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SCIENTIFIC AND PUBLICATION ACTIVITY IN THE FIELD OF TOURISM:
COMPARISON OF KAZAKHSTAN, TURKEY AND POST-SOVIET COUNTRIES USING
THE SCOPUS DATABASE

Abstract. Kazakhstan ranked 80th in the 2019 Travel and Tourism Competitiveness Index,
and only less than 5% of research and development work is being put into production. To study and
compare academic productivity in the field of tourism in Kazakhstan, data from Scopus, the largest
database of interdisciplinary scientific literature, were analyzed. This study contains important
findings for the relevant institutions.

Keywords: Academic performance, scientific studies, Post-Soviet Countries, scientific data
analysis, tourism industry

Introduction

Kazakhstan, with its natural, cultural, and historical attractions, has not yet realized its full
potential in terms of the number of tourists and tourism revenue it could generate . The role of
scientific studies, academic publications, and universities in this area has not been sufficiently
explored. This study aims to investigate the academic publication performance in the field of
tourism in Kazakhstan over the twenty-year period from 2003 to 2023. In the relevant study, results
obtained using the keywords "Kazakhstan"” and "tourism™ in Scopus, the world's largest
bibliographic database, were examined, alongside two other main bibliometric databases, Wo0S
(Web of Science) and GS (Google Scholar) [3],[4],[5].

Additionally, to better evaluate and position Kazakhstan's academic performance in the field
of tourism, the number of academic publications has been compared with those of post-Soviet
countries with similar systems and histories, as well as Turkey, which has a very different system
and history. This study highlights the role of Kazakhstan's academic institutions, particularly
universities, in developing the country's tourism industry. It has been observed that Kazakhstan has
steadily increased its number of academic publications since 2012 and is ranked third among post-
Soviet countries, following the Russian Federation and Ukraine.

*Bi3re mypoic cinreme kacanbi3. Kantarci K., Alper Basaran M., Abdirazakov N. Scientific and
Publication Activity in the Field of Tourism: Comparison of Kazakhstan, Turkey and Post-Soviet
Countries using the Scopus Database // Bulletin of the International university of Tourism and
Hospitality. —2024. —No1(3). -b. 6 —14. https://www.doi.org/10.62867/3007-0848.2024-1.01

*Cite us correctly: Kantarci K., Alper Basaran M., Abdirazakov N. Scientific and Publication
Activity in the Field of Tourism: Comparison of Kazakhstan, Turkey and Post-Soviet Countries
using the Scopus Database // Bulletin of the International university of Tourism and Hospitality. —
2024. —No1(3). —-B. 6-14. https://www.doi.org/10.62867/3007-0848.2024-1.01
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The findings of the study can be used to improve Kazakhstan's position in the Travel and
Tourism Competitiveness Index (2019), where it is currently ranked 80th, by enhancing the quality
and diversity of its tourism products . Additionally, these findings are expected to guide efforts to
improve the conversion rate of academic studies into commercial products, which is currently at 5%

[61.071

Methods and Findings

This study is limited to academic publications indexed in the Scopus database over a 20-year
period from 2003 to 2023. The number of academic publications in the relevant database is 377 [8].
The analysis was conducted by selecting the country of the author, the type of publication (article,
book chapter, etc.), and the subject area of tourism. Articles are the most common type of
publication, with 311 entries, followed by "Conference Papers” with 29 publications. Additionally,
"Book Chapters" and "Reviews" follow with 19 and 8 publications, respectively. The dataset also
includes fewer publications in other document types such as "Conference Reviews," "Books,"
"Notes," and "Letters," as illustrated in Figures 1 and 2.

Not | Kitap P
Konferans ncelemesi | | 0,27% | 0,53% Kitap bolimi Inzcil;;l ¢
1,59% 5,04% 22270
/ Konferans bildirisi
Mektup 7,69%
0,27%

Figure 1 — Number of publications categorized by type found using the keywords
"Kazakhstan and tourism" from 2003 to 2023 (Source: Compiled by the authors using data from
Scopus.com [8]).

The data reveal significant trends in academic interest towards Kazakhstan's tourism sector over the
past twenty years. Kazakhstan exhibited a low performance in 2003 with only one article, and in 2005 and
2011, with zero articles. However, starting from 2012, there has been a notable improvement, reaching 60
articles by 2023. The policies and practices contributing to this development should continue to focus not
only on the number of publications but also on citation counts, R&D (Research and Development) activities,
and commercialization of products. Such a comprehensive approach will be highly beneficial both
theoretically and practically in the tourism sector in the coming years.

The increase in academic publications may be linked to changes in Kazakhstan's research
evaluation system [4]. Reforms in Kazakhstan's science assessment policies began with the
country's adoption of the Bologna education system in 2011 and the introduction of new doctoral
thesis requirements for publication in WoS or Scopus indexed journals [9]. Research by Narbayev
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and Amirbekova in 2021 identified patterns of publications in various scientific fields in
Kazakhstan from 1991 to 2020 [10]. They noted a significant limitation in publication numbers in
the early 1990s, followed by a plateau between 1996 and 2010 [10]. Another reason behind the
increase in publications is the growing international academic interest in Kazakhstan's relatively
underexplored tourism industry. Kantarct et al. (2014) [11] pointed out the scarcity of publications
focusing on tourism development in Central Asian countries compared to others, presenting a
significant opportunity for scholars and researchers within and outside Kazakhstan.

70
60

60 s4 54 E
50 E B
29 ‘N

30 g I = £
19 19 E B g E

20 = = E E E E
EuEEE ==

o : s T2 gEEE i
1 1 o 2 111 9o g EEEEEEETETETETE
0 lmlm W B m EBEEREESEEEEEEE
= n W M~ 0 o0 = & e s D I~ S o = N o
e o @ 2 @ @ = = = = = = = = = &= [oc I e’ R e Y
- e e e e 2 o o o o o o o o o o o o O o
Lo | [ ol Lo | [ [ Lo | [ [ (o] Lo I o | (o] (o] (o Lo | Lo | [y Lo | Lo | [

Figure 2 - Number of articles found with the keyword "Kazakhstan and tourism" between
2003 and 2023 (Source: Compiled by the authors using data from Scopus.com [8]).

Figure 3 compares the number of publications on "tourism™ with the keyword "Kazakhstan"
between 2003 and 2023, against Estonia, Latvia, and Lithuania, the smallest countries by area
among the former Soviet states. All four countries share a Soviet Union heritage, with the Baltic
states now being members of the European Union. It is evident that Kazakhstan has shown
significant and consistent growth since 2010. Accordingly, over a 20-year period, Estonia published
150, Latvia 177, Lithuania 205, while Kazakhstan produced 377 publications on the keyword
"tourism"”.

60
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—®— "Estonia and tourism" "Latvia and tourism" "Lithuania and tourism" "Kazakhstan and tourism"

Figure 3 - Comparison of the number of publications obtained with the keyword "Tourism
between 2003 and 2023 for Kazakhstan, Estonia, Latvia, and Lithuania (Source: Compiled by the
authors using data from Scopus.com [8]).
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Table 1 in meaningful results in the comparison of Kazakhstan's performance in terms of the
number of publications obtained with the keyword "tourism™ with post-Soviet countries and Turkey
has been presented. According to this, Turkey creates a significant difference with post-Soviet
countries with 2106 publications. It is observed that post-Soviet countries have made a total of 3074
publications. Another significant data point is seen in annual publication numbers: Turkey publishes
105.30 publications per year, Kazakhstan publishes 18.85 publications per year, and Tajikistan and
Turkmenistan, with the lowest numbers, produce 1.55 publications each annually.

Table 1 - Comparison of the number of publications obtained with the keyword "tourism™
between 2003 and 2023 for post-Soviet countries and Turkey (Source: Compiled by the authors
using data from Scopus.com [8]).

Keyword Total number of Average annual
publications over 20 number of
years. publications.
1 2 3
“Turkey and tourism” 2106 105.30
“Russia and tourism” 1374 68.70
“Ukraine and tourism” 441 22.05
"Kazakhstan and tourism” 377 18.85
“Lithuania and tourism” 205 10.25
“Latvia and tourism” 177 8.85
“Estonia and tourism” 150 7.50
“Georgia and tourism” 149 7.45
“Uzbekistan and tourism” 101 5.05
“Azerbaijan and tourism” 100 5.00
“Kyrgyzstan and tourism” 63 3.15
“Belarus and tourism” 47 2.35
“Moldova and tourism” 43 2.15
“Armenia and tourism” 40 2.00
“Tajikistan and tourism” 31 1.55
“Turkmenistan and tourism” 31 1.55

Between 2003 and 2023, the number of publications found with the keywords "Kazakhstan
and tourism" is organized by country or region in Figure 4. Publications originating from
Kazakhstan lead with 278 publications during this period. Following Kazakhstan, the Russian
Federation and Turkey are listed accordingly, with other countries ranked thereafter. The content,
citation count, field, and potential for transformation into products or projects of these publications

9
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could create significant areas for study and collaboration in the future.

KAZAKHSTAN
RUSSIAN FEDERATION
TURKEY

UNITED KINGDOM
POLAND

UNITED STATES
SPAIN

CHINA

HUNGARY
UNDEFINED
KYRGYZSTAN
CZECH REPUBLIC
UZBEKISTAN

NEW ZEALAND
PORTUGAL |E | | | | | |

0 50 100 150 200 250 300
Figure 4 - Number of publications found with the keywords "Kazakhstan and tourism™
organized by country or region between 2003 and 2023 (Source: Compiled by the authors using
data from Scopus.com [8]).

Table 2 lists the top 15 authors and co-authors based on the number of publications identified
with the keywords "Kazakhstan and tourism.” Analysis conducted via Scopus indicates that more
than fifty percent of these authors/co-authors are affiliated with academic institutions in
Kazakhstan, with the next largest group comprising researchers from Turkish universities. This
highlights strong scientific collaboration between the two countries.

Figure 5 provides an overview of the number of publications organized by institutional
affiliations based on the keywords "Kazakhstan and tourism™ between 2003 and 2023. Leading the
forefront of scientific contribution, L.N. Gumilyov Eurasian National University holds the top
position in the field with 94 publications over the twenty-year period. It is followed by Al Farabi
Kazakh National University with 54 publications. The presence of international institutions such as
the University of Glasgow, Szent Istvan University, University of Gdansk, and Uludag University
demonstrates international interest and collaboration in research on Kazakhstan's tourism sector.

Table 2 - Comparison of publications containing the keyword "Kazakhstan and tourism™
between 2003-2023 by authors and their affiliated organizations (Source: Compiled by authors
using Scopus.com data [8]).

1 2 3
Abdramanova, G. L.N. Gumilyov Eurasian National University, Astana, 5
Kazakhstan
Aktymbayeva, A. Al Farabi Kazakh National University, Almaty, 9
Kazakhstan
Atasoy, E. Bursa Uludag Universitesi, Bursa, Turkey 11

10
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continuation of table 2

David, L.D. John von Neumann University, Kecskemet, Hungary 9

Imangulova, T. International University of Tourism and Hospitality, 7
Turkistan, Kazakhstan

Issakov, . Abai Kazakh National Pedagogical University, Almaty, 8
Kazakhstan

Kantarci, K. Alanya Alaaddin Keykubat University, Alanya, Turkey 6

Mussina, K. L.N. Gumilyov Eurasian National University, Astana, 6
Kazakhstan

Mutaliyeva, L. L.N. Gumilyov Eurasian National University, Astana, 6
Kazakhstan

Ramazanova, M. Universidade Portucalense Infante D.Henrique, Porto, 7
Portugal

Saparov, K.T. L.N. Gumilyov Eurasian National University, Astana, 9
Kazakhstan

Sergeyeva, A.M. K. Zhubanov Aktobe Regional University, Aktobe, 8
Kazakhstan

Tiberghien, G. University of Glasgow, Glasgow, United Kingdom 14

Wendt, J.A. Uniwersytet Gdanski, Gdansk, Poland 11

Ziyadin, S. Al Farabi Kazakh National University, Almaty, 7
Kazakhstan

In Figure 5, a breakdown is provided of the number of publications between 2003 and 2023
containing the keyword "Kazakhstan and tourism," organized by institutional affiliations. Leading
the forefront of academic contribution, L.N. Gumilyov Eurasian National University holds the top
position in the field with 94 publications over the twenty-year period. It is followed by Al Farabi
Kazakh National University with 54 publications. The presence of international institutions such as
the University of Glasgow, Szent Istvan University in Hungary, University of Gdansk, and Uludag
University in Bursa underscores international interest and collaboration in the research of
Kazakhstan's tourism sector.

L.N. GUMILYOV EURASIAN NATIONAL UNIVERSITY
AL FARABI KAZAKH NATIONAL UNIVERSITY
K. ZHUBANOV AKTOBE REGIONAL UNIVERSITY
NARXOZ UNIVERSITY
SAKEN SEIFULLIN KAZAKH AGROTECHNICAL UNIVERSITY
ABAI KAZAKH NATIONAL PEDAGOGICAL UNIVERSITY
KARAGANDA UNIVERSITY OF KAZPOTREBSOYUZ
KAZAKH ACADEMY OF SPORT AND TOURISM
BUKETOV KARAGANDY UNIVERSITY
KHOJA AKHMET YASSAWI INTERNATIONAL KAZAKH-TURKISH..
UNIVERSITY OF GLASGOW
UNIWERSYTET GDANSKI
BURSA ULUDAG UNIVERSITESI
ESIL UNIVERSITY
HUNGARIAN UNIVERSITY OF AGRICULTURE AND LIFE SCIENCES

: | | | | I | I I I I
0 10 20 30 40 50 60 70 80 90 100

Figure 5 - Number of publications containing the keyword "Kazakhstan and tourism"
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between 2003-2023, organized by institutional affiliations (Source: Compiled by authors using
Scopus.com data [8]).

Conclusion and Discussion

Despite possessing rich tourist attractions and human resources, Kazakhstan's share of the
global tourism market remains below desired levels. Since the dissolution of the Soviet Union in
1991, significant developments and important reforms have been made, yet there are considerable
challenges, as well as opportunities, in transforming scientific research in the tourism sector into
commercial products. Therefore, it is crucial to examine and enhance the performance of scientific
research and to translate the findings into commercial products and applications.

Data from the largest academic database, Scopus, were used to compile the number of
publications between 2003 and 2023 using the keywords "Kazakhstan™ and "tourism." According to
this analysis, a total of 377 publications were identified. Kazakhstan's position was assessed by
comparing it with former Soviet Union member countries and Turkey, revealing that Kazakhstan
ranks among the top three in this comparison.

This study is pioneering and contains important and valuable findings for policymakers,
academic institution leaders, scholars, researchers, and stakeholders in the Kazakhstani tourism
industry. However, it also has various limitations, primarily focusing on comparing only the number
of publications. Therefore, future analyses should aim to expand and diversify these analyses based
on the capabilities of the database.
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KOHE INOCTKEHECTIK EJIAEPII CAJIBICTBIPY
Anoamna. Kazaxcman 2019 oicoinzol casxam dicone mypusm 0Oacekeze KaOiemminik

unoexcinoe 80-wii opvinea ue 60106l HCIHE EbLIbIMU-3EPMMeEY HCYMbICMAPbiHbl meK 5% - 0aHn asvl
oHOIpicke eHeizinyde. Kasaxcman mypusmi canacelHOagbl aKademusiiblk OHIMOLLIKmMI 3epoeney
JHcone canvicmulpy yuin llonapanvl eiivimu a0edbuemmiy ey ipi 0epekkopwl Scopus oepexkmepi
manoanovl. byn 3epmmey muicmi mexemenep yuiin Maybi30bl HIMuUMCENEPOi KAMMUODL.

Kinm ce30ep: Oxy yneepimi, evitvimu 3epmmeynep, Illocmxenecmix Enodep, 2vlivimu
depexmepoi manoay, mypusm uHOYCmpusicol
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Annomayun. Kasaxcman 3auman 80-e mecmo 6 HHOexkce KOHKYPeHMOCNOCOOHOCU
nymewecmeuti u mypuzma 2019 200a, u monvko menee 5% HayuHO-uUCCIE008AMENLCKUX pAOOM
8HEOPAIOMCA 8 NPOU3800CmMe0. /sl usyuenus u CpaeHeHus aKaoemMuyeckou NnpooyKMueHoOCmu 6
obnacmu mypusma Kazaxcmana 6viiu npoananusupoganvl OanHvle Scopus, Kpynheuutel 0Oazvl
OAHHBIX MENCOUCYUNTUHAPHOU HAYYHOU Iumepamypol. ImMo UCCAe008AHUE COOEPHCUN BANHCHbBIE
86186006l 0151 COOMBEMCMBYIOUUX YUPEHCOCHUI.
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FORMATION OF SOCIOLINGUISTIC COMPETENCE OF TOURISM SPECILATY
STUDENTS IN THE PROCESS OF TEACHING ENGLISH

Abstract. Language and society are inseparable. Any society has its own specific language to
communicate with each other. The connection between language and human society is so close, so
language research must be connected with human society and social culture, namely, we analyze
language from the perspective of society. The present study is conducted to form sociolinguistic
competence of Kazakhstani students at English lessons. Research was applied with the students of
International University of Tourism and Hospitality located in Turkestan, Kazakhstan during in
spring term of the 2022-2023 academic year. The students take a placement test before the course
began, and sociolinguistic approaches curriculum is designed in accordance with the students’
language level, age, needs, and interests, learning styles and learning preferences. Lessons were
organized to form Kazakhstani students’ sociolinguistic competence to learn English well through
forming productive skills.

Keywords: sociolinguistics, competence, communication, language learning, representatives
of different cultures

Introduction

Today, with the steady development and improvement of methods of teaching a foreign
language in philological universities, the need to include sociolinguistic factors in the methodology
and learning process is becoming increasingly relevant. The very concept of competence in the
system of modern higher education is very relevant in connection with the intensive development of
information technology, which has led to significant changes in the sphere of economic activity and
everyday life of people. This factor has led to an increase in the need for training highly qualified
and proactive specialists.

Competence includes competencies that cover all spheres of a person’s life, his social and
professional-labor relationships. In the education system, competencies are usually differentiated
into general cultural competencies, reflecting the general level of cultural and educational
preparation of students, and professional competencies, which is due to the interrelationships
between the formation and development of competencies with the academic subjects being studied.

*Bisre aypoic cinteme xacanbiz. Akeshova M., Aripzhan G., Rizahojaeva G. Formation of
Sociolinguistic Competence of Tourism Specilaty Students in the Process of Teaching English //
Bulletin of the International university of Tourism and Hospitality. —2024. —No01(3). —-b. 15-32.
https://www.doi.org/10.62867/3007-0848.2024-1.02

*Cite us correctly: Akeshova M., Aripzhan G., Rizahojaeva G. Formation of Sociolinguistic
Competence of Tourism Specilaty Students in the Process of Teaching English // Bulletin of the
International university of Tourism and Hospitality. -2024. -Nol1(3). -B. 15-32.
https://www.doi.org/10.62867/3007-0848.2024-1.02
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As is known, sociolinguistic competence reflects the sociocultural conditions of language use
(orientation to social norms of communication between different generations, genders, classes and
social groups, the design of rituals) and influences verbal communication between representatives
of different cultures. In other words, sociolinguistic competence is the ability to use and transform
linguistic forms according to the situation.

Sociolinguistics became a branch of linguistics in the 1960s as a wide-ranging

interdisciplinary [1]. As a branch of macro-linguistics, sociolinguistics studies languages in relation
to social factors, such as social class, educational level, age, gender, race and so on. It deals with
the language as a part of society and explores how to relate the rules of language with social factors
as its basic task. In simple words, sociolinguistics studies the use of language in society and its
related issues. As J. A. Fisherman (1971) says sociolinguistics studies on who uses what kind of
languages to what kind of people in what time [2].

One of founders of modern sociolinguistics, American sociologist W. Labov, states that, in
recent years an approach to linguistic research has been developed where attention is focused on the
functioning of language in the community of its native speakers and the purpose of which is to
create a language theory suitable for explaining relevant facts in his work [3]. It clarifies that the
focus of the research here is not on the language as such, not on its inner shape and inventory of
linguistic means, but on how representatives of a particular society speak in their the language.

Yasemin defines sociolinguistics as the branch of linguistics which deals with the aims and
functions of language in society [4]. It attempts to explain how language differs from one context to
another across geographical borders and how people in one context communicate with people in
other contexts (e.g., non-native speakers; and so on). Tagliamonte states that sociolinguistics is the
interaction between language, culture, and society. Depending on the focus, virtually any study of
language implicates a social relation because without this human component language would not
exist itself [5]. The language is linked to the interaction between language and culture; language
and social phenomenon. According to Spolsky, sociolinguistic is the study of the link between
language and society, language variation, and attitudes about language [6]. This idea was supported
by Hudson defined as a study of the relationship between language and social factors such as class,
age, gender and ethnicity [7]. Whereas Bell defines it as a branch of anthropological linguistics that
studies the way the language and culture are related, and how language is used in various social
contexts. The study of language relation to its social-cultural context sociolinguistics is the study of
the effect of any and all aspects of society, including cultural norms, expectations, and context on
the way language is used.

In all these definitions, it is obvious that sociolinguistics is a discipline that makes a link
between sociology and linguistics. It isa branch of sociology and as a concept; it is concerned with
how language use is a determinant of a given society’s linguistic requirements [7]. Sociolinguistics
show groups in a given society are separated by certain social variables like ethnicity, religion,
status, gender, age and level of education and how adherence to these variables is used to categorize
individuals in social classes. The social study of language is a modern linguistic paradigm because
it was the modern linguist who first acknowledged and accepted that language by its nature is totally
a social phenomenon [8]. All definitions mentioned above demonstrate that sociolinguistics is
related to language useand a society’s response to it.

Sociolinguistics and English teaching have a long-time and close relation. For example, Yang
Yonglin (2004) points out that first, from the angle of theoretical reference, Hymes’
Communicative Language Teaching, Labov’s sociolinguistic theory of variant, etc. all provide

16



Bulletin of the IUTH, Volume 1(3), 2024

references for English teaching. Second, from the angle of research, sociolinguistics have extended
the observe scope from the concrete use of language in the social context to the influence of
cultural and social factors on the environment of foreign language acquisition [9]. Thus,
sociolinguistics and English teaching become increasingly interconnected to each other in recent
years. It does not only provide new theoretical views for the research of English teaching, but also
concretizes guidance for English teaching practice [10].

The importance of social and cultural aspects in language teaching cannot be too emphasized
in sociolinguistics. Sociolinguistics emphasizes the language utilization, highlights the
communicative skills and deals with language in its relation to society and culture, for every
language is the reflection of a certain culture and has profound cultural connotation [11]. Therefore,
English has become a structural component of education at universities, secondary, high school, and
in primary schools as well. Learning English at school is a complex process of forming a new
speech system, which begins to coexist and continually interact with the developed system in native
language [12].

Concluding the all-spoken above, sociolinguistics has great impact on English teaching.

Sociolinguistic competence is the ability to make a choice of language forms, use them and
transform them in accordance with the context, situation. This competence reflects the socio-
cultural conditions of language use and has a great influence on speech communication between
representatives of different cultures.

Research methods

One of the most effective means of forming sociolinguistic competence in a language learning
class is preparing students for a dialogue of cultures. That is, their communication with people from
other countries. Communication with representatives of another country implies communication
with another culture. Therefore, students should not only know the language as a whole, but also its
features related to the culture, history and traditions of this country. At the same time, oral
communication skills are more important, and in particular the skills and abilities of dialogical
speech, since real communication is mostly dialogical. This can also be implemented by the use of
stable phrases, set expressions and phraseological units [13]. The goal in this case will be to form
students' skills to carry out oral communication in a variety of situations, using stable phrases to
revitalize the communication process.

When teaching oral speech, it is necessary to strive to reach the level of authentic
communication, which implies the presence of sociolinguistic competence. This type of
communication involves the use of reproductive-productive and productive exercises [13].

To optimize the process of forming sociolinguistic competence, a variety of communicative
techniques help to ensure real communication in an educational environment that best correspond to
the creation and development of speech communication situations. Among such techniques, it is
possible to distinguish the solution of problem tasks, discussions, writing stories, role-playing
games [14].

The process of working with stable phrases and set expressions may include the following
steps.

1. Familiarity with a stable phrase and a set expression. Students pronounce a phraseological
unit, write it down and give a translation. Students may also be asked to consider a picture
describing this phraseological unit.

2. Familiarity with the features of a stable phrase, its primary consolidation. Grammatical and
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structural features, the correspondence of this stable expression with its Kazakh equivalent, a
detailed explanation of the translation features, the origin of the phraseological unit in order to
explain its meaning are analyzed. At this stage, teacher can also apply exercises to interpret the
meaning of the phraseological unit in English. All work is accompanied by exercises aimed at

consolidating the educational material.

3. Fixing a phrase and a phraseological unit in speech. Students are invited to read a text, a
situation, listening to sentences, a text, or best of all a dialogue with a given phraseological unit.
Then, students first independently compose sentences with phraseological unit, after which they
compose a dialogue or a situation using the studied stable phrase [15].

An important task of the teacher in this case is the use of techniques aimed at fixing, as well
as the creation of conditional situations involving the use of the studied stable expression,
phraseological units in speech [16].

The study of the phrases can be carried out within the framework of the subject of the English
language learning process. For example, such phrases as “the ship of the desert (camel)”, “the king
of the beast (lion)” can be studied in the process of studying and working on vocabulary on the
topic "Animals", and then used in teaching types of speech activity within the same topic. Stable
expressions can be studied together with the study of lexical material on a particular topic, thereby
expanding the horizons of students, their linguistic and communicative abilities and, accordingly,
forming basic competencies, including sociolinguistic [17].

For the formation of sociolinguistic competence in language learning classes, the following
types of exercises devoted for the consolidation of the phraseological units and set expressions can
be applied.

Exercise 1. Choose the correct translation of the proverbs and sayings:
1. Out of sight, out of mind
a. Kezoen xemce, koHinden kemep;
b. Kecen 6amnanoan xipin, Muickbinoan wwl2adsi
C. Ewmen xew scaxcuol
2. All roads leads to Rome
a. Kwvizvin min Pumee sorcemkizeor,
. O3 yuim-oney mocezim;
. Epme mypean aoamuwiy 6ip ici apmuix.
. All is not gold that glitters
. ZKviimuipazannviy 6api anmovin emec;

S Q W o T

. Op Hapce 03 YaKblMbIHOA HCAKCDL,

o

. Bip xapwin maiiovl 6ip kymanax wipimeoi.

4. Cut your coat according to your cloth

a. Kepnene xapaii kecin,

b. Kvic wananovl, scaz apbanovl catina,

c. Ken boamaca wenmin 6acol KUMbLIOAMALOBL.

