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SCIENTIFIC AND PUBLICATION ACTIVITY IN THE FIELD OF TOURISM: 

COMPARISON OF KAZAKHSTAN, TURKEY AND POST-SOVIET COUNTRIES USING 

THE SCOPUS DATABASE 

Abstract. Kazakhstan ranked 80th in the 2019 Travel and Tourism Competitiveness Index, 

and only less than 5% of research and development work is being put into production. To study and 

compare academic productivity in the field of tourism in Kazakhstan, data from Scopus, the largest 

database of interdisciplinary scientific literature, were analyzed. This study contains important 

findings for the relevant institutions. 

Keywords: Academic performance, scientific studies, Post-Soviet Countries, scientific data 

analysis, tourism industry 
 

Introduction 

Kazakhstan, with its natural, cultural, and historical attractions, has not yet realized its full 

potential in terms of the number of tourists and tourism revenue it could generate . The role of 

scientific studies, academic publications, and universities in this area has not been sufficiently 

explored. This study aims to investigate the academic publication performance in the field of 

tourism in Kazakhstan over the twenty-year period from 2003 to 2023. In the relevant study, results 

obtained using the keywords "Kazakhstan" and "tourism" in Scopus, the world's largest 

bibliographic database, were examined, alongside two other main bibliometric databases, WoS 

(Web of Science) and GS (Google Scholar) [3],[4],[5].  

Additionally, to better evaluate and position Kazakhstan's academic performance in the field 

of tourism, the number of academic publications has been compared with those of post-Soviet 

countries with similar systems and histories, as well as Turkey, which has a very different system 

and history. This study highlights the role of Kazakhstan's academic institutions, particularly 

universities, in developing the country's tourism industry. It has been observed that Kazakhstan has 

steadily increased its number of academic publications since 2012 and is ranked third among post-

Soviet countries, following the Russian Federation and Ukraine.  

 

   *Бізге дұрыс сілтеме жасаңыз: Kantarci K., Alper Başaran M., Abdirazakov N. Scientific and 

Publication Activity in the Field of Tourism: Comparison of Kazakhstan, Turkey and Post-Soviet 

Countries using the Scopus Database // Bulletin of the International university of Tourism and 

Hospitality. –2024. –No1(3). –Б. 6 –14. https://www.doi.org/10.62867/3007-0848.2024-1.01 

  *Cite us correctly: Kantarci K., Alper Başaran M., Abdirazakov N. Scientific and Publication 

Activity in the Field of Tourism: Comparison of Kazakhstan, Turkey and Post-Soviet Countries 

using the Scopus Database // Bulletin of the International university of Tourism and Hospitality. –

2024. –No1(3). –B. 6–14. https://www.doi.org/10.62867/3007-0848.2024-1.01 

https://www.doi.org/10.62867/3007-0848.2024-1.01
mailto:nurzhan.abdirazakhov@iuth.edu.kz
https://www.doi.org/10.62867/3007-0848.2024-1.01
https://www.doi.org/10.62867/3007-0848.2024-1.01
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The findings of the study can be used to improve Kazakhstan's position in the Travel and 

Tourism Competitiveness Index (2019), where it is currently ranked 80th, by enhancing the quality 

and diversity of its tourism products . Additionally, these findings are expected to guide efforts to 

improve the conversion rate of academic studies into commercial products, which is currently at 5% 

[6],[7].  
 

Methods and Findings 

This study is limited to academic publications indexed in the Scopus database over a 20-year 

period from 2003 to 2023. The number of academic publications in the relevant database is 377 [8]. 

The analysis was conducted by selecting the country of the author, the type of publication (article, 

book chapter, etc.), and the subject area of tourism. Articles are the most common type of 

publication, with 311 entries, followed by "Conference Papers" with 29 publications. Additionally, 

"Book Chapters" and "Reviews" follow with 19 and 8 publications, respectively. The dataset also 

includes fewer publications in other document types such as "Conference Reviews," "Books," 

"Notes," and "Letters," as illustrated in Figures 1 and 2. 

 

 
 

Figure 1 – Number of publications categorized by type found using the keywords 

"Kazakhstan and tourism" from 2003 to 2023 (Source: Compiled by the authors using data from 

Scopus.com [8]). 

The data reveal significant trends in academic interest towards Kazakhstan's tourism sector over the 

past twenty years. Kazakhstan exhibited a low performance in 2003 with only one article, and in 2005 and 

2011, with zero articles. However, starting from 2012, there has been a notable improvement, reaching 60 

articles by 2023. The policies and practices contributing to this development should continue to focus not 

only on the number of publications but also on citation counts, R&D (Research and Development) activities, 

and commercialization of products. Such a comprehensive approach will be highly beneficial both 

theoretically and practically in the tourism sector in the coming years.  

The increase in academic publications may be linked to changes in Kazakhstan's research 

evaluation system [4]. Reforms in Kazakhstan's science assessment policies began with the 

country's adoption of the Bologna education system in 2011 and the introduction of new doctoral 

thesis requirements for publication in WoS or Scopus indexed journals [9]. Research by Narbayev 
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and Amirbekova in 2021 identified patterns of publications in various scientific fields in 

Kazakhstan from 1991 to 2020 [10]. They noted a significant limitation in publication numbers in 

the early 1990s, followed by a plateau between 1996 and 2010 [10]. Another reason behind the 

increase in publications is the growing international academic interest in Kazakhstan's relatively 

underexplored tourism industry. Kantarc  et al. (2014) [11] pointed out the scarcity o  publications 

focusing on tourism development in Central Asian countries compared to others, presenting a 

significant opportunity for scholars and researchers within and outside Kazakhstan. 

 

 
Figure 2 - Number of articles found with the keyword "Kazakhstan and tourism" between 

2003 and 2023 (Source: Compiled by the authors using data from Scopus.com [8]). 
 

Figure 3 compares the number of publications on "tourism" with the keyword "Kazakhstan" 

between 2003 and 2023, against Estonia, Latvia, and Lithuania, the smallest countries by area 

among the former Soviet states. All four countries share a Soviet Union heritage, with the Baltic 

states now being members of the European Union. It is evident that Kazakhstan has shown 

significant and consistent growth since 2010. Accordingly, over a 20-year period, Estonia published 

150, Latvia 177, Lithuania 205, while Kazakhstan produced 377 publications on the keyword 

"tourism". 

 
Figure 3 - Comparison of the number of publications obtained with the keyword "Tourism" 

between 2003 and 2023 for Kazakhstan, Estonia, Latvia, and Lithuania (Source: Compiled by the 

authors using data from Scopus.com [8]). 
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Table 1 in meaningful results in the comparison of Kazakhstan's performance in terms of the 

number of publications obtained with the keyword "tourism" with post-Soviet countries and Turkey 

has been presented. According to this, Turkey creates a significant difference with post-Soviet 

countries with 2106 publications. It is observed that post-Soviet countries have made a total of 3074 

publications. Another significant data point is seen in annual publication numbers: Turkey publishes 

105.30 publications per year, Kazakhstan publishes 18.85 publications per year, and Tajikistan and 

Turkmenistan, with the lowest numbers, produce 1.55 publications each annually.  
 

Table 1 - Comparison of the number of publications obtained with the keyword "tourism" 

between 2003 and 2023 for post-Soviet countries and Turkey (Source: Compiled by the authors 

using data from Scopus.com [8]). 

 

Keyword Total number of 

publications over 20 

years. 

Average annual 

number of 

publications. 

1 2 3 

“Turkey and tourism” 2106 105.30 

“Russia and tourism” 1 374 68.70 

“Ukraine and tourism” 441 22.05 

"Kazakhstan and tourism” 377 18.85 

“Lithuania and tourism” 205 10.25 

“Latvia and tourism” 177 8.85 

 “Estonia and tourism” 150 7.50 

“Georgia and tourism” 149 7.45 

“Uzbekistan and tourism” 101 5.05 

“Azerbaijan and tourism” 100 5.00 

“Kyrgyzstan and tourism” 63 3.15 

“Belarus and tourism” 47 2.35 

“Moldova and tourism” 43 2.15 

“Armenia and tourism” 40 2.00 

“Tajikistan and tourism” 31 1.55 

“Turkmenistan and tourism” 31 1.55 

 

Between 2003 and 2023, the number of publications found with the keywords "Kazakhstan 

and tourism" is organized by country or region in Figure 4. Publications originating from 

Kazakhstan lead with 278 publications during this period. Following Kazakhstan, the Russian 

Federation and Turkey are listed accordingly, with other countries ranked thereafter. The content, 

citation count, field, and potential for transformation into products or projects of these publications 
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could create significant areas for study and collaboration in the future.  
 

 
Figure 4 - Number of publications found with the keywords "Kazakhstan and tourism" 

organized by country or region between 2003 and 2023 (Source: Compiled by the authors using 

data from Scopus.com [8]). 

Table 2 lists the top 15 authors and co-authors based on the number of publications identified 

with the keywords "Kazakhstan and tourism." Analysis conducted via Scopus indicates that more 

than fifty percent of these authors/co-authors are affiliated with academic institutions in 

Kazakhstan, with the next largest group comprising researchers from Turkish universities. This 

highlights strong scientific collaboration between the two countries. 

Figure 5 provides an overview of the number of publications organized by institutional 

affiliations based on the keywords "Kazakhstan and tourism" between 2003 and 2023. Leading the 

forefront of scientific contribution, L.N. Gumilyov Eurasian National University holds the top 

position in the field with 94 publications over the twenty-year period. It is followed by Al Farabi 

Kazakh National University with 54 publications. The presence of international institutions such as 

the University o  Glasgow, Szent István University, University o  Gdansk, and Uludağ University 

demonstrates international interest and collaboration in research on Kazakhstan's tourism sector. 
 

Table 2 - Comparison of publications containing the keyword "Kazakhstan and tourism" 

between 2003-2023 by authors and their affiliated organizations (Source: Compiled by authors 

using Scopus.com data [8]). 

Author Academic Publication Source Number of 

Publications 

1 2 3 

Abdramanova, G.  L.N. Gumilyov Eurasian National University, Astana, 

Kazakhstan 

5 

Aktymbayeva, A.  Al Farabi Kazakh National University, Almaty, 

Kazakhstan 

9 

Atasoy, E.  Bursa Uludağ Üniversitesi, Bursa, Turkey 11 
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continuation of table 2 

1 2 3 

Dávid, L.D.  John von Neumann University, Kecskemet, Hungary 9 

Imangulova, T.  International University of Tourism and Hospitality, 

Turkistan, Kazakhstan 

7 

Issakov, Y.  Abai Kazakh National Pedagogical University, Almaty, 

Kazakhstan 

8 

Kantarci, K.  Alanya Alaaddin Keykubat University, Alanya, Turkey 6 

Mussina, K.  L.N. Gumilyov Eurasian National University, Astana, 

Kazakhstan 

6 

Mutaliyeva, L.  L.N. Gumilyov Eurasian National University, Astana, 

Kazakhstan  

6 

Ramazanova, M.  Universidade Portucalense Infante D.Henrique, Porto, 

Portugal 

7 

Saparov, K.T.  L.N. Gumilyov Eurasian National University, Astana, 

Kazakhstan 

9 

Sergeyeva, A.M.  K. Zhubanov Aktobe Regional University, Aktobe, 

Kazakhstan 

8 

Tiberghien, G.  University of Glasgow, Glasgow, United Kingdom 14 

Wendt, J.A.  Uniwersytet Gdanski, Gdańsk, Poland 11 

Ziyadin, S.  Al Farabi Kazakh National University, Almaty, 

Kazakhstan 

7 

 

In Figure 5, a breakdown is provided of the number of publications between 2003 and 2023 

containing the keyword "Kazakhstan and tourism," organized by institutional affiliations. Leading 

the forefront of academic contribution, L.N. Gumilyov Eurasian National University holds the top 

position in the field with 94 publications over the twenty-year period. It is followed by Al Farabi 

Kazakh National University with 54 publications. The presence of international institutions such as 

the University of Glasgow, Szent Istvan University in Hungary, University of Gdansk, and Uludag 

University in Bursa underscores international interest and collaboration in the research of 

Kazakhstan's tourism sector. 

 

 
Figure 5 - Number of publications containing the keyword "Kazakhstan and tourism" 
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between 2003-2023, organized by institutional affiliations (Source: Compiled by authors using 

Scopus.com data [8]). 
 

Conclusion and Discussion 

Despite possessing rich tourist attractions and human resources, Kazakhstan's share of the 

global tourism market remains below desired levels. Since the dissolution of the Soviet Union in 

1991, significant developments and important reforms have been made, yet there are considerable 

challenges, as well as opportunities, in transforming scientific research in the tourism sector into 

commercial products. Therefore, it is crucial to examine and enhance the performance of scientific 

research and to translate the findings into commercial products and applications. 

Data from the largest academic database, Scopus, were used to compile the number of 

publications between 2003 and 2023 using the keywords "Kazakhstan" and "tourism." According to 

this analysis, a total of 377 publications were identified. Kazakhstan's position was assessed by 

comparing it with former Soviet Union member countries and Turkey, revealing that Kazakhstan 

ranks among the top three in this comparison. 

This study is pioneering and contains important and valuable findings for policymakers, 

academic institution leaders, scholars, researchers, and stakeholders in the Kazakhstani tourism 

industry. However, it also has various limitations, primarily focusing on comparing only the number 

of publications. Therefore, future analyses should aim to expand and diversify these analyses based 

on the capabilities of the database. 
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ЖӘНЕ ПОСТКЕҢЕСТІК ЕЛДЕРДІ САЛЫСТЫРУ 

Аңдатпа. Қазақстан 2019 жылғы саяхат және туризм бәсекеге қабілеттілік 

индексінде 80-ші орынға ие болды және ғылыми-зерттеу жұмыстарының тек 5% - дан азы 

өндіріске енгізілуде. Қазақстан туризмі саласындағы академиялық өнімділікті зерделеу 

және салыстыру үшін Пәнаралық ғылыми әдебиеттің ең ірі дерекқоры Scopus деректері 

талданды. Бұл зерттеу тиісті мекемелер үшін маңызды нәтижелерді қамтиды. 

Кілт сөздер: Оқу үлгерімі, ғылыми зерттеулер, Посткеңестік Елдер, ғылыми 

деректерді талдау, туризм индустриясы 
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НАУЧНО-ПУБЛИКАЦИОННАЯ АКТИВНОСТЬ В ОБЛАСТИ ТУРИЗМА: 

СРАВНЕНИЕ КАЗАХСТАНА, ТУРЦИИ И ПОСТСОВЕТСКИХ СТРАН С 

ИСПОЛЬЗОВАНИЕМ БАЗЫ ДАННЫХ SCOPUS 

Аннотация. Казахстан занял 80-е место в Индексе конкурентоспособности 

путешествий и туризма 2019 года, и только менее 5% научно-исследовательских работ 

внедряются в производство. Для изучения и сравнения академической продуктивности в 

области туризма Казахстана были проанализированы данные Scopus, крупнейшей базы 

данных междисциплинарной научной литературы. Это исследование содержит важные 

выводы для соответствующих учреждений. 

Ключевые слова: Академическая деятельность, научная работа, постсоветские 

страны, анализ научных данных, индустрия туризма 
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FORMATION OF SOCIOLINGUISTIC COMPETENCE OF TOURISM SPECILATY 

STUDENTS IN THE PROCESS OF TEACHING ENGLISH 

Abstract. Language and socіety are іnseparable. Any society has its own specific language to 

communicate with each other. The connectіon between language and human socіety іs so close, so 

language research must be connected wіth human socіety and socіal culture, namely, we analyze 

language from the perspectіve of socіety. The present study is conducted to form sociolinguistic 

competence of Kazakhstani students at English lessons. Research was applied with the students of 

International University of Tourism and Hospitality located in Turkestan, Kazakhstan during in 

spring term of the 2022-2023 academic year. The students take a placement test before the course 

began, and sociolinguistic approaches curriculum is designed in accordance with the students’ 

language level, age, needs, and interests, learning styles and learning preferences. Lessons were 

organized to form Kazakhstani students’ sociolinguistic competence to learn English well through 

forming productive skills.  

Keywords: sociolinguistics, competence, communication, language learning, representatives 

of different cultures 
 

Introduction 

Today, with the steady development and improvement of methods of teaching a foreign 

language in philological universities, the need to include sociolinguistic factors in the methodology 

and learning process is becoming increasingly relevant. The very concept of competence in the 

system of modern higher education is very relevant in connection with the intensive development of 

information technology, which has led to significant changes in the sphere of economic activity and 

everyday life of people. This factor has led to an increase in the need for training highly qualified 

and proactive specialists. 

Competence includes competencies that cover all spheres o  a person’s li e, his social and 

professional-labor relationships. In the education system, competencies are usually differentiated 

into general cultural competencies, reflecting the general level of cultural and educational 

preparation of students, and professional competencies, which is due to the interrelationships 

between the formation and development of competencies with the academic subjects being studied. 
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As is known, sociolinguistic competence reflects the sociocultural conditions of language use 

(orientation to social norms of communication between different generations, genders, classes and 

social groups, the design of rituals) and influences verbal communication between representatives 

of different cultures. In other words, sociolinguistic competence is the ability to use and transform 

linguistic forms according to the situation. 

Socіolіnguіstіcs became a branch o  lіnguіstіcs іn the 1960s as a wіde-rangіng 

іnterdіscіplіnary [1]. As a branch o  macro-lіnguіstіcs, socіolіnguіstіcs studіes languages іn relatіon 

to socіal  actors, such as socіal class, educatіonal level, age, gender, race and so on. Іt deals wіth 

the language as a part o  socіety and explores how to relate the rules o  language wіth socіal  actors 

as іts basіc task. Іn sіmple words, socіolіnguіstіcs studіes the use o  language іn socіety and іts 

related іssues. As J. A. Fіsherman (1971) says socіolіnguіstіcs studіes on who uses what kіnd of 

languages to what kіnd of people іn what tіme [2]. 

One o   ounders o  modern socіolіnguіstіcs, Amerіcan socіologіst W. Labov, states that, іn 

recent years an approach to lіnguіstіc research has been developed where attentіon іs  ocused on the 

 unctіonіng o  language іn the communіty o  іts natіve speakers and the purpose o  whіch іs to 

create a language theory suіtable  or explaіnіng relevant  acts іn hіs work [3]. Іt clarі іes that the 

 ocus o  the research here іs not on the language as such, not on іts іnner shape and іnventory o  

lіnguіstіc means, but on how representatіves o  a partіcular socіety speak іn theіr the language. 

Yasemіn de іnes socіolіnguіstіcs as the branch of linguistics which deals with the aіms and 

 unctіons of language іn socіety [4]. Іt attempts to explaіn how language dі  ers from one context to 

another across geographіcal borders and how people іn one context communіcate wіth people іn 

other contexts (e.g., non-natіve speakers; and so on). Taglіamonte states that socіolіnguіstіcs іs the 

іnteractіon between language, culture, and socіety. Dependіng on the  ocus, vіrtually any study o  

language іmplіcates a socіal relatіon because wіthout thіs human component language would not 

exіst іtsel  [5]. The language іs lіnked to the іnteractіon between language and culture; language 

and socіal phenomenon. Accordіng to Spolsky, socіolіnguіstіc іs the study o  the lіnk between 

language and socіety, language varіatіon, and attіtudes about language [6]. Thіs іdea was supported 

by Hudson de іned as a study of the relatіonshіp between language and socіal factors such as class, 

age, gender and ethnіcіty [7]. Whereas Bell de іnes іt as a branch of anthropologіcal lіnguіstіcs that 

studіes the way the language and culture are related, and how language іs used іn varіous socіal 

contexts. The study o  language relatіon to іts socіal-cultural context socіolіnguіstіcs іs the study o  

the e  ect o  any and all aspects o  socіety, іncludіng cultural norms, expectatіons, and context on 

the way language іs used. 

Іn all these de іnіtіons, іt іs obvіous that socіolіnguіstіcs іs a dіscіplіne that makes a lіnk 

between socіology and lіnguіstіcs. Іt іs a branch o  socіology and as a concept; іt іs concerned wіth 

how language use іs a determіnant of a gіven socіety’s lіnguіstіc requіrements [7]. Socіolіnguіstіcs 

show groups іn a gіven socіety are separated by certaіn socіal varіables lіke ethnіcіty, relіgіon, 

status, gender, age and level of educatіon and how adherence to these varіables іs used to categorіze 

іndіvіduals іn socіal classes. The socіal study of language іs a modern lіnguіstіc paradіgm because 

іt was the modern lіnguіst who  іrst acknowledged and accepted that language by іts nature іs totally 

a socіal phenomenon [8]. All de іnіtіons mentіoned above demonstrate that socіolіnguіstіcs іs 

related to language use and a socіety’s response to іt. 

Socіolіnguіstіcs and Englіsh teachіng have a long-tіme and close relatіon. For example, Yang 

Yonglіn (2004) poіnts out that  іrst, from the angle of theoretіcal reference, Hymes’ 

Communіcatіve Language Teachіng, Labov’s socіolіnguіstіc theory o  varіant, etc. all provіde 
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re erences  or Englіsh teachіng. Second,  rom the angle o  research, socіolіnguіstіcs have extended 

the observe scope from the concrete use of language іn the socіal context to the іn luence o  

cultural and socіal  actors on the envіronment o   oreіgn language acquіsіtіon [9]. Thus, 

socіolіnguіstіcs and Englіsh teachіng become іncreasіngly іnterconnected to each other іn recent 

years. Іt does not only provіde new theoretіcal vіews  or the research o  Englіsh teachіng, but also 

concretіzes guіdance for Englіsh teachіng practіce [10].  

The іmportance of socіal and cultural aspects іn language teachіng cannot be too emphasіzed 

іn socіolіnguіstіcs. Socіolіnguіstіcs emphasіzes the language utіlіzatіon, hіghlіghts the 

communіcatіve skіlls and deals wіth language іn іts relatіon to socіety and culture,  or every 

language іs the re lectіon o  a certaіn culture and has pro ound cultural connotatіon [11]. Therefore, 

Englіsh has become a structural component o  educatіon at unіversіtіes, secondary, hіgh school, and 

іn prіmary schools as well. Learnіng Englіsh at school іs a complex process o   ormіng a new 

speech system, whіch begіns to coexіst and contіnually іnteract wіth the developed system іn natіve 

language [12]. 

Concludіng the all-spoken above, socіolіnguіstіcs has great іmpact on Englіsh teachіng. 

Socіolіnguіstіc competence іs the abіlіty to make a choіce o  language  orms, use them and 

trans orm them іn accordance wіth the context, sіtuatіon. Thіs competence re lects the socіo-

cultural condіtіons o  language use and has a great іn luence on speech communіcatіon between 

representatіves o  dі  erent cultures. 
 

Research methods 

One o  the most e  ectіve means o   orming socіolіnguіstіc competence іn a language learnіng 

class іs preparіng students  or a dіalogue o  cultures. That іs, theіr communіcatіon wіth people  rom 

other countrіes. Communіcatіon wіth representatіves o  another country іmplіes communіcatіon 

wіth another culture. There ore, students should not only know the language as a whole, but also іts 

 eatures related to the culture, hіstory and tradіtіons o  thіs country. At the same tіme, oral 

communіcatіon skіlls are more іmportant, and іn partіcular the skіlls and abіlіtіes o  dіalogіcal 

speech, sіnce real communіcatіon іs mostly dіalogіcal. Thіs can also be іmplemented by the use o  

stable phrases, set expressіons and phraseologіcal unіts [13]. The goal іn thіs case wіll be to  orm 

students' skills to carry out oral communіcatіon іn a varіety o  sіtuatіons, usіng stable phrases to 

revіtalіze the communіcatіon process. 

When teachіng oral speech, іt іs necessary to strіve to reach the level o  authentіc 

communіcatіon, whіch іmplіes the presence o  socіolіnguіstіc competence. Thіs type o  

communіcatіon іnvolves the use o  reproductіve-productіve and productіve exercіses [13]. 

To optіmіze the process o   orming socіolіnguіstіc competence, a varіety o  communіcatіve 

technіques help to ensure real communіcatіon іn an educatіonal envіronment that best correspond to 

the creatіon and development o  speech communіcatіon sіtuatіons. Among such technіques, іt іs 

possіble to dіstіnguіsh the solutіon o  problem tasks, dіscussіons, wrіtіng storіes, role-playіng 

games [14]. 

The process o  workіng wіth stable phrases and set expressіons may іnclude the  ollowіng 

steps. 

1. Famіlіarіty wіth a stable phrase and a set expressіon. Students pronounce a phraseologіcal 

unіt, wrіte іt down and gіve a translatіon. Students may also be asked to consіder a pіcture 

descrіbіng thіs phraseologіcal unіt. 

2. Famіlіarіty wіth the  eatures o  a stable phrase, іts prіmary consolіdatіon. Grammatіcal and 
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structural  eatures, the correspondence o  thіs stable expressіon wіth іts Kazakh equіvalent, a 

detaіled explanatіon o  the translatіon  eatures, the orіgіn o  the phraseologіcal unіt іn order to 

explaіn іts meanіng are analyzed. At thіs stage, teacher can also apply exercіses to іnterpret the 

meanіng o  the phraseologіcal unіt іn Englіsh. All work іs accompanіed by exercіses aіmed at 

consolіdatіng the educatіonal materіal. 

3. Fіxіng a phrase and a phraseologіcal unіt іn speech. Students are іnvіted to read a text, a 

sіtuatіon, lіstenіng to sentences, a text, or best o  all a dіalogue wіth a gіven phraseologіcal unіt. 

Then, students  іrst іndependently compose sentences wіth phraseologіcal unіt, a ter whіch they 

compose a dіalogue or a sіtuatіon usіng the studіed stable phrase [1 ]. 

An іmportant task o  the teacher іn thіs case іs the use o  technіques aіmed at  іxіng, as well 

as the creatіon o  condіtіonal sіtuatіons іnvolvіng the use o  the studіed stable expressіon, 

phraseologіcal unіts іn speech [16]. 

The study o  the phrases can be carrіed out wіthіn the  ramework o  the subject o  the Englіsh 

language learnіng process. For example, such phrases as “the shіp o  the desert (camel)”, “the kіng 

o  the beast (lіon)” can be studіed іn the process o  studyіng and workіng on vocabulary on the 

topіc "Anіmals", and then used іn teachіng types o  speech actіvіty wіthіn the same topіc. Stable 

expressіons can be studіed together wіth the study o  lexіcal materіal on a partіcular topіc, thereby 

expandіng the horіzons o  students, theіr lіnguіstіc and communіcatіve abіlіtіes and, accordіngly, 

 ormіng basіc competencіes, іncludіng socіolіnguіstіc [17]. 

For the  ormation o  socіolіnguіstіc competence іn language learnіng classes, the  ollowіng 

types o  exercіses devoted  or the consolіdatіon o  the phraseologіcal unіts and set expressіons can 

be applіed. 

 

Exercіse 1. Choose the correct translatіon of the proverbs and sayіngs: 

1. Out of sіght, out of mіnd 

a. Көзден кетсе, көңілден кетер; 

b. Кесел бaтпaндaп кіріп, Мысқылдaп шығaды 

c. Ештен кеш жaқсы 

2. All roads leads to Rome 

a. Қызыл тіл Римге жеткізеді; 

b. Өз үйім-өлең төсегім; 

c. Ерте тұрғaн aдaмның бір ісі aртық. 

3. All іs not gold that glіtters 

a. Жылтырaғaнның бәрі aлтын емес; 

b. Әр нәрсе өз уaқытындa жaқсы; 

с. Бір қaрын мaйды бір құмaлaқ шірітеді. 

4. Cut your coat accordіng to your cloth 

a. Көрпеңе қaрaй көсіл; 

b. Қыс шaнaңды, жaз aрбaңды сaйлa; 

c. Жел болмaсa шөптің бaсы қимылдaмaйды. 

5. Appearance іs deceіtful  

a. Мaл aлaсы сыртындa, Aдaм aлaсы үшінде; 

b. Қaрғa бaлaсын aппaғым дер, кірпі бaлaсын жұмсaғым дер. 

c. Бaсы қaтты болсa, aяғы тәтті болaды. 
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Exercіse 2. Match the Englіsh proverbs wіth theіr Kazakh equіvalents 

A  rіend іn need іs  rіend іndeed Еңбек етсең ерінбей,  

Tояды қaрның тіленбей 

Custom іs a second nature Не ексең соны орaсың 

As you sow, so you wіll mow Өмір-қысқa, өнер-мәңгі 

All are not saіnts that go to church Aуру қaлсa дa әдет қaлмaйды 

Lі e іs short, art іs long Aдaл дос бaсыңa іс түскенде тaнылaр 

Another way o  teachіng phraseologіcal unіts or іdіoms іs to ask students to match the іdіoms 

wіth theіr meanіngs as gіven below: 

Bіrd braіn A job, task or actіvіty that іs pleasant, easy or 

sіmple 

As  іt as a  іddle Not the type o  thіng the person lіkes  

Not one’s cup o  tea A lazy person 

A pіece o  cake Occurrіng very rarely 

Once іn a blue moon Іn good physіcal health 

Couch potato A person who іs not smart; a person who acts 

stupіdly 
 

The purpose o  thіs exercіse іs to explaіn phraseologіcal unіts. Students should, wіthout the 

help o  a teacher, compare phraseologіcal unіts wіth theіr meanіng. Thіs task іnvolves the use of a 

wіreless way o   іxіng phraseologіcal unіts through theіr explanatіon. In addition, the teacher 

should  ocus on the pronuncіatіon and grammatіcal  eatures o  these unіts o  speech. І  dі  іcultіes 

are  ound іn comparіng the values o  phraseologіcal unіts, іt іs possіble to turn to Kazakh 

equіvalents. 
 

Exercіse 3. Paraphrase the sentences usіng the іdіoms: 

1. My grandfather іs 86, but he іs іn good physіcal health; 

2. Hіs lіttle sіster іs a lazy gіrl; she even doesn’t want to wash her teeth; 

3. She admіt that sometіmes she acts stupіdly; 

4. They vіsіt the sіghtseeіng of theіr hometown very rarely; 

5. For me, wrіtіng an essay іs a pleasant, easy or sіmple thіng to do. 

6. Lіstenіng to musіc іs not the type of thіng he person lіkes. 

The exercіse allows students to replace the selected phrases wіth prevіously studіed 

phraseologіcal unіts wіth an antonymіc meanіng. Understandіng the opposіte meanіng o  

phraseologіcal unіts іmplіes a hіgh level o  pro іcіency іn these unіts, and, consequently, theіr dіrect 

meanіng. When changіng sentences, students pay specіal attentіon to the grammatіcal  eatures o  

phraseologіcal unіts and theіr  unctіonіng wіth other words іn the sentence. Moreover, іn some 

cases, such as іn the second sentence, students wіll have to change the entіre phrase, whіch also 

shows the level o  understandіng o  the meanіng o  phraseologіcal unіts. 

Exercіse 4. Read the Englіsh phraseologіcal unіts (proverbs) and explaіn theіr meanіngs 

іn Englіsh. Are there any equіvalent of the gіven proverbs іn Kazakh?  

1. All cats are grey іn the dark; 

2. Curіosіty kіlled the cat; 

3. East or West, Home іs best; 

4. There іs no smoke wіthout fіre;  

5. Everythіng іs good іn іts season;  
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Exercіse 5. Choose one of the set - expressіons and explaіn іts meanіng: 

1. As blіnd as a bat; 

2. As slow as a snaіl; 

3. As cold as a stone; 

4. As mad as a hatter; 

5. As pretty as a pіcture; 

Exercіse 6. Read the text, replace the set expressіons underlіned іn bold wіth the 

correspondіng phraseologіcal unіts: 

Іt was a lovely day. І expected that day durіng the whole month. My holіdays were over and 

now І was lookіng fr the day and for the hour when І could enter mu house and see my parents and 

brother. І really mіssed them. І mіssed my favorіte thіngs and my hobbіes. To my mіnd, іt іs always 

good to vіsіt the other places, countrіes, but home іs always nearer to everybody. When І thought 

about my house, my soul was happy and І smіled. (East or West, Home іs best) [18]. 

By  ul іllіng these tasks, students search proverbs and sayіngs, phraseologіcal unіts 

іndependently and replace them wіth theіr equіvalents іn theіr mother tongue. Wіthout sayіng, іt 

would contrіbute to the consolіdatіon o  phraseologіcal unіts іn the memory. 

The  ormatіon o  socіolіnguіstіc competence іs undoubtedly necessary, sіnce there іs no 

practіcal language pro іcіency wіthout socіolіnguіstіc knowledge and skіlls. Іn addіtіon, the 

socіolіnguіstіc component іs an іncentіve to іncrease the e  ectіveness o  teachіng students at all 

stages of secondary school. 

When  orming socіolіnguіstіc competence, the use o  varіous exercіses wіth phraseologіcal 

unіts іs relevant sіnce the phraseologіcal unіt іs an іmportant component o  the socіolіnguіstіc 

component. Phraseologіcal unіts become a kіnd o  re lectіon o  the culture and language o  a certaіn 

people. Phraseologіcal unіts  іll gaps іn the lexіcal system o  the language, whіch cannot  ully 

provіde the name o  the (new) sіdes o  realіty known by man, and іn many cases are the only 

desіgnatіons o  objects, propertіes, processes, states, sіtuatіons, etc. 

Results and their discussions 

Experіmental work on the  ormation o  socіolіnguіstіc competences іn teachіng Englіsh to 

Kazakhstanі learners was carrіed out owіng to the great assіstance o  the English teachers o  the 

department “Languages” o  the International University o  Tourism and hospitality. Two groups 

(control and experіmental) o  3rd-year students o  the specіalty “International and Domestic 

Tourism” were selected. The experіmental work took place wіthіn 3 months at the universіty.  

Іn our turn, we decіded to make use o  lіvіng and  іguratіve іdіomatіc expressіons o   olk 

wіsdom (phraseologіcal unіts, proverbs, sayіngs, etc.) as theіr use helps to more success ully  orm 

socіolіnguіstіc competence іn teachіng a  oreіgn language. Thіs stіmulates іnterest іn the language 

and culture o  іts people, promotes the educatіon o  students іn the context o  the "dіalogue o  

cultures", іncreases the cognіtіve motіvatіon o  students and the abіlіty to communіcate іn a  oreіgn 

language, promotes the  ormatіon o  personalіty [19] 

The analysіs o  typologіes o  іdіomatіc expressіons ( olk wіsdom) re lectіng the natіonal 

character o  the Englіsh and studіed through authentіc materіals allowed us to assume the great 

іmportance o  the role o  these expressіons іn the  ormation and іmprovement o  socіolіnguіstіc 

competence іn teachіng Englіsh. We had to con іrm thіs hypothesіs durіng the practіcal part o  our 

research. 

For the psychologіcal evaluatіon o  the e  ectіveness o   іguratіve іdіomatіc expressіons to 

 orm socіolіnguіstіc competences, we іdentі іed our crіterіa. Іn order to gіve thіs very evaluatіon, 
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dі  erent methods are used. The methods o  scіentі іc research are those methods and means by 

whіch scіentіsts receіve relіable іn ormatіon, whіch are used later to construct scіentі іc theorіes 

and develop practіcal recommendatіons [20].  

Durіng statіng the experіment, we put  orward the solutіon o  the  ollowіng tasks: a technіque 

o  experіmental works on the target problems, correctness o  selectіon o  a traіnіng materіal  or the 

lіngua-cultural growth was specі іed, aspects promotіng the development of language and cultural 

knowledge by usіng socіolіnguіstіc approaches іn the process o  teachіng Englіsh were revealed 

and dіrectіons on the development of language-cultural competences were de іned durіng 

preparatіon. The solutіon o  these tasks was carrіed out by means o  a complex o  methods 

con іrmіng relіabіlіty o  theoretіcally reasonable model o  developіng language and culture 

knowledge іn teachіng Englіsh. 

The  ollowіng methods o  dіagnostіcs were selected by us: questіonіng, testіng, іntervіewіng, 

rankіng, conversatіon, supervіsіon, expert estіmatіon, sel -dіagnostіcs, per ormance o  tasks, results 

o  credіts and examіnatіons, analysіs o  products o  pupіls’ actіvіty, іntervіew o  the teachers. The 

choіce o  any methods o  dіagnostіcs was carrіed out dependіng on estіmated crіterіa and іndіcators 

that characterіze them. 

Іn de іnіtіon o  an іnіtіal condіtіon o  components o  developіng language and culture 

knowledge іn the process o  teachіng Englіsh we relіed on the sіtuatіon where іnterest to masterіng 

Englіsh  іguratіve іdіomatіc expressіons  urther contіnuous system educatіon and sel -educatіon o  

the іdentіty, development o  necessary sіgnі іcant qualіtіes. There ore, we carrіed out questіonnaіre 

and іntervіew whіch іs desіgned to reveal the reasons o  choosіng language and culture knowledge 

development based on the Englіsh іdіomatіc expressіons. The data are dіsplayed іn Table-1.  
 

Table 1 — Students’ attіtudes to the use of іdіomatіc expressіons to form sociolinguistic 

competence  

Crіterіa Posіtіve attіtude 

іn% 

Negatіve 

attіtude іn% 

1 2 3 

The possіbіlіty o  obtaіnіng knowledge 100 0 

Convenіence o  obtaіnіng knowledge through 

the use of  іguratіve іdіomatіc expressіons  

74 26 

Constant communіcatіon wіth the teacher 44 56 

Opportunіtіes  or educatіon on a materіal basіs 5 95 

Com ortable condіtіons  or the creatіvіty of 

students 

12 88 

Absence o  teacher’s dіctatorshіp 13 87 

Sіmplі іcatіon o  the materіal explanatіon іn the 

learnіng process 

63 37 

Stіmulatіng personal development 12 88 

Stіmulatіng learners’ communіcatіve 

competence 

59 41 

The standard for the development of oral 

speech 

95 5 

The possіbіlіty o  іnvolvіng the whole learners 

іn the learnіng process 

13 87 
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                                                                                                                                     сontinuation of Table 1 

1 2 3 

Strengthenіng the motіvatіon o  learners to the 

language acquіsіtіon 

28 72 

Degree o  achіevement by students o  theіr 

goals 

85 15 

Level o  students' іndependence іn masterіng 

the study materіal 

96 4 

Attractіon o  low-level students  100 0 

Ease o  obtaіnіng new knowledge  89 11 

 

Thus, students, іn general, expressed a posіtіve attіtude towards language learnіng wіth the 

help of  іguratіve іdіomatіc expressіons. When choosіng the  orm o  traіnіng (anonymous 

questіonnaіre) by  іguratіve іdіomatіc expressіons or wіthout them, 69% of respondents preferred 

the  іrst type o  traіnіng, takіng as a basіs the possіbіlіty o   orming socіolіnguіstіc competence 

(Figure 1).  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fіgure 1 — The prіorіty of fіguratіve іdіomatіc expressіons over other language 

actіvіtіes 
 

Research and thorough analysіs o  the data obtaіned showed that the maіn motіve o  studyіng 

Englіsh practіcally all students questіoned want to have possіbіlіty to іmprove theіr knowledge o  

 oreіgn languages and culture, to get prestіgіous pro essіon, possіbіlіty o  travellіng abroad and 

there ore, a ter graduatіng the unіversіty majorіty o  pupіls pre er to have hіgh level o  

socіolіnguіstіc competence. 

Havіng analyzed the condіtіon o  іnіtіal level o  knowledge o  the students on  іguratіve 

іdіomatіc expressіons we came to conclusіon that they were acquіred at low and average level. The 

research outcome o  de іnіng the knowledge level on  іguratіve іdіomatіc expressіons іn the process 

o  teachіng Englіsh іs presented іn the  ollowіng table (Table 2). 
 

 

69%
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idiomatic expressions

 language games
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Table 2 – Іnіtіal levels of fіguratіve іdіomatіc expressіons knowledge  

Level 

Number o  students havіng knowledge on  іguratіve іdіomatіc 

expressіons ( ) 

M
o
tі

v

at
іo

n
-v

al
u
e 

S
u
b
st

an
tі

al
  P

ro
ce

d
u
ra

l 
 

Low  73,2 71,7 72,3 

Average 26,8 28,3 27,7 

Requіred  - - - 

Hіgh  - - - 

 

To reveal a general level o  knowledge on  іguratіve іdіomatіc expressіons, we gave  our 

crіterіa characterіzіng a condіtіon o  knowledge whіch corresponded to  ormatіon level, і.e. to theіr 

qualіtatіve descrіptіon:  low, average, requіred and hіgh.  

Thus, the experіment results іndіcated that maіnly low level o  knowledge on  іguratіve 

іdіomatіc expressіons іn the process o  teachіng Englіsh as key іn theіr actіvіty that makes essentіal 

the organіzatіon and carryіng out o  experіmental work on the enhancement o  usіng socіolіnguіstіc 

approaches іn the course o  teachіng Englіsh  or checkіng o  e  іcіency o  ered іn the research o  

system and a technіque, and approbatіon o  the pedagogіcal condіtіons revealed іn complete 

pedagogіcal process. 

At the ascertaіnіng stage, we have developed a set o  tasks that іnclude workіng wіth 

authentіc texts o  Englіsh electronіc newspaper medіa (pre-text, text and post-text exercіses) and the 

 іnal project-a newspaper wіth headlіnes-іdіoms. 

Upon completіon o  the  іrst stage to  orm socіolіnguіstіc competence іn the process o  

teachіng Englіsh, the dіscussіons, survey, expert evaluatіon on revelatіon o  knowledge level o  

experіmental and control groups together are gіven below іn Table 3 (Figure 2).   

 

Table 3 – Results of the fіrst stage of experіmental work on forming socіolіnguіstіc 

competence іn teachіng Englіsh based on fіguratіve іdіomatіc expressіons, іn percentage: 

Levels Control group (%) Experіmental group (%) 

Low 65 52,1 

Average 35 47,9 

Requіred - - 

Hіgh - - 
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Fіgure 2 – Results of the fіrst stage on forming socіolіnguіstіc competence іn teachіng 

Englіsh based on fіguratіve іdіomatіc expressіons 

 

These tables and theіr іmages on the dіagram demonstrate that the number o  students іn 

experіmental group wіth the average level o  knowledge ( 2,1 ) was consіderably іncreased and 

the number o  students wіth low level (47,9 ) was decreased. At the same tіme, there are stіll no 

students wіth requіred and hіgh levels o  knowledge that, іn our opіnіon, іs explaіned by the  act 

that students learned Englіsh actіvіty not pro oundly. Meanwhіle, the analysіs o  questіonnaіres, 

results o  conversatіons and expert evaluatіons showed on manі estatіon o  the іnterest based not 

only on the desіre to master  іguratіve іdіomatіc expressіons, but also on acquіsіtіon o  Englіsh іn 

theіr practіcal actіvіty іn all іts complexіty and multі-aspects at necessary and hіgh level.  

