (€Ki JKOHE OJaH Jia Kell
OipJIecKeH aBTOpsIap) KOPPECTIOHIEHT-aBTOP OOJIBIT TaOBLIAIBI )KOHE «*) OENTICIMEH KOpCeTieIl.

Op TypJii OKY OpbIHJAAPBIHBIH aBTOpIAphI 1,2 caHgapMeH KepceTiiel.

3. Adpdummanus (yiteiM (kymbIc (OKy) OpHBI), €I, Kajla) Ka3ak, OpbIC >KOHE aFbUILIBIH
TUIIEpiHAe KepceTineai. ABTopiapAblH adduaranuscel Typajbl TOJBIK JEpEeKTep KypHAIIbIH
COHBIH/IA YCHIHBLIAIBI;

4. Makana aTtaybl MaKaJlaHbIH Ma3MYHBIH, TaKbIPBIOBIH KOHE FRUTBIMU 3€PTTEY HOTHIKEIEPIH
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KepceTyl Kepek. Makana araybplHIa aKmapaTThK Ma3MyH, KbI3bIFYIIBUIBIK TYFBI3YLIBUIBIK >KOHE
Oipereiinik 60ybl KakeT (12 ce31eH acmalThiH, Oac opiNTepPMEH, KaJIblH KapilieH, OPTachlH/a, YIII
TUIZIE: OPBIC, Ka3aK, aFbUIIIBIH HEMece HeMicC Tinnepinae Oepineni);

5. AHJaTna MakaJaHblH MAaKCaTblH, Ma3MYHBIH, TYpiH, HBICAaHBIH J>oHE Oacka Ja
epeKUIeNiKTepiH KbICKAIIa CUIIATTaybl KepeK. ABTOPBIH MiKipiHIIE, HET13T1 )KoHe KYHIbI Ke3eHIep,
HBICAHJAp, OJApJbIH OeNriiepi MEH 3epTTey HOTHXKeNepl KepceTulyl kepek. Kazak, opbic koHE
arpUIIIBIH HEMECe HeMic Tuimepinae Oepineni (aHAaTmaHbIH YCHIHBUIATBHIH KOJIEMI JKapHsIaHbIM
tutinae — 150 - nen kem emec, 300 ce3eH apThIK eMec, KypCHBIIEH, KOO MpHUQTIICH, 12 MyHKT
KETJIbMEH, COJI )KOHE OH >KaKTarbl a3aT K01 1 cM. 00ITybl KaXeT, YITiHI KapaHbl3);

6. Tyiinai ce3mep 0O0BEKT, FRUIBIMH Cajia KOHE 3€PTTEy SJiCTEpl TEPMHUHIAEPIHAEC MOTIHHIH
Ma3MyHBIH KOPCETETIH COe3[ep >KUBIHTHIFBI (YII TIAE: OpbIC, Ka3akK, arbUIIIBIH HEMEece HeMic
Tingepinae pecimaeneni; 12 MyHKT Kerib, KypCUB, CON-OH JKaK ImieriHic — 1 cM.). ¥ ChIHBUIATBIH
TYHIHII ce3liep caHbl — 5—8 ce3, TYHIHI co3 TIpKECIHAETI co3/Iep CaHbl 3-TeH acnaysl Kaxer. Onap
MaHBI3IbLIBIFBI OOMBIHINA AaHBIKTAIA B, SIFHU MaKaJaHbIH €H MaHbI3/IbI TYHIHI ce3i Ti3imae OipiHmi
0ouysl Kepek (YITiHI KapaHbI3);

7. MakaJIaHbIH Heri3ri MaTiHi OHBIH OeiMIepiHiH Oenrii O6ip peTiMeH OpHAIACKITHIPBLIBIIT
Ka3blTybl THIC, OFaH TOMEHJIETIIEp KaTa/bl:

- Kipicne (a63a11 con xak metiHeH 1 cM, KalblH opinTepMeH, 12 myHKT KeribMeH Oepisiesi).
TaxpIpBINTHIH TaHATYBIHBIH HET13/1eMeCi; TAKbIPBINTHIH HEMECE MOCETICHIH ©3€KTLIIr JoieKTene .
TakbIpPBINTHIH ©3€KTiJIrT OCHl HBICAHAHBI 3€PTTEYre AETEH >KAIIbI KbI3BIFYIIBUIBIKTBIH OapbIChI
apKBUIbI, OipaK aTaJMbII MOCENICHIH MIeIIiMi TOJBIK OOJMaybIMEH aHBIKTATAbl, OJ TaKBIPHIITHIH
TEOPHSUIBIK HEMECE MTPAKTHKAIIBIK MaHbI3IbUTBIFBIMEH JOJICIICHET.

- MaTtepuanaap mMeH daicTep (a03ai coi »ak ImeTiHeH 1 cM, KO opinTepMeH, 12 MyHKT
KeribMeH Kepcerineni). Omap Marepuanigap MEH >KYMbIC OapbIChIH CHUIATTayJlaH, COHJA-aK
KOJIJaHBUIFaH SICTEP/IIH TOJIBIK CUIIaTTAMAChIHAH TYPYBI KEPEK.

- HoTuakesiep skoHe TaJKbLIAy (COJ JKak LieTiHeH | cM ab3all, KajblH opinTepMeH, 12 myHKT
KerJib). Ci3 KOJI J)KeTKi3TeH 3epTTey HOTHXKeNepl TalJaHa bl )KoHE TaIKbUIaHabl. 3epTTey OaphIChIHIA
QIbIHFaH HOTIOKENIep OOWBIHIIA KOPBITBIHABLIAP KENTIpUIEAl, HEri3ri MoH1 ambliaabl. by
MaKaJIaHbIH MaHbBI3/IbI OeiMepiHiH Oipi. OHJa Ci3/11H KYMBICBIHBI3IBIH HOTHKEJICPIH Talay JKOHE
QIJBIHFBI  JKYMBICTAPMEH, TajjayJapMeH J>KOHE KOPBITHIHABUIAPMEH CalbICTBIPFaHIa THICTI
HOTHKENep/ll TAJIKbLIay KasKeT.

- Kap:kbuianasipy Typasisl aknapat (0ap Oosica) (abzarp cos kak meTiHeH 1 cMm, KO
opinTepMeH, 12 MyHKT KerjabMeH KepceTuiel).

- KopbIThIHABLIAP (a03a1] COJ )KaK IIeTiHeH 1 cM, KalbIH opinTepMeH, 12 MyHKT KerJIbMeH).
KopbIThbIHABIIAp — aTaJMBIII KE3€HIET! *KYMBICThl KOPBITBIH/BUIAY JKOHE TYHIHIH >Kacay; aBTOp
YCBIHFaH TYXKBIPBIMHBIH aKUKATHIH pacTay *KoHE allbIHFAH HOTHKETeP/i €CKepe OTBIPHIIN, FHIIBIMU
TYKBIPBIMHBIH ©3T€pyi Typasbl aBTOPIBIH KOPBITHIHABICHL. KOPBITBIHABUIAD AEpeKci3 0oaMaysl
Kepek, oyiap Oeinrini 0ip FRUTBIMU CajlalaFbl 3epTTEY HOTHKETIEPIH JKalMblIay, 9pi Kapail »KyMbIC icTey
YCBIHBICTapBIH HEMECE MYMKIHAIKTEPIH CUIIATTaUThIHIAN A9pexeie O0Iyhl Kepek.

- Haiinananblaran dneduerrep TidiMi (KOIO opinTepMeH Kerjib-12 MyHKT, OpTachIHAA)
MBIHAJIAP 16l KAMTH/IBI:

Makaiia sxoHe naiiananbuirad KaiHapkesnep Tizimi MECT 7.5-98; MECT 7.1-2003 coiikec
’Kacarybl Kepek (YIriHi KapaHbI3).

Jlepekke3aepAiH peTTUIIr KeJeci TOPTINIEH aHbIKTaIa bl: aJIBIMEH IOUEKTI clITeMenep, sFHU
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MaKaJIaHBIH ©31H]I¢ KE3eKTUTIK OOMBIHIIA CIITeME KacalThiH Ko3aep. CollaH KeiiH ciaTemMenepl KoK
KOCBIMIIIAa Ke3Jep, SFHU Makajgaga OoiMaraH, Oipak ci3 OKbIpMaHJapFa Mapauliesibli >KYMBICTap
CHSIKTHI TaHBICY YVIIIH YChIHFaH KaiiHapke3zep kepcerineni. Kememi 10-man xem emec, 20-man
acTalThIH aTaynap (Makalaaa ClITeMelep MEH eCKepTIeNep TOJACChl3 HOMIpJIeyMeH OelriieHe i
JKOHE TiK JKaKIIara CalblHA/bI), HeTi3iHeH COHFBI 10-15 KblTaa ®aphIK KOPreH 91cOueTTep alTbIHAIBI.

[Nafigananpuiran KallHap Ke3aep Kupwummana (Ka3ak >XKOHE OpbIC TinaepiHae) OonraH
JKaraina, oneduerrep Ti3iMiH €Ki HYCKaa YChIHY KaxeT: 1) TylmHycKaaa (AepeKkKe3nep opbic, Ka3ak
JKOHE arbUIIIBIH HE HEMIC TUIAEpiHAC KepceTuienl); 2) AepeKKe3nepAl KUPUUTMIIAMEH Ka3yIbIH
pOMaHU3alMsIaHFaH HYCKAachl (Ka3aK »>KOHE OpbIC TULACPIHIE), SFHU JIaThIH QNMOUWIMEH
tpanciautTepanusuianaasl. MECT 7.79-2000 (MCO 9-95) xupuin >xka3yblH JaThlH ajidaBUTIMEH
TPaHCIMTEPALUSIIAY EPEKEICPIH KapaHbI3.