5. Appearance is deceitful

a. Man anacwei ceipmeinoa, Aoam anacel yuinoe;

b. Kapea banacein annazeim oep, Kipni 6an1acwin Hcymcagbim oep.
C. bacwvl kammul bonca, asevt mammi 601a0bL.
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Exercise 2. Match the English proverbs with their Kazakh equivalents
A friend in need is friend indeed EnOek eTceH epiHOeH,
Tosibl KapHBIH TiICHOCH

Custom is a second nature He exceH CoHbI OpachiH

As you sow, so you will mow OMip-KbICKa, OHEP-MOHT

All are not saints that go to church Aypy Kajca J1a 9eT KaaMai bl

Life is short, art is long Anain goc 6achkIHa ic TYCKEHIe TaHbLIAP

Another way of teaching phraseological units or idioms is to ask students to match the idioms
with their meanings as given below:

Bird brain A job, task or activity that is pleasant, easy or
simple

As fit as a fiddle Not the type of thing the person likes

Not one’s cup of tea A lazy person

A piece of cake Occurring very rarely

Once in a blue moon In good physical health

Couch potato A person who is not smart; a person who acts
stupidly

The purpose of this exercise is to explain phraseological units. Students should, without the
help of a teacher, compare phraseological units with their meaning. This task involves the use of a
wireless way of fixing phraseological units through their explanation. In addition, the teacher
should focus on the pronunciation and grammatical features of these units of speech. If difficulties
are found in comparing the values of phraseological units, it is possible to turn to Kazakh
equivalents.

Exercise 3. Paraphrase the sentences using the idioms:

My grandfather is 86, but he is in good physical health;

His little sister is a lazy girl; she even doesn’t want to wash her teeth;
She admit that sometimes she acts stupidly;

They visit the sightseeing of their hometown very rarely;

For me, writing an essay is a pleasant, easy or simple thing 10 do.

. Listening to music is not the type of thing he person likes.

The exercise allows students to replace the selected phrases with previously studied
phraseological units with an antonymic meaning. Understanding the opposite meaning of
phraseological units implies a high level of proficiency in these units, and, consequently, their direct
meaning. When changing sentences, students pay special attention to the grammatical features of
phraseological units and their functioning with other words in the sentence. Moreover, in some

S

cases, such as in the second sentence, students will have to change the entire phrase, which also
shows the level of understanding of the meaning of phraseological units.

Exercise 4. Read the English phraseological units (proverbs) and explain their meanings
in English. Are there any equivalent of the given proverbs in Kazakh?

1. All cats are grey in the dark;

2. Curiosity killed the cat;

3. East or West, Home is best;

4. There is no smoke without fire;

5. Everything is good in its season;,
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Exercise 5. Choose one of the set - expressions and explain its meaning:

1. 4s blind as a bat;

2. As slow as a snail,;

3. As cold as a stone;

4. As mad as a hatter;

5. As pretty as a picture;

Exercise 6. Read the text, replace the set expressions underlined in bold with the
corresponding phraseological units:

It was a lovely day. I expected that day during the whole month. My holidays were over and
now I was looking fr the day and for the hour when I could enter mu house and see my parents and
brother. I really missed them. I missed my favorite things and my hobbies. To my mind, it is always
good to visit the other places, countries, but home is always nearer to everybody. When I thought

about my house, my soul was happy and I smiled. (East or West, Home is best) [18].

By fulfilling these tasks, students search proverbs and sayings, phraseological units
independently and replace them with their equivalents in their mother tongue. Without saying, it
would contribute to the consolidation of phraseological units in the memory.

The formation of sociolinguistic competence is undoubtedly necessary, since there is no
practical language proficiency without sociolinguistic knowledge and skills. In addition, the
sociolinguistic component is an incentive to increase the effectiveness of teaching students at all
stages of secondary school.

When forming sociolinguistic competence, the use of various exercises with phraseological
units is relevant since the phraseological unit is an important component of the sociolinguistic
component. Phraseological units become a kind of reflection of the culture and language of a certain
people. Phraseological units fill gaps in the lexical system of the language, which cannot fully
provide the name of the (new) sides of reality known by man, and in many cases are the only
designations of objects, properties, processes, states, situations, etc.

Results and their discussions

Experimental work on the formation of sociolinguistic competences in teaching English to
Kazakhstani learners was carried out owing to the great assistance of the English teachers of the
department “Languages” of the International University of Tourism and hospitality. Two groups
(control and experimental) of 3rd-year students of the specialty “International and Domestic
Tourism” were selected. The experimental work took place within 3 months at the university.

In our turn, we decided to make use of living and figurative idiomatic expressions of folk
wisdom (phraseological units, proverbs, sayings, etc.) as their use helps to more successfully form
sociolinguistic competence in teaching a foreign language. This stimulates interest in the language
and culture of its people, promotes the education of students in the context of the "dialogue of
cultures", increases the cognitive motivation of students and the ability to communicate in a foreign
language, promotes the formation of personality [19]

The analysis of typologies of idiomatic expressions (folk wisdom) reflecting the national
character of the English and studied through authentic materials allowed us to assume the great
importance of the role of these expressions in the formation and improvement of sociolinguistic
competence in teaching English. We had to confirm this hypothesis during the practical part of our
research.

For the psychological evaluation of the effectiveness of figurative idiomatic expressions to
form sociolinguistic competences, we identified our criteria. In order to give this very evaluation,
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different methods are used. The methods of scientific research are those methods and means by
which scientists receive reliable information, which are used later to construct scientific theories

and develop practical recommendations [20].

During stating the experiment, we put forward the solution of the following tasks: a technique
of experimental works on the target problems, correctness of selection of a training material for the
lingua-cultural growth was specified, aspects promoting the development of language and cultural
knowledge by using sociolinguistic approaches in the process of teaching English were revealed
and directions on the development of language-cultural competences were defined during
preparation. The solution of these tasks was carried out by means of a complex of methods
confirming reliability of theoretically reasonable model of developing language and culture
knowledge in teaching English.

The following methods of diagnostics were selected by us: questioning, testing, interviewing,
ranking, conversation, supervision, expert estimation, self-diagnostics, performance of tasks, results
of credits and examinations, analysis of products of pupils’ activity, interview of the teachers. The
choice of any methods of diagnostics was carried out depending on estimated criteria and indicators
that characterize them.

In definition of an initial condition of components of developing language and culture
knowledge in the process of teaching English we relied on the situation where interest to mastering
English figurative idiomatic expressions further continuous system education and self-education of
the identity, development of necessary significant qualities. Therefore, we carried out questionnaire
and interview which is designed to reveal the reasons of choosing language and culture knowledge
development based on the English idiomatic expressions. The data are displayed in Table-1.

Table 1 — Students’ attitudes to the use of idiomatic expressions to form sociolinguistic
competence

Criteria Positive attitude Negative
in% attitude in%
1 2 3
The possibility of obtaining knowledge 100 0
Convenience of obtaining knowledge through 74 26
the use of figurative idiomatic expressions
Constant communication with the teacher 44 56
Opportunities for education on a material basis 5 95
Comfortable conditions for the creativity of 12 88
students
Absence of teacher’s dictatorship 13 87
Simplification of the material explanation in the 63 37
learning process
Stimulating personal development 12 88
Stimulating learners’ communicative 59 41
competence
The standard for the development of oral 95 5
speech
The possibility of involving the whole learners 13 87

in the learning process
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continuation of Table 1

1 2 3

Strengthening the motivation of learners to the 28 72
language acquisition

Degree of achievement by students of their 85 15
goals

Level of students' independence in mastering 96 4
the study material

Attraction of low-level students 100 0

Ease of obtaining new knowledge 89 11

Thus, students, in general, expressed a positive attitude towards language learning with the
help of figurative idiomatic expressions. When choosing the form of training (anonymous
questionnaire) by figurative idiomatic expressions or without them, 69% of respondents preferred
the first type of training, taking as a basis the possibility of forming sociolinguistic competence

(Figure 1).

M idiomatic expressions

W language games

Figure 1 — The priority of figurative idiomatic expressions over other language

activities

Research and thorough analysis of the data obtained showed that the main motive of studying
English practically all students questioned want to have possibility to improve their knowledge of
foreign languages and culture, to get prestigious profession, possibility of travelling abroad and
therefore, after graduating the university majority of pupils prefer to have high level of

sociolinguistic competence.

Having analyzed the condition of initial level of knowledge of the students on figurative
idiomatic expressions we came to conclusion that they were acquired at low and average level. The
research outcome of defining the knowledge level on figurative idiomatic expressions in the process
of teaching English is presented in the following table (Table 2).
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Table 2 — Initial levels of figurative idiomatic expressions knowledge

Number of students having knowledge on figurative idiomatic
expressions (%)
> p—
Level s 3 2 8
= S 75 a
g E
g g 3
Low 73,2 71,7 72,3
Average 26,8 28,3 21,7
Required - - -
High - - -

To reveal a general level of knowledge on figurative idiomatic expressions, we gave four
criteria characterizing a condition of knowledge which corresponded to formation level, i.e. to their
qualitative description: low, average, required and high.

Thus, the experiment results indicated that mainly low level of knowledge on figurative
idiomatic expressions in the process of teaching English as key in their activity that makes essential
the organization and carrying out of experimental work on the enhancement of using sociolinguistic
approaches in the course of teaching English for checking of efficiency offered in the research of
system and a technique, and approbation of the pedagogical conditions revealed in complete
pedagogical process.

At the ascertaining stage, we have developed a set of tasks that include working with
authentic texts of English electronic newspaper media (pre-text, text and post-text exercises) and the
final project-a newspaper with headlines-idioms.

Upon completion of the first stage to form sociolinguistic competence in the process of
teaching English, the discussions, survey, expert evaluation on revelation of knowledge level of
experimental and control groups together are given below in Table 3 (Figure 2).

Table 3 — Results of the first stage of experimental work on forming sociolinguistic
competence in teaching English based on figurative idiomatic expressions, in percentage:

Levels Control group (%) Experimental group (%)
Low 65 52,1
Average 35 47,9
Required - -
High - -
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65

Low Average Required High

O Control group B Experimental group

Figure 2 — Results of the first stage on forming sociolinguistic competence in teaching
English based on figurative idiomatic expressions

These tables and their images on the diagram demonstrate that the number of students in
experimental group with the average level of knowledge (52,1%) was considerably increased and
the number of students with low level (47,9%) was decreased. At the same time, there are still no
students with required and high levels of knowledge that, in our opinion, is explained by the fact
that students learned English activity not profoundly. Meanwhile, the analysis of questionnaires,
results of conversations and expert evaluations showed on manifestation of the interest based not
only on the desire to master figurative idiomatic expressions, but also on acquisition of English in
their practical activity in all its complexity and multi-aspects at necessary and high level.

As part of the next formative stage, practical classes were held in two groups — control and
experimental. In the experimental group (EG), classes were held with a complete set of tasks
developed by us, in the control group (CG) - only according to the existing program. Upon
completion of the second stage, we carried out the second section on identification of knowledge
level in the process of teaching English (Table 4, Figure 3).

Table 4 — The results of the second stage of experimental work on forming
sociolinguistic competence in teaching English based on figurative idiomatic expressions:

Levels Control group (%) Experimental group (%)
Low 55,6 42,4
Average 44 4 43,5
Required - 141
High - -
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55,6
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424 444 435

Low Average Required High

O Control group @ Experimental group

Figure 3 — Results of the second stage on forming sociolinguistic competence in teaching
English based on figurative idiomatic expressions

The above-stated results testify about efficiency of using figurative idiomatic expressions and
systematic introduction of pedagogical conditions in forming sociolinguistic competence in the
process of teaching English that was reflected in dynamics of levels of formation of this integrative
quality in experimental group. However, the small percent (14,1%) of students at required level and
lack of indicators at high level is explained in our opinion by the fact that the language knowledge
gained by students isn't presented in complete system that doesn't allow them to develop practical
and communicative skills.

In this regard, during the third stage we have developed a set of tasks that include working
with authentic texts of English electronic newspaper media (pre-text, text and post-text exercises)
and the final project-a newspaper with headlines-idioms. The importance of these tasks in
developing the language and culture knowledge is noted that here students receive fundamental
concepts on studying culture through language.

The students noted the importance of the theme highly as it allowed them to systematize the
earlier fragmentary knowledge gained from English related disciplines, to reveal their its
importance and to separate the main directions in respect of improvement of language knowledge
based on idiomatic expressions.

Practically all performances came to the end with heated discussions. The students took part
and made reports on various actual problems of teaching English through figurative idiomatic
expressions where they encountered with difficulties of the translation of set expressions, word-
combinations and difficulty of psychological and personal character of using them in
communication. The received results testified about efficiency of the offered system of working
with English figurative idiomatic expressions and technique of forming the use of sociolinguistic
competence in the process of teaching English (Table 5, Figure 4).
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Table 5 — The results of the third stage of research work on forming sociolinguistic

competence in teaching English based on figurative idiomatic expressions

Levels Control group (%) Experimental group (%)
Low 48 217
Average 44 50,1
Required 8 28,2
High - -
60 - 48 50,1

Low Average Required High

O Control group B Experimental group

Figure 4 — Results of the third stage on forming sociolinguistic competence in teaching
English based on figurative idiomatic expressions

The analysis of interim cut results in experimental group indicates rather noticeable growth on
an average (50,1%) and required levels (28,2%) and reduction of number of students with low level
(21,7%) that implies about efficiency of the offered course on the English figurative idiomatic
expressions. Changes happened in levels of knowledge on figurative idiomatic expressions in
control groups: the percent of the students with low level decreased and there was a small percent of
the students with required level (8%).

At the same time, the analysis of results in the experimental group was pointed to a poor
development of a number of communicative abilities that created on students’ uncertainty and a
peculiar social and psychological barrier in communication with foreign-language speakers during
performance of different types of oral communication through technologies.

We organized the fourth stage of forming experiment — correcting one the task of which was
further development and correction of mainly communicative skills making a procedural component
of language and culture knowledge. The communicative exercises developed by us on the basis of
use of different technologies in teaching English promoted the development generally of
communicative skills being basic in developing language knowledge but at the same time training
smoothly passed to development of special communicative abilities. We could judge productivity of
conducting classes in English on the basis of use of information technologies on a quality of the
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exercises executed, creative tasks and answers to the tests offered.

As it is possible to notice from the data provided in Table 6 (Figure 4), in experimental group
new students with high level (10,1%) of language knowledge appeared, thus, the number of
students with required level almost doubled and made 40,9%. These indicators convince us about
efficiency of the technique offered, videlicet in necessity of using information technologies in
teaching English for developing language and culture knowledge based on figurative idiomatic

expressions.

Table 6 — The results of the fourth stage of experimental work on forming sociolinguistic

competences in teaching English based on figurative idiomatic expression:

Levels Control group Experimental group
Low 43 9,6
Average 41 39,4
Required 16 40,9
High - 10,1
501 43 41 394 40,9

Low Average Required High

O Control group B Experimental group

Figure 5 — Results of the fourth stage of experimental work on forming sociolinguistic
approaches in teaching English based on figurative idiomatic expressions.

However, despite carrying out various types of works with the students of experimental
group, the number of the students with low level still is present and makes 9,6%. It means that these
students have no personal interest to master English for their own purposes and about low-
probability of their successful activity. Taking it into account, we came to conclusion about the
need of strengthened use of information technologies in the course of teaching English for
developing language knowledge, about carrying out attentive selection of training materials, means
and forms of the organization of process of teaching English, about development of special
tutorials, electronic textbooks and etc.

The changes of developing language and culture knowledge levels of the experimental group
students are presented in Table 7 at the stages of forming experiment.
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Table 7 — The condition of forming sociolinguistic competence in control and
experimental groups at different stages experimental work.
Initial cut 1 cut 2 cut 3 cut Final cut
8
3
3
IS
8
f:,’ o —_ o — o — o — o —
1) > < > < > < > < > <
E S |5 |E |2 |E | |B |E |E |°
£ 5 E s |E | |E |8 |E |3 g
: ElE |5 |2 s |E |5 |E|E |k
3 3 & S & S & 3} & 3} &
o o o o o
> > > > >
o o o o o
S > > S) S)
Low 68,75 | 66,6 | 65 52,1 |556 |424 |48 21,7 |43 9,6
Average 31,25 [ 334 |35 479 | 444 435 |44 50,1 |41 39,4
Required | - - - - - 141 |8 282 |16 40,9
High - - - - - - - - - 10,1

Initial cut Final cut

|l Low B Average O Required O High|

Figure 6 — Changes of the formation of sociolinguistic competence based on
figurative idiomatic expressions

The experimental work results convincingly prove the efficiency of integral, step-by-step,
concentric and dynamic system and a technique of the development of language and culture
knowledge based on figurative idiomatic expressions with the help of purposeful and system use of
systematic exercises and tasks based on idiomatic expressions and pedagogical conditions
according to the problems of teaching English.

The efficiency of the development of language and culture knowledge is increased in case of
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integration not only opportunities of all subjects that have communicative potential, but also in case
of the systematic use of sociolinguistic approaches, activation of opportunities of competence-based
approach, improvement of methods and teaching forms of English passing in a form of close
interaction and active cooperation of subjects of integral pedagogical process.

Thus, the system of enhancing sociolinguistic approaches based on figurative idiomatic
expressions to improve language knowledge represents the stages interconnected with themselves

allowing to create interest in studying of English, positive attitude towards partners of
communication, to develop and systematize the knowledge of English gained in their activity, to
fulfill communicative abilities on levels, i.e. in general, to universalize communicative qualities,
knowledge, abilities, skills of communication in English.

The experimental work outcome allow stating the growth level of language and culture
knowledge proves efficiency of the system developed by us and a technique and the hypothesis
offered which has been the basis for our research.

This work allows teacher to increase the interest of students in the studied language, deepen
and expand their knowledge, improve skills and abilities.

The methodological goal of this event is to create conditions for the manifestation of the
cognitive activity of students, while generalizing the material studied in the classroom.

Conclusion

Based on the study of the experimental work carried out with two groups (control and
experimental) of students of the tourism specialty, a complex of lessons on the enhancement of
sociolinguistic approaches in teaching English to high school students has been compiled. We have
developed a sequence of stages of working with phraseological units, as well as a set of specific
exercises that allowed us to give the learning process a communicative orientation that contributes
to the formation of sociolinguistic competence, that is, the ability to apply the basic stable phrases
of the English language in the process of communication.

Thus, the purpose of this study has been achieved, and its tasks have been solved. So, the
methodology of teaching foreign languages does not represent the content of teaching a foreign
language without the inclusion of a sociolinguistic component in the learning process, which will
help to form the regular and systematic use of the teaching methods and techniques listed in this
work.

This research is funded by the Science Committee of the Ministry Science and Higher
Education of the Republic of Kazakhstan (Grant No. AP19678230)
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Anoamna. Tin men xozam 0ip-Oipinen adcvipamatiovl. Kesz-xeneen xoeamuwvly 0ip-6ipimen
KapbiM-KamvlHAC Hcacay Yuin o3iH0ik mini oap. Tin men adamsam Ko2amvl apacbiH0aebl OAUIAHBIC
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mulavl3 bonvin kenedi. CoHObIKmarn mindik 3epmmeynepoe adam3am KOAMbIMEH JHCIHE dNleyMemmiK

MaOeHuemneHr oOatianvlcmol 001Ybl Kepek. Amaimviue maxaiaoa 6i3 mindi Koeam MYpPeblCblHAH
Kapacmuipamwvlz. Ocvl 3epmmey ablAWbIH Mili cabaKkmapvlHOa Ka3aKkCmaHovlK cmyOeHmmepoin
NeYMemmiK-TUHSBUCTNIUKANILIE — KY3bIPEemmiNiciHn  KAIbINmacmslpy MaKcamvlHOd —JHCYpei3ineoi.
3epmmey 2022-2023 oxy owcvlibinbly Kexmemei cemecmpinoe Kazaxcmannwiy Typkicman
Kanacelnoa opuanrackan XanblKapanelk mMypusm OJHCoHe KOHAKHCAUTLLILIK ~VHUSBEPCUMEMIHIY
cmyoenmmepimer Oipaecin ocypeizindi. Cmyoenmmep Kypcmul dacmamac OYpviH Kadbwvlioay
mecminen emedi Jicane "coyuonrunesucCmMuKkaivlk maciioep” oxy oazoapramacvl cmyoeHmmepoin
MiNOIK Oeneelline, HCACLIHA, KaAXCemminlikmepi MeH Kbl3bl2YUbLIbIKMAPbIHA, OK) CIUlb0epi MeH OKY
Kanayvina calikec a3ipaenedi. Cabaxmap Hamudiceni 0a0vbliapovl KAIbINMACMbIPY apKblibl
ARBLIWBIH MK JICAKCbl  MeHeepy  YWiH —KA3aKCMAHObIK — CMYyOeHmmepoiy — aleymMemmik-
JIUHSBUCTNUKATILIK, KY3bIPEMMINICIH KATbINMACMbIPY MAKCAMbIHOA YULIMOACMbIPBLIObL.

Kinm co30ep: Oneymemmix JNUHCBUCMUKA, KY3bIPEMMINIK, KOMMYHUKAYUs, Ml YUpeHy,
apmypai MaOenuemmepOoiy oKinoepi
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®OPMHUPOBAHMUE COIIUOJIUHIBUCTUUYECKON KOMIIETEHIIUN
CTYJAEHTOB TYPHU3MA B ITIPOIIECCE OBYUEHMSI AHI'JIMMCKOMY SI3BIKY

Annomayus. Szvix u 0bwecmso nepasoenumvl. Jioboe obuecmseo umeem ceoll A3biK O 0OUEHUs
opye ¢ Opyeom. A3blK u 00Wecme8o HACMONILKO 83AUMOCEA3AHDBL, UMO UCCIe008aHUE A3bIKA OO0INCHO OblMb
HEPaspvlHO CBA3AHO ¢ 00uecmeom u Kyrvmypou. Llenvio dannoeo ucciedosanue a6isemcs Qopmuposanue
COYUOTUHSBUCTNUYECKOU KOMNemeHmHocmu oOyuaemvlx 6 Kazaxcmane Ha 3aHAMUAX AHEIULICKO2O S3bIKA.
Hccneoosanue  nposodunoce ¢ obyuaemvimu  MedcOynapoonoeo — ynueepcumema — mypuzma U
20CMENnpUUMCMEa, pacnoiodceno2o 6 Typkecmane, 6 eecennem cemecmpe 2022-2023 yuebnozo 200a.
Ileped Hauanom xypca obyuyaemvle coarom mecm, a Y4eOHAS NpocpamMma HO COYUOIUHLBUCTNIUYECKUM
nooxodam paspabamvi8aemcs 8 COOMEEmMCMSEUU C A3bIKOBbIM YPOBHEM, 803DACMOM, NOMPEOHOCMAMU U
uHmMepecamu 00yuaeMvix, CIMUIAMU 0OYYeHUs. U NPEONOYMEHUAMU 8 00yYeHUU. 3auamus no AHeIUUCKOMY
AZBIKY ObLIU OP2AHU3OBAHBL C Yeabl0 (DOPMUPOBAHUS Y KAZAXCIAHCKUX 00YUAeMblX COYUOTUHSBUCIMUYECKOL
KOMHEemeHmHOCY Yepe3 pa3sumue npoo0yKmMUEHbIX HABbIKOS.

Knrwuesvie cnosa: coyuonune8ucmuxa, KOMnemeHmHoCms, KOMMYHUKAYUS, U3y4eHue sA3biKd,
npeocmasumenu pasHvix Kyibmyp
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SMART TOURISM: INVESTIGATING MOBILE APP INTEGRATION FOR ENHANCED
TOURIST EXPERIENCES IN TURKESTAN

Abstract. At present, travel is commonly seen as a personalised encounter rather than
choosing pre-arranged vacation packages. The emergence of new technologies and the broad
availability of 5G connections have revolutionised the way travellers use smartphone applications
to seek assistance in planning, navigating, and accessing local attractions at their selected
locations. The swift advancement of mobile apps in the corporate domain confers a distinct
advantage, particularly in relation to data, over competitors in the market. The increasing
population of technologically proficient travellers, with 93% of potential visitors utilising
smartphones on a regular basis, highlights the auspicious prospects for enterprises. This study
centres on the utilisation of mobile applications in the Turkestan Region, investigating both
domestically created and multinational apps to provide a thorough understanding of how
technology enhances the travel experience.

Through the analysis of readily accessible secondary data, our objective is to ascertain the
precise attributes that need to be integrated into applications in order to fully leverage the region's
inherent advantages. This research examines the viewpoints of app users and suppliers, with the
goal of satisfying the changing requirements of future enterprises, hotels, cultural heritage sites,
and government bodies. Furthermore, its objective is to provide direction to city branding
managers in creating applications that have functionalities that are in line with the distinct
preferences of end users and the distinctive attributes of the area.

Keywords: smart tourism, personalized travel experience, travel app, tech-savvy, data -
driven decisions

Introduction

The prevalence of technology and the widespread use of electronic devices, especially
smartphones and tablets, have permanently changed the way people travel in modern times. As
people go about their everyday routines, the availability of technology has become essential to their
experiences. This is especially applicable in the tourism industry, as travellers currently depend on a

*Bisre nypwic ciareme kacanbiz. Almukhambetova B., Yessenbek A., Nurmaganbetkyzy N.
Smart Tourism: Investigating Mobile App Integration for Enhanced Tourist Experiences in
Turkestan // Bulletin of the International university of Tourism and Hospitality. —2024. —-N01(3). —
b. 33-43. https://www.doi.org/10.62867/3007-0848.2024-1.03

*Cite us correctly: Almukhambetova B., Yessenbek A., Nurmaganbetkyzy N. Smart Tourism:
Investigating Mobile App Integration for Enhanced Tourist Experiences in Turkestan // Bulletin of
the International university of Tourism and Hospitality. -2024. —-Nol1(3). -B. 33-43.
https://www.doi.org/10.62867/3007-0848.2024-1.03
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variety of mobile applications to not only search for information but also to view travel products
and services using captivating mediums like video clips and graphical drawings [1].

Our research in Turkestan aims to understand the complex connection between smart tourism
and the incorporation of mobile applications, enhancing the experience for visitors who are
experiencing this historically significant region. The tourist sector in Turkestan, renowned for its
abundant cultural assets and historical importance, is on the verge of a technology revolution that
has the potential to transform the way travelers interact with and experience the destination.

Technology is quickly becoming an essential component of everyday life in Kazakhstan.
Kazakhstan leads the technological revolution in Central Asia with 91% of its people linked to the
internet, and 71.6% accessing it via mobile phones. The growing interconnectedness is not only
molding the manner in which individuals engage with information but also impacting their
inclinations and actions [2]. The nation has made remarkable progress in its technical infrastructure,
thanks to a substantial increase in investments from major multinational technology companies.
Yandex, the dominant search engine in Kazakhstan, and Huawei, a significant participant in the
telecoms industry, have made significant financial commitments to the country's technology sector.
The influx of technical investments is facilitating Kazakhstan's development as a prominent
technology center in the area [3]. As we explore the details of Kazakhstan in relation to our
research on smart tourism and mobile app integration, it is crucial to comprehend the distinct
technical environment of the nation. The significance of matching our study with the unique tastes
and technical dynamics of Kazakhstan is highlighted by its tech-savvy population and the growing
presence of global tech organizations in the country.

Nevertheless, when we explore the particular details of Turkestan, we acknowledge the need
of adapting to the surrounding circumstances. The mobile applications that are popular in
internationally recognized areas may not perfectly match the specific complexities of Turkestan.
Adapting our approach is essential, recognizing that the needs and preferences of individual
travelers, including safety, access to resources, connection, transportation, and secure housing, may
vary from the typical choices observed in popular tourist sites.