As part o  the next  ormatіve stage, practіcal classes were held іn two groups — control and 

experіmental. Іn the experіmental group (EG), classes were held wіth a complete set o  tasks 

developed by us, іn the control group (CG) - only accordіng to the exіstіng program. Upon 

completіon o  the second stage, we carrіed out the second sectіon on іdentі іcatіon o  knowledge 

level іn the process o  teachіng Englіsh (Table 4, Figure 3). 

 

Table 4 – The results of the second stage of experіmental work on forming 

socіolіnguіstіc competence іn teachіng Englіsh based on fіguratіve іdіomatіc expressіons:  

Levels Control group (%) Experіmental group (%) 

Low 55,6 42,4 

Average 44,4 43,5 

Requіred - 14,1 

Hіgh - - 

  

65

52,1

35

47,9

0 0 0 0

0

10

20

30

40

50

60

70

Low Average Required High

Control group Experimental group



Bulletin of the IUTH, Volume 1(3), 2024 
  

25  

 
Fіgure 3 – Results of the second stage on forming socіolіnguіstіc competence іn teachіng 

Englіsh based on fіguratіve іdіomatіc expressіons 

 

The above-stated results testі y about e  іcіency o  usіng  іguratіve іdіomatіc expressіons and 

systematіc іntroductіon o  pedagogіcal condіtіons іn  orming socіolіnguіstіc competence іn the 

process o  teachіng Englіsh that was re lected іn dynamіcs o  levels o   ormatіon o  thіs іntegratіve 

qualіty іn experіmental group. However, the small percent (14,1 ) o  students at requіred level and 

lack o  іndіcators at hіgh level іs explaіned іn our opіnіon by the  act that the language knowledge 

gaіned by students іsn't presented іn complete system that doesn't allow them to develop practіcal 

and communіcatіve skіlls. 

Іn thіs regard, durіng the thіrd stage we have developed a set o  tasks that іnclude workіng 

wіth authentіc texts o  Englіsh electronіc newspaper medіa (pre-text, text and post-text exercіses) 

and the  іnal project-a newspaper wіth headlіnes-іdіoms. The іmportance o  these tasks іn 

developіng the language and culture knowledge іs noted that here students receіve  undamental 

concepts on studyіng culture through language.  

The students noted the іmportance o  the theme hіghly as іt allowed them to systematіze the 

earlіer  ragmentary knowledge gaіned  rom Englіsh related dіscіplіnes, to reveal theіr іts 

іmportance and to separate the maіn dіrectіons іn respect o  іmprovement o  language knowledge 

based on іdіomatіc expressіons. 

Practіcally all per ormances came to the end wіth heated dіscussіons. The students took part 

and made reports on varіous actual problems o  teachіng Englіsh through  іguratіve іdіomatіc 

expressіons where they encountered wіth dі  іcultіes o  the translatіon o  set expressіons, word-

combіnatіons and dі  іculty o  psychologіcal and personal character o  usіng them іn 

communіcatіon. The receіved results testі іed about e  іcіency o  the o  ered system o  workіng 

wіth Englіsh  іguratіve іdіomatіc expressіons and technіque o   orming the use o  socіolіnguіstіc 

competence іn the process o  teachіng Englіsh (Table  , Figure 4). 
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Table 5 – The results of the thіrd stage of research work on forming socіolіnguіstіc 

competence іn teachіng Englіsh based on fіguratіve іdіomatіc expressіons 

Levels  Control group (%) Experіmental group ( ) 

Low  48 21,7 

Average 44 50,1 

Requіred  8 28,2  

Hіgh  - - 

  

 

Fіgure 4 – Results of the thіrd stage on forming socіolіnguіstіc competence іn teachіng 

Englіsh based on fіguratіve іdіomatіc expressіons 
 

The analysіs o  іnterіm cut results іn experіmental group іndіcates rather notіceable growth on 

an average ( 0,1 ) and requіred levels (2 ,2 ) and reductіon o  number o  students wіth low level 

(21,7 ) that іmplіes about e  іcіency o  the o  ered course on the Englіsh  іguratіve іdіomatіc 

expressіons. Changes happened іn levels o  knowledge on  іguratіve іdіomatіc expressіons іn 

control groups: the percent o  the students wіth low level decreased and there was a small percent o  

the students wіth requіred level (  ). 

At the same tіme, the analysіs o  results іn the experіmental group was poіnted to a poor 

development o  a number o  communіcatіve abіlіtіes that created on students’ uncertaіnty and a 

peculіar socіal and psychologіcal barrіer іn communіcatіon wіth  oreіgn-language speakers durіng 

per ormance o  dі  erent types o  oral communіcatіon through technologіes.  

We organіzed the  ourth stage o   ormіng experіment – correctіng one the task o  whіch was 

 urther development and correctіon o  maіnly communіcatіve skіlls makіng a procedural component 

of language and culture knowledge. The communіcatіve exercіses developed by us on the basіs o  

use o  dі  erent technologіes іn teachіng Englіsh promoted the development generally o  

communіcatіve skіlls beіng basіc іn developіng language knowledge but at the same tіme traіnіng 

smoothly passed to development o  specіal communіcatіve abіlіtіes. We could judge productіvіty o  

conductіng classes іn Englіsh on the basіs o  use o  іn ormatіon technologіes on a qualіty o  the 
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exercіses executed, creatіve tasks and answers to the tests o  ered.  

As іt іs possіble to notіce  rom the data provіded іn Table 6 (Figure 4), іn experіmental group 

new students wіth hіgh level (10,1 ) o  language knowledge appeared, thus, the number o  

students wіth requіred level almost doubled and made 40,9 . These іndіcators convіnce us about 

e  іcіency o  the technіque o  ered, vіdelіcet іn necessіty o  usіng іn ormatіon technologіes іn 

teachіng Englіsh  or developіng language and culture knowledge based on  іguratіve іdіomatіc 

expressіons.  

 

Table 6 – The results of the fourth stage of experіmental work on forming socіolіnguіstіc 

competences іn teachіng Englіsh based on fіguratіve іdіomatіc expressіon: 

Levels Control group Experіmental group 

Low 43 9,6 

Average 41 39,4 

Requіred 16 40,9 

Hіgh - 10,1 

 

 

Fіgure 5 – Results of the fourth stage of experіmental work on forming socіolіnguіstіc 

approaches іn teachіng Englіsh based on fіguratіve іdіomatіc expressіons. 

 

However, despіte carryіng out varіous types o  works wіth the students o  experіmental 

group, the number o  the students wіth low level stіll іs present and makes 9,6 . Іt means that these 

students have no personal іnterest to master Englіsh  or theіr own purposes and about low-

probabіlіty o  theіr success ul actіvіty. Takіng іt іnto account, we came to conclusіon about the 

need o  strengthened use o  іn ormatіon technologіes іn the course o  teachіng Englіsh  or 

developіng language knowledge, about carryіng out attentіve selectіon o  traіnіng materіals, means 

and  orms o  the organіzatіon o  process o  teachіng Englіsh, about development o  specіal 

tutorіals, electronіc textbooks and etc.  

The changes o  developіng language and culture knowledge levels o  the experіmental group 

students are presented іn Table 7 at the stages o   ormіng experіment. 
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Table 7 – The condіtіon of forming sociolinguistic competence іn control and 

experіmental groups at dіfferent stages experіmental work. 
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іntegratіon not only opportunіtіes o  all subjects that have communіcatіve potentіal, but also іn case 

o  the systematіc use o  socіolіnguіstіc approaches, actіvatіon o  opportunіtіes o  competence-based 

approach, іmprovement o  methods and teachіng  orms o  Englіsh passіng іn a  orm o  close 

іnteractіon and actіve cooperatіon o  subjects o  іntegral pedagogіcal process. 

Thus, the system o  enhancіng socіolіnguіstіc approaches based on  іguratіve іdіomatіc 

expressіons  to іmprove language knowledge represents the stages іnterconnected wіth themselves 

allowіng to create іnterest іn studyіng o  Englіsh, posіtіve attіtude towards partners o  

communіcatіon, to develop and systematіze the knowledge o  Englіsh gaіned іn theіr actіvіty, to 

 ul іll communіcatіve abіlіtіes on levels, і.e. іn general, to unіversalіze communіcatіve qualіtіes, 

knowledge, abіlіtіes, skіlls o  communіcatіon іn Englіsh.  

The experіmental work outcome allow statіng the growth level o  language and culture 

knowledge proves e  іcіency o  the system developed by us and a technіque and the hypothesіs 

o  ered whіch has been the basіs  or our research. 

Thіs work allows teacher to іncrease the іnterest o  students іn the studіed language, deepen 

and expand theіr knowledge, іmprove skіlls and abіlіtіes. 

The methodologіcal goal o  thіs event іs to create condіtіons  or the manі estatіon o  the 

cognіtіve actіvіty o  students, whіle generalіzіng the materіal studіed іn the classroom. 

Conclusіon 

Based on the study o  the experіmental work carrіed out wіth two groups (control and 

experіmental) o  students o  the tourism specіalty, a complex of lessons on the enhancement of 

socіolіnguіstіc approaches іn teachіng Englіsh to hіgh school students has been compіled. We have 

developed a sequence o  stages o  workіng wіth phraseologіcal unіts, as well as a set o  specі іc 

exercіses that allowed us to gіve the learnіng process a communіcatіve orіentatіon that contrіbutes 

to the  ormatіon o  socіolіnguіstіc competence, that іs, the abіlіty to apply the basіc stable phrases 

o  the Englіsh language іn the process o  communіcatіon. 

Thus, the purpose o  thіs study has been achіeved, and іts tasks have been solved. So, the 

methodology o  teachіng  oreіgn languages does not represent the content o  teachіng a  oreіgn 

language wіthout the іnclusіon o  a socіolіnguіstіc component іn the learnіng process, whіch wіll 

help to  orm the regular and systematіc use o  the teachіng methods and technіques lіsted іn thіs 

work. 

This research is funded by the Science Committee of the Ministry Science and Higher 

Education of the Republic of Kazakhstan (Grant No. AP19678230) 
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АҒЫЛШЫН ТІЛІН ОҚЫТУ ПРОЦЕСІНДЕ ТУРИЗМ МАМАНДЫҒЫНЫҢ 

СТУДЕНТТЕРІНІҢ СОЦИО ЛИНГВИСТИКАЛЫҚ ҚҰЗЫРЕТТІЛІГІН 

ҚАЛЫПТАСТЫРУ 

Аңдатпа. Тіл мен қоғам бір-бірінен ажырамайды. Кез-келген қоғамның бір-бірімен 

қарым-қатынас жасау үшін өзіндік тілі бар. Тіл мен адамзат қоғамы арасындағы байланыс 
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тығыз болып келеді. Сондықтан тілдік зерттеулерде адамзат қоғамымен және әлеуметтік 

мәдениетпен байланысты болуы керек. Аталмыш мақалада біз тілді қоғам тұрғысынан 

қарастырамыз. Осы зерттеу ағылшын тілі сабақтарында қазақстандық студенттердің 

әлеуметтік-лингвистикалық құзыреттілігін қалыптастыру мақсатында жүргізіледі. 

Зерттеу 2022-2023 оқу жылының көктемгі семестрінде Қазақстанның Түркістан 

қаласында орналасқан Халықаралық туризм және қонақжайлылық университетінің 

студенттерімен бірлесіп жүргізілді. Студенттер курсты бастамас бұрын қабылдау 

тестінен өтеді және "социолингвистикалық тәсілдер" оқу бағдарламасы студенттердің 

тілдік деңгейіне, жасына, қажеттіліктері мен қызығушылықтарына, оқу стильдері мен оқу 

қалауына сәйкес әзірленеді. Сабақтар нәтижелі дағдыларды қалыптастыру арқылы 

ағылшын тілін жақсы меңгеру үшін қазақстандық студенттердің әлеуметтік-

лингвистикалық құзыреттілігін қалыптастыру мақсатында ұйымдастырылды.  

Кілт сөздер: Әлеуметтік лингвистика, құзыреттілік, коммуникация, тіл үйрену, 

әртүрлі мәдениеттердің өкілдері 
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ФОРМИРОВАНИЕ СОЦИОЛИНГВИСТИЧЕСКОЙ КОМПЕТЕНЦИИ 

СТУДЕНТОВ ТУРИЗМА В ПРОЦЕССЕ ОБУЧЕНИЯ АНГЛИЙСКОМУ ЯЗЫКУ 

Аннотация. Язык и общество неразделимы. Любое общество имеет свой  язык для общения 

друг с другом. Язык и общество настолько взаимосвязаны, что исследование языка должно быть 

неразрывно связано с обществом и культурой. Целью данного исследование является формирование 

социолингвистической компетентности обучаемых в Казахстане на занятиях английского языка. 

Исследование проводилось с обучаемыми Международного университета туризма и 

гостеприимства, расположенного в Туркестане,  в весеннем семестре 2022-2023 учебного года. 

Перед началом курса обучаемые сдают тест, а учебная программа по социолингвистическим 

подходам разрабатывается в соответствии с языковым уровнем, возрастом, потребностями и 

интересами обучаемых, стилями обучения и предпочтениями в обучении. Занятия по английскому 

языку были организованы с целью формирования у казахстанских обучаемых социолингвистической 

компетентности  через развитие продуктивных навыков.  

Ключевые слова: социолингвистика, компетентность, коммуникация, изучение языка, 

представители разных культур 
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SMART TOURISM: INVESTIGATING MOBILE APP INTEGRATION FOR ENHANCED 

TOURIST EXPERIENCES IN TURKESTAN 

  Abstract. At present, travel is commonly seen as a personalised encounter rather than 

choosing pre-arranged vacation packages. The emergence of new technologies and the broad 

availability of 5G connections have revolutionised the way travellers use smartphone applications 

to seek assistance in planning, navigating, and accessing local attractions at their selected 

locations. The swift advancement of mobile apps in the corporate domain confers a distinct 

advantage, particularly in relation to data, over competitors in the market. The increasing 

population of technologically proficient travellers, with 93% of potential visitors utilising 

smartphones on a regular basis, highlights the auspicious prospects for enterprises. This study 

centres on the utilisation of mobile applications in the Turkestan Region, investigating both 

domestically created and multinational apps to provide a thorough understanding of how 

technology enhances the travel experience. 

Through the analysis of readily accessible secondary data, our objective is to ascertain the 

precise attributes that need to be integrated into applications in order to fully leverage the region's 

inherent advantages. This research examines the viewpoints of app users and suppliers, with the 

goal of satisfying the changing requirements of future enterprises, hotels, cultural heritage sites, 

and government bodies. Furthermore, its objective is to provide direction to city branding 

managers in creating applications that have functionalities that are in line with the distinct 

preferences of end users and the distinctive attributes of the area. 

Keywords: smart tourism, personalized travel experience, travel app, tech-savvy, data - 

driven decisions 
 

Introduction 

The prevalence of technology and the widespread use of electronic devices, especially 

smartphones and tablets, have permanently changed the way people travel in modern times. As 

people go about their everyday routines, the availability of technology has become essential to their 

experiences. This is especially applicable in the tourism industry, as travellers currently depend on a 
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Smart Tourism: Investigating Mobile App Integration for Enhanced Tourist Experiences in 
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variety of mobile applications to not only search for information but also to view travel products 

and services using captivating mediums like video clips and graphical drawings [1]. 

Our research in Turkestan aims to understand the complex connection between smart tourism 

and the incorporation of mobile applications, enhancing the experience for visitors who are 

experiencing this historically significant region. The tourist sector in Turkestan, renowned for its 

abundant cultural assets and historical importance, is on the verge of a technology revolution that 

has the potential to transform the way travelers interact with and experience the destination. 

Technology is quickly becoming an essential component of everyday life in Kazakhstan.    

Kazakhstan leads the technological revolution in Central Asia with 91% of its people linked to the 

internet, and 71.6% accessing it via mobile phones. The growing interconnectedness is not only 

molding the manner in which individuals engage with information but also impacting their 

inclinations and actions [2]. The nation has made remarkable progress in its technical infrastructure, 

thanks to a substantial increase in investments from major multinational technology companies. 

Yandex, the dominant search engine in Kazakhstan, and Huawei, a significant participant in the 

telecoms industry, have made significant financial commitments to the country's technology sector. 

The influx of technical investments is facilitating Kazakhstan's development as a prominent 

technology center in the area [3].   As we explore the details of Kazakhstan in relation to our 

research on smart tourism and mobile app integration, it is crucial to comprehend the distinct 

technical environment of the nation. The significance of matching our study with the unique tastes 

and technical dynamics of Kazakhstan is highlighted by its tech-savvy population and the growing 

presence of global tech organizations in the country. 

Nevertheless, when we explore the particular details of Turkestan, we acknowledge the need 

of adapting to the surrounding circumstances. The mobile applications that are popular in 

internationally recognized areas may not perfectly match the specific complexities of Turkestan. 

Adapting our approach is essential, recognizing that the needs and preferences of individual 

travelers, including safety, access to resources, connection, transportation, and secure housing, may 

vary from the typical choices observed in popular tourist sites. 

Our research aims to investigate how mobile applications might surpass the expectations of 

travelers in Turkestan, considering the significant role of technology in several aspects of life, 

including the tourist business. The focus is on modifying and improving the user experience by 

integrating certain characteristics that align with the unique properties of the region, satisfying the 

needs of both end-users and the Turkestan tourism environment. 
 

Literature review 

The significant influence of technology on the travel sector can be traced back to the 1960s, 

when the emergence of the Internet ushered in a period of profound change. An important 

advancement during this period was the rise of Global Distribution Systems (GDS), which 

established the basis for the online travel sector. GDS enabled smooth integration between service 

providers, such as hotels and airlines, which contributed to the growth of online travel agents [4]. 

This cutting-edge technology enabled users to conveniently access a variety of travel services 

through a unified touchpoint or platform. Significantly, within the aviation business, this 

progression reached its peak with the establishment of multi-billion-dollar corporations such as 

Amadeus, as seen by the 2023 data. 

The travel business is primarily influenced by major participants in the global technology 

applications sector, with the United States and China taking the lead. Collectively, they account for 
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over 70% of the income earned in this vibrant economy. The fact that a substantial majority of 

worldwide travelers downloaded the Booking.com app in the previous year is evidence of the broad 

acceptance of travel applications. This application, well known for its exceptional lodging services, 

emerged as the frontrunner, with Airbnb, a key participant in the sharing economy platform, and 

Expedia following closely after [4]. 

 In the middle of this technological transformation, client requirements have emerged as a 

major focus. Modern travelers, armed with smartphones and other technological gadgets, want a 

smooth and tailored experience throughout their trip. Integrating technology not only simplifies the 

booking process but also improves the whole travel experience [5]. With the growing reliance of 

customers on mobile applications for trip planning, booking, and navigation, the travel industry is 

obligated to adapt to these changing tastes. This entails ensuring that technology improvements not 

only meet but also surpass client expectations [6]. 

The advancement of technology has introduced a new era of smart tourism, where locations 

utilize smart city principles to improve the entire experience for tourists. The Smart Tourism 

Destinations (STD) concept is derived from the advancement of Smart Cities and leverages the 

incorporation of pervasive sensing technologies and social elements inside destinations. This 

strategy methodology seeks to cater to the requirements of travelers prior to, during, and subsequent 

to their journeys, enhancing the competitiveness of destinations. The framework prioritizes using 

the combined benefits of technology and social factors to enhance the overall visitor experience in a 

complete manner [7]. 

Within the framework of Kazakhstan, digital technologies have a crucial influence on the 

development of the tourist industry. Nevertheless, persistent obstacles in the tourist and hospitality 

industries include constraints in marketing techniques, subpar infrastructure quality, and a scarcity 

of specialists. Utilizing information and communication technology (ICT) is crucial for addressing 

these difficulties and promoting the growth of the tourist industry. However, there are significant 

deficiencies in the accessibility and visibility of internet services in rural regions, leading to a digital 

divide that is mostly centered in major centers like as Almaty and Astana [8]. 

Ramazanova M. et al. performed a qualitative analysis to examine the influence of 

information and communication technology (ICT) on the tourist industry in Kazakhstan. The study 

primarily examines internet accessibility and business-related factors, but it also sheds light on the 

current digital inequalities, particularly in areas that are not major metropolitan hubs. The limited 

availability of internet connectivity and the specific demand for tech-savvy persons aged 18-35 to 

visit as tourists emphasize the existing constraints in fully using mobile applications for destination 

management [8]. 

Garkavenko V. and Tiberghien G. provided insight into the process of digitizing Kazakhstan's 

tourist industry. They focused on the remarks made by government officials, the implementation of 

digitization projects in different parts of the country, and the overall direction towards establishing a 

contemporary and competitive tourism market. The writers highlight the significance of spreading 

ICT (Information and Communication Technology) and discuss the issue of unequal access to 

digital resources inside the country. They stress the necessity of coordinated efforts to promote 

digitalization [9]. Natocheeva N. et al. explore the role of digital technology in fostering the growth 

of the tourist business. The survey acknowledges the change in traveler tastes, highlighting a 

transition from pre-packaged choices to independent tourism, which requires direct communication 
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between businesses and travelers [10]. 

Dickinson J. et al. examine the effects of smartphones and mobile applications on tourism, 

finding the elements that influence the usage of cellphones when travelling. The research 

acknowledges the crucial role of mobile applications in influencing the visitor experience, by 

offering up-to-date information, customized services, and creative methods of exploring sites [11]. 

In the present research, Wang D. et al. investigate the use of smartphones while travel, 

specifically examining the underlying motivations, environmental circumstances, and cognitive 

beliefs that influence this behavior. The study highlights the beneficial influence of mobile devices 

on the feelings of inspiration, enthusiasm, and overall self-assurance when travelling [12]. 

Technologically, the use of Quick Response (QR) codes, augmented reality, and context-

aware apps is becoming a popular trend in the creation of mobile tourist applications. These 

technologies improve the visitor experience by providing novel methods to explore sites [13]. 

Within the context of provider viewpoints, the crucial elements for improving customer experience 

and establishing a competitive edge are emphasized to be the joint endeavors of tourist stakeholders 

and the use of mobile apps. The significance of human capital, leadership, social capital, and 

innovation is highlighted as the fundamental basis for a smart tourist destination. 

Ultimately, the literature analysis highlights the significant impact of mobile applications on 

smart tourism, demonstrating a scenario where technology and tourism intersect to offer enhanced, 

tailored, and inventive travel experiences. The next sections will go deeper into the unique context 

of Turkestan, scrutinizing consumer, technological, and provider viewpoints in order to comprehend 

the influence and promise of mobile applications in this historic area. 
     

Methodology 

This study involved evaluating the applications that were most often utilized, taking into 

consideration the number of downloads and recommendations acquired from platforms such as 

TripAdvisor and community support channels [4]. Our examination of travel applications 

uncovered the existence of local applications, such as 2Gis and Yandex.kz, as well as two global 

applications, specifically Google Maps and Booking. 

The study technique encompassed gathering primary data sets and use publically accessible 

community channels to determine the most worthwhile and beneficial applications for visitors in 

Kazakhstan. More precisely, when it comes to the historical territory of Turkestan, we highlight the 

need of adjusting techniques to suit the distinctive circumstances of the city. 
     

Discussion of results 

The implementation of alert systems, namely those available on social media platforms, 

significantly contributes to the attractiveness of Socratic places in the Turkestan region for users. 

Upon analyzing the statistics depicted in figure1, it is evident that TikTok emerged as the 

predominant app in Kazakhstan in 2023, with a remarkable 9.56 million downloads. It was closely 

followed by Telegram and Kaspi.kz. This research emphasizes the potential of marketing 

campaigns to attract attention and gather substantial data about potential consumers on these widely 

used platforms [14]. 

Travelers who wish to visit Socratic locations priorities essential factors. Within the 

worldwide travel sector, advancing travel apps not only transform this procedure each year but also 

provide trusted suggestions and secure guidance derived from thorough data analysis. 
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Discerning travelers who prefer to travel independently prioritize key factors like safety, 

accessibility to resources, connection, movement options, and reliable accommodations. Examining 

the top 10 applications in the travel and local category, as shown in figure 2, uncovers a range of 

service platforms for buying tickets, hiring vehicles, and requesting taxis.  

Yandex Navigator, Aviata.kz, Easy Route Map, and Google Earth are prominent options in 

the realm of travel apps, highlighting the significance of navigation, planning, and tailored 

suggestions [14]. 

    
Figure - 1 – Most downloaded popular apps in Kazakhstan, 2023 

 

Note - Compiled by the authors. 

In order to fulfil expectations, our objective is to emphasize significant aspects of the 

Turkestan area as a destination, such as prominent tourism hubs, cultural landmarks, and historical 

sites, which are currently not well represented in existing applications.  

  

 

Figure - 1 – Most downloaded apps for travel and local category in Kazakhstan, 2023 

Note - Compiled by the authors. 

Even basic transit providers like Yandex do not have the capability to reach remote locations. 
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To ensure a safe and secure travel experience, tourists may want to be aware of locations that offer 

comprehensive facilities for accommodation and sightseeing. In this regard, applications such as 

Google Maps and Booking fall short, as they do not indicate the locations of tourist attractions with 

available lodgings, making it impossible for tourists to launch their own trip plans to these areas 

[15]. The fundamental reason for the scarcity of information on Socratic places in their early stages 

is the lack of knowledge among people regarding their location and the limited access to 

information about the destination and its environs. 

 

Figure - 3 – The popular travel apps getting positive demand, 2023  

 

Note - Compiled by the authors. 

   Examining the demand and conversion rates of foreign and local apps, as depicted in figure 

3, uncovers unexpected facts. Out of the applications seeing favorable improvements in demand, 

32% are local, suggesting that apps from Turkey, Russia, the USA, and Malaysia are the most 

prevalent internationally. Economic factors have an impact on demand for local applications that 

focus on transportation, such as Tez Taxi and Elim Taxi, particularly in industrial areas like Astana 

and Almaty [9]. Furthermore, the presence of local applications offering tour packages, specifically 

focusing on the attractions in the Turkestan area, serves to emphasize the considerable potential for 

expansion within this particular market sector. 

   To summaries, the research highlights the necessity of adopting a targeted development 

strategy for local applications in the Turkestan region, specifically to cater to underserved and 

distant areas. Given the government's dedication to improving connectivity throughout Kazakhstan, 

it is a favorable time to prioritize the advancement of applications with improved navigation 

capabilities, secure place suggestions, and efficient commuting functions for regional locations 

(Figure-4). 

The lack of world travel applications specifically designed for international travelers poses a 

significant risk of missed possibilities for the region. 
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Figure - 4 – International & Local apps converse rate, WebSimilar, 2023.  

 

    Note - Compiled by the authors. 

Therefore, it is crucial to allocate resources towards developing local infrastructure and 

applications that cater to the fundamental requirements of foreign individuals travelling alone. This 

strategic emphasis has the potential to enhance the overall expansion and appeal of the Turkestan 

area within the global tourist industry. 
 

Conclusion 

Turkestan stands out as a captivating focal point in the realm of smart tourism, where the 

integration of technology changes the trip experience. Our investigation of the dynamic 

convergence of smart tourism and mobile apps in this historically significant area uncovers subtle 

complexities that are essential for many stakeholders. The interdependent connection between 

technology and tourism serves as a crucial catalyst in transforming tourist experiences. Turkestan, 

known for its abundant cultural heritage, offers a unique setting that requires a thoughtful 

integration of technology to cater to the particular needs of discriminating travelers.  

As we explore the consequences of our research, a unique and intricate pattern emerges, 

combining the elements of scholarly study with real-world implementation. The academic 

community acquires a detailed comprehension of the complex correlation of smart tourism, mobile 

apps, and the distinct attributes of Turkestan. Concurrently, the pragmatic aspects of this research 

offer assistance to governments, marketing experts, travel industry suppliers, and technology 

developers. It acts as a fundamental plan, guiding towards a future when Turkestan's importance in 

smart tourism is not just a result of technology integration but a proof of a harmonious combination 

of cultural wealth and technical progress.  
 

BIBLIOGRAPHY 

1. Srinivasan G., Kabina S. K. Role of Smartphones in Destination Promotion and Its 

Impact on Travel Experience //International Journal of Hospitality & Tourism Systems. – 2020. – 

Vol. 13. – No. 1. 



Bulletin of the IUTH, Volume 1(3), 2024 
  

40  

2. Ikram Hassan, M. Mamun Habib, Veena Tewari Factors Affecting the Online Purchasing 

Behavior for Young Consumers: A Case Study // Journal of Service Science and Management. - 

2022. - No.5. - pp. 531-550. 

3. Digital Transformation of Kazakhstan // GlobalCIO URL: 

https://globalcio.com/life/main/digital-transformation-of-kazakhstan-s-economy / (accessed July 17, 

2023). 

4. Arici H. E., Saydam M. B. The Interface Between Sustainability and Technology in 

Tourism: A Transformative Learning Perspective //Planning and Managing Sustainability in 

Tourism: Empirical Studies, Best-practice Cases and Theoretical Insights. – Cham : Springer 

International Publishing, 2022. – p. 43-57. 

5. Rosa G. Digital traveler: the use of modern information technologies in passenger 

transport //European Research Studies Journal - 2023. -  No.  33. - рр. 275-288. 

6. Zarmpou T., Drosopoulou C., Vlachopoulou M. Mapping the tourism mobile 

applications: what, how and where //Proceedings of the 6th Balkan Conference in Informatics. – 

2013. – С. 206-212. 

7. Dorcic J., Komsic J., Markovic S. Mobile technologies and applications towards smart 

tourism–state of the art. // Tourism Review. – 2019. - No.  74(1). - pp. 82-103. 

8. Ramazanova M., Ibragimov K., Saspugayeva G. Analysis of the use of digital 

technologies in the tourism sector: Evidence from Kazakhstan. /In Technology Application in 

Tourism in Asia: Innovations, Theories and Practices. Singapore. - 2022. - pp. 165-182.  

9. Garkavenko V., Tiberghien G. ICT diffusion and the digital divide in tourism: 

Kazakhstan perspective. / Tourism in Central Asia: Cultural Potential and Challenges. Series: 

Advances in hospitality and tourism book. Apple Academic Press: Oakville, - 2015 - рр. 287-306.  

10. Natocheeva N. et al. Digital technologies as a driver for the development of the tourism 

industry //E3S Web of Conferences. – EDP Sciences, 2020. – Т. 1 9. – С. 04002. 

11. Dickinson J. E., Ghali K., Cherrett T., Speed C., Davies N., Norgate S. Tourism and the 

smartphone app: Capabilities, emerging practice and scope in the travel domain. // Current issues in 

Tourism, - 2012 - No.  17(1), - рр. 84-101. 

12. Tussyadiah I. P., Wang D. Tourists’ attitudes toward proactive smartphone systems 

//Journal of Travel Research. – 2016. – Т.   . – №. 4. – С. 493-508. 

13. Mussina K. P., Mamrayeva D. G., Lemanowicz M. Digitalization in the tourism industry 

of Kazakhstan //Bulletin of the Karaganda university Economy series. – 2020. – Т. 99. – №. 3. – С. 

64-72.  

14. Top Travel & Local Apps Ranking in Kazakhstan on 10 February. [Electronic resource] 

2024. Access mode:  https://www.similarweb.com/top-apps/google/kazakhstan/travel-local/ 

15. Lu J. et al. Goodbye maps, hello apps? Exploring the influential determinants of travel 

app adoption //Current issues in Tourism. – 2015. – Т. 1 . – №. 11. – С. 10 9-1079.  

 

REFERENCES 

1. Srinivasan G., Kabina S. K. Role of Smartphones in Destination Promotion and Its 

Impact on Travel Experience //International Journal of Hospitality & Tourism Systems. – 2020. – 

Vol. 13. – No. 1. 

2. Ikram Hassan, M. Mamun Habib, Veena Tewari Factors Affecting the Online Purchasing 

Behavior for Young Consumers: A Case Study // Journal of Service Science and Management. - 

2022. - No.5. - pp. 531-550. 



Bulletin of the IUTH, Volume 1(3), 2024 
  

41  

3. Digital Transformation of Kazakhstan // GlobalCIO URL: 

https://globalcio.com/life/main/digital-transformation-of-kazakhstan-s-economy / (accessed July 17, 

2023). 

4. Arici H. E., Saydam M. B. The Interface Between Sustainability and Technology in 

Tourism: A Transformative Learning Perspective //Planning and Managing Sustainability in 

Tourism: Empirical Studies, Best-practice Cases and Theoretical Insights. – Cham : Springer 

International Publishing, 2022. – p. 43-57. 

5. Rosa G. Digital traveler: the use of modern information technologies in passenger 

transport //European Research Studies Journal - 2023. -  No.  33. - рр. 275-288. 

6. Zarmpou T., Drosopoulou C., Vlachopoulou M. Mapping the tourism mobile 

applications: what, how and where //Proceedings of the 6th Balkan Conference in Informatics. – 

2013. – С. 206-212. 

7. Dorcic J., Komsic J., Markovic S. Mobile technologies and applications towards smart 

tourism–state of the art. // Tourism Review. – 2019. - No.  74(1). - pp. 82-103. 

8. Ramazanova M., Ibragimov K., Saspugayeva G. Analysis of the use of digital 

technologies in the tourism sector: Evidence from Kazakhstan. /In Technology Application in 

Tourism in Asia: Innovations, Theories and Practices. Singapore. - 2022. - pp. 165-182.  

9. Garkavenko V., Tiberghien G. ICT diffusion and the digital divide in tourism: 

Kazakhstan perspective. / Tourism in Central Asia: Cultural Potential and Challenges. Series: 

Advances in hospitality and tourism book. Apple Academic Press: Oakville, - 2015 - рр. 287-306.  

10. Natocheeva N. et al. Digital technologies as a driver for the development of the tourism 

industry //E3S Web of Conferences. – EDP Sciences, 2020. – Т. 1 9. – С. 04002. 

11. Dickinson J. E., Ghali K., Cherrett T., Speed C., Davies N., Norgate S. Tourism and the 

smartphone app: Capabilities, emerging practice and scope in the travel domain. // Current issues in 

Tourism, - 2012 - No.  17(1), - рр. 84-101. 

12. Tussyadiah I. P., Wang D. Tourists’ attitudes toward proactive smartphone systems 

//Journal of Travel Research. – 2016. – Т.   . – №. 4. – С. 493-508. 

13. Mussina K. P., Mamrayeva D. G., Lemanowicz M. Digitalization in the tourism industry 

of Kazakhstan //Bulletin of the Karaganda university Economy series. – 2020. – Т. 99. – №. 3. – С. 

64-72.  

14. Top Travel & Local Apps Ranking in Kazakhstan on 10 February. [Electronic resource] 

2024. Access mode:  https://www.similarweb.com/top-apps/google/kazakhstan/travel-local/ 

15. Lu J. et al. Goodbye maps, hello apps? Exploring the influential determinants of 

travel app adoption //Current issues in Tourism. – 2015. – Т. 1 . – №. 11. – С. 10 9-1079. 

 

B. ALMUKHAMBETOVA 

Аssociate professor of 

International University of 

Tourism and hospitality 

(Kazakhstan, Turkistan)  

E-mail: 

botagoz.almukhambetova@iuth.

edu.kz 

 

A. YESSENBEK 
2Мaster's student of 

Lancaster University 

(UK, Lancaster)  

E-mail: 

assylzhanyessenbek.kz@gma

il.com 

 

N. NURMAGANBETKYZY 

Мaster of International 

University of Tourism and 

hospitality 

(Kazakhstan, Turkistan) 

 E-mail: 

nurdana.nurmaganbetkyzy@iuth.

edu.kz 

 
   

mailto:assylzhanyessenbek.kz@gmail.com
mailto:assylzhanyessenbek.kz@gmail.com


Bulletin of the IUTH, Volume 1(3), 2024 
  

42  

Received 27.01.2024 

Received in revised form 03.02.2024 

  Accepted for publication 29.03.2024 

 

Б. АЛЬМУХАМБЕТОВА1,  А. ЕСЕНБЕК2,  Н. НҰРМАҒАНБЕТҚЫЗЫ1 

1Халықаралық туризм және меймандостық университеті 

(Қазақстан, Түркістан), E-mail: botagoz.almukhambetova@iuth.edu.kz 
2Ланкастер университеті 

(Англия, Ланкашир) 
 

SMART TOURISM: ТҮРКІСТАНДАҒЫ ТУРИСТІК ТӘЖІРИБЕНІ ЖАҚСАРТУ 

ҮШІН МОБИЛЬДІ ҚОСЫМШАЛАРДЫ ИНТЕГРАЦИЯЛАУ БОЙЫНША ЗЕРТТЕУ 

Аңдатпа. Қазіргі уақытта саяхат алдын ала дайындалған туристік пакеттерді 

таңдаудан гөрі жеке тәжірибе ретінде қарастырылады. Жаңа технологиялардың пайда 

болуы және 5G байланысының кең таралуы саяхатшылардың өздерінің таңдаған 

локацияларындағы жергілікті көрікті жерлерге саяхатты жоспарлау, навигация  және 

оларға қол жеткізуде мобильді қосымшаларды қолдануы революцияға әкелді. 

Корпоративтік саладағы мобильді қосымшалардың жылдам дамуы, оның ішінде деректерге 

қатысты алып қарайтын болсақ, нарықтағы бәсекелестікте белгілі бір 

артықшылықтарды  қамтамасыз етеді. Әлеуетті келушілердің 93%-ы технологияны 

меңгерген тұрақты түрде смартфондарды пайдаланатын саяхатшылар, олардың  санының 

артуы бизнес үшін жаңа мүмкіндіктер туғызады. Бұл зерттеу технологияның саяхат 

тәжірибесіне қалай ықпал ететінін жақсырақ түсіну үшін отандық және халықаралық 

қосымшаларды зерттей отырып, Түркістан аймағында мобильді қосымшаларды пайдалану 

мүмкіндерін анықтауға бағытталған. 

Жалпыға қолжетімді қосымша деректерді талдау арқылы зерттеу мақсаты аймаққа 

тән артықшылықтарды толығымен пайдалану үшін қосымшалардың біріктірілуі керек 

нақты сипаттамаларын анықтау болып табылады. Бұл зерттеу болашақ 

кәсіпорындардың, қонақүйлердің, мәдени мұра нысандарының және мемлекеттік 

органдардың өзгермелі талаптарын қанағаттандыру үшін қосымшаларды пайдаланушылар 

мен провайдерлердің перспективаларын зерттейді. Сонымен қатар, қала бренд-

менеджерлеріне түпкі пайдаланушылардың бірегей қалауларына және аймақтың 

сипаттамаларына сәйкес келетін функционалды қосымшаларды құру бойынша ұсыныстар 

беруге бағытталған. 

Кілт сөздер: ақылды туризм, жеке саяхат тәжірибесі, саяхат қосымшасы, 

саяхатшылар, деректерге негізделген шешімдер 
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Аннотация. В настоящее время путешествия чаще воспринимаются как 

mailto:botagoz.almukhambetova@iuth.edu.kz


Bulletin of the IUTH, Volume 1(3), 2024 
  

43  

индивидуальный опыт, а не выбор заранее организованных туристических пакетов. 

Появление новых технологий и широкое распространение 5G-соединения 

революционизировали способ использования путешественниками мобильных приложений для 

поиска поддержки в планировании, навигации и доступе к местным 

достопримечательностям в выбранных локациях.  Быстрое развитие мобильных 

приложений в корпоративной сфере придает определенное преимущество, особенно в 

отношении данных, перед конкурентами на рынке. Увеличивающееся количество 

технологически грамотных путешественников, 93% потенциальных посетителей которых 

регулярно используют смартфоны, подчеркивает перспективы для предприятий.  

Это исследование сосредотачивается на использовании мобильных приложений в 

регионе Туркестан, изучая как отечественные, так и международные приложения для более 

полного понимания, как технологии содействуют опыту путешествий. Через анализ 

публично доступных вторичных данных, нашей целью является выявление конкретных 

характеристик, которые следует интегрировать в приложения для полного использования 

преимуществ региона. Это исследование рассматривает точки зрения пользователей и 

поставщиков приложений с целью удовлетворения изменяющихся требований будущих 

предприятий, отелей, объектов культурного наследия и государственных органов. Кроме 

того, его целью является предоставление рекомендаций менеджерам городского бренда для 

создания приложений с функционалом, соответствующим уникальным предпочтениям 

конечных пользователей и особенностям региона. 

Ключевые слова: умный туризм, персонализированный опыт путешествий, 

туристическое приложение, технически подкованные путешественники, решения, 

основанные на данных 
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ОСОБЕННОСТИ ОРГАНИЗАЦИИ ПРАКТИЧЕСКИХ ЗАНЯТИЙ ПО ДИСЦИПЛИНЕ 

«ЭКСКУРСОВЕДЕНИЕ», ОПЫТ МЕЖДУНАРОДНОГО УНИВЕРСИТЕТА ТУРИЗМА И 

ГОСТЕПРИИМСТВА 

Аннотация. В данной статье рассматривается вопрос организации практических 

занятий в высшем туристском образовании. Авторами представлен профессиональный 

опыт формирования практических и самостоятельных занятий обучающихся для 

практико-ориентированных дисциплин на примере «Экскурсоведения». В процессе 

исследования выявлены целевые особенности организации практических занятий по 

дисциплине «Экскурсоведение», определены приоритетные результаты обучения, а также 

представлены примеры организации внеаудиторных занятий в городской и загородной 

туристской среде. В настоящее время практико-ориентированный подход в организации 

занятий в туристском образовании является необходимым и требует пристального 

изучения и детального развития, где главной целью становиться приобретение, 

формирование и развитие профессиональных компетенций обучающегося, а также 

возможность их применения в специально-организованной среде. 

Ключевые слова: туризм, туристское образование, практическое занятие, 

экскурсоведение, экскурсия 
 

Введение  

Современная индустрия туризма представляет собой динамично развивающуюся 

отрасль экономики, которая требует от специалистов владеть навыками не только 

организации туристских путешествий и всех его аспектов, но и обладать способностями к 

постоянному самосовершенствованию и креативному мышлению. В своих посланиях народу 

Казахстана, Президент страны Касым-Жомарт Токаев неоднократно подчеркивал важность 

процесса подготовки кадров, в том числе и для индустрии туризма республики: 

«Образовательная система должна трансформироваться с учетом потребностей рынка труда. 