MECT oouvinma ounaun  Tpancnumepayus  Kvizmemi  —https://transliteration-
online.ru/Kupunn scazybinoly 1amoli anin0uiMen mpanciumepayuaianysl epexyicenepi.

Pomanuzanusiianran  JnedOmerTrep Ti3imMi kenecimeld Oomysl  Kepek:  aBTOp(-ap)
(TpaHCcIMTEpanms Hemece Oap Oojica aFBUINIBIH  TUTIHIAETT HYCKAachkl) — Makajia aTaybl
TpaHCIMTEPALMSUIAHFaH HYCKa/la — [MaKajia aTayblH aFbUIIIBIH TUTIHE NIAPIIbI )KAKIIaAa ayaapy| —
Ka3aK HEMece OpbIC TUTIHET1 JEePEeKKO3iH ataysl (TpaHcIUTepalus Hemece 6ap 0osca aFbUIIIbIHINA
aTaybl) — aFbUILLIBIH TiTiHAET1 Oenriiepi 0ap WIBIFBIC AepeKTepi.

- NWiumocTpanusijiap, CyperTep Ti3iMi jKOHE OJlapblH CYpeT acThIHIAFbI JKa3yJiapbl Makalia
MOTiHI OOHMBIHINA YCRIHBUIAABI. DIIEKTPOHIBIK HYCKAa CypeTTep MEH HILTFOCTpanusiiap keminae 300
dpi pykcarst 6ap TIFF nemece JPG ¢opmaTbiHaa YChIHBUIABL.

- MaTemaTtukajasik popmyaiap Microsoft Equation Editor-ga Tepinyi kepek (ap dopmyna
0ip 00BEKT).

Kexke OerTe (MaKanagaH KeiiH)
DJVIEKTPOHABIK HYCKA/1a TOJIBIK MOYTAJIBIK MEKeH-KailJ1ap, KbI3MeTTIiK
JK9He YH Tese()OHAAPBIHBIH HOMIpJIepi, e-mail (perakIusiHbIH ABTOPJIApMEH
OaiiylaHbICHI YIIIH Tesie)OH HOMIpJIepi, :KapusIaH0al1bl) KepceTieai;
ABTOpJIap Typajbl MOJIIMETTEP Ka3akK, OPbIC, aFbUIIIBIH TUIAEPIHIIS
Teri ATbl OKeciHIH aThl (TOJIBIK)
Jlaya3bIMBbl, FBUIBIMU JI9PEXKEC], aTaFbl
Yitbim
Kana
NHupekc
En
E-mail
Tenedon
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ITPABUJIA U1 ABTOPOB
Hayunoro :kypuaaa HAQO «MexknyHapoaHblii yHUBEPCUTET TYPU3MA U IOCTENPUUMCTBA»
«Bulletin of the International University of Tourism and Hospitality»

PenakunonHas KoJierus pocUT aBTOPOB PYKOBOICTBOBATHLCS CIIEIYIOIIMMHU NPaBUIaMU IIPU
MOJITOTOBKE CTaThel /sl ONyOJIMKOBAHUS B KypHAJe.

Hayunble cTaTbu, HpeicTaBiIsieMble B PENAKLUIO JKypHajla JOJKHBI OBITH OGOpPMIIEHBI
COIJIACHO 0a30BBIM M3/aTENILCKUM CTaHAapTaM 1o odopmieHuto craredl B coorserctBuu ¢ ['OCT
7.5-98 <« KypHanel, cOopHUKH, WH(POPMAIMOHHBIE W3MaHusd. M3marenbckoe odopMIIeHHE
myOIMKyeMbIX MaTepUaIoBy, IPUCTaTeHHbBIX OMOIMOorpaguueckux crnuckoB B cooTBeTcTBUU ¢ 'OCT
7.1-2003 «bubnuorpaduyeckas 3anuchk. budbmmorpaduueckoe ommcanue. OOmume TpeOOBaHUS U
IIpaBUJIa COCTABIICHUS.

* B HOMEp AomycKaeTcsi He 6osiee 0JHOW PYKOIKCH OT OHOTO aBTOpa JIMOO TOTO K€ aBTOpa B
COCTaBE€ KOJJIEKTHBA COABTOPOB.

* KonnuecTBO COAaBTOPOB OJHOM CTAaThU HE Oosee 5.

* CTeneHb OPUTMHAIBHOCTH CTaThU JOJKHA COCTABIATh HE MeHee 60 % (COorylacHO peLIeHHUI0
PEelaKLIMOHHOM KOJIJIETUH).

* Hanpapisemble cTaTbu HE JOJDKHBI OBITh paHee OIYyOJIMKOBaHbI, HE JOIYCKaeTcs
nocjeyrolee ony0oJIMKOBaHUE B APYTUX JKypHAIax, B TOM YHCIIE IEPEeBO/Ibl HA IPYTHE S3bIKU.

* PemnieHne O NPUHATUM PYKONUCH K OIYOJIMKOBAHUIO NPUHUMAETCS I10CJIE IPOBEICHUS
MIPOLEYPBI PELIEH3UPOBAHUS.

* JIBoiHOE perieH3upoBaHue (CIenoe) IPOBOAUTCS KOHPUIEHIMAIBHO, aBTOPY HE COO0IIaeTcs
UM$ PELIEH3EHTA, a PELIEH3EHTY — UMS aBTOpa CTaThU.

*Eciu cTaThsl OTKJIOHEHA aHTUIUIArMaTOM MUJIM PELIEH3EHTOM CTaThsl BO3BpAILAETCs aBTOPY Ha
10paboTKy. ABTOp MOKET IIOBTOPHO OTIPABUTh CTAThIO HAa aHTUIUIArMAT WU pelleH3eH3upoBanue 1
pa3. OTBETCTBEHHOCTb 3a COAEPKAHUE CTaTbU HECET aBTOP.

Penakuust He 3aHMMaeTCsl TUTEPATYPHOU U CTUIIMCTUYECKOM 00pabOTKOM CTaThy.

CraTbu, 0(popMIIeHHBIE ¢ HApYLIeHHeM TpeOoBaHMi, K My0IMKAallU1 He IPUHUMAIOTCS U
BO3BPAlAIOTCS] ABTOPaM.

JlaToil MOCTyMJIeHUs CTaTbW CUMTAETCA JaTa MOJy4YEeHUs pPEeAaKIMed €€ OKOHYATEIbHOTO
BapHaHTA.

Cratpu nyOnuKyroTcsa o Mepe noctymieHus. XKypHan popMupyercs Ucxoas U3 KOJIndecTBa
He Oonee 35 crareil B 0IHOM HOMeEpe.

IlepnoanyHoCTh M31aHNS KYPHAJIOB — 4 pa3a B roj (€2KeKBapTaJIbHO).

Cpoku nojgavu craTtbu:

- iepBbIi kBapTtan 10 10 mapra;

- BTOpO# KBapTan 10 10 urons;

- Tpetuii kBaptai 10 10 ceHTa0ps;

- yeTBepThIi kBapTan a0 10 gexadps.

Hayunsiii xypnan «Bulletin of the International University of Tourism and Hospitality»
BBIITYCKAeTCs C MEPUOAUYHOCTBIO 4 pa3a B roJl B CETEBOM (RJIEKTPOHHOM) dopmare B CIenyrolue
YCTaHOBJIEHHBIE CPOKHU BBIX0/1a HOMEPOB JKypHaja:

- IEpBBIM HOMED BhIMyckaercs 10 30 MapTa TEKYILEro roja;

- BTOpoi HoMep — 10 30 uroHs;
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- Tpetuii Homep — 10 30 ceHTaops;

- yeTBepThI HOMep — 110 30 gexadps.

CraTplo (3JIEKTPOHHYIO BEPCHIO) CIIENYET HAIIPaBJISITh Ha CAalT WM MOYTY XKypHasa:
- journal.iuth.edu.kz

- journal@iuth.edu.kz

Jlnis mofauy cTaThby Ha IMyOJUKALMI0 HEOOXOAUMMO MPOUTH PErUCTPALMIO HA CalTe.

ABTOp, KOTOpBIN BHEC HAUOOJIBIIUI UHTEINICKTYalbHbIM BKJIAJ] B IOATOTOBKY PYKOIIUCH (IIpH
IBYX U 6osiee COaBTOpax), ABISETCS aBTOPOM-KOPPECIIOHEHTOM U 0003HAaYaeTCs «*».

ABTOpPBI U3 pa3HbIX YYeOHBIX 3aBE/ICHUN yKa3bIBatoTCs udpamu 1,2.

J1s1 oCcyILeCTBIIEHUS IPOLIE Y Pbl JBOMHOTO PELIEH3UPOBaHUS (CJIEIOr0), aBTOpaM HEOOX0IMMO
OTIPABIATH JIBAa BApUAHTA CTATbU: EPBbIA — C YKa3aHUEM JIMUHBIX JJAHHBIX, BTOPOH — 0€3 yKa3aHus
JUYHBIX JaHHbIX. [lpm HapylleHMM [OpUHLMIA CJIENOr0 PELEH3UPOBAaHUS CTaThsi HE
paccMmarpuBaeTcsl.

CraTbu 10/KHBI ObITH 0)OPMJIEHBI B CTPOTOM COOTBETCTBHH €O CJIEAYIOIIMMH
NPaBUJIAMU:

— B ’XypHai NpUHMMAIOTCS CTaTbU 10 BCEM HAYYHBIM HAlpaBJIEHUSM, B 3JIEKTPOHHOM
BapHaHTE CO BCEMHU MaTepuajaMH B TEKCTOBOM penaktope «Microsoft Office Word (97, 2000, 2007,
2010) ns Windows» (B ¢popmarax .doc, .docx, .rtf).