Our research aims to investigate how mobile applications might surpass the expectations of
travelers in Turkestan, considering the significant role of technology in several aspects of life,
including the tourist business. The focus is on modifying and improving the user experience by
integrating certain characteristics that align with the unique properties of the region, satisfying the
needs of both end-users and the Turkestan tourism environment.

Literature review

The significant influence of technology on the travel sector can be traced back to the 1960s,
when the emergence of the Internet ushered in a period of profound change. An important
advancement during this period was the rise of Global Distribution Systems (GDS), which
established the basis for the online travel sector. GDS enabled smooth integration between service
providers, such as hotels and airlines, which contributed to the growth of online travel agents [4].
This cutting-edge technology enabled users to conveniently access a variety of travel services
through a unified touchpoint or platform. Significantly, within the aviation business, this
progression reached its peak with the establishment of multi-billion-dollar corporations such as
Amadeus, as seen by the 2023 data.

The travel business is primarily influenced by major participants in the global technology
applications sector, with the United States and China taking the lead. Collectively, they account for
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over 70% of the income earned in this vibrant economy. The fact that a substantial majority of
worldwide travelers downloaded the Booking.com app in the previous year is evidence of the broad
acceptance of travel applications. This application, well known for its exceptional lodging services,
emerged as the frontrunner, with Airbnb, a key participant in the sharing economy platform, and
Expedia following closely after [4].

In the middle of this technological transformation, client requirements have emerged as a
major focus. Modern travelers, armed with smartphones and other technological gadgets, want a
smooth and tailored experience throughout their trip. Integrating technology not only simplifies the
booking process but also improves the whole travel experience [5]. With the growing reliance of
customers on mobile applications for trip planning, booking, and navigation, the travel industry is
obligated to adapt to these changing tastes. This entails ensuring that technology improvements not
only meet but also surpass client expectations [6].

The advancement of technology has introduced a new era of smart tourism, where locations
utilize smart city principles to improve the entire experience for tourists. The Smart Tourism
Destinations (STD) concept is derived from the advancement of Smart Cities and leverages the
incorporation of pervasive sensing technologies and social elements inside destinations. This
strategy methodology seeks to cater to the requirements of travelers prior to, during, and subsequent
to their journeys, enhancing the competitiveness of destinations. The framework prioritizes using
the combined benefits of technology and social factors to enhance the overall visitor experience in a
complete manner [7].

Within the framework of Kazakhstan, digital technologies have a crucial influence on the
development of the tourist industry. Nevertheless, persistent obstacles in the tourist and hospitality
industries include constraints in marketing techniques, subpar infrastructure quality, and a scarcity
of specialists. Utilizing information and communication technology (ICT) is crucial for addressing
these difficulties and promoting the growth of the tourist industry. However, there are significant
deficiencies in the accessibility and visibility of internet services in rural regions, leading to a digital
divide that is mostly centered in major centers like as Almaty and Astana [8].

Ramazanova M. et al. performed a qualitative analysis to examine the influence of
information and communication technology (ICT) on the tourist industry in Kazakhstan. The study
primarily examines internet accessibility and business-related factors, but it also sheds light on the
current digital inequalities, particularly in areas that are not major metropolitan hubs. The limited
availability of internet connectivity and the specific demand for tech-savvy persons aged 18-35 to
visit as tourists emphasize the existing constraints in fully using mobile applications for destination
management [8].

Garkavenko V. and Tiberghien G. provided insight into the process of digitizing Kazakhstan's
tourist industry. They focused on the remarks made by government officials, the implementation of
digitization projects in different parts of the country, and the overall direction towards establishing a
contemporary and competitive tourism market. The writers highlight the significance of spreading
ICT (Information and Communication Technology) and discuss the issue of unequal access to
digital resources inside the country. They stress the necessity of coordinated efforts to promote
digitalization [9]. Natocheeva N. et al. explore the role of digital technology in fostering the growth
of the tourist business. The survey acknowledges the change in traveler tastes, highlighting a
transition from pre-packaged choices to independent tourism, which requires direct communication
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between businesses and travelers [10].

Dickinson J. et al. examine the effects of smartphones and mobile applications on tourism,
finding the elements that influence the usage of cellphones when travelling. The research
acknowledges the crucial role of mobile applications in influencing the visitor experience, by
offering up-to-date information, customized services, and creative methods of exploring sites [11].

In the present research, Wang D. et al. investigate the use of smartphones while travel,
specifically examining the underlying motivations, environmental circumstances, and cognitive
beliefs that influence this behavior. The study highlights the beneficial influence of mobile devices
on the feelings of inspiration, enthusiasm, and overall self-assurance when travelling [12].

Technologically, the use of Quick Response (QR) codes, augmented reality, and context-
aware apps is becoming a popular trend in the creation of mobile tourist applications. These
technologies improve the visitor experience by providing novel methods to explore sites [13].
Within the context of provider viewpoints, the crucial elements for improving customer experience
and establishing a competitive edge are emphasized to be the joint endeavors of tourist stakeholders
and the use of mobile apps. The significance of human capital, leadership, social capital, and
innovation is highlighted as the fundamental basis for a smart tourist destination.

Ultimately, the literature analysis highlights the significant impact of mobile applications on
smart tourism, demonstrating a scenario where technology and tourism intersect to offer enhanced,
tailored, and inventive travel experiences. The next sections will go deeper into the unique context
of Turkestan, scrutinizing consumer, technological, and provider viewpoints in order to comprehend
the influence and promise of mobile applications in this historic area.

Methodology

This study involved evaluating the applications that were most often utilized, taking into
consideration the number of downloads and recommendations acquired from platforms such as
TripAdvisor and community support channels [4]. Our examination of travel applications
uncovered the existence of local applications, such as 2Gis and Yandex.kz, as well as two global
applications, specifically Google Maps and Booking.

The study technique encompassed gathering primary data sets and use publically accessible
community channels to determine the most worthwhile and beneficial applications for visitors in
Kazakhstan. More precisely, when it comes to the historical territory of Turkestan, we highlight the
need of adjusting techniques to suit the distinctive circumstances of the city.

Discussion of results

The implementation of alert systems, namely those available on social media platforms,
significantly contributes to the attractiveness of Socratic places in the Turkestan region for users.
Upon analyzing the statistics depicted in figurel, it is evident that TikTok emerged as the
predominant app in Kazakhstan in 2023, with a remarkable 9.56 million downloads. It was closely
followed by Telegram and Kaspi.kz. This research emphasizes the potential of marketing
campaigns to attract attention and gather substantial data about potential consumers on these widely
used platforms [14].

Travelers who wish to visit Socratic locations priorities essential factors. Within the
worldwide travel sector, advancing travel apps not only transform this procedure each year but also
provide trusted suggestions and secure guidance derived from thorough data analysis.
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Discerning travelers who prefer to travel independently prioritize key factors like safety,
accessibility to resources, connection, movement options, and reliable accommodations. Examining
the top 10 applications in the travel and local category, as shown in figure 2, uncovers a range of
service platforms for buying tickets, hiring vehicles, and requesting taxis.

Yandex Navigator, Aviata.kz, Easy Route Map, and Google Earth are prominent options in
the realm of travel apps, highlighting the significance of navigation, planning, and tailored
suggestions [14].

TikTok

Telegram

Kaspi.kz

Instagram

Yandex with Alice

CapCut - Video Editor

Beeline

WhatsApp

Halyk

InDrive. Save on city rides

o] 1 2 3 4 5 6 7 8 9 10 11

App downloads in millions

Figure - 1 — Most downloaded popular apps in Kazakhstan, 2023

Note - Compiled by the authors.
In order to fulfil expectations, our objective is to emphasize significant aspects of the
Turkestan area as a destination, such as prominent tourism hubs, cultural landmarks, and historical
sites, which are currently not well represented in existing applications.

Yandex Navigator
Aviata.kz

M 6unetsl KK — Aviata

Easy Rout Map: Navigation
Map

Ht.kz
Currency converter offline

Kaztour.kz

Find my Phone

Google Earth
Aviasales (Auaceiinc) 10
0 2 4 6 8 10
Figure - 1 — Most downloaded apps for travel and local category in Kazakhstan, 2023

Note - Compiled by the authors.
Even basic transit providers like Yandex do not have the capability to reach remote locations.
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To ensure a safe and secure travel experience, tourists may want to be aware of locations that offer
comprehensive facilities for accommodation and sightseeing. In this regard, applications such as
Google Maps and Booking fall short, as they do not indicate the locations of tourist attractions with
available lodgings, making it impossible for tourists to launch their own trip plans to these areas
[15]. The fundamental reason for the scarcity of information on Socratic places in their early stages
is the lack of knowledge among people regarding their location and the limited access to
information about the destination and its environs.
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Figure - 3 — The popular travel apps getting positive demand, 2023

Note - Compiled by the authors.

Examining the demand and conversion rates of foreign and local apps, as depicted in figure
3, uncovers unexpected facts. Out of the applications seeing favorable improvements in demand,
32% are local, suggesting that apps from Turkey, Russia, the USA, and Malaysia are the most
prevalent internationally. Economic factors have an impact on demand for local applications that
focus on transportation, such as Tez Taxi and Elim Taxi, particularly in industrial areas like Astana
and Almaty [9]. Furthermore, the presence of local applications offering tour packages, specifically
focusing on the attractions in the Turkestan area, serves to emphasize the considerable potential for
expansion within this particular market sector.

To summaries, the research highlights the necessity of adopting a targeted development
strategy for local applications in the Turkestan region, specifically to cater to underserved and
distant areas. Given the government's dedication to improving connectivity throughout Kazakhstan,
it is a favorable time to prioritize the advancement of applications with improved navigation
capabilities, secure place suggestions, and efficient commuting functions for regional locations
(Figure-4).

The lack of world travel applications specifically designed for international travelers poses a
significant risk of missed possibilities for the region.
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Figure - 4 — International & Local apps converse rate, WebSimilar, 2023.

Note - Compiled by the authors.

Therefore, it is crucial to allocate resources towards developing local infrastructure and
applications that cater to the fundamental requirements of foreign individuals travelling alone. This
strategic emphasis has the potential to enhance the overall expansion and appeal of the Turkestan
area within the global tourist industry.

Conclusion

Turkestan stands out as a captivating focal point in the realm of smart tourism, where the
integration of technology changes the trip experience. Our investigation of the dynamic
convergence of smart tourism and mobile apps in this historically significant area uncovers subtle
complexities that are essential for many stakeholders. The interdependent connection between
technology and tourism serves as a crucial catalyst in transforming tourist experiences. Turkestan,
known for its abundant cultural heritage, offers a unique setting that requires a thoughtful
integration of technology to cater to the particular needs of discriminating travelers.

As we explore the consequences of our research, a unique and intricate pattern emerges,
combining the elements of scholarly study with real-world implementation. The academic
community acquires a detailed comprehension of the complex correlation of smart tourism, mobile
apps, and the distinct attributes of Turkestan. Concurrently, the pragmatic aspects of this research
offer assistance to governments, marketing experts, travel industry suppliers, and technology
developers. It acts as a fundamental plan, guiding towards a future when Turkestan's importance in
smart tourism is not just a result of technology integration but a proof of a harmonious combination
of cultural wealth and technical progress.
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SMART TOURISM: TYPKICTAHIAFbI TYPUCTIK TOXIPUBEHI ) KAKCAPTY

YIITH MOBMJIbAI KOCBIMIIAJAPABI THTETPALIUSJIAY BOUBIHIIA 3EPTTEY

Anoamna. Kasipei yaxeimma casxam aiobiH ania OaublHOANZAH MYPUCMIK nakemmepoi
manoayoau 2epi dcexe madxcipube peminde Kapacmulpviiaovl. Kaya mexnonocusnapoviy nauoa
ooyl oicone 5G  OalNAHBICLIHLIY KeH MApalybl Caaxamubliapovly 630epiHiy maHoaeaH
JIOKAYUSNAPBIHOAEbL JHCEPRINiKMI KOPIKMI dwcepiepee Casxammul HCOCNApaay, HAGU2AYUS  JHCIHe
onapea Koan  oJicemkizyde  MOOUNbOi  KOCLIMULANapovl — KOJLOAHYbl — PeBONIOYUA2d  IKeOL.
Kopnopamusmik canadazvl moouns0i KocelMulaiapobly H#Cbli0aM 0amybl, OHbIY iWiHOe Oepekmepee
Kamulcmovl — auvln  KapaumulH — 001caK,  HApublKmazvl — Oacekelecmikme — Oencini  0Oip
apmulKWbLILIKMApobl — KamMmamacslz emeoi. Oneyemmi Keayuliniepoiy 93%-vl mexHono2UusHbl
MeHeepzeH mypaKmuol mypoe cmapm@onoapobl NAUOAIAHAMbIH CAAXAMULBLIAD, OJAPObIY CAHbIHBIH
apmysl OusHec YWl Jcaya MYMKIHOIKmep myevizaovl. byn szepmmey mexnonocusuwvly casxam
madicipubecine Kanail bIKNal ememinin JHCAKCLIPaK MYCIHY YUiH OMAHObIK JHCOHE XANbIKAPALbIK
KochiMuanaposl sepmmeti omuipoin, Typricman aumagelHoa Moounb0i KoCbIMuaiaposbl Nauodiany
MYMKIHOepIH anblKmay2a 0a2elmmanaH.

Kannviea Konsceminoi Kocvlmuia oepekmepoi manoay apKulivl 3epmme)y MaKcamol auMaxkka
MaH apMbIKUbLIBIKMAPObL MOIbIZbIMEH NAUOANAHY YUWIH KOCBIMULANApObly OIPIKMIpinyi Kepek
HaKmMvl  CUNAMMAMANApelH — aHLIKmay — Ooavin  madwvliadvl. byn  sepmmey  Oonawax
KaCINOpbIHOApOblY,  KOHAKYULEPOiH, MIOEHU MYPA HbICAHOAPLIHLIY — JHCOHE  MeMIeKemmiK
0p2aHOapobly e32epmelli maianmapvli KAHA2AmmaHowblpy Yuin KOCLIMUANapobl NAu0aiaHyubLiap
MeH  npoeaiidepnepliy nepcnekmusanapvin 3epmmetioi. ConvimMen Kamap, Kaia —OpeHo-
MeHeddicepiiepine  MYNKI  NAuoalanHywsliapovly —Oipezell  KaiaylapblHA —JCoHe — auMAaKmblH
CUNAMMAamanapviia catKec Keiemin QYHKYUOHanIobl KOCLIMULALApovl KYpy OOUbIHULA YCOIHLICMAD
bepyee bablmmanza.

Kinm ce30ep: axvlnobl mypusm, oiceke casxam madxcipubeci, casxam KOCbIMULACH,
casxamuuwliap, oepekmepee He2iz0enceH uemimoep
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SMART TOURISM: UCCJIEAOBAHUE UHTEI'PAIIU MOBUJIBHbBIX
MPUJIOKEHUM IS YIYUIIEHAA TYPUCTHUYECKOI'O OIIBITA B TYPKECTAHE
Annomayusn. B nacmoswee epems nymewiecmeus —uawje B0CHPUHUMAIOMCA — KAK
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UHOUBUOYATILHBILL ONbIM, d He 6blOOp 3apaHee OpP2aHU308AHHLIX MYPUCMUYECKUX NAKEmOos.
llosenenue  HosblXx ~ mexHomo2uni U wupoxkoe  pacnpocmpanenue  5G-coeouneHus

PEBOIOYUOHUSUPOBATU CROCOO UCHONb308AHUSL NYMEeUeCMBEeHHUKAMU MOOUNbHBIX NPUTLOHCEHUU 015
noucka — noooepicKU 8  NIAHUPOBAHUU,  HAGueayuu U O0OCmyne K  MeCmHbIM
00CMONPUMEUaMeNbHOCMAM 68  BbIOPAHHLIX  TOKAYUSX. bvicmpoe pazsumue mobunrbHbIX
NPUNOdCEHUUl 8 KOPNOpamueHoll cghepe npudaem onpeoeieHHoe NPeumMyuecmeo, O0CODEeHHO 6
OMHOUWIeHUU OAHHBIX, Neped KOHKYPEHMAMu Ha pbiHKe. Yeenuuugaroueecs KOIUYECHEO
MEXHON02UYECKU SPAMOMHBIX NymeuecmeeHHuKos, 93% nomenyuanvbHulx nocemumereli KOMOpPbIX
PecYNISPHO UCHONL3YION CMAPMPOHDL, NOOYEPKUBAEN NEPCNEKMUBDL OJist NPEONPUSMUIL

Omo uccredosanue cocpeoomavu8aemcs Ha UCNOIb308AHUU MOOUIHBIX NPUTLONCEHUL 6
peauone Typkecman, uzyuas Kak omedecmeenHole, MaxK U MeicOyHApOOHblE NPULOJNCEHUS 05l bolee
NOJIHO20 NOHUMAHUSA, KAK MEeXHOIO02UU COoOelicmeylom onvimy nymeuwecmesutl. Yepes aunanus
nYyOIUYHO OOCMYNHBIX BMOPUYHLIX OAHHBIX, HAUlell Yenvlo AGNAeMmcs 6blia6leHUe KOHKDPEmHbIX
Xapakmepucmuk, Komopbwie ciedyem UHMezpuposams 8 NPULOHNCeHUs 011 NOIHO20 UCNONb308AHUSL
npeuMyujecms pecuoHa. Dmo UCCIe008aHUe PACCMAmMpusdaenm MoYKU 3peHus Noab3osamenei u
HOCMABUWUKO8 NPUTLOICEHULL C Yelbl0 VOOBLEMEOPEHUST USMEHAIOWUXCSL Mpebosanutl Oyoyuux
npeonpusimutl, omenel, 006bEKMo8 KyibmMypHO20 HACAEOUs. U 20CYOapCmMEeHHbIX opeanos. Kpome
moeo, e20 Yeavio AGISemcs NpedoCmasieHue PeKoMeHOAyULl MeHeoIcepam 20po0CcKo20 bpenoa OJis
CO30aHUsL NPUNONCEHUTI C (DYHKYUOHALOM, COOMBEMCMEYIOWUM VHUKATbHLIM NPEeONOYMeHUsIM
KOHEUHbIX Nob308amelell U 0COOEHHOCMAM PecUOHA.

Kntouesvie cnoea: ymuvlll mypusm, NePCcOHATUIUPOBAHHBLIL ONbIM  NYMeuecmeull,
mypucmuyeckoe Npuiodcenue, MexXHuyecku MNOoOKOBAHHble NYMeUeCmBeHHUKY, peuleHus,
OCHOBaHMHbIE HA OAHHBIX
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"MesxnyHapoaHblii yHHBEPCUTET TypU3Ma U FOCTENPUUMCTBA
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OCOBFEHHOCTH OPTAHH3AITHH ITPAKTHYECKHUX 3AHATHH 110 JTHCIHIT/THHE
«3KCKYPCOBE/IEHHE», OIIBIT MEK/IYHAPO/IHOI'O YHUBEPCHTETA TYPU3MA H
T'OCTEIIPHHMCTBA

Annomayun. B Oannoii cmamve paccmampugaemcs 60npoc Op2aHU3ayul npaKmuidecKux
3aHAMULL 8 8biCUIeM MYPUCMCKOM 00pazoeanuu. Aemopamu npeocmasieH npogheccuoHaIbHblll
onvim POpMUPOBAHUS NPAKMUYECKUX U CAMOCMOSMENbHbIX 3AHAMUN  00yyaruuxcs O
NPAKMUKO-OPUEHMUPOBAHHBIX ~ OUCYUNIUH Ha npumepe «IKCKypcogeodenusy. B npoyecce
UCCIE008AHUSL  BbISIGNICHbL  Yelleble  OCODEHHOCMU OP2AHU3AYUU  NPAKMUYECKUX 3AHAMUL  No
oucyuniune «IKCKypcogeoeHue», onpeoeiensbl npuopumemusie pe3yibmamol 00yYeHus, a makice
npeocmasiieHvbl Npumepsbl Op2AHU3AYUU BHeaAyOUMOPHLIX 3AHAMUU 8 20POOCKOU U 3A20POOHOU
mypucmckou cpede. B nacmosiwyee épems npakmuko-opueHmupoSauHulil N0OX00 8 Op2aHu3ayuu
3aHAMULL 68 MYPUCHICKOM 00pA308aHUlL SGIAEMCs HeoOX00UMbIM U mpedyem NpUcmaibHO20
U3yueHuss U OemaibHO20 pas3eumus, 20e 2IA6HOU Yeabl0 CHAHOBUMbCS Npuobpemenue,
Gopmuposanue u pazeumue NPOPECCUOHANLHBIX KOMNEMEeHYUull 00yuarwe2ocs, a makice
B03MOIHCHOCIb UX NPUMEHEHUSL 8 CNeYUATbHO-0P2AHUZ08AHHOU Cpede.

Knwuesvte cnosa: mypusm, mypucmckoe 00pazoeanue, npaKkmuueckoe  3aHsamue,
9KCKYpCoBedeHUe, IKCKYPCUst

Beenenune

CoBpeMeHHass MHIYCTpUsi TypuU3Ma HpeACTaBiIseT co00i AMHAMHYHO pa3BHUBAIOLIYIOCS
oTpacilb 3KOHOMHKH, KOTOpas TpeOyeT OT CHEUUaJIMCTOB BJIAJE€Th HAaBbIKAMH HE TOJIbKO
OpraHM3aly TYPUCTCKUX IMYTEHIECTBUM M BCEX €ro acleKTOB, HO U 00JiafjaTh CIIOCOOHOCTSIMU K
IIOCTOSIHHOMY CaMOCOBEPIIIEHCTBOBAHUIO U KPEaTUBHOMY MBIIIIEHUIO. B CBOMX MOCIaHUSIX HApOLy
Kasaxcrana, [Ipe3sunent crpansl KacsiM-XKomapT TokaeB HEOIHOKpPAaTHO MOAYEPKUBAT BaXKHOCTH
mporiecca IMOATOTOBKM KaJgpoB, B TOM 4YHCIE€ M IS HUHAYCTPUM TypH3Ma pecHyOJIMKH:
«O0pa3oBarenpHas cucTeMa JOJKHA TpaHC(HOPMHUPOBATHCS C YUETOM NOTPEOHOCTEHN phIHKA Tpy/a.
Psan orpacneil HaMOHANBHON YKOHOMUKH MCHBITBIBAET KaapoBbIil rojox...» [1]. Takum obGpaszom,
MMEHHO TIO/ANOTOBKA  BBICOKOKBANM(UIMPOBAHHBIX  KAJApOB, Uepe3 MpHU3My IMPAKTHKO-
OPHEHTUPOBAHHOI'O U KPEaTUBHOTO MOAX0a K 00pa30BaTeIbHOMY MPOLECCY CErOHS — IPUOPUTET

*Bisre nypeic ciiteme xacanbi3. ['yOapenko A., Hapbaea 3. OcobeHHOCTH OpraHu3aluu
MPAKTUYECKUX 3aHATUA MO JUCHUIUIMHE «ODKCKYPCOBEIEHHE», OIbBIT  MEXIYHAPOIHOTO
yHuBepcHuTeTa Typu3ma u rocrenpuumctsa // Bulletin of the International university of Tourism and
Hospitality. —2024. —-No1(3). —b. 44-59. https://www.doi.org/10.62867/3007-0848.2024-1.04

*Cite us correctly: Gubarenko A., Narbayeva E. Osobennosti organizacii prakticheskih zanyatij
po discipline «ekskursovedenie», opyt mezhdunarodnogo universiteta turizma i1 gostepriimstva
[Features of the organization of practical classes in the discipline "Guided tours", the experience of
the International University of Tourism and Hospitality] / Bulletin of the International university of
Tourism and Hospitality. —2024. —Nol1(3). —-B. 44-59. https://www.doi.org/10.62867/3007-
0848.2024-1.04
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TYPUCTCKOTO 00pa3oBaHMs.

CoBpeMeHHBIN PabOTHUK TYPUHIYCTPUH, 3TO «IPOAYKT» KaueCTBEHHOTO TYPUCTCKOTO
o0pa3oBaHMs, KOTOPOE JOJDKHO HOCHTb CHUCTEMHBIH, MPAaKTUKO-OPHUEHTHUPOBAHHBIA U
MHTETPAJbHBIA XapaKTep, a TakkKe CII0COOCTBOBATh MPOJBHMKEHUIO KOHIEMIHUU HEMPEPHIBHOTO
o0pa3zoBaHMs WM OOpa30BaHHUS HA MPOTSHKEHWU Bcel xu3HH [2]. [IpakTHKO-OpHEHTHPOBAHHBIN
noaxoJl B 00pa3oBaHUM MOJpPa3yMeBaeT YETKYI0 OPHEHTAlMI0 BCEro mpoiecca oOydeHHs Ha
(dbopMUpOBaHHE MTPAKTUUECKUX HABBIKOB OYAYIIMX CHEIHATMCTOB TYypHU3Ma, HO IPU ITOM, BaKHOCTh
TEOpETUYeCKOro oOydeHus HeoOXoauma I MOATOTOBKM HEOOXOJMMBIX 3HAHUU, 0€3 KOTOPBIX
HEBO3MOXKHA 3¢ (eKTUBHAs TpaKTUUECKas IesaTelnbHOCTh: «Teopus O0e3 NpPaKTUKA MeEpTBa,
npakTuka 6e3 Teopuu ciena» (A. CyBopoB).

Kaxapiii s1eMeHT TypuUCTCKOTO 0Opa3oBaHHUSl BaXKEH, KaueCTBO Ka)JIOW COCTaBISIOLIECH
o0Opa3oBaTenpHOr0 Impolecca omnpenenser 3(PQPeKTUBHOCTb MOATOTOBIEHHBIX B pe3ysbTare
00y4YeHHs CHEIHMAINCTOB I BCEH MHYCTPUHU TYpU3Ma U TOCTEIIPUUMCTBA PECITYOIUKH.

Marepuajbl M1 METObI

B mnpouecce uccienoBaHusi, aBTOpaMu ObLI M3y4Y€H OMNbBIT IOJITOTOBKU 3KCKYPCOBOJIOB B
CUCTEME TYPUCTCKOro 00pa30BaHUsl C IENbIO BBISIBICHUS KJIFOUEBBIX KOMIIETEHIUH, (OpMUPOBaHUE
KOTOPBIX U JOJDKHO OBITH OCHOBOW COBPEMEHHOM MUCIUILIMHBI « DKCKypcoBeaeHue» [3]. Bompocsl
TEOPETHUKO-METOJIOJIOTHYECKUX OCHOB OpPraHU3aliu 3KCKYPCHOHHO-TYPUCTCKOM JESTENbHOCTU
ObuTM paccMOTpeHbI B paboTax yuyenbix: H.A. I'eitnuke [4], B.E. PaiikoB [5], b.B. Emenbsnos [6],
B.A. Ksapranbaos u B.C. Cenun [7], K.B. Kynaes [8], I'.Il. {omkenko [9], I.®. Arodapos [10],
3.M. I'opbsutea u H.B. CaBuna [11], B.A. I'epza [12], U.B. 3opun u B.A. Ksapransuos [13], O.T.
JIroreposuu [14], T.B. Umanrynosa u A.B. I'ybapenxo [15] u npyrue.