Ряд отраслей национальной экономики испытывает кадровый голод…» [1].  Таким образом, 

именно подготовка высококвалифицированных кадров, через призму практико-

ориентированного и креативного подхода к образовательному процессу сегодня – приоритет 
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туристского образования. 

Современный работник туриндустрии, это «продукт» качественного туристского 

образования, которое должно носить системный, практико-ориентированный и 

интегральный характер, а также способствовать продвижению концепции непрерывного 

образования или образования на протяжении всей жизни [2]. Практико-ориентированный 

подход в образовании подразумевает четкую ориентацию всего процесса обучения на 

формирование практических навыков будущих специалистов туризма, но при этом, важность 

теоретического обучения необходима для подготовки необходимых знаний, без которых 

невозможна эффективная практическая деятельность: «Теория без практики мертва, 

практика без теории слепа» (А. Суворов). 

Каждый элемент туристского образования важен, качество каждой составляющей 

образовательного процесса определяет эффективность подготовленных в результате 

обучения специалистов для всей индустрии туризма и гостеприимства республики.  
 

Материалы и методы 

В процессе исследования, авторами был изучен опыт подготовки экскурсоводов в 

системе туристского образования с целью выявления ключевых компетенций, формирование 

которых и должно быть основой современной дисциплины «Экскурсоведение» [3]. Вопросы 

теоретико-методологических основ организации экскурсионно-туристской деятельности 

были рассмотрены в работах ученых: Н.А. Гейнике [4], Б.Е. Райков [ ], Б.В. Емельянов [6], 

В.А. Квартальнов и В.С. Сенин [7], К.В. Кулаев [ ], Г.П. Долженко [9], Г.Ф. Ягофаров [10], 

З.М. Горбылева и Н.В. Савина [11], В.А. Герд [12], И.В. Зорин и В.А. Квартальнов [13], О.Г. 

Лютерович [14], Т.В. Имангулова и А.В. Губаренко [1 ] и другие. 

Так, были выявлены приоритетные результаты обучения дисциплины 

«Экскурсоведение»: РОД 1 – Формировать навыки подготовки, разработки и организации 

экскурсий по различным тематикам; РОД 2 – Организовать работу в различных группах 

экскурсантов с учетом особенностей экскурсионной методики; РОД 3 – Разрабатывать и 

организовывать процесс подготовки и реализации экскурсионного продукта и туристско-

экскурсионных маршрутов; РОД 4 – Проводить экскурсии для туристов на внутреннем и 

международном уровне. Данные результаты при освоении дисциплины позволят 

обучающимся получить практические навыки в области создания, разработки и проведения 

экскурсий, а также управления экскурсионной деятельностью в стране.  

Методика исследовательского процесса состояла из трех основных этапов: 

Этап 1 – Теоретический. Изучение опыта организации образовательного процесса по 

подготовке экскурсоводов [16] и дисциплине «Экскурсоведение» [17], исследования 

инновационных и креативных форм преподавания туристских дисциплин [1 ], а также 

принципам реализации практико-ориентированного подхода в образовании [19]. 

Этап 2 – Теоретико-практический. Разработан учебно-методический комплекс 

дисциплины «Экскурсоведение», подготовленная система организации практических и 

самостоятельных работ студентов, составлен план проведения практико-ориентированных 

креативных занятий для студентов, носящий междисциплинарный характер.   

Этап 3 – Эмпирический. Проведены и проанализированы разработанные практико-

ориентированные и креативные занятия по дисциплине «Экскурсоведение» на базе 

Международного университета туризма и гостеприимства г. Туркестан, Республика 
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Казахстан. Данный этап реализуется с 2022-2023 учебного года и по настоящее время, по 

итогам которого обучающимися подготовлены как обзорные, так и тематические экскурсии 

для г. Туркестан.  

Таким образом, каждый из этапов позволил подготовить качественный план 

практических занятий, направленных на эффективное освоение практических компетенций 

по дисциплине «Экскурсоведение», а именно:  

- навыки исследования туристско-экскурсионного потенциала территории [20]; 

- выявление объектов туристско-экскурсионного интереса [21]; 

- составление паспортов объектов туристско-экскурсионного интереса [22]; 

- составление экскурсионного маршрута [23]; 

- формирование технологической карты экскурсии, контрольного и индивидуального 

текста; 

- разработка и проведение экскурсии [24]; 

- создание и формирование «Портфеля экскурсовода»; 

- самосовершенствование и саморазвитие навыков экскурсовода. 

Результаты и обсуждения 

Практико-ориентированный подход в организации занятий подразумевает под собой 

формирование системы приобретения практических навыков в рамках изучаемых 

дисциплин. Внедрение в учебный процесс практических форм занятий, с целью 

формирования не просто знаний, а практических навыков в профессиональной сфере по 

образовательной программе «Туризм». В качестве таких практических занятий могут 

выступать: 

- Организация практических занятий на предприятиях; 

- Проведение мастер-классов в рамках учебных дисциплин; 

- Организация, разработка и проведение учебных экскурсий; 

- Создание площадки для обмена профессиональным опытом; 

- Творческие, имитационные задания, ролевые игры, кейсы и др. 

Выбор видов и форм практических занятий обусловлен рядом факторов, наиболее 

значимым из которых, это специфика преподаваемой дисциплины. Для понимания сущности 

дисциплины, преподаватель ставит перед собой следующие задачи: 1) Определить основную 

цель дисциплины; 2) Выявить приоритетные результаты освоения дисциплины (РОД) в 

рамках общих результатов обучения (РО) по образовательной программе; 3) Сформировать 

задачи дисциплины и их достижение через лекционные, практические, самостоятельные 

формы занятий; 4) Подготовить лекционный комплекс – что должны знать обучающиеся, 

практические задания – навыки которыми должны обладать обучающиеся, самостоятельные 

и комплексные задания – умения, которыми должны владеть обучающиеся, все эти занятия в 

комплексе должны иметь единый идейный замысел, который раскрывается через пошаговое 

их выполнение.  

Дисциплина «Экскурсоведение» обучает основам экскурсионного дела, формирует 

систему профессиональных знаний, навыков сбора и обработки информации, умение 

применять знания в практической деятельности по подготовке, проведению, планированию 

экскурсионно-туристской деятельности; развивает способность качественно проводить 

отечественным и иностранным туристам ознакомительные экскурсий и экскурсионные туры. 

Цель дисциплины дать обучающимся теоретические знания об экскурсионном методе 
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познания, сформировать навыки подготовки экскурсий и технологии их проведения, научить 

применять эти навыки в своей будущей работе. 

Формы организации практических и самостоятельных занятий по дисциплине 

«Экскурсоведение» направлены на формирование практико-ориентированных 

профессиональных компетенций и представлены на рисунке 1. 

 

 
Рисунок - 1 – Практико - ориентированные занятия по дисциплине «Экскурсоведение» 

(составлено авторами) 

 

Так, на рисунке 1 представлены основные цели и соответственно результаты освоения 

дисциплины «Экскурсоведение», через эти направления и реализуется система практико-

ориентированного подхода в образовании. Примером является опыт МУТиГ в реализации 

дисциплины «Экскурсоведение» через лекционные, практические и самостоятельные занятия 

по следующим модулям дисциплины: 

- Модуль 1– Научно-теоретические основы экскурсоведения (общие сведения и 

закономерности развития экскурсионного дела, история и междисциплинарность; 

- Модуль 2– Теоретико-практические основы экскурсионной методики (теоретические 

знания, которыми должен владеть экскурсовод); 

- Модуль 3- Особенности проведения экскурсий по различным темам (практические 

умения, которыми должен владеть экскурсовод); 

- Модуль 4 - Основные направления совершенствования экскурсионной деятельности 

(навыки профессионального самосовершенствование, проведение научно-исследовательской 

работы) [2 ]. 

Одним из наиболее эффективных способов освоения данных модулей является 

поэтапный процесс составления учебной экскурсии [26]. Методика формирования учебной 

экскурсии по дисциплине «Экскурсоведение» позволяет обучающимся качественно и 

эффективно достичь планируемых результатов обучения. Методика организации практико-

ориентированных занятий по дисциплине «Экскурсоведение» представлена на рисунке 2. 
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Рисунок 2 – Методика организации учебной экскурсии по дисциплине 

«Экскурсоведение» (составлено авторами)  

 

Каждый из основных этапов методики учебной экскурсии, приставной на рисунке 2, 

должен быть отражен в заданиях к дисциплине «Экскурсоведение», напрмер в качетве 

самостоятельной работы обучающихся: 

СРОП и СРО 1. Цель и задачи экскурсии. Сформировать четкое представление об 

экскурсии, не только как о познавательном, но и как о педагогическом процессе. 

Подготовьте принципы, которые необходимо соблюдать при подготовки и проведении 

экскурсии, какие требования вы считаете наиболее важными? Разработайте свод правил для 

экскурсовода, обоснуйте каждую позицию. 

СРОП и СРО 2. Этапы разработки экскурсии. Составьте план подготовки 

экскурсии. Выделите основные этапы разработки экскурсии. Подготовьте таблицу, в которой 

вы покажите особенности каждого этапа, озаглавьте его, сделайте четкие рекомендации для 

каждого этапа и опишите результат, который ознаменует завершение одного этапа и переход 

к другому. 

СРОП и СРО 3. Анализ объектов экскурсионного интереса. Изучите, какие 

объекты города наиболее интересны для туристов, проведите несколько видов опроса. 

Самостоятельно изучите объекты, представляющие туристский интерес, дайте 

характеристику каждому объекту по следующим параметрам: 1. Наименование объекта 

(официальное, современное, история названия); 2. Местонахождение объекта, его точный 

адрес, геолокация. 3. История объекта. 4. Описание объекта (архитектура, авторы, дата, 

какую роль сыграл в жизни города, информационный комфорт и пр).  . Источники сведений 

о памятнике. 6. Сохранность памятника. 7. Акустическая среда. Дополните материал 

фотографией. 
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СРОП и СРО 4. Разработка экскурсии. Согласно основным этапам разработки 

экскурсии, а также анализу объектов туристского интереса разработайте свою экскурсию. 

Для этого задания обязательно: выбрать тему, выбрать объекты, сформировать маршрут, 

разработать технологическую карту маршрута с описанием каждого объекта экскурсии, 

подготовить фотодокументы, дополняющие экскурсию (портфель экскурсовода), провести 

предварительный обход / объезд маршрута. 

СРОП и СРО  . Проведение экскурсии. Сформировав маршрут и подготовив все 

необходимые документы, провести экскурсию, подготовить видео отчет и отчет в виде 

презентации. Составить «портрет» идеального экскурсовода. Опишите, какие навыки у него 

должны быть, что он должен уметь, его профессиональные и личные качества. 

Смоделируйте ситуации, в которых бы проявились те или иные черты его характера, а также 

проявился профессионализм. 

Примеры внедрения данной методики, по организации практико-ориентированных 

занятий по дисциплине «Экскурсоведение» можно представить в двух основных 

направлениях: 

- В городском пространстве – город Туркестан; 

- За городом - Туркестанская область. 

В городском пространстве были организованы и проведены как обзорные, так и 

тематические экскурсии. Ярким примеров является пешеходная учебная экскурсия «В сердце 

сакрального Туркестана», подготовленная для первого семестра 2023-2024 года 

преподавателя Школы «Туризма» по дисциплине «Экскурсовдение» для группы ОИТГ 22-

01.  

Учебная экскурсия состояла из нескольких этапов: 

1) подготовка и защита экскурсии, а также проведение обхода маршрута с 

определением методических рекомендаций на седьмой неделе обучения (первый рубежный 

контроль); 

2) проведение экскурсии от группы ОИТГ 22-01 для групп МВТ 22-01, МВТ 22-02, XIT 

en 22-01, МТД 22-01, МТД 20-01; 

3) защита отчета учебной экскурсии, анализ результатов и участие в научно-

исследовательской работе. 

Итогом проведения данной учебной экскурсии стала разработка пешеходной экскурсии 

«В сердце сакрального Туркестана», которая была представлена на конференции в Москве и 

будет опубликована в учебно-методическом пособии, как средство формирования 

профессиональных компетенций по дисциплине «Экскурсоведение» (Рисунок 3) [27].  
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Рисунок 3 – Фотографии с проведения учебной экскурсии «В сердце сакрального 

Туркестана» (составлено авторами) 

 

Используя все возможности, что дает нам Туркестанская область на каждом семестре, 

обучения проводятся внеаудиторные практические занятия с выездом за город. К 

обязательному посещению являются близлежащие туристские объекты, такие как: Мавзолей 

Арыстанбаба, городище Отырар, Отрарский государственный археологический музей-

заповедник, Визит-центр Сапар Отрарского государственного археологического музея-

заповедника, Мавзолей Укаша Ата, городище Сауран, Карнакская мечеть, 1000-летнее 

Тутовое дерево (Таблица 1).  
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Таблица-1 – Организация практико-ориентированных занятий в загороднем 

пространстве Туркестанской области по дисциплине «Экскурсоведение» 

Объект посещения  Фото 

Мавзолей Арыстанбаба 

По легенде Арыстанбаб является 

сподвижником пророка Мухаммада, 

который передел его аманат маленькому 

мусульманину Ахмеду, и стал его учителем 

и духовным наставником. Поэтому перед 

посещением мавзолея Ходжа Ахмеда 

Яссави необходимо сначала посетить 

мавзолей его учителя Арыстанбаба. В 

связи с этим, в программе рабочего 

учебного плана дисциплины сначала идет 

посещение именно мавзолея Арыстанбаба, 

а затем мавзолея Ходжа Ахмеда Яссави.  

Цель посещения мавзолея Арыстанбаба 

является его непростая история 

строительства, многочисленные 

разрушения и реконструкции. Уникальная 

архитектура мавзолея и нестандартная 

внешняя конструкция также является 

отдельной темой для изучения и 

исследования.  

Перед поездкой студентам даются задания: 

подготовить краткую историческую 

справку об объекте, включая важные 

события связанные с его созданием; 

описать основные характеристики 

архитектуры и искусства, запечатлеть 

необычные надписи или рисунки на самом 

здании; изучить религиозные практики и 

обряды; подготовить ряд вопросов для 

интервью с местными жителями или 

имамом; записать личные впечатления и 

чувства от посещения объекта; сравнить 

паломнический объект с аналогичными 

объектами в других городах или странах, 

создать фотокарточки на самом объекте и 

объектов находящихся возле него. 

 

Городище Отырар 

Городище Отырар является одним из 

древнейших городов на территории 

Казахстана и имеет богатую историю, 

простирающуюся на тысячелетия. Один из 

Перед поездкой в городище студентами 

даются задания: студентам на входе дается 

карта городища, они выбирают для себя 

интересных объект, обследуют свою 

территорию и документируют 



Bulletin of the IUTH, Volume 1(3), 2024 
  

52  

главных торговых городов на ветке 

Великого Шелкового пути. Здесь были 

найдены многочисленные архитектурные и 

археологические артефакты. Один из 

важных находок на территории — это 

древняя восточная баня, на сегодняшний 

день которых насчитывают всего 3 по 

всему Казахстану. Это Древняя восточная 

баня в Туркестане и банный комплекс Кали 

Юнуса в Таразе. Но, к сожалению, 

отрарская баня не сохранилась до 

сегодняшних дней и нам она доступна 

лишь руинами.  

Цель посещения данного объекта 

исследование и понимание культурного и 

исторического наследия городища Отырар. 

Посещение городища Отырар является 

уникальной возможностью для студентов 

глубже погрузиться в богатое культурное и 

историческое наследие региона.  

 

обнаруженные археологические находки; 

каждое задание должно сопровождаться 

фото или видеоматериалами

 

Визит-центр Сапар Отрарского 

государственного археологического музея-

заповедника 

Визит-центр Сапар представляет собой 

уникальное учреждение, призванное стать 

центром культурного туризма. Этот центр 

будет являться фокусным пунктом для 

коммуникации, предоставления 

культурной информации и поддержки 

творческих инноваций, основанных на 

богатом культурном наследии Отрарского 

музея-заповедника. 

Визит-центр также направлен на 

обеспечение сохранности объектов 

историко-культурного наследия на 

территории Отрарского заповедника. Более 

того, он выполняет функцию туристско-

информационного центра, 

соответствующий современным 

требованиям индустрии туризма. Здание 

туристского центра было специально 

построено с целью организации и создания 

историко-культурного и туристского 

центра, разработки туристских маршрутов 

 
Цель посещения данного объекта: более 

глубокие знания и понимания о 

сохранении историко-культурного 

наследия, осведомленность об истории и 

артефактах наших предков, знания о быте 

и культуре кочевых народов.  

Перед посещением объекта студентам 

даются задания: во время проведения 

экскурсии студенты готовят вопросы для 

экскурсовода; выбирают интересный им 

экспозиционный зал и готовят по нему 

презентацию; приветствуются наличии 

фото и видео 
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и создания системы музеев и выставок, 

включая централизованный пункт 

хранения коллекций, связанных с музеями 

и выставочными залами.  

В связи с официальным открытием центра 

на первом и втором этажах, 

предназначенных для выставочного зала, 

была проведена выставка уникальных 

экспонатов из музейного фонда. 

Экспонаты были поделены на четыре 

этапа, представляющих различные 

периоды истории города Отрара: с III по 

VIII века, с IX по XII века, в XIII-XIV века 

и в XV-XVIII века при Казахском ханстве. 

 

Мавзолей Укаша Ата 

Мавзолей Укаша Ата расположен в    км 

севернее города Туркестан, на территории 

Бабайкорганского сельского округа, в 

предгории Каратау. Существует множество 

легенд об Укаша Ата. Согласно одной из 

них, он является учеником пророка 

Мухаммада. В соответствии с этими 

рассказами Укаша ата считается батыром, 

неуязвимым ни для сабли, ни для пули. По 

преданию, его религиозные противники 

стремились убить его, но сталкивались с 

трудностью обнаружения его уязвимости. 

В конечном итоге, через хитрость, они 

выяснили, что Укаша ата становится 

беззащитным только во время утреннего 

намаза. Враги Укаша ата отсекли ему 

голову во время молитвы. Первоначально 

они намеревались издеваться над 

отрубленной головой, но она упала на 

землю, покатилась через два холма и 

исчезла под землей, в результате чего 

появился колодец на этом месте. 

Этот паломнический объект интересен для 

многих посетителей своей уникальной 

локацией и колодцем со священной водой.  

 

 
Цель посещения данного объекта узнать 

историю и биографию о великих людях, 

познакомиться с новой местностью и 

уникальными туристскими объектами в 

Туркестанской области.  

Перед посещением паломнического 

объекта студентам даются задания: 

изучить биографию Укаша Ата, историю; 

подготовить интересующие вопросы для 

имама и местных жителей; сделать фото и 

видеоматериалы 

Заключение и выводы  

Таким образом организация практико-ориентированных занятий является 

необходимым элементом в современном туристском образовании. Каждая дисциплина 
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образовательных программ имеет свои специфические особенности, что соответственно 

определяет и содержание учебно-методического комплекса дисциплины, лекций, 

практических и самостоятельных работ. По итогам исследования авторами были 

сформированы следующие выводы: 

1. Практико-ориентированные занятия должны быть включены в комплексы 

дисциплин для более эффективного формирования профессиональных компетенций в рамках 

высшего туристского образования. 

2. Дисциплина «Экскурсоведение» является практико-ориентированной 

дисциплиной, главной целью которой является подготовка специалистов способных 

организовывать, разрабатывать и проводить экскурсии в соответствии с экскурсионной 

теорией и методикой. 

3. Учебные экскурсии, разработанные в соответствии с методикой организации 

учебной экскурсии по дисциплине «Экскурсоведение», позволяют обучающимся уже на 

моменте обучения применять знания по экскурсионному делу, а итогом исследовательской 

деятельности становиться участие в научных конференциях. 

 

СПИСОК ИСПОЛЬЗОВАННОЙ ЛИТЕРАТУРЫ 

1. Официальный сайт Президента Республики Казахстан. Послание Главы 

государства Касым-Жомарта Токаева народу Казахстана «Экономический курс 

Справедливого Казахстана». https://www.akorda.kz/ru (Дата обращения 0 .01.2024) 

2. Пестова А. А., Губаренко А. В., Имангулова Т. В. Современный 

профессиональный подход к подготовке специалистов для индустрии туризма //Journal o  

Geography & Environmental Management. – 2021. – Т. 63. – №. 4. 

3. Губаренко А.В., Имангулова Т.В., Абдикарирова М.Н., Макогонов А.Н. 

Ретроспективный анализ исторической линии развития экскурсионного обслуживания в 

Республике Казахстан // Научно-теоретический журнал «Теория и методика физической 

культуры». – 2020. - №4(62). – С. 1 1 -158. 

4. Туризм и экскурсии / под ред. Н. А. Гейнике. - Москва: Работник просвещения, 

1930-. Вып. 1: Вокруг Москвы. Экскурсии: с 41 фотографией, одной картой и четырьмя 

схемами / сост. Банин Д. М. [и др]. - 1930. - 27  с.: ил. 

5. Райков Б.Е. Методика и техника экскурсий. - 4-е изд., пер. и доп. - М.; Л.: 

Госиздат, 1930. - 116 с. 

6. Емельянов Б.В. Экскурсоведение. - М.: Советский спорт, 2007. - 12  с. 

7. Квартальнов В.А., Сенин В.С. Организация туристско-экскурсионного 

обслуживания. – М., 19 7. – 130 с. 

8. Кулаев К.В. Экскурсионная деятельность: теоретические и методологические 

основы. – М., 2004. – 9  с. 

9. Долженко Г.П. Экскурсионное дело: учебное пособие. - 3-е изд., испр. и доп. - 

М.: ИКЦ «МарТ», 200 . - 272 c. 

10. Ягофаров Г.Ф. Экскурсоведение. – Алматы, 2003. – 142 с. 

11. Горбылева З.М., Савина Н.В. Экскурсоведение: Программа курса. – Минск: 

БГЭУ, 199 .– 24 с. 

12. Герд В.А. Экскурсионное дело. - М.: Госиздат, 192 . – 1 4 с. // 

https://www.directmedia.ru/book_14392 _ekskursionnoe_delo/ (дата обращения: 11.03.2023). 

https://www.akorda.kz/ru


Bulletin of the IUTH, Volume 1(3), 2024 
  

55  

13. Зорин И.В., Квартальнов В.А. Энциклопедия туризма. - М.: Финансы и 

статистика, 2001. – 36  с. 

14. Gubarenkо A., Kadyrbekova D., Imangulova T., Luterovich O., Yespenbetov N. 

Quest excursion, as interactive form of providing excursion services in Kazakhstan // GeoJournal of 

Tourism and Geosites, - 2020. – Vol. 33, № . – Р. 1300–1310 // 

https://doi.org/10.30892/gtg.33505-5xx (20.12.2023). 

15. Губаренко А.В. Совершенствование форм и методов экскурсионного 

обслуживания в Республике Казахстан: дис.   ...     док. филос.  (PhD):6D090200. - Алматы, 

2021. – 17  с. 

16. Губаренко А.В. Анализ современной системы подготовки экскурсоводов в 

Республике Казахстан // Международная научно-практическая конференция «Актуальные 

проблемы развития туризма»: мат. - М., 2019. – С.   6-561 

17. Именнова Л.С., Лоншакова Н.А., Зорин И.В. Методика проектирования 

учебного курса "Экскурсоведение" в системе профессионального образования. Научное 

обозрение. Серия 2: Гуманитарные науки. 2022. №  -6. С. 74-88. 

18. Абдикаримова М.Н., Губаренко А.В., Макогонов А.Н., Имангулова Т.В., 

Лютерович О.Г. Системный подход в разработке образовательных траекторий по подготовки 

специалистов индустрии туризма для экскурсионного обслуживания // Научно-

теоретический журнал «Теория и методика физической культуры». – 2020. - №4 (62). – С. 32-

40. 

19. Губаренко А., Абдикаримова М., Пестова М. Практический подход к 

гуманизации туристского образования. Материалы Всероссийской научно-практической 

конференции с международным участием «Актуальные вопросы состояния и развития 

рекреации, спортивно-озд. и дют», Москва, 2022 С. 17  – 181 

20. Губаренко А.В. Роль краеведческой подготовки в современном экскурсионном 

обслуживании // География в школах и вузах Казахстана. – Алматы, 2017. - №6. - С. 61-62. 

21. Имангулова Т.В., Губаренко А.В. Инвентаризация объектов туристско-

краеведческого интереса города Алматы, в целях повышения качества экскурсионного 

обслуживания Республики Казахстан. Актуальные проблемы развития туризма. – М., 201 . – 

С. 39-46. 

22. Имангулова Т.В., Губаренко А.В. Методика создания паспортов объектов 

туристского интереса в работе экскурсовода // Вопросы географии и геоэкологии. – 2019. – 

№1. – С. 19-24. 

23. Aldybayev В., Gubarenko A., Imangulova Т., Ussubaliyeva S, Abdikarimova M. 

Popularizatin of objects of the cultural and historical Heritage of the republic of Kazakhstan as a 

factor for the development of ethnocultural tourism of the country. GeoJournal of Tourism and 

Geosites, 39(4spl), 1450–1460. https://doi.org/10.30892/gtg.394spl16-789 

24. GUBARENKO Anastassiya, ABDIKARIMOVА Madina, PESTOVA Alina. Научно-

теоретический журнал «Теория и методика физической культуры». - 2023. – № 2 (72). – С. 

20-31 

25. Губаренко А., Имангулова Т. Теоретические и методологические основы 

современного экскурсионного обслуживания // Материалы Международной научно-

практической конференции «Теория и практика: проблемы и перспективы».  -  Литва, 2020. –  

С. 243-250 

https://doi.org/10.30892/gtg.394spl16-789


Bulletin of the IUTH, Volume 1(3), 2024 
  

56  

26. Губаренко А.В., Нургельдинова Н.В. Учебная экскурсия как метод 

формирования профессиональной компетенции в туристском образовании. Сборник научных 

статей студентов и молодых ученых КазАСТ №17 (2022) ISBN 996 -653-83-6 С.133-137 

27. Губаренко А. В., Рүстем Р. Н. Особенности создания пешеходных экскурсии в 

городском пространстве. // II Всероссийская научно-практическая конференция с 

международным участием «Актуальные вопросы состояния и развития рекреации, 

спортивно-оздоровительного и детско-юношеского туризма» Москва - 2023 г. C. 92-96 

 

REFERENCES 

1. Oficial'nyj sajt Prezidenta Respubliki Kazahstan. Poslanie Glavy gosudarstva Kasym-

ZHomarta Tokaeva narodu Kazahstana «Ekonomicheskij kurs Spravedlivogo Kazahstana». [The 

official website of the President of the Republic of Kazakhstan. The message of the Head of State 

Kassym-Jomart Tokayev to the people of Kazakhstan "The Economic course of a Just 

Kazakhstan".] https://www.akorda.kz/ru (Data obrashcheniya 05.01.2024) 

2. Pestova A., Gubarenko A., Imangulova T. Sovremennyj professional'nyj podhod k 

podgotovke specialistov dlya industrii turizma. [A modern professional approach to training 

specialists  or the tourism industry.] Vestnik KazNU. Ser.geogra icheskaya. №4/2021 (63) S. 6-69 

https://doi.org/10.26577/JGEM.2021.v63.i4.06 

3. Gubarenko A.V., Imangulova T.V., Abdikarirova M.N., Makogonov A.N. 

Retrospektivnyj analiz istoricheskoj linii razvitiya ekskursionnogo obsluzhivaniya v Respublike 

Kazahstan [A retrospective analysis of the historical line of development of excursion services in 

the Republic of Kazakhstan] // Nauchno-teoreticheskij zhurnal «Teoriya i metodika  izicheskoj 

kul'tury». – 2020. - №4(62). – S. 151 -158. 

4. Gejnike N.A. Ekskursionnoe delo i turizm: enciklopedicheskij slovar' russkogo 

bibliograficheskogo instituta. [Sightseeing and tourism: an encyclopedic dictionary of the Russian 

Bibliographic Institute.] – M.: Izd.UP, 1932. – 458 s. 

5. Rajkov B.E. Metodika i tekhnika ekskursij. [The methodology and technique of 

excursions.] - 4-e izd., per. i dop. - M.; L.: Gosizdat, 1930. - 116 s. 

6. Emel'yanov B.V. Ekskursovedenie. [Guided tours.] - M.: Sovetskij sport, 2007. - 128 

s. 

7. Kvartal'nov V.A., Senin V.S. Organizaciya turistsko-ekskursionnogo obsluzhivaniya. 

[Organization of tourist and excursion services.] – M., 1987. – 130 s. 

8. Kulaev K.V. Ekskursionnaya deyatel'nost': teoreticheskie i metodologicheskie 

osnovy. [Excursion activities: theoretical and methodological foundations.] – M., 2004. – 95 s. 

9. Dolzhenko G.P. Ekskursionnoe delo: uchebnoe posobie. [Sightseeing business: a 

textbook.] - 3-e izd., ispr. i dop. - M.: IKC «MarT», 200 . - 272 c. 

10. YAgofarov G.F. Ekskursovedenie. [Guided tours.] – Almaty, 2003. – 142 s. 

11. Gorbyleva Z.M., Savina N.V. Ekskursovedenie: Programma kursa. [Guided tours: 

The course program.] – Minsk: BGEU, 1998.– 24 s. 

12. Gerd V.A. Ekskursionnoe delo. [Sightseeing business.] - M.: Gosizdat, 1928. – 184 s. 

// https://www.directmedia.ru/book_143925_ekskursionnoe_delo/ (data obrashcheniya: 

11.03.2023). 

13. Zorin I.V., Kvartal'nov V.A. Enciklopediya turizma. [Encyclopedia of Tourism.] - M.: 

Finansy i statistika, 2001. – 368 s. 

https://doi.org/10.26577/JGEM.2021.v63.i4.06


Bulletin of the IUTH, Volume 1(3), 2024 
  

57  

14. Gubarenkо A., Kadyrbekova D., Imangulova T., Luterovich O., Yespenbetov N. 

Quest excursion, as interactive form of providing excursion services in Kazakhstan // GeoJournal of 

Tourism and Geosites, - 2020. – Vol. 33, № . – Р. 1300–1310 // 

https://doi.org/10.30892/gtg.33505-5xx (20.12.2023). 

15. Gubarenko A.V. Sovershenstvovanie form i metodov ekskursionnogo obsluzhivaniya 

v Respublike Kazahstan: dis.   ... [Improvement of forms and methods of excursion services in the 

Republic of Kazakhstan: dis.]    dok. filos.  (PhD):6D090200. - Almaty, 2021. – 178 s. 

16. Gubarenko A.V. Analiz sovremennoj sistemy podgotovki ekskursovodov v 

Respublike Kazahstan [Analysis of the modern system of training guides in the Republic of 

Kazakhstan] // Mezhdunarodnaya nauchno-prakticheskaya kon erenciya «Aktual'nye problemy 

razvitiya turizma»: mat. - M., 2019. – S. 556-561 

17. Imennova L.S., Lonshakova N.A., Zorin I.V. Metodika proektirovaniya uchebnogo 

kursa "Ekskursovedenie" v sisteme professional'nogo obrazovaniya. [The methodology of 

designing the educational course "Guided tours" in the system of vocational education] Nauchnoe 

obozrenie. Seriya 2: Gumanitarnye nauki. 2022. №  -6. S. 74-88. 

18. Abdikarimova M.N., Gubarenko A.V., Makogonov A.N., Imangulova T.V., 

Lyuterovich O.G. Sistemnyj podhod v razrabotke obrazovatel'nyh traektorij po podgotovki 

specialistov industrii turizma dlya ekskursionnogo obsluzhivaniya [A systematic approach to the 

development of educational trajectories for the training of specialists in the tourism industry for 

excursion services] // Nauchno-teoreticheskij zhurnal «Teoriya i metodika  izicheskoj kul'tury». – 

2020. - №4 (62). – S. 32-40. 

19. Gubarenko A., Abdikarimova M., Pestova M. Prakticheskij podhod k gumanizacii 

turistskogo obrazovaniya. [A practical approach to the humanization of tourism education.] 

Materialy Vserossijskoj nauchno-prakticheskoj konferencii s mezhdunarodnym uchastiem 

«Aktual'nye voprosy sostoyaniya i razvitiya rekreacii, sportivno-ozd. i dyut», Moskva, 2022 S. 17  

– 181 

20. Gubarenko A.V. Rol' kraevedcheskoj podgotovki v sovremennom ekskursionnom 

obsluzhivanii [The role of local history training in modern excursion services] // Geografiya v 

shkolah i vuzah Kazahstana. – Almaty, 2017. - №6. - S. 61-62. 

21. Imangulova T.V., Gubarenko A.V. Inventarizaciya ob"ektov turistsko-

kraevedcheskogo interesa goroda Almaty, v celyah povysheniya kachestva ekskursionnogo 

obsluzhivaniya Respubliki Kazahstan. [Inventory of objects of tourist and local history interest of 

the city of Almaty, in order to improve the quality of excursion services in the Republic of 

Kazakhstan.] Aktual'nye problemy razvitiya turizma. – M., 2018. – S. 39-46. 

22. Imangulova T.V., Gubarenko A.V. Metodika sozdaniya pasportov ob"ektov 

turistskogo interesa v rabote ekskursovoda [The method of creating passports of objects of tourist 

interest in the work of a guide] // Voprosy geografii i geoekologii. – 2019. – №1. – S. 19-24. 

23. Aldybayev В., Gubarenko A., Imangulova Т., Ussubaliyeva S, Abdikarimova M. 

Popularizatin of objects of the cultural and historical Heritage of the republic of Kazakhstan as a 

factor for the development of ethnocultural tourism of the country. GeoJournal of Tourism and 

Geosites, 39(4spl), 1450–1460. https://doi.org/10.30892/gtg.394spl16-789 

24. GUBARENKO Anastassiya, ABDIKARIMOVА Madina, PESTOVA Alina. Научно-

теоретический журнал «Теория и методика физической культуры». - 2023. – № 2 (72). – С. 

20-31 

https://doi.org/10.30892/gtg.394spl16-789


Bulletin of the IUTH, Volume 1(3), 2024 
  

58  

25. Gubarenko A., Imangulova T. Teoreticheskie i metodologicheskie osnovy 

sovremennogo ekskursionnogo obsluzhivaniya [Theoretical and methodological foundations of 

modern excursion services] // Materialy Mezhdunarodnoj nauchno-prakticheskoj konferencii 

«Teoriya i praktika: problemy i perspektivy».  -  Litva, 2020. –  S. 243-250 

26. Gubarenko A.V., Nurgel'dinova N.V. Uchebnaya ekskursiya kak metod 

formirovaniya professional'noj kompetencii v turistskom obrazovanii. [Educational excursion as a 

method of formation of professional competence in tourism education.] Sbornik nauchnyh statej 

studentov i molodyh uchenyh KazAST №17 (2022) ISBN 996 -653-83-6 S.133-137 

27. Gubarenko A. V., Rүstem R. N .Osobennosti sozdaniya peshekhodnyh ekskursii v 

gorodskom prostranstve. [Features of creating walking tours in urban space.] // II Vserossijskaya 

nauchno-prakticheskaya kon erenciya s mezhdunarodnym uchastiem «Aktual'nye voprosy 

sostoyaniya i razvitiya rekreacii, sportivno-ozdorovitel'nogo i detsko-yunosheskogo turizma» 

Moskva - 2023 g. C. 92-96  

 
 

А. ГУБАРЕНКО 
PhD, и.о. ассоциированный профессор 

Международный университет туризма и 

гостеприимства 

(Туркестан, Казахстан) 

 E-mail: a.gubarenko@iuth.edu.kz 

Э. НАРБАЕВА 

Магистр, преподаватель 

Международный университет туризма и 

гостеприимства 

(Туркестан, Казахстан)  

E-mail: e.narbaeva@iuth.edu.kz 

 

 Поступило в редакцию 05.02.2024 

        Принято в печать 29.03.2024 
 

А. ГУБАРЕНКО1, Э. НАРБАЕВА1* 
1Халықаралық туризм және меймандостық университеті 

(Түркістан, Қазақстан), E-mail: e.narbaeva@iuth.edu.kz 

 

«ЭКСКУРСИЯТАНУ» ПӘНІ БОЙЫНША ПРАКТИКАЛЫҚ САБАҚТАРДЫ 

ҰЙЫМДАСТЫРУ ЕРЕКШЕЛІКТЕРІ, ХАЛЫҚАРАЛЫҚ ТУРИЗМ ЖӘНЕ 

МЕЙМАНДОСТЫҚ УНИВЕРСИТЕТІНІҢ ТӘЖІРИБЕСІ 

Аңдатпа. Бұл мақалада жоғары туристік білім беруде практикалық сабақтарды 

ұйымдастыру мәселесі қарастырылады. Авторлар «Экскурсиятану» мысалында 

тәжірибеге бағытталған пәндер үшін білім алушылардың практикалық және дербес 

сабақтарын қалыптастырудың кәсіби тәжірибесін ұсынды. Зерттеу барысында 

«Экскурсиятану» пәні бойынша практикалық сабақтарды ұйымдастырудың мақсатты 

ерекшеліктері анықталды, оқытудың басым нәтижелері анықталды, сондай-ақ қалалық 

және қала сыртындағы туристік ортада аудиториядан тыс сабақтарды 

ұйымдастырудың мысалдары келтірілді. Қазіргі уақытта туристік білім берудегі 

сабақтарды ұйымдастырудағы тәжірибеге бағытталған тәсіл қажет және мұқият 

зерделеуді және егжей-тегжейлі дамуды талап етеді, мұнда басты мақсат білім 

алушының кәсіби құзыреттіліктерін алу, қалыптастыру және дамыту, сондай-ақ оларды 

арнайы ұйымдастырылған ортада қолдану мүмкіндігі болып табылады. 

Кілт сөздер: туризм, туристік білім, практикалық сабақ, экскурсия, экскурсия 
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FEATURES OF THE ORGANIZATION OF PRACTICAL CLASSES IN THE DISCIPLINE 

"GUIDED TOURS", THE EXPERIENCE OF THE INTERNATIONAL UNIVERSITY OF 

TOURISM AND HOSPITALITY 

Abstract. This article discusses the issue of organizing practical classes in higher tourism 

education. The authors present professional experience in the formation of practical and 

independent studies of students for practice-oriented disciplines on the example of "Guided tours". 

In the course of the research, the target features of the organization of practical classes in the 

discipline "Guided tours" were identified, priority learning outcomes were determined, and 

examples of the organization of extracurricular activities in urban and suburban tourist 

environments were presented. Currently, a practice-oriented approach to the organization of 

classes in tourism education is necessary and requires close study and detailed development, where 

the main goal is to acquire, form and develop the student's professional competencies, as well as 

the possibility of their application in a specially organized environment. 

Keywords: tourism, tourism education, practical training, guided tours, excursion 
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«FLIPPED CLASSROOM» IN ENGLISH LANGUAGE EDUCATION FOR TOURISM 

STUDENTS: ENHANCING ENGAGEMENT AND PRACTICAL SKILLS 

Abstract. This study investigates the effectiveness of the flipped classroom approach in 

enhancing English language learning for students in tourism education. Using a quasi-

experimental design, it compares traditional teaching methods with the flipped classroom model. 

Tourism students engaged in the flipped classroom demonstrated significantly greater improvement 

in language proficiency, higher levels of engagement, and better practical application of English 

skills in tourism contexts. The findings suggest that the flipped classroom approach is effective in 

enhancing practical language application skills and recommend its integration into English 

language courses for tourism students. Further research is recommended to explore long-term 

effects and applicability in diverse educational settings. 

Keywords: Flipped Classroom; English Language Education; Tourism Students 

Engagement; Practical Skills; Effectiveness; Purpose 
 

Introduction 

The study aims to explore the effectiveness of the flipped classroom approach in enhancing 

the English language learning experience of students in the field of tourism. It focuses on whether 

this method improves engagement, language skills, and practical application in a tourism context. 

In an increasingly interconnected world, the mastery of the English language has become a 

cornerstone in the thriving global tourism industry. Imagine a scenario where a tour guide in 

Thailand effortlessly converses with tourists from different continents, bridging cultural gaps with 

every sentence. This is not just a scene but a testament to the pivotal role English plays in tourism. 

Against this backdrop, innovative teaching methods like the flipped classroom model are 

revolutionizing language learning. Traditionally, students absorb lectures in class and tackle 

assignments at home. The flipped classroom turns this on its head – learners engage with new 

material at home, and classroom time is devoted to deepening understanding through discussion and 

practical application. Its relevance in language learning, particularly for dynamic fields like tourism, 

is more pronounced than ever, offering a blend of theoretical knowledge and practical 

communication skills. 

This study seeks to unravel the layers of this modern educational strategy. Specifically, it 

aims to investigate the effectiveness of the flipped classroom approach in teaching English to 

 

    *Бізге дұрыс сілтеме жасаңыз: Meirbekov A. K. «Flipped Classroom» in English Language 

Education for Tourism Students: Enhancing Engagement and Practical Skills // Bulletin of the 

International university of Tourism and Hospitality. –2024. –No1(3). –Б. 60–71. 

https://www.doi.org/10.62867/3007-0848.2024-1.05 

  *Cite us correctly: Meirbekov A. K. «Flipped Classroom» in English Language Education  or 

Tourism Students: Enhancing Engagement and Practical Skills // Bulletin of the International 

university of Tourism and Hospitality. –2024. –No1(3). –B. 60–71. 

https://www.doi.org/10.62867/3007-0848.2024-1.05 

https://www.doi.org/10.62867/3007-0848.2024-1.05
mailto:a.meiirbekov@iuth.edu.kz
https://www.doi.org/10.62867/3007-0848.2024-1.05
https://www.doi.org/10.62867/3007-0848.2024-1.05


Bulletin of the IUTH, Volume 1(3), 2024 
  

61  

students pursuing careers in tourism. Central to our exploration is the question: Does the flipped 

classroom model enhance English language proficiency among tourism students more effectively 

than traditional teaching methods? This research not only ventures into the realm of educational 

innovation but also addresses a critical need in the global tourism sector – effective communication. 

English, often referred to as a "global lingua franca," plays a crucial role in the tourism 

industry for several compelling reasons: 

Tourism is inherently international. English serves as a common platform for 

communication between tourists and service providers from diverse linguistic backgrounds. 

Whether it's at airports, hotels, or tourist attractions, English is often the default language for 

signage, information, and assistance. Effective communication in English can be vital in ensuring 

the safety and well-being of tourists. It's used in emergency situations, health care, and in 

navigating unfamiliar places, making it an essential tool for both tourists and local service 

providers. English facilitates cultural exchanges by allowing tourists and locals to share experiences 

and stories. This mutual understanding fosters a more authentic and enriching travel experience. 