— OOwmuit o0beM cTaTbM, BKIIOYAs aHHOTALMU, JUTEpATypy, TaOIMIbl, PUCYHKH U
MaTeMaTHdeckue (popMylibl JOIDKEH COCTaBIATH HE MeHee 7 W He Oosee 25 CTpaHMIl IEYaTHOTO
tekcta. [lons crpanun — 30 MM co Bcex CTOPOH JIMCTA; TeKCT cTaThu: Kerjlb — 12 MyHKTOB, TapHUTYpa
— Times New Roman (s pycckoro, aHTIniicKoro u Hemenkoro si36ikoB), KZ Times New Roman
(1 Ka3aXxCKOTO SI3BIKA).

CrTpyKTypa Hay4HOU CTaThbU BKJIIOYAET HA3BAHUE, aHHOTALUsA, KJIFOYEBBIE CIIOBA, OCHOBHBIE
MIOJIO’KEHMSI, BBEIEHUE, MaTepralibl 1 METO/Ibl, pe3yJIbTaThl U 00CYX/IE€HHUE, 3aKII0YEHUE, BHIBOIHI,
uHpopManuoo O (UHAHCUPOBAHUM (IIPU HAJIMYUM), CHHCOK HCIHOJIb30BAHHBIX HCTOUYHUKOB
(JIuTepaTypbl) K KaKJ0U CTaThe, BKIIIOUas pPOMaHU3UPOBAHHBIN (TPaHCIUTEPUPOBAHHBIN JATUHCKUM
an(aBUTOM) BapuaHT HAIMCAHUS KICTOYHUKOB HAa KUPWUIHIIE (HAa Ka3aXCKOM M PYCCKOM SI3bIKaX) CM.
I'OCT 7.79-2000 (MCO 9-95) IlpaBuna TpaHCAUTEpallyd KUPUIUIOBCKOTO MHUChMa JATHHCKUM
angaBUTOM.

CraThsl 10/ZKHA COIePKATh:

1. TPHTH (MexrocyiapcTBEHHbIH pyOpUKaTOp HAyYHOM TeXHUYEeCKOH MH(OpMaIn);

2. DOI — nocnie 'PHTU B BepxHeMm npaBoM yriy (IIpHCBauBaeTCs U 3aMOIHAETCS pelakiuen
KypHasa);

3. Muunmmansl (uMs, ordectBo) Pamuius aBTOpa (-OB) — Ha Ka3axCKOM, PYCCKOM U
AHTTIUICKOM SI3bIKaX (KUPHBIM IIpU(PTOM, IO IEHTPY); ABTOp, KOTOpbI BHEC HauOOJIbIIUI
MHTEJJIEKTyallbHbIM BKJIaJ B MOATOTOBKY pYKONUCH (IIpU IBYX U Ooyiee COaBTOpax), SBISETCS
aBTOPOM-KOPPECIIOH/IEHTOM U 0003HaYaeTcs «*».

ABTOpBI U3 pa3HbIX YUeOHBIX 3aBeIeHUI yKa3bIBatoTCs nudpamu 1,2.

4. Appuananus (opranuzanus (Mecto paboTsl (yuedbl)), CTpaHa, rOpoJl) — Ha Ka3aXxCKOM,
PYCCKOM M aHIJIMicKOM si3bikax. [lonHble ganHble 00 addumuanuy aBTOPOB MPEACTABISIOTCS B
KOHIEe >XypHana; 5. Ha3Banue cTaTbu JODKHO OTpaXkaTb COJEP)KaHUE CTaTbU, TEMATHKy U
pe3yabTaThl NMPOBEJACHHOIO HAayYHOI'O HCCIel0BaHMs. B Ha3zBaHHe cTaTbU HEOOXOAMMO BIIOXKHTb
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MH(OPMATUBHOCTb, MPHUBIIEKATEILHOCTh U YHUKaJIbHOCTH (HEe Oojee 12 ciOB, MPOMUCHBIMU
OyKBaMH, )KUPHBIM MIPUGTOM, TIO IICHTPY, HA TPEX A3bIKAX: PYCCKHUH, Ka3aXCKUH, aHTJIMUCKUH JTHO0
HEMELKUM);

6. AHHOTaIUsl — KpaTKasi XapaKTepUCTHKA Ha3HAYCHHUs, COACP)KaHuUs, BUa, (DOPMBI U APYTHX
ocoOeHHOCTe craThu. JlOMKHA OTpakaTh OCHOBHBIE M IIEHHBIC, IO MHEHHUIO aBTOpa, 3Tallbl,
00BEKTHI, NX MPU3HAKU U BBIBOJBI IPOBEICHHOT0 UccenoBanus. JlaeTcs Ha Ka3aXCKOM, pyCCKOM H
AHTJIUICKOM JINOO HEMEIKOM SI3bIKaxX (PEKOMEHIyeMblii 00beM aHHOTAIUHU Ha S3bIKE MyOJIMKAIUY —
He meHee 150, He Gostee 300 coB, KypCcUB, HEXUPHBIM MIPU(TOM, Keryib — 12 MyHKTOB, a03aIiHbII
OTCTYM cJieBa U cripaBa 1 cM, cMm. oOpaszen);

7. KiroueBble ¢J10Ba — HA0Op CJIOB, OTPaXAIOIINX COJAEPKaHNUE TEKCTa B TEPMUHAX O0BEKTa,
HAy4HOM OTpaciii U METOAOB Hccien0BaHus (0pOPMIISIOTCS Ha TPeX SI3bIKaX: PyCCKUM, Ka3aXCKU,
aHTTUICKUH MO0 HEMEIKWid; Kerib — 12 TYyHKTOB, KypCHB, OTCTyI cCleBa-ciipaBa — | cMm.).
PexomenryeMoe KOJMYECTBO KIIFOUEBBIX CJIOB — 5-8, KOJMYECTBO CJIOB BHYTPU KIIIOUEBOW (Ppazbl —
He Oosee 3. 3amaroTcs B MOpPAIKE MX 3HAYMMOCTH, T.€. CAMOE€ Ba)KHOE KIIFOYEBOE CIIOBO CTAaThU
JOJKHO OBITH TIEPBBIM B CIIUCKE (CM. oOpaseln);

8. OCHOBHOWM TEKCT CTaTbM M3JIAaraeTcs B ONPEAEIEHHON IMOCIEeI0BATEIbHOCTH €r0 YacTeu,
BKJIIOUYAET B ceOsl:

- BBenenme (a0zan 1 cM mo JeBOMY Kparo, KUPHBIMU OyKBamH, Kerjib — 12 MyHKTOB).
O6ocHoBaHHEe BHIOOpPA TEMBI; AKTyaIbHOCTh TEMBI WM MPOOJEMbl. AKTYalbHOCTh TEMBbI
omnpezensercs OOMMM MHTEPECOM K M3YYEHHOCTH JaHHOIO OOBEKTa, HO OTCYTCTBUEM
HCYEPIBIBAIOIIMX OTBETOB HA MMEIOIIMECS BOIIPOCHI, OHA JIOKa3bIBAETCS TEOPETHUECKOM WIH
MPaKTUYECKONH 3HAYMMOCTBIO TEMBI.

- Martepuanbl U Metoabl (ab3ar 1 cM 1o JIeBOMy Kparo, JKUPHbIMU OyKBaMmHu, Kerip — 12
MIyHKTOB). JIOJ’KHBI COCTOSITH M3 OMUCAHKS MaTEPHUAIOB U X0Aa PabOThl, a TAKXKE IMOJHOTO OMMCAHUS
HCIOJIb30BaHHBIX METOJIOB.

- PesyabTathl u o0cyxnenue (ab3ar 1 cM 1o J1eBOMy Kparo, KUPHbIMU OyKBaMH, Kerjib — 12
nyHKTOB). IlpuBonuTcs aHanmu3 M OOCYXJIE€HUE MOJNYUYEHHBIX BaMM PE3yJIbTaTOB HCCIEIOBAHUS.
[IpuBosATCS BBIBOJBI IO MOJYUYEHHBIM B XOJI€ UCCIIEIOBAaHUS pe3yJibTaTaM, paCKpbIBAETCS OCHOBHAS
cyTb. W 3TO OUH U3 caMbIX BaXKHBIX pa3JielioB cTaTbu. B HEM HEOOXOAMMO IMPOBECTU aHAIM3
pe3ysbTaToB CBOEH pabOTBl M 00CYXJIEHHE COOTBETCTBYIOUIMX pE3yJlbTaTOB B CPAaBHEHUU C
MpeabIIyIIUMH paboTaMu, aHaIM3aMHU U BBIBOJIAMHU.

- Undopmanuio o punancupoBanuu (npu Haaumyuu) (ab3an 1 cMm mo jneBoMy Kparo,
KUPHBIMHU OyKBaMH, KeTJib — 12 MyHKTOB).

- BeiBoawI (a03arr 1 cM 1o 1eBOMy Kparo, >KUPHBIMH OyKBaMH, Kerib — 12 MyHKTOB).

BriBogbsl — 000011eHHE U MOABEICHHE HUTOrOB PabOThl HA JAHHOM J3Talle; MOATBEPXKICHHE
MCTHUHHOCTU BBIIBUTAEMOT0 YTBEPXIEHUS, BBICKa3aHHOTO aBTOPOM, M 3aKJIIOYEHHE aBTopa 00
M3MEHEHUH HAay4YHOI'O 3HAHMSI C y4E€TOM IOJYy4YEHHBIX Pe3yJIbTaTOB. BBIBOJABI HE JOIKHBI OBITh
a0CTpaKTHBIMH, OHU JIOJDKHBI OBITh MCIIOJB30BaHBI JJII 0000IIEHNs PE3yIbTaTOB MUCCIICIOBAHMS B
TOM MM MHOM Hay4YHOH 00JIacTH, C ONMHMCAHHUEM MPEIJIOKEHUI MM BO3MOXHOCTEH HajbHeiIen
paboTHI.