Tak, ObUTM  BBISIBICHBI  NPUOPUTETHBIE  peE3yibTaTbl  OOy4YEeHHUS  JAUCUUILIIHHBI
«JkckypcoBenenue»: POJ[ 1 — @opMupoBaTh HaBBIKH MOJTOTOBKH, pa3pabOTKHM M OpraHU3aINU
9KCKypcHil mo pasznuusbiM Tematukam; POJl 2 — OpranuszoBarh paboTy B pa3iMuYHBIX Ipynmax
HKCKYpPCAaHTOB C y4eTOM OcoOeHHocTell skckypcuoHHOM Mmertoauku; POJ] 3 — PaspabareiBath u
OpPraHMU30BBIBATH IPOLIECC MOATOTOBKM U pEAN3allMM 3KCKYPCHOHHOIO NMPOAYKTAa U TYPHUCTCKO-
9KCKYpCUOHHBIX MapupyToB; PO/l 4 — IIpoBoauTh dKCKypcuuM Ijsl TYpUCTOB Ha BHYTPEHHEM U
MEXIyHapoAHOM YypoBHE. JlaHHble pe3yabTaTbl NpPU OCBOEHUM JUCILUIUIMHBI  MO3BOJIAT
o0y4aromuMcs TOJYyYUTh MPAKTUYECKNE HaBBIKM B 00JIACTH CO3/1aHUs, pa3padOTKU U MPOBEACHUS
9KCKYPCHI, a TAKXKE YIIPABIECHUS YIKCKYPCUOHHON JESTEIBHOCTBIO B CTPAHE.

MeTtoauka uccie0BaTeabCKOro IpoLecca CoCTosIa U3 TPEX OCHOBHBIX JTAlOB:

Ortan 1 — Teopernueckuii. M3yueHue ombiTa opraHu3anuu 00pa3oBaTeILHOTO Ipoliecca 1o
MOATOTOBKE HJKCKYpCOBOJMOB [16] u mucumruimae «IDKckypcoBeneHue» |[17], wucciemoBaHus
MHHOBAIIMOHHBIX M KpeaTUBHBIX (OpM NpernojaBaHus TYPUCTCKUX AvcuUIIMH [18], a Takxke
NPUHIUIAM peaTn3alnuy MPaKTHKO-OpUEHTHUPOBAHHOIO T01X0/1a B 0Opa3zoBanuu [19].

Oran 2 — Teoperuko-npaktuueckuii. Pa3paboraH yueOHO-METOIUYECKUH KOMIUIEKC
JUCHUIUIMHBL «DKCKYpCOBEIEHUE», MOATOTOBICHHAs] CHCTEMa OpraHMU3allMi TMPAKTUYECKUX U
CaMOCTOSITENIbHBIX PabOT CTYIEHTOB, COCTABJIEH IJIaH MPOBEICHHS MPAaKTUKO-OPUEHTHPOBAHHBIX
KpEaTUBHBIX 3aHATUH IJIS1 CTYACHTOB, HOCALINI MEXIUCIMILUTMHAPHBIN XapakTep.

Oran 3 — Dwmnupuueckuil. [IpoBeneHsl U MpoaHaTU3UpOBaHbl pa3pabOTaHHbIE MPAKTHKO-
OPUEHTUPOBAHHBIE M KPEaTUBHBIE 3aHATUS IO JAUCHUILUIUHE «OKCKypcoBeleHHe» Ha 0Oasze
MexyHapoJAHOTO YHUBEpPCHTETa Typu3Ma U TrocTtenpuuMmMcTBa r. TypkecraH, Pecrnybnuka
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Kazaxcran. [lannbrit atan peanmsyercs ¢ 2022-2023 yueOHOro roja M MO HACTOSIIEE BpeMs, IO

UTOraM KOTOPOro oOydarolMMUCS TOATOTOBIEHBI KaK 0030pHbIE, TaK U TEMATUYECKUE IKCKYpPCUU
s . TypkecraH.

Takum o00Opa3oMm, KaXIpld W3 OTAlOB IMO3BOJMJ TOJATOTOBUTh KA4YEeCTBEHHBIM ILIaH
MPAKTUYECKUX 3aHATHM, HANPaBICHHbIX Ha 3(P(PEKTUBHOE OCBOCHUE MPAKTUYECKUX KOMIIETEHIIUN
10 JUCLUIUIMHE « DKCKYPCOBEICHHE), @ UMEHHO:

- HABBIKU UCCJIEIOBAHMS TYPUCTCKO-IKCKYPCHUOHHOTO OTEHIMaIa Tepputopuu [20];

- BBISIBJIGHUE OOBEKTOB TypPUCTCKO-3KCKYPCHOHHOTO HHTEpeca [21];

- COCTaBJICHHE TTACTIOPTOB 0OBEKTOB TYPUCTCKO-IKCKYPCHOHHOTO HHTEpeca [22];

- COCTaBJICHHUE KCKYPCHOHHOTO MapuipyTa [23];

- (bopmupoBaHNE TEXHOJIOTMYECKON KapThl 3KCKYpCHUHU, KOHTPOJIHHOTO W MHAWBHIYyaIbHOTO
TEKCTa;

- pa3paboTKa U MpoBeACHUE YKCKypcuH [24];

- co3nanue u popmupoBanue «Iloprderns sxcKypcoBoaay;

- CAMOCOBEPUICHCTBOBAHUE U CAMOPAa3BUTHE HABBIKOB HKCKYPCOBO/A.

Pe3yabTaTsl M 00Cy:KIeHUA

Ipaxmuxo-opuenmupogantvlii NOOX00 8 OpeaHu3ayuy 3aHAmMuUl TMOAPa3yMEBaeT MO CO0Oi
dbopMHpOBaHHE CHCTEMBl TPUOOPETEHHS MPAKTUYECKHX HABBIKOB B PaMKax H3Y4aeMBIX
IUCUMIUIMH. BHenpeHne B y4eOHBI MpoIecc MPaKTHYECKUX (OpM 3aHATHHA, C IEIBI0
dbopMUpOBaHHs HE MPOCTO 3HAHUM, a MPAKTUYECKUX HABBIKOB B MpodeccHoHaNbHOU cdepe mo
oOpazoBarensHOil mporpamMe «Typusm». B kauecTBe TakuX NPAKTHUECKUX 3aHATHH MOTYT
BBICTYNATh:

- Opranuzanus NpakTUYECKUX 3aHITUN Ha IPEIIPUATUAX;

- [IpoBenieHue mactep-Ki1accoB B paMKax y4eOHBIX JUCLHUILINH;

- Opranusanus, pa3paboTka 1 IpoBeIeHUE YUEOHbBIX IKCKYPCHIA;

- CozaHue oKy Juis oOMeHa Mpo(ecCHOHATBHBIM OIBITOM;

- TBOpueckue, MMUTAlIMOHHBIE 3aJaHUS, POJIEBBIE UIPbI, KEHCBHI U JIp.

Bri6op 6uoos u ¢gpopm npaxmuueckux zansamuii oOycnoBiieH psaoM (axTopoB, Hambosee
3HAYUMBIM U3 KOTOPBIX, 3TO Crelu(HKa IpernogaBaeMoi AUCIUILIUHEL. 111 MOHUMaHUs CYyITHOCTU
JTMCLUIUIMHBL, IPEolaBaTelb CTAaBUT Nepes] coboi crieayromue 3anaun: 1) OnpeaenuTbh OCHOBHYIO
1enb JUCHUIUIMHBL; 2) BBIABUTH NMPHOPUTETHBIE pe3yibTaThl ocBoeHus aucturuimael (POJ[) B
pamkax oOmux pe3ynabtatoB o0ydeHus (PO) nmo ob6pazoBatensHoi nporpamme; 3) ChopmupoBarthb
3a/laud TUCUUIUIMHBI M UX JOCTH)KEHHE dYepe3 JICKIMOHHbIE, NMPAKTUYECKUE, CaMOCTOATEIbHbIE
dbopmbl 3ansTuit; 4) [loaAroTOBUTH JEKIIMOHHBIN KOMIUIEKC — YTO JOJKHBI 3HaTh OOydYaroIIHecs,
MPAKTUYECKHE 33/1aHUSI — HAaBBIKM KOTOPBIMM JIOJDKHBI 00J1a/1aTh 00y4aroIuecs, CaMOCTOSITENIbHbIE
Y KOMIUJICKCHBIE 33IaHUSI — YMEHHUS, KOTOPBIMH JIOJDKHBI BIIIETh 00yYaroIIuecs, BCe 9TH 3aHTUS B
KOMIUJIEKCE JTOJDKHBI UMETh €IMHBIN UICHHBIN 3aMbICEN, KOTOPBIA PACKPBIBAETCS Y€pe3 MOIIaroBoe
UX BBITIOJIHEHUE.

Jucyunnuna «Oxckypcosedenue» 00ydaeT OCHOBaM O3KCKYpPCHOHHOTO Jeina, (popmupyer
cucTeMy NpoQecCHOHATIbHBIX 3HAaHUM, HaBBIKOB cOopa MW 0OpabOTKH HHPOpPMALUH, yMEHHUE
IIPUMEHSTh 3HAHUS B IPAKTHUECKON AEATEIBbHOCTU IO MOATOTOBKE, MPOBEACHUIO, IIJIAHUPOBAHUIO
9KCKYPCHOHHO-TYPUCTCKON JI€ATEIbHOCTH; pPa3BUBAET CHOCOOHOCTh KAaYECTBEHHO IPOBOAUTH
OTE€YECTBEHHBIM U MHOCTPAHHBIM TYpUCTaM O3HAKOMUTEIbHBIE SKCKYPCHHM U SKCKYPCUOHHBIE TYPBHI.
Henp aucuMmiauHbl AaTh OOydYaroIIMMCS TEOpeTUYeCKHe 3HaHHs 00 SKCKYpCHOHHOM METOJie
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MO3HAHUS, CPOPMUPOBATH HABBIKU MOJATOTOBKU SKCKYPCHI M TEXHOJIOTUU UX MPOBEACHUS, HAYUYUTh

MIPUMEHSATH 3T HABBIKK B CBOCH Oymy1eit padoTe.

Dopmbl  OpeaHuzAUUU NPAKMUYECKUX U CAMOCMOAMENbHbIX 3AHAMUL N0  OUCYUNIUHE
«DKCKypcosedenue» HaTPaBJICHBI Ha (dbopmupoBanue MPaKTUKO-OPHEHTHPOBAHHBIX
poeCCHOHATILHBIX KOMIICTEHIIHI U TPE/ICTaBICHBI HA PUCYHKE 1.

HEJIH [IPAKTHKO-OPUCHTHPOBAHHBIX 3AHATHH 1O AUCLMIUIMHE ((9KCKYpCOB€,Z[3HHE»

WUccnenopanue TYpUCTCKO-PEKPEALIMOHHBIN MOTEHLIMAT TEPPUTOPUU

HHBGHTapI/BaL[I/IH M nacrnopTH3anya SKCKYPCHOHHBIX 00BeKTOB

Pa3spadoTka dKcKypenid, CO31aHHe TeXHOIOTHYECKHX KapT,
KOHTPOIBHOTO W HHIMBHIYaIBHOTO TEKCTa 3KCKYPCHH, «IOpTdemns
OKCKYpPCOBOI@» M Ip.

|11

dopmupoBanue 11aHa PO ECCHOHATBHOTO CaMOCOBEPILICHCTBOBAHMUS
IKCKYpPCOBOJIA

Pucynok - 1 — IIpakTHKO - OpHEHTHPOBAHHBIE 3aAHATHSA 10 JUCHUILTHHE «IKCKYPCOBEIeHHE)
(cocTaBjIeHO ABTOPAMH)

Tax, Ha pucyHke 1 npeacTaBiieHbl OCHOBHBIE LIEIH U COOTBETCTBEHHO PE3YJIbTaThl OCBOCHUS
TUCHUIUIMHBL «DKCKYPCOBEACHHUE», Yepe3 3THU HAINpPABJICHUS U PEAU3yeTCs] CUCTEMa MPaKTUKO-
OpPUEHTHUPOBAHHOTO MMOo/Xo0Ja B oOpazoBaHuu. [Ipumepom sBisierca onblT MYTul' B peanuzanuu
JTUCHUIUIMHBI « DKCKYPCOBEJIEHUE) Yepe3 JIEKIIMOHHbIE, TPAKTUYECKNE U CAMOCTOATEIbHBIC 3aHATUS
0 CIEAYIOLUM MOIYJISIM AUCIMITUHBL:

- Moayns 1— HayuHo-TeopeTnueckne OCHOBBI 3KCKypcoBeneHHs (00IMe CBEAeHUS U
3aKOHOMEPHOCTH Pa3BUTHA SKCKYPCHOHHOTO Jieja, UCTOPHUS U MEKIUCIUILTIMHAPHOCTH;

- Monyns 2— TeopeTuko-npakTUyeCKue OCHOBBI SKCKYPCHOHHON METOAMKH (T€OpeTHdecKue
3HAHUA, KOTOPBIMU JIOJKEH BIIa/IETh SKCKYPCOBOJ);

- Moaynb 3- OcoGeHHOCTH MPOBEACHMSI SKCKYPCUI MO Pa3IUyHBIM TeMaM (MpaKkTUYeCKue
YMEHUS, KOTOPBIMU JIOJKEH BIIaJIETh SKCKYPCOBO);

- Monynb 4 - OCHOBHBIE HAINPABIIEHUs COBEPIIEHCTBOBAHMS SKCKYPCHOHHOHN JEATEIbHOCTH
(HaBBIKM MTPO(ECCHOHATILHOTO CaMOCOBEPILIEHCTBOBaHHE, IPOBEACHUE HAYYHO-HUCCIEI0BATEIbCKON
pabortsl) [25].

OmauM w3 Hambonee S(h(PEKTUBHBIX CIMOCOOOB OCBOCHMSI JaHHBIX MOJYJIEH SIBISAETCS
MO3TAIHBIM MpoIecC cCOCTaBIeHUs yueOHOU 3Kkckypcuu [26]. Meroauka dhopMmupoBaHust yueOHOU
9KCKYPCHUHM TIO0 JUCHUIUIMHE «DKCKYpCOBEIEHHE)» TO03BOJIIET OOyYaloIMMCS KadyeCTBEHHO U
3¢ (}HEeKTUBHO AOCTHYD IIAHUPYEMBIX PE3yJbTaTOB 00yueHUs. Memoouka opeanuzayuu npakmuko-
OpPUEHMUPOBAHHBIX 3AHAMUL NO OUCYUNTUHE « DKCKYPCOGeOeHuey TIPEICTaBIEHa Ha PUCYHKE 2.
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Hccnegopanme PETHOHA, BEIABIICHHUC 00BEKTOB TYPHCTCKO-DKCKYPCHOHHOI'O
HHTEPECa, IMOATOTOBKA HHJIPIBHI[yaJIBHOﬁ KapTO4YKH 00beKTa 1 €0
IPC3CHTAHA

OObpenuHEeHNE BBISIBJIEHHBIX 00bEKTOB (MHIHBU/YAIBHO) B €IHHYIO
SKCKYPCHIO B IpyIIie (rpynmoBas pabora), cocTaBlIeHHe MapIpyTa 1
TEXHOJIOIrHYEeCKOH KapThl

Vyaebuas sKkCKypcHst (TpyIImoBas), B MPOIecce KOTOPOH MPEMoIaBaTelb TaeT
METOIMYECKHE YKa3aHHs TT0 TEXHUKH BEICHHS 9KCKYPCHH M METOIaM ToKa3a
pacckasza, KOMMYHHKAITHH 1 Mpodee

I/IHZ[I/IBI/IL[yaJII:HOG HU3YYCHUE IKCKYPCHUH, CO3JIaHHOI PaHEE B I'pyIIe,
IOATOTOBKA HHAUBHUAYAJIBHOI'O TEKCTA OKCKYPCHH, 3alllUTa pa60frr>1

IIpoBeaeHue yaeOHOH DKCKYPCHH HECKOJIBKHMH METOIAMU:
1. MHauBuIyanbHas caada SKCKYpPCHH;
2. 3ammra 5KCKypCHM B MAallbIX TPYIIIax
3. T'pymmoBas 9KCKypcus, HO Ha3HAUYE€HHE JacTel MapIIpyTa IPOHCXOTUT
HEIIOCPEACTBEHHO IIepe HaIaIoM IKCKYPCHH
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AHaITM3 MPOBEIEHHON KCKYPCHH, OT3BIBEI DKCKYPCAHTOB, C/1ada OTYETA IT0
ITOATOTOBJIEHHOH M MPOBEIEHHOH YKCKYPCHH, MyOIHKAIHs Pe3yIHTaTOB

Pucynok 2 — Meroanka opranu3anuu y4eOHOH IKCKYPCHH 110 JUCHUILJIMHE
«IKCKypcoBeaeHne» (COCTAaBJIEHO aBTOPAMM)

Kaxplif 13 OCHOBHBIX 3TallOB METOJUKH Y4eOHOH SKCKYypCHM, MPUCTABHOM Ha pPHUCYHKE 2,
JOJDKEH OBbITh OTPaKeH B 3aJaHMsIX K JUCHUIUIMHE «DKCKYpCOBEICHHME», HallpMEp B KadeTBe
CaMOCTOSITENIbHON pabOThl 00yUarOIIUXCA:

CPOIT u CPO 1. Lenb u 3anaun 3xkckypcur. CopMupoBaTh 4YeTKOE NpeAcTaBiIeHue 00
9KCKYpPCHM, HE TOJBKO Kak O II03HAaBaTEJIbHOM, HO M KakK O IIEJaroru4eckoM Ipolecce.
[TonroToBbTe NPHUHLMIIEL, KOTOpblE HEOOXOAMMO COOJNIOJATh MPH MOATOTOBKM U IPOBEICHHUU
HKCKYpCHUH, Kakue TpeOOBaHuUs Bbl cuuTaeTe Hanbosee BaxkHbIMU? Pa3paboTaiite cBoa mpaBuil ais
9KCKYpPCOBO/Ia, 000CHYHTE KaXKIyI0 MO3ULIHIO.

CPOIT u CPO 2. Dransl pa3paboTKH 3KCKYPCUH. CocraBbTe IJ1aH IIOATOTOBKH
9KCKypcuu. Boiaenure ocHOBHbIE 3Tanbl pa3paboTku 3kcKypeuu. [loarorossre Tabauily, B KOTOpOn
BbI TOK&KUTE 0COOEHHOCTH KaXKAOI'0 3Tara, 03arjaBbTe €ro, caejaiTe YeTKue peKoMeHAaluu Juis
Ka)KJI0T0 dTana ¥ ONUIIUTE Pe3ysbTaT, KOTOPIM O3HAMEHYET 3aBEPIIEHUE OJJHOTO 3Talla U NEPEXo.
K IpyroMy.

CPOIT u CPO 3. Anaiu3 00bEKTOB SKCKYPCHOHHOT'O HHTEpeca. W3zyuure, KaKHe
O00BEKTHI Tropojia HauboJjiee MHTEPECHbI IJIi TYpUCTOB, NMPOBEIUTE HECKOJIBKO BHUJIOB OMpOCA.
CamoCTOATENbHO  H3Yy4YHUTE  OOBEKTHI, MPEICTABIAIOUIME TYPUCTCKUH  WHTepec, JalTe
XapaKTepUCTUKY KaXIOMYy OOBEKTy MO cieayromuMm napamerpam: 1. HammeHnoBanue oObekTa
(o¢punmansHOe, COBpEeMEHHOE, UCTOpUsl Ha3BaHUsA); 2. MecToHaxoJeHHe OOBEKTa, €ro TOYHBIN
anpec, reonokanus. 3. HMctopus oObekta. 4. Onucanue oObeKkTa (apXUTEKTypa, aBTOpBI, Jara,
KaKyIO poJib ChITpaJl B )KU3HU TOpoAa, HHPOPMALMOHHBIH KoMpopT u 1p). 5. ICTOUHUKM cBEeHUI
o namsaTHuke. 6. CoxpaHHOCTh NaMmsITHHMKA. 7. Akycruueckas cpezaa. JlomomHuTe Marepuan
¢dororpadueii.
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CPOITI u CPO 4. Pa3paboTka 3KCKypCHH. CormacHO OCHOBHBIM JTamaM  pa3padOoTKH

9KCKYPCHH, a TaKKe aHaln3y OOBEKTOB TYpHUCTCKOTO MHTEpeca pa3padoTaiiTe CBOIO IKCKYPCHIO.
Jlisa aToro 3amaHus 00s3aTENbHO: BBIOpAaTh TeMy, BbIOpaThb OOBEKTHI, CPOPMHUPOBATH MAPIIPYT,
pa3paboTaTh TEXHOJIOTMYECKYIO KapTy MapuipyTa C OMNHMCAHHEM KaXKJIOoro oOBEKTa SKCKYPCHH,
MOATOTOBUTH (DOTOJOKYMEHTBI, JOTMOJHSIONINE SKCKYPCHIO (HOPTQesb 3KCKYpCOBOJa), MPOBECTU
MpeABaAPUTEIIbHBIA 00X0/1 / 00bE3/] MapuIpyTa.

CPOII u CPO 5. IIpoBeaeHue 3KCKYpCHH. CdopMupoBaB MapHipyT M TOJITOTOBUB BCE
HEO0OXOUMBIE TOKYMEHTBI, MPOBECTU SKCKYPCHIO, MOJArOTOBUTH BHJIEO OTYET U OTYET B BHJIE
npe3eHTanu. COCTaBUTh «IOPTPET» UACATBHOrO SKCKypcoBoAa. ONuUIINTEe, KaKue HaBBIKU y HETroO
JNOJDKHBI  OBbITh, YTO OH JOJDKEH YyMeTb, €ro mnpodeccuoHalbHble M JIMYHBIE KadyecTBa.
CMopenupyiTe CUTyalluu, B KOTOPBIX Obl MPOSIBUIIMCH T€ WM HUHBIE YEPTHI €0 XapaKTepa, a TaKkKe
MPOSBUIICS TPO(HECCUOHATIU3M.

[Ipumepsbl BHEIpeHHs] NAHHOW METOJMKH, MO OpraHU3aldd IPAKTHKO-OPUEHTHPOBAHHBIX
3aHATUA TO0 JAMCHUIUIMHE «OKCKYPCOBEIEHUE» MOXKHO TMPEACTaBUTh B JIBYX OCHOBHBIX
HaIpaBIICHUSAX:

- B ropoackom mpoctpanctse — ropoa TypkecraH;

- 3a roposaom - Typkectanckast 06J1aCTh.

B roponckom mpocTtpaHcTBe ObUIM OpPraHM30BaHbI M IPOBEIEHBI KaK O030pHBIE, TaKk U
TeMaTU4eCKHe SKCKYpPCUH. SIpKUM MpUMepOoB sBIISIETCS MeliexoqHas yueOHnas skckypeus «B cepaue
cakpainbHoro TypkecraHa», mnoAaroroBiaeHHas i nepBoro cemecrpa 2023-2024 ropa
npenogaBatens [lkonsr «Typusmay no nucuuruinae «KCKypcoBaeHue» g rpynmnsl OUTD 22-
01.

VYyeOHast 3KCKypCHsI COCTOsIa U3 HECKOJIBKUX 3TAIOB:

1) moaroToBka W 3aIMTa OSKCKYPCHH, a TaKKe MpOBeICHHE 00X0da Mapumpyra ¢
OIIpeJIeIEeHUEM METOJMUECKUX PEeKOMEHAALni Ha cebMOil Hezene o0ydyeHus (MepBblii pyOex HbIN
KOHTPOJIb);

2) mpoBenenue 3kckypeun ot rpymnnst OUTT 22-01 s rpynn MBT 22-01, MBT 22-02, XIT
en 22-01, MT/[ 22-01, MT/I 20-01,;

3) 3amuTa OTYeTa Y4YEOHOW OSKCKYpCHM, aHAIW3 pPe3yJbTaTOB M YyYacTHEe B HAaydHO-
HCCIIeI0BaTENbCKOM padoTe.

HTorom npoBeseHus JaHHON yueOHOM SKCKypcHu cTaja pa3padoTKa MemexoaHoN 3KCKypeun
«B cepnaue cakpanpHoro Typkectana», kKoTopas Oblia mpeacTaBiIeHa Ha KOHpepeHun B MockBe u
Oyner omyOnMKoBaHa B y4eOHO-METOJUYECKOM TMOCOOHMH, KaK CpencTBO (QOopMHUpPOBaHUS
npo¢ecCHOHATBHBIX KOMIETEHINH M0 JUCHUIUINHE « DKCKypcoBeneHue» (Pucynok 3) [27].
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Pucynok 3 — ®ororpadum ¢ npoBegeHus1 y4eOHOI IKckypceun «B cepaue cakpajbHOro
TypkecTtana» (cocTaBJIeHO aBTOPAMH)
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Hcnonb3ys Bce BO3MOKHOCTH, YTO J1aeT HaM TypKecTaHCKas 00JacTh Ha KaKIOM CEMECTpe,
oOydeHHUsi TPOBOJATCS BHEAYAUTOPHBIE TMPAKTUYECKHE 3aHATUS C BbIe3TOM 3a ropoa. K
00s13aTeTbHOMY TOCEIIIEHHUIO SIBISIFOTCS ONIM3NeKAINe TypPUCTCKUE 00BEKThI, Takue Kak: Ma3omneit
Apsicran6aba, ropoaumie Oteipap, OTpapcKuili TOCYAApCTBEHHBIM apXEOJOTHYECKUN My3ei-
3amoBenHUK, Bmsut-ienrp Camap OTpapcKoro TOCYAapCTBEHHOTO apXeOoJOTHYECKOTO My3es-
3amoBeiHMKa, Map3osieli Ykama Ata, ropomumie Caypan, Kapnakckas meders, 1000-neTHee
TytoBoe nepeBo (Tabmmma 1).
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Ta6auma-1 — OpraHu3anusi NPaKTHKO-OPUEHTHPOBAHHBIX 3aHATHIi B 3aropoaHeM
npocrpancTBe TypkecTaHCKO# 00/1aCTH MO TUCHUTLUINHE «IKCKYPCOBEIEeHUE

O0beKT mocenIeHus

dorto

Mag3osneii ApsicTan6aba

Ilo ApsicTan6ab
CIIOIBIXKHUKOM  Tpopoka  Myxammana,
KOTOPBIA Tepeie]l ero aMaHaT MAaJICHbKOMY
MyCyJIbMaHUHY AXMeJy, U CTaJl €T0 YYUTEIeM
U JTyXOBHBIM HacTaBHHKOM. [loaTomy mepen
Xomxa

JICTreHac ABIIACTCSA

HOCEIIEHUEM MaB30Jiesd Axmena

SlccaBu  HeoOXOAMMO CHayaja MOCETUTh
MaB30Jieil ero yuutens Apsictanbaba. B
CBS3M C OTUM, B Tmporpamme pabouero
y4eOHOro IUIaHa JUCLMILIMHBI CHayajla MJeT
NOCeLIeHHe UIMEHHO MaB3oJjest ApbicTan6a0a,
a 3aTeM MaB3oues Xomka Axmena Sccasu.