The global reach of English allows tourism businesses to market their services to a wider audience. 

Websites, brochures, and advertisements in English have a broader reach, attracting an international 

clientele. For individuals working in tourism, English proficiency can open doors to career 

advancement and professional development. It enables them to interact with a broader range of 

clients, attend international training, and participate in global tourism networks. Proficiency in 

English among tourism staff leads to more efficient and satisfying interactions with tourists, 

enhancing their overall experience. It's particularly crucial in hospitality, tours, and customer 

service roles. 

The flipped classroom is an innovative educational approach that redefines the traditional 

learning environment by reversing the typical lecture and homework elements of a course. In a 

conventional classroom, the teacher delivers lectures during class time, and students complete 

exercises or projects as homework. The flipped model turns this on its head. 

In the flipped classroom, students first encounter new material outside of class, usually 

through video lectures, readings, or other instructional content. This phase allows them to learn at 

their own pace, pausing and revisiting the material as needed. Classroom time, then, is dedicated to 

deeper engagement with the topic through activities, discussions, and practical application. The 

teacher facilitates this by guiding students in problem-solving, collaborative projects, or 

discussions, allowing for a more interactive and hands-on learning experience. 

 The flipped model allows language learners to engage with new material (like grammar, 

vocabulary, and pronunciation) at their own pace outside the classroom. This can be particularly 

beneficial for language learning, where repeated exposure and practice are key. With the 

fundamentals covered before class, classroom time can be devoted to practice through conversation, 

role-plays, and interactive activities. This real-time practice is crucial for building language 

proficiency. Students can focus on their individual areas of difficulty outside class, allowing them to 

tailor their learning experience. This personalized approach is effective in language acquisition, as 

learners often have varied strengths and weaknesses. Teachers become facilitators of learning rather 

than mere providers of information. They can provide immediate feedback and support during class 

activities, which is invaluable in language learning. 

The purpose of the research is to investigate the effectiveness of the flipped classroom 

approach in teaching English to tourism students. This research aims to examine whether 

implementing the flipped classroom model, where students engage with instructional content 
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independently outside of class and then participate in active learning activities during class time, 

can lead to improved English language learning outcomes for students pursuing a tourism-related 

curriculum. The study may seek to assess the impact of this innovative teaching method on students' 

language proficiency, comprehension, retention, and overall learning experience in the context of 

English language instruction for tourism education. 

Research Question. "Does the implementation of the flipped classroom approach 

significantly enhance the English language proficiency and learning outcomes of tourism students 

when compared to traditional classroom instruction?" 

Hypothesis. "Utilizing the flipped classroom approach in English language instruction for 

tourism students will lead to a statistically significant improvement in their language proficiency 

and overall learning outcomes as compared to traditional classroom instruction." 

The flipped classroom model is an innovative pedagogical approach that has gained 

popularity in education in recent years. It involves reversing the traditional teaching and learning 

process by having students engage with instructional content independently outside of the 

classroom, often through videos or other pre-recorded materials, and then using class time for active 

learning, collaborative activities, and discussions. Here is a review of existing literature on the 

origins and general effectiveness of the flipped classroom model: 

Origins of the Flipped Classroom Model: 

Bergmann and Sams are often credited with coining the term "flipped classroom." They 

describe their experiences as high school teachers who started recording their lectures for students 

to watch at home and then used classroom time for more interactive and engaging activities [1, 69 

р]. 

General Effectiveness of the Flipped Classroom Model: 

Tucker, B. (2012). "The flipped classroom: Online instruction at home frees class time for 

learning." In this widely cited article, Tucker discusses the advantages of the flipped classroom 

model, emphasizing that it allows for more personalized and active learning experiences [2, 82-83 

р]. Mazur, E. (1996). "Peer instruction: A user's manual." Although not explicitly related to the 

flipped classroom, Mazur's work on peer instruction shares similarities with the active learning 

component of the flipped model. It highlights the benefits of engaging students in discussions and 

collaborative problem-solving during class time [3, 1 6 р]. Abeysekera, L., & Dawson, P. (201 ). 

"Motivation and cognitive load in the flipped classroom: Definition, rationale, and a call for 

research." This paper explores the theoretical foundations of the flipped classroom and discusses 

potential bene its such as increased student motivation and reduced cognitive load[4,   р]. Strayer, 

J. F. "The effects of the classroom flip on the learning environment: A comparison of learning 

activity in a traditional classroom and a flip classroom that used an intelligent tutoring system." 

This study investigates the flipped classroom model's impact on learning outcomes and found that 

students in the  lipped classroom per ormed better and were more engaged [ , 7  р]. Chen, Y., 

Wang, Y., Kinshuk, & Chen, N. S. (2014). "Is FLIP enough? Or should we use the FLIPPED model 

instead?" This paper discusses the importance of not only flipping content but also the pedagogy 

and assessments to create an e  ective  lipped classroom [6, 1  р]. 

Research studies focusing on English language teaching and learning in higher education, 

especially within the context of tourism education, provide valuable insights into effective language 

instruction and curriculum development. Here are some key studies in this area: Benson, P., & A. 

Chik, explores the intersections between tourism studies and applied linguistics, shedding light on 

how language is taught and learned in the context of tourism education. It discusses language needs, 
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communication skills, and the role of language in tourism-related pro essions [7, 2  р]. Airey, J., & 

Linder, C. (2006). "Language and the experience of tourists: Linguistic and situational variation in 

encounters between tourists and guides." This study examines the role of language in the tourism 

context, particularly in guided tours. It discusses the interaction between tourists and guides and 

how language pro iciency impacts the quality o  the tourist experience [ , 34 р]. This research 

investigates the effectiveness of input enhancement techniques in English language instruction for 

tourism students. It explores how explicit language instruction and focused attention on grammar 

can improve language learning outcomes. Khan, M. S. H., & Abdou, B. O., explores the application 

of the flipped classroom model specifically within the context of English language instruction for 

tourism students. It assesses the effectiveness of this approach in improving language proficiency 

and student engagement [9,  6 р]. Li L., Tam C. W., Wang N., Cheung F., Zhou Q., Zhang C., et 

al., investigates the use of blended learning, which combines traditional classroom instruction with 

online resources, in teaching English to tourism students. It discusses the benefits and challenges of 

this approach in higher education [10, 1 4 р]. Chambers, A.,  ocuses on content-based instruction in 

English for tourism, emphasizing the use of authentic materials and language relevant to the field. It 

explores the impact o  such an approach on language learning outcomes [11, 116 р]. Cotos, E., 

Huffman, S., & Link, S. examine the development of disciplinary literacy skills, including English 

language proficiency, in the context of tourism education. It emphasizes the importance of 

integrating language skills with content knowledge [12, 194 р]. Foley, J. (2017). "Using technology 

to support language learning in the context of tourism: A case study of Spanish-speaking students." 

This case study investigates the use of technology, such as language learning apps and online 

resources, to enhance English language learning among tourism students who are native Spanish 

speakers [13,    р]. 

These studies collectively highlight the significance of effective English language 

instruction in higher education settings, especially within the tourism context. They explore various 

teaching methods, technologies, and approaches aimed at improving language proficiency and 

communication skills among students pursuing careers in the tourism industry. 

The research aiming to investigate the effectiveness of the flipped classroom approach in 

teaching English to tourism students may aim to address several gaps or under-explored areas in the 

existing literature. 

While there is a substantial body of literature on the flipped classroom model in education, 

there may be limited research that specifically addresses its application within the context of 

tourism education. This research can bridge this gap by examining how this pedagogical approach 

impacts language learning outcomes in a tourism-specific setting. The research can delve deeper 

into the language proficiency requirements within the tourism industry. It can explore the specific 

language skills and communication needs of tourism professionals, which may differ from other 

academic or professional fields. Understanding these unique requirements can help tailor language 

instruction more effectively. To contribute to the literature, the research can explicitly compare the 

outcomes of the flipped classroom approach with traditional classroom instruction in English 

language teaching for tourism students. This comparative analysis can shed light on the relative 

effectiveness of each method. Most existing studies on the flipped classroom model assess short-

term outcomes. The research could consider exploring the long-term impact of this approach on 

students' language proficiency and their success in the tourism industry after graduation. While 

some studies touch upon student engagement and satisfaction, the research can delve deeper into 

these aspects. It can investigate how the flipped classroom model affects student motivation, 
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engagement, and overall satisfaction with the learning experience, which can be crucial in higher 

education. The effectiveness of the flipped classroom model can be influenced by teachers' 

preparedness and their ability to create high-quality online content and facilitate active learning in 

the classroom. The research may explore the training and support needs of instructors in tourism 

education. If the research includes a diverse student population, it can address how cultural and 

linguistic diversity within a tourism classroom affects the implementation and outcomes of the 

flipped classroom approach. The research can assess the technological infrastructure and 

accessibility issues that might arise when implementing the flipped classroom model, especially in 

regions or institutions with varying levels of technological resources. Exploring the potential 

synergies between the flipped classroom model and other pedagogical approaches, such as project-

based learning or experiential learning, within the context of tourism education could be an under-

explored area. Research can examine the development of appropriate assessment and evaluation 

methods that align with the flipped classroom approach in English language teaching for tourism 

students, ensuring that learning outcomes are accurately measured. 

By addressing these gaps and under-explored areas, the research can provide valuable 

insights and contribute significantly to the existing literature on language instruction in tourism 

education, thereby enhancing our understanding of effective teaching methods and strategies in this 

specific context. 

Demographics of the Study Participants: 

Number of Participants: 150 students enrolled in tourism-related courses. 

Age Range: Students aged between 17 to 19 years, reflecting a typical university age group. 

Gender Distribution: Approximately 60% female and 40% male, representing the gender 

diversity within the department. 

Cultural and Linguistic Backgrounds: 

100% of the students are from non-English speaking countries, offering a diverse range of 

linguistic backgrounds. 

Academic Year: 

45% in their second year of study. 

55% in their third year. 

Previous Experience with Flipped Classrooms: Approximately 50% of the students have had 

prior experience with some form of flipped classroom model, while the other half are new to this 

approach. 

Technological Proficiency and Access: 

All students have basic proficiency in digital technology, which is a prerequisite for the 

course. 

90% have access to high-speed internet at home, while the remaining 10% rely on campus 

facilities. 

Learning Preferences and Styles: 

Based on preliminary surveys, 60% of the students express a preference for visual and 

interactive learning methods. 

The remaining 40% show a preference for traditional lecture-based learning or have no 

specific preference. 

Materials Use. 

Online Learning Content: 

Pre-recorded video lectures covering key English language concepts relevant to tourism. 
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Digital readings and e-books focusing on tourism-specific vocabulary and language 

structures. 

Interactive online quizzes and language games for self-assessment. 

In-Class Materials: 

Worksheets and activity sheets for group exercises. 

Role-play scenarios and case studies relevant to the tourism industry. 

Flip charts, whiteboards, and markers for collaborative work. 

Technology Tools: 

Learning Management System (LMS) for distributing materials and tracking progress. 

Online forums and discussion boards for pre-class and post-class engagement. 

Video conferencing tools for virtual collaboration and discussions. 

Procedures: 

Pre-Class Activities. Students are assigned specific video lectures and readings to complete 

before class. These materials cover foundational knowledge required for in-class activities. Students 

complete online quizzes and exercises to test their understanding of the pre-class materials. This 

helps ensure they come to class prepared. 

In-Class Activities. Each class begins with a brief review of the key concepts from the pre-

class materials, addressing any areas of difficulty highlighted by the online assessments. The 

majority of the class time is dedicated to interactive activities such as role-plays, group discussions, 

and problem-solving exercises. These activities are designed to apply language skills in practical, 

tourism-related contexts. Students work in groups on projects that require them to use English in 

realistic scenarios, such as designing a tour guide script or handling customer service situations. 

Throughout the in-class activities, the instructor provides individual and group feedback, helping 

students refine their language skills and offering support where needed. 

Post-Class Activities. Students are encouraged to reflect on their in-class experiences and 

analyze their learning outcomes, often through journaling or online discussion posts. To reinforce 

learning, students are given follow-up assignments that relate to both the pre-class and in-class 

materials. Regular assessments, both formative and summative, are conducted to evaluate student 

progress and the effectiveness of the flipped classroom approach. 

To thoroughly understand the impact of the flipped classroom model in teaching English to 

tourism students, it's essential to collect data through a variety of methods. This comprehensive 

approach ensures a well-rounded analysis of the model's effectiveness. Here's the data collection 

methods of our study: 

Pre- and Post-Implementation Tests. 

To measure the improvement in students' English language proficiency. Administer 

standardized language proficiency tests before and after the implementation of the flipped 

classroom model. These tests should cover key areas like reading, writing, speaking, and listening 

skills. 

Surveys. To gather students' and teachers' perceptions of the flipped classroom approach. 

Distributed surveys with both closed-ended (Likert scale) and open-ended questions. For students, 

questions might focus on their engagement, understanding, and interest levels. For teachers, 

questions could revolve around perceived effectiveness, challenges, and student participation. 

Interviews. To gain in-depth insights into individual experiences and opinions. Conducted 

semi-structured interviews with a select group of students and teachers. These interviews allow for 

more detailed discussions about their experiences with the flipped classroom, providing qualitative 
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data that surveys and tests might not capture. 

Classroom Observations.  To observe the dynamics of the flipped classroom in action. 

Scheduled regular classroom observations where researchers can note student engagement, 

interaction, and the application of language skills during in-class activities. Observational checklists 

or rubrics can be used to standardize this process. 

Online Participation and Engagement Metrics. 

To track student engagement with pre-class materials. Utilized data analytics tools available 

in the LMS to monitor students' interaction with online resources.  
 

Methodology 

The methodology section of the text outlines how the study on the effectiveness of the 

flipped classroom approach in teaching English to tourism students was conducted.  

The methodology outlined for investigating the effectiveness of the flipped classroom 

approach in teaching English to tourism students appears to be comprehensive and well-designed. 

Here are some thoughts on its strengths and potential areas for improvement: 

The study clearly defines its objectives, focusing on language proficiency improvement, 

engagement enhancement, and practical application within the context of tourism education. The 

use of a quasi-experimental design with one group experiencing traditional teaching methods and 

the other the flipped classroom model allows for a comparison of outcomes, which strengthens the 

study's validity. By utilizing pre and post-course language proficiency tests, student surveys, and 

focus group interviews, the study captures a range of quantitative and qualitative data, providing a 

comprehensive understanding of the flipped classroom's impact. The study takes into account the 

demographic characteristics of the participants, such as age, gender distribution, cultural and 

linguistic backgrounds, and previous experience with flipped classrooms. This allows for a more 

nuanced analysis of the results. Leveraging online instructional videos, interactive modules, and 

digital assessments aligns with modern teaching practices and enhances accessibility for students. 

While the study acknowledges the importance of exploring the long-term effects of the 

flipped classroom approach, it would be beneficial to include follow-up assessments beyond the 

immediate post-course evaluation to gauge the sustainability of the observed improvements. 

Considering the pivotal role of instructors in facilitating the flipped classroom model, providing 

insights into their preparation, challenges faced, and support mechanisms could offer valuable 

context to the findings. While the study mentions the diversity of participants, further exploration of 

how cultural and linguistic backgrounds influence the effectiveness of the flipped classroom 

approach could yield valuable insights. Given the reliance on digital resources and online platforms, 

addressing potential technological barriers or disparities in access among students could enhance 

the study's applicability and equity. Ensuring that the flipped classroom model aligns with 

established curriculum standards and learning objectives is crucial for its integration into 

educational programs seamlessly. 

Participants: Tourism students enrolled in an English language course. 

Design: A quasi-experimental design, with one group experiencing traditional teaching 

methods and the other the flipped classroom model. 

Materials: Online instructional videos, interactive modules for home study, and in-class 

active learning activities. 

Data Collection: Pre and post-course language proficiency tests, student surveys, and focus 

group interviews. 
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Findings 

The findings of the text can be summarized as follows: 

The flipped classroom group showed significantly greater improvement in language 

proficiency compared to the traditional group. This improvement was evident in areas such as 

analytical writing, critical thinking, and overall test scores. Students in the flipped classroom 

reported higher levels of engagement and satisfaction compared to those in the traditional 

classroom. Classroom discussions were described as more vibrant forums of idea exchange, 

indicating increased participation and interaction. Students in the flipped classroom demonstrated a 

better ability to apply English language skills in tourism-specific scenarios, such as role-playing 

customer service situations. This suggests that the flipped classroom model facilitated the transfer 

of language skills to real-world contexts relevant to their field of study. Findings suggest that the 

flipped classroom approach was successful in enhancing English language learning outcomes, 

engagement, and practical application skills among tourism students. These findings underscore the 

effectiveness of innovative teaching methods in addressing the specific needs of students in 

dynamic fields such as tourism education. 

The findings of the text suggest that the flipped classroom approach can have broader 

implications beyond just the field of tourism education.  

The study underscores the role of innovative teaching methods, like the flipped classroom 

model, in transforming traditional education paradigms. By challenging the conventional lecture-

based approach, the flipped classroom introduces a more dynamic and interactive learning 

environment that fosters deeper engagement and understanding among students. 

Beyond tourism education, the effectiveness of the flipped classroom in enhancing language 

learning outcomes has implications for language education in general. The study indicates that 

flipping the learning process, whereby students engage with instructional content independently 

outside of class and then participate in active learning activities during class time, can lead to 

significant improvements in language proficiency, comprehension, and retention. 

The findings highlight the importance of student-centered learning approaches that empower 

learners to take control of their own learning process. By providing students with opportunities to 

learn at their own pace and actively engage with course material through interactive activities, the 

flipped classroom model promotes autonomy, self-regulation, and critical thinking skills. 

In an increasingly interconnected world, where English proficiency is a valuable asset in 

various professional fields, the implications of the flipped classroom extend globally. The study 

suggests that innovative teaching methods like the flipped classroom can help address the growing 

demand for English language skills by providing learners with effective tools and strategies to 

improve their language proficiency and practical communication abilities. 

The findings emphasize the importance of continuous evaluation and adaptation in 

educational practices. By regularly assessing student learning outcomes, engagement levels, and 

satisfaction, educators can identify areas for improvement and refine their teaching approaches to 

better meet the diverse needs of learners. 
 

Implications 

The findings suggest that the flipped classroom approach can be highly effective in teaching 

English to students in the field of tourism. This implies that educators should consider adopting 

innovative teaching methods like the flipped classroom to enhance language learning outcomes, 

engagement, and practical application skills among students. 
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The study recommends incorporating more interactive and student-centered activities into 

English language courses for tourism students. This implies that curriculum designers should focus 

on developing curriculum that emphasizes hands-on, practical learning experiences that are relevant 

to the students' future careers in the tourism industry. 

Educators may need to undergo professional development to effectively implement the 

flipped classroom model. This could involve training on creating high-quality online content, 

facilitating active learning activities, and providing feedback and support to students during class 

time. 

The study highlights the importance of student engagement and satisfaction in the learning 

process. Educators should strive to create dynamic and inclusive educational environments that 

foster active participation and interaction among students. 

Ongoing evaluation should be in place to ensure the effectiveness of the flipped classroom 

model across diverse learning groups. This implies that educators should regularly assess student 

learning outcomes, engagement levels, and satisfaction to identify areas for improvement and make 

necessary adjustments to the teaching approach. 

The implications of the text emphasize the importance of adopting innovative teaching 

methods, such as the flipped classroom approach, to enhance language learning outcomes and 

provide students with the skills they need to succeed in their future careers in the tourism industry. 
 

Conclusion 

In the flipped classroom, we noticed a significant uptick in student participation. Classroom 

discussions became vibrant forums of idea exchange, compared to the more passive learning 

environment of the traditional model. Data revealed a 15% increase in average test scores, 

suggesting that students were able to grasp complex literary concepts more effectively." 

Students demonstrated a remarkable improvement in their analytical writing and critical 

thinking, evident in their essays and projects." 

Surveys showed that 80% of students felt more confident in their understanding of the 

course material and appreciated the flexibility and autonomy the flipped classroom provided. 

By shifting the focus from lecturing to interactive learning, class time was optimized for 

discussions, debates, and hands-on activities, leading to deeper learning experiences. The model 

catered to various learning paces, allowing students to prepare at home and engage in class 

according to their understanding. 

The flipped classroom model proved to be a resounding success. It not only enhanced 

student engagement and learning outcomes but also fostered a more dynamic and inclusive 

educational environment. It is recommended that the flipped classroom model be continued and 

possibly expanded to other subjects. Ongoing evaluation should be in place to ensure its 

effectiveness across diverse learning groups." 

The exploration of the flipped classroom approach within the context of English language 

learning for tourism students reveals a promising paradigm shift in education. The findings suggest 

that this innovative pedagogical model not only enhances language proficiency but also fosters 

deeper engagement, practical application, and overall satisfaction among students. Moreover, the 

implications extend beyond the boundaries of tourism education, highlighting the potential of 

student-centered, interactive learning approaches to revolutionize language education more broadly. 

By embracing the flipped classroom model, educators have an opportunity to empower 

learners to take ownership of their learning journey, cultivate critical thinking skills, and adapt to 
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the demands of an increasingly interconnected world. Furthermore, the success of this approach 

underscores the importance of continuous evaluation, adaptation, and innovation in educational 

practices to meet the evolving needs of diverse learners. 

In essence, the flipped classroom model offers a glimpse into the future of education—a 

future where traditional teaching paradigms are replaced with dynamic, interactive learning 

environments that prioritize student engagement, autonomy, and practical skill development. As we 

continue to explore and refine innovative teaching methods, such as the flipped classroom, we move 

closer to realizing the full potential of education as a catalyst for personal growth, professional 

success, and global citizenship. 
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ТУРИЗМ САЛАСЫНДАҒЫ СТУДЕНТТЕРГЕ АРНАЛҒАН АҒЫЛШЫН ТІЛІНДЕ 

БІЛІМ БЕРУДЕГІ «АУДАРЫЛҒАН СЫНЫП (FLIPPED CLASSROOM)» ӘДІСІ: 

БЕЛСЕНДІЛІК ПЕН ПРАКТИКАЛЫҚ ДАҒДЫЛАРДЫ АРТТЫРУ 

Аңдатпа. Бұл зерттеу туристік білім беру саласындағы студенттердің ағылшын 

тілін меңгеруін жақсартудағы аударылған сынып әдісінің тиімділігін зерттейді. 

Квазиэксперименттік дизайнды пайдалана отырып, ол дәстүрлі оқыту әдістерін 

аударылған сынып үлгісімен салыстырады. Ауыстырылған сыныппен айналысатын туризм 

студенттері тілді меңгеруде айтарлықтай жақсарғанын, белсенділік деңгейінің 

жоғарылағанын және туристік контексттерде ағылшын тілін практикалық қолданудың 

жақсырақ екенін көрсетті. Нәтижелер тілдің практикалық қолдану дағдыларын 

арттыруда тиімді сынып әдісін көрсетеді және оны туризм студенттері үшін ағылшын 

тілі курстарына біріктіруді ұсынады. Әртүрлі білім беру жағдайларында ұзақ мерзімді 

әсерлер мен қолдану мүмкіндігін зерттеу үшін қосымша зерттеулер ұсынылады. 

Кілт сөздер: Аударылған сынып «Flipped Classroom»; Ағылшын тіл білімі; Туризм 

студенттерінің қатысуы; Практикалық дағдылар; Тиімділік; Мақсат 
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«ПЕРЕВЕРНУТЫЙ КЛАСС (FLIPPED CLASSROOM)» ПО АНГЛИЙСКОМУ 

ЯЗЫКУ ДЛЯ СТУДЕНТОВ-ТУРИСТОВ: ПОВЫШЕНИЕ ВОВЛЕЧЕННОСТИ И 

ПРАКТИЧЕСКИХ НАВЫКОВ 

Аннотация: В этом исследовании исследуется эффективность подхода 

«перевернутого класса» в улучшении изучения английского языка студентами, 

обучающимися в сфере туризма. Используя квазиэкспериментальный дизайн, он сравнивает 

традиционные методы обучения с моделью перевернутого класса. Студенты-туристы, 

занимающиеся в перевернутом классе, продемонстрировали значительно больший прогресс 

в владении языком, более высокий уровень вовлеченности и лучшее практическое применение 

навыков английского языка в контексте туризма. Результаты показывают, что подход 

«перевернутого класса» эффективен для улучшения практических навыков применения 

языка, и рекомендуют его интегрировать в курсы английского языка для студентов, 

изучающих туризм. Рекомендуется провести дальнейшие исследования для изучения 

долгосрочных последствий и применимости в различных образовательных учреждениях. 

Ключевые слова: Перевернутый класс; Обучение английскому языку; Вовлечение 

студентов в сфере туризма; Практические навыки; Эффективность; Цель 
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CONTENTS OF THE EDUCATIONAL TOUR AND FEATURES OF ITS DEVELOPMENT 

Abstract. This article examines the content of the educational tour and the features of its 

development. The relevance of solving the problems of formation and strategic development of the 

international educational tourism industry as a structural component of the service sector, the 

formation of economic market actors as active participants in the socio-economic processes of the 

national economy is increasing in the context of globalization of international relations, 

internationalization of education at the national, sectoral and institutional levels in conditions of 

increasing complexity of the content of the component of competition in the international market 

educational tourism. 

Educational tourism is a fast–growing branch of the tourism economy, which is gaining 

recognition all over the world. Many researchers consider it one of the leading and most promising 

sub-sectors of tourism. The specificity of educational tourism, manifested in the special nature of 

demand, pronounced seasonal fluctuations, diversification of tourist products and hospitality 

services, low susceptibility to crises and socio-political upheavals, dynamically developing 

customer requests, requires detailed study and development of theoretical approaches, 

methodological and systematic approaches to improving the interaction of all its participants. 

Various approaches to segmentation of the international educational tourism market and the 

development of segment profiles, the creation and application of strategies for effective partnership 

of market entities based on the concept of customer-oriented business, expressed in increasing 

customer satisfaction, forming consumer loyalty in the international educational market. the tourist 

market requires systematization and optimization. In this regard, research aimed at improving 

these important parameters is certainly relevant. 

Keywords: tour, education, development, tourism 
 

     Introduction 

     Every year the range of services offered in this industry is rapidly expanding. Educational 

tourism, which a few years ago was in demand only among the elite, has now moved into the 

category of a product for the middle class and is in steady demand. At the moment, this market is 

experiencing rapid development, during which a number of problems are being identified that 

require prompt solutions. 

Despite the significant role of educational tourism in international economic and social 

relations, the problems of organizing this type of tourism still remain outside the attention of 

researchers in tourism economics. The identification of educational tourism as a branch of 
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international tourism in the literature is more of a popular-descriptive rather than scientific-

analytical nature [1]. There are practically no works devoted to the theoretical and methodological 

basis for the application of partnership marketing; the mechanisms for the practical application of 

new market regulators, in particular, loyalty programs in this sub-industry of tourism and the 

possibilities of horizontal and vertical integration of market entities, have not been established. 

The complex multifactor structure of the concept of consumer perception of the quality of 

basic and additional services of a tourist product sold on the international educational tourism 

market requires the formation of a new look at the essence of the concept of a tourist product, 

determines the objective need to develop mechanisms for assessing the perceived quality of service 

for tourists, developing effective methods for monitoring, evaluation and improvement quality of 

services in order to meet the needs of clients and build long-term relationships with them [2]. 

Various approaches to segmenting the international educational tourism market and 

developing segment profiles, creating and applying strategies for effective partnerships of market 

entities based on the concept of customer-oriented business, expressed in increasing the degree of 

customer satisfaction, forming consumer loyalty in the international educational tourism market, 

require systematization and optimization. In this regard, research aimed at improving these 

important parameters is certainly relevant. 

The purpose of the work is to develop the main provisions for the formation of the 

international educational tourism market and substantiate scientific and practical recommendations 

for its development. 

In accordance with the goal, the following work tasks are formulated: 

- Characteristics of a tour as the main product of a tourism enterprise 

- Analysis of the essence of the educational tour and the features of its development 

- Analysis of the process of developing foreign educational tours and their positioning 

- Identification of areas for improving the activities of a tourism enterprise in the formation and 

implementation of tours on the market (marketing and organizational and pedagogical activities). 

A tour is a formed complex of basic and additional services provided to a tourist depending 

on the purpose of the trip. Abroad, a standard range of services provided to a tourist depending on 

the purpose of travel is called a package tour. It should be noted that the level of demand for them 

varies significantly across countries. Tourist organizations, at the request of the client, can develop 

and create a special tour according to an individual order. This range of services is called an 

exclusive tour [3]. These are quite expensive and elite services. In Russia, they often attract tourists 

due to the “snobbery e  ect” or “Veblen e  ect”, which mani ests itsel  in the  act that high prices 

stimulate demand and demonstrate prestige and wealth. 

The quality of a tourism product is formed by various factors, which is a consequence of its 

essence, since a tourism product is a set of complex elements that meets the needs of tourists during 

travel and is the result of the efforts of many enterprises. Functions of the tourism product [4]: 

• Impact on the economy 

• is a source o  income  or the local population and the budget; 

• stimulates the development o  industries related to the production o  consumer goods; 

• promotes the development o  educational and entertainment business, the hotel sector, transport, 

communication services, souvenir production; 

• promotes the in lux o   oreign currency into the country 

• Socially humane  unctions: 

• promotes the rapprochement of peoples; 
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• expands a person’s intelligence and horizons; 

• in luences political relations; 

• develops an understanding o  the real picture o  the world and concern  or the ecology o  the 

planet. 

The goals and objectives of strategic marketing in tourism, on the one hand, must be linked 

to the principles of marketing and the general target orientations of modern marketing technologies. 

On the other hand, its essence and specificity are determined by the peculiarities of the subject of 

marketing, because sociocultural service and tourism is a rather specific type of activity with a 

specific product. The following principles of tourism marketing can be formulated [5]: 

1. The principle of advanced proposal. Marketing focuses not only on the real state of 

demand and ensuring maximum compliance of production with the structure and content of 

demand, but also on identifying unsatisfied customer requests, dynamics and prospects for the 

development of demand [6]. The task of marketing is a thorough analysis of the state and dynamics 

of demand, on the basis of which the feasibility, prospects and profitability of the production of a 

particular product are determined, forecasting changes in demand, active influence on its structure 

and content, as well as the design of goods and services that tomorrow will correspond to the 

changed social -cultural situation and market conditions. Research has shown that consumers are 

not always able to recognize their preferences for new types of goods and services or new qualities 

of existing goods and services. In this regard, the task of marketing is to form groups of consumers 

of a given product or service in the relevant segments, using all its technological capabilities for 

these purposes [7]. 

Demand management involves not only taking into account the current needs, problems and 

interests of a specific group of the population, but also stimulating the need for those goods and 

services that the enterprise produces or is ready to produce, as well as the formation of new 

consumption standards (in particular, the formation in the minds of consumers of the value of travel 

and recreation in any season) [8]. 

2. The principle of profit stabilization, which assumes: 

 production of services based on an analysis of consumer motivation of the corresponding market 

segment, study of the internal and external market situation, taking into account the real capabilities 

of the manufacturer; 

 improving the quality of services offered; 

 ensuring an optimal proportion between supply and demand for specific types of services through 

flexible response to demand dynamics and maneuvering of available resources; 

 promotion of a tourism product on the market by expanding knowledge about its consumer 

properties, forming a positive attitude towards the subject, consolidating the image of a range of 

services in the consumer’s memory; 

 obtaining a stable profit by creating a circle of reliable customers and increasing secondary 

demand; 

 establishing a flexible system of discounts and expanding the geography of organized travel, 

allowing to smooth out seasonal fluctuations in demand. 

 The principle of stabilizing the demand audience is implemented using [9]: 

 targeting of the services offered and ensuring maximum compliance of the consumer and 

cultural-status properties of the product or service with the needs of the target audience; 

 establishing stable relationships with clients in order to increase the share of regular clients in the 

total number of services. 
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 The principle of expanding the demand segment by attracting new consumers. It dictates the need 

to actively adapt to changing consumer demands; influence on the formation of their consumer 

motivation; ensuring the priority of consumer requests at all stages of development and 

implementation of tourism products; displacing competitors by producing new types of tourism 

products, improving their quality, flexible pricing policies, and informing consumers about their 

advantages over competitors. The main ways to stimulate demand are: expanding the social base of 

needs (this includes techniques such as “advancing” needs,  ocusing on  ashion and values that are 

prestigious in society, etc.); expanding the capabilities and areas of application of a product or 

service for which there is already a need. 

 The principle of expanding the supply market. Guided by this principle, marketing specialists 

should actively search for new markets (market segments, windows and niches); constantly increase 

the range of offers both by designing new types of tourism products and by expanding them with 

new socio-cultural meanings that increase their attractiveness; update the range and constantly 

develop new and promising products and services for this market segment. The principle of mutual 

trust between manufacturer and consumer [10]. In addition to commercial goals, marketing solves a 

whole group of problems, the non-commercial effect of which is manifested indirectly. This is, first 

of all, the formation of a favorable image of the company, increasing the prestige of the company in 

the eyes of consumers (both domestic and foreign), the manifestation of the national character of the 

company, which not only acts to obtain immediate and maximum profit, but is also a responsible 

subject of the domestic economy. The need to form a trusting attitude of the consumer towards a 

travel agency and the quality of its services is caused by the specifics of the tourism product, in 

particular such characteristics as the situational nature of the travel service, the vagueness of the 

consumer properties of the tourism product, the uncertainty and subjectivity of the criteria for 

assessing the quality of the tourism product. This task is carried out through public relations events, 

organizing special advertising campaigns that introduce a positive image of the company into the 

minds o  consumers, positioning its product, which should acquire a “brand” and be easily 

recognizable. The main goal of this kind of event is to create a field of trust between the 

manufacturer and the consumer. foreign educational tourism competitive [11]. 

 The principle of reliable partnership, which is of particular importance in socio-cultural 

services and tourism due to the multi-subjectivity of tourism service providers and their spatial 

disunity. In this regard, the extremely important tasks of marketing are finding reliable travel 

agency partners and maintaining trusting and sustainable mutually beneficial relationships with 

them; formation of a system of contractual relations with all elements and structures of production 

and distribution, both in the domestic and foreign supply markets. In turn, the company itself must 

become a reliable subject of partnership relations. This is largely achieved through a well-thought-

out system of events that instills in its employees a sense of responsibility, corporate pride and 

professional ethics. 

The life cycles that a tourism product goes through: introducing a product to the market, 

growth, maturity, saturation, decline. Due to rapid changes in people's lifestyles and technological 

changes, the life cycle of individual products has become shorter than it was before, so the concept 

of product life cycle plays an important role in strategic planning and each stage of the life cycle 

also has specific objectives for marketing. 

The stage of introducing a product to the market. At this phase of the life cycle, costs are 

required to stimulate demand (advertising a new product and service). This stage is characterized by 

high costs, slow sales growth, and advertising campaigns to stimulate initial demand. It is in this 
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period of the life cycle of a tourism product that there is a large percentage of failures, and due to 

the high costs of introducing a product or service to the market, there are no profits at this stage yet 

[12]. 

Growth stage. During this period, a new product (if it is in demand in the market) satisfies 

the interests of the market, which is expressed in an increase in profits and sales. Increasing profits 

can make a market attractive to competitors. The company's sales promotion costs remain high, but 

here the emphasis is on motivating targeted selection and purchase of a particular company's 

product, rather than on motivating consumers to buy and try this product. During the growth stage, 

the number of retail outlets selling a product or service usually increases. Due to increased sales, 

prices for goods (services) may decrease [13]. 

Maturity stage. A mature product is a product that has already been firmly established on the 

market. The pace of its sales may continue to increase, but at a slower rate. Then they gradually 

level out. At this stage of the product life cycle, many of the retail outlets selling the product are 

very competitive [14]. Firms are trying to find ways to maintain their market share. Ski resorts are 

the most suitable example of a mature product. After several years of increasing sales growth, sales 

growth is gradually slowing down as resorts attempt to maintain their market share and diversify 

their offerings. 

Saturation stage. At this stage, sales volumes reach their highest point, the product 

penetrates the market as much as possible. Mass production and the use of new technologies help 

reduce prices and make the product more accessible to everyone. 

Decline stage. Many tourism products remain at the saturation stage for several years. But 

many of them become obsolete over time and new products are introduced to the market to replace 

old ones. During the decline stage, demand for the product decreases and advertising costs decrease. 

As demand and profits fall, firms that cannot withstand competition leave the market. Firms' offers 

should be designed for a wide range of consumers with different income levels, in order to cover the 

market as much as possible. To create a new tourism product, it is necessary to find out the opinions 

o  customers, which can be compiled by conducting a survey in the o  ice and on the company’s 

website. The questionnaire questions should contain such important points as preference for a 

country, a particular sport, and the monetary equivalent of the tour. 

You should also remember the emergence of a new client with the following psychological 

and behavioral characteristics: 

- awareness, high level of education; 

- high demands on comfort and quality of services; 

individualism; 

greening consciousness; 

spontaneity of decisions made; 

mobility; 

physical and mental activity on vacation; 

the desire to receive a kaleidoscope of impressions from life. 

Tour development is a complex multi-stage procedure that requires fairly high qualifications 

and is the main element of tourism service technology. This procedure is time-consuming and 

sometimes takes several months. If the route is custom (one-time), then the procedure for creating it 

is simplified, with the exception of security measures. 

One of the most important marketing decisions is the decision regarding setting the price of 

a product. Price reflects how consumers perceive the product. 
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By pursuing a certain policy in the field of pricing, a travel company actively influences both the 

volume of sales and the amount of profit received. As a rule, a travel agency is not guided by 

immediate benefits, selling tourism products at the highest possible price, but pursues a flexible 

pricing policy. 

The goals of the tourism organization that influence the pricing policy are: survival, profit 

maximization, market share maximization, leadership in the field of tourism product quality. 

The basis for determining base prices can be costs, customer opinions, and competitors' prices.In 

Russia, tourism is a developing industry, and the influence of the tourism industry on the country's 

economy is still insignificant. The underdevelopment of tourism infrastructure, low quality of 

service, and the persistent myth about Russia as a high-risk country have led to the fact that our 

country currently accounts for less than 1% of the world tourist flow. 

Educational tourism is travel for a period of 24 hours to 6 months to obtain education 

(general, special, additional), to improve skills - in the form of courses, internships, without 

engaging in activities related to generating income from sources in the country (place) of temporary 

stay. 

The popularity of educational tourism is explained by a number of reasons: 

 modern people understand the need to obtain quality education for themselves and their children. 

And the concept of a good education now includes both knowledge of foreign languages and 

international experience. That is why trips for the purpose of obtaining education for 

schoolchildren, students and adults are becoming increasingly in demand. In addition to improving 

the level of education in general, they give a person the experience of international communication 

that is so necessary in our time. 

 

 Literature review 

Russian and foreign pedagogy has accumulated extensive experience in studying the 

educational effectiveness of various hikes, excursions and expeditions. The origin of educational 

tourism occurred in the Ancient World and, depending on the socio-economic, political, cultural 

and historical situation at different historical stages, its development had its own characteristics. 

The practice of international travel for educational purposes developed in Europe back in the 9th 

century. due to the increase in the number of universities. From the 12th century scientific and 

student exchange has acquired a steady tendency towards constant development. At the end of the 

17th century. and the first half of the 18th century. under the influence of the ideas of the great 

educators, some educational institutions in Europe practiced short excursions and walking tours for 

students. Interest in tourism received ideological form in the philosophy of the Enlightenment. J. 

Locke, J. J. Rousseau and other teachers in their works proved the need for long trips as a 

prerequisite for the proper education of a person. From the middle of the 19th century. the 

formation and specialization of new types of higher educational institutions (institutes, academies, 

lyceums, colleges) in Europe and America had a positive impact on the dynamics of international 

student mobility [15]. 

In Kazakhstan, educational trips have become one of the types of travel since the beginning 

of the 18th century. Trips related to the study of various aspects of life in Western European 

countries had a significant impact on the development of Russian culture. In school teaching, 

teachers N.I. Novikov, F.I. Yankovic, V.F. Zuev and others used excursions from the second half of 

the 18th century. Starting from the 19th century, excursions, hikes, and travel began to be used as a 

way of learning in special and higher education, as well as for collecting scientific, geographical 
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and local history information about various regions of Russia. Organizers and promoters of 

excursion educational tourism in Russia since the mid-19th century. there were advanced teachers. 

Among them are famous geographers N.A. Golovkinsky, D.N. Anuchin, V.I. Vernadsky, P. P. 

Semenov-Tyan-Shansky, I. V. Mushketov and many others. 

At the end of the 19th - beginning of the 20th centuries. Many scientific and amateur 

societies began to pay attention to the development of tourism, including the Russian Geographical 

Society, the St. Petersburg Society of People's Universities, the Crimean-Caucasian Mining Club, 

etc. Conducting educational excursions at the beginning of the twentieth century. (in particular, 

educational and tourist organizations of St. Petersburg - Petrograd), can be assessed as the initial 

stage of a large-scale pedagogical research to understand the importance of educational travel in 

educational terms. The leader in the organization of educational tours of this period in Russia 

should be recognized as the Commission for Educational Excursions, created in 1909 at the 

Moscow branch of the Russian Society of Tourists. 
 

Methodology 

At the stage under consideration, the leaders and accompanying groups of students were 

teachers. This led to an inevitable discussion in the teaching community and in society as a whole 

about the quality of training of tourism organizers. The activities of teacher training courses and 

tourist communities have become strategically important in this regard. 

The development of educational tourism in our country is associated with the names of such 

scientists and teachers as I.I. Polyansky, B.A. Fedchenko, S.P. Kravkov, M.P. Rimsky-Korsakov, 

I.I. Mikhailov, S.T. Shatsky, N.A. Morozov, L.S. Berg, Yu.M. Shokalsky, A.E. Fersman, B.E. 

Raikov, I.M. Greves, L.A. Ilyin, N.P. Antsiferov, D.M. Kaygorodov and many others. 

Over the century-long history, domestic school tourism has gone through periods of rapid 

development and stagnation. The degree of tourist educational activity was usually determined by 

the attitude of the secondary education system (and society as a whole) towards local history. Thus, 

school tourism received active government support in the USSR in the 1920s. Tourism development 

programs of those years provided schoolchildren with the opportunity to get acquainted with their 

native land, understand the features of its nature, history and culture. Involvement in the study of 

their native land in various forms - from the simplest descriptions to serious research works, had 

social significance and practical value. 