- CHHCOK MCNOJIb30BAHHBIX MCTOYHMKOB (KUPHBIMH OyKBaMH, Kerib — 12 IMyHKTOB, B
[IEHTpPE) BKIIOYAET B ceOs:

CraTbsl U CIIUCOK MCIIOJIb30BaHHBIX UICTOUHUKOB JIOJDKHBI OBITH O()OPMIIEHBI B COOTBETCTBHUH C
I'OCT 7.5-98; TOCT 7.1-2003 (cm. obpa3er).
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OuepeTHOCTh UCTOYHUKOB ONPEAEIeTCs ClIeAyIONMM 00pa3oM: CHavala Mmocie 0BaTebHbIe
CCBUIKHM, T.€. MCTOYHHUKH, Ha KOTOpPbIE Bbl CCBUIAETECh MO OYEPETHOCTH B CaMOM CTaThe. 3aTeM
JIOTIOTHUTEIHHBIE HCTOYHHUKH, HA KOTOPBIX HET CCHUIOK, T.€. UICTOYHUKH, KOTOPHIE HE UMEIIA MECTO B
CTaThe, HO PEKOMEHJOBAaHbI BaMHU YHUTATENsIM [UIS O3HAKOMJICHHS, KaK CMEXHBIC pPadOTHI,
npoBoAuMbIe NapaiensHo. OobeM He menee 10, He Oosiee yem 20 HaMMEHOBAaHWH (CCBUIKU U
MIPUMEUaHUs B CTaThe 0003HAYAIOTCSI CKBO3HOW HyMepaIuei U 3aKJIF09aloTCs B KBaPaTHBIE CKOOKH),
MPEUMYIIECTBEHHO 3a nocyeanue 10-15 ner.

B cnyuyae Hanmuyus B CHHMCKE HCIOJNb30BAaHHBIX HMCTOYHHUKOB pabOT Ha Kupwumue (Ha
Ka3aXCKOM U PYCCKOM SI3bIKaX), HEOOXOIMMO MPEICTaBUTh CIUCOK JIUTEPATypPhl B IBYX BapHaHTaX:
1) B opurunane (yka3pIBalOTCS HCTOYHUKU HA PYCCKOM, Ka3aXCKOM M aHTJIMHCKOM JHO0 HEMEIIKOM
S3bIKax); 2) pPOMaHU3MPOBAHHBIN BapHaHT HAMMCAaHUS UCTOYHUKOB Ha KUPWILIHUIIE (Ha Ka3aXCKOM U
PYCCKOM $I3BIKAaX ), TO €CTh TpaHcauTepanus JaTuHckuM aindasutom. cM. [OCT 7.79-2000 (MCO 9—
95) IlpaBuia TpaHCIUTEPALUY KUPUILIOBCKOTO MUChMA JIATUHCKHUM aJ(haBUTOM.

Onanaiin cepsuc Tpaucnumepayus no I'OCTy — https://transliteration-online.ru/

Ilpasuna mpancaumepayuu Kupunio8cko20 NUCbMA TAMUHCKUM Alpagumom.

PoMaHM3UpPOBaHHBIH CHHCOK JIMTEPATYPbl JIOJDKEH BBIMVIAACTh CIEAYIOIIUM 00pa3oMm:
aBTOP(-bl) (TpaHcaUTEpaLys IM00 aHIJIOA3BIYHBIA BApUAHT IIPU €r0 HAIMYUK) — Ha3BaHHUE CTAThU B
TPAHCIUTEPUPOBAHHOM BapHaHTE — [[I€pEeBO Ha3BaHMsI CTAThU HA aHTJIMMCKUIA S3bIK B KBAIPaTHBIX
cKkoOKax| — Ha3BaHUE Ka3aXOs3bIYHOI'O JHOO0 PyCCKOA3BIUHOTO UCTOYHMKA (TpaHCIUTEpaLus, J100
aHIIIMICKOE Ha3BaHME MPH €r0 HAJIMYMN) — BBIXOJHBIC JaHHBIE ¢ 0003HAYEHUSIMU Ha aHTJIIHHCKOM
S3BIKE.

NnocTpauum, nepedeHb PUCYHKOB U MOJPHUCYHOYHBIE HAIMHUCH K HAM MPEICTABISIOT IO
TEKCTY CTaThH. B 3JIEKTPOHHON BEpCHUU PUCYHKH M WILTFOCTPAIMU MpeacTaBisitoTes B popmare TIF
win JPG c pa3pemenuem He menee 300 dpi.

MartemaTuyeckue (popmyJibl 10DKHBEI ObITh HaOpaHbl B Microsoft Equation Editor (kaxnas
¢dopmyrna — o1UH OOBEKT).

Ha orneabHoii ctpanuue (rmocJjie cratbu). B 3JIeKTpOHHOM BapuaHTe NPUBOASATCH
NOJIHbIE I0YTOBbIE a/ipeca, HOMepa CJIy:Ke0HOro u JoMaliHero rejiegoHoB, e-mail (Homepa
Tes1e()OHOB IJIsl CBSI3M PelaKIUM C ABTOPAMHM, He Iy0JIUKYI0TCSl);
Caenenust 00 aBTOpax Ha Ka3aXxCKOM, pyCCKOM, aHTJIMHCKOM SI3bIKaX.
®amunus Ums OtuecTBO (MOTHOCTHIO)
JIOJKHOCTB, yU€Has CTeNIeHb, 3BaHNE
Opranuzanus
T'opon
NHupekc
Crpana
E-mail
Tenedon
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«XaJbIKapaJbIK TYPU3M KIHe MeMaHI0CThIK YHUBepcuteT» KeAK
«Bulletin of the International University of Tourism and Hospitality»
FBLJIBIMHU KYPHAJIBIHBIH
KAPUAJIAY DTUKACHI

«XanbIKapaJblK TYpH3M JkKoHe MeiMmaHnocTelK yHHBepcuteTi» KeAK «Bulletin of the
International University of Tourism and Hospitality» FbUIBIMU >KypHAJIBIHBIH PEIAKITUSIIBIK aJTKACHI
©3/IepiHIH KociOM KbI3METIHIe «XaIbIKapaJIbIK TYPHU3M JKOHE MEMMaHA0CThIK YHUBepcuTeT» KEAK
FBUIBIMU SKYPHAJIBIHBIH >Kapuslay STUKACBIHBIH KaruJaTTapbl MEH HOpPMAlapbhlH YCTaHabl.
KapusnanblM STHKAchl KapHsulaHbIM 3THKAachkl skeHiHzeri komuteTTiH (COPE) xambikapaibik
KapUATAHBIMIBIK OSTUKAJBIK HopMmanapbiHa, Scopus (Elsevier) xypHanmapblH >kapHsuiayablH
STHKAJIBIK KaFuAaTTapblHa, «XaJbIKApalblK TYPH3M jKoHE MeWMaHAOCTHIK yHuBepcuteTi» KEAK
AxaneMusIIbIK aJaliJIbIK KOJEKCiHe coiikec a3ipienni. JKapusuiaHbIM STHKACchl PeJaKTOPIIap/bIH,
PELIEH3EHTTep MEH aBTOPJApAbIH ATHUKAJBIK MiHE3-KYJIKBIHBIH HOpMAJIapblH, KaruaaTTapbl MEH
CTaHJApPTTApPBIH, MYJAJENep KaKTBIFBICHIH, OJIENKE JKAaT MiHE3-KYJIBIKTBl aHBIKTAay JKOHIHAET]
mapanapipl, MakajaHbl ajiblll KOK (peTpakius), TY3eTy KOHE TepiCKe IIbIFapy >KOeHIHAETi
HYCKAyJBIKTapapl aWKbIHAAMIbl. JKapusay mnporeciHid OapiiblK KaThICYHIbUIAPHl SKapHsiay
STUKACBIHBIH KaFuJaTTapblH, HOpMalapbl MEH CTaHAAPTTAPBIH cakTailabl. FulIbiMU KypHAIIbIH
camnacel OapJIbIK aBTOPJIapIbIH TSHIIT, KYITHUTBIK KaFuaaThl, Oip peTTik XKapusinaneimaap, Konkaz0a
aBTODPJIBIFBI, OIpereiimik KaFuaaThl, JEpeKKe3JepAl pacTay KaFuaaThl, peLeH3UsIayAbIH
OOBEKTHBTLIIN JKOHE YaKTBUIBIFBI KAaFUAATTapbhlH JKapHsUlay MPOIECiHe KaThICYIIbIIapAbIH
KaFuIaTTapblH OPBIHAayMEH KaMTaMachl3 €TiIe .

Penen3enTrepain KYKbIKTapbl MeH MiHaeTTEpi

«XamplKapaiblK Typu3M >koHe MehManaocThlK YHuBepcuter» KeAK «Bulletin of the
International University of Tourism and Hospitality» FbUIBIMH JKYpHaJBIHBIH pELEH3EHTTEpl
OOBEKTUBTIIIK KaFUIaThIH OacCIIBIIBIKKA ayFa MiHIeTTi. Komkaz0a aBTopbIiHA KATHICTHI )KEKE ChIHFa
&Ko Oepinmeiiii. PerieH3eHT o3 eckepTyepiH Janenieyl )KoHe Kokaz0aHbl KaObuiay HeMece OHbI
KaObl1amMay TypaJibl €3 LIEIIIMiH HET13/Ieyl THIC.