Ilenp mocemenust Mas3ojest ApbicTaHOaba
ABIISIETCA ero HenpocTas ucTopus
CTPOMTENBCTBA, MHOTOUYHUCIICHHBIE
paspymeHus] U PEKOHCTPYKUUH. YHUKAJIbHAs
apXWTEeKTypa MaB30jiesi M HeCTaHJapTHas
BHEIIHSAST  KOHCTPYKIUS

TaKXKC  ABIIACTCA

OTHEIBHOM  TEeMOM Uil  U3y4YeHUs U
HCCJICIOBAaHMS.

[lepen moe3akoii CTyieHTaM JArOTCS 3adaHUs:
MOJITOTOBUTH KpaTKyo HUCTOPUUYECKYIO

cnpaBky 00 0O0BeKTe, BKJIIOYAs BaKHbBIC

COOBITHS CBSI3aHHBIE C €ro  CO3JaHUEM;
OITNCaThb OCHOBHBIC XapaKTCPpUCTUKHA
apXUTEKTYphl M HCKYCCTBa, 3areyariieTh

HEOOBbIUHbIE HAAMUCU WM PUCYHKH Ha CaMOM
3AaHUU; U3YYUTHh PEIUTHO3HBbIC MPAKTUKH U
OOpsiibl; TOATOTOBHUTH PSAN BOIMPOCOB IS
WHTEPBBIO C MECTHBIMH JKUTENISAMHU WM
MMaMOM; 3alucaTh JIMYHBIC BICUYATICHUS W
YyBCTBAa OT IMOCEIIEHHUS OOBEKTa; CPABHUTH
MaJOMHUYECKUN OOBEKT € aHaJIOTMYHBIMU
0o0beKTaMH B APYTUX ropojax WM CTpaHax,
co3arh (POTOKAPTOYKU HA CaMOM OOBEKTE U
00BEKTOB HAXOJSAIINXCS BO3JIE HETO.

T'opoauie OTbIpap

ITopogume Ortbipap sBiI€TCA OOHUM U3
JIpPEBHEHIINX  TOPOJOB TEPPUTOPUU
Ka3zaxcrana u wumeer Ooraryr MCTOpHIO,
IIPOCTHPAIOIIYIOCS Ha ThicsdeneTusd. OauH u3

Ha

Ilepen moe3nkoil B TOPOAMIIE CTYAEHTAMHU
JAIOTCS 3a/IaHUS: CTYJIEHTaM Ha BXOJE JaeTcs
KapTa TOpOIHWINA, OHH BHIOMPAIOT M cels
WHTEPECHBIX  OOBEKT, OOCIEIyIOT
TEPPUTOPUIO u JOKYMEHTHUPYIOT

CBOIO
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[JIaBHBIX TOPrOBBIX TOPOJOB Ha BETKE
Benukoro IllenkoBoro myTtu. 3mech ObuH
HalICHbl MHOTOYMCIIEHHBIE aPXUTEKTYPHBIE U
apredakrel.  OnuH

aApXCOJIOrMYCCKUC nus3

BAXXHBIX HaxXOJOK Ha TCPPUTOPHU 9TO
APCBHAA BOCTOYHAA 6aH$I, Ha CCFO,Z[HSIH_IHI/II\/'I
JIeHb KOTOPBIX HACUMUTHIBAIOT BCEro 3 1O
BceMy Kazaxcrtany. Oto [IpeBHsisi BOCTOUHAs
Oans B Typkecrane u 6anHbIi KoMIieke Kamu
Onyca B Tapaze. Ho, k coxalieHuro,
oTpapckas OaHsS HeE bi (0]

CCrOAHAIIHUX I[Hef/i U HaM OHa JAOCTYyIIHa

COXPaHUJIACh

JIAIIL PyUHAMU.
Lenb
UCCJIEIOBAaHUE U TOHUMAaHHUE KYJIbTYpHOTO W
UCTOPUYECKOT0 Hacyeaus ropoauia OTeipap.
[Tocemenue ropomuma OTbipap sBISETCA
YHUKAJIbHOW BO3MOXKHOCTBIO MJISi CTY/IEHTOB

OCENIEHUS JTAHHOTO o0OBEeKTa

DIy0Xe MOTPY3UTHCS B OOraTtoe KyJIbTypHOE H
HCTOPUYECKOE HACIEANE PETUOHA.

OOHApY)KEHHbIC apPXCOJIOTHUCCKUE HAXOIKH;
KaXJ0€ 3aJaHHe JIOJDKHO COIPOBOXKAATHCS
¢doto

nJIn BUJACOMarcpruajiaMu

Buszut-uientp Carmap OTtpapckoro
rOCYAApCTBEHHOTO apXeOoJIOTMYECKOro My3es-
3aM0BEIHUKA

Busur-nentp Canap mnpezacrasiser co0oif
YHUKAJIbHOE YUPEXKACHUE, IPU3BAHHOE CTaThb
LEHTPOM KYJIBTYPHOTO TypH3Ma. DTOT LIEHTp
Oyner sBIATBCA (OKYCHBIM ITYHKTOM JJIf
KOMMYHUKaIIUH, IIPEeI0CTaBIICHUS
KyJbTypHOH WHGOpPMAMU W TOIIACPIKKH
TBOPYECKUX HWHHOBALIMM, OCHOBAHHBIX Ha
6oratom KyabTypHOM Hacienuu OTpapcKoro

My3eA-3all0BEAHUKA.

Busut-ueHTp  Takke = HampaBleH ~— Ha
obecrieueHue COXPaHHOCTH 00BEKTOB
HCTOPHUKO-KYJIBTYPHOTO HaCIIe/Ins Ha

tepputopun OTpapckoro 3anoBeanuka. bosiee
TOTO, OH BBINOJHSET (DYHKIUIO TYPHCTCKO-

MH(POPMALIMOHHOTO LEHTpa,
COOTBETCTBYIOIINI COBPEMEHHBIM
TpeOOBaHUSAM HWHAYCTPUH TypuU3Ma. 3AaHue
TYPUCTCKOTO IIEHTpa OBbUIO  CHEUHaTbHO

IIOCTPOEHO C LENbI0 OPraHU3alMK U CO3AAHUS
HUCTOPUKO-KYJABTYPHOTO U TYPHUCTCKOTO
LIEHTpPa, pa3paboTKU TYPUCTCKUX MapUIpPyTOB

Ilenp mocemienust maHHOTO OOBEKTa: OoJee

rny601<1/1e 3HaHUuA n IIOHUMaHUusA (6]

COXpaHEHUU UCTOPHUKO-KYJIBTYPHOTO
Hacyeausi, OCBEJJOMJIEHHOCTh 00 HCTOPUHU H
apredakTax HaIIMX MPEAKOB, 3HAHUA O ObITE
U KyJbTyp€ KOUEBBIX HAPOJOB.

Ilepen mocemenueM o0OBEKTa CTyAEHTaM
JAlOTCS  3aJaHus: BO BpEMS IIPOBEACHUSA
9KCKYPCHUU CTYIEHTBHI TOTOBAT BOMIPOCHI JUIS
9KCKYyPCOBOJa; BBIOMPAIOT HHTEPECHBIM UM
SKCMO3UIIMOHHBIN 3a]1 M TOTOBAT IO HEMY
MPE3EHTAINI0; PUBETCTBYIOTCS

¢doto u BUIEO

HaJIM4Ynun
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U CO3JaHUuA CHUCTEMBI MY3€CB W BBICTABOK,

BKJIFOYAst LEHTPAJIN30BaHHBIN ITyHKT
XpaHEHUsl KOJUIEKIUM, CBA3aHHBIX C MYy3€IMHU
U BbICTAaBOYHBIMH 3aJI1aMH.

B cBs3u ¢ ounmanbHbIM OTKPBITHEM IIEHTPa
Ha IEPBOM U BTOPOM ITaXKax,
IIPEIHA3HAYECHHBIX NI BBICTABOYHOIO 3aJIa,
Obula IIpOBEIE€HA BBICTABKA YHHUKAJIbHBIX
JKCIIOHATOB u3 MY3€HHOTO ¢doHpa.
OKkcnoHaTbl OBbUIM IOJEJIEHBl Ha YeThIpe
Jramna, IIPEACTABIIIOINX pa3auyHbIe
nepuoabl uctopun ropoxpa Otpapa: ¢ III no
VIII Beka, ¢ IX mo XII Beka, B XIII-XIV Beka
n B XV-XVIII Beka nmpu Ka3zaxckom xaHCTBE.

Mag3zoneit Ykama Ara

Mag3oneil Ykama ATta pacrnojoxkeH B 55 kM
ceBepHee ropoga TypkecTtaH, Ha TEPPUTOPUU
babalikopraHckoro CcejibCKOr0 OKpyra, B
npearopuu Kaparay. CymiecTByeT MHOXKECTBO
nerenn o0 Ykama Ata. CortacHO OJHOM H3

HHX, OH ABJICTCA  YUCHUKOM IMpopoKa § A8

_ IB $ < =
HeHI) IIoceuicHuss OaHHOTO o0BeKTa Y3HAaTb
HUCTOPUIO U 6HOFpa(1)I/IIO O BCJIHUKHUX JIIOOAX,

MO3HAKOMHUTBCSI C HOBOH MECTHOCTBIO H

MyxaMMaz[a. B coorBeTcTBUM C 3THUMU
pacCKazaMu Vkala ara cuuTaercs 6aTBIpOM,
HCYA3BUMbBIM HU JIA ca6m/1, HU U ITYJIHA. IIo
npeaaHno, €ro pCeIMruo3HbIC IMMPOTHBHUKU

YHUKAJIbHBIMU TYPUCTCKUMH OOBEKTaMH B
CTPEMUJIUCh YOUTh €ro, HO CTaJKUBAJIHUCh C

TypkecTaHckoii 00nacTH.
TPYAHOCTBIO OOHApPY>KEHHSI €ro ysI3BUMOCTH.
Ilepen MOCEIEHUEM [IaJIOMHUYECKOIO

B koneunom urore, 4cpe3 XUTpPOCTb, OHU
00BeKTa CTyACHTaM Jar0TCA 3aJaHus:

BBUICHWIIM, 4YTO VYKalla ara CTaHOBUTCA
n3y4uTh Ouorpaduro Ykama Arta, HCTOPHIO;
0€33aIlUTHBIM TOJIBKO BO BpEMs YTPEHHEro

Hamaza. Bparm VYkama ara orcexin emy
TOJIOBY BO BpeMsl MOJMUTBBL. IlepBoHauanbHO

OHH HaMCpPCBaAJIMCh N3ACBaTbCAa Hazg

MOATOTOBUTHh HMHTEPECYIOIIME BOMPOCHI A
MMaMa U MECTHBIX JKUTEeNeH; caenars GoTo u
BUIEOMATEPUAIIBI

OTpyOJIEHHOM TOJOBOM, HO OHa YymHaaga Ha
3eMJII0, TIOKAaTWJach dYepe3 JBa XOJMa |
ucyesna MoJ 3€Mileil, B PE3yJIbTare 4Yero
MOSIBUJICS KOJIOACII HAa 3TOM MECTE.

DTOT MAIOMHHYECKU OOBEKT UHTEPECeH IS
MHOTHUX TIOCETUTENIEM CBOEM YHUKAJIbHOU
JIOKaIlMe U KOJOJIIEM CO CBSIIICHHOM BOJION.

3ak/roueHre M BbIBOABI
Takum  oOpa3oM  opraHuzanus  HPaKTUKO-OPUEHTUPOBAHHBIX  3aHATHH  SBISETCS
HGO6XOJII/IMI>IM DJIEMCHTOM B COBpeMeHHOM TypI/ICTCKOM O6paSOBaHI/II/I. Kamnaﬂ AUCHUIIIINHA
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00pa3oBaTeNbHBIX MPOTPAMM HMMEET CBOM CHenu(uueckue OCOOCHHOCTH, YTO COOTBETCTBEHHO
OmpeneNiieT W COJAepKaHHe Y4eOHO-METOAMYECKOTO KOMIUIEKCA JUCIUIUIAHBI, JICKIIHH,

NPAaKTUYECKHNX W CaMOCTOATENbHbIX pabor. [lo wuTOramMm wmccienoBaHus aBTOpaMH  ObUIH
c(hOPMHUPOBAHEI CIEAYIOIINE BHIBOIBI:

1. TlpakTUKO-OpUEHTHPOBAHHBIC 3aHATHUA JOJDKHBI OBITh BKJIIOYEHBI B KOMIUIEKCHI
aucuuIuIAH a7 6oinee 3¢ dexTuBHOrO hopMupoBaHus MPOPEeCCHOHATBFHBIX KOMIETSHIIUI B paMKax
BBICILIETO TYPUCTCKOI'O 00Opa30BaHMUsL.

2. JlucuuruimHa «DKCKYpPCOBEICHUE» ABIISIETCA IPAKTUKO-OPHUEHTUPOBAHHOM
JUCLUIUIMHOW, TJaBHOM II€JbI0 KOTOPOH SBIAETCS IMOATOTOBKA CIELUAIHUCTOB CIIOCOOHBIX
OpPraHu30BBIBaTh, Pa3pabaThiBaTh U IMPOBOAUTH IKCKYPCUU B COOTBETCTBMM C 3KCKYPCHOHHOH
TEOpUEH U METOAUKOM.

3. YuebHble HKCKYypCHH, pa3pabOTaHHbIE B COOTBETCTBHM C METOJMKOH OpraHu3aluu
y4eOHOHM SKCKypCcHH MO AUCHUIUIMHE «IDKCKYPCOBEIEHHE», MO3BOJIAIOT OOYYaroIUMCs YXKe Ha
MOMEHTE OOYYEHHUsI MPUMEHSATh 3HAHHS 10 SKCKYPCHOHHOMY JIEIly, a UTOTOM HCCIIeI0BATEIbCKON
JESITeTbHOCTH CTAHOBUTHCS yUaCTHE B HAYYHBIX KOH(DEPEHIIUSAX.
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«IKCKYPCHATAHY» IIOHI FOUBIHIIIA ITPAKTHKAJIBIK CAFAKTAPIbI
YUBIMJTACTBIPY EPEKIIEJIIKTEPI, XATbIKAPAJIBIK TYPH3M JKOHE
MEHMAH/IOCTBIK YHUBEPCHTETIHIH TOKIPUBECI

Anoamna. byn maxanaoa sscozapvl mypucmik 6inim Oepyoe npakmukanivlk cabakmapobvl
yusimoacmulpy — Mmaceneci  Kapacmulpuliaovl.  Aemopnap — « IKCKYPCUSAMAHY» — MbICATLIHOA
madicipubece Oazvimmanean naHoep YuwiiH OiliM  anyusbliapovly NPAKMUKAILIK JHcoHe Oepoec
cabakmapvii  Kaiblnmacmulpyovly — Kaciou maokcipubecin  ycuvlHObl.  3epmmey  6apulcblHOA
«IKCKypcusimany» naHi OOUbIHWA NPAKMUKATLIK cabakmapobl YiublMOACMblpyObll MAKCAmmbl
epeKkuienikmepi aHbIKManovl, OKblmyObll OACLIM HaMuUdcenepi aHblIKMaidbl, COHOAU-AK KalAlblK
JCoOHe  Kana — CblpmblHOA&bl — MYPUCmiK — opmaoa — ayoumopusoan — mulc  cabakmapowvl
yuvimoacmulpyovbly  meicanoapvl  keamipindi. Kazipei yakwimma mypucmix 6inim  Oepyoeci
cabakmapovl yubIMOacmuipyoasbl madxcipubece 0AsbIMmMAaiean macil Kadicem HCoHe MYKUIm
3epoeneyoi Jcone ezxceli-mezdiceliii 0amyobl manan emeoi, MYHOa Oacmvl makcam Oinim
AYUIBIHBIY K2CIOU KY36Ipemminikmepin any, KAlblNMAcmulpy HCaHe OAMbImY, COHOAl-aK 01apobl
apuaiivl YubIMOacmuipbliean opmaod Ko10aHy MyMKIHOi2l 601bin madwliawl.

Kinm ce3dep: mypusm, mypucmik Oinim, npakmukansik cabax, 3KCKypcus, IKCKypcus
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A. GUBARENKO!, E. NARBAYEVA'"
International University of Tourism and Hospitality
(Turkestan, Kazakhstan), E-mail: e.narbaeva@iuth.edu.kz

FEATURES OF THE ORGANIZATION OF PRACTICAL CLASSES IN THE DISCIPLINE
"GUIDED TOURS", THE EXPERIENCE OF THE INTERNATIONAL UNIVERSITY OF
TOURISM AND HOSPITALITY

Abstract. This article discusses the issue of organizing practical classes in higher tourism
education. The authors present professional experience in the formation of practical and
independent studies of students for practice-oriented disciplines on the example of "Guided tours™.
In the course of the research, the target features of the organization of practical classes in the
discipline "Guided tours” were identified, priority learning outcomes were determined, and
examples of the organization of extracurricular activities in urban and suburban tourist
environments were presented. Currently, a practice-oriented approach to the organization of
classes in tourism education is necessary and requires close study and detailed development, where
the main goal is to acquire, form and develop the student's professional competencies, as well as
the possibility of their application in a specially organized environment.

Keywords: tourism, tourism education, practical training, guided tours, excursion
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«FLIPPED CLASSROOM) IN ENGLISH LANGUAGE EDUCATION FOR TOURISM
STUDENTS: ENHANCING ENGAGEMENT AND PRACTICAL SKILLS

Abstract. This study investigates the effectiveness of the flipped classroom approach in
enhancing English language learning for students in tourism education. Using a quasi-
experimental design, it compares traditional teaching methods with the flipped classroom model.
Tourism students engaged in the flipped classroom demonstrated significantly greater improvement
in language proficiency, higher levels of engagement, and better practical application of English
skills in tourism contexts. The findings suggest that the flipped classroom approach is effective in
enhancing practical language application skills and recommend its integration into English
language courses for tourism students. Further research is recommended to explore long-term
effects and applicability in diverse educational settings.

Keywords: Flipped Classroom; English Language Education; Tourism Students
Engagement; Practical Skills; Effectiveness; Purpose

Introduction

The study aims to explore the effectiveness of the flipped classroom approach in enhancing
the English language learning experience of students in the field of tourism. It focuses on whether
this method improves engagement, language skills, and practical application in a tourism context.

In an increasingly interconnected world, the mastery of the English language has become a
cornerstone in the thriving global tourism industry. Imagine a scenario where a tour guide in
Thailand effortlessly converses with tourists from different continents, bridging cultural gaps with
every sentence. This is not just a scene but a testament to the pivotal role English plays in tourism.

Against this backdrop, innovative teaching methods like the flipped classroom model are
revolutionizing language learning. Traditionally, students absorb lectures in class and tackle
assignments at home. The flipped classroom turns this on its head — learners engage with new
material at home, and classroom time is devoted to deepening understanding through discussion and
practical application. Its relevance in language learning, particularly for dynamic fields like tourism,
is more pronounced than ever, offering a blend of theoretical knowledge and practical
communication skills.

This study seeks to unravel the layers of this modern educational strategy. Specifically, it
aims to investigate the effectiveness of the flipped classroom approach in teaching English to

*Bisre aypoic cinreme :kacanbiz. Meirbekov A. K. «Flipped Classroom» in English Language
Education for Tourism Students: Enhancing Engagement and Practical Skills // Bulletin of the
International university of Tourism and Hospitality. -2024. -No1(3). -b. 60-71.
https://www.doi.org/10.62867/3007-0848.2024-1.05

*Cite us correctly: Meirbekov A. K. «Flipped Classroom» in English Language Education for
Tourism Students: Enhancing Engagement and Practical Skills // Bulletin of the International
university of Tourism and Hospitality. —2024. -No1(3). -B. 60-71.
https://www.doi.org/10.62867/3007-0848.2024-1.05
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students pursuing careers in tourism. Central to our exploration is the question: Does the flipped
classroom model enhance English language proficiency among tourism students more effectively
than traditional teaching methods? This research not only ventures into the realm of educational
innovation but also addresses a critical need in the global tourism sector — effective communication.

English, often referred to as a "global lingua franca," plays a crucial role in the tourism
industry for several compelling reasons:

Tourism is inherently international. English serves as a common platform for
communication between tourists and service providers from diverse linguistic backgrounds.
Whether it's at airports, hotels, or tourist attractions, English is often the default language for
signage, information, and assistance. Effective communication in English can be vital in ensuring
the safety and well-being of tourists. It's used in emergency situations, health care, and in
navigating unfamiliar places, making it an essential tool for both tourists and local service
providers. English facilitates cultural exchanges by allowing tourists and locals to share experiences
and stories. This mutual understanding fosters a more authentic and enriching travel experience.
The global reach of English allows tourism businesses to market their services to a wider audience.
Websites, brochures, and advertisements in English have a broader reach, attracting an international
clientele. For individuals working in tourism, English proficiency can open doors to career
advancement and professional development. It enables them to interact with a broader range of
clients, attend international training, and participate in global tourism networks. Proficiency in
English among tourism staff leads to more efficient and satisfying interactions with tourists,
enhancing their overall experience. It's particularly crucial in hospitality, tours, and customer
service roles.

The flipped classroom is an innovative educational approach that redefines the traditional
learning environment by reversing the typical lecture and homework elements of a course. In a
conventional classroom, the teacher delivers lectures during class time, and students complete
exercises or projects as homework. The flipped model turns this on its head.

In the flipped classroom, students first encounter new material outside of class, usually
through video lectures, readings, or other instructional content. This phase allows them to learn at
their own pace, pausing and revisiting the material as needed. Classroom time, then, is dedicated to
deeper engagement with the topic through activities, discussions, and practical application. The
teacher facilitates this by guiding students in problem-solving, collaborative projects, or
discussions, allowing for a more interactive and hands-on learning experience.

The flipped model allows language learners to engage with new material (like grammar,
vocabulary, and pronunciation) at their own pace outside the classroom. This can be particularly
beneficial for language learning, where repeated exposure and practice are key. With the
fundamentals covered before class, classroom time can be devoted to practice through conversation,
role-plays, and interactive activities. This real-time practice is crucial for building language
proficiency. Students can focus on their individual areas of difficulty outside class, allowing them to
tailor their learning experience. This personalized approach is effective in language acquisition, as
learners often have varied strengths and weaknesses. Teachers become facilitators of learning rather
than mere providers of information. They can provide immediate feedback and support during class
activities, which is invaluable in language learning.

The purpose of the research is to investigate the effectiveness of the flipped classroom
approach in teaching English to tourism students. This research aims to examine whether
implementing the flipped classroom model, where students engage with instructional content
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independently outside of class and then participate in active learning activities during class time,
can lead to improved English language learning outcomes for students pursuing a tourism-related
curriculum. The study may seek to assess the impact of this innovative teaching method on students'
language proficiency, comprehension, retention, and overall learning experience in the context of
English language instruction for tourism education.

Research Question. "Does the implementation of the flipped classroom approach
significantly enhance the English language proficiency and learning outcomes of tourism students
when compared to traditional classroom instruction?"

Hypothesis. "Utilizing the flipped classroom approach in English language instruction for
tourism students will lead to a statistically significant improvement in their language proficiency
and overall learning outcomes as compared to traditional classroom instruction.”

The flipped classroom model is an innovative pedagogical approach that has gained
popularity in education in recent years. It involves reversing the traditional teaching and learning
process by having students engage with instructional content independently outside of the
classroom, often through videos or other pre-recorded materials, and then using class time for active
learning, collaborative activities, and discussions. Here is a review of existing literature on the
origins and general effectiveness of the flipped classroom model:

Origins of the Flipped Classroom Model:

Bergmann and Sams are often credited with coining the term "flipped classroom.” They
describe their experiences as high school teachers who started recording their lectures for students
to watch at home and then used classroom time for more interactive and engaging activities [1, 69

pl.

General Effectiveness of the Flipped Classroom Model:

Tucker, B. (2012). "The flipped classroom: Online instruction at home frees class time for
learning.” In this widely cited article, Tucker discusses the advantages of the flipped classroom
model, emphasizing that it allows for more personalized and active learning experiences [2, 82-83
p]- Mazur, E. (1996). "Peer instruction: A user's manual." Although not explicitly related to the
flipped classroom, Mazur's work on peer instruction shares similarities with the active learning
component of the flipped model. It highlights the benefits of engaging students in discussions and
collaborative problem-solving during class time [3, 156 p]. Abeysekera, L., & Dawson, P. (2015).
"Motivation and cognitive load in the flipped classroom: Definition, rationale, and a call for
research.” This paper explores the theoretical foundations of the flipped classroom and discusses
potential benefits such as increased student motivation and reduced cognitive load[4, 5 p]. Strayer,
J. F. "The effects of the classroom flip on the learning environment: A comparison of learning
activity in a traditional classroom and a flip classroom that used an intelligent tutoring system."
This study investigates the flipped classroom model's impact on learning outcomes and found that
students in the flipped classroom performed better and were more engaged [5, 78 p]. Chen, Y.,
Wang, Y., Kinshuk, & Chen, N. S. (2014). "Is FLIP enough? Or should we use the FLIPPED model
instead?" This paper discusses the importance of not only flipping content but also the pedagogy
and assessments to create an effective flipped classroom [6, 18 p].

Research studies focusing on English language teaching and learning in higher education,
especially within the context of tourism education, provide valuable insights into effective language
instruction and curriculum development. Here are some key studies in this area: Benson, P., & A.
Chik, explores the intersections between tourism studies and applied linguistics, shedding light on
how language is taught and learned in the context of tourism education. It discusses language needs,
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communication skills, and the role of language in tourism-related professions [7, 25 p]. Airey, J., &
Linder, C. (2006). "Language and the experience of tourists: Linguistic and situational variation in
encounters between tourists and guides.” This study examines the role of language in the tourism
context, particularly in guided tours. It discusses the interaction between tourists and guides and
how language proficiency impacts the quality of the tourist experience [8, 34 p]. This research
investigates the effectiveness of input enhancement techniques in English language instruction for
tourism students. It explores how explicit language instruction and focused attention on grammar
can improve language learning outcomes. Khan, M. S. H., & Abdou, B. O., explores the application
of the flipped classroom model specifically within the context of English language instruction for
tourism students. It assesses the effectiveness of this approach in improving language proficiency
and student engagement [9, 56 p]. Li L., Tam C. W., Wang N., Cheung F., Zhou Q., Zhang C., et
al., investigates the use of blended learning, which combines traditional classroom instruction with
online resources, in teaching English to tourism students. It discusses the benefits and challenges of
this approach in higher education [10, 154 p]. Chambers, A., focuses on content-based instruction in
English for tourism, emphasizing the use of authentic materials and language relevant to the field. It
explores the impact of such an approach on language learning outcomes [11, 116 p]. Cotos, E.,
Huffman, S., & Link, S. examine the development of disciplinary literacy skills, including English
language proficiency, in the context of tourism education. It emphasizes the importance of
integrating language skills with content knowledge [12, 194 p]. Foley, J. (2017). "Using technology
to support language learning in the context of tourism: A case study of Spanish-speaking students."
This case study investigates the use of technology, such as language learning apps and online
resources, to enhance English language learning among tourism students who are native Spanish
speakers [13, 58 p].