After a period of stagnation in the 1930s and 40s. The activity of educational children's and youth 

tourism increased in the early 1950s. The predominant trips and hikes of schoolchildren were 

historical-revolutionary, military-historical, historical-archival and natural history topics. Routes to 

the sites of military battles of the Great Patriotic War have become especially popular. At the end of 

the 60s, many schools and colleges carried out active tourism work with students. Routes on topics 

such as “Love and Know Your Land”, “Along Lenin’s Places”, “Along the Green Belt o  Glory”, 

“Through Historical Places”. 

The school and student tourist and excursion movement reached its greatest scope and mass 

scale at the turn of the 1970s and 80s. This was facilitated by: increased attention of the pedagogical 

community to tourism as an effective form of recreation and development for students, improved 

conditions of payment for parents, the introduction of preferential travel on transport for students, 

the opportunity to receive various social benefits at the expense of enterprises and trade unions, 

increasing the cultural level of people and their awareness. Children's and youth tourism has 

become widespread and has been focused on achieving two goals - recreation and education. The 
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traditions of organizing school educational tourism are supported in our time by the tourist and local 

history movement “Fatherland”. In organizing this movement, the main role belongs to the Center 

for Children and Youth Tourism and Local History. 
 

Results 

Traveling abroad for educational purposes was rare in our country. On a global scale, 

international educational tourism has been actively developing since the late 1940s. in parallel with 

the expansion of international tourist relations. In the 1950s educational tourism in European 

countries, the USA, Australia and Canada has become widespread. 

Important areas of international cultural exchange of the present time are international 

relations in the field of education, especially at its highest level. The student population is 

traditionally characterized by mobility and sociability, a desire to change places and travel, and a 

constant search for new knowledge and information. In this regard, educational international 

contacts should be considered as one of the most dynamically developing and promising aspects of 

humanitarian cooperation. The practice of international education has developed and is 

strengthening, when education is received entirely or partially abroad. International student 

exchange can occur at the state, non-state and individual levels. It is carried out on the basis of 

concluding interstate agreements, strengthening ties at the level of public and other organizations, 

individual universities, as well as on an individual basis. 
 

Discussion 

Education in leading developed countries is increasingly developing as an export industry. 

Currently, two types of export of educational services can be clearly distinguished, conventionally 

called “active” and “passive”. Passive exports involve  oreign students studying in their own 

country. This type of education export has been known for quite a long time and was characteristic, 

in particular, of the USSR. Active exports appeared relatively recently and are associated with the 

foreign expansion of universities and the creation of branches in other countries following the 

model of transnational corporations. For Russian universities, active export is a new type of 

activity. Successful development of active exports requires not only the creation of export potential, 

but also the development of your own strategy for entering foreign markets using existing global 

experience [16]. 

Having significant potential, the Russian Federation is far from fully realizing it. In recent 

years, one cannot help but note the downward trend in the share of Russian educational services in 

the world market. 

• insu  icient level o  Russian language pro iciency among  oreign students; 

• low return on in ormation and advertising work. 

Educational tours are a very common type of tourism, when during trips a tourist combines 

relaxation with education. Three directions, or three markets for educational tourism, can be 

distinguished [17]: 

• language training tours, 

• sports and educational tours, 

• pro essional education. 
 

Conclusion 

Language learning tours. Tours with the study of foreign languages are very popular among 

clients of different ages - from children and their parents buying tours to facilitate language 
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learning, to adult entrepreneurs interested in spoken business language for various negotiations. 

Language programs are designed for children from 5 years of age. But offers for such young 

children are not yet in great demand, but parents are much more willing to send schoolchildren 10-

17 years old to study. The gradation of language tours by age is as follows: schoolchildren, 

students, adults (the latter making up 10% of the total flow). 

Combining language training with recreation and tourism in the country of the language 

being studied gives very good results. Such tours are organized mainly to countries where the 

national languages are the most commonly spoken languages in the world - England, USA, France, 

Spain, Germany, Italy, Portugal. There are, of course, exceptions when English can be successfully 

learned in Ireland, Malta, etc. 

Language courses can be: intensive and general (standard); business courses, preparation for 

international exams; holiday courses (combination of entertainment and language learning); one-on-

one and group training; academic courses aimed at entering the university. 

The most popular language today is English, followed by German and Spanish/Italian. 

Following them are proposals for learning French and Portuguese. These languages are often used 

in the world as a means of interethnic communication. Less often, but still, there are offers to study 

oriental languages during special tours to Asia - Chinese, Farsi, Japanese. But this is the exception 

rather than the rule. 

The average duration of tours is 2-3 weeks. Language learning tours can be individual or 

group (most often these are business language groups, groups of schoolchildren). The main 

programs of educational tours are educational and excursion-educational. In some cases, there are 

also sports programs (mainly in children’s and youth tours). Curriculum - a special course of 

language teaching in classrooms, language laboratories. Language classes can be organized at 

different levels: for beginners, for advanced learners, etc. All programs include 2-4 classroom hours 

(45 minutes) of foreign language classes per day. The first half of the day is devoted to learning a 

foreign language, the second half of the day is provided for entertainment, leisure, sports and 

excursions. Tours with intensive language study are also offered with a program of 20-30 hours per 

week. 

Excursion and educational programs include studying the culture and attractions of the 

country being visited, its history and literature. One form of education can be visiting theaters. 

Depending on the duration of the tour and the location of tourists, the program may include 

sports programs (tennis, horse riding, swimming, canoeing, etc.). Basically, sports programs depend 

on the capabilities of the school or college on the basis of which the language teaching tour is 

organized. Various sports competitions and quizzes are organized among students, which also 

indirectly encourages them to practice language during these events. Foreign language courses and 

sports - this form of educational tours is becoming increasingly popular in the world (especially 

among youth clientele). 

Group tours with accommodation in camps, campsites, and colleges allow you to learn a 

language among your peers without being too distracted from your normal environment. Here, 

educational programs are combined with sports and leisure activities. These are so-called 

entertainment-educational tours, in which education usually plays not the main role. Schoolchildren 

really like this type of trip when they meet their peers of different nationalities and communicate 

with them in the language they are learning. 

A common proposal is to organize language tours for businessmen. For adult clients, the 

main reason for training is the need to speak one or more foreign languages. The adult audience 
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goes on such trips at the expense of their companies and enterprises, individually or with their 

families. Favorite tours in this category are those that combine intensive courses with a large 

cultural program. 

The main feature of preparing a language learning tour is an exclusively individual 

approach: schools and educational programs are selected for each person, taking into account his 

language level, education, and age. 

The organization of language learning tours is carried out mainly by specialized receptive 

tour operators. They enter into agreements with local educational institutions (universities, 

institutes, colleges, etc.) for the use of educational facilities, the work of teachers and the use of 

teaching aids. Typically, a receptive tour operator for educational tours has agreements with not 

one, but with several educational institutions that provide slightly different conditions for training 

and other services (accommodation, leisure, sports, etc.), and therefore a greater choice for 

tourists.Before starting the service, it is necessary to prepare methodological support for distribution 

to tourists: training programs, textbooks, phrase books, city maps, guidebooks in the target 

language.  
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БІЛІМ БЕРУ ТУР МАЗМҰНЫ ЖӘНЕ ОНЫҢ ДАМЫТУ ЕРЕКШЕЛІКТЕРІ 

 Аңдатпа. Бұл мақала білім беру турының мазмұнын және оның даму 

ерекшеліктерін қарастырады. Қызмет көрсету саласының құрылымдық құрамдас бөлігі 

mailto:saltanur@mail.ru


Bulletin of the IUTH, Volume 1(3), 2024 
  

84  

ретінде халықаралық білім беру туризм индустриясын қалыптастыру және стратегиялық 

дамыту проблемаларын шешудің өзектілігі, ұлттық экономиканың әлеуметтік-

экономикалық процестерінің белсенді қатысушылары ретінде нарықтың экономикалық 

субъектілерін қалыптастыру Халықаралық қатынастардың жаһандануы, халықаралық 

нарықтағы бәсекелестікті құрайтын мазмұнның күрделілігі артып келе жатқан жағдайда 

ұлттық, салалық және институционалдық деңгейлердегі білім беруді 

интернационалдандыру жағдайында артып келеді білім беру туризмі. 

Білім беру туризмі-бүкіл әлемде танымал туристік экономиканың қарқынды дамып 

келе жатқан саласы. Көптеген зерттеушілер оны туризмнің жетекші және ең 

перспективалы қосалқы салаларының біріне жатқызады. Сұраныстың ерекше сипатында, 

маусымдық ауытқуларда, туристік өнім мен қонақжайлылық қызметтерін 

әртараптандыруда, дағдарыстар мен қоғамдық-саяси күйзелістерге аз ұшырауда, 

клиенттердің қарқынды дамып келе жатқан сұраныстарында көрінетін білім беру 

туризмінің ерекшелігі теориялық тәсілдерді, оның барлық қатысушыларының өзара іс-

қимылын жетілдірудің әдіснамалық және жүйелік тәсілдерін егжей-тегжейлі зерделеуді 

және әзірлеуді талап етеді. Білім беру туризмінің халықаралық нарығын сегменттеуге 

және сегменттер бейіндерін әзірлеуге, клиенттердің қанағаттану дәрежесін арттыруда, 

халықаралық білім беру нарығында тұтынушылардың адалдығын қалыптастыруда көрініс 

табатын клиентке бағдарланған бизнес тұжырымдамасы негізінде нарық субъектілерінің 

тиімді әріптестігі стратегияларын құруға және қолдануға әртүрлі тәсілдер. туристік 

нарық, жүйелеу мен оңтайландыруды қажет етеді. Осыған байланысты осы маңызды 

параметрлерді жақсартуға бағытталған зерттеулер өзекті болып табылады. 

Кілт сөздер: тур, білім, даму, туризм 
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СОДЕРЖАНИЕ ОБРАЗОВАТЕЛЬНОГО ТУРА И ОСОБЕННОСТИ ЕГО РАЗРАБОТКИ 

Аннотация. Данная статья рассматривает содержание образовательного тура и 

особенности его развития. Актуальность решения проблем формирования и 

стратегического развития международной образовательной индустрии туризма как 

структурной составляющей сферы услуг, формирования экономических субъектов рынка 

как активных участников социально-экономических процессов национальной экономики 

возрастает в условиях глобализации международных отношений, интернационализации 

образования на национальном, отраслевом и институциональном уровнях в условиях все 

большей и большей сложности содержания, составляющей конкуренции на международном 

рынке образовательного туризма. 

Образовательный туризм – быстрорастущая отрасль туристической экономики, 

получающая признание во всем мире. Многие исследователи относят его к одной из ведущих 

и наиболее перспективных подотраслей туризма. Специфика образовательного туризма, 

проявляющаяся в особом характере спроса, выраженных сезонных колебаниях, 

диверсификации туристского продукта и услуг гостеприимства, малой подверженности 

кризисам и общественно-политическим потрясениям, динамично развивающихся запросах 

клиентов, требует детального изучения и разработки теоретических подходов, 
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методологический и системный подходы к совершенствованию взаимодействия всех его 

участников. Различные подходы к сегментированию международного рынка 

образовательного туризма и разработке профилей сегментов, созданию и применению 

стратегий эффективного партнерства субъектов рынка на основе концепции 

клиентоориентированного бизнеса, выражающейся в повышении степени 

удовлетворенности клиентов, формировании лояльности потребителей на международном 

образовательном рынке. туристический рынок, требуют систематизации и оптимизации. 

В связи с этим исследования, направленные на улучшение этих важных параметров, 

безусловно, актуальны. 

Ключевые слова: тур, образовние, разработка, туризм 
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THE USE OF DIGITAL TECHNOLOGIES AND SOCIAL NETWORKS IN 

ECOTOURISM MARKETING 

Abstract. Ecotourism is the main product of the tourism industry in Kazakhstan, but its 

competitiveness in the global market is still low. However, it occupies an important place in the 

country's tourism sector and represents a key element for its development. This article highlights 

the topic of eco-tourism in Kazakhstan and the challenges it faces in the global market. Special 

attention is paid to the use of digital technologies and social networks in the field of ecotourism 

promotion. The paper analyzes the impact of the Internet and social media on the growth of 

ecotourism. In addition, the results of research containing information useful for potential tourists 

are presented, as well as promising directions for the development of ecotourism in Kazakhstan and 

methods of informing potential visitors about available opportunities are considered. The article 

also analyzes current trends and opportunities in the field of ecotourism marketing. Examples of 

tourism campaigns, nature parks, and nature reserves that use social networks and new IT 

technologies to attract the attention of ecotourists are given. 

Keywords: ecotourism, social network, social media, internet, tourist, marketing, technology, 

Nature Reserve 
 

Introduction  

Head of State Kassym-Jomart Tokayev in his message “Constructive public dialogue is the 

basis o  stability and prosperity o  Kazakhstan” gives a clear task to the people o  Kazakhstan to 

pay special attention to the development of tourism, especially eco- and ethnotourism, as an 

important sector of the economy, and also says that for development tourism, it is necessary to 

ensure the construction of the necessary infrastructure, primarily roads, and also to train qualified 

specialists [1].  

Ecotourism has become increasingly important and popular in recent decades. This type of 

travel has become an important factor in the sustainable development of society and a dynamically 

developing direction. Ecotourism is a type of travel that is designed not only to visit wildlife, but at 

the same time aims to preserve the environment and increase the sustainability of ecotourism. 

According to the data obtained, the growth of ecotourism has increased significantly and will grow 

at a rate of 10-15% per year every year. In research fields such as ecotourism and social media, 

technology is new. In recent years, online social networks have become a source of information for 

customers and platforms for marketing and advertising. Social networks effectively help a marketer 

 
‡‡ ‡‡*Бізге дұрыс сілтеме жасаңыз: Paizullayev Ye. N., Zhumatova M. E. The Use of Digital 

Technologies and Social Networks in Ecotourism Marketing // Bulletin of the International 

university of Tourism and Hospitality. –2024. –No1(3). –Б.  6–99. 

https://www.doi.org/10.62867/3007-0848.2024-1.07 

  *Cite us correctly: Paizullayev Ye. N., Zhumatova M. E. The Use of Digital Technologies and 

Social Networks in Ecotourism Marketing // Bulletin of the International university of Tourism and 

Hospitality. –2024. –No1(3). –B. 86–99. https://www.doi.org/10.62867/3007-0848.2024-1.07 
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communicate with potential customers and are an important business factor. The Internet and social 

networks are well known to everyone, at the beginning of 2023, social networks have 4.76 billion 

users, which is almost 60% of the world's population and all users use them according to their needs 

(Instagram, Facebook, Twitter, YouTube, WhatsApp, TikTok, Douyln, Kuaishou, Sina Weibo, 

LinkedIn, Snapchat Pinterest, etc.) [2]. They can find the information they were looking for and any 

platforms for their purposes, they can also share their blogs, post posts, advertising, commercials, 

photos and videos on the Internet and on social networks such as YouTube, Instagram, Facebook, 

etc. The tourism sector should use such opportunities to disseminate information about ecotourism. 
 

Methods 

This article is devoted to the study of the development of ecotourism in the world and in 

particular in Kazakhstan under the influence of the use of digital technologies and social networks, 

and the characteristics of the most developed places for ecotourism in Kazakhstan. In the course of 

the work, more than 20 information sources containing information about the possibilities of eco-

tourism were analyzed. The list of resources studied includes digital technologies, social networks, 

Internet portals, magazines that have been widely developed and used over the past 20 years. These 

social networks and digital technologies are one of the most productive means for marketing and 

development of ecotourism, as evidenced by many studies [3]. A huge number of people are on 

social networks, about 500 million people are online on Instagram alone every day (on average, 

people spend 2 hours and 30 minutes a day on social networks), which is a good premise, and an 

excellent commercial move to advertise their products, places to hang out, etc. This fact is a 

fundamental criterion for choosing social networks and digital technologies for conducting research, 

since, thanks to the annual updating of technology, IT programs and social networks, a multi-

million audience is informed about news in the field of tourism and ecotourism. 

In the course of the research, various research methods were used, such as: - theoretical; - 

grouping method; - system; - information analysis. The research material was IT programs and 

social networks. 
 

Results 

The Internet, social networks, web 2.0 and travel 2.0 applications, GPS, 360, CAD 

technologies, holograms, VR technologies have revolutionized the tourism sector and influenced 

the ecotourism business. About 4.6 billion people worldwide used social media regularly in 2022. 

They share posts, views, photos, and videos on various social networks [4]. 

Ecotourism has its own characteristics, as it is aimed at familiarization with specially 

protected natural areas (national parks, reserves and sanctuaries), natural monuments, rare species 

of plants and animals. It provides environmental education and education, especially for young 

people, and respect for nature and the environment [5]. Ecotourism today is a dynamically 

developing area, a form of activity in the global tourism industry. According to various estimates, 

every year in the world and in Kazakhstan the number of ecotourists increases by 7-20%. 

The following types of ecotourism are widely known for tourism activities: 

-scientific tourism (birdwatching, animal watching, jailoo tourism, entonofauna, photo 

hunting of rare species of animals and birds in natural conditions); 

-educational tourism (rural tourism, nature reserves, national parks, tourism to eco-disaster 

sites, polar tourism, eco-educational tours for schoolchildren and students in accordance with the 

curricula).  

-adventure tourism (hunting and fishing tourism, mountain tourism, volcanic tourism, 
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mushroom and berry picking, ski tourism, horse riding, water tourism - tours of wetland, lake and 

river ecosystems) 

The largest volume of demand for eco-tourism among tourists is noted in North America, 

Western Europe, Australia and New Zealand. The territories most visited by ecotourists are in 

developing countries-Central America, north and east of South America, East Africa, Southeast 

Asia, etc. 

According to the Committee of Forestry and Wildlife of the Ministry of Ecology, Geology 

and Natural Resources of the Republic of Kazakhstan, the total area of specially protected natural 

territories of the country is 26 million hectares, that is about 0.26 million km2, which is ten times 

more than in a number of countries with well-developed ecotourism. At the same time, the number 

of tourists is only 2 million people per year. Meanwhile, in the USA, the world leader in the 

development of ecotourism, this figure reaches 200 million people per year, and in Australia – 60 

million people. The countries have achieved such results thanks to a well-established tourism 

management system in national parks and natural areas regulated by law [6]. The number of 

ecotourists in 2021 according to International Ecotourism Statistics is shown in Picture 1. 

 

 
Picture 1– Number of ecotourists per year, (million) 
 

According to the ratings of the Global Wildlife Travel Index for 2019, the countries with the highest 

rates of ecotourism were identified (Picture-2). The main factors taken into account in the 

assessment of environmental compatibility included: 

-Preservation of large wildlife species (Ірі жабайы жануарларды сақталуы); 

-Diversity o  wildli e species (жабайы жануарлардың алуан түрлілігі); 

-Prevalence of National Parks (Ұлттық саябақтардың саны); 

-Leadership in establishing national parks (Ұлттық саябақтарды ашудағы ізашарлар); 

-Coverage of protected natural areas (табиғи аумақтардың қорғалуы); 

-Size of forested areas (аумақтың ормандылығы); 

-Commitment to environmental sustainability (қоршаған ортаның қолайлы экологиялық 

жағдайын қолдау); 

-Environmental Prosperity (экологиялық өркендеу). Each factor was evaluated on a 5-point scale. 

The maximum score that a country can score is 40. 
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Picture2 –Top 10 countries on the Global Wildlife Travel Index, 2019 (max 40 points) 
 

The Picture 2 shows that ecotourism is most developed in Finland, Sweden, Brazil, the USA, 

Canada, Germany, Norway, Poland, Spain and Slovenia. And Kazakhstan ranks only 87th among 

107 countries. These indicators are due to the fact that over the past 20 years the number of eco-

resorts, eco-hotels, national parks, nature reserves, etc. has increased in these countries [7]. Table 1 

shows a list of eco-hotels and eco-resorts in the world and Kazakhstan. 
 

Table 1 – Popular eco-hotels and eco-resorts 

Popular eco-hotels and eco-resorts of the 

world 

Popular eco-hotels and eco-resorts in 

Kazakhstan 

“Bardessono”, USA “Oi-Qaragai Lesnaya Skazka”, Almaty 

“Mandarin Oriental Las Vegas”, USA “Namaste Shale 200M”, Almaty  

“Lausits”, Germany “Rixos Borovoe”, Burabai 

“Whitepod”, Switzerland “Альпийская роза”, Almaty 

“Butterfly House Bahia”, Brazil “Suly Sai”, Almaty 

“Svart”, Norway “Eco Village Kaskasu”, Shymkent 

“Hidden Wonder”, Canada “Заречье”, East Kazakhstan 

“Fairmont Ban   Springs”, Canada “Tenir”, Almaty 

“Aire de Monte”, Spain “Имантау-Шалкар”, North Kazakhstan 

“Sápmi Nature Camp”, Sweden “Көгездің Этно Ауылы”, Mangystau 

Ecotourism in Kazakhstan is very popular among other types of tourism, as the country has a 

rich natural landscape, flora and fauna. Today, some types of ecotourism are developing rapidly in 

our country, such as Educational tourism and Sientific tourism. Hunting with birds of prey has 

become one of the most popular types of eco-tourism among foreigners and Kazakhstan has 

received the title of "hunting country". In combination with hunting, Birdwatching tours are also 

flourishing. Accommodation for tourists in recent years, yurt houses in Jailoo tourism have 

become especially popular, and Equestrian tourism is developing along with this. 
 

In what ways do tourists become aware of the possibilities of ecotourism in the world 

and in Kazakhstan? 

-Social media; 

-Newspapers/Magazines, printed materials; 

-Tourist portals (OTA-Online Travel agency); 

https://www.gotur.kz/oteli/kazakhstan/almatinskaia-obl/almaty/2619-gornyj-kurort-otel-lesnaya-skazka.html
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-Tourist information centers; 

-Internet materials, podcasts (Youtube, VKontakte); 

-IT programs (Global reservation systems, Web 2.0, Web 1.0); 

-Forums (Picture 3). 

 

 
Picture 3 – Classification of social media 

 

Social network. The basic centers of ecotourism in Kazakhstan are National parks, Reserves, 

Sanctuaries with significant natural and ecological potential and play an important role in this area. 

They have a positive impact on environmental and economic growth in local regions. Instagram 

Facebook and official pages Table 2 shows a list of national parks, reserves and links to them that 

inform ecotourists about the possibilities of ecotourism in these regions using social networks such 

as Facebook, Instagram and official pages. 
 

Table 2 – Links to pages of social networks, official websites of Nature Reserves and 

National Parks of Kazakhstan 

 

Nature 

Reserve   Official site   Facebook   Instagram 

1 2 3 4 

Korgalzhyn 

Nature 

Reserve 

https://kgpz.kz/ru/ https://www.facebook.co

m/profile.php?id=10008

8389561942&ref=xav_ig

_profile_web 

https://www.instagram.co

m/korgalzhyn_qorygy/?hl

=es 

Almaty State 

Reserve 
https://bioreserve-

almaty.kz/ru/  

https://www.facebook.co

m/profile.php?id=10000

1406659097 

https://www.instagram.co

m/bioreserve.almaty/  

https://kgpz.kz/ru/
https://www.facebook.com/profile.php?id=100088389561942&ref=xav_ig_profile_web
https://www.facebook.com/profile.php?id=100088389561942&ref=xav_ig_profile_web
https://www.facebook.com/profile.php?id=100088389561942&ref=xav_ig_profile_web
https://www.facebook.com/profile.php?id=100088389561942&ref=xav_ig_profile_web
https://www.instagram.com/korgalzhyn_qorygy/?hl=es
https://www.instagram.com/korgalzhyn_qorygy/?hl=es
https://www.instagram.com/korgalzhyn_qorygy/?hl=es
https://bioreserve-almaty.kz/ru/
https://bioreserve-almaty.kz/ru/
https://www.facebook.com/profile.php?id=100001406659097
https://www.facebook.com/profile.php?id=100001406659097
https://www.facebook.com/profile.php?id=100001406659097
https://www.instagram.com/bioreserve.almaty/
https://www.instagram.com/bioreserve.almaty/
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continuation of the Table 2 

1 2 3 3 

Alakol State 

Nature Reserve 
https://alakol-

gpz.kz/  

https://www.facebook.com/prof

ile.php?id=100045532252369  

https://www.instagram.co

m/alakol_state_nature_res

erve/  

Aksu-Jabagly 
Nature Reserve 

aksu-

jabagly.kz 

 

https://www.facebook.com/otde

lekoturizma 

https://www.instagram.co

m/aksuzhabagylymtk/  

Karatau Nature 

Reserve 
https://karatau

-gpz.kz/ru/  

https://www.facebook.com/kar

ataunaturereserve  

https://www.instagram.co

m/karatau_nature_reserve

/ 

Naurzum Nature 

Reserve 
https://naurzu

m.kz  

https://www.facebook.com/pag

es/Наурзумский-

заповедник/200585376652367  

https://www.instagram.co

m/naurzum_gpz/ 

Barsa-Kelmes 

Nature Reserv 
https://barsake

lmes.kz/ru  

https://www.facebook.com/bar

sakelmes39  

https://www.instagram.co

m/barsakelmes39/  

Markakol Nature 

Reserve 
https://markak

ol-

zapovednik.kz/

ru/  

https://www.facebook.com/mar

kakolzapovednik/  

https://www.instagram.co

m/markakol_1976/  

Ustyurt Nature 

Reserve 
https://ustirt.kz

/ru/ 

https://www.facebook.com/prof

ile.php?id=100011750322959  

https://www.instagram.co

m/ustyurt_nature_reserve 

West Altai Nature 

Reserve 
https://www.za

gpz.kz/ru/  

https://www.facebook.com/zag

pzkz 

https://www.instagram.co

m/zagpz.vko/ 

National parks 
  Official 

site 
  Facebook   Instagram 

National Park 

«Altyn – Emel» 

https://www.alt

yn-emel.kz/ru/  

https://www.facebook.com/pr

ofile.php?id=1000648508547

70 

https://www.instagram.co

m/altynemel_np/   

National park  
«Sayram-

Ugam» 

https://www.su

gnpp.kz/index.

php/ru/  

https://www.facebook.com/prof

ile.php?id=100004519357710  

https://www.instagram.co

m/sairam_ugam/?img_ind

ex=1 

National park  
« Bayanaul» 

http://bayangn

pp.rka.kz/ru/  

https://www.facebook.com/bay

angnpp 

https://www.instagram.co

m/bayangnpp/ 

National park  
«Burabay» 

https://buraba

ypark.qr-

pib.kz/  

https://www.facebook.com/par

kburabay  

https://www.instagram.co

m/parkburabay/ 

National park  
«Kolsai-

Koldery» 

https://www.ko

lsai-

koldery.kz/ru/  

https://www.facebook.com/Kol

sailakes/  

https://www.instagram.co

m/kolsai_koldery/  

National park  
«Qarqaraly» 

https://karkara

linskpark.kz/  

https://www.facebook.com/kar

karaly.oopt  

https://www.instagram.co

m/karkaragnpp/ 

National park  
«Tarbagatay » 

https://tarbaga

tay-gpnn.kz  

https://www.facebook.com/prof

ile.php?id=100029879916413  

https://www.instagram.co

m/tarbagatai_2018/ 

https://alakol-gpz.kz/
https://alakol-gpz.kz/
https://www.facebook.com/profile.php?id=100045532252369
https://www.facebook.com/profile.php?id=100045532252369
https://www.instagram.com/alakol_state_nature_reserve/
https://www.instagram.com/alakol_state_nature_reserve/
https://www.instagram.com/alakol_state_nature_reserve/
file:///C:/Users/Ержан/Desktop/aksu-jabagly.kz
file:///C:/Users/Ержан/Desktop/aksu-jabagly.kz
https://www.facebook.com/otdelekoturizma
https://www.facebook.com/otdelekoturizma
https://www.instagram.com/aksuzhabagylymtk/
https://www.instagram.com/aksuzhabagylymtk/
https://karatau-gpz.kz/ru/
https://karatau-gpz.kz/ru/
https://www.facebook.com/karataunaturereserve
https://www.facebook.com/karataunaturereserve
https://www.instagram.com/karatau_nature_reserve/
https://www.instagram.com/karatau_nature_reserve/
https://www.instagram.com/karatau_nature_reserve/
https://naurzum.kz/
https://naurzum.kz/
https://www.facebook.com/pages/Наурзумский-заповедник/200585376652367
https://www.facebook.com/pages/Наурзумский-заповедник/200585376652367
https://www.facebook.com/pages/Наурзумский-заповедник/200585376652367
https://www.instagram.com/naurzum_gpz/
https://www.instagram.com/naurzum_gpz/
https://barsakelmes.kz/ru
https://barsakelmes.kz/ru
https://www.facebook.com/barsakelmes39
https://www.facebook.com/barsakelmes39
https://www.instagram.com/barsakelmes39/
https://www.instagram.com/barsakelmes39/
https://markakol-zapovednik.kz/ru/
https://markakol-zapovednik.kz/ru/
https://markakol-zapovednik.kz/ru/
https://markakol-zapovednik.kz/ru/
https://www.facebook.com/markakolzapovednik/
https://www.facebook.com/markakolzapovednik/
https://www.instagram.com/markakol_1976/
https://www.instagram.com/markakol_1976/
https://ustirt.kz/ru/
https://ustirt.kz/ru/
https://www.facebook.com/profile.php?id=100011750322959
https://www.facebook.com/profile.php?id=100011750322959
https://www.instagram.com/ustyurt_nature_reserve
https://www.instagram.com/ustyurt_nature_reserve
https://www.zagpz.kz/ru/
https://www.zagpz.kz/ru/
https://www.facebook.com/zagpzkz
https://www.facebook.com/zagpzkz
https://www.instagram.com/zagpz.vko/
https://www.instagram.com/zagpz.vko/
https://www.altyn-emel.kz/ru/
https://www.altyn-emel.kz/ru/
https://www.facebook.com/profile.php?id=100064850854770
https://www.facebook.com/profile.php?id=100064850854770
https://www.facebook.com/profile.php?id=100064850854770
https://www.instagram.com/altynemel_np/
https://www.instagram.com/altynemel_np/
https://www.sugnpp.kz/index.php/ru/
https://www.sugnpp.kz/index.php/ru/
https://www.sugnpp.kz/index.php/ru/
https://www.facebook.com/profile.php?id=100004519357710
https://www.facebook.com/profile.php?id=100004519357710
https://www.instagram.com/sairam_ugam/?img_index=1
https://www.instagram.com/sairam_ugam/?img_index=1
https://www.instagram.com/sairam_ugam/?img_index=1
http://bayangnpp.rka.kz/ru/
http://bayangnpp.rka.kz/ru/
https://www.facebook.com/bayangnpp
https://www.facebook.com/bayangnpp
https://www.instagram.com/bayangnpp/
https://www.instagram.com/bayangnpp/
https://burabaypark.qr-pib.kz/
https://burabaypark.qr-pib.kz/
https://burabaypark.qr-pib.kz/
https://www.facebook.com/parkburabay
https://www.facebook.com/parkburabay
https://www.instagram.com/parkburabay/
https://www.instagram.com/parkburabay/
https://www.kolsai-koldery.kz/ru/
https://www.kolsai-koldery.kz/ru/
https://www.kolsai-koldery.kz/ru/
https://www.facebook.com/Kolsailakes/
https://www.facebook.com/Kolsailakes/
https://www.instagram.com/kolsai_koldery/
https://www.instagram.com/kolsai_koldery/
https://karkaralinskpark.kz/
https://karkaralinskpark.kz/
https://www.facebook.com/karkaraly.oopt
https://www.facebook.com/karkaraly.oopt
https://www.instagram.com/karkaragnpp/
https://www.instagram.com/karkaragnpp/
https://tarbagatay-gpnn.kz/
https://tarbagatay-gpnn.kz/
https://www.facebook.com/profile.php?id=100029879916413
https://www.facebook.com/profile.php?id=100029879916413
https://www.instagram.com/tarbagatai_2018/
https://www.instagram.com/tarbagatai_2018/
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continuation of the Table 2 

 

The necessary available information is provided from the accounts of national travel agencies 

and ministries. Every person who has a social network can learn a lot of things and information 

through such accounts. Governments support the dissemination of information through social media 

because it is more effective. For example: the official Instagram account Kazakh tourism _ 

publishes various current eco-tours and eco-festivals (Picture 4). This way, more ecotourists can be 

attracted. With such an account, you can create your own eco-entertainment and find consumers for 

them. 

 

 

  

Picture 4 – Publication of various eco-tours and eco-festivals on the Kazakh tourism 

Instagram page 

 

Magazines, newspapers and printed materials play an important role in the 

development of ecotourism (Figure 5). 

“АVALON Discovery Kazakhstan”- Materials for the issues of the magazine are being 

prepared within the framework of the project "Ecological Tourism and public awareness in 

Central Kazakhstan" 

“Ветер Странствий” is a magazine aimed at the development of all possible types of 

ecotourism (scientific, cognitive, active, passive recreational, etc.) in Kazakhstan and Central 

Asia.  It is also aimed at expanding people's knowledge about nature, protecting wildlife, flora 

and the environment, and solving environmental problems. It has been published since 2006. 

1 2 3 4 

National park  
«Katon-

Karagai» 

http://br.katon

karagai.kz/  

https://www.facebook.com/prof

ile.php?id=100016434047429  

https://www.instagram.co

m/katonkaragayskiignpp/  

National park  
«Zhaongar-

Alatau» 

https://zhonga

ralataugnpp.kz

/ru/glavnaya-

stranicha/  

https://www.facebook.com/prof

ile.php?id=100010745820728  

https://www.instagram.co

m/zhongar_alatau_kz/?hl

=ru 

National park  
«Charyn» 

http://charyn.k

z/  

https://www.facebook.com/prof

ile.php?id=100064237932206  

https://www.instagram.co

m/charyn__official/  

National park  
«Charyn» 

https://gnppko

kshetau.kz/#  

https://www.facebook.com/gnp

pkokshetau/  

https://www.instagram.co

m/kokshetau_mutp 

http://br.katonkaragai.kz/
http://br.katonkaragai.kz/
https://www.facebook.com/profile.php?id=100016434047429
https://www.facebook.com/profile.php?id=100016434047429
https://www.instagram.com/katonkaragayskiignpp/
https://www.instagram.com/katonkaragayskiignpp/
https://zhongaralataugnpp.kz/ru/glavnaya-stranicha/
https://zhongaralataugnpp.kz/ru/glavnaya-stranicha/
https://zhongaralataugnpp.kz/ru/glavnaya-stranicha/
https://zhongaralataugnpp.kz/ru/glavnaya-stranicha/
https://www.facebook.com/profile.php?id=100010745820728
https://www.facebook.com/profile.php?id=100010745820728
https://www.instagram.com/zhongar_alatau_kz/?hl=ru
https://www.instagram.com/zhongar_alatau_kz/?hl=ru
https://www.instagram.com/zhongar_alatau_kz/?hl=ru
http://charyn.kz/
http://charyn.kz/
https://www.facebook.com/profile.php?id=100064237932206
https://www.facebook.com/profile.php?id=100064237932206
https://www.instagram.com/charyn__official/
https://www.instagram.com/charyn__official/
https://gnppkokshetau.kz/%23
https://gnppkokshetau.kz/%23
https://www.facebook.com/gnppkokshetau/
https://www.facebook.com/gnppkokshetau/
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“Мир Путешествий” is one of the leading Kazakhstani publications in the field of 

tourism, recreation and travel. It has been published since 2005. 

“Соқпақ-Тропинка” is the only magazine that publishes methodological materials on 

children's tourism. The magazine is the main reference point for teachers and tour operators 

in search of information about tourism, local history, ecology and excursions. It has been 

published since 2005. 

“Экологический Курьер” newspaper is the only professional publication in Central Asia 

covering the environmental activities of government services, public organizations, industrial 

enterprises, scientific institutions, universities and schools. The editorial board performs 

extensive and purposeful work to enhance public control, conduct an independent 

environmental assessment, and participate in shaping public opinion on improving 

environmental quality. It has been published since 2001. 

The electronic newspaper "Вестник КТА" includes the most up–to-date news of the 

tourism business, draft laws in the field of tourism, official information from Ministries and 

regional tourism management bodies, interviews with specialists. It has been released since 

1991, every week. 

 

  

 

Picture 5 – Magazines, newspapers about ecotourism in Kazakhstan 

 

Tourist portals. The Internet, with its vast amount of information, has become a key element 

in the ecotourism industry. Thanks to search engines such as Yandex, Google, Bing, Yahoo!, Baidu 

and others, people have daily access to extensive data, which has led to the formation of 

dependence on this resource. Travel portals and online booking platforms have also played a 

significant role in tourism, providing convenience and ease of travel planning.[8] Below is a list of 

tourism portals in Kazakhstan. 

Kazakhstan.Travel is the official tourism portal of Kazakhstan, introducing the reader to the 

historical, cultural, architectural, and natural attractions of the country. All materials are provided in 

Kazakh, English, German, French, Chinese, Korean, Russian, which allows you to advertise the 

country’s tourism potential to  oreign tourists and local residents (https://kazakhstan.travel/kk). 

Visit Kazakhstan is a republican tourism portal founded in 2016, the purpose of which is to 

show foreign tourists and residents of Kazakhstan the sights, nature, beauty of Kazakhstan, to 

provide services for booking tours, ecotours, hotels, events (https://kazakhstan.travel/kk). 

AsiaTrip is a travel portal that provides tourists with ecological tours, excursions to natural 

and protected areas of Kazakhstan. It was created in 2019 (https://asiatrip.kz/contact). 

https://kazakhstan.travel/kk
https://kazakhstan.travel/kk
https://asiatrip.kz/contact


Bulletin of the IUTH, Volume 1(3), 2024 
  

94  

Kazakhstan Tourist Association – The Kazakhstan Tourist Association was founded in May 

1999 with the support of the President of the Republic of Kazakhstan as a republican industry 

association, which is engaged in the development and promotion of the tourism industry in 

Kazakhstan. KTA includes: travel companies (tour operators and travel agents), insurance 

companies, airlines, national parks, educational institutions and professional media (https://kaztour-

association.com/). 

Central Asian Tourism Association is an international portal (Kazakhstan, Kyrgyzstan, 

Uzbekistan, Tajikistan) providing information to foreign guests in the field of tourism and 

hospitality (https://visitcentralasia.org/). 

Hospitality Kazakhstan is the only center in Kazakhstan that successfully operates and 

actively interacts with the coordinators and owners of guest houses. It provides tourists with all the 

necessary information about existing eco-sites and a variety of services available to visitors 

(https://hospitality-kazakhstan.kz/). 

 

Tourist information centers are one of the first places that tourists can visit in a new city. 

Below is a list of TIC of Kazakhstan. 

- Nomadic Travel Kazakhstan (Karaganda Region); 

- Visit Almaty (Almaty); 

- Center Smart Tourism (Almaty); 

- Ecotourism Information Resource Centre (Jetisu Region); 

- Ayusai Visitor Center (Almaty Region); 

- Visit Turkistan: tourist center (Turkistan); 

- Turgensai Visitor Center (Almaty Region); 

- Altynemel Visitor Center (Jetisu Region); 

- Batan Visitor Center (Almaty Region); 

- Zerendi Visitor Center (Akmola Region); 

- Korgalzhyn Visitor Center (Akmola Region); 

- Charyn Visitor Center (Almaty Region); 

- Visit Alatau DMO (Almaty Region); 

- Sartas Visitor Center (Mangystau Region) 

Picture 6 shows the percentage of ecotourists visiting the centers in 2023. According to the 

Ministry of Tourism and Sports, the most visited visitor centers in Kazakhstan are the following, 

1st, 2nd places Turgensai Visitor Center and Ayusai Visitor Center, they were visited by 

approximately 259 thousand people. 3rd place Charyn Visitor Center, the number of visitors is 49-

50 thousand people. Zerendi Visitor Center has the 4th place with 12 thousand people. The 5th 

place is occupied by the Korgalzhyn Visitor Center, which was visited by approximately 7 thousand 

people. Altynemel Visitor Center took the 6th place, the number of visitors is 6 thousand people. 

https://kaztour-association.com/
https://kaztour-association.com/
https://visitcentralasia.org/
https://hospitality-kazakhstan.kz/
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Picture 6 – Most visited visit centers in Kazakhstan for the 1st half of 2023 

 

Content sharing. YouTube is a key element of modern advertising strategy for many 

countries, providing a convenient platform for posting and watching videos. It attracts both 

amateurs and professionals due to its simplicity and accessibility. Today, tourists are increasingly 

turning to YouTube to explore potential destinations, where they can find information about cities, 

hotels, events and cultural features of the country. This hosting has channels about tourism in 

Kazakhstan, offering videos about ecotourism, hotels and other interesting places that help educate 

guests about the country. Below is a list of the main channels. 

Kazakhstan Travel YouTube channel, in the # СаяхатTime section, presents a series of 

videos dedicated to the unique places and attractions of the Kazakh land, created specifically for 

tourists. 

Turan TV is the first Kazakh channel dedicated to fishing, hunting and an active lifestyle, 

aimed at popularizing domestic tourism, outdoor activities, national sports and culture.  

Tourism Online Academy is a platform that combines all the knowledge of the domestic 

tourism industry and professionals on one resource. 

Alkettik [Travel Vlog] - famous actor, Anuar Nurpeisov makes a trip to cities and regions of 

Kazakhstan. The purpose of the channel is to show tourists and guests all the most beautiful places 

of our vast homeland. 

TikTok, the leading platform for short videos, provides an opportunity for millions of users to 

explore the world and find new travel destinations. The topic of travel is very popular among the 

TikTok community: users from all over the world actively share their impressions and 

recommendations in short videos with the hashtag #travel, which has gained more than 220 billion 

views. TikTok and Kazakh Tourism have launched a large-scale initiative #ГидПоКазахстану, 

within which they will create a video guide about sights, cultural institutions and places for 

gastronomic tourism throughout the country. 

IT technologies in the field of tourism. Ecotourists of Kazakhstan and travelers from 

abroad increasingly began to visit national parks, sanctuaries and reserves, such as: “West 

Altai Reserve”, “Katon-Karagai”, “Sairam-Ugam”, “Tarbagatai National Park” and the 

national park "Kolsai Kolderi". Over the past 10 years, the number of visitors to these places 

has increased 10 times. This happened thanks to new IT solutions – the development and 

implementation of virtual tours. To date, virtual tours have been introduced in these specially 

protected natural areas. The tours are interactive presentations that include images of 3D 

panoramas and aeropanors. They also contain information about tourist routes and trails, 
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which allows the user to navigate through the selected space and creates a sense of presence 

[9]. Picture 7 below shows an example of the implementation of this technology. 