ABTOpPABIH (-7TapIbIH) YITHI, JIHU TUECLIIIT], CasiCH HEMECE 03r¢ Je Ko3KapacTaphl pEleH3eHTTIH
(-repain) KoJDKa30aHBI pEIEH3MsUIay TPOIECIHIIE Hazapra albIHOAYbl JKOHE €CKEpUIMEyl THiC.
Penien3eHT jxacaraH capantaMaiblK Oaranay peakIUsHbIH )Kapusiay Typajibl HIeIIiM KaObullayblHa
BIKITAJI €Tyl JKOHE aBTOPFa KOoJiKa30aHbI JKaKcapTyra KemekTecyl kepek. Komkaz0aHbl sxapusiiayra
KaObLIay, aBTOPFa KYMBICTBI ©3T€pTYyTre HEMeCe MbICHIKTayFa KalTapy HeMece )KapusilaHbIMHaH 0ac
TapTy Typaibl IIENIMlI peleH3Usay HOTIKENEpiHe CYHeHe OTBIPBIN, PEeAaKIUs alKachl
KaObLTIaiAbI. Y aKbITHUIBI Kapay MPUHIUII. PerieH3eHT pelieH3usHbI peIaKIlus OenriiereH Mep3imae,
Oipak KoJpKaz0aHbl pelleH3MsAayFa ajifaH COTTeH Oactam 2-4 anTajaH KeIliKTipMed YCBhIHyFa
MiHaeTTi. Erep makananbl Kapay >KoHE peleH3UsHbl OeNrijeHreH Mep3imjae AalbIHAay MYMKIH
OonMaca, pEleH3eHT Oyl Typaibl FBUIBIMH pEIaKTOpFa Jepey Xabapiaybl THiC. ¥ CBHIHBIIFAH
KOJKa30aHbI peleH3MsUIay Ke31HAe OHBIH OUTIKTLIIT COMKec KeIMEHAl HeMece IIeNnnM Kaobliaay
YIIIH KETKUTIKCI3 JIeN CaHAWThIH PEIEH3EHT OV Typalibl FRUIBIMH PEIaKTOpFa Jepey xabapiar,
KOJDKa30aHbl pereH3usuIaylan 0ac TapTybl Kepek. PelleH3eHT TapamblHaH KYMHSUIBIK KaFUIachl.
PenenseHTke perieH3usiayra YChIHBIUIFaH KOJDKa30a KyNus MaTepual peTiHjie KapacThIPbUTY bl KEpeK.
PerieH3eHT KypHAIIBIH FBUIBIMU PEJaKTOPBIHBIH >KOHE/HEMece aBTOPJABIH TapamblHaH ka3oaria
pYKcaT ajJFaHHaH KeliH FaHa OHbI KOPCETYTe XKoHe/HeMece 0acKa ajlaMAapMeH TaJIKbulayFa KYKbUIbI.
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Penensusiay xoHe jxapusiay NpoLEeCciH KaMTaMachl3 €Ty OapbIChIH/IA aJIbIHFaH FBUIBIMU XKYMBICTBIH
aKmapaThl MEH HWJCSJIaphlH PEIEeH3eHT (-Tep) JKeKe TMaijga ajay YVIIIH Maiaananbaysl THIC.
Kaiinapkesnepai pacray npuHuuii. PereH3eHT KapacThIpBUIBIIT OTBHIPFaH KOJKa30aHBIH 3epTTey
HOTIDKEJIEpiHE dcep eTeTiH, Oipak aBTOp(-J1ap) KENTIPMEreH FBUIBIMU KYMBICTap/bl KOPCETYi THIC.
Conpnaii-ak, pereH3eHT FhUIBIMU PEIaKTOP/bIH Ha3apblH KapacTHIPBUIBIIT OTBIPFAH KOJDKaz0a MeH
OYpbIH JKapUsIaHFaH JKYMbIC apachbIHIAFbl alTapibIKTall YKCACTHIKKA HEMECE COUKECTIKKE ayaapysl
kepek. Erep perieH3eHTTIH Ko/ka30ada Iruiaruar, Kelipin any, sKaJfaH *oHe OWJaH LIbIFapblIFaH
MaTepuaiIap HeMece 3epTTey HOTIKeNIepl 0ap Jaen mabiMaayFa )KeTKUTIKTI Herizaepl Ooca, oHia
0J1 KOJDKa30aHbl jkapusaayra xi0epMeyi oHe KYPHAIAbIH FbUIBIMM PEJAKTOPbIHA JKapUsIaHbIM
KOHE FBUIBIMU O3THUKAa KaruJaTTapblHbIH, CTaHIApTTapbl MEH HOpPMAaJIapbIHbIH aHBIKTAJIFaH
OY3YIIBUIBIKTAphI Typasbl XabapiayFra THiC.

ABTOPJIapAbIH KYKbIKTApPbl ME€H MiHIeTTepi

XKapusinay 3TuKachl Keneci NpUHIHUITEPII CaKTayFa HeTi3Ie/ITeH:

XKapusmaneiMHBIH Oip MopTeniri. ABTOp (J1ap) penakiusFa YChIHBUIFAH MaKayia KoJhka30achl
Oacka OachUIBIMJIapFa Kapay YIIiH YChIHBIIMaraHbIHA Kenuimik Oepeni. Komka3banber 0ip yakeiTTa
OipHerie XypHanaapaa/6acbuibIMIapAa YChIHYFA 5KOJI OepiIMeii il )KoHe KapHUsIaHbIM dTUKACHIHBIH
KaruJaTTapblH, CTAaHJApTTapbl MEH HOpMaJlapblH epecken O0y3y Ooibin TaObuiaabl. Komkaz0aHbH
aBTOpPJBIFBL. KomkazOanbl galibIHayFa €H Kell 3UATKEpPIIiK yilec KOCKaH ajaM (€Ki Hemece o/aH Jia
KeIl OIpJIECKeH aBTOPJIApMEH) KOPPECIIOHICHT-aBTOP OOJIBIN TaObUIAIbI XKOHE aBTOpJAp Ti3IMIiHAC
OipiHmi Oorybill KepceTiteni. OpOip Makaiga YIIH MakKaJlaHBIH COHFBl HYCKACHIH JaiibIHAAyFa,
penakuusUTBIK alIkaMeH OaillaHbICKa jkayar OepeTiH xar-xabapra aBTOp TaralbIHIAIYBl THIC, OFaH
KETKUTIKTI yJIec KOCKaH 3epTTey/IiH OapIIbIK KaThICYIIBUIAPBIH (aBTOpIIAp CaHbI OipeyieH Ko 001ca)
aBTOpJIAp Ti3iMiHE KOCYABl KAMTaMachl3 €Tyi, COH/ai-aK Kapusulay YIIiH pelaKklusra YChIHY YIIiH
OapJiblK aBTOpJIApJaH KOJKa30aHBIH COHFbl HYCKachlH Makyiaaysl Tuic. Komkasbana / makananga
KepCeTUIreH OapIIblK aBTOpJIap AKYMBICTBIH Ma3MyHbIHA Xkayan Oepeai. bipereiinik npuHuumi. ABTOp
(-map) komxkazOama OasHAanFaH 3epTTey HoTWkKenepl Oiperedl  ©31HAIK KYMBIC — OOJIBII
TaObUIATBIHABIFBIHA JKOHE IPOLIECTe AHBIKTATYbl MYMKIH KOILIIpiNl alylap MEH IUlaruatrTap/sl
KAMTBIMaNTBIHABIFbIHA KEMUIAIK Oepedl. ABTOpiap 3THKara >KAaTMalWThIH MIHE3-KYJIbIK, IUIaruar,
©31H-031 IJIaruarTay, e31H-e31 ciiTeMe xkacay, OypMmanay, KuHaKTay, IepeKkTepl Oypmaiarn KepceTy,
YKaJIFaH aBTOPJBIK, KalTallaHy, MY/JeNep KaKTBIFBICH JKOHE aijay Oenriigepi O6ap Maxamaiapibl
xKapusanayra OepreHi yiuiH >kayanTsl Oomanel. KaliHapke3aepal pactay npusuuii. ABTop(-nap)
3epTTey OaphIChIHAA ©31 NMaijaTaHfaH FHUIBIMU JKOHE ©3re e JEPEKKO3AEpAl IYphIC KOpCeTyre
MiHAeTTI Oonaabl. beTeH xymbicTapablH KaHail na Oip OesikTepi maijalaHbUIFaH KoHE / HeMece
6acka aBTOP/bIH (-J1ap/IbIH) MiKIpJIepl allbIHFaH JKaFaiiia Komkaz0aia TYHYCKaHbIH aBTOPHI (J1aphl)
KepceTuireH oubnuorpadusibik cintemenep kepcerinyi Tuic. KyMoH Il Ke3/1ep/ieH albIHFaH aknapar
KoJDKa30aHbl pecimiey Ke3iHae maiijananeliMayra Tuic. Erep peneH3eHTTepnae, FbUIBIMU
penakTopiapaa, KypHaIAbIH PEAKOJJIETHS MYIIENepiHae (MYIIEIepiHae) 3epTTey HOTHKEICPIHIH
IIBIHAWBIIBIFEI MEH Olpereiylirine KyMoH TYBIHIAFaH Karmaijga, aBTop (-Jlap) Koipkasz0ama
KEJNTIpUIreH HOTHXKeep Il HeMece (pakTuiepal pacTay YIIiH KOChIMIIIA MaTepuaiiapibl YChIHYBI THIC.
Kapusnay npouecinae karenepai Ty3ery. JKapusiiay mpouLeciHiH Ke3 KeIreH CaThIChIH/IA KYMbICTa
KaTeJiep MEH JJICI3AIKTep aHBIKTAJIFaH JKaf/1aii1a, aBTopIiap OyJ1 Typalibl FRIIIBIMHU PEIAKTOPFa XKeel
xabapiayra >koHe THicTi Ty3eTy XypHaibiHbIH (Erratum nemece Corrigendum) caiftbiHna
TYCIHIKTEMENIEpMEH JKapHsjlay YIIIH KaTeHl JKOIoFa HeMece Ty3eTyre Kemekreceai. Tyseryre
OOJIMalTBIH ©pecKeNl KaTeslep aHbIKTaJFaH Kafjaija aBTop (Jlap) Koipkaz0aHbl/ MakajlaHbl Kepi
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KaiTapsln anysl Tuic. JKapusiiay 3TUKachlH caKkTay MPUHIMIIL. ABTOpJap CBIHMEH HEMECe 3epTTeyre
KATBICTBl €CKepTYyJIEPMEH, COHJIali-aK pelieH3ussIay KoHe )kapusiuiay OOibIHIIA pelaklHUsIMEeH e3apa
OpeKeTTepre KaThICThl JTHUKAIBIK HOpMalapibl CaKTayFa MIHACTTI. ABTOpJApIBIH ITHUKAIBIK
KaFuganapabl CcaKTamaybl JKapHsUIaHBIMIAP STUKACHIH ©pecKen Oy3ybl Jen OaraiaHalbl >KOHE
KOJDKa30aHbl pelieH3usyIayAaH )KoHe/HeMece JKapHsiiay/JaH alblll TacTayFa Heri3 Oepei.