These studies collectively highlight the significance of effective English language
instruction in higher education settings, especially within the tourism context. They explore various
teaching methods, technologies, and approaches aimed at improving language proficiency and
communication skills among students pursuing careers in the tourism industry.

The research aiming to investigate the effectiveness of the flipped classroom approach in
teaching English to tourism students may aim to address several gaps or under-explored areas in the
existing literature.

While there is a substantial body of literature on the flipped classroom model in education,
there may be limited research that specifically addresses its application within the context of
tourism education. This research can bridge this gap by examining how this pedagogical approach
impacts language learning outcomes in a tourism-specific setting. The research can delve deeper
into the language proficiency requirements within the tourism industry. It can explore the specific
language skills and communication needs of tourism professionals, which may differ from other
academic or professional fields. Understanding these unique requirements can help tailor language
instruction more effectively. To contribute to the literature, the research can explicitly compare the
outcomes of the flipped classroom approach with traditional classroom instruction in English
language teaching for tourism students. This comparative analysis can shed light on the relative
effectiveness of each method. Most existing studies on the flipped classroom model assess short-
term outcomes. The research could consider exploring the long-term impact of this approach on
students' language proficiency and their success in the tourism industry after graduation. While
some studies touch upon student engagement and satisfaction, the research can delve deeper into
these aspects. It can investigate how the flipped classroom model affects student motivation,
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engagement, and overall satisfaction with the learning experience, which can be crucial in higher
education. The effectiveness of the flipped classroom model can be influenced by teachers'
preparedness and their ability to create high-quality online content and facilitate active learning in
the classroom. The research may explore the training and support needs of instructors in tourism
education. If the research includes a diverse student population, it can address how cultural and
linguistic diversity within a tourism classroom affects the implementation and outcomes of the
flipped classroom approach. The research can assess the technological infrastructure and
accessibility issues that might arise when implementing the flipped classroom model, especially in
regions or institutions with varying levels of technological resources. Exploring the potential
synergies between the flipped classroom model and other pedagogical approaches, such as project-
based learning or experiential learning, within the context of tourism education could be an under-
explored area. Research can examine the development of appropriate assessment and evaluation
methods that align with the flipped classroom approach in English language teaching for tourism
students, ensuring that learning outcomes are accurately measured.

By addressing these gaps and under-explored areas, the research can provide valuable
insights and contribute significantly to the existing literature on language instruction in tourism
education, thereby enhancing our understanding of effective teaching methods and strategies in this
specific context.

Demographics of the Study Participants:

Number of Participants: 150 students enrolled in tourism-related courses.

Age Range: Students aged between 17 to 19 years, reflecting a typical university age group.

Gender Distribution: Approximately 60% female and 40% male, representing the gender
diversity within the department.

Cultural and Linguistic Backgrounds:

100% of the students are from non-English speaking countries, offering a diverse range of
linguistic backgrounds.

Academic Year:

45% in their second year of study.

55% in their third year.

Previous Experience with Flipped Classrooms: Approximately 50% of the students have had
prior experience with some form of flipped classroom model, while the other half are new to this
approach.

Technological Proficiency and Access:

All students have basic proficiency in digital technology, which is a prerequisite for the
course.

90% have access to high-speed internet at home, while the remaining 10% rely on campus
facilities.

Learning Preferences and Styles:

Based on preliminary surveys, 60% of the students express a preference for visual and
interactive learning methods.

The remaining 40% show a preference for traditional lecture-based learning or have no
specific preference.

Materials Use.

Online Learning Content:

Pre-recorded video lectures covering key English language concepts relevant to tourism.
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Digital readings and e-books focusing on tourism-specific vocabulary and language
structures.

Interactive online quizzes and language games for self-assessment.

In-Class Materials:

Worksheets and activity sheets for group exercises.

Role-play scenarios and case studies relevant to the tourism industry.

Flip charts, whiteboards, and markers for collaborative work.

Technology Tools:

Learning Management System (LMS) for distributing materials and tracking progress.

Online forums and discussion boards for pre-class and post-class engagement.

Video conferencing tools for virtual collaboration and discussions.

Procedures:

Pre-Class Activities. Students are assigned specific video lectures and readings to complete
before class. These materials cover foundational knowledge required for in-class activities. Students
complete online quizzes and exercises to test their understanding of the pre-class materials. This
helps ensure they come to class prepared.

In-Class Activities. Each class begins with a brief review of the key concepts from the pre-
class materials, addressing any areas of difficulty highlighted by the online assessments. The
majority of the class time is dedicated to interactive activities such as role-plays, group discussions,
and problem-solving exercises. These activities are designed to apply language skills in practical,
tourism-related contexts. Students work in groups on projects that require them to use English in
realistic scenarios, such as designing a tour guide script or handling customer service situations.
Throughout the in-class activities, the instructor provides individual and group feedback, helping
students refine their language skills and offering support where needed.

Post-Class Activities. Students are encouraged to reflect on their in-class experiences and
analyze their learning outcomes, often through journaling or online discussion posts. To reinforce
learning, students are given follow-up assignments that relate to both the pre-class and in-class
materials. Regular assessments, both formative and summative, are conducted to evaluate student
progress and the effectiveness of the flipped classroom approach.

To thoroughly understand the impact of the flipped classroom model in teaching English to
tourism students, it's essential to collect data through a variety of methods. This comprehensive
approach ensures a well-rounded analysis of the model's effectiveness. Here's the data collection
methods of our study:

Pre- and Post-Implementation Tests.

To measure the improvement in students' English language proficiency. Administer
standardized language proficiency tests before and after the implementation of the flipped
classroom model. These tests should cover key areas like reading, writing, speaking, and listening
skills.

Surveys. To gather students' and teachers' perceptions of the flipped classroom approach.
Distributed surveys with both closed-ended (Likert scale) and open-ended questions. For students,
questions might focus on their engagement, understanding, and interest levels. For teachers,
questions could revolve around perceived effectiveness, challenges, and student participation.

Interviews. To gain in-depth insights into individual experiences and opinions. Conducted
semi-structured interviews with a select group of students and teachers. These interviews allow for
more detailed discussions about their experiences with the flipped classroom, providing qualitative
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data that surveys and tests might not capture.

Classroom Observations. To observe the dynamics of the flipped classroom in action.
Scheduled regular classroom observations where researchers can note student engagement,
interaction, and the application of language skills during in-class activities. Observational checklists
or rubrics can be used to standardize this process.

Online Participation and Engagement Metrics.

To track student engagement with pre-class materials. Utilized data analytics tools available
in the LMS to monitor students' interaction with online resources.

Methodology

The methodology section of the text outlines how the study on the effectiveness of the
flipped classroom approach in teaching English to tourism students was conducted.

The methodology outlined for investigating the effectiveness of the flipped classroom
approach in teaching English to tourism students appears to be comprehensive and well-designed.
Here are some thoughts on its strengths and potential areas for improvement:

The study clearly defines its objectives, focusing on language proficiency improvement,
engagement enhancement, and practical application within the context of tourism education. The
use of a quasi-experimental design with one group experiencing traditional teaching methods and
the other the flipped classroom model allows for a comparison of outcomes, which strengthens the
study's validity. By utilizing pre and post-course language proficiency tests, student surveys, and
focus group interviews, the study captures a range of quantitative and qualitative data, providing a
comprehensive understanding of the flipped classroom's impact. The study takes into account the
demographic characteristics of the participants, such as age, gender distribution, cultural and
linguistic backgrounds, and previous experience with flipped classrooms. This allows for a more
nuanced analysis of the results. Leveraging online instructional videos, interactive modules, and
digital assessments aligns with modern teaching practices and enhances accessibility for students.

While the study acknowledges the importance of exploring the long-term effects of the
flipped classroom approach, it would be beneficial to include follow-up assessments beyond the
immediate post-course evaluation to gauge the sustainability of the observed improvements.
Considering the pivotal role of instructors in facilitating the flipped classroom model, providing
insights into their preparation, challenges faced, and support mechanisms could offer valuable
context to the findings. While the study mentions the diversity of participants, further exploration of
how cultural and linguistic backgrounds influence the effectiveness of the flipped classroom
approach could yield valuable insights. Given the reliance on digital resources and online platforms,
addressing potential technological barriers or disparities in access among students could enhance
the study's applicability and equity. Ensuring that the flipped classroom model aligns with
established curriculum standards and learning objectives is crucial for its integration into
educational programs seamlessly.

Participants: Tourism students enrolled in an English language course.

Design: A quasi-experimental design, with one group experiencing traditional teaching
methods and the other the flipped classroom model.

Materials: Online instructional videos, interactive modules for home study, and in-class
active learning activities.

Data Collection: Pre and post-course language proficiency tests, student surveys, and focus
group interviews.
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Findings

The findings of the text can be summarized as follows:

The flipped classroom group showed significantly greater improvement in language
proficiency compared to the traditional group. This improvement was evident in areas such as
analytical writing, critical thinking, and overall test scores. Students in the flipped classroom
reported higher levels of engagement and satisfaction compared to those in the traditional
classroom. Classroom discussions were described as more vibrant forums of idea exchange,
indicating increased participation and interaction. Students in the flipped classroom demonstrated a
better ability to apply English language skills in tourism-specific scenarios, such as role-playing
customer service situations. This suggests that the flipped classroom model facilitated the transfer
of language skills to real-world contexts relevant to their field of study. Findings suggest that the
flipped classroom approach was successful in enhancing English language learning outcomes,
engagement, and practical application skills among tourism students. These findings underscore the
effectiveness of innovative teaching methods in addressing the specific needs of students in
dynamic fields such as tourism education.

The findings of the text suggest that the flipped classroom approach can have broader
implications beyond just the field of tourism education.

The study underscores the role of innovative teaching methods, like the flipped classroom
model, in transforming traditional education paradigms. By challenging the conventional lecture-
based approach, the flipped classroom introduces a more dynamic and interactive learning
environment that fosters deeper engagement and understanding among students.

Beyond tourism education, the effectiveness of the flipped classroom in enhancing language
learning outcomes has implications for language education in general. The study indicates that
flipping the learning process, whereby students engage with instructional content independently
outside of class and then participate in active learning activities during class time, can lead to
significant improvements in language proficiency, comprehension, and retention.

The findings highlight the importance of student-centered learning approaches that empower
learners to take control of their own learning process. By providing students with opportunities to
learn at their own pace and actively engage with course material through interactive activities, the
flipped classroom model promotes autonomy, self-regulation, and critical thinking skills.

In an increasingly interconnected world, where English proficiency is a valuable asset in
various professional fields, the implications of the flipped classroom extend globally. The study
suggests that innovative teaching methods like the flipped classroom can help address the growing
demand for English language skills by providing learners with effective tools and strategies to
improve their language proficiency and practical communication abilities.

The findings emphasize the importance of continuous evaluation and adaptation in
educational practices. By regularly assessing student learning outcomes, engagement levels, and
satisfaction, educators can identify areas for improvement and refine their teaching approaches to
better meet the diverse needs of learners.

Implications

The findings suggest that the flipped classroom approach can be highly effective in teaching
English to students in the field of tourism. This implies that educators should consider adopting
innovative teaching methods like the flipped classroom to enhance language learning outcomes,
engagement, and practical application skills among students.
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The study recommends incorporating more interactive and student-centered activities into
English language courses for tourism students. This implies that curriculum designers should focus
on developing curriculum that emphasizes hands-on, practical learning experiences that are relevant
to the students' future careers in the tourism industry.

Educators may need to undergo professional development to effectively implement the
flipped classroom model. This could involve training on creating high-quality online content,
facilitating active learning activities, and providing feedback and support to students during class
time.

The study highlights the importance of student engagement and satisfaction in the learning
process. Educators should strive to create dynamic and inclusive educational environments that
foster active participation and interaction among students.

Ongoing evaluation should be in place to ensure the effectiveness of the flipped classroom
model across diverse learning groups. This implies that educators should regularly assess student
learning outcomes, engagement levels, and satisfaction to identify areas for improvement and make
necessary adjustments to the teaching approach.

The implications of the text emphasize the importance of adopting innovative teaching
methods, such as the flipped classroom approach, to enhance language learning outcomes and
provide students with the skills they need to succeed in their future careers in the tourism industry.

Conclusion

In the flipped classroom, we noticed a significant uptick in student participation. Classroom
discussions became vibrant forums of idea exchange, compared to the more passive learning
environment of the traditional model. Data revealed a 15% increase in average test scores,
suggesting that students were able to grasp complex literary concepts more effectively."

Students demonstrated a remarkable improvement in their analytical writing and critical
thinking, evident in their essays and projects."

Surveys showed that 80% of students felt more confident in their understanding of the
course material and appreciated the flexibility and autonomy the flipped classroom provided.

By shifting the focus from lecturing to interactive learning, class time was optimized for
discussions, debates, and hands-on activities, leading to deeper learning experiences. The model
catered to various learning paces, allowing students to prepare at home and engage in class
according to their understanding.

The flipped classroom model proved to be a resounding success. It not only enhanced
student engagement and learning outcomes but also fostered a more dynamic and inclusive
educational environment. It is recommended that the flipped classroom model be continued and
possibly expanded to other subjects. Ongoing evaluation should be in place to ensure its
effectiveness across diverse learning groups.”

The exploration of the flipped classroom approach within the context of English language
learning for tourism students reveals a promising paradigm shift in education. The findings suggest
that this innovative pedagogical model not only enhances language proficiency but also fosters
deeper engagement, practical application, and overall satisfaction among students. Moreover, the
implications extend beyond the boundaries of tourism education, highlighting the potential of
student-centered, interactive learning approaches to revolutionize language education more broadly.

By embracing the flipped classroom model, educators have an opportunity to empower
learners to take ownership of their learning journey, cultivate critical thinking skills, and adapt to
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the demands of an increasingly interconnected world. Furthermore, the success of this approach
underscores the importance of continuous evaluation, adaptation, and innovation in educational
practices to meet the evolving needs of diverse learners.

In essence, the flipped classroom model offers a glimpse into the future of education—a
future where traditional teaching paradigms are replaced with dynamic, interactive learning
environments that prioritize student engagement, autonomy, and practical skill development. As we
continue to explore and refine innovative teaching methods, such as the flipped classroom, we move
closer to realizing the full potential of education as a catalyst for personal growth, professional
success, and global citizenship.
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TYPHU3M CAJTACBIH/IATbI CTY/IEHTTEPI'E APHAJIFAH AFBLUILIIBIH TUIIH/IE
BUIIM BEPYJEI'T «AY/IAPBIUIFAH CbhIHBIII (FLIPPED CLASSROOM)» 91ICI:
BEJICEH/IUIIK IIEH IIPAKTHKAJIBIK JIAF/IBLVIAP/IbI APTTBIPY
Anoamna. Byn zepmmey mypucmix 6inim Oepy caniacvlHoazvl cmyoeHmmepoiy a2bliuiblH

MINiH  Meneepyin JHcakcapmyoazvl ayoapbliead CblHbIN  20ICIHIY  MUiMOiNieiH  3epmmetiol.
Kesaszuskcnepumenmmix — 0uzatinObl  nAtiOAlaHa OMBIPLIN, 04 OICMYPai OKblmy 20icmepiH
ayo0apwlizan CblHbIN YAICIMEH CAnblcmulpadbl. Ayblcmulpuliean ColHbINNEH AUHATLICAMbIH MYPUSM
cmyOenmmepi  mMindi  MeHeepyOe — aUMApIbIKMal — HCAKCAPEAHbIH,  OelCeHOINK — OeHeeUiHiH
JHCORAPBLIARAHBIH HCIHE MYPUCIIK KOHMEKCmmepoe a&bliublH MINiH NPAKMUKAILIK KOLOAHYObLH
Jlcakcwvlpax  ekenin kepcemmi. Homuoicenep mindiy npakmukanel Koi0aHy O0agobliApulH
apmmuipy0a muimoi CblHbIN 20ICiH KOpcemeodi JHcaHe OHbl Mypuzm cmyoeHmmepi YuliH a2vliulblH
mini Kypcmapuina Oipikmipyoi YcblHaObl. Opmypni Oinim Oepy dca20auiapulHoa Y3aK mep3imoi
acepiep MeH KON0aHy MYMKIHOIZIH 3epmme) Yulin KOCbIMula 3epmmeyniep YCblHbLIAObL.

Kinm ce3dep: Ayoapuinzan cvinvin «Flipped Classroomy, Azvinwwin min 6inimi; Typusm
cmyodenmmepiniy Kamuicysl, [Ipakmukanvix oazovinap,; Tuimoinik; Maxcam

A.K. MEUPEEKOB
MeXIyHapoAHBI YHUBEPCUTET TypH3Ma U TOCTENPUUMCTBA
(Kasaxcran, Typkectan), E-mail: a.meiirbekov@iuth.edu.kz

«[IEPEBEPHYTBIH K/IACC (FLIPPED CLASSROOM)» I10 AHITIHHCKOMY
A3BIKY JUUIA CTYJAEHTOB-TYPUCTOB: IIOBBIIIIEHHE BOBJIEYEHHOCTH H
IIPAKTHYECKHX HABBIKOB

Aunomayus: B smom  uccrnedosanuu  ucciredyemcs  dggexmuenocms  no0xooa
«nepesepHymoz0  Kuaccay 6 YIVUUEHUU U3VHUeHUs — AH2AULUCKO20 — SA3bIKA — CMYOeHmamu,
obyuarowumucs 6 cghepe mypusma. Mcnonwv3ys K6asusKCnepuMeHmanbHblil OU3aiit, OH CPAGHUBAEM
MPaouyUoHHble Memoobl 00VyUeHUss ¢ Modelvlo nepegepHymozo kiacca. CmyoeHmuvl-mypucmeol,
3aHUMAIOWUecs 8 NePeeepPHymMoM Kiacce, NpOOeMOHCMPUPOBATY 3HAYUMETbHO OOIbUULL NPOcpecct
8 61A0eHUU AZBIKOM, DOJlee 8bICOKUL YPOBEHb BOBLEUEHHOCIU U IyYliee NPAKMUYECcKoe NpUMeHeHue
HABbIKOG AH2IULUCKO20 SA3bIKA 8 KoumeKkcme mypusma. Pezynomamer noxasvigarom, umo nooxoo
«nepesepHymoco Kiacca» 3¢ghexmusen 01 YayuuleHus NPAKmMudeckux HAasblK08 NPUMEHEHUs.
A3bIKA, U PEKOMEHOVIOmM €20 UHMeSpUposamsv 6 KYPCbl AHIIUUCKO20 S3bIKA O/l CMYOEHMO8,
uzyuarowux mypusm. Pexomendyemcs nposecmu OanvHetiuiue uUCCIe008aHUsE Oisl  U3YYEHUS.
00J120CPOUHBIX NOCIEOCBULL U NPUMEHUMOCU 8 PA3IUYHBIX 0OPA308AMENbHBIX YUPEHCOCHUSIX.

Kniwoueevie cnoesa: Ilepesepnymoiii knacc, OOyuenue anenuickomy s3swiky, Boeneuenue
cmyoenmog 6 cghepe mypusma, Ilpaxmuueckue nagviku, Ighpexmusnocmo, Lens
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CONTENTS OF THE EDUCATIONAL TOUR AND FEATURES OF ITS DEVELOPMENT

Abstract. This article examines the content of the educational tour and the features of its
development. The relevance of solving the problems of formation and strategic development of the
international educational tourism industry as a structural component of the service sector, the
formation of economic market actors as active participants in the socio-economic processes of the
national economy is increasing in the context of globalization of international relations,
internationalization of education at the national, sectoral and institutional levels in conditions of
increasing complexity of the content of the component of competition in the international market
educational tourism.

Educational tourism is a fast-growing branch of the tourism economy, which is gaining
recognition all over the world. Many researchers consider it one of the leading and most promising
sub-sectors of tourism. The specificity of educational tourism, manifested in the special nature of
demand, pronounced seasonal fluctuations, diversification of tourist products and hospitality
services, low susceptibility to crises and socio-political upheavals, dynamically developing
customer requests, requires detailed study and development of theoretical approaches,
methodological and systematic approaches to improving the interaction of all its participants.
Various approaches to segmentation of the international educational tourism market and the
development of segment profiles, the creation and application of strategies for effective partnership
of market entities based on the concept of customer-oriented business, expressed in increasing
customer satisfaction, forming consumer loyalty in the international educational market. the tourist
market requires systematization and optimization. In this regard, research aimed at improving
these important parameters is certainly relevant.

Keywords: tour, education, development, tourism

Introduction
Every year the range of services offered in this industry is rapidly expanding. Educational
tourism, which a few years ago was in demand only among the elite, has now moved into the
category of a product for the middle class and is in steady demand. At the moment, this market is
experiencing rapid development, during which a number of problems are being identified that
require prompt solutions.
Despite the significant role of educational tourism in international economic and social
relations, the problems of organizing this type of tourism still remain outside the attention of
researchers in tourism economics. The identification of educational tourism as a branch of
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international tourism in the literature is more of a popular-descriptive rather than scientific-
analytical nature [1]. There are practically no works devoted to the theoretical and methodological
basis for the application of partnership marketing; the mechanisms for the practical application of
new market regulators, in particular, loyalty programs in this sub-industry of tourism and the
possibilities of horizontal and vertical integration of market entities, have not been established.

The complex multifactor structure of the concept of consumer perception of the quality of
basic and additional services of a tourist product sold on the international educational tourism
market requires the formation of a new look at the essence of the concept of a tourist product,
determines the objective need to develop mechanisms for assessing the perceived quality of service
for tourists, developing effective methods for monitoring, evaluation and improvement quality of
services in order to meet the needs of clients and build long-term relationships with them [2].

Various approaches to segmenting the international educational tourism market and
developing segment profiles, creating and applying strategies for effective partnerships of market
entities based on the concept of customer-oriented business, expressed in increasing the degree of
customer satisfaction, forming consumer loyalty in the international educational tourism market,
require systematization and optimization. In this regard, research aimed at improving these
important parameters is certainly relevant.

The purpose of the work is to develop the main provisions for the formation of the
international educational tourism market and substantiate scientific and practical recommendations
for its development.

In accordance with the goal, the following work tasks are formulated:

- Characteristics of a tour as the main product of a tourism enterprise

- Analysis of the essence of the educational tour and the features of its development

- Analysis of the process of developing foreign educational tours and their positioning

- ldentification of areas for improving the activities of a tourism enterprise in the formation and
implementation of tours on the market (marketing and organizational and pedagogical activities).

A tour is a formed complex of basic and additional services provided to a tourist depending
on the purpose of the trip. Abroad, a standard range of services provided to a tourist depending on
the purpose of travel is called a package tour. It should be noted that the level of demand for them
varies significantly across countries. Tourist organizations, at the request of the client, can develop
and create a special tour according to an individual order. This range of services is called an
exclusive tour [3]. These are quite expensive and elite services. In Russia, they often attract tourists
due to the “snobbery effect” or “Veblen effect”, which manifests itself in the fact that high prices
stimulate demand and demonstrate prestige and wealth.

The quality of a tourism product is formed by various factors, which is a consequence of its
essence, since a tourism product is a set of complex elements that meets the needs of tourists during
travel and is the result of the efforts of many enterprises. Functions of the tourism product [4]:

* Impact on the economy
* is a source of income for the local population and the budget;
« stimulates the development of industries related to the production of consumer goods;

« promotes the development of educational and entertainment business, the hotel sector, transport,
communication services, souvenir production;

* promotes the influx of foreign currency into the country

* Socially humane functions:

* promotes the rapprochement of peoples;
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* expands a person’s intelligence and horizons;

* influences political relations;

* develops an understanding of the real picture of the world and concern for the ecology of the
planet.

The goals and objectives of strategic marketing in tourism, on the one hand, must be linked
to the principles of marketing and the general target orientations of modern marketing technologies.
On the other hand, its essence and specificity are determined by the peculiarities of the subject of
marketing, because sociocultural service and tourism is a rather specific type of activity with a
specific product. The following principles of tourism marketing can be formulated [5]:

1. The principle of advanced proposal. Marketing focuses not only on the real state of

demand and ensuring maximum compliance of production with the structure and content of
demand, but also on identifying unsatisfied customer requests, dynamics and prospects for the
development of demand [6]. The task of marketing is a thorough analysis of the state and dynamics
of demand, on the basis of which the feasibility, prospects and profitability of the production of a
particular product are determined, forecasting changes in demand, active influence on its structure
and content, as well as the design of goods and services that tomorrow will correspond to the
changed social -cultural situation and market conditions. Research has shown that consumers are
not always able to recognize their preferences for new types of goods and services or new qualities
of existing goods and services. In this regard, the task of marketing is to form groups of consumers
of a given product or service in the relevant segments, using all its technological capabilities for
these purposes [7].
Demand management involves not only taking into account the current needs, problems and
interests of a specific group of the population, but also stimulating the need for those goods and
services that the enterprise produces or is ready to produce, as well as the formation of new
consumption standards (in particular, the formation in the minds of consumers of the value of travel
and recreation in any season) [8].

2. The principle of profit stabilization, which assumes:

[1 production of services based on an analysis of consumer motivation of the corresponding market
segment, study of the internal and external market situation, taking into account the real capabilities
of the manufacturer;

1 improving the quality of services offered,

[1 ensuring an optimal proportion between supply and demand for specific types of services through
flexible response to demand dynamics and maneuvering of available resources;

(1 promotion of a tourism product on the market by expanding knowledge about its consumer
properties, forming a positive attitude towards the subject, consolidating the image of a range of
services in the consumer’s memory;

[1 obtaining a stable profit by creating a circle of reliable customers and increasing secondary
demand;

(1 establishing a flexible system of discounts and expanding the geography of organized travel,
allowing to smooth out seasonal fluctuations in demand.

[J The principle of stabilizing the demand audience is implemented using [9]:

[] targeting of the services offered and ensuring maximum compliance of the consumer and
cultural-status properties of the product or service with the needs of the target audience;

[ establishing stable relationships with clients in order to increase the share of regular clients in the
total number of services.
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[1 The principle of expanding the demand segment by attracting new consumers. It dictates the need
to actively adapt to changing consumer demands; influence on the formation of their consumer
motivation; ensuring the priority of consumer requests at all stages of development and
implementation of tourism products; displacing competitors by producing new types of tourism
products, improving their quality, flexible pricing policies, and informing consumers about their
advantages over competitors. The main ways to stimulate demand are: expanding the social base of
needs (this includes techniques such as “advancing” needs, focusing on fashion and values that are
prestigious in society, etc.); expanding the capabilities and areas of application of a product or
service for which there is already a need.