 

 
 

 
 

 

 

 

Picture 7 – Virtual tours of National Parks and Nature Reserves 
 

Google Maps is a valuable tool for the development of ecotourism, as it provides an 

opportunity for potential visitors to get information about various natural attractions, routes and 

ecologically important sites in a particular region. The advantages of using Google Maps include 

the following: displaying the location of environmentally significant sites, the ability to create 

routes and tracks, access to photos and reviews, information about local services, as well as use for 

promotion and marketing. 

The creation of the Avalon Kazakhstan eBook was motivated by insufficient awareness of 

foreign tourists about Kazakhstan's tourism opportunities, despite the country's significant potential 

in this area. (Picture 8). 

 
Picture 8 – eBook 
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Mobile apps for environmental awareness. Currently, mobile applications developed for 

use on tablets and smartphones are an innovative tool for stimulating domestic tourism, including 

ecotourism, and promoting investment projects. The main benefits of such applications include 

simplified interaction between the brand and the user, economic benefits and ease of use [10]. In the 

tourism industry, there are a huge number of mobile applications offering various services and 

capabilities. The most common are: “Google Maps”, “Booking.com”, “TripAdvisor”, 

“Forsquare”, “CheckMyTrip”, “AirBNB”, “Skyscanner”, “Rome2rio”. The following mobile 

applications are widely used in Kazakhstan: “2Gis”, “Basilic”, “Anytime”, “MiG”, 

“TourismKaz”, “Lonely Planet Kazakhstan”, “Bus.kz”, “Kaspi.kz”, “tourcode.kz”, 

“ЭкоПутишествие”, “ЭкоДиковинка”, “Зеленые Соседи”, “ЭкоАктивист” etc. 

Conclusion 

Kazakhstan has a significant historical and cultural heritage, including 11 sites included in the 

UNESCO World Cultural Heritage List. In addition, it has a unique natural potential for the 

development of ecotourism, attracting foreign visitors. The country is characterized by relative 

stability and safety for tourists, and also has the potential to create new tourism products. The 

involvement of ecotourists helps highlight the natural beauty of Kazakhstan and use its cultural 

heritage as a sustainable source of income for local residents. Advertising through PR, the use of 

digital technologies and social networks in the field of ecotourism bring numerous benefits, 

improving the tourist experience and increasing the efficiency of ecotourism enterprises. The 

development of a virtual infrastructure for ecotourism and the active promotion of Kazakhstan's rich 

natural and cultural heritage will allow it to become one of the leading destinations for ecotourism 

enthusiasts in the world. 
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ЭКОТУРИЗМ МАРКЕТИНГІНДЕ ЦИФРЛЫҚ ТЕХНОЛОГИЯЛАР МЕН 

ӘЛЕУМЕТТІК ЖЕЛІЛЕРДІ ҚОЛДАНУ 

Аңдатпа. Экотуризм Қазақстандағы туризм индустриясының негізгі бағыты болып 

табылады, бірақ оның әлемдік нарықтағы бәсекеге қабілеттілігі әлі де төмен. Осыған 

қарамастан, ол елдің туризм секторында маңызды орын алады және оның дамуының негізгі 

элементі болып табылады. Бұл мақалада Қазақстандағы экологиялық туризм тақырыбы 

және оның әлемдік нарықта кездесетін қиындықтары көрсетілген. Экотуризмді дамытуда 

цифрлық технологиялар мен әлеуметтік желілерді пайдалануға ерекше көңіл бөлінеді. 

Зерттеу жұмысында интернет пен әлеуметтік желілердің экотуризмнің өсуіне әсері 

талданады. Сонымен қатар, туристер үшін пайдалы ақпаратты қамтитын зерттеу 

нәтижелері ұсынылған, сондай-ақ Қазақстандағы экотуризмді дамытудың перспективалық 

бағыттары мен келуші қонақтарды қолда бар мүмкіндіктер туралы ақпараттандыру 

әдістері қарастырылған. Мақалада сонымен қатар экотуризм маркетингі саласындағы 

ағымдағы үрдістер мен мүмкіндіктер талданады. Экотуристердің назарын аудару үшін 

әлеуметтік желілер мен жаңа IT технологияларды пайдаланатын туристік компания, 

табиғи саябақтар мен қорықтар мысалдары келтірілген. 

Кілт сөздер: экотуризм, әлеуметтік желі, әлеуметтік медиа, интернет, турист, 

маркетинг, технология, табиғи қорық 
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ПРИМЕНЕНИЕ ЦИФРОВЫХ ТЕХНОЛОГИЙ И СОЦИАЛЬНЫХ СЕТЕЙ В 

МАРКЕТИНГЕ ЭКОТУРИЗМА 

Аннотация. Экологический туризм является главным продуктом туристической 

индустрии Казахстана, однако его конкурентоспособность на мировом рынке пока 

невысока. Несмотря на это, он занимает важное место в туристическом секторе страны 

и представляет собой ключевой элемент для его развития. Данная статья освещает тему 

экологического туризма в Казахстане и вызовы, с которыми он сталкивается на мировом 

рынке. Особое внимание уделяется использованию цифровых технологий и социальных сетей 

в сфере продвижения экотуризма. В работе проанализировано влияние интернета и 

социальных медиа на рост экотуризма. Кроме того, представлены результаты 

исследований, содержащие информацию, полезную для потенциальных туристов, а также 

рассмотрены перспективные направления развития экотуризма в Казахстане и методы 

информирования потенциальных посетителей о доступных возможностях. Статья также 

анализирует актуальные тренды и возможности в области маркетинга экотуризма. 

Приводятся примеры туристических кампаний, природных парков, заповедников которые 

используют социальные сети и новые IT-технологии для привлечения внимания 

экотуристов. 

Ключевые слова: экотуризм, социальная сеть, социальные медиа, интернет, турист, 

маркетинг, технологии, природный заповедник. 
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THE DEVELOPMENT OF ECOLOGICAL AND ETHNOGRAPHIC TOURISM IN 

KAZAKHSTAN AS ONE OF THE DIRECTIONS OF CULTURAL AND EDUCATIONAL 

TOURISM 

Abstract. The value of modern society lies in the careful preservation and rational use of 

objects of material and spiritual culture of humanity in order to popularize tolerant thinking and 

promote traditional values among the international community. The basis for the development of 

modern tourism in the Republic of Kazakhstan should be the concept of promoting a national 

tourism brand based on its historical past, cultural development, natural diversity, objects of 

material and spiritual culture with an appropriate approach to the species diversity of tourist 

offers. This requires the implementation of an integrated approach, in which several types of 

tourism will be consolidated in order to effectively achieve the objectives set.  The purpose of the 

article is to propose the introduction of ways to develop ecological and ethnographic tourism as 

effective tools for preserving the natural, historical, and cultural heritage of the country, which 

form a new direction of tourism, in particular “Ecological and ethnographic tourism". 

Keywords: ethno tourism, traditions, ethnos, cultural heritage, ethnography. 
 

  Introduction  

The development of modern tourism consists in the formation of an integrated approach to 

the species diversity of tourist destinations, which could become not only an attractive tourist 

product, but also contribute to the preservation of tourist resources, their popularization and 

promotion of the country's tourist brand at the international and regional levels. The basis of 

innovative tourism directions should be based on the current needs of the tourist community 

around the world; today it is the preservation of the natural, historical, and cultural heritage of 

countries in order to popularize an authentic (traditional) way of life as an important factor in the 

formation of a tolerant society. 

According to Figure 1, the concept of "Ecological and ethnographic tourism" is not a simple 

combination of two types of ecological and ethnographic tourism; it is a balance between the 

preservation and popularization of the natural and cultural-historical heritage of countries. For a full 

understanding of this term, and the formation of principles for the development of ecological and 

ethnographic tourism, it is necessary to explore its theoretical and methodological components. 

 
§§ *Бізге дұрыс сілтеме жасаңыз: Tubekova D. O., Mustafayeva B. U., Izatullayeva B. S. The 

Development of Ecological and Ethnographic Tourism in Kazakhstan as one of the Directions of 

Cultural and Educational Tourism // Bulletin of the International university of Tourism and 

Hospitality. –2024. –No1(3). –Б. 100–113. https://www.doi.org/10.62867/3007-0848.2024-1.08 
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Educational Tourism // Bulletin of the International university of Tourism and Hospitality. –2024. –

No1(3). –B. 100–113. https://www.doi.org/10.62867/3007-0848.2024-1.08 
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Figure 1 – The main components of ecological and ethnographic tourism 

 

Note – Compiled by the author [1]  

Ecotourism is perceived as one of the directions of active types of tourism and recreation, 

based on the rational use of natural resources, implying the protection of natural heritage and 

support for the traditional culture of local communities [2]. 

– At the same time, ecotourism is formed on the basis of several areas of activity, so in 

the scientific literature there are several terms related to the problems of ecotourism: 

–  biotourism, nature tourism, adventure tourism; 

–  agroecological tourism is tourism in rural areas, in which tourists lead a rural lifestyle 

on farms and farms during their holidays; 

– historical and local history tourism, contributing to the knowledge of the history of a 

certain territory, the interaction of man and the natural environment; 

– ethno-ecological tourism aimed at studying specific ethnic groups, their life in the 

prevailing natural conditions, and interaction with the natural environment at the present time [3]. 

In its modern development, eco-tourism has formed several types, forms and directions that 

reflect not only the existing principles of its organization, but also allow it to be combined with 

other industries: scientific, educational and recreational (figure 2). 

 
Figure 2 – The main components of ecological and ethnographic tourism 

Note – Compiled by the author  



Bulletin of the IUTH, Volume 1(3), 2024 
  

102  

Today, ecological and ethnographic tourism is beginning to develop actively all over the 

world, as it implements two of the most popular areas of tourism, ecological and ethnographic. At 

the same time, the integrality of the approach is realized not only by the essence of these directions, 

their theoretical and methodological basis and historical development, but also by specific features 

that are systematically transformed into the ecological and ethnographic direction of tourism. This 

approach is also revealed in the application of articles of the global code of ethics, the achievement 

of sustainable development goals and the principles of environmentally friendly tourism. Also 

pursues its main goal of preserving, popularizing and promoting the natural, historical, cultural, 

tangible and intangible heritage of peoples and their rational use for the development of tourism, 

through the involvement of local people as a source and main a translator of information about the 

natural territory and the ethnic group living on it. 

 

Methods 

   In order to identify the degree of importance of the topic and achieve the objectives, the 

following research methods were used: 

- theoretical methods: analysis of scientific and methodological, educational and methodical, 

specialized literature and materials of dissertations on the problem of research; study of curricula 

and textbooks, educational activities of students, as well as regulatory and legislative documentation 

of the Republic of Kazakhstan in the field of tourism and education; 

- empirical methods: study and generalization of professional experience, organization of 

research, consultations with students and professionals of the tourism industry, heads of tourist 

enterprises, experiment, analytical processing of results, study and generalization of pedagogical 

experience, study of creative and experimental works of local historians and tourists. 

 

Research sources: International and regional programs for the preservation of tangible and 

intangible heritage, periodicals and research publications of the Republic of Kazakhstan, countries 

of the near and far abroad, Internet resources, textbooks, materials of international scientific and 

practical conferences, scientific and methodological literature, as well as the works of scientists in 

the field of environmental, cultural, educational and ecological- ethnographic tourism. 

Documents of the United Nations World Tourism Organization, United Nations Educational, 

Scientific and Cultural Organization in the field of ecological and ethnographic tourism, as well as 

in matters of preservation and popularization of objects of the tangible and intangible heritage of 

humankind, as well as standards of the tourism industry of the Republic of Kazakhstan. 

 

Results  

An important element, the basis for the development of tourism in the Republic of Kazakhstan 

is the process of studying, systematization and systematic implementation of the tourist resource 

potential, which involves: 

 1. Qualitative identification and study of resources located on the territory of the country 

in the regional context. It is necessary to comprehensively and scrupulously study the potential of 

the country, each region, destination, region, district, city, rural area, etc. To prepare passports of 

objects, to give them a full-fledged, unified characteristic. 

 2. Systematization of data obtained during the identification and study of the tourist 

resource potential of the territory, preparation and presentation to the general public of printed and 

electronic materials, the use of which is necessary both in the preparation of tourist proposals and 
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the development of the tourism industry, and in the qualitative training of tourist personnel; 

 3. Development of high-quality tourist maps and cartographies containing information 

about objects of tourist interest in individual destinations, regions, districts; 

 4. The formation of integral directions in the development of the tourism industry, based 

on the identification of all elements of the tourist resource potential of the territories; 

 5. Creation of innovative tourism products in the context of the identified priority areas 

in the development of tourism in the country's regions [4]. 

In Kazakhstan, today there are 116 specially protected natural territories of republican 

significance: Akmola region – 14, Aktobe region -2, Almaty region – 20, Almaty city – 2, Nur 

Sultan city – 1, Atyrau region -3, East Kazakhstan region – 12, Zhambyl region – 4, West 

Kazakhstan region – 3, Karaganda region – 11, Kostanay region – 5, Kyzylorda region – 3, 

Mangystau region – 5, Pavlodar region – 5, North Kazakhstan region – 16, Turkestan region – 

10/ (Figure 3) [5,6]. 

 

 
Figure 3 – Tourism and resource potential of the Republic of Kazakhstan for 

ecological and ethnographic tourism (list of historical and cultural sites of national 

importance) 

Note – Compiled by the author based on the source [7] 

In addition, the main growth in tourist flow is associated with the holding of the largest 

exhibitions in Central Asia in the city - KITF, KIOGE, Power Expo, Agro World Kazakhstan, as 

well as thousands of conferences, workshops and forums. In 2018, more than 5,000 travel 

industry professionals visited the KITF exhibition alone from 20 countries around the world. 

Cooperation has been established with well-known global platforms TripAdvisor, Profi. Travel. 

The number of visits to the Almaty page has increased 300 times on TripAdvisor alone in 3 

years (Table 1) [8]. 
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Table 1 – Main indicators of tourism development 

Name/years 2020 2021 2022 

Number of visitors served by accommodation 

places – residents (people) 

485  080 616 235 719 854 

Number of visitors served by accommodation 

places – non-residents (people) 

307987 353 626 365 137 

Bed-days provided (bed-days) 1 232 602 1 628 691 1 719 971 

Number of placements (units) 160 184 286  

The volume of services provided by 

accommodation facilities (million tenge) 

19 662.0 22 479.5 25 710.7 

Note – Compiled by the author based on the source  

 

According to Figure 4, there are five main steps for the development of ecological and 

ethnographic tourism in the country. 

 
Figure 4 - The main stages of formation, development and promotion of ecological and 

ethnographic tourism of the country 

 

Note – Compiled by the author 

At the present stage, various types of tourism activities are actively developing in the Republic 

of Kazakhstan. The state program "Digital Kazakhstan" is being implemented, the goals of 

which are to accelerate the pace of economic development of the Republic of Kazakhstan and 

improve the quality of life of the population with digital technologies. The article provides an 

analysis of several Kazakhstani sites on the in formativeness of ecological and ethnographic 

tourism and draws conclusions based on the research done [9]. 
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Every year, new integral directions appear in the tourism industry, which combine both 

physical and mental, cognitive activity of tourists, which not only combine various 

classification types of tourism, but also allow combining various directions of active types of 

tourism with other types.  Most often, active types of tourism are combined with cognitive 

tourism, i.e. they cease to be passive and switch to active (active) tourism. Such a direction is 

undoubtedly ecological and ethnographic tourism, which is not just a symbiosis of two tourism 

directions, but also implies the "environmental friendliness" of ethnographic tourism.  

It can also be understood as "soft tourism" and «sustainable tourism», which allows you to 

travel to areas with a traditional way of life, study economic, cultural and the natural 

environment without negative interference and violation of the integrity of existing ecosystems 

[10]. 

 

 
Figure 5 - Areas of activity of active types of tourism 

 

Note - Compiled by the author 

The heritage of the people, their culture, traditions, customs, embodied in the historical, 

cultural, natural, tangible and intangible attractions of the country, become the basis for the 

development of ecological and ethnographic tourism and is one of the main values of Kazakhstan. 

In his speeches, President of the Republic of Kazakhstan Kassym-Jomart Tokayev repeatedly 

stressed this priority in the development of both tourism and the country as a whole: "In matters 

of consolidating society, strengthening national identity, a great role is assigned to the effective 

use of the historical heritage and cultural potential of the country. In this regard, Kazakhstan has 

ample opportunities, including for advantageous positioning in the international arena." In 

accordance with the program of the Government of the Republic of Kazakhstan on the 

development of the tourism industry for 2019-2025, the provisions of the article of the First 

President of the state "Looking to the future: modernization of public consciousness". As well as 

in line with the Program "Rukhani Zhangyru", "Seven Facets of the Great Steppe" and "Sacred 

Geography of Kazakhstan".  The cornerstone in the formation of national unity, peace and 

harmony of Kazakhstan is the popularization of the cultural and historical traditions of our 

country, both at the national and international levels [11]. 

For both domestic tourists and foreign tourists, it is important to receive information about 

various cultural events, the date of their holding, about the possibilities of purchasing not only 

souvenirs, but also active participation in teaching skills in their manufacture. About the 

possibilities of immersion in the ethnographic environment of a particular region, getting the 

opportunity to simultaneously to be acquainted with traditions and the culture of other nationalities 
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living on the territory of Kazakhstan. In addition, here, tourist sites can play a great role in the 

preliminary planning of tourist routes for potential travelers. The most popular (at the time of the 

study) sites were analyzed: 

-  Official website of the Almaty City Tourism Department//http://almatytourism.kz. 

- The official website of the Tourist hub of Almaty//https://visitalmaty.kz. 

- // http://www.almaty-info.net. 

- Ecotourism Information Resource Center // http://www.eco- tourism.kz. 

- The official website of the ORDA Ethno-project// https://www.orda.asia. 

- The official website Website of the information center of Almaty of the Lesnaya Skazka 

resort// https://oi-qaragai.kz/guest. 

- Information site "Let's go"// https://sxodim.com/almaty [12, с.46 -473].  

The analysis of the informative value of sites in terms of ecological and ethnographic tourism is 

presented in Table 2. 

 

Table 2 - Analysis of the informative content of sites in the field of ecological and 

ethnographic tourism [12]. 

Name of the website Information content analysis 

1 2 

Official website of the Almaty City 

Tourism Department: 

http://almatytourism.kz 

 

 
 

In it you can find an overview book about the city of 

Almaty – "Almaty is the city of a thousand colors". Very 

high-quality, colorful photographs of nature, unique 

architectural structures, buildings, hotels, sports facilities, 

towering mountain peaks, fountains, mountain rivers and 

lakes, squares and streets, shady parks and squares attract 

attention and arouse the desire to visit such a unique city 

as Almaty. The atlas of tourist routes in Almaty is mainly 

represented by mountain tourism, mountaineering, 

freeriding, cycling. Information about route schemes and 

duration is posted, route features, brief recommendations 

on equipment, etc. 

The official website of the Tourist hub 

of Almaty  

 https://visitalmaty.kz 

 

 
 

 

The site provides information in 7 languages. A calendar 

of events for the year is posted. You can immediately 

book a ticket here. At the same time, it can be noted that 

there are no links to sites, for example, the Kazakh State 

Academic Opera and Ballet Theater named after Abai, 

the site of the first national world-class eco-resort 

ParkResort "Eight Lakes" and other destinations offered 

for visiting on the site https://visitalmaty.kz . There is no 

information about the handicraft centers in Almaty, 

cultural national centers, and the possibilities of 

gastronomic tours. 

 

http://almatytourism.kz/
http://www.almaty-info.net/
http://www.orda.asia/
http://www.orda.asia/
http://almatytourism.kz/
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continuation of the table 2 

1 2 

Website of the information center of 

Almaty  

http://www.almaty- info.net/ 

 

 
 

 

Website http://www.almaty-info.net very informative. It is 

presented in Russian and English versions. Detailed 

information is provided for each section with links to 

contact details, websites, and email addresses. It is possible 

to replenish the list of represented travel companies. The 

disadvantage for the domestic tourist is the lack of a version 

in the official language. 

Ecotourism Information Resource 

Center  

http://www.eco- tourism.kz/ 

 

 
 

 

A permanent "Ecotourism Information Resource Center" 

has been established in Almaty, which supports 

communities in developing high-quality tourism services. 

He also provides everyone who is interested in a trip to 

the nature of Kazakhstan with a friendly place where you 

can get information and advice on the regions on his 

website http://www.eco-tourism.kz /. The website 

contains methodological materials for tour organizers, an 

English-Russian-Kazakh dictionary that can be 

downloaded and printed. Website http://www.eco - 

tourism.kz / works in Russian, English and German. The 

disadvantage is the lack of versions in the official 

language. 

The official website of the ORDA 

Ethno-project  

https://www.orda.asia/ 

 

 

2On the website, https://www.orda.asia / you can get 

acquainted with the beauty of the Kazakh ethnic costume. 

Colorful photos of the actors of the Domino Show 

Theater are presented (http://www.show-domino.kz /) 

according to the ethno-project "Horde" in national 

costumes at various presentations. The disadvantage of 

the site is its promotional nature; there is little historical 

information about the history of Kazakh national 

costumes, about the differences in costume depending on 

the region of Kazakhstan. There is no information about 

who is engaged in the manufacture of the presented 

costumes, there is no information about the artisans who 

made the presented costumes, weapons, jewelry. If the 

above sections had been posted on the site in question 

and information about the possibility of learning the craft 

of working with leather, silver, utensils, contact details of 

craftsmen, it would have enriched the site and attracted 

more attention to it. 

 

http://www.orda.asia/
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continuation of the table 2 

1 2 

The official website Website of the 

information center of Almaty of the 

Lesnaya Skazka resort 

https://oi- qaragai.kz/gue st/ 

 

 

Website https://oi-qaragai.kz/guest / dedicated to the resort 

"Forest Fairy Tale", located in the picturesque gorge of 

the Trans-Ili Alatau, 20 km from Almaty. The resort can 

be reached by city bus and its territory is free of charge, 

which is very attractive for visiting the resort. The 

recreation area offers a variety of entertainment such as 

the Spirit of Tien Shan trolley Park, Umai SPA Center, 

bike park, European standard rope park, equestrian center 

with contact stable, children's center, climbing wall and 

much more. Website https://oi-qaragai .kz works on the 

LiveTex platform, which allows the site visitor to leave a 

request, order a call, send a message. 

 

Information site "Let's go" 

//https://sxodim.com/almaty 

 

 

 
 

 

 

Website https://sxodim.com/almaty It is distinguished by 

great informativeness. On this site, you can find detailed 

information about places, people, theaters, exhibitions, 

movies, concerts, and various competitions, restaurants of 

various cuisines of the world, free events, master classes, 

trainings and more. The site is presented on social networks 

"In contact", Twitter, Facebook.   Here 

in https://sxodim.com/almaty/place/etno-auyl-gunny / 

information about the destination "Ethnographic village 

"Huns" is posted. This recreation area is located in the New 

Stone Gorge, beyond Talgar, 35 kilometers from Almaty. In 

the Ethnic village "Huns", guests can choose to stay in yurts 

with the interior decoration of the nomadic era, as well as in 

yurts in a "modern way" — comfortable, cozy houses with 

all the necessary amenities for living in the mountains. 

Guests will enjoy treats of Kazakh national cuisine and 

traditional Kazakh games, hunting. 

 

Based on the research of seven tourist sites, it can be concluded that modern digital technologies 

make it possible to expand the possibilities of organizing tourist tours, plan routes, and calculate 

their financial capabilities for tourists who plan their own journeys. It is for such tourists and 

tour operators offering their services in organizing tours that specialized sites such as those 

discussed above should help. The expansion of the user group by posting information in the 

state language will certainly expand the flow of domestic tourists. Posting information in 

foreign languages other than English will also help attract even more foreign tourists [13]. 

 

Discussion  

The main resources of ecological and ethnographic tourism of the Republic of Kazakhstan 

are: 

1) The people, as the titular nation (Kazakhs), and all the diversity of peoples living in this 
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territory; 

2) Objects of archaeological excavations that carry out "material binding" to the historical and 

cultural values of the society; 

3) Distinctive features of the culture of the Kazakh people, expressed in the traditional way of 

life, ritual processes, applied and decorative arts, etc.; 

4) Objects of natural heritage, protected areas, unique and endemic representatives of flora 

and fauna; 

5) Cultural landscapes, etc. [14]. 

 

 

 

 

Figure 6 - An example of the organization of a KMM for ecological and ethnographic tourism 

Note – Compiled by the author 

 

It is worth noting that each of the territorial entities has its own cultural holidays and 

traditions, taking into account historical and ethno cultural characteristics. Their cyclical nature 

allows us to form a valuable resource potential both in the high tourist season and in the off-

season, through the organization of cultural and animation events of an ecological and 

ethnographic orientation. Moreover, stimulate the growth of volume tourist flow; create a 

comfortable environment for the life of society; reposition territories and form a positive image of 

territories; They contribute to the preservation and popularization of cultural and natural heritage 

and the rehabilitation of old attractions takes place; stimulate business development; attract 

external investments; contribute to the modernization of infrastructure, etc. With the right 

approach to the organization, the socio-cultural tasks of forming the image of the region are 

successfully solved not only within the country, but also abroad, and, as a result, the tourist flow 

and financial influx of participants in the tourist market increase [15]. 

Thus, ecological and ethnographic tourism is today one of the promising areas for active 
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types of tourism, and is also gaining an increasing role in the development of regional and 

international tourism, as it combines the principles of eco-tourism and visits to natural and 

historical, cultural, tangible and intangible heritage of countries and peoples. Mass cultural and 

animation events of an ecological and ethnographic orientation contribute to the preservation and 

popularization of heritage sites, attractions, etc. among tourists and the general public, they 

involve the local population in labor activities and become an impetus for the development of the 

tourist infrastructure of the regions [15]. The formation of an integrated methodology for the 

implementation of cultural and animation events for ecological and ethnographic tourism will 

allow us to implement the principles of a qualitative approach to the development of this area of 

tourism. 

 

Conclusion 

The modern development of the tourism industry is conditioned by the desire to preserve the 

objects of the natural and climatic complex, the tangible and intangible historical and cultural 

heritage of peoples and objects of nature. In order to transfer them to subsequent generations, as 

well as for the purpose of education, the development of tolerant thinking and rational use, which, 

in essence, are the principles of an integral direction – ecological and ethnographic tourism. 

Ecological and ethnographic tourism is an evolutionary development of the species diversity 

of tourism; it includes visiting the country in order to involve the indigenous population in the 

traditional way of life. Introducing them to their culture, way of life, material and immaterial sphere 

of life of a certain ethnic group, while not disturbing the fragile ecological balance and following 

the principles of sustainable development. Thus, the conceptual foundations of modern ecological 

and ethnographic tourism are due to the successful collaboration with tourism of such sciences as 

ecology and ethnography, which formed the directions of ecological and ethnographic tourism. 

Subsequently combined into a single direction of ecological and ethnographic tourism, which 

reflects current trends in the field of ecological development of all sectors of the economy. 

Thus, the Republic of Kazakhstan is a state that has all the prerequisites for the development 

of ecological and ethnographic tourism, as one of the most promising. The successful promotion of 

this direction depends on the need to implement activities for high quality and specialized training 

of specialists in the tourism industry, the development of innovative routes and approaches to the 

organization of tourism activities within the framework of environmentally safe tourism, sustainable 

development goals and the principles of the global code of ethics for tourism. 
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ҚАЗАҚСТАНДАҒЫ МӘДЕНИ-ТАНЫМДЫҚ ТУРИЗМНІҢ БАҒЫТТАРЫНЫҢ 

БІРІ РЕТІНДЕ ЭКОЛОГИЯЛЫҚ-ЭТНОГРАФИЯЛЫҚ ТУРИЗМДІ ДАМЫТУ 

Аңдатпа. Қазіргі қоғамның құндылығы толерантты ойлауды насихаттау және 

халықаралық қоғамдастық арасында дәстүрлі құндылықтарды ілгерілету мақсатында 

адамзаттың материалдық және рухани мәдениетінің объектілерін ұқыпты сақтау және 

ұтымды пайдалану болып табылады. Қазақстан Республикасының қазіргі заманғы 

туризмін дамыту үшін оның өткен тарихына, мәдени дамуына, табиғи климаттық 

жағдайына, туристік мекендердің алуан түрлілігіне тиісті көзқараспен байланыстыра 

отырып материалдық және мәдени әрі рухани объектілеріне негізделген ұлттық туристік 

брендті ілгерілету тұжырымдамасы негіз болуға тиіс. Ол үшін қойылған міндеттерге 

тиімді қол жеткізу мақсатында туризмнің бірнеше түрін шоғырландырылатын 

интегралды тәсілді іске асыру қажет.   

Мақаланың мақсаты елдің табиғи және тарихи-мәдени мұрасын сақтаудың тиімді 

құралдары ретінд экологиялық және этнографиялық туризмді дамыту жолдарын енгізуді 

ұсыну болып табылады, олар туризмнің жаңа бағытын, атап айтқанда «экологиялық - 

этнографиялық туризмді» қалыптастырады. 

Кілт сөздер: этнотуризм, дәстүр, этнос, Мәдени мұра, этнография. 
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РАЗВИТИЕ ЭКОЛОГО-ЭТНОГРАФИЧЕСКОГО ТУРИЗМА В КАЗАХСТАНЕ КАК 

ОДНО ИЗ НАПРАВЛЕНИЙ КУЛЬТУРНО-ПОЗНАВАТЕЛЬНОГО ТУРИЗМА 

Аннотация. Ценность современного общества заключается в бережном сохранении и 

рациональном использовании объектов материальной и духовной культуры человечества с 

целью популяризации толерантного мышления и продвижения традиционных ценностей 

среди международного сообщества. Основой для развития современного туризма 

Республики Казахстан должна стать концепция продвижения национального туристского 

бренда, основанная на его историческом прошлом, культурном развитии, природном 

многообразии, объектах материальной и духовной культуры с соответствующим   

подходом   к   видовому   разнообразию   туристских предложений. Для этого 

необходима реализация интегрального подхода, при котором несколько видов туризма 

будут консолидироваться с целью эффективного  достижения  поставленных  задач.  

Цель статьи является предложить внедрение путей развития экологического и 

этнографического туризма как эффективных инструментов сохранения природного и 

историко-культурного наследия страны, которые формируют новое направление туризма, 

в частности «эколого - этнографический туризма». 

Ключевые слова: этнотуризм, традиции, этнос, культурное наследие, этнография. 
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OVERVIEW OF SUSTAINABLE TOURISM DEVELOPMENT STRATEGIES: INSIGHTS 

FROM THE REPUBLIC OF KAZAKHSTAN 

Abstract. This paper offers an outline of sustainable tourism development techniques, with a 

specific focus on the Republic of Kazakhstan as a case study. The paper examines different methods 

for sustainable tourism by analysing existing literature and actual data and evaluating their 

suitability in the Kazakh setting. The findings provide valuable information on the obstacles and 

possibilities for sustainable tourism growth in Kazakhstan and add to the larger discussion on 

sustainable tourism strategies. 

Keywords: Sustainable tourism, tourism development, Kazakhstan, sustainability strategies, 

literature review. 
 

Introduction 

The principle of sustainable development ensures the situation that our present needs are met 

without spoiling the resources of future generations to the same extent (World Commission on 

Environment and Development, 1987). Sustainability challenges are currently being studied in four 

dimensions: as they have substantial impacts on political, economic, social-cultural and ecological 

affairs (Sharpley, 2009; Ritchie, and Crouch, 2003). The strategic managements concept is very 

crucial in achieving sustainable development in territory units, says Niezgoda (2006). Beyond 

strategic interventions at the country level, further sectoral strategies related to tourism are also 

formulated. From the other hand, Ritchie & Crouch, (2003), argue that the tourism development 

strategy in the region should be integrated into the broader socio-economic development planning 

process for two main reasons: the curriculum should be able to meet those questions and to achieve 

the goals which are contained in the broader plan that will ensure the success of the educational 

system. The main task, therefore, is to upgrade the local community's welfare standards by 

increasing the number of visitors spending money in the area, all the while sticking to the 

environmental regulations (Niezgoda, 2006; Carter, 2007; Gołembski, 2009). 

 Sustainable tourism is primarily viewed as a normative approach aimed at altering behaviour 

to accomplish sustainable development objectives. It involves balancing different goals instead of 

aiming for a perfect balance. Sustainable tourism is considered important for all types of tourism, 

especially mass tourism, regardless of size (Bramwell et al., 2017). The concept of sustainable 

tourism encompasses social, cultural, economic, political, and environmental aspects. While 
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sustainability first stemmed from environmentalism, criticism emerged, questioning the concept's 

imbalance in addressing the demands of human actors (Butler, 1999). According to other authors, 

the fundamental mission is not the limitation of development, which was the idea reflected in 

Donella, et al's original book (1972), but instead a regulation of growth fitting the needs of visitors, 

the destination environment, and the local population (Liu, 2003). As recently, the sustainability 

issues in the tourism framework are considered to be critical (Bramwell et al., 2017). A major trend 

in sustainable tourism researches and policies is to focus on the micro-level structure instead of the 

broader social relations, structures, norms, rules, capital, governance regimes, and systems of 

production and consumption. In addition, the trend is to look for a more harmonious approach, 

which unites human and natural systems (Butler, 2017). A holistic approach to sustainable tourism 

in this region is working towards a social-ecological system analysis that focuses on resilience and 

vulnerability. Ideally, the theories and concepts are very prevalent in studies on climate change, 

ecosystem services and water governance (Cheer & Lew, 2017).  

 Effective tourism development necessitates the active involvement of all stakeholders and 

decisive political leadership to ensure engagement and agreement among stakeholders at every 

stage. Attaining sustainable tourism is a continual process that involves monitoring developments, 

implementing preventive measures, and taking corrective action as needed (UNWTO, 2017). 

 The Ministry of Culture and Sport in Kazakhstan outlined priorities for tourism growth in 

the State Programme of Development of the Tourist Industry for 2019-2025. The plan suggests 

focusing on particular tourist destinations or products with the greatest expected potential for 

development. The tourism sector in Kazakhstan has considerable potential for expansion. The 

nation is located along the famous Silk Road and has five sites recognized on the UNESCO World 

Heritage List. It is estimated that there are more than 100 acknowledged tourist spots, known as 

"tourist magnets" and "points of tourist growth" at present (Myrzadiyar, 2021). As per Tiberghien, 

(2019), Kazakhstan is considered an appealing destination for nature-loving visitors. Despite being 

the ninth largest country globally, Kazakhstan is nonetheless unfamiliar and mysterious to many 

individuals. 

 Tourism in Kazakhstan is a relatively minor sector in comparison to other parts of the 

economy. According to WTTC, (2021), the travel and tourism industry's contribution to the total 

GDP dropped from 5.2% in 2019 to 2.4% in 2020. In 2019, the tourism sector accounted for 5.1% 

of total employment (443,000 jobs), decreasing to 3.9% in 2020 due to COVID-19 restrictions 

(WTTC 2021). From 2014 to 2019, the industry created 334 million jobs worldwide, making up 

10% of total employment. Additionally, it contributed 25% of the new job opportunities during that 

period (WTTC, 2021). 

 Tourist spending remained at a decreased level as well. In 2019, international tourists 

comprised 4.4% of overall exports, in total of KZT 1,165 billion, according to WTTC, (2021). 

 Local visitors in the same year spent 1,349 billion KZT, which represents a 12% increase 

compared to foreign travelers. The 54% of the total spending came from local visitors, while 46% 

was contributed by overseas tourists. In 2020, the number of international tourists dropped by 80% 

while domestic tourism saw a 42% decline (WTTC, 2021). The tourist sector in Kazakhstan is 

projected to bounce back in the coming years, as tourism rebounds with the lifting of travel 

restrictions, mirroring trends in other nations across the globe. The 2019-2025 Program for the 

Improvement of the Tourism Industry in Kazakhstan by the Kazakh government is focused on 

enhancing competitiveness and fostering growth in the hospitality sector of the country. 

 The government aims to increase international tourists from 830,000 to 3 million, domestic 
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tourists from 5 million to 8 million, and raise the tourism sector's GDP contribution from 5.7% to 

8% (MCSRK, 2019). Kazakhstan's tourism popularity is growing, with literature on the topic going 

up from one item in 2010 to 47 pieces in 2020 (Wendt, 2020). 

 The paper aims to participate in the ongoing discussion over tourism in Kazakhstan and to 

explore future prospects for tourist growth in the country. The objectives of this study are: a) to 

identify existing sustainable tourism practices in Kazakhstan; b) to explore opportunities for 

enhancing sustainable tourism; and c) to provide recommendations for policymakers and 

stakeholders. 

 

Literature review 

Tourism has both advantages and disadvantages (Dluzewska et al., 2022). Tourism 

companies provide employment opportunities for socially vulnerable groups and promote self-

employment. However, competition between tourism firms and large corporations can result in the 

bankruptcy of small businesses and job losses (Aktymbayeva et al. 2020). Establishing appropriate 

conditions for the tourism system is vital in order to guarantee a steady increase in employment. 

 According to Shevyakova, Munsh & Arystan (2019), tourism in Kazakhstan could play a 

major role in diversifying the economy. In 2019, the Kazakh government gave the green light to 

The Programme for the Development of the Tourism Industry for 2019–2025 in order to boost the 

tourism sector, specifically its workforce, and enhance the quality of life for the local inhabitants 

(Aktymbayeva et al. 2020). The aim of the program is to improve the investment atmosphere in the 

tourism industry, increase the number of international and domestic tourists, and raise awareness of 

Kazakhstan nationally and internationally. 

 However, Kazakhstan is an up-and-coming tourist destination with insufficient tourism 

facilities, below-average offerings, and an unfavorable image in international tourism sectors. 

 Kazakhstan lacks the necessary resources to fully take advantage of the potential of a 

successful and valued tourism sector as a result of current deficiencies and insufficiencies. A 

number of issues need to be addressed or improved. The Kazakh government recognizes the need 

for better tourism infrastructure, more open bilateral service agreements, simplified visa procedures, 

and improved road quality. The tourism industry in Kazakhstan has specific weaknesses including a 

lack of global market knowledge, unqualified personnel, and insufficient transportation 

infrastructure. Many steps need to be taken to improve the tourism sector in the country. For 

example, the main priority for tourism officials should be to promote Kazakhstan both on a global 

and local level (Biolo, 2017). According to Abubakirova et al. (2016), Kazakhstan must introduce a 

fresh approach for its image, as well as focus on product innovation, targeted marketing, price 

changes, and security measures. 

 A report on Qatar indicates that diversification in tourism can be seen in two ways: 

broadening the entire economy and diversifying within the tourism industry (Giampiccoli & 

Mtapuri 2015). In tourism, innovation is essential, with the government, sustainable tourism 

practices, innovation, human resources, and ICT all being interlinked. We should prioritize and 

promptly implement efforts for sustainable development in Kazakhstan (Allayarov, Embergenov & 

Han 2018). One example is the advancement in tourism research should include creative methods in 

the tourism industry and "the effective use of ICTs for sustainable tourism growth is dependent on 
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having an ICT policy that demonstrates the formal recognition of these technologies" (Kim & 

Garkavenko 2019). At the same time, solely relying on ICTs will not be enough to tackle the 

development issue. Ensuring that education is accessible to everyone is crucial for the successful 

implementation of ICTs in Kazakhstan. Flaws have been discovered in how ICTs are being used to 

enhance Kazakhstan's marketing, information, EMS system, and host community development. 

Advancements have been happening slowly in these fields within the research region, as knowledge 

is also on the rise. 

 Regardless, there are opportunities and potential in the tourism industry in Kazakhstan 

despite certain unfavorable factors. An analysis carried out in Kazakhstan assesses the 

competitiveness of tourist spots and pinpoints three drawbacks and three advantages. Kazakhstan is 

known for its rich history and beautiful natural resources, as well as safety standards. However, 

there are challenges in language proficiency, professionalism among tourism staff, and pricing 

strategies. When it comes to competition among destinations, the focus is usually on the overall 

tourist experience and attractions, rather than specific aspects like transportation, environmental 

resources, hospitality, and services (Kenzhebekov et al., 2021). Identifying positive tourism 

attractions, products, and ways to enhance tourism development and tourist experiences is crucial to 

fully exploit tourism potential. Kazakhstan's characteristics highlight the importance of prioritizing 

tourism development for reasons including employment opportunities, business growth, 

infrastructure improvement, collaboration with other economic sectors, and promotion of cross-

cultural relations (Shevyakova, Munsh & Arystan 2019). 

 

Methods 

This article utilises a qualitative research methodology to investigate sustainable tourism 

development options in the Republic of Kazakhstan. Qualitative research methodologies are 

selected to explore the intricacies of sustainable tourism practices, enabling a detailed 

comprehension of the topic. 

 Data Collection: This study primarily gathers data by conducting a thorough analysis of 

existing literature on sustainable tourism development in Kazakhstan. Information about sustainable 

tourism projects, policies, and best practices in the country is collected by consulting academic 

journals, government reports, industry publications, and relevant web sources. Furthermore, case 

studies and reports from international organisations are incorporated to offer comparative 

perspectives on sustainable tourism initiatives adopted in analogous settings. 

 Data Analysis: The data obtained from the literature study is thematically analysed to find 

recurring themes, patterns, and trends in sustainable tourism development in Kazakhstan. Thematic 

analysis is the methodical process of categorising and categorising material to identify important 

findings and insights. Themes may encompass sustainable tourism projects, policy frameworks, 

stakeholder participation, difficulties, and possibilities. 
 

Results 

Kazakhstan's tourism development plan should be based on principles of sustainability and 

culture. At the same time, community involvement in the form of community-based tourism (CBT) 

should be incorporated along with a diverse approach to different types of tourism. Figure 1 
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illustrates the various types of tourism that the country's development plan should focus on 

considering these challenges. Figure 1 illustrates five main strategies for the growth of tourism in 

Kazakhstan, all of which need to be in line with and adhere to a sustainable approach. 