Myaaeliep KaKTBIFbICHI

Kapusnanbim stukacel sxkeHiHzgeri komuteTTiH (COPE) anbikramacel OoMbIHIIA MYyazaemep
KAKTBIFBICHI — OYJI aBTOpJIap, PELIEH3EHTTEP HEMece PEeIaKIUsIIBIK allka MyIlesepl xKapusiaHaTbIH
MaTepuajFa KaTbICThl OJapJblH MalbIMIapblHA 9ocEp €T€ alaTblH JKachIphlH Myjjenepi Oap
KaHKaJAbl JKaraainap. Myaaenep KakThIFBICHI PELEH3EHTTIH >KOHE PEAKOIUICTHs MYILIEIEepiHiH
FBUIBIMHM TIKIpIHE, HOTHXKECIHJE KOJDKa30aHbl yKapHsulayFa KaThICThl PEAKOJIICTHSHBIH IMICHTIMIHE
ocep eTyi MYMKiH KapKbUIBIK, )KeKe HeMece KociOu jkarmaiinap OonFaH Ke3fne maitna 6omnanbl. bac
PEeMaKTOp, PeNaKIys aTKACBIHBIH MYIIECI )KOHE PELCH3CHTTEP PEAAKIMUIBIK aKAHBIH IICIIMiHE
ocep eTyl MYMKiH BIKTUMAJI MYJIeIep KaKThIFBICHI Typaibl Xabapaap eTyi Tuic. Pemakuusiisik anka
MYIIIEJIepi, erep oJiap KoJhka3z0a aBTOPBIHBIH (- JIAPBIHBIH) 3€PTTCY HOTHKENIEepiMeH OalIaHBICTHI
KaHma na Oip OocekenecTiK KaThlHAcTapja Oojica HE MYIIeNep KaWIIbUIBIFBI e3re 0Ooica,
KoJDka30aHbl KapayaaH 6ac TapTyra tuic. Komka3baHsl xypHaiFa Kapayra OepreH ke3ze aBTop(-Jap)
KOJDKa30aHbIH Ma3MyHBIHIA 3€pTTeYIl KapKbUIAHIBIPYABIH OapiblK Ke3laepi KepceTUIreHiH
MONIMAEHI; COHal-aK KapayFa OepiireH Kojbka30ara KaThICThl MYENEep KAKTHIFBICHIH TYIBIPYBI
MYMKIH KaHJai KOMMEPIUSIIBIK, KAPKBUIBIK, )KeKe HeMece Kocioun (pakTopiap 6ap eKeHiH KOpCeTeIi.
ABTop (J1ap), xarra Myjnueiep KaKTBIFBICHI OOJFaH >Karmaija, OJIapJbIH IIKipiHIIE, OJIApIbIH
KOJDKa30achiH O0BEKTHBTI Oaraliaii aTMalThIH FaIbIMAAP/Ibl KepceTe anabl. PerieH3eHT Komkas0ara
KaThIChl Oap aBTOpiapAbH OipeyiMeH OJCeKeNecTIKTeH, BIHTBIMAKTACTBIKTaH Hemece Oacka na
KaTbIHACTApAAH TYBIHAAWTHIH MYIJENEp KaKTHIFBICHIHA cebern O0dIybl MYMKIH KoJDKazOamapabl
Kapamaybl Tuic. Komka30aHblH Ma3MyHBIMEH MYy/Jenep KaKTHIFBICHI OOJFaH jKaFfaiia >kayamnTsl
XaTuipl Oy Typasbl 6ac peaakTopra xabapiaysl THIC, OfaH KeHiH Koika30a Oacka pelieH3eHTKe
Oepineni. Kapay koHe peleH3usuiay TNpOIECiHAe KAThICYIIbUIap apachlHIAFbl MYIIENep
KaKTBIFBICBIHBIH 00JTyBI KOJIKa30a KaObU11aHOal bl IeTeH a1 OUTIIpMEen .

Bapnwsik mMyaeni Tyiranap, MyMKIHAITIHIIE, >KapUsJIaHBIMHBIH OapiiblK Ke3eHIEpiHAe Ke3-
KEITeH BapHanusaa MyIIeliep KaKTBIFBICHIHBIH TYBIHIAYBIH OOJIbIpMaybl Kepek. Mymmenep
KAKTBIFBICHI TYBIH/IaFaH JKaFIaii/1a, OChl KAKTHIFBICTHI aHBIKTAFaH aJ1aM JIepey pelakiusra Xxadapiaysl
Kepek. by xkapusinay jkoHe FRUTBIMU 3THKA KaFUIATapBIH, CTAaHAApTTapbl MEH HOpMaJlapbiH OY3YIbIH
Ke3-KenreH 0acka »arJaiiapbiHa KaThICTHI.

JTHKAFa )KAT MiHe3-KYJIbIK

Erep o3 MakananmapblHa 3 OeTiHIIe peleH3us Oepiice, KeNiCIMIIAPTTHIK JKOHE KaJlFaH
pereH3usay KarJaiblHaa, FRUTBIMEA 3€PTTEy HOTIKENEPIiH Kapusijay, KallFaH aBTOPIIBIK, JKaTFaH
FBUIBIMHA MOTIHJIEPJII JKApHUsUIAy JKOHE 3epTTEY HOTIDKEJICPIH jkKacay, JKaJFaH J>KaJlFaH FBUIBIMHU
MOTIHACPI JKapusuiay, MaKajaJapJblH KoJDKa30alapblH aBTOPJIAPJABIH PYKCATBHIHCHI3 Oacka
OacbutbiMapra Oepy, aBTOpJApIblH MaTepHalJapblH YIIIHII TyJFajgapra Oepy YIIIH areHTTiK
KBI3METTEpTe )KYTIiHY XKaFJalbIH/Ia, MAPTTAP aBTOPJIBIK KYKBIKTAp MEH PEAAKITUSIIBIK MTPOIIECTEPTIH
KYIUSIIBIIBIK ~ KaFUJATTapel OY3BUIFAaH Ke3/le, MJOWeKce3, IlaruaT KOJIJAaHBUIFaH Karjaiiia
aBTOPJIAPBIH, PEAKTOPIAPIbIH HeMece OacmarepAiH opeKeTTepl dITHKaFa KaT MiHe3-KYJIBIK OOJIBII
caHaabl.
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NYBJIUKAIUMOHHASA O TUKA
Hay4unoro :xkypuaaa HAQO «MexknyHapoaHblii yHUBEPCUTET TYPU3MA U IOCTENPUUMCTBA»
«Bulletin of the International University of Tourism and Hospitality»

PenakunonHast Koyierus Hay4HbIX >KypHajoB HayuyHoro xypHaia HAO «MexyHapoaHblil
YHHUBEPCHUTET Typu3Ma u rocrenpunmcta» «Bulletin of the International University of Tourism and
Hospitality» B cBoeli mpodeccHOHaIbHOW AEATENFHOCTH MPUIACPKHUBAIOTCA MPUHIMIIOB U HOPM
[TyOnukannoHHOM THKHM Hay4HbBIX >XKypHanoB HAO «MexayHapoaHbli YHUBEPCUTET TypH3Ma U
rocrenpuuMcTBay. IlyOnukannonHass 3THKa pa3paboTaHa B COOTBETCTBHH C MEXKIyHApPOIHOH
myOMMKaMOHHON dTHYeckoi HopMmoit Komurera mo nmyonukanuonnoit atuke (COPE), stnueckumu
npuHIUnaMu myonukanuu xypHanoB Scopus (Elsevier), Konekca akagemuueckoit uectnoctu HAO
«MexXIyHapoAHbIl YHMBEpCUTET Typu3Ma M rocrenpuumctBay. [lyOnukanuvoHHas 3STHKa
oIpeiesIseT HOPMBbI, IPUHIUIIBI U CTaHAAPTHI 3TUYECKOr0 MOBEIEHHS PEIaKTOPOB, PELECH3EHTOB U
aBTOPOB, MEPHI MO BBIABIECHUIO KOH(QJIUKTOB MHTEPECOB, HEATUYHOTO MOBEIECHUS, MHCTPYKIUH I10
U3BATHIO (PETpaKlMM), MCIPABICHUIO M ONPOBEP)KEHHIO cTaThU. Bcece ywacTHUKM mporecca
nyOnMKanuy, coOMI0a0T MPUHLMIIBI, HOPMBI U CTaHAAPThl MyOIMKAlMOHHOM >THKU. KadecTBo
HAy4YHOI'0 KypHaJla 00ecreunBaeTcs UCIIOIHEHUEM IPUHIUIIOB YYaCTHUKOB IIpoliecca Iy OauKaluu:
paBEeHCTBA BCEX aBTOPOB, MPUHIUI KOH(UIACHINAILHOCTH, OJHOKPATHBIC ITyOIUKAIH, aBTOPCTBA
PYKONMCH, NPUHLUUI OPUTMHAJIBHOCTH, HPUHLUI TMOATBEPKACHUS HMCTOYHUKOB, MPHUHIIMII
O0OBEKTHUBHOCTH ¥ CBOEBPEMEHHOCTH PELIEH3UPOBAHUSI.