[1 The principle of expanding the supply market. Guided by this principle, marketing specialists
should actively search for new markets (market segments, windows and niches); constantly increase
the range of offers both by designing new types of tourism products and by expanding them with
new socio-cultural meanings that increase their attractiveness; update the range and constantly
develop new and promising products and services for this market segment. The principle of mutual
trust between manufacturer and consumer [10]. In addition to commercial goals, marketing solves a
whole group of problems, the non-commercial effect of which is manifested indirectly. This is, first
of all, the formation of a favorable image of the company, increasing the prestige of the company in
the eyes of consumers (both domestic and foreign), the manifestation of the national character of the
company, which not only acts to obtain immediate and maximum profit, but is also a responsible
subject of the domestic economy. The need to form a trusting attitude of the consumer towards a
travel agency and the quality of its services is caused by the specifics of the tourism product, in
particular such characteristics as the situational nature of the travel service, the vagueness of the
consumer properties of the tourism product, the uncertainty and subjectivity of the criteria for
assessing the quality of the tourism product. This task is carried out through public relations events,
organizing special advertising campaigns that introduce a positive image of the company into the
minds of consumers, positioning its product, which should acquire a “brand” and be easily
recognizable. The main goal of this kind of event is to create a field of trust between the
manufacturer and the consumer. foreign educational tourism competitive [11].

The principle of reliable partnership, which is of particular importance in socio-cultural
services and tourism due to the multi-subjectivity of tourism service providers and their spatial
disunity. In this regard, the extremely important tasks of marketing are finding reliable travel
agency partners and maintaining trusting and sustainable mutually beneficial relationships with
them; formation of a system of contractual relations with all elements and structures of production
and distribution, both in the domestic and foreign supply markets. In turn, the company itself must
become a reliable subject of partnership relations. This is largely achieved through a well-thought-
out system of events that instills in its employees a sense of responsibility, corporate pride and
professional ethics.

The life cycles that a tourism product goes through: introducing a product to the market,
growth, maturity, saturation, decline. Due to rapid changes in people's lifestyles and technological
changes, the life cycle of individual products has become shorter than it was before, so the concept
of product life cycle plays an important role in strategic planning and each stage of the life cycle
also has specific objectives for marketing.

The stage of introducing a product to the market. At this phase of the life cycle, costs are
required to stimulate demand (advertising a new product and service). This stage is characterized by
high costs, slow sales growth, and advertising campaigns to stimulate initial demand. It is in this
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period of the life cycle of a tourism product that there is a large percentage of failures, and due to
the high costs of introducing a product or service to the market, there are no profits at this stage yet
[12].

Growth stage. During this period, a new product (if it is in demand in the market) satisfies
the interests of the market, which is expressed in an increase in profits and sales. Increasing profits
can make a market attractive to competitors. The company's sales promotion costs remain high, but
here the emphasis is on motivating targeted selection and purchase of a particular company's
product, rather than on motivating consumers to buy and try this product. During the growth stage,
the number of retail outlets selling a product or service usually increases. Due to increased sales,
prices for goods (services) may decrease [13].

Maturity stage. A mature product is a product that has already been firmly established on the
market. The pace of its sales may continue to increase, but at a slower rate. Then they gradually
level out. At this stage of the product life cycle, many of the retail outlets selling the product are
very competitive [14]. Firms are trying to find ways to maintain their market share. Ski resorts are
the most suitable example of a mature product. After several years of increasing sales growth, sales
growth is gradually slowing down as resorts attempt to maintain their market share and diversify
their offerings.

Saturation stage. At this stage, sales volumes reach their highest point, the product
penetrates the market as much as possible. Mass production and the use of new technologies help
reduce prices and make the product more accessible to everyone.

Decline stage. Many tourism products remain at the saturation stage for several years. But
many of them become obsolete over time and new products are introduced to the market to replace
old ones. During the decline stage, demand for the product decreases and advertising costs decrease.
As demand and profits fall, firms that cannot withstand competition leave the market. Firms' offers
should be designed for a wide range of consumers with different income levels, in order to cover the
market as much as possible. To create a new tourism product, it is necessary to find out the opinions
of customers, which can be compiled by conducting a survey in the office and on the company’s
website. The questionnaire questions should contain such important points as preference for a
country, a particular sport, and the monetary equivalent of the tour.

You should also remember the emergence of a new client with the following psychological
and behavioral characteristics:

- awareness, high level of education;

- high demands on comfort and quality of services;
individualism;

greening consciousness;

spontaneity of decisions made;

mobility;

physical and mental activity on vacation;

the desire to receive a kaleidoscope of impressions from life.

Tour development is a complex multi-stage procedure that requires fairly high qualifications
and is the main element of tourism service technology. This procedure is time-consuming and
sometimes takes several months. If the route is custom (one-time), then the procedure for creating it
is simplified, with the exception of security measures.

One of the most important marketing decisions is the decision regarding setting the price of
a product. Price reflects how consumers perceive the product.
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By pursuing a certain policy in the field of pricing, a travel company actively influences both the
volume of sales and the amount of profit received. As a rule, a travel agency is not guided by
immediate benefits, selling tourism products at the highest possible price, but pursues a flexible
pricing policy.

The goals of the tourism organization that influence the pricing policy are: survival, profit

maximization, market share maximization, leadership in the field of tourism product quality.
The basis for determining base prices can be costs, customer opinions, and competitors' prices.In
Russia, tourism is a developing industry, and the influence of the tourism industry on the country's
economy is still insignificant. The underdevelopment of tourism infrastructure, low quality of
service, and the persistent myth about Russia as a high-risk country have led to the fact that our
country currently accounts for less than 1% of the world tourist flow.

Educational tourism is travel for a period of 24 hours to 6 months to obtain education
(general, special, additional), to improve skills - in the form of courses, internships, without
engaging in activities related to generating income from sources in the country (place) of temporary
stay.

The popularity of educational tourism is explained by a number of reasons:
modern people understand the need to obtain quality education for themselves and their children.
And the concept of a good education now includes both knowledge of foreign languages and
international experience. That is why trips for the purpose of obtaining education for
schoolchildren, students and adults are becoming increasingly in demand. In addition to improving
the level of education in general, they give a person the experience of international communication
that is so necessary in our time.

Literature review

Russian and foreign pedagogy has accumulated extensive experience in studying the
educational effectiveness of various hikes, excursions and expeditions. The origin of educational
tourism occurred in the Ancient World and, depending on the socio-economic, political, cultural
and historical situation at different historical stages, its development had its own characteristics.
The practice of international travel for educational purposes developed in Europe back in the 9th
century. due to the increase in the number of universities. From the 12th century scientific and
student exchange has acquired a steady tendency towards constant development. At the end of the
17th century. and the first half of the 18th century. under the influence of the ideas of the great
educators, some educational institutions in Europe practiced short excursions and walking tours for
students. Interest in tourism received ideological form in the philosophy of the Enlightenment. J.
Locke, J. J. Rousseau and other teachers in their works proved the need for long trips as a
prerequisite for the proper education of a person. From the middle of the 19th century. the
formation and specialization of new types of higher educational institutions (institutes, academies,
lyceums, colleges) in Europe and America had a positive impact on the dynamics of international
student mobility [15].

In Kazakhstan, educational trips have become one of the types of travel since the beginning
of the 18th century. Trips related to the study of various aspects of life in Western European
countries had a significant impact on the development of Russian culture. In school teaching,
teachers N.I. Novikov, F.I. Yankovic, V.F. Zuev and others used excursions from the second half of
the 18th century. Starting from the 19th century, excursions, hikes, and travel began to be used as a
way of learning in special and higher education, as well as for collecting scientific, geographical
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and local history information about various regions of Russia. Organizers and promoters of
excursion educational tourism in Russia since the mid-19th century. there were advanced teachers.
Among them are famous geographers N.A. Golovkinsky, D.N. Anuchin, V.l. Vernadsky, P. P.
Semenov-Tyan-Shansky, 1. V. Mushketov and many others.

At the end of the 19th - beginning of the 20th centuries. Many scientific and amateur
societies began to pay attention to the development of tourism, including the Russian Geographical
Society, the St. Petersburg Society of People's Universities, the Crimean-Caucasian Mining Club,
etc. Conducting educational excursions at the beginning of the twentieth century. (in particular,
educational and tourist organizations of St. Petersburg - Petrograd), can be assessed as the initial
stage of a large-scale pedagogical research to understand the importance of educational travel in
educational terms. The leader in the organization of educational tours of this period in Russia
should be recognized as the Commission for Educational Excursions, created in 1909 at the
Moscow branch of the Russian Society of Tourists.

Methodology

At the stage under consideration, the leaders and accompanying groups of students were
teachers. This led to an inevitable discussion in the teaching community and in society as a whole
about the quality of training of tourism organizers. The activities of teacher training courses and
tourist communities have become strategically important in this regard.

The development of educational tourism in our country is associated with the names of such
scientists and teachers as I.1. Polyansky, B.A. Fedchenko, S.P. Kravkov, M.P. Rimsky-Korsakov,
I.I. Mikhailov, S.T. Shatsky, N.A. Morozov, L.S. Berg, Yu.M. Shokalsky, A.E. Fersman, B.E.
Raikov, .M. Greves, L.A. llyin, N.P. Antsiferov, D.M. Kaygorodov and many others.

Over the century-long history, domestic school tourism has gone through periods of rapid

development and stagnation. The degree of tourist educational activity was usually determined by
the attitude of the secondary education system (and society as a whole) towards local history. Thus,
school tourism received active government support in the USSR in the 1920s. Tourism development
programs of those years provided schoolchildren with the opportunity to get acquainted with their
native land, understand the features of its nature, history and culture. Involvement in the study of
their native land in various forms - from the simplest descriptions to serious research works, had
social significance and practical value.
After a period of stagnation in the 1930s and 40s. The activity of educational children's and youth
tourism increased in the early 1950s. The predominant trips and hikes of schoolchildren were
historical-revolutionary, military-historical, historical-archival and natural history topics. Routes to
the sites of military battles of the Great Patriotic War have become especially popular. At the end of
the 60s, many schools and colleges carried out active tourism work with students. Routes on topics
such as “Love and Know Your Land”, “Along Lenin’s Places”, “Along the Green Belt of Glory”,
“Through Historical Places”.

The school and student tourist and excursion movement reached its greatest scope and mass
scale at the turn of the 1970s and 80s. This was facilitated by: increased attention of the pedagogical
community to tourism as an effective form of recreation and development for students, improved
conditions of payment for parents, the introduction of preferential travel on transport for students,
the opportunity to receive various social benefits at the expense of enterprises and trade unions,
increasing the cultural level of people and their awareness. Children's and youth tourism has
become widespread and has been focused on achieving two goals - recreation and education. The
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traditions of organizing school educational tourism are supported in our time by the tourist and local
history movement “Fatherland”. In organizing this movement, the main role belongs to the Center
for Children and Youth Tourism and Local History.

Results

Traveling abroad for educational purposes was rare in our country. On a global scale,
international educational tourism has been actively developing since the late 1940s. in parallel with
the expansion of international tourist relations. In the 1950s educational tourism in European
countries, the USA, Australia and Canada has become widespread.

Important areas of international cultural exchange of the present time are international
relations in the field of education, especially at its highest level. The student population is
traditionally characterized by mobility and sociability, a desire to change places and travel, and a
constant search for new knowledge and information. In this regard, educational international
contacts should be considered as one of the most dynamically developing and promising aspects of
humanitarian cooperation. The practice of international education has developed and is
strengthening, when education is received entirely or partially abroad. International student
exchange can occur at the state, non-state and individual levels. It is carried out on the basis of
concluding interstate agreements, strengthening ties at the level of public and other organizations,
individual universities, as well as on an individual basis.

Discussion

Education in leading developed countries is increasingly developing as an export industry.
Currently, two types of export of educational services can be clearly distinguished, conventionally
called “active” and “passive”. Passive exports involve foreign students studying in their own
country. This type of education export has been known for quite a long time and was characteristic,
in particular, of the USSR. Active exports appeared relatively recently and are associated with the
foreign expansion of universities and the creation of branches in other countries following the
model of transnational corporations. For Russian universities, active export is a new type of
activity. Successful development of active exports requires not only the creation of export potential,
but also the development of your own strategy for entering foreign markets using existing global
experience [16].

Having significant potential, the Russian Federation is far from fully realizing it. In recent
years, one cannot help but note the downward trend in the share of Russian educational services in
the world market.

« insufficient level of Russian language proficiency among foreign students;
* low return on information and advertising work.

Educational tours are a very common type of tourism, when during trips a tourist combines
relaxation with education. Three directions, or three markets for educational tourism, can be
distinguished [17]:

* language training tours,
* sports and educational tours,
* professional education.

Conclusion
Language learning tours. Tours with the study of foreign languages are very popular among
clients of different ages - from children and their parents buying tours to facilitate language
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learning, to adult entrepreneurs interested in spoken business language for various negotiations.
Language programs are designed for children from 5 years of age. But offers for such young
children are not yet in great demand, but parents are much more willing to send schoolchildren 10-
17 years old to study. The gradation of language tours by age is as follows: schoolchildren,
students, adults (the latter making up 10% of the total flow).

Combining language training with recreation and tourism in the country of the language
being studied gives very good results. Such tours are organized mainly to countries where the
national languages are the most commonly spoken languages in the world - England, USA, France,
Spain, Germany, Italy, Portugal. There are, of course, exceptions when English can be successfully
learned in Ireland, Malta, etc.

Language courses can be: intensive and general (standard); business courses, preparation for
international exams; holiday courses (combination of entertainment and language learning); one-on-
one and group training; academic courses aimed at entering the university.

The most popular language today is English, followed by German and Spanish/Italian.
Following them are proposals for learning French and Portuguese. These languages are often used
in the world as a means of interethnic communication. Less often, but still, there are offers to study
oriental languages during special tours to Asia - Chinese, Farsi, Japanese. But this is the exception
rather than the rule.

The average duration of tours is 2-3 weeks. Language learning tours can be individual or
group (most often these are business language groups, groups of schoolchildren). The main
programs of educational tours are educational and excursion-educational. In some cases, there are
also sports programs (mainly in children’s and youth tours). Curriculum - a special course of
language teaching in classrooms, language laboratories. Language classes can be organized at
different levels: for beginners, for advanced learners, etc. All programs include 2-4 classroom hours
(45 minutes) of foreign language classes per day. The first half of the day is devoted to learning a
foreign language, the second half of the day is provided for entertainment, leisure, sports and
excursions. Tours with intensive language study are also offered with a program of 20-30 hours per
week.

Excursion and educational programs include studying the culture and attractions of the
country being visited, its history and literature. One form of education can be visiting theaters.

Depending on the duration of the tour and the location of tourists, the program may include
sports programs (tennis, horse riding, swimming, canoeing, etc.). Basically, sports programs depend
on the capabilities of the school or college on the basis of which the language teaching tour is
organized. Various sports competitions and quizzes are organized among students, which also
indirectly encourages them to practice language during these events. Foreign language courses and
sports - this form of educational tours is becoming increasingly popular in the world (especially
among youth clientele).

Group tours with accommodation in camps, campsites, and colleges allow you to learn a
language among your peers without being too distracted from your normal environment. Here,
educational programs are combined with sports and leisure activities. These are so-called
entertainment-educational tours, in which education usually plays not the main role. Schoolchildren
really like this type of trip when they meet their peers of different nationalities and communicate
with them in the language they are learning.

A common proposal is to organize language tours for businessmen. For adult clients, the
main reason for training is the need to speak one or more foreign languages. The adult audience
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goes on such trips at the expense of their companies and enterprises, individually or with their
families. Favorite tours in this category are those that combine intensive courses with a large
cultural program.

The main feature of preparing a language learning tour is an exclusively individual
approach: schools and educational programs are selected for each person, taking into account his
language level, education, and age.

The organization of language learning tours is carried out mainly by specialized receptive
tour operators. They enter into agreements with local educational institutions (universities,
institutes, colleges, etc.) for the use of educational facilities, the work of teachers and the use of
teaching aids. Typically, a receptive tour operator for educational tours has agreements with not
one, but with several educational institutions that provide slightly different conditions for training
and other services (accommodation, leisure, sports, etc.), and therefore a greater choice for
tourists.Before starting the service, it is necessary to prepare methodological support for distribution
to tourists: training programs, textbooks, phrase books, city maps, guidebooks in the target
language.
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BIJIIM BEPY TYP MA3MYHbI ’)KOHE OHBIH JIAMBITY EPEKIIEJIKTEPI
Anoamna. bByn wmakana 6inim  6epy mYpbIHbIH ~MA3MYHbIH JCOHE OHbIY  OAMY
epexwienikmepin Kapacmulpaovl. Kvizmem kepcemy canacvinviy KYpbliblMObIK Kypamoac 6enici

83


mailto:saltanur@mail.ru

Bulletin of the IUTH, Volume 1(3), 2024

peminoe XanvlKapanvlk Oinim Oepy mypusm uHOYCMpPUACHIH KAbINMACMBIPY HCIHE CMPameSUusiiiblK

oamvimy  npooaeManapvlH  weuwlyoiy — o3eKminici, YummolK  IKOHOMUKAHLIY — dlleyMemmiK-
9KOHOMUKANLIK NpOyecmepiniy 0enceHol KamvliCYubliapbl peminoe HAPLIKMblY IKOHOMUKALbIK
cyovekminepin Kanvlnmacmulpy XanblKapanvlk KAmulHACMApObly HCaAhaHOaHybl, XanblKapaiblk
Hapvikmazwvl bacexenecmixmi Kypaumolh MA3MYHHbIH KYpOeninici apmuln Keje JCamKan ica20anod
YAMMulK, Cananvl JHCoHe UHCMUMYYUOHANOBIK, OeHeellnepoezi Oinim bepyoi
UHMEPHAYUOHATIOAHOBIPY HCAROAUBIHOA apmbln Keledi Oinim b6epy mypusmi.

binim 6epy mypusmi-oykin anemoe manviMani mypucmix 9KOHOMUKAHbIY KAPKbIHObL OAMbIN
Kene oicamkan canacvl. Kenmezcen 3epmmeyuiinep OHbI MYPUSMHIY OJICeMeKW i JicoHe eH
NnepcneKmueavbl KOCAIKbl cananapvinsly Oipine scamiwvizaovl. CypaHvlcmsly epekuie cunamoliod,
MAyCcolMObIK — aAyblmKynapod,  MmMypucmik — 6HiM — MeH  KOHAKJICAUNLLILIK — Kbl3MemmepiH
apMapanmanovipyod, 0a20apbiCmap MeH KOAMObIK-CAACU —Kyu3zericmepze a3 Yulblpayod,
KAUeHMmMepoiy KapKblHObl OAMbIN  Kejle JICAMKAH CYPAHbICMAPLIHOA KopiHemin 0Oinim  Oepy
MYpPUSMIHIY epeKuienici meopusivlk macinoepoi, OHbIH OapiblK KAMbICYUUbLIAPbIHLIY 03apa ic-
KUMBLIbIH HCemIiNOipyoily 20ICHAMANbIK HCIHe HCYUENIK MICLIOepin e2xcel-mezxcellni 3epoeneyoi
Jcone 23ipneyoi manan emedi. Binim 6Gepy mypusminiy XanblKapanivlK HAPbIEbIH Cce2MeHmmeye2e
JHcone ceemenmmep OelinOepin azipieyee, KiUeHmMmepoiy KAHAZammauy 0apexicecin apmmulpyoa,
Xanelkapanvlk Oiim 6epy HapbleblHOa MYMbIHYUWbLIAPObIY A0AI0bIebIH KANLINMACMbIPYOa KOPIHIC
mabamvlk KiueHmrke 6ag0apianaan OUHeC MYHCbiPbIMOAMACHl He2i3iHOe HAPLIK CYObeKMiNepitin
muimoi apinmecmici cmpameusiiapbli KYpyed JHCoHe KOAOAHYea apmypii maciioep. mypucmik
HAapwIK, Jicylieney MeH OHMAUIaHObpYyOul Kadcem emeodi. Ocvlean OAQUIAHLICMbL OCbl MAHbBI30bL
napamempaepoi xcakcapmyea Oaelmmanean 3epmmeyiep 03eKmi 60.16in maowvLIaAobl.

Kinm ce3oep: myp, Oinim, 0amy, mypusm

C. HBIIIIAHOBAY", A. HBIILIAHEAH"*
"Mesxynapoanblii yHuBepcHTET Typr3Ma M FOCTEIPUAMCTBA
(Kaszaxcran, Typkecran), E-mail: saltanur@mail.ru

CONAEPKAHHUE ObPA30OBATE/IBHOI'O TYPA H OCOBPEHHOCTH EI'O PA3PABOTKH

Annomayusn. /lannas cmamsi paccmampusaem coOepicanue o0pazo8amenbHo2o mypa u
ocobennocmu €20 pazeumus. AKMyaibHOCmMb  pewienus — npoorem  opmuposanus  u
cmpame2uiecko20  pazsumusi MeXCOVHApOOHOU 00paA3068ameNbHOU  UHOYCMPUU MYPUMA KAk
cmpyKmypHou cocmasisiioujell cgepvl ycaye, opmMuposanius IKOHOMULECKUX CYObEKMO8 PbIHKA
KAK aKMUBHBIX YUACMHUKOS COYUATLHO-IKOHOMUUECKUX NPOYECCO8 HAYUOHATbHOU IKOHOMUKU
gospacmaem 6 YCIOGUSX 2100ANU3AYUU MENCOYHAPOOHBIX OMHOWEHUL, UHMEPHAYUOHATUZAYUU
006pa308aHUsL HA HAYUOHATLHOM, OMPACIE8OM U UHCMUMYYUOHATLHOM YPOBHSX 6 YCIO0BUSX 6Ce
Oonvutell u 6oLl CLOHCHOCU COOEPAHCAHUSA, COCMABIOUfell KOHKYPEHYUU HA MEHCOYHAPOOHOM
PbIHKE 00paz08amenbHO20 mypusmd.

ObpaszosamenvHulil Mypusm — ObICMPOPACMYWAs OMPACib MYPUCUYECKOU IKOHOMUKLU,
nonyuarowas npusHanue 8o gcem mupe. Muoeue ucciedoeamenu OmHOCAmM €20 K OOHOU U3 8€0VUUX
u Haubonee nepcnekmuenvlx nodompaciei mypusma. Cneyughuka obpazoeamenvho2o mypusmad,
NPOsGIAIOWAsCs 6 0CcobOM — Xapaxkmepe —CHpPOCA,  BbIPANCEHHbIX — CE30HHbIX — KONeOAHUSX,
ougepcupurkayuyu mypucmcko2o npooyKma u yciye 20CMenpuumcmed, Maiol no08epICeHHOCMU
KpU3UCAM U 0OWECMEEHHO-NOJUMUYECKUM NOMPICEHUSIM, OUHAMUYHO PA3GUBAIOUUXCSL 3ANPOCAX
KIUeHmMOo8, mpebyem O0emanibHo20 U3V4eHUus U pa3spabomku meopemudeckux nooxoooe,
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Memooono2UYecKull U CUCIEMHbBIN NOOX00bl K COBEPULIEHCMBOBAHUIO 83AUMOO0CUCEUS. 8CeX e20

yuacmHukog.  Pasnuunvle  no0xXoovl K Ce2MEHMUPOBAHUIO — MENHCOYHAPOOHO20  PbIHKA
006pa306amenNbHO20 Mypusma u pazpabomke npouiell cecmeHmos, CO30AHUI0 U NPUMEHEHUIO
cmpamezuil  3ppekmusnoco  napmuepcmea  CyOvLeKmMo8 pPublHKA HA  OCHO8e  KOHYenyuu
KAUEHMOOPUEHMUPOBAHHO2O ousneca, gvipadicaiouencs 8 no8bIUEeHUU cmenenu
VOO081IeMBOPEeHHOCMU KIUEHMO8, (hOPMUPOBAHUY JOATbHOCMU Nompeoumenei Ha MeXcOyHapoOHOM
006pazosamenbHOM pbiHKe. MYyPUCIIUYECKULL PLIHOK, MPeOyIom CUCeMamu3ayuu U OnmumMu3ayuu.
B csa3u ¢ smum uccnedoeanus, HanpaenienwHvle Ha VIAVYUIEHUE DMUX BANCHBIX NAPAMEMPOS8,
0e3yCcl06HO, aKMyalbHbL.

Knwoueswvie cnosa: myp, oopazosnue, paspabomia, mypusm
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THE USE OF DIGITAL TECHNOLOGIES AND SOCIAL NETWORKS IN
ECOTOURISM MARKETING

Abstract. Ecotourism is the main product of the tourism industry in Kazakhstan, but its
competitiveness in the global market is still low. However, it occupies an important place in the
country's tourism sector and represents a key element for its development. This article highlights
the topic of eco-tourism in Kazakhstan and the challenges it faces in the global market. Special
attention is paid to the use of digital technologies and social networks in the field of ecotourism
promotion. The paper analyzes the impact of the Internet and social media on the growth of
ecotourism. In addition, the results of research containing information useful for potential tourists
are presented, as well as promising directions for the development of ecotourism in Kazakhstan and
methods of informing potential visitors about available opportunities are considered. The article
also analyzes current trends and opportunities in the field of ecotourism marketing. Examples of
tourism campaigns, nature parks, and nature reserves that use social networks and new IT
technologies to attract the attention of ecotourists are given.

Keywords: ecotourism, social network, social media, internet, tourist, marketing, technology,
Nature Reserve

Introduction

Head of State Kassym-Jomart Tokayev in his message “Constructive public dialogue is the
basis of stability and prosperity of Kazakhstan™ gives a clear task to the people of Kazakhstan to
pay special attention to the development of tourism, especially eco- and ethnotourism, as an
important sector of the economy, and also says that for development tourism, it is necessary to
ensure the construction of the necessary infrastructure, primarily roads, and also to train qualified
specialists [1].

Ecotourism has become increasingly important and popular in recent decades. This type of
travel has become an important factor in the sustainable development of society and a dynamically
developing direction. Ecotourism is a type of travel that is designed not only to visit wildlife, but at
the same time aims to preserve the environment and increase the sustainability of ecotourism.
According to the data obtained, the growth of ecotourism has increased significantly and will grow
at a rate of 10-15% per year every year. In research fields such as ecotourism and social media,
technology is new. In recent years, online social networks have become a source of information for
customers and platforms for marketing and advertising. Social networks effectively help a marketer

*Bi3re aypwic cinreme xkacanbi3: Paizullayev Ye. N., Zhumatova M. E. The Use of Digital
Technologies and Social Networks in Ecotourism Marketing // Bulletin of the International
university of Tourism and Hospitality. —2024. —No1(3). -b. 86-99.
https://www.doi.org/10.62867/3007-0848.2024-1.07

*Cite us correctly: Paizullayev Ye. N., Zhumatova M. E. The Use of Digital Technologies and
Social Networks in Ecotourism Marketing // Bulletin of the International university of Tourism and
Hospitality. —2024. —No1(3). —B. 86-99. https://www.doi.org/10.62867/3007-0848.2024-1.07
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communicate with potential customers and are an important business factor. The Internet and social
networks are well known to everyone, at the beginning of 2023, social networks have 4.76 billion
users, which is almost 60% of the world's population and all users use them according to their needs
(Instagram, Facebook, Twitter, YouTube, WhatsApp, TikTok, Douyln, Kuaishou, Sina Weibo,
LinkedIn, Snapchat Pinterest, etc.) [2]. They can find the information they were looking for and any
platforms for their purposes, they can also share their blogs, post posts, advertising, commercials,
photos and videos on the Internet and on social networks such as YouTube, Instagram, Facebook,
etc. The tourism sector should use such opportunities to disseminate information about ecotourism.