                        Figure 1 – Proposed tourism development plan for Kazakhstan 

 
                        Source: (Dłużewska et al., 2022) 
  

 Alternative tourism, food tourism, conventional tourism, health-well-being tourism, and 

business/MICE (Meetings, Incentives, Conferences and Exhibitions) tourism are the five main 

directions of tourism development. Taking into account these five guidelines, Kazakhstan should 

prioritize particular types of tourism. Three main strategies, such as alternative tourism, food 

tourism, and conventional/mass tourism, need to be placed within a cultural tourism context that 

takes into account both local culture and national identity. Priority in alternative tourism should be 

given to ecotourism, adventure tourism, and community-based tourism (CBT). These three types of 

tourism are in harmony with the objective of responsibly utilizing Kazakhstan's natural resources 

for tourist purposes. Furthermore, CBT plays a role in increasing involvement of residents in the 

community, which in turn boosts the growth of tourism. Community-based tourism emphasizes the 

participation of individuals from lower socioeconomic backgrounds in the tourism sector, allowing 

them to oversee the industry in their region and reap its rewards. Kazakhstan's ecotourism and 

adventure tourism industries can leverage the vast, pristine landscapes to provide a range of 

offerings. Including ecotourism, adventure tourism, and CBT does not mean that high-spending 

tourists cannot join in, as long as luxury tourism options such as "glamping" and community-based 

luxury tourism are also available in the area.It is unsafe to solely concentrate on alternative tourism; 

therefore, various sorts of tourism markets are required. Food tourism marketplaces hold significant 

importance within a cultural framework. 
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 Every country possesses unique traditional foods, ingredients, and cuisine that serve as a 

significant tourism asset, drawing tourists through attractions like restaurants, street food, and food 

festivals. Conventional mass tourism should prioritise sustainability and focus on cultural aspects 

by offering tourism products and services that are connected to local culture, such as monuments, 

museums, World Heritage Sites, and specific cultural tours. 

 It is crucial to propose an overarching model or structure for enhancing tourism in 

Kazakhstan that goes beyond the mentioned tourism categories. 

 Figure 2 indicates that the growth of tourism should be based on four main principles: 

innovation, collaboration, sustainability, and diversification. The development of tourism should be 

integrated into the country's diversification plan, focusing on innovation and sustainability. Various 

stakeholders, led by the government, should collaborate in this effort.  Within these four 

foundations, tourist development includes attractions and activities, policies and regulations, 

businesses and services, promotion and marketing, human resources, and infrastructure. These 

components are interconnected, as shown in Figure 2, and do not operate independently. Each 

component will have its own practical elements. The business/services component comprises 

entities such as restaurants, tourism operators, and other related items represented by a rectangle 

with dots connecting each item. 

 

                        Figure 2 – Proposed components and contexts of tourist growth 

 
                        Source: (Dłużewska et al., 2022) 

 In the illustrated model (Fig. 2), all parts are uniformly linked together. To illustrate, 

investing should be creative. Think about trying out different investment tactics such as the 

Investment Redistributive Incentive Model (IRIM), which entails utilizing investment perks such as 

tax breaks or relief to alter a company's management and ownership setup. Another possibility is to 

expand IRIM by establishing Special Tourism Zones (STZs) that center on Community-Based 

Tourism (CBT) or other mutually approved rules. 
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 More forms of investment are being used to introduce new types of tourism, like 

community-based diffused tourism, or establish distinct categories within a particular tourism 

industry, such as accommodations. Figure 2 shows that the main objective should be enhancing the 

tourist experience by concentrating on aspects like cost, excellence, and security. This is to improve 

the image of the places visited and, as a result, improve the reputation of Kazakhstan. 
 

Conclusion 

The expected potential of the tourism industry in Kazakhstan is not being achieved. 

Introducing fresh strategies and projects is crucial for improving the tourism industry in the nation. 

This article aimed to improve the current research on tourism growth in Kazakhstan by offering 

fresh suggestions. The literature explores the strong points, weaknesses, and possible categories of 

attractions and tourism segments that could affect the growth of tourism in Kazakhstan. Afterwards, 

two proposals for models were made. The original model shows numerous tourism segment 

categories that the government should focus on first. The literature demonstrated a sustainable 

tourism approach that highlights cultural tourism in the suggested strategy.Specific types of tourism 

considered significant include community-based tourism, adventure tourism, and MICE tourism. 

This model offers recommendations on the types of tourism that the Kazakhstan government should 

focus on. The government needs to take a leading role in monitoring and guiding tourism 

development within the nation. The government must be ready to collaborate with other 

organizations. Several factors need to be taken into account, such as human resources and 

infrastructure improvement. The two models provide recommendations to the Kazakh government 

on how to advance tourist development in Kazakhstan, adding slightly to the existing proposals on 

the topic. 

 Although not entirely exhaustive or flawless, these models are worth examining as they aim 

to add to the ongoing conversations and proposals for the improvement of tourism in Kazakhstan. 

One model focuses on public-private partnerships to enhance infrastructure and marketing efforts, 

while the other emphasises sustainable tourism practices to protect the environment and local 

culture. By combining components of both models, the authorities have the ability to develop a 

thorough plan that deals with both the obstacles and advantages of the increasing number of tourists 

in Kazakhstan. This approach can help attract more visitors, boost the economy, and preserve the 

country's natural and cultural heritage for future generations to enjoy. It is important for 

stakeholders to collaborate and implement these strategies effectively to ensure sustainable growth 

in the tourism industry. By working together, stakeholders can achieve a balance between economic 

development and environmental conservation, ensuring that tourism benefits both the local 

communities and the natural surroundings. This collaborative effort will not only enhance 

Kazakhstan's reputation as a tourist destination but also contribute to the long-term sustainability of 

the industry. In addition, promoting responsible tourism practices can help minimise negative 

impacts on the environment and local communities. By educating tourists about the importance of 

sustainable travel, stakeholders can further enhance the overall experience for visitors while 

preserving Kazakhstan's unique natural and cultural assets. 
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ТУРИЗМДІК ТҰРАҚТЫ ДАМЫТУ СТРАТЕГИЯЛАРЫНА ШОЛУ: ҚАЗАҚСТАН 

РЕСПУБЛИКАСЫНЫҢ ТӘЖІРИБЕСІ 

Аңдатпа. Бұл мақалада Қазақстан Республикасының мысалына ерекше назар аудара 

отырып, тұрақты туризмді дамыту әдістеріне шолу ұсынылады. Мақалада қолданыстағы 

әдебиеттер мен нақты деректерді талдау және олардың Қазақстан жағдайында 

қолданылуын бағалау арқылы тұрақты туризмнің әртүрлі әдістері қарастырылады. 

Алынған нәтижелер Қазақстандағы туризмнің тұрақты дамуы үшін кедергілер мен 

мүмкіндіктер туралы құнды ақпарат береді және тұрақты туризм стратегияларын 

кеңінен талқылауға ықпал етеді. 

Кілт сөздер: Тұрақты туризм, туризмді дамыту, Қазақстан, тұрақты даму 

стратегиялары, әдебиетке шолу. 
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ОБЗОР СТРАТЕГИЙ УСТОЙЧИВОГО РАЗВИТИЯ ТУРИЗМА: ОПЫТ 

РЕСПУБЛИКИ КАЗАХСТАН 

Аннотация. В данной статье предлагается обзор методов развития устойчивого 

туризма с особым акцентом на примере Республики Казахстан. В статье 

рассматриваются различные методы устойчивого туризма путем анализа существующей 

литературы и фактических данных и оценки их применимости в условиях Казахстана. 

Полученные результаты предоставляют ценную информацию о препятствиях и 

возможностях для устойчивого развития туризма в Казахстане и способствуют более 

широкому обсуждению стратегий устойчивого туризма. 

Ключевые слова: Устойчивый туризм, развитие туризма, Казахстан, стратегии 

устойчивого развития, обзор литературы. 
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А.А. ТАЛҒАРОВ†††   

ҚР Президентінің жанындағы мемлекеттік басқару академиясы 

(Қазақстан, Астана), E-mail: tal_aidos_@mail.ru 
 

 МЕМЛЕКЕТТІК АУДИТ ОРГАНДАРЫНЫҢ МЕМЛЕКЕТТІК АУДИТ ЖҮРГІЗУДЕ  

ӨЗАРА ІС-ҚИМЫЛ БАРЫСЫНДАҒЫ МӘСЕЛЕЛЕРІ 

Аңдатпа. Мақалада Қазақстанның мемлекеттік аудит жүйесіндегі қайталану 

функцияларының мәселесі көтерілген. Сонымен қатар аталған мәселенің басқа тағы 

қандай тәуекелдерді туғызуы мүмкін екендігі көрсетілді.  

Осы орайда, аталған мәселенің өзектілігін анықтау барысында талдамалық 

зерттеу жүргізілді, қолданыстағы нормативтік-құқықтық актілерге шолу жасалды. 

Аудит жүйесіндегі мемлекеттік аудит органдарының функционалдық міндеттемелері 

мен уәкілеттіліктеріне талдау жүргізіліп, практикалық мысалдар келтірілді. 

Мемлекеттік аудит саласының өзге елдердегі жағдайы туралы салыстырмалы талдау 

жүргізілді. 

Талдау нәтижесі мемлекеттік аудит жүйесінде қайталану функциялары 

мәселесінің бар екенін көрсетті. Аталған мәселенің мемлекеттік аудит жүйесінің 

кемшіліктерін көрсетіп қана қоймай, оның әрі жетілдірілуіне кері әсерін тигізеді.  

Бұл ретте жүргізілген талдамалық зерттеу қортындысы бойынша өз тарапымнан 

бірқатар ұсыныстар ұсынылды. Өз кезегінде ұсынылған ұсыныстар саладағы толассыз 

тексерулерді жойып, қайталану функцияларын оңтайландырады деп сенемін. Сонымен 

қатар мемлекеттік аудит жүйесіндегі кемшіліктердің орнын толтырып, еліміздің 

мемлекеттік басқару жүйесіндегі жетілдірілген тұрақты институт болып 

қалыптасуына өз септігін тигізуі тиіс.  

Кілт сөздер: Мемлекеттік аудит, жемқорлықты азайту, аудитті жетілдіру,  

функцияларды оңтайландыру. 

 

Кіріспе 

Қазақстан 2012 жылдан бастап мемлекетіміздің ұзақмерзімді стратегиясын 

жоспарлап, қалыптасқан мемлекеттің жаңа саяси бағытына аяқ басты. Осы кезеңнен 

еліміздің әр саласының бірқатар бағыттары бойынша мәселелер айтылып, алға қойылған 

жоспарлар, тапсырмалар айқындалды. Соның ішінде мемлекеттік басқарудың жаңа түрін 

қалыптастыру мақсатында мемлекеттік жоспарлау және болжау жүйесін одан әрі жетілдіру 
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бағдарының бірі ретінде Қазақстандағы қаржылық бақылау жүйесін мемлекеттік аудит 

жүйесіне көшіру болды [1]. 

Осы орайда Жолдауды іске асыру мақсатында 2013 жылдың 3 қыркүйегінде 

Президент Жарлығымен ҚР мемлекеттік аудитті енгізу туралы тұжырымдама қабылданып, 

бекітілді. Бұдан әрі 201  жылдың 1  қарашасында Мемлекеттік аудит және қаржылық 

бақылау туралы Заңы (бұдан әрі – Заң) қабылданды.   

Бұл қабылданған құжаттар мемлекеттің тек қаржы мәселелерін ғана емес, сонымен 

қатар жетіспеушіліктер бойынша нақты ұсынымдарды берумен қоса, бағыттың барлық 

түрлерін қамтитын аудит объектілерінің қызметінің тиімділігінің жан-жақты бағалауы 

ретінде мемлекеттік аудит құралы болды. 

Бұл ретте, жоғарыда аталған Заң мемлекеттік аудиттің жүйесін сыртқы және ішкі 

аудит түрлеріне бөліп, субъектіге қарай жекелеген мақсаттар мен міндеттерді айқындап 

берген. Егер сыртқы аудит  - халықтың әл-ауқатын және ұлттық қауіпсіздікті қамтамасыз 

ету үшін ұлттық ресурстардың заңды және тиімді басқарылуына талдау жасап, оған баға 

берсе, ішкі аудит  - мемлекеттік жоспарлау жүйесіндегі құжаттарда көрсетілген тікелей 

және ақырғы нәтижелерге қол жеткізуде қаражаттың тиімді пайдаланылуына, мемлекеттік 

және квазимемлекеттік сектор субъектілерінің активтерінің пайдаланылуына талдау, баға 

беру болып табылады. 

Сыртқы және ішкі аудит органдарының аражігі айқын болу үшін жекелеген сыртқы 

және ішкі аудит жүргізу ережелері бекітілді. 

Бұл ретте, аудит жүргізу органдарының мемлекеттік аудит жүргізудегі өзара іс-

қимылы да жоғарыда көрсетілген Заңмен айқындалған. Алайда, сыртқы және ішкі аудиттің 

функцияларында, олардың аудит түрлеріне, негізгі бағыт-бағдарына қарамастан, 

тәжірибеде қайталану функциялары орын алады. 

Бұған қоса, қазіргі жаһандық құбылмалы өзгерістер жағдайда еліміздің мемлекеттік 

басқару жүйесі үнемі жаңа бағыттар бойынша тиісті жаңалауды, жаңғыруды талап етуде. 

Соның ішінде мемлекеттік басқарудың бірден-бір тетігі болып табылатын мемлекеттік 

аудит саласындағы үлкен өзгеріс, ол 2022 жылғы наурыз айындағы Қазақстан 

Республикасы Президентінің Қазақстан халқына Жолдауында Есеп комитетін Жоғарғы 

аудиторлық палатасы етіп қайта құру және аталған органның функцияларын күшейту 

тапсырмасы болды. Нәтижесінде Қазақстан Республикасының Жоғарғы аудиторлық 

палатасы құрылды және оның негізгі функциялары күшейтілді [2]. 

Осы орайда да, аталған органға мемлекеттік аудит саласындағы басты рөлдің берілуі, 

басқа аудит органдарының қолданыстағы функцияларына қандай әсерін тигізеді және бұл 

мемлекеттік аудит жүйесіндегі өзара іс-қимылға қандай оң өзгерістер алып келеді деген 

сұрақтар туындайды. Бұған қоса, аталған органның құрылуы ішкі аудиттің сыртқы аудитке 

тәуелділігін тудыруы мүмкін бе? 

Сол себепті, мемлекеттік аудит жүйесіндегі өзара іс-қимыл бағыты қазіргі таңда 

қандай да бір өзгерістерді талап ететіні анық. 

Осы орайда мемлекеттік аудит жүйесінің құралы болып табылатын қолданыстағы 

Заңға, нормативтік-құқықтық актілерге өзгеріс енгізу арқылы қайталанатын функцияларды 

оңтайландыру арқылы мемлекеттік аудит саласын жетілдіру туындап отыр. Бұл 

мемлекеттік аудит жүйесіне өзінің оң әсерін тигізуі әбден ықтимал. 

Осыған орай менің ғылыми мақаламның негізгі зерттеу мақсаты осы бағыттарда 

және мемлекеттік аудит жүйесінің жаңалану жолдарын іздеу болмақ. 
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Мақсат. Мемлекеттік аудит органдарының өзара іс-қимылындағы механизмді 

жетілдіру бойынша тәжірибелік ұсынымдар әзірлеу. 

Тапсырма. Бұл ретте, аталған мақсатқа қол жеткізу үшін келесі тапсырмаларды 

орындау талап етіледі: 

- мемлекеттік аудитке талдау жүргізу; 

- мемлекеттік аудиттің түрлерін зерттеу; 

- халықаралық тәжірибелерді зерттеу (бірнеше мемлекет мысалында); 

- ұсынысар әзірлеу. 

Күтілетін нәтижелер және жаңалаулар: 

- мемлекеттік аудит жүйесінің өзара іс-қимылының функцияларын оңтайландыру, 

ара-жігін ажырату; 

- аудит жүргізетін органдар арасындағы қайталану тексерулерді қысқарту;  

- мемлекеттік аудит жүргізудің сапасын жақсарту;  

- коррупциялық тәуекелділікті жою. 

Ұсыныстар берілетін органдар: Мемлекеттік аудит жүйесіне кіретін мемлекеттік 

аудит органдары 

 

Зерттеу нәтижелері және талдау 

Қазақстанның мемлекеттік аудит жүйесі 201  жылы енгізілгеннен бастап   жыл ішінде 

Мемлекеттік басқару жүйесінің бір тетігі болып нық қалыптасты. Қазіргі таңда мемлекеттік 

аудит – республика мен жергілікті аймақтардан тұратын, тұрақты қалыптасқан, вертикалды 

және горизонтальді жүйесі бар мемлекеттік институттың бірі. Қазақстан аталған салада 

жоғарғы аудит органдарының халықаралық ұйымының мүшесі болып табылады 

(ИНТОСАИ).  

Мемлекттік аудит ол тәуекелдерді басқару жүйесі негізінде мемлекеттің қаражаты мен 

активтерін пайдаланудың және басқарудың тиімділігін талдау, бағалау және тексеру. Бұған 

қоса мемлекеттік аудит мемлекет кепіл берген қарыздарды, гранттарды және басқа да 

қызметтердің тиімділігіне аудит жасайды. 

Мемлекеттік аудитті тек мемлекеттік аудитор сертификаты бар мемлекеттік 

қызметкер жүзеге асырады. Қазіргі таңда еліміздің мемлекеттік аудит саласында 

мемлекеттік сертификаты бар шамамен 1790 қызметкер жұмыс атқарады, соның ішінде 

сыртқы аудит саласында 7 4 қызметкер болса, 1006 қызметкер ішкі аудит саласының 

мамандары [3].  

Мемлекеттік аудит жүйесінің қызметін Мемлекеттік аудит туралы стандарттар, 

мемлекеттік аудит туралы заң және мемлекеттік аудитті жүргізудің сыртқы және ішкі 

қағидалары реттейді. Бұған қоса соңғы жылдары мемлекеттік аудит жүйесін одан әрі 

жетілдіру мақсатында, заңда көзделген аудит типтеріне байланысты сәйкестік аудиті, 

тиімділік аудиті және қаржылық есептілік аудитін жүргізудің жекелеген қағидалары 

бекітіліп, қолданысқа енгізілген. 

Қазақстанда мемлекеттік аудит сыртқы және ішкі мемлекеттік аудит болып екі түрге 

бөлінген деп жоғарыда айтқан болатынмын. Осы орайда, қолданыстағы стандарттар мен заң, 

аудиттің екі түріне ортақ болса, сыртқы және ішкі қағидалар әр мемлекеттік аудит түрінің 

аудит органының уәкілетті органдарымен бекітіледі. 
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Осыған орай заңға сәйкес сыртқы аудит органдарына Қазақстан Республикасының 

Жоғарғы аудиторлық палатасы және жергілікті жерлердегі облыстық тексеру 

комиссиялары кірсе, ішкі аудит органдарына Қазақстан Республикасы Үкіметінің 

құрылымына кіретін ішкі мемлекеттік аудит комитеті мен оның жергілікті жерлердегі 

құрылымдық департаменттері, орталық мемлекеттік органдардың, жергілікті атқарушы 

органдардың әкімдіктердің және ішкі істер министрлігінің облыстық департаменттерінің 

ішкі аудит қызметтері кіреді. 

Кесте - 1  – Қазақстандағы мемлекеттік аудит жүйесінің құрылымы 
 

Мемлекеттік аудит жүйесінің жоғарғы аудит органы болып Жоғарғы аудиторлық палатасы 

саналады және ол тікелей Қазақстан Республикасының Президентіне бағынады және 

мемлекеттік аудит органдарының үйлестіру кеңесінің төрағасы болып табылады [4]. 

Аудиттің сәйкестік, қаржылық есептілік және тиімділік типтері жоғарыда аталған 

барлық мемлекеттік аудит органдарына ортақ екенін атап өткен жөн. Себебі әр органның 

уәкілеттілігін талдайтын болсақ, функцияларында бірқатар қайталануларды байқауға 

болады.  

Бұл ретте Жоғарғы аудит палатасы тиімділік аудитіне басымдылық берсе, орталық 

мемлекеттік органдар мен жергілікті атқарушы органдардың ішкі аудит қызметтері де 

аталған аудит типін тұрақты жүзеге асырады. Сонымен қатар қаржылық есептілік аудитін 

жоғарғы аудит палатасы және ішкі мемлекеттік аудит комитеті де жүргізеді. 

Қолданыстағы заңға сәйкес саладағы 4 орган: Жоғарғы аудит палатасы, тексеру 

комиссиялары, ішкі мемлекеттік аудит комитеті және ішкі аудит қызметтерінің 

функцияларына жалпылама талдау жасасақ, нәтижесі бойынша келесідей қайталану 

фнкцияларын байқауға болады. 

Мысалы: ішкі мен сыртқы мемлекеттік аудит функцияларында 6 қайталанатын 

функциялар бар екен. Сонымен қатар Жоғарғы аудит палатасы мен тексеру 

комиссияларының функцияларында 13 функция қайталанса, ішкі мемлекеттік аудит 

комитеті мен ішкі аудит қызметтерінің функцияларында 2 функция қайталануға жатады.  

Қайталану функциялар төмендегі кестеде көрсетілген. 

 

Мемлекеттік 
аудит

сыртқы мемлекеттік 
аудит

- ҚР Жоғарғы аудиторлық 
палатасы;

- жергілікті атқарушы органдардың 
тексеру комиссиялары

ішкі мемлекеттік аудит

- ҚР ҚМ Ішкі мемлекеттік аудит 
комитеті, оның облыстардағы 
құрылымдық департаменттері;

- ОМО, ЖАО және ҚР ІІМ 
облыстардағы департаменттерінің 

ішкі аудит қызметтері
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Кесте - 2 – Мемлекеттік аудит органдарының қайталану функциялары 

 Бұл тек қайталанатын функциялар бойынша мысал. Бұған қоса мемлекеттік аудит 

тәжірибесінде аталған органдар бір мекемеге бір қаржы жылы ішінде қайталанбайтын 

функциялар бойынша әртүрлі аудит типімен бірнеше рет тексеру жүргізгендері бар. Бұл 

аталған мекеменің атына жеке немесе заңды тұлғалардың арыз-шағымдары бойынша 

тағайындалған жоспардан тыс және құқық қорғау органдарының тексерулерін (болған 

жағдайда) қоспағанда. 

Бұл дегеніміз аудит объектісінің ағымдағы жұмысының тиімді жүруіне бірден-бір 

кедергі (қызметкерлердің алаңдауы, жұмыс барысының баяңдауы, стресс және т.б.).  

Ал мемлекеттік аудиттің халықаралық тәжірибедегі жағдайы қалай? Мысалы, көрші 

мемлекеттер Ресей Федерациясы мен Қытай Халық Республикасының соңғы   жылдағы 

аудит саласын алар болсақ, аталған елдің мемлекеттік аудит саласы да біздің мемлекетке 

ұқсас. 

Ресей Федерациясының қаржылық бақылау жүйесі де бірнеше түрге бөлінеді: 

сыртқы, ішкі, алдын-ала, кейінгі. Негізгі қаржылық бақылау органы болып Ресейдің есеп 

палатасы саналады, одан кейін бақылау есеп органдары, жергілікті және субъектті 

әкімшіліктердің қаржылық бақылау, қадағалау органдары және федералдық 

қазынашылықар қаржылық бақылаудың функцияларын атқарады [ ]. 

Қытай Халық Республикасының қазіргі аудит жүйесі 1949 жылдан бастап енгізілген 

және ол бірнеше жаңғырулардан өткен. Қазіргі таңда аудит сыртқы және ішкі болып екіге 

бөлінген. Сыртқы аудит мемлекеттік және тәуелсіз болып бөлінеді. Бұған қоса мемлекеттік 

тексеру мекемелері жұмыс жасайды. Олар орталық және жергілікті тексеру мекемелеріне 

бөлінеді [6]. 
 

Кесте - 3 – Мемлекеттік аудиттің басқа елдердегі түрлері 

Аудит түрі 

Мемлекеттер 

Қазақстан Ресей Федерациясы 
Қытай Халық 

Республикасы 

Сыртқы + + + 

Ішкі + + + 

 

- қаржылық есептілікті;

- тиімділік аудиті;

- сәйкестік аудиті;

- МО стратегиялық жоспарлары мен мемл. 
бағдарламаларды талдау, бағалау

- бюдж. инвест. ТЭН, ҚЭН, сметалық бағаларға аудит;

- МЖӘ жүзеге асырылуына аудит  

сыртқы аудит ішкі аудит
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Байқағандай, көрші елдердің аудит саласы да біздің жүйемен бірдей, алайда шығу 

тарихы мен даму процесі анағұрлым ерте басталған. Әрине, бұл тәжірибені мен осы 

тұрғыда күткем себебі, біздің ел аталған екі көрші елге қарағанда анағұрлым жас мемлекет, 

сол себепті аталған алып мемлекеттердің мемлекеттік басқару тәжірибесін пайдалану 

дұрыс бағыт. Сол себепті Қазақстанның 30 жылда бақылау жүйесін жаңғыртып, 

мемлекеттік аудитті енгізуі және жоғарғы аудит органдарының халықаралық ұйымында 

мүшелік етуі үлкен жетістік. Әлбетте, Қазақстан қазіргі таңда осы жетістіктерді одан әрі 

жетілдіру бағытында, жоғарыда аталып өткен бірқатар мәселелерді шешуі тиіс деп 

есептеймін. 

Қазақстандағы мемлекеттік аудит органдарының аудит жүргізудегі өзара іс-қиымылын 

зерттеу барысында, біздің аудит жүйесі басқа мемлекеттердің аудит жүйесіне сәйкес келетіні 

анықталды. Бұл ретте салыстырмалы талдау көрші екі мемлекетті қамтыды. Қытай Халық 

Республикасының аудит жүйесі байырғы қытайдан басталып, осы күнге дейін   кезеңді 

басынан кешірсе, Ресей Федерациясы өз аудит саласының даму кезеңін Қазақстанмен бірге 

бастаған. Әлбетте бұл 1991 жылдан бастап совет үкіметінің тәуелсіз достастық 

мемлекеттерге ыдырауының салдары болар. 

Өз кезегінде еліміздің аудит саласындағы мемлекеттік аудит органдарының өзара іс-

қимылы қолданыстағы заңнамалармен реттелгенімен, оның өзара аудит жүргізудегі 

қайталану функциялары, жүйенің әлі де жетілдірілуін талап етеді. Бұл ретте қайталану 

функциялары аудиттегі одан әрі келесі мәселелерді туғызуда. Мысалы: 

1) аудиторлардың тәуелсіздігі (заңдағы мемлекеттік аудит жүйесіне бекітілген 

стандарттардың бірі); 

2) жемқорлық тәуекелділіктер. 

Өзімнің талдамалық зерттеу жұмысымда, аталған мәселелердің қазақстандағы аудит 

саласының дамуына қандай әсерін тигізгенін қарастырдым. Бұған қоса нақты фактілерді 

көрсетуге тырыстым және осыған орай аталған мәселелердің шешу жолдарын көрсете 

отырып, өз ұсыныстарымды берем. 

Аудиторлардың тәуелсіздігі мәселесі бойынша, мысалы қолданыстағы заңнамаға 

сәйкес кейбір аудит органдарының тәуелсіздігі қарастырылмаған, яғни бір тексеру органы 

екінші тексеру органдарының үстінен кедергісіз тексеру жүргізе алады. Алайда бұл сыртқы 

мемлекеттік аудит органдары мен ішкі мемлекеттік аудит комитеті (бұдан әрі - ІМАК) және 

оның жергілікті жерлердегі департаменттеріне қатысты емес. Бұл органдар аталған 

принципті ұстанады. Бірақ бұл принцип орталық мемлекеттік органдар мен жергілікті 

атқарушы органдарының ішкі аудит қызметтеріне өз нұқсанын келтіруде. Себебі аталған 

принцип ішкі аудит қызметтеріне таратылмайды. 

Өз кезегінде аудит саласындағы тәуелсіздік принципі дегеніміз - аудит жүргізу кезінде 

аудит органдарының тәуелсіздігіне қол сұғатын араласуға жол бермеу болып табылады [4]. 

Бұл ретте егер бір орталық мемлекеттік органның ішкі аудит қызметтері сол органның 

саласындағы бір мемлекеттік мекемеде немесе кәсіпорында сәйкестік аудитін жүргізсе, 

аталған тип бойынша әшкі аудит қызметінің артынан аталған органда аудитті ішкі 

мемлекеттік аудит комитеті жүргізеді. 

Мысалы, мәдениет саласында ішкі аудит қызметі өзінің тиісті жылға арналған 

мемлекеттік аудит тізіміне сәйкес мәдениет обектілерін тексеру керек болып, іс-шараны 

жүзеге асырған болатын. Алайда араға бір-екі ай салып сол мекемелерге ішкі адит жөніндегі 

уәкілетті органның (ІМАК) жергілікті жерлердегі департаменті тағы аудит жүргізген. 
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Кішігірім мысал төменгі кестеде келтірілген. 

 

Кесте - 4 – Жүргізілген аудит бойынша салыстырмалы кесте 

№ 

 

Аудит объектісінің 

атауы 

Аудит жүргізген орган 

Аудит 

жүргізілген 

мерзім 

ОМО Ішкі 

аудит қызметі 

жүргізген аудит 

типі 

ҚР ҚМ ІМАК Ішкі 

мемл. аудит 

департаменті 

жүргізген аудит типі 

1 Жамбыл атындағы 

Қазақ мемлекетік 

филармониясы  

Сәйкестік, 

тиімділік аудиті 

Сәйкестік аудиті 2023 жыл 

2 Ә.Қастеев атындағы 

мемлекеттік өнер 

музейі 

Сәйкестік, 

тиімділік аудиті 

Сәйкестік аудиті 2023 жыл 

3 Ғ.Мүсірепов 

атындағы мемлекетік 

балалар мен 

жасөспірімдер театры 

Сәйкестік, 

тиімділік аудиті 

Сәйкестік аудиті 2023 жыл 

 

Аталған аудиторлық іс-шаралардың қортындысы бойынша жасалған аудиторлық 

есептерді талдау барысында келесі жағдайлар анықталды: 

ІМАК аталған объектілерде аудит жүргізу барысында 1  аса сұрақты қамтыған, ал 

орталық мемлекеттік органның ішкі аудит қызметі 12 сұрақты қамтыған. Осы екі органның 

қамтыған сұрақтарын салыстыру барысында қайталанатын келесі 7 сұрақ анықталды; 

1) объектінің даму жоспарын талдау, бағалау және оның орындалуы; 

2) жалақының есептелуі; 

3) іссапар шығындары; 

4) дебиторлық және кредиторлық берешек; 

5) ұзақ мерзімді активтер мен қосалқы құралдарды есептен шығару; 

6) бухгалтерлік есеп пен қаржылық есептілік; 

7) мемлекеттік сатып алу 

Байқағанымыздай қамтылған сұрақтардың ішінде қайталанып тұрған сұрақтардың 

барлығы аудит объектісінің негізгі қызметін анықтайтын бағыттар [7]. 

Қайталану болған жағдайда тудыратын тағы бір негізгі мәселе ол - жемқолық 

тәуекелділігі мәселесі. Аталған тәуекелділік әрине жемқорлық туралы заңмен реттелсе, оған 

қоса бұл жауапкершілік аудит саласындағы заңнамалармен де қарастырылған. Бұл мәселе 

әрине барлық органдарда орын алатын жағдай. Алайда, дәл мемлекеттік аудит саласындағы 

жемқорлық тәуекелділігі, аталған жүйенің дамуына кері әсерін тигізуде. Себебі аудит 

объектісі толассыз тексерулерді жеңілдету мақсатында алаңдау, стресс сияқты қалыпты 

жаңдайды жою үшін пара беру қадамына жол беруі ықтимал. Әрине бұл құбылыстар 

тексеру объектісіндегі жүргізілетін толассыз тексерулердің салдарынан болуы мүмкін деп 

есептеймін. Аудит саласындағы жемқорлық мәселесі статистика бойынша өзекті болып 

табылады. 

Қорыта келе мемлекеттік аудит органдарының өзара іс-қимылы барысында орын 

алатын қайталану функциялары жоғарыда аталған мәселелері туғызатыны анық. Сол 
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себепті аудит органдарының функциялары бірқатар жетілдіруді талап ететіні байқалып тұр. 

Осы орайда жоғарыда көрсеткен қайталану функцияларын келесідей бөлуді ұсынамын:  

 

Кесте - 5 – Қайталану функцияларын қайта бөлу туралы ұсыныс 

 

 

Бұған қоса жоғарыда көрсетілген зерттеу жолымен жасалған талдау қортындысы 

бойынша: 

- мемлекеттік аудитті реттейтін Мемлекеттік аудит туралы Заңға өзгеріс енгізу 

керек, соның ішінде сыртқы және ішкі аудит органдарының қайталану функцияларын жою 

керек; 

- мемлекеттік аудит типтерін мемлекеттік аудит органдары арасында нақты аражігін 

ажырату керек; 

- заңға тәуелсіздік принципін барлық аудит органдарына ортақ ету бойынша, 

ережелер мен қағидаларға қайталану функцияларын қайта қарау туралы ұсыныстар беру 

керек.  

Бұл ретте мұндай өзгерістер мемлекеттік аудит жүйесінің жетілуіне мүмкіндік береді 

және аудит жүргізудегі өзара іс-қимылдың тиімді жүгізілуіне оң септігін тигізеді деген 

үміттемін. Бұл өз кезегінде аудит жүйесіндегі қайталануды жою, жемқорлықты азайтуы 

мүмкін. Бұған қоса тәуелсіздік принципінің толық жұмыс атқаруына жол ашады. 

 

ПАЙДАЛАНЫЛҒАН ӘДЕБИЕТТЕР ТІЗІМІ 

1. Қазақстан Республикасы Президентінің 2012 жылғы 14 желтоқсандағы жолдауы; 

2. Қазақстан Республикасы Президентінің 2022 жылғы 26 қарашадағы №  Жарлығы; 

3. Ішкі мемлекеттік аудит комитеті мен аудит Жоғарғы аудит палатасынан алынған 

ашық ақпараттар;  

4. «Мемлекеттік аудит және қаржылық бақылау туралы» Қазақстан 

Республикасының Заңы 201  жылғы 12 қарашадағы № 392-V ҚРЗ 

https://adilet.zan.kz/rus/docs/Z1500000392; 

Ұсынылатын қайталану функциялардың 
бөлінісі
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бағаларға аудит
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комиссиялар

- тиімділік аудиті;
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бағдарламаларды 
талдау, бағалау
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ISSUES OF INTERACTION DURING THE STATE AUDIT BY THE STATE 

AUDIT BODIES 

Abstract. The article raises the problem of duplication functions in the state audit system of 

Kazakhstan. It was also shown what other risks this problem can cause.  

In this regard, in determining the relevance of this issue, an analytical study was conducted, 

a review of existing regulatory legal acts was carried out. An analysis of the functional 

obligations and powers of state audit bodies in the audit system was carried out, practical 

examples were given. A comparative analysis of the state of the state audit sector in other 

countries was carried out. 

The results of the analysis showed the existence of the problem of duplication functions in 

the state audit system. This issue not only reflects the shortcomings of the state audit system, but 

also negatively affects its further improvement.  

At the same time, based on the results of the analytical study, a number of proposals were 

proposed for my part. In turn, I hope that the proposed proposals will eliminate incessant 

inspections in the industry and optimize duplication functions. At the same time, it should 

compensate for the shortcomings in the state audit system and contribute to the development of 

the country as an improved stable institution in the public administration system.  

Keywords: State audit, reducing corruption, improving audit, optimizing functions. 
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Академия государственного управления при Президенте РК 
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ВОПРОСЫ ВЗАИМОДЕЙСТВИЯ ПРИ ПРОВЕДЕНИИ 

ГОСУДАРСТВЕННОГО АУДИТА ОРГАНАМИ ГОСУДАРСТВЕННОГО АУДИТА 

Аннотация. В статье поднята проблема дублирующих функций в системе 

государственного аудита Казахстана. Также было показано, какие еще риски может 

вызвать данная проблема.  

В этой связи, в ходе определения актуальности данного вопроса было проведено 

аналитическое исследование, проведен обзор действующих нормативно-правовых актов. 

Проведен анализ функциональных обязательств и полномочий органов государственного 

аудита в системе аудита, приведены практические примеры. Проведен сравнительный 

анализ состояния отрасли государственного аудита в других странах. 

Результаты анализа показали наличие проблемы дублирующих функций в системе 

государственного аудита. Данный вопрос не только отражает недостатки системы 
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государственного аудита, но и отрицательно сказывается на ее совершенствовании.  

При этом по итогам проведенного аналитического исследования со своей стороны 

был представлен ряд предложений. В свою очередь, я надеюсь, что предложенные 

предложения устранят сквозные проверки в отрасли и оптимизируют функции 

повторения. Он также должен компенсировать недостатки в системе государственного 

аудита и способствовать становлению страны усовершенствованным стабильным 

институтом в системе государственного управления.  

Ключевые слова: Государственный аудит, снижение коррупции, совершенствование 

аудита, оптимизация функций. 
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«Халықаралық туризм және меймандостық университеті» КеАҚ  

«Bulletin of the International University of Tourism and Hospitality»  

ғылыми журналының  

 АВТОРЛАРЫНА АРНАЛҒАН ЕРЕЖЕЛЕР 

 

 Редакциялық алқа авторлардан журналда жариялау үшін мақалалар дайындау кезінде 

төмендегі ережелерді басшылыққа алуды сұрайды.  

Журнал редакциясына ұсынылатын ғылыми мақалалар «Журналдар, жинақтар, 

ақпараттық басылымдар МЕМСТ 7. -9  сәйкес мақалаларды рәсімдеу үшін негізгі баспа 

стандарттарына сәйкес,. жарияланатын материалдарды баспаға рәсімдеу «МЕМСТ 7.1-2003» 

Библиографиялық жазба. Библиографиялық сипаттама.  

Құрастырудың жалпы талаптары мен ережелері» талаптарына сай дайындалуы керек.  

*Нөмірге бір автордың бір ғана қолжазбасы немесе сол автордың тең авторлар ұжымы 

құрамында болғанда да бір қолжазбасын ғана жариялауға рұқсат етіледі.  

* Бір мақаланың тең авторларының саны  -тен аспауы тиіс.  

* Мақаланың бірегейлік дәрежесі 60 -дан кем болмауы тиіс (редакциялық алқаның 

шешіміне сәйкес).  

* Баспаға жіберілетін мақалалар бұрын жарияланбауы тиіс, кейіннен басқа 

журналдарда жариялауға, оның ішінде басқа тілдерге аударуға жол берілмейді.  

* Қолжазбаны жариялауға қабылдау туралы шешім рецензиялау рәсімі өткізілгеннен 

кейін қабылданады.  

* Қос рецензиялау (жасырын) құпия түрде жүргізіледі, авторға рецензенттің аты – жөні, 

ал рецензентке мақала авторының аты-жөні мәлім болмайды. 

* Егер мақаланы плагиатқа қарсы немесе рецензент қабылдамаса, мақала авторға қайта 

орындауға үшін қайтарылады. Автор мақаланы плагиатқа немесе шолуға 1 рет қайта жібере 

алады. Мақаланың мазмұнына автор жауапты болып табылады.  

Редакция мақалаға әдеби және стилистикалық өңдеу жасаумен айналыспайды.  

Талапқа сай ресімделмеген мақалалар жарияланымға қабылданбайды және 

авторларға қайтарылады.  

Мақаланың соңғы нұсқасының алынған күні оның редакцияға түскен күні болып 

саналады. 

Мақалалар түсу шамасына қарай жарияланады. Журнал бір нөмірде мақала саны 3 -тен 

аспайтындай болып шығарылады. 

Журналдарды шығару мерзімділігі - жылына 4 рет (тоқсан сайын).  

Мақаланы беру мерзімі: 

- бірінші тоқсан 10 наурызға дейін; 

- екінші тоқсан 10 маусымға дейін; 

- үшінші тоқсан 10 қыркүйекке дейін; 

- төртінші тоқсан 10 желтоқсанға дейін. 

«Bulletin of the International University of Tourism and Hospitality» ғылыми 

журналы жылына 4 рет рет желілік (электрондық) форматта журнал нөмірлерінің 

жариялануының төмендегідей белгіленген мерзімдерінде шығарылады: 

- бірінші нөмір ағымдағы жылдың 30 наурызына дейін шығарылады;  

- екінші нөмір-30 маусымға дейін;  

- үшінші нөмір-30 қыркүйекке дейін;  
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- төртінші нөмір-30 желтоқсанға дейін. 

Мақаланы (электрондық нұсқасын) төмендегі сайтқа немесе журнал поштасына жіберу 

керек: 

- journal.iuth.edu.kz 

- journal@iuth.edu.kz  

Мақаланы жариялауға ұсыну үшін сайтта тіркеуден өту қажет.  

Қолжазбаны дайындауға ең көп зияткерлік үлес қосқан автор (екі және  одан да көп 

бірлескен автордың арасында) корреспондент-автор болып  табылады және «*» белгісімен 

айрықшаланады. 

Әр түрлі оқу орындарының авторлары 1,2 сандарымен көрсетіледі.  

Қос рецензиялау (жасырын) рәсімін жүзеге асыру үшін авторлардан мақаланың екі 

нұсқасын: біріншісі – жеке деректерді көрсете отырып, екіншісі – жеке деректерді көрсетпей 

жіберу қажеттілігі сұралады. Жасырын рецензиялау қағидаты бұзылған жағдайда мақала 

қаралмайды. 

Мақалалар қатаң түрде төмендегі ережелерге сәйкес ресімделуі керек: 

- Журналдарға барлық ғылыми бағыттар бойынша, электронды нұсқада, «Windows 

үшін (doc, .docx, .rt  форматтарында) Microso t O  ice Word (97, 2000, 2007, 2010) мәтіндік 

редакторында барлық материалдары бар мақалалар қабылданады. 

- Аннотацияларды, әдебиеттерді, кестелерді, суреттер мен математикалық  

формулаларды қоса алғанда, мақаланың жалпы көлемі 7 беттен кем болмауы және 25 

беттен аспауы тиіс. Беттер жиектері-парақтың барлық жағынан 30 мм; мақала мәтіні: кегль 

– 12 пункт, гарнитура – Times New Roman (орыс, ағылшын және неміс тілдері үшін), KZ 

Times New Roman (қазақ тілі үшін). 

Ғылыми мақаланың құрылымы атауынан, аңдатпадан, түйінді сөздерден, негізгі 

ережелерден, кіріспеден, материалдар мен әдістерден, нәтижелер мен талқылаудан, 

қорытындыдан, түйіндерден, қаржыландыру туралы ақпараттан (бар болса), дереккөздердің 

кириллицада (қазақ және орыс тілдерінде) жазылуының романизацияланған (латын 

әліпбиімен транслитерацияланған) нұсқасын қоса алғанда, әрбір мақалада пайдаланылған 

дереккөздердің (әдебиеттердің) тізімінен тұрады, МеСТ 7.79–2000 (ИСО 9-9 ) кирилл 

жазуын латын әліпбиімен транслитерациялау қағидаларын қараңыз. 