IIpaBa u 00s13aHHOCTH PeLICH3EHTOB

Peuenzentsl HayuHoro sxypHaia HAO «MexayHapoqHbli YHHUBEPCUTET Typu3Ma U
rocrenpurmMcTBay «Bulletin of the International University of Tourism and Hospitality» o0s3anbI
PYKOBOJCTBOBATbCSI NMPUHIUIIOM OOBEKTUBHOCTH. [lepcoHanbHas KpUTHKa B aJpec aBTOpa(-OB)
PYKOIIUCH HEAOMYCTHMA. PElIeH3eHT J0JKEH apryMEeHTHpPOBAaTh CBOM 3aMeYaHusi U1 0OOCHOBBIBATH
CBOE PEIICHNE O MPHUHATHM PYKOIHCH WIM O €€ OTKJIOHEHMH. HalnMoHaIbHOCTB, pEeMrHo3Has
MPUHAIICKHOCTh, NOJUTUYECKHE WIM HHBIE B3I/l aBTOpPA(-OB) HE JOJDKHBI MPUHUMATHCS BO
BHUMAaHME U YUUTHIBAThCS B IPOLIECCE PELIEH3UPOBAHUS PYKOIMCH PELIeH3eHTOM(-aM1 ). DKCIepTHas
OLIEHKA, COCTABJICHHAs PELIEH3EHTOM, JOJDKHA CIOCOOCTBOBATh MPUHATHIO PEIIEHUsS pelakiueil o
nyOlIMKallMd ¥ TOMOraTh aBTOPY YJIYYIIUTh PYKONUCh. PelieHHe O NPUHATHM PYKOIUCH K
myOJauKaluy, BO3BpalleHHe padoThl aBTOPY Ha M3MEHEHUE WM JI0paldoTKy, MO0 pelieHue ol
OTKJIOHEHHM OT NyONIMKanmuu T[pPUHUMAETCS PpEeAKOJJIeTHEeH OmNMpasich Ha  pe3yjbTaTbl
penieH3upoBanus. [I[puHIUI CBOEBPEMEHHOCTH pelleH3upoBaHusl. PerieH3eHT 0053aH NpeocTaBuTh
pElEeH3UI0 B CPOK, OINPEACIICHHBIA peaKiiueil, HO He MOo3/Hee 2-4 HeeNnb C MOMEHTA MOIyYEHUS
pYKOINCH Ha pelieH3upoBaHue. Eciu paccMOTpeHHe CTaTby M TOATOTOBKA PELEH3UN B Ha3HAYEHHbBIE
CPOKH HEBO3MOXHBI, TO PELEH3EHT JOJDKEH HE3aMeIUIMTENbHO YBEIOMHUTb OO0 3TOM Hay4HOI'O
penakropa. PereH3eHT, KOTOpBIH CUMTAeT, YTO €ro KBalM(UKalus HE COOTBETCTBYET JHOO
HEJ0CTaTOYHA JUUIs IPUHATHUS PELIEHUS NIPU PELIEH3UPOBAHUHM ITPEIOCTABIEHHON PYKOINCH, TOJKEH
HE3aMEeUTUTEIbHO COOOIIUTh 00 3TOM HAayYyHOMY DPEIaKTOpy M OTKA3aThCsl OT pELeH3MpPOBAHUS
pykonucu. [TpuHIun KoH(pUASHINAIBHOCTH CO CTOPOHBI pelieH3eHTa. Pykonuce, npegocTapieHHas
PEILIEH3EeHTY Ha peleH3MpPOBaHUE, JOJDKHA PacCMaTpPUBAThCA Kak KOH(HICHIMAIbHBIN MaTepuall.
PenieH3eHT nMeeT MpaBo AEMOHCTPUPOBATH €€ U/WIN 00CYKIaTh ¢ APYTUMU JIMIIAMHU TOJIBKO TOCIIE
MOJTyYeHHs TMCbMEHHOTO pa3peleHns CO CTOPOHBI HAyYHOT'O PEAaKTOpa JKypHasla /Uil aBTopa(-
oB). Mudopmarus u uaen HaydyHOH pabOThI, TOJyYEHHBIE B XOJ€ PEIEH3UPOBAHUS U 00ECTICUCHUS
MyOJIMKAaMOHHOTO IIPOLecca, He JOJKHBI ObITh UCTIOIb30BaHbl PELIEH3EHTOM(-aMH) JUIS TTOTYYeHUS
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JUYHOW BbIrOAbl. ITpHHIMN MOATBEP)KAECHUS UCTOUYHUKOB. PELleH3EeHT NOJDKEH yKa3aTh HayuyHbIE
paloThI, KOTOpbIE OKazald Obl BIMSHHE Ha MCCIIEAOBATENIbCKUE Pe3yJIbTaThl paccMaTpUBaeMoOn
PYKOIIUCH, HO HE ObLIN IpUBEAEHBI aBTOpoM(-amH). Taxke pelieH3eHT 00513aH 00paTUTh BHUMaHUE
HAay4YyHOI'O pElaKkTopa Ha 3HAUUTENIBHOE CXOJCTBO MJIM COBIAJEHHE MEXIY paccMaTpUBaeMoil
PYKOIIUCBIO U paHee OmyOJMKOBAaHHOM pabOTOH, O KOTOpPOM eMy u3BecTHO. Ecnm y perensenra
HMCIOTCS JOCTATOYHBIC OCHOBAHMA I10JIaraThb, YTO B PYKOIIUCHU COACPIKUTCS IIJIaruaTt, HCKOPPCKTHLIC
3auMCTBOBaHUA, JIOKHBIC 1 C(i)a6pI/IKOBaHHbIe MaTCepuraibl WX PE3YJIbTAThI UCCIICAOBAHUA, TO OH HC
JOJDKEH JIOMYCTUTh PYKOIHUCH K IMyOJIMKAIIMK B TPOMH(GOPMHUPOBATH HAYYHOT'O PEIaKTOpa KypHasia
O BBISIBIICHHBIX HAPYIICHUSIX IPUHIUIIOB, CTAHAAPTOB U HOPM ITyOJIMKAIIMOHHON U HAYYHOH 3THKH.

IIpaBa n 00s13aHHOCTH ABTOPOB

[TyGnukannoHHas 3TuKa 6a3upyercsi Ha COOJIIOJCHUH IPUHIUIIOB!

OnHokpatHOCTh IyOnuKanuu. ABTOp(-bl) TAPAHTUPYIOT YTO MPEACTaBIECHHAs B PEIaKLUIO
PYKOIIUCh CTaThU He OblIa NpeiCTaBieHa Ul pacCMOTpeHHs B apyrue uznanus. [IpencrasineHue
PYKOIIUCH €MHOBPEMEHHO B HECKOJIBKMX JKypHaJlaX/U3/1aHUSAX HENPUEMIIEMO U SBISETCSA IpyObIM
HapyIllleHUeM NPHUHIMIIOB, CTAaHAAPTOB U HOPM IyOJIMKALlMOHHOM 3TUKU. ABTOPCTBO PYKOIMCH.
JIuio, KOTOpOE BHECIO HAUOOIBILINI UHTEIIEKTYaIbHBINA BKJIa/l B IOATOTOBKY PYKOIUCH (TIpH IBYX
u 0Ooriee coaBTOpax), SBISETCS ABTOPOM-KOPPECIIOHIEHTOM M YKa3bIBa€TCsl TEPBBIM B CIIHMCKE
aBTOpOB. [ KakI0oM CTaTbU JOJKEH OBITh HAa3HAYEH aBTOp JUIsl KOPPECHOHICHIIMH, KOTOPBIN
OTBEYAET 3a MOJArOTOBKY (PMHAJIBHOM BEPCUU CTATbU, KOMMYHMKAIUIO C PEAKOJIIETHUEH, JOJKEH
00eCreunTh BKIIFOUEHUE BCEX YUACTHUKOB MCCIIEA0BaHUS (TIPHU KOJIMYECTBE aBTOPOB 00JIee OTHOTO),
BHECHIMX B HEro JIOCTaTOYHBIM BKJIAJ, B CIMCOK AaBTOPOB, a TaKXke IOJIY4YUTh OFOOpEeHHe
OKOHYATEJIbHOM BEpPCUM PYKONMCHU OT BCEX AaBTOPOB JUISl IPEACTABICHUS B PENAKIMIO JUIS
nyOnukanuu. Bee aBTOpBI, yKa3aHHBIE B PYKOITUCH/CTAaThe, HECYT OTBETCTBEHHOCTD 32 COJCPKAHNE
pa0otbl. [IpuHLIMI OpUTrMHAIBHOCTH. ABTOP(-bl) IapaHTUPYET, YTO PE3YJbTAThl HCCIIEAOBAHMUS,
U3JI0KEHHBIE B PYKOIUCH, MPEACTABIAIOT cO00 OpUTHHAIBHYIO CaMOCTOATENbHYIO paboTy, U He
coJiepKaT HEKOPPEKTHBIX 3aMMCTBOBAHUH U IJIaruaTa, KOTOpble MOT'YT OBITh BBISIBJICHBI B IIpOIIECCE.
ABTOpBI HECYT OTBETCTBEHHOCTh 3a IyOJHUKAIMIO CTaTed ¢ MpU3HAKaMH HEITUYHOTO MOBEACHUS,
IUlaruara, caMoIuiaruara, CaMoUUuTHpOBaHus, Ganbcudukannu, Gadpukaum, UCKa)KeHUs JaHHBIX,
JIOKHOTO aBTOPCTBA, AyOJIMpOBaHUs, KOHQIMKTAa MHTEpecOoB U oOMaHa. [IpMHIMI MOATBEPKICHUS
HCTOYHUKOB. ABTOp(bI) 00s13yeTCs MPaBUIBHO YKa3bIBaTh HAYYHbIE W WHBIE UCTOYHHUKH, KOTOPBIE
OH(M) UCTIONB30BAJI(M) B X0/I€ MCCIIeIoBaHusA. B ciiyyae ucnonb30BaHus KaKuX-TM00 YacTel dyKux
paboT n/niaK 3aMMCTBOBaHMS YTBEPKIEHUHN JPYyroro aBTopa(-oB) B pyKOIHUCH J0JKHBI ObITh YKa3aHbI
Ooubnuorpaduueckue CChUIKM C yKa3aHueM aBTopa(-oB) mnepBoucTouHuka. WHdopmanus,
MOJIyY€HHAasT U3 COMHMTEIbHBIX HCTOYHUKOB, HE JOJDKHA MCIOJNb30BaThCcsl NpHU O(OpMIIEHUU
pyxomnucu. B cirydae, ecnu y pelieH3eHTOB, HAy4HOTO peaKkTopa, WieHa(-0B) PeIKOUIErHH KypHaa
BO3HUKAIOT COMHEHMs MOMJIMHHOCTH M JIOCTOBEPHOCTH pPE3YyJbTaTOB HCCIENOBaHUS, aBTOP(-bl)
JOJDKHBI TIPEIOCTABUTh JOMOJHHUTENbHbIE MaTepuaibl Ui IMOATBEPKACHUS pPe3yJIbTaTOB WU
(dakToB, MPUBOJUMBIX B pykomucH. McmpasineHue omuOOK B mpolecce myOnukanuu. B ciyuae
BBISIBJICHUS] OIIMOOK M HETOYHOCTEeH B paboTe Ha 1r000# cTaguu myONMKallMOHHOTO Mpolecca
aBTOPBI 00SA3YIOTCS B CPOYHOM MOPSIIKE COOOIUTH 00 ’TOM HAYYHOMY PEIaKTOPY U OKa3aTh IIOMOIIb
B YCTpaHEHHH WJIM MCTIPABICHUM OLIUOKH I MyOJUKAIMKM Ha calTe *ypHaja COOTBETCTBYIOLIEH
koppekiuu (Erratum wnm Corrigendum) ¢ komMMmeHTapusiMu. B ciydae oOHapyxeHus rpyObIx
OIIMOO0K, KOTOpPble HEBO3MOXHO HMCIIPaBUTh, aBTOP(-bl) JOJKEH(-HBI) OTO3BaTh PYKOIHCH/CTATHIO.
[Tpunun coOnroaeHus mMyOIMKAMOHHON STUKU. ABTOpPHI 00s13aHbI COOMIOAATh ATHUECKUE HOPMBI,
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CBSI3aHHBIE C KPUTUKOM WIN 3aMEYaHMSIMU B OTHOIIEHUM HCCIEIOBaHMM, a TaKK€ B OTHOILIECHHUU
B3aUMOJICHCTBUS C pEJaKIMeW 10 TMOBOMY peleH3upoBaHus W myOnukamuu. HecobOmromenue
TUYECKUX MPUHLIUIIOB aBTOPAMHU PACLIEHUBACTCS KaK Ipy0oe HapylleHUe STUKU IyOJuKaui 1 JaeT
OCHOBAHHUE JJIsl CHATHUS PYKOIIUCH C PELIEH3UPOBAHMS W/WIIN Ty OJIMKALUH.