- Мақалада қамтылуы тиіс: 

1. МҒТАР (мемлекетаралық ғылыми-техникалық ақпараттың рубрикаторы); 

1. DOI – МҒТАР-дан кейін жоғарғы оң жақ бұрышта (журналдың редакциясы 

тағайындайды және толтырады); 

2. Автордың (- лардың) аты-жөні, тегі қазақ, орыс және ағылшын тілдерінде (қою 

қаріппен, ортасында) беріледі;  

Қолжазбаны дайындауға ең көп зияткерлік үлес қосқан автор (екі және одан да көп 

бірлескен авторлар) корреспондент-автор болып табылады және «*» белгісімен көрсетіледі. 

Әр түрлі оқу орындарының авторлары 1,2 сандармен көрсетіледі. 

3. Аффилиация (ұйым (жұмыс (оқу) орны), ел, қала) қазақ, орыс және ағылшын 

тілдерінде көрсетіледі. Авторлардың аффилиациясы туралы толық деректер журналдың 

соңында ұсынылады; 

4. Мақала атауы мақаланың мазмұнын, тақырыбын және ғылыми зерттеу нәтижелерін 

көрсетуі керек. Мақала атауында ақпараттық мазмұн, қызығушылық туғызушылық және 

бірегейлік болуы қажет (12 сөзден аспайтын, бас әріптермен, қалың қаріппен, ортасында, үш 

https://journal.iuth.edu.kz/index.php/main/index
mailto:journal@iuth.edu.kz
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тілде: орыс, қазақ, ағылшын немесе неміс тілдерінде беріледі); 

5. Аңдатпа мақаланың мақсатын, мазмұнын, түрін, нысанын және басқа да 

ерекшеліктерін қысқаша сипаттауы керек. Автордың пікірінше, негізгі және құнды кезеңдер, 

нысандар, олардың белгілері мен зерттеу нәтижелері көрсетілуі керек. Қазақ, орыс және 

ағылшын немесе неміс тілдерінде беріледі (аңдатпаның ұсынылатын көлемі жарияланым 

тілінде – 150 - ден кем емес, 300 сөзден артық емес, курсивпен, қою шрифтпен, 12 пункт 

кегльмен, сол және оң жақтағы азат жол 1 см. болуы қажет, үлгіні қараңыз); 

6. Түйінді сөздер объект, ғылыми сала және зерттеу әдістері терминдерінде мәтіннің 

мазмұнын көрсететін сөздер жиынтығы (үш тілде: орыс, қазақ, ағылшын немесе неміс 

тілдерінде ресімделеді; 12 пункт кегль, курсив, сол-оң жақ шегініс – 1 см.). Ұсынылатын 

түйінді сөздер саны – 5–  сөз, түйінді сөз тіркесіндегі сөздер саны 3-тен аспауы қажет. Олар 

маңыздылығы бойынша анықталады, яғни мақаланың ең маңызды түйінді сөзі тізімде 

бірінші болуы керек (үлгіні қараңыз); 

7. Мақаланың негізгі мәтіні оның бөлімдерінің белгілі бір ретімен орналасытырылып 

жазылуы тиіс, оған төмендегілер жатады: 

- Кіріспе (абзац сол жақ шетінен 1 см, қалың әріптермен, 12 пункт кегльмен беріледі). 

Тақырыптың таңдалуының негіздемесі; тақырыптың немесе мәселенің өзектілігі дәйектеледі. 

Тақырыптың өзектілігі осы нысананы зерттеуге деген жалпы қызығушылықтың барысы 

арқылы, бірақ аталмыш мәселенің шешімі толық болмауымен анықталады, ол тақырыптың 

теориялық немесе практикалық маңыздылығымен дәлелденеді. 

- Материалдар мен әдістер (абзац сол жақ шетінен 1 см, қою әріптермен, 12 пункт 

кегльмен көрсетіледі). Олар материалдар мен жұмыс барысын сипаттаудан, сондай-ақ 

қолданылған әдістердің толық сипаттамасынан тұруы керек. 

- Нәтижелер және талқылау (сол жақ шетінен 1 см абзац, қалың әріптермен, 12 пункт 

кегль). Сіз қол жеткізген зерттеу нәтижелері талданады және талқыланады. Зерттеу 

барысында алынған нәтижелер бойынша қорытындылар келтіріледі, негізгі мәні ашылады. 

Бұл мақаланың маңызды бөлімдерінің бірі. Онда сіздің жұмысыңыздың нәтижелерін талдау 

және алдыңғы жұмыстармен, талдаулармен және қорытындылармен салыстырғанда тиісті 

нәтижелерді талқылау қажет. 

- Қаржыландыру туралы ақпарат (бар болса) (абзац сол жақ шетінен 1 см, қою 

әріптермен, 12 пункт кегльмен көрсетіледі). 

- Қорытындылар (абзац сол жақ шетінен 1 см, қалың әріптермен, 12 пункт кегльмен). 

Қорытындылар – аталмыш кезеңдегі жұмысты қорытындылау және түйінін жасау; автор 

ұсынған тұжырымның ақиқатын растау және алынған нәтижелерді ескере отырып, ғылыми 

тұжырымның өзгеруі туралы автордың қорытындысы. Қорытындылар дерексіз болмауы 

керек, олар белгілі бір ғылыми саладағы зерттеу нәтижелерін жалпылау, әрі қарай жұмыс 

істеу ұсыныстарын немесе мүмкіндіктерін сипаттайтындай дәрежеде болуы керек. 

- Пайдаланылған әдебиеттер тізімі (қою әріптермен кегль-12 пункт, ортасында) 

мыналарды қамтиды: 

Мақала және пайдаланылған қайнаркөздер тізімі МЕСТ 7. -9 ; МЕСТ 7.1-2003 сәйкес 

жасалуы керек (үлгіні қараңыз). 

Дереккөздердің реттілігі келесі тәртіппен анықталады: алдымен дәйекті сілтемелер, 

яғни мақаланың өзінде кезектілік бойынша сілтеме жасайтын көздер. Содан кейін 

сілтемелері жоқ қосымша көздер, яғни мақалада болмаған, бірақ сіз оқырмандарға 

параллельді жұмыстар сияқты танысу үшін ұсынған қайнаркөздер көрсетіледі. Көлемі 10-нан 



Bulletin of the IUTH, Volume 1(3), 2024 
  

139  

кем емес, 20-дан аспайтын атаулар (мақалада сілтемелер мен ескертпелер толассыз 

нөмірлеумен белгіленеді және тік жақшаға салынады), негізінен соңғы 10-1  жылда жарық 

көрген әдебиеттер алынады. 

Пайдаланылған қайнар көздер кириллицада (қазақ және орыс тілдерінде) болған 

жағдайда, әдебиеттер тізімін екі нұсқада ұсыну қажет: 1) түпнұсқада (дереккөздер орыс, 

қазақ және ағылшын не неміс тілдерінде көрсетіледі); 2) дереккөздерді кириллицамен 

жазудың романизацияланған нұсқасы (қазақ және орыс тілдерінде), яғни латын әліпбиімен 

транслитерацияланады. МЕСТ 7.79–2000 (ИСО 9-9 ) кирилл жазуын латын алфавитімен 

транслитерациялау ережелерін қараңыз. 

МЕСТ бойынша онлайн Транслитерация қызметі –https://transliteration-

online.ru/Кирилл жазуының латын әліпбиімен транслитерациялануы ережелері. 

Романизацияланған әдебиеттер тізімі келесідей болуы керек: автор(-лар) 

(транслитерация немесе бар болса ағылшын тіліндегі нұсқасы) → мақала атауы 

транслитерацияланған нұсқада → [мақала атауын ағылшын тіліне шаршы жақшада аудару] 

→ қазақ немесе орыс тіліндегі дереккөздің атауы (транслитерация немесе бар болса 

ағылшынша атауы) → ағылшын тіліндегі белгілері бар шығыс деректері. 

- Иллюстрациялар, суреттер тізімі және олардың сурет астындағы жазулары мақала 

мәтіні бойынша ұсынылады. Электрондық нұсқада суреттер мен иллюстрациялар кемінде 

300 dрі рұқсаты бар TIFF немесе JPG форматында ұсынылады. 

- Математикалық формулалар Microsoft Equation Editor-да терілуі керек (әр формула 

бір объект).   

 

Жеке бетте (мақаладан кейін) 

Электрондық нұсқада толық почталық мекен-жайлар, қызметтік 

және үй телефондарының нөмірлері, e-mail (редакцияның авторлармен 

байланысы үшін телефон нөмірлері, жарияланбайды) көрсетіледі; 

Авторлар туралы мәліметтер қазақ, орыс, ағылшын тілдерінде 

Тегі Аты Әкесінің аты (толық) 

Лауазымы, ғылыми дәрежесі, атағы 

Ұйым 

Қала 

Индекс 

Ел 

E-mail 

Телефон 

 

 

 

 

 

 

 

 

 

 



Bulletin of the IUTH, Volume 1(3), 2024 
  

140  

ПРАВИЛА ДЛЯ АВТОРОВ 

Научного журнала НАО «Международный университет туризма и 

гостеприимства» 

«Bulletin of the International University of Tourism and Hospitality» 

 

Редакционная коллегия просит авторов руководствоваться следующими правилами при 

подготовке статьей для опубликования в журнале.  

Научные статьи, представляемые в редакцию журнала должны быть оформлены 

согласно базовым издательским стандартам по оформлению статей в соответствии с ГОСТ 

7.5-9  «Журналы, сборники, информационные издания. Издательское оформление 

публикуемых материалов», пристатейных библиографических списков в соответствии с 

ГОСТ 7.1-2003 «Библиографическая запись. Библиографическое описание. Общие 

требования и правила составления».  

* В номер допускается не более одной рукописи от одного автора либо того же автора в 

составе коллектива соавторов.  

* Количество соавторов одной статьи не более  .  

* Степень оригинальности статьи должна составлять не менее 60   (согласно решению 

редакционной коллегии).  

* Направляемые статьи не должны быть ранее опубликованы, не допускается 

последующее опубликование в других журналах, в том числе переводы на другие языки.  

* Решение о принятии рукописи к опубликованию принимается после проведения 

процедуры рецензирования.  

* Двойное рецензирование (слепое) проводится конфиденциально, автору не 

сообщается имя рецензента, а рецензенту – имя автора статьи. 

*Если статья отклонена антиплагиатом или рецензентом статья возвращается автору на 

доработку. Автор может повторно отправить статью на антиплагиат или рецензензирование 

1 раз. Ответственность за содержание статьи несет автор. 

Редакция не занимается литературной и стилистической обработкой статьи. 

Статьи, оформленные с нарушением требований, к публикации не принимаются и 

возвращаются авторам. 

Датой поступления статьи считается дата получения редакцией ее окончательного 

варианта. 

Статьи публикуются по мере поступления. Журнал формируется исходя из количества 

не более 3  статей в одном номере.  

Периодичность издания журналов – 4 раза в год (ежеквартально).  

Сроки подачи статьи: 

- первый квартал до 10 марта;  

- второй квартал до 10 июня;  

- третий квартал до 10 сентября;  

- четвертый квартал до 10 декабря.  

Научный журнал «Bulletin of the International University of Tourism and Hospitality» 

выпускается с периодичностью 4 раза в год в сетевом (электронном) формате в следующие 

установленные сроки выхода номеров журнала:  

- первый номер выпускается до 30 марта текущего года;  

- второй номер – до 30 июня;  
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- третий номер – до 30 сентября;  

- четвертый номер – до 30 декабря.  

Статью (электронную версию) следует направлять на сайт или почту журнала:  

- journal.iuth.edu.kz 

- journal@iuth.edu.kz  

  

Для подачи статьи на публикацию необходимо пройти регистрацию на сайте.  

Автор, который внес наибольший интеллектуальный вклад в подготовку рукописи (при 

двух и более соавторах), является автором-корреспондентом и обозначается «*».  

Авторы из разных учебных заведений указываются цифрами 1,2.  

Для осуществления процедуры двойного рецензирования (слепого), авторам 

необходимо отправлять два варианта статьи: первый – с указанием личных данных, второй – 

без указания личных данных. При нарушении принципа слепого рецензирования статья не 

рассматривается.  

Статьи должны быть оформлены в строгом соответствии со следующими 

правилами:  

– В журнал принимаются статьи по всем научным направлениям, в электронном 

варианте со всеми материалами в текстовом редакторе «Microso t O  ice Word (97, 2000, 

2007, 2010) для Windows» (в форматах .doc, .docx, .rt ).  

– Общий объем статьи, включая аннотации, литературу, таблицы, рисунки и 

математические формулы должен составлять не менее 7 и не более 25 страниц печатного 

текста. Поля страниц – 30 мм со всех сторон листа; Текст статьи: кегль – 12 пунктов, 

гарнитура – Times New Roman (для русского, английского и немецкого языков), KZ Times 

New Roman (для казахского языка).  

Структура научной статьи включает название, аннотация, ключевые слова, основные 

положения, введение, материалы и методы, результаты и обсуждение, заключение, выводы, 

информацию о финансировании (при наличии), список использованных источников 

(литературы) к каждой статье, включая романизированный (транслитерированный 

латинским алфавитом) вариант написания источников на кириллице (на казахском и русском 

языках) см. ГОСТ 7.79–2000 (ИСО 9–9 ) Правила транслитерации кирилловского письма 

латинским алфавитом.  

Статья должна содержать:  

1. МРНТИ (Межгосударственный рубрикатор научной технической информации);  

2. DOI – после МРНТИ в верхнем правом углу (присваивается и заполняется редакцией 

журнала);  

3. Инициалы (имя, отчество) Фамилия автора (-ов) – на казахском, русском и 

английском языках (жирным шрифтом, по центру); Автор, который внес наибольший 

интеллектуальный вклад в подготовку рукописи (при двух и более соавторах), является 

автором-корреспондентом и обозначается «*».  

Авторы из разных учебных заведений указываются цифрами 1,2.  

4. Аффилиация (организация (место работы (учебы)), страна, город) – на казахском, 

русском и английском языках. Полные данные об аффилиации авторов представляются в 

конце журнала;  . Название статьи должно отражать содержание статьи, тематику и 

результаты проведенного научного исследования. В название статьи необходимо вложить 

информативность, привлекательность и уникальность (не более 12 слов, прописными 

https://journal.iuth.edu.kz/index.php/main/index
mailto:journal@iuth.edu.kz
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буквами, жирным шрифтом, по центру, на трех языках: русский, казахский, английский либо 

немецкий); 

6. Аннотация – краткая характеристика назначения, содержания, вида, формы и других 

особенностей статьи. Должна отражать основные и ценные, по мнению автора, этапы, 

объекты, их признаки и выводы проведенного исследования. Дается на казахском, русском и 

английском либо немецком языках (рекомендуемый объем аннотации на языке публикации – 

не менее 1 0, не более 300 слов, курсив, нежирным шрифтом, кегль – 12 пунктов, абзацный 

отступ слева и справа 1 см, см. образец);  

7. Ключевые слова – набор слов, отражающих содержание текста в терминах объекта, 

научной отрасли и методов исследования (оформляются на трех языках: русский, казахский, 

английский либо немецкий; кегль – 12 пунктов, курсив, отступ слева-справа – 1 см.). 

Рекомендуемое количество ключевых слов – 5- , количество слов внутри ключевой фразы – 

не более 3. Задаются в порядке их значимости, т.е. самое важное ключевое слово статьи 

должно быть первым в списке (см. образец);  

8. Основной текст статьи излагается в определенной последовательности его частей, 

включает в себя:  

- Введение (абзац 1 см по левому краю, жирными буквами, кегль – 12 пунктов). 

Обоснование выбора темы; актуальность темы или проблемы. Актуальность темы 

определяется общим интересом к изученности данного объекта, но отсутствием 

исчерпывающих ответов на имеющиеся вопросы, она доказывается теоретической или 

практической значимостью темы.  

- Материалы и методы (абзац 1 см по левому краю, жирными буквами, кегль – 12 

пунктов). Должны состоять из описания материалов и хода работы, а также полного 

описания использованных методов.  

- Результаты и обсуждение (абзац 1 см по левому краю, жирными буквами, кегль – 12 

пунктов). Приводится анализ и обсуждение полученных вами результатов исследования. 

Приводятся выводы по полученным в ходе исследования результатам, раскрывается 

основная суть. И это один из самых важных разделов статьи. В нем необходимо провести 

анализ результатов своей работы и обсуждение соответствующих результатов в сравнении с 

предыдущими работами, анализами и выводами.  

- Информацию о финансировании (при наличии) (абзац 1 см по левому краю, 

жирными буквами, кегль – 12 пунктов).  

- Выводы (абзац 1 см по левому краю, жирными буквами, кегль – 12 пунктов).  

Выводы – обобщение и подведение итогов работы на данном этапе; подтверждение 

истинности выдвигаемого утверждения, высказанного автором, и заключение автора об 

изменении научного знания с учетом полученных результатов. Выводы не должны быть 

абстрактными, они должны быть использованы для обобщения результатов исследования в 

той или иной научной области, с описанием предложений или возможностей дальнейшей 

работы.  

- Список использованных источников (жирными буквами, кегль – 12 пунктов, в 

центре) включает в себя:  

Статья и список использованных источников должны быть оформлены в соответствии 

с ГОСТ 7. -9 ; ГОСТ 7.1-2003 (см. образец).  

Очередность источников определяется следующим образом: сначала последовательные 

ссылки, т.е. источники, на которые вы ссылаетесь по очередности в самой статье. Затем 
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дополнительные источники, на которых нет ссылок, т.е. источники, которые не имели место 

в статье, но рекомендованы вами читателям для ознакомления, как смежные работы, 

проводимые параллельно. Объем не менее 10, не более чем 20 наименований (ссылки и 

примечания в статье обозначаются сквозной нумерацией и заключаются в квадратные 

скобки), преимущественно за последние 10-1  лет.  

В случае наличия в списке использованных источников работ на кириллице (на 

казахском и русском языках), необходимо представить список литературы в двух вариантах: 

1) в оригинале (указываются источники на русском, казахском и английском либо немецком 

языках); 2) романизированный вариант написания источников на кириллице (на казахском и 

русском языках), то есть транслитерация латинским алфавитом. см. ГОСТ 7.79–2000 (ИСО 

9–9 ) Правила транслитерации кирилловского письма латинским алфавитом.  

Онлайн сервис Транслитерация по ГОСТу – https://transliteration-online.ru/  

 Правила транслитерации кирилловского письма латинским алфавитом. 

 Романизированный список литературы должен выглядеть следующим образом: 

автор(-ы) (транслитерация либо англоязычный вариант при его наличии) → название статьи 

в транслитерированном варианте → [перевод названия статьи на английский язык в 

квадратных скобках] → название казахоязычного либо русскоязычного источника 

(транслитерация, либо английское название при его наличии) → выходные данные с 

обозначениями на английском языке.  

Иллюстрации, перечень рисунков и подрисуночные надписи к ним представляют по 

тексту статьи. В электронной версии рисунки и иллюстрации представляются в формате ТIF 

или JPG с разрешением не менее 300 dрі.  

Математические формулы должны быть набраны в Microso t Equation Editor (каждая 

формула – один объект). 

 

На отдельной странице (после статьи). В электронном варианте приводятся 

полные почтовые адреса, номера служебного и домашнего телефонов, е-mаіl (номера 

телефонов для связи редакции с авторами, не публикуются);  

Сведения об авторах на казахском, русском, английском языках.  

Фамилия Имя Отчество (полностью)  

Должность, ученая степень, звание  

Организация  

Город  

Индекс  

Страна  

E-mail  

Телефон 

 

 

 

 

 

 

 

 

https://transliteration-online.ru/
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«Халықаралық туризм және меймандостық университеті» КеАҚ  

«Bulletin of the International University of Tourism and Hospitality»  

ғылыми журналының  

ЖАРИЯЛАУ ЭТИКАСЫ 

«Халықаралық туризм және меймандостық университеті» КеАҚ «Bulletin of the 

International University of Tourism and Hospitality» ғылыми журналының редакциялық алқасы 

өздерінің кәсіби қызметінде «Халықаралық туризм және меймандостық университеті» КЕАҚ 

ғылыми журналының жариялау этикасының қағидаттары мен нормаларын ұстанады. 

Жарияланым этикасы жарияланым этикасы жөніндегі комитеттің (СОРЕ) халықаралық 

жарияланымдық этикалық нормаларына, Scopus (Elsevier) журналдарын жариялаудың 

этикалық қағидаттарына, «Халықаралық туризм және меймандостық университеті» КЕАҚ 

Академиялық адалдық кодексіне сәйкес әзірленді. Жарияланым этикасы редакторлардың, 

рецензенттер мен авторлардың этикалық мінез-құлқының нормаларын, қағидаттары мен 

стандарттарын, мүдделер қақтығысын, әдепке жат мінез-құлықты анықтау жөніндегі 

шараларды, мақаланы алып қою (ретракция), түзету және теріске шығару жөніндегі 

нұсқаулықтарды айқындайды. Жариялау процесінің барлық қатысушылары жариялау 

этикасының қағидаттарын, нормалары мен стандарттарын сақтайды. Ғылыми журналдың 

сапасы барлық авторлардың теңдігі, құпиялық қағидаты, бір реттік Жарияланымдар, 

қолжазба авторлығы, бірегейлік қағидаты, дереккөздерді растау қағидаты, рецензиялаудың 

объективтілігі және уақтылығы қағидаттарын жариялау процесіне қатысушылардың 

қағидаттарын орындаумен қамтамасыз етіледі.  

Рецензенттердің құқықтары мен міндеттері  

«Халықаралық туризм және меймандостық университеті» КеАҚ «Bulletin of the 

International University of Tourism and Hospitality» ғылыми журналының рецензенттері 

объективтілік қағидатын басшылыққа алуға міндетті. Қолжазба авторына қатысты жеке 

сынға жол берілмейді. Рецензент өз ескертулерін дәлелдеуі және қолжазбаны қабылдау 

немесе оны қабылдамау туралы өз шешімін негіздеуі тиіс. 

Автордың (-лардың) ұлты, діни тиесілігі, саяси немесе өзге де көзқарастары 

рецензенттің (-тердің) қолжазбаны рецензиялау процесінде назарға алынбауы және 

ескерілмеуі тиіс. Рецензент жасаған сараптамалық бағалау редакцияның жариялау туралы 

шешім қабылдауына ықпал етуі және авторға қолжазбаны жақсартуға көмектесуі керек. 

Қолжазбаны жариялауға қабылдау, авторға жұмысты өзгертуге немесе пысықтауға қайтару 

немесе жарияланымнан бас тарту туралы шешімді рецензиялау нәтижелеріне сүйене отырып, 

редакция алқасы қабылдайды. Уақытылы қарау принципі. Рецензент рецензияны редакция 

белгілеген мерзімде, бірақ қолжазбаны рецензиялауға алған сәттен бастап 2-4 аптадан 

кешіктірмей ұсынуға міндетті. Егер мақаланы қарау және рецензияны белгіленген мерзімде 

дайындау мүмкін болмаса, рецензент бұл туралы ғылыми редакторға дереу хабарлауы тиіс. 

Ұсынылған қолжазбаны рецензиялау кезінде оның біліктілігі сәйкес келмейді немесе шешім 

қабылдау үшін жеткіліксіз деп санайтын рецензент бұл туралы ғылыми редакторға дереу 

хабарлап, қолжазбаны рецензиялаудан бас тартуы керек. Рецензент тарапынан құпиялық 

қағидасы. Рецензентке рецензиялауға ұсынылған қолжазба құпия материал ретінде 

қарастырылуы керек. Рецензент журналдың ғылыми редакторының және/немесе автордың 

тарапынан жазбаша рұқсат алғаннан кейін ғана оны көрсетуге және/немесе басқа адамдармен 

талқылауға құқылы. Рецензиялау және жариялау процесін қамтамасыз ету барысында 

алынған ғылыми жұмыстың ақпараты мен идеяларын рецензент (-тер) жеке пайда алу үшін 
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пайдаланбауы тиіс. Қайнаркөздерді растау принципі. Рецензент қарастырылып отырған 

қолжазбаның зерттеу нәтижелеріне әсер ететін, бірақ автор(-лар) келтірмеген ғылыми 

жұмыстарды көрсетуі тиіс. Сондай-ақ, рецензент ғылыми редактордың назарын 

қарастырылып отырған қолжазба мен бұрын жарияланған жұмыс арасындағы айтарлықтай 

ұқсастыққа немесе сәйкестікке аударуы керек. Егер рецензенттің қолжазбада плагиат, 

көшіріп алу, жалған және ойдан шығарылған материалдар немесе зерттеу нәтижелері бар деп 

пайымдауға жеткілікті негіздері болса, онда ол қолжазбаны жариялауға жібермеуі және 

журналдың ғылыми редакторына жарияланым және ғылыми этика қағидаттарының, 

стандарттары мен нормаларының анықталған бұзушылықтары туралы хабарлауға тиіс. 

Авторлардың құқықтары мен міндеттері  

Жариялау этикасы келесі принциптерді сақтауға негізделген:  

Жарияланымның бір мәртелігі. Автор (лар) редакцияға ұсынылған мақала қолжазбасы 

басқа басылымдарға қарау үшін ұсынылмағанына кепілдік береді. Қолжазбаны бір уақытта 

бірнеше журналдарда/басылымдарда ұсынуға жол берілмейді және жарияланым этикасының 

қағидаттарын, стандарттары мен нормаларын өрескел бұзу болып табылады. Қолжазбаның 

авторлығы. Қолжазбаны дайындауға ең көп зияткерлік үлес қосқан адам (екі немесе одан да 

көп бірлескен авторлармен) корреспондент-автор болып табылады және авторлар тізімінде 

бірінші болып көрсетіледі. Әрбір мақала үшін мақаланың соңғы нұсқасын дайындауға, 

редакциялық алқамен байланысқа жауап беретін хат-хабарға автор тағайындалуы тиіс, оған 

жеткілікті үлес қосқан зерттеудің барлық қатысушыларын (авторлар саны біреуден көп 

болса) авторлар тізіміне қосуды қамтамасыз етуі, сондай-ақ жариялау үшін редакцияға ұсыну 

үшін барлық авторлардан қолжазбаның соңғы нұсқасын мақұлдауы тиіс. Қолжазбада / 

мақалада көрсетілген барлық авторлар жұмыстың мазмұнына жауап береді. Бірегейлік 

принципі. Автор (-лар) қолжазбада баяндалған зерттеу нәтижелері бірегей өзіндік жұмыс 

болып табылатындығына және процесте анықталуы мүмкін көшіріп алулар мен 

плагиаттарды қамтымайтындығына кепілдік береді. Авторлар этикаға жатпайтын мінез-

құлық, плагиат, өзін-өзі плагиаттау, өзін-өзі сілтеме жасау, бұрмалау, жинақтау, деректерді 

бұрмалап көрсету, жалған авторлық, қайталану, мүдделер қақтығысы және алдау белгілері 

бар мақалаларды жариялауға бергені үшін жауапты болады. Қайнаркөздерді растау 

принципі. Автор(-лар) зерттеу барысында өзі пайдаланған ғылыми және өзге де 

дереккөздерді дұрыс көрсетуге міндетті болады. Бөтен жұмыстардың қандай да бір бөліктері 

пайдаланылған және / немесе басқа автордың (-лардың) пікірлері алынған жағдайда 

қолжазбада түпнұсқаның авторы (лары) көрсетілген библиографиялық сілтемелер көрсетілуі 

тиіс. Күмәнді көздерден алынған ақпарат қолжазбаны ресімдеу кезінде пайдаланылмауға 

тиіс. Егер рецензенттерде, ғылыми редакторларда, журналдың редколлегия мүшелерінде 

(мүшелерінде) зерттеу нәтижелерінің шынайылығы мен бірегейлігіне күмән туындаған 

жағдайда, автор (-лар) қолжазбада келтірілген нәтижелерді немесе фактілерді растау үшін 

қосымша материалдарды ұсынуы тиіс. Жариялау процесінде қателерді түзету. Жариялау 

процесінің кез келген сатысында жұмыста қателер мен дәлсіздіктер анықталған жағдайда, 

авторлар бұл туралы ғылыми редакторға жедел хабарлауға және тиісті түзету журналының 

(Erratum немесе Corrigendum) сайтында түсініктемелермен жариялау үшін қатені жоюға 

немесе түзетуге көмектеседі. Түзетуге болмайтын өрескел қателер анықталған жағдайда 

автор (лар) қолжазбаны/ мақаланы кері қайтарып алуы тиіс. Жариялау этикасын сақтау 

принципі. Авторлар сынмен немесе зерттеуге қатысты ескертулермен, сондай-ақ 

рецензиялау және жариялау бойынша редакциямен өзара әрекеттерге қатысты этикалық 
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нормаларды сақтауға міндетті. Авторлардың этикалық қағидаларды сақтамауы 

жарияланымдар этикасын өрескел бұзуы деп бағаланады және қолжазбаны рецензиялаудан 

және/немесе жариялаудан алып тастауға негіз береді.  

Мүдделер қақтығысы  

Жарияланым этикасы жөніндегі комитеттің (СОРЕ) анықтамасы бойынша мүдделер 

қақтығысы – бұл авторлар, рецензенттер немесе редакциялық алқа мүшелері жарияланатын 

материалға қатысты олардың пайымдарына әсер ете алатын жасырын мүдделері бар 

жанжалды жағдайлар. Мүдделер қақтығысы рецензенттің және редколлегия мүшелерінің 

ғылыми пікіріне, нәтижесінде қолжазбаны жариялауға қатысты редколлегияның шешіміне 

әсер етуі мүмкін қаржылық, жеке немесе кәсіби жағдайлар болған кезде пайда болады. Бас 

редактор, редакция алқасының мүшесі және рецензенттер редакциялық алқаның шешіміне 

әсер етуі мүмкін ықтимал мүдделер қақтығысы туралы хабардар етуі тиіс. Редакциялық алқа 

мүшелері, егер олар қолжазба авторының (- ларының) зерттеу нәтижелерімен байланысты 

қандай да бір бәсекелестік қатынастарда болса не мүдделер қайшылығы өзге болса, 

қолжазбаны қараудан бас тартуға тиіс. Қолжазбаны журналға қарауға берген кезде автор(-

лар) қолжазбаның мазмұнында зерттеуді қаржыландырудың барлық көздері көрсетілгенін 

мәлімдейді; сондай-ақ қарауға берілген қолжазбаға қатысты мүдделер қақтығысын тудыруы 

мүмкін қандай коммерциялық, қаржылық, жеке немесе кәсіби факторлар бар екенін 

көрсетеді. Автор (лар), хатта мүдделер қақтығысы болған жағдайда, олардың пікірінше, 

олардың қолжазбасын объективті бағалай алмайтын ғалымдарды көрсете алады. Рецензент 

қолжазбаға қатысы бар авторлардың біреуімен бәсекелестіктен, ынтымақтастықтан немесе 

басқа да қатынастардан туындайтын мүдделер қақтығысына себеп болуы мүмкін 

қолжазбаларды қарамауы тиіс. Қолжазбаның мазмұнымен мүдделер қақтығысы болған 

жағдайда жауапты хатшы бұл туралы бас редакторға хабарлауы тиіс, одан кейін қолжазба 

басқа рецензентке беріледі. Қарау және рецензиялау процесінде қатысушылар арасындағы 

мүдделер қақтығысының болуы қолжазба қабылданбайды дегенді білдірмейді. 

Барлық мүдделі тұлғалар, мүмкіндігінше, жарияланымның барлық кезеңдерінде кез-

келген вариацияда мүдделер қақтығысының туындауын болдырмауы керек. Мүдделер 

қақтығысы туындаған жағдайда, осы қақтығысты анықтаған адам дереу редакцияға 

хабарлауы керек. Бұл жариялау және ғылыми этика қағидаларын, стандарттары мен 

нормаларын бұзудың кез-келген басқа жағдайларына қатысты.  

Этикаға жат мінез-құлық  

Егер өз мақалаларына өз бетінше рецензия берілсе, келісімшарттық және жалған 

рецензиялау жағдайында, ғылыми зерттеу нәтижелерін жариялау, жалған авторлық, жалған 

ғылыми мәтіндерді жариялау және зерттеу нәтижелерін жасау, жалған жалған ғылыми 

мәтіндерді жариялау, мақалалардың қолжазбаларын авторлардың рұқсатынсыз басқа 

басылымдарға беру, авторлардың материалдарын үшінші тұлғаларға беру үшін агенттік 

қызметтерге жүгіну жағдайында, шарттар авторлық құқықтар мен редакциялық процестердің 

құпиялылық қағидаттары бұзылған кезде, дәйексөз, плагиат қолданылған жағдайда 

авторлардың, редакторлардың немесе баспагердің әрекеттері этикаға жат мінез-құлық болып 

саналады. 
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ПУБЛИКАЦИОННАЯ ЭТИКА  

Научного журнала НАО «Международный университет туризма и 

гостеприимства» 

«Bulletin of the International University of Tourism and Hospitality» 

Редакционная коллегия научных журналов научного журнала НАО «Международный 

университет туризма и гостеприимства» «Bulletin of the International University of Tourism and 

Hospitality» в своей профессиональной деятельности придерживаются принципов и норм 

Публикационной этики научных журналов НАО «Международный университет туризма и 

гостеприимства». Публикационная этика разработана в соответствии с международной 

публикационной этической нормой Комитета по публикационной этике (СОРЕ), этическими 

принципами публикации журналов Scopus (Elsevier), Кодекса академической честности НАО 

«Международный университет туризма и гостеприимства». Публикационная этика 

определяет нормы, принципы и стандарты этического поведения редакторов, рецензентов и 

авторов, меры по выявлению конфликтов интересов, неэтичного поведения, инструкции по 

изъятию (ретракции), исправлению и опровержению статьи. Все участники процесса 

публикации, соблюдают принципы, нормы и стандарты публикационной этики. Качество 

научного журнала обеспечивается исполнением принципов участников процесса 

публикации: равенства всех авторов, принцип конфиденциальности, однократные 

публикации, авторства рукописи, принцип оригинальности, принцип подтверждения 

источников, принцип объективности и своевременности рецензирования.  

Права и обязанности рецензентов  

Рецензенты научного журнала НАО «Международный университет туризма и 

гостеприимства» «Bulletin of the International University of Tourism and Hospitality» обязаны 

руководствоваться принципом объективности. Персональная критика в адрес автора(-ов) 

рукописи недопустима. Рецензент должен аргументировать свои замечания и обосновывать 

свое решение о принятии рукописи или о ее отклонении. Национальность, религиозная 

принадлежность, политические или иные взгляды автора(-ов) не должны приниматься во 

внимание и учитываться в процессе рецензирования рукописи рецензентом(-ами). 

Экспертная оценка, составленная рецензентом, должна способствовать принятию решения 

редакцией о публикации и помогать автору улучшить рукопись. Решение о принятии 

рукописи к публикации, возвращение работы автору на изменение или доработку, либо 

решение об отклонении от публикации принимается редколлегией опираясь на результаты 

рецензирования. Принцип своевременности рецензирования. Рецензент обязан предоставить 

рецензию в срок, определенный редакцией, но не позднее 2-4 недель с момента получения 

рукописи на рецензирование. Если рассмотрение статьи и подготовка рецензии в 

назначенные сроки невозможны, то рецензент должен незамедлительно уведомить об этом 

научного редактора. Рецензент, который считает, что его квалификация не соответствует 

либо недостаточна для принятия решения при рецензировании предоставленной рукописи, 

должен незамедлительно сообщить об этом научному редактору и отказаться от 

рецензирования рукописи. Принцип конфиденциальности со стороны рецензента. Рукопись, 

предоставленная рецензенту на рецензирование, должна рассматриваться как 

конфиденциальный материал. Рецензент имеет право демонстрировать ее и/или обсуждать с 

другими лицами только после получения письменного разрешения со стороны научного 

редактора журнала и/или автора(-ов). Информация и идеи научной работы, полученные в 

ходе рецензирования и обеспечения публикационного процесса, не должны быть 
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использованы рецензентом(-ами) для получения личной выгоды. Принцип подтверждения 

источников. Рецензент должен указать научные работы, которые оказали бы влияние на 

исследовательские результаты рассматриваемой рукописи, но не были приведены автором(-

ами). Также рецензент обязан обратить внимание научного редактора на значительное 

сходство или совпадение между рассматриваемой рукописью и ранее опубликованной 

работой, о котором ему известно. Если у рецензента имеются достаточные основания 

полагать, что в рукописи содержится плагиат, некорректные заимствования, ложные и 

сфабрикованные материалы или результаты исследования, то он не должен допустить 

рукопись к публикации и проинформировать научного редактора журнала о выявленных 

нарушениях принципов, стандартов и норм публикационной и научной этики.  

 

Права и обязанности авторов 

Публикационная этика базируется на соблюдении принципов:  

Однократность публикации. Автор(-ы) гарантируют что представленная в редакцию 

рукопись статьи не была представлена для рассмотрения в другие издания. Представление 

рукописи единовременно в нескольких журналах/изданиях неприемлемо и является грубым 

нарушением принципов, стандартов и норм публикационной этики. Авторство рукописи. 

Лицо, которое внесло наибольший интеллектуальный вклад в подготовку рукописи (при 

двух и более соавторах), является автором-корреспондентом и указывается первым в списке 

авторов. Для каждой статьи должен быть назначен автор для корреспонденции, который 

отвечает за подготовку финальной версии статьи, коммуникацию с редколлегией, должен 

обеспечить включение всех участников исследования (при количестве авторов более 

одного), внесших в него достаточный вклад, в список авторов, а также получить одобрение 

окончательной версии рукописи от всех авторов для представления в редакцию для 

публикации. Все авторы, указанные в рукописи/статье, несут ответственность за содержание 

работы. Принцип оригинальности. Автор(-ы) гарантирует, что результаты исследования, 

изложенные в рукописи, представляют собой оригинальную самостоятельную работу, и не 

содержат некорректных заимствований и плагиата, которые могут быть выявлены в 

процессе. Авторы несут ответственность за публикацию статей с признаками неэтичного 

поведения, плагиата, самоплагиата, самоцитирования, фальсификации, фабрикации, 

искажения данных, ложного авторства, дублирования, конфликта интересов и обмана. 

Принцип подтверждения источников. Автор(ы) обязуется правильно указывать научные и 

иные источники, которые он(и) использовал(и) в ходе исследования. В случае использования 

каких-либо частей чужих работ и/или заимствования утверждений другого автора(-ов) в 

рукописи должны быть указаны библиографические ссылки с указанием автора(-ов) 

первоисточника. Информация, полученная из сомнительных источников, не должна 

использоваться при оформлении рукописи. В случае, если у рецензентов, научного 

редактора, члена(-ов) редколлегии журнала возникают сомнения подлинности и 

достоверности результатов исследования, автор(-ы) должны предоставить дополнительные 

материалы для подтверждения результатов или фактов, приводимых в рукописи. 

Исправление ошибок в процессе публикации. В случае выявления ошибок и неточностей в 

работе на любой стадии публикационного процесса авторы обязуются в срочном порядке 

сообщить об этом научному редактору и оказать помощь в устранении или исправлении 

ошибки для публикации на сайте журнала соответствующей коррекции (Erratum или 

Corrigendum) с комментариями. В случае обнаружения грубых ошибок, которые невозможно 
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исправить, автор(-ы) должен(-ны) отозвать рукопись/статью. Принцип соблюдения 

публикационной этики. Авторы обязаны соблюдать этические нормы, связанные с критикой 

или замечаниями в отношении исследований, а также в отношении взаимодействия с 

редакцией по поводу рецензирования и публикации. Несоблюдение этических принципов 

авторами расценивается как грубое нарушение этики публикаций и дает основание для 

снятия рукописи с рецензирования и/или публикации.  

Конфликт интересов  

Конфликт интересов, по определению Комитета по публикационной этике (СОРЕ), это 

конфликтные ситуации, в которых авторы, рецензенты или члены редколлегии имеют 

неявные интересы, способные повлиять на их суждения касательно публикуемого материала. 

Конфликт интересов появляется, когда имеются финансовые, личные или профессиональные 

условия, которые могут повлиять на научное суждение рецензента и членов редколлегии, и, 

как результат, на решение редколлегии относительно публикации рукописи. Главный 

редактор, член редколлегии и рецензенты должны оповестить о потенциальном конфликте 

интересов, который может как-то повлиять на решение редакционной коллегии. Члены 

редколлегии должны отказаться от рассмотрения рукописи, если они состоят в каких-либо 

конкурентных отношениях, связанных с результатами исследования автора(-ов) рукописи, 

либо если существует иной конфликт интересов. При подаче рукописи на рассмотрение в 

журнал, автор(-ы) заявляет о том, что в содержании рукописи указаны все источники 

финансирования исследования; также указывают, какие имеются коммерческие, 

финансовые, личные или профессиональные факторы, которые могли бы создать конфликт 

интересов в отношении поданной на рассмотрение рукописи. Автор(ы), в письме при 

наличии конфликта интересов, могут указать ученых, которые, по их мнению, не смогут 

объективно оценить их рукопись. Рецензент не должен рассматривать рукописи, которые 

могут послужить причинами конфликта интересов, проистекающего из конкуренции, 

сотрудничества или других отношений с кем-либо из авторов, имеющих отношение к 

рукописи. В случае наличия конфликта интересов с содержанием рукописи, ответственный 

секретарь должен известить об этом главного редактора, после чего рукопись передается 

другому рецензенту. Существование конфликта интересов между участниками в процессе 

рассмотрения и рецензирования не значит, что рукопись будет отклонена Всем 

заинтересованным лицам необходимо, по мере возможности избегать возникновения 

конфликта интересов в любых вариациях на всех этапах публикации. В случае 

возникновения какого-либо конфликта интересов тот, кто обнаружил этот конфликт, должен 

незамедлительно оповестить об этом редакцию. То же самое касается любых других 

нарушений принципов, стандартов и норм публикационной и научной этики.  

Неэтичное поведение  

Неэтичным поведением считаются действия авторов, редакторов или издателя, в случае 

самостоятельного предоставления рецензии на собственные статьи, в случае договорного и 

ложного рецензирования, в условиях обращения к агентским услугам для публикации 

результатов научного исследования, лжеавторства, фальсификации и фабрикации 

результатов исследования, публикация недостоверных псевдо-научных текстов, передачи 

рукописи статей в другие издания без разрешения авторов, передачи материалов авторов 

третьим лицам, условия когда нарушены авторские права и принципы конфиденциальности 

редакционных процессов, в случае манипуляции с цитированием, плагиатом. 
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