KoH@aukT HHTEpECOB

Kondumukr untepecos, no onpenenenuto Komutera no nmyonukanuonnoi stuke (COPE), sto
KOH(IMKTHBIEC CUTYAINH, B KOTOPBIX aBTOPHI, PELICH3EHTHI MJIN WICHBI PEKOJUIETHH HMEIOT HESIBHBIC
MHTEPECHI, CIIOCOOHBIE TOBIMATh HA HUX CYXKICHHS KacaTellbHO ITyOJMKYeMOro Marepuana.
KoHduukT uHTEpEeCcOB NOABISAETCA, KOTJa UMEIOTCS (PMHAHCOBBIC, TIMYHBIE WM MTPO(PECCHOHATIbHBIC
yCIJIOBUS, KOTOPbIE MOTYT IOBJIMSATH HA HAyYHOE CY’KJCHHE PELIEH3EHTA U WICHOB PEAKOJIIETUH, U,
KaK pe3ylbTaT, Ha pEUICHWE PEIKOJUICTUHM OTHOCHTENbHO NyONMKauuu pyKonucu. [ TaBHBIN
pEelaKkTop, YJeH PEAKOUIEIMH U PELIEH3EHThl JOJDKHBI ONOBECTUTh O MOTEHUUAIBHOM KOH(IMKTE
MHTEPECOB, KOTOPHII MOXKET KaK-TO MOBJIMATh HA pPELICHHE PEJaKUUOHHOW Kosuiernu. YieHsl
PEIKOJJIETUU JOJKHBI OTKa3aTbCs OT PACCMOTPEHUS! PYKOIHCH, €CIM OHU COCTOAT B KaKUX-IHO0
KOHKYPEHTHBIX OTHOLICHHUSX, CBA3aHHBIX C pe3yJibTaTaMH HCCIIEIOBAaHUS aBTOPA(-OB) PYKOIMCH,
1100 ecii CyllecTByeT MHOW KOH(MIMKT uHTepecoB. IIpu mogaue pykomucu Ha pacCMOTpEHHUE B
KypHai, aBTOpP(-bl) 3asBISIET O TOM, YTO B COJEPKAHUU PYKONHMCH YKa3aHbl BCE HCTOUHUKHU
(uHAHCHPOBAHMSI NCCIICAOBAHUS; TAKXKE YKA3bIBAIOT, KAKHE HMEIOTCSI KOMMepUYecKue, (PHHAHCOBBIE,
JMYHBIC WM TPOQECcCHOHANBHBIE (PaKTOPBI, KOTOPbIE MOTTH OBl CO31aTh KOH(IMKT MHTEPECOB B
OTHOIICHUY TTOJJAHHON Ha pacCMOTPEHHE PyKOMHCH. ABTODP(BI), B IIUCbME TPU HATMYUU KOH(IUKTA
MHTEPECOB, MOTYT YKa3aTh YYEHBIX, KOTOPBIE, 10 UX MHEHHIO, HE CMOTYT OOBbEKTUBHO OLIEHUTH MX
pykonuch. PeneH3eHT He JOJKEH paccMaTpuBaTh pPYKOIMCH, KOTOPbIE MOTYT IOCIYKUTh
IIPUYMHAMU KOH(JIUKTa HMHTEPECOB, MPOUCTEKAIOIIEr0 M3 KOHKYPEHIMM, COTPYAHHYECTBA WJIU
JPYTUX OTHOILEHUH ¢ KEM-T100 U3 aBTOPOB, UMEIONINX OTHOIIEHUE K pyKOIUcH. B ciydyae Hanuuus
KOH(JINKTA UHTEPECOB C COJEPKAHUEM PYKOIIUCH, OTBETCTBEHHBIN CEKpeTaph JOKEH U3BECTUTH 00
9TOM IVIABHOTO PEAAKTOPA, IIOCIIE YEro PyKONKCh MEpeAaeTCs IpyroMy pereHs3eHTy. CyliecTBoBaHue
KOH(JINKTa MHTEPECOB MEXAY YYaCTHHKaMHM B IPOLECCE PACCMOTPEHHUS U PELeH3UpPOBAHUS HE
3HA4YMT, YTO PYKOMUCH OyJeT OTKIOHeHa BceM 3amHTepecoBaHHBIM JIMIIaM HEOOXOJMMO, 10 Mepe
BO3MOKHOCTH N30€eraTh BOSHUKHOBEHUS KOH(JIMKTA HHTEPECOB B JIIOOBIX BapHallMsAX Ha BCEX dTarax
nyOnukanuu. B ciaydyae BOSHUKHOBEHUS KaKOro-mu00 KOH(IUKTAa UHTEPECOB TOT, KTO OOHAPYKHII
3TOT KOH(JIUKT, JOJKEH He3aMeJINTENbHO OMOBECTUTH 00 3TOM penakiuio. To ke camoe KacaeTcs
JOOBIX IPYTUX HApYLIEHUI NPUHIUIIOB, CTAHAAPTOB U HOPM IyOIMKAIIMOHHON U HayYHOU STHKH.

HesTnuHoe noseaeHue

HesTuuHBIM OBENEHUEM CUNTAIOTCS AEUCTBHS aBTOPOB, PEJAKTOPOB WM U3/1aTENs, B CIIydae
CaMOCTOSITENILHOTO MPEJOCTABICHUS PELIEH3UMH Ha COOCTBEHHBIE CTAaThbU, B CIy4ae JIOTOBOPHOTO U
JIO)KHOTO PELEH3UPOBAHMSI, B YCIOBHUSX OOpalleHHs K areHTCKUM YcCiayram JUlsl IyOJIMKaiuu
PE3yJIbTaTOB HAyUYHOT'O UCCIIEI0OBaHUS, JHKEaBTOPCTBA, (panbcudukanyu 1 padpukaiuu pe3yabTaToB
HCCIeIOBaHMsl, My OIMKaIUs HEJOCTOBEPHBIX IMICEBI0-HAYYHBIX TEKCTOB, IEpEIaul pyKOIUCH CTaTel
B Jpyrue u3faHus Oe3 pa3pellieHusi aBTOPOB, Mepefaud MaTepHalioB aBTOPOB TPETbUM JIUIIAM,
YCIIOBUSI KOTJ]a HapyIIeHbl aBTOPCKHE MpaBa M MPUHLHUIB KOHOUACHINATHLHOCTH PEAAKIIMOHHBIX
IIPOLIECCOB, B CIIy4Yac MAHUITYJISIUM ¢ TUTUPOBAHUEM, IIJIaTHATOM.
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