Methods

This article is devoted to the study of the development of ecotourism in the world and in
particular in Kazakhstan under the influence of the use of digital technologies and social networks,
and the characteristics of the most developed places for ecotourism in Kazakhstan. In the course of
the work, more than 20 information sources containing information about the possibilities of eco-
tourism were analyzed. The list of resources studied includes digital technologies, social networks,
Internet portals, magazines that have been widely developed and used over the past 20 years. These
social networks and digital technologies are one of the most productive means for marketing and
development of ecotourism, as evidenced by many studies [3]. A huge number of people are on
social networks, about 500 million people are online on Instagram alone every day (on average,
people spend 2 hours and 30 minutes a day on social networks), which is a good premise, and an
excellent commercial move to advertise their products, places to hang out, etc. This fact is a
fundamental criterion for choosing social networks and digital technologies for conducting research,
since, thanks to the annual updating of technology, IT programs and social networks, a multi-
million audience is informed about news in the field of tourism and ecotourism.

In the course of the research, various research methods were used, such as: - theoretical; -
grouping method; - system; - information analysis. The research material was IT programs and
social networks.

Results

The Internet, social networks, web 2.0 and travel 2.0 applications, GPS, 360, CAD
technologies, holograms, VR technologies have revolutionized the tourism sector and influenced
the ecotourism business. About 4.6 billion people worldwide used social media regularly in 2022.
They share posts, views, photos, and videos on various social networks [4].

Ecotourism has its own characteristics, as it is aimed at familiarization with specially
protected natural areas (national parks, reserves and sanctuaries), natural monuments, rare species
of plants and animals. It provides environmental education and education, especially for young
people, and respect for nature and the environment [5]. Ecotourism today is a dynamically
developing area, a form of activity in the global tourism industry. According to various estimates,
every year in the world and in Kazakhstan the number of ecotourists increases by 7-20%.

The following types of ecotourism are widely known for tourism activities:

-scientific tourism (birdwatching, animal watching, jailoo tourism, entonofauna, photo
hunting of rare species of animals and birds in natural conditions);

-educational tourism (rural tourism, nature reserves, national parks, tourism to eco-disaster
sites, polar tourism, eco-educational tours for schoolchildren and students in accordance with the
curricula).

-adventure tourism (hunting and fishing tourism, mountain tourism, volcanic tourism,
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mushroom and berry picking, ski tourism, horse riding, water tourism - tours of wetland, lake and
river ecosystems)

The largest volume of demand for eco-tourism among tourists is noted in North America,
Western Europe, Australia and New Zealand. The territories most visited by ecotourists are in
developing countries-Central America, north and east of South America, East Africa, Southeast
Asia, etc.

According to the Committee of Forestry and Wildlife of the Ministry of Ecology, Geology
and Natural Resources of the Republic of Kazakhstan, the total area of specially protected natural
territories of the country is 26 million hectares, that is about 0.26 million km2, which is ten times
more than in a number of countries with well-developed ecotourism. At the same time, the number
of tourists is only 2 million people per year. Meanwhile, in the USA, the world leader in the
development of ecotourism, this figure reaches 200 million people per year, and in Australia — 60
million people. The countries have achieved such results thanks to a well-established tourism
management system in national parks and natural areas regulated by law [6]. The number of
ecotourists in 2021 according to International Ecotourism Statistics is shown in Picture 1.

Kenya Kazakhstan
1.4 mln Zmin
Australia
60 miln
Finland _ -~
2.4miln
USA
200 mln

Picture 1- Number of ecotourists per year, (million)

According to the ratings of the Global Wildlife Travel Index for 2019, the countries with the highest
rates of ecotourism were identified (Picture-2). The main factors taken into account in the
assessment of environmental compatibility included:

-Preservation of large wildlife species (Ipi »xa0aiibl xaHyapiaapabl CaKTalybl);

-Diversity of wildlife species (;kabaiibl xaHyapiapablH allyaH TYPJIUIIr);

-Prevalence of National Parks (¥nTTeIK casiOakTapabIH CaHbl);

-Leadership in establishing national parks (¥aTTeIk casiOakTap/ sl alrygarsl i3amapiap);

-Coverage of protected natural areas (Taburu aymakTap/isiH KOpFaybl);

-Size of forested areas (aymaxThIH OpMaHIbUIBIFbI);

-Commitment to environmental sustainability (kKopmiaraH OpTaHBIH KOJAMIbI SKOJOTHSIIBIK
YKarIalblH KOJAay);

-Environmental Prosperity (sxomorusuteik epkenzey). Each factor was evaluated on a 5-point scale.
The maximum score that a country can score is 40.
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Finland 1st place (33 points)
Sweden 2nd place (32 points)
Brazil 3rd place (32 points)
Canada 4th place (31 points)
USA 5th place (31 points)
Norway 6th place (30 points)
Spain 7th place (29 points)
Germany 8th place (28 points)
Poland 9th place (28 points)
Slivenia 10th place (28 points)
Kazakhstan 87th place (18 points)
0 5 10 15 20 25 30 35

Picture2 —Top 10 countries on the Global Wildlife Travel Index, 2019 (max 40 points)

The Picture 2 shows that ecotourism is most developed in Finland, Sweden, Brazil, the USA,

Canada, Germany, Norway, Poland, Spain and Slovenia. And Kazakhstan ranks only 87th among
107 countries. These indicators are due to the fact that over the past 20 years the number of eco-
resorts, eco-hotels, national parks, nature reserves, etc. has increased in these countries [7]. Table 1
shows a list of eco-hotels and eco-resorts in the world and Kazakhstan.

Table 1 — Popular eco-hotels and eco-resorts

Popular eco-hotels and eco-resorts of the
world

Popular eco-hotels and eco-resorts

Kazakhstan

in

“Bardessono”, USA

“Oi-Qaragai Lesnaya Skazka”, Almaty

“Mandarin Oriental Las Vegas”, USA

“Namaste Shale 200M”, Almaty

“Lausits”, Germany

“Rixos Borovoe”, Burabai

“Whitepod”, Switzerland

“Anbnuiickas po3a”, Almaty

“Butterfly House Bahia”, Brazil

“Suly Sai”, Almaty

“Svart”, Norway

“Eco Village Kaskasu”, Shymkent

“Hidden Wonder”, Canada “3apeune”, East Kazakhstan

“Fairmont Banff Springs”, Canada “Tenir”, Almaty

“Aire de Monte”, Spain “Nmanray-11lankap”, North Kazakhstan

“Sapmi Nature Camp”, Sweden “Kere3min OtHO Aysiibl”, Mangystau

Ecotourism in Kazakhstan is very popular among other types of tourism, as the country has a
rich natural landscape, flora and fauna. Today, some types of ecotourism are developing rapidly in
our country, such as Educational tourism and Sientific tourism. Hunting with birds of prey has
become one of the most popular types of eco-tourism among foreigners and Kazakhstan has
received the title of "hunting country". In combination with hunting, Birdwatching tours are also
flourishing. Accommodation for tourists in recent years, yurt houses in Jailoo tourism have
become especially popular, and Equestrian tourism is developing along with this.

In what ways do tourists become aware of the possibilities of ecotourism in the world
and in Kazakhstan?

-Social media;

-Newspapers/Magazines, printed materials;

-Tourist portals (OTA-Online Travel agency);
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-Tourist information centers;

-Internet materials, podcasts (Youtube, VKontakte);

-IT programs (Global reservation systems, Web 2.0, Web 1.0);
-Forums (Picture 3).

Social networking sites

Information platforms
WIKIPEDIA

The Free Encyclopedia

b
| Wikitravel T
tourism

Virtual societies

— AMADEUS
V) KOMPAS» L

S Kaneva

Picture 3 — Classification of social media

Social network. The basic centers of ecotourism in Kazakhstan are National parks, Reserves,
Sanctuaries with significant natural and ecological potential and play an important role in this area.
They have a positive impact on environmental and economic growth in local regions. Instagram
Facebook and official pages Table 2 shows a list of national parks, reserves and links to them that
inform ecotourists about the possibilities of ecotourism in these regions using social networks such
as Facebook, Instagram and official pages.

Table 2 — Links to pages of social networks, official websites of Nature Reserves and
National Parks of Kazakhstan

::;:rr\?e Official site 0 Facebook © Instagram

1 2 3 4
Korgalzhyn | https://kapz.kz/ru/ https://www.facebook.co |https://www.instagram.co
Nature m/profile.php?id=10008 |m/korgalzhyn_gorygy/?hl
Reserve 8389561942&ref=xav_ig |=es

profile_web

Almaty State
Reserve

https://bioreserve-

almaty.kz/ru/

https://www.facebook.co

https://www.instagram.co

m/profile.php?id=10000

m/bioreserve.almaty/

1406659097
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https://kgpz.kz/ru/
https://www.facebook.com/profile.php?id=100088389561942&ref=xav_ig_profile_web
https://www.facebook.com/profile.php?id=100088389561942&ref=xav_ig_profile_web
https://www.facebook.com/profile.php?id=100088389561942&ref=xav_ig_profile_web
https://www.facebook.com/profile.php?id=100088389561942&ref=xav_ig_profile_web
https://www.instagram.com/korgalzhyn_qorygy/?hl=es
https://www.instagram.com/korgalzhyn_qorygy/?hl=es
https://www.instagram.com/korgalzhyn_qorygy/?hl=es
https://bioreserve-almaty.kz/ru/
https://bioreserve-almaty.kz/ru/
https://www.facebook.com/profile.php?id=100001406659097
https://www.facebook.com/profile.php?id=100001406659097
https://www.facebook.com/profile.php?id=100001406659097
https://www.instagram.com/bioreserve.almaty/
https://www.instagram.com/bioreserve.almaty/
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continuation of the Table 2

1 2 3 3
Alakol State https://alakol- |https://www.facebook.com/prof | https://www.instagram.co
Nature Reserve |gpz.kz/ ile.php?id=100045532252369 |m/alakol state nature res
erve/
Aksu-Jabagly  |aksu- https://www.facebook.com/otde | https://www.instagram.co
Nature Reserve |jabagly.kz lekoturizma m/aksuzhabagylymtk/

Karatau Nature
Reserve

https://karatau

https://www.facebook.com/kar

https://www.instagram.co

-gpz.kz/ru/

ataunaturereserve

m/karatau nature reserve
/

Naurzum Nature
Reserve

https://naurzu

https://www.facebook.com/pag

https://www.instagram.co

m.kz

es/Havpszymckuii-
3anoeeonux/200585376652367

m/naurzum gpz/

Barsa-Kelmes
Nature Reserv

https://barsake

https://www.facebook.com/bar

https://www.instagram.co

Imes.kz/ru

sakelmes39

m/barsakelmes39/

Markakol Nature
Reserve

https://markak

https://www.facebook.com/mar

https://www.instagram.co

ol-

zapovednik.kz/
ru/

kakolzapovednik/

m/markakol 1976/

Ustyurt Nature
Reserve

https://ustirt.kz

https://www.facebook.com/prof

https://www.instagram.co

[ru/

ile.php?id=100011750322959

m/ustyurt_nature_reserve

West Altai Nature

https://www.za

https://www.facebook.com/zag

https://www.instagram.co

Reserve apz.kz/ru/ pzkz m/zagpz.vko/
National parks | @ . _
Otficial 0 Facebook © Instagram

National ~ Park
«Altyn — Emel»

https://www.alt

https://www.facebook.com/pr

https://www.instagram.co

yn-emel.kz/ru/

ofile.php?id=1000648508547

m/altynemel np/

70

National park
«Sayram-
Ugam»

https://www.su

https://www.facebook.com/prof

https://www.instagram.co

agnpp.kz/index.

ile.php?id=100004519357710

m/sairam ugam/?img ind

php/ru/

ex=1

National park

http://bayangn

https://www.facebook.com/bay

https://www.instagram.co

« Bayanaul» pp.rka.kz/ru/ |angnpp m/bayangnpp/
National park  |https://buraba |https://www.facebook.com/par |https://www.instagram.co
«Burabay» ypark.qr- kburabay m/parkburabay/

pib.kz/

National park

https://www.ko

https://www.facebook.com/Kol

https://www.instagram.co

«Kolsai- Isai- sailakes/ m/kolsai_koldery/

Koldery» koldery.kz/ru/

National park  |https://karkara | https://www.facebook.com/kar |https://www.instagram.co

«Qargaraly» linskpark.kz/  |karaly.oopt m/karkaragnpp/
National park [https://tarbaga | https://www.facebook.com/prof | https://www.instagram.co
«Tarbagatay » |tay-gpnn.kz ile.php?id=100029879916413 |m/tarbagatai_2018/
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https://alakol-gpz.kz/
https://alakol-gpz.kz/
https://www.facebook.com/profile.php?id=100045532252369
https://www.facebook.com/profile.php?id=100045532252369
https://www.instagram.com/alakol_state_nature_reserve/
https://www.instagram.com/alakol_state_nature_reserve/
https://www.instagram.com/alakol_state_nature_reserve/
file:///C:/Users/Ержан/Desktop/aksu-jabagly.kz
file:///C:/Users/Ержан/Desktop/aksu-jabagly.kz
https://www.facebook.com/otdelekoturizma
https://www.facebook.com/otdelekoturizma
https://www.instagram.com/aksuzhabagylymtk/
https://www.instagram.com/aksuzhabagylymtk/
https://karatau-gpz.kz/ru/
https://karatau-gpz.kz/ru/
https://www.facebook.com/karataunaturereserve
https://www.facebook.com/karataunaturereserve
https://www.instagram.com/karatau_nature_reserve/
https://www.instagram.com/karatau_nature_reserve/
https://www.instagram.com/karatau_nature_reserve/
https://naurzum.kz/
https://naurzum.kz/
https://www.facebook.com/pages/Наурзумский-заповедник/200585376652367
https://www.facebook.com/pages/Наурзумский-заповедник/200585376652367
https://www.facebook.com/pages/Наурзумский-заповедник/200585376652367
https://www.instagram.com/naurzum_gpz/
https://www.instagram.com/naurzum_gpz/
https://barsakelmes.kz/ru
https://barsakelmes.kz/ru
https://www.facebook.com/barsakelmes39
https://www.facebook.com/barsakelmes39
https://www.instagram.com/barsakelmes39/
https://www.instagram.com/barsakelmes39/
https://markakol-zapovednik.kz/ru/
https://markakol-zapovednik.kz/ru/
https://markakol-zapovednik.kz/ru/
https://markakol-zapovednik.kz/ru/
https://www.facebook.com/markakolzapovednik/
https://www.facebook.com/markakolzapovednik/
https://www.instagram.com/markakol_1976/
https://www.instagram.com/markakol_1976/
https://ustirt.kz/ru/
https://ustirt.kz/ru/
https://www.facebook.com/profile.php?id=100011750322959
https://www.facebook.com/profile.php?id=100011750322959
https://www.instagram.com/ustyurt_nature_reserve
https://www.instagram.com/ustyurt_nature_reserve
https://www.zagpz.kz/ru/
https://www.zagpz.kz/ru/
https://www.facebook.com/zagpzkz
https://www.facebook.com/zagpzkz
https://www.instagram.com/zagpz.vko/
https://www.instagram.com/zagpz.vko/
https://www.altyn-emel.kz/ru/
https://www.altyn-emel.kz/ru/
https://www.facebook.com/profile.php?id=100064850854770
https://www.facebook.com/profile.php?id=100064850854770
https://www.facebook.com/profile.php?id=100064850854770
https://www.instagram.com/altynemel_np/
https://www.instagram.com/altynemel_np/
https://www.sugnpp.kz/index.php/ru/
https://www.sugnpp.kz/index.php/ru/
https://www.sugnpp.kz/index.php/ru/
https://www.facebook.com/profile.php?id=100004519357710
https://www.facebook.com/profile.php?id=100004519357710
https://www.instagram.com/sairam_ugam/?img_index=1
https://www.instagram.com/sairam_ugam/?img_index=1
https://www.instagram.com/sairam_ugam/?img_index=1
http://bayangnpp.rka.kz/ru/
http://bayangnpp.rka.kz/ru/
https://www.facebook.com/bayangnpp
https://www.facebook.com/bayangnpp
https://www.instagram.com/bayangnpp/
https://www.instagram.com/bayangnpp/
https://burabaypark.qr-pib.kz/
https://burabaypark.qr-pib.kz/
https://burabaypark.qr-pib.kz/
https://www.facebook.com/parkburabay
https://www.facebook.com/parkburabay
https://www.instagram.com/parkburabay/
https://www.instagram.com/parkburabay/
https://www.kolsai-koldery.kz/ru/
https://www.kolsai-koldery.kz/ru/
https://www.kolsai-koldery.kz/ru/
https://www.facebook.com/Kolsailakes/
https://www.facebook.com/Kolsailakes/
https://www.instagram.com/kolsai_koldery/
https://www.instagram.com/kolsai_koldery/
https://karkaralinskpark.kz/
https://karkaralinskpark.kz/
https://www.facebook.com/karkaraly.oopt
https://www.facebook.com/karkaraly.oopt
https://www.instagram.com/karkaragnpp/
https://www.instagram.com/karkaragnpp/
https://tarbagatay-gpnn.kz/
https://tarbagatay-gpnn.kz/
https://www.facebook.com/profile.php?id=100029879916413
https://www.facebook.com/profile.php?id=100029879916413
https://www.instagram.com/tarbagatai_2018/
https://www.instagram.com/tarbagatai_2018/
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continuation of the Table 2

1 2 3 4
National park | http://br.katon |https://www.facebook.com/prof | https://www.instagram.co
«Katon- karagai.kz/  |ile.php?id=100016434047429 |m/katonkaragayskiignpp/
Karagai»

National park |https://zhonga |https://www.facebook.com/prof | https://www.instagram.co
«Zhaongar- ralataugnpp.kz | ile.php?id=100010745820728 |m/zhongar_alatau_kz/?hl
Alatau» /ru/glavnaya- =ru

stranicha/

National park

http://charyn.k

https://www.facebook.com/prof

https://www.instagram.co

«Charyny» z/ ile.php?id=100064237932206 |m/charyn__official/
National park |https://gnppko |https://www.facebook.com/gnp |https://www.instagram.co
«Charyn» kshetau.kz/#  |pkokshetau/ m/kokshetau_mutp

The necessary available information is provided from the accounts of national travel agencies
and ministries. Every person who has a social network can learn a lot of things and information
through such accounts. Governments support the dissemination of information through social media
because it is more effective. For example: the official Instagram account Kazakh tourism _
publishes various current eco-tours and eco-festivals (Picture 4). This way, more ecotourists can be
attracted. With such an account, you can create your own eco-entertainment and find consumers for
them.

e t?'zikh(aurism_ofﬁcim e kazakhtourism_official e kazakhtourism_official ) :
Fooug b @ S (&

MAHFbICTAY ® @
OB/IbICbIHOAF bl L@  Scoomer = Rqe

o _ Kepkem dpoto 50
'BYNT decTusani
Q) ——

AKTAY KANACBIHAH LWbIFY
5 KYH, 4 TYH CAHbI

Qv , W Qv . W

oQvy - R
Picture 4 — Publication of various eco-tours and eco-festivals on the Kazakh tourism
Instagram page

Magazines, newspapers and printed materials play an in the
development of ecotourism (Figure 5).

“AVALON Discovery Kazakhstan”- Materials for the issues of the magazine are being
prepared within the framework of the project ""Ecological Tourism and public awareness in
Central Kazakhstan'

“Bemep Cmpancmeuit” 1S @ magazine aimed at the development of all possible types of
ecotourism (scientific, cognitive, active, passive recreational, etc.) in Kazakhstan and Central
Asia. It is also aimed at expanding people's knowledge about nature, protecting wildlife, flora

and the environment, and solving environmental problems. It has been published since 2006.

important role
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http://br.katonkaragai.kz/
http://br.katonkaragai.kz/
https://www.facebook.com/profile.php?id=100016434047429
https://www.facebook.com/profile.php?id=100016434047429
https://www.instagram.com/katonkaragayskiignpp/
https://www.instagram.com/katonkaragayskiignpp/
https://zhongaralataugnpp.kz/ru/glavnaya-stranicha/
https://zhongaralataugnpp.kz/ru/glavnaya-stranicha/
https://zhongaralataugnpp.kz/ru/glavnaya-stranicha/
https://zhongaralataugnpp.kz/ru/glavnaya-stranicha/
https://www.facebook.com/profile.php?id=100010745820728
https://www.facebook.com/profile.php?id=100010745820728
https://www.instagram.com/zhongar_alatau_kz/?hl=ru
https://www.instagram.com/zhongar_alatau_kz/?hl=ru
https://www.instagram.com/zhongar_alatau_kz/?hl=ru
http://charyn.kz/
http://charyn.kz/
https://www.facebook.com/profile.php?id=100064237932206
https://www.facebook.com/profile.php?id=100064237932206
https://www.instagram.com/charyn__official/
https://www.instagram.com/charyn__official/
https://gnppkokshetau.kz/%23
https://gnppkokshetau.kz/%23
https://www.facebook.com/gnppkokshetau/
https://www.facebook.com/gnppkokshetau/
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“Mup Ilymewecmsuir” is one of the leading Kazakhstani publications in the field of
tourism, recreation and travel. It has been published since 2005.

“Coknak-Tponunka” is the only magazine that publishes methodological materials on
children’s tourism. The magazine is the main reference point for teachers and tour operators
in search of information about tourism, local history, ecology and excursions. It has been
published since 2005.

“Ironocuueckuti Kypvep” newspaper is the only professional publication in Central Asia
covering the environmental activities of government services, public organizations, industrial
enterprises, scientific institutions, universities and schools. The editorial board performs
extensive and purposeful work to enhance public control, conduct an independent
environmental assessment, and participate in shaping public opinion on improving
environmental quality. It has been published since 2001.

The electronic newspaper "Becmuux KTA'" includes the most up—to-date news of the
tourism business, draft laws in the field of tourism, official information from Ministries and
regional tourism management bodies, interviews with specialists. It has been released since
1991, every week.

“Drosornuecrnii kypnep Int” - 30 aer!
9KOJIQF“HE.C KU

CREEE0)

AT

Picture 5 — Magazines, newspapers about ecotourism in Kazakhstan

Tourist portals. The Internet, with its vast amount of information, has become a key element
in the ecotourism industry. Thanks to search engines such as Yandex, Google, Bing, Yahoo!, Baidu
and others, people have daily access to extensive data, which has led to the formation of
dependence on this resource. Travel portals and online booking platforms have also played a
significant role in tourism, providing convenience and ease of travel planning.[8] Below is a list of
tourism portals in Kazakhstan.

Kazakhstan.Travel is the official tourism portal of Kazakhstan, introducing the reader to the
historical, cultural, architectural, and natural attractions of the country. All materials are provided in
Kazakh, English, German, French, Chinese, Korean, Russian, which allows you to advertise the
country’s tourism potential to foreign tourists and local residents (https://kazakhstan.travel/kKk).

Visit Kazakhstan is a republican tourism portal founded in 2016, the purpose of which is to
show foreign tourists and residents of Kazakhstan the sights, nature, beauty of Kazakhstan, to
provide services for booking tours, ecotours, hotels, events (https://kazakhstan.travel/kk).

AsiaTrip is a travel portal that provides tourists with ecological tours, excursions to natural
and protected areas of Kazakhstan. It was created in 2019 (https://asiatrip.kz/contact).
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Kazakhstan Tourist Association — The Kazakhstan Tourist Association was founded in May
1999 with the support of the President of the Republic of Kazakhstan as a republican industry
association, which is engaged in the development and promotion of the tourism industry in
Kazakhstan. KTA includes: travel companies (tour operators and travel agents), insurance
companies, airlines, national parks, educational institutions and professional media (https://kaztour-
association.com/).

Central Asian Tourism Association is an international portal (Kazakhstan, Kyrgyzstan,
Uzbekistan, Tajikistan) providing information to foreign guests in the field of tourism and
hospitality (https://visitcentralasia.org/).

Hospitality Kazakhstan is the only center in Kazakhstan that successfully operates and
actively interacts with the coordinators and owners of guest houses. It provides tourists with all the
necessary information about existing eco-sites and a variety of services available to visitors
(https://hospitality-kazakhstan.kz/).

Tourist information centers are one of the first places that tourists can visit in a new city.
Below is a list of TIC of Kazakhstan.
- Nomadic Travel Kazakhstan (Karaganda Region);

- Visit Almaty (Almaty);

- Center Smart Tourism (Almaty);

- Ecotourism Information Resource Centre (Jetisu Region);
- Ayusai Visitor Center (Almaty Region);

- Visit Turkistan: tourist center (Turkistan);

- Turgensai Visitor Center (Almaty Region);

- Altynemel Visitor Center (Jetisu Region);

- Batan Visitor Center (Almaty Region);

- Zerendi Visitor Center (Akmola Region);

- Korgalzhyn Visitor Center (Akmola Region);
- Charyn Visitor Center (Almaty Region);

- Visit Alatau DMO (Almaty Region);

- Sartas Visitor Center (Mangystau Region)

Picture 6 shows the percentage of ecotourists visiting the centers in 2023. According to the
Ministry of Tourism and Sports, the most visited visitor centers in Kazakhstan are the following,
1st, 2nd places Turgensai Visitor Center and Ayusai Visitor Center, they were visited by
approximately 259 thousand people. 3rd place Charyn Visitor Center, the number of visitors is 49-
50 thousand people. Zerendi Visitor Center has the 4th place with 12 thousand people. The 5th
place is occupied by the Korgalzhyn Visitor Center, which was visited by approximately 7 thousand
people. Altynemel Visitor Center took the 6th place, the number of visitors is 6 thousand people.
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Korgalzhyn ;
2,1% Altyn Emel;

a / 1,8%

Picture 6 — Most visited visit centers in Kazakhstan for the 1st half of 2023

Content sharing. YouTube is a key element of modern advertising strategy for many
countries, providing a convenient platform for posting and watching videos. It attracts both
amateurs and professionals due to its simplicity and accessibility. Today, tourists are increasingly
turning to YouTube to explore potential destinations, where they can find information about cities,
hotels, events and cultural features of the country. This hosting has channels about tourism in
Kazakhstan, offering videos about ecotourism, hotels and other interesting places that help educate
guests about the country. Below is a list of the main channels.

Kazakhstan Travel YouTube channel, in the # CaaxamTime section, presents a series of
videos dedicated to the unique places and attractions of the Kazakh land, created specifically for
tourists.

Turan TV is the first Kazakh channel dedicated to fishing, hunting and an active lifestyle,
aimed at popularizing domestic tourism, outdoor activities, national sports and culture.

Tourism Online Academy is a platform that combines all the knowledge of the domestic
tourism industry and professionals on one resource.

Alkettik [Travel Vlog] - famous actor, Anuar Nurpeisov makes a trip to cities and regions of
Kazakhstan. The purpose of the channel is to show tourists and guests all the most beautiful places
of our vast homeland.

TikTok, the leading platform for short videos, provides an opportunity for millions of users to
explore the world and find new travel destinations. The topic of travel is very popular among the
TikTok community: users from all over the world actively share their impressions and
recommendations in short videos with the hashtag #travel, which has gained more than 220 billion
views. TikTok and Kazakh Tourism have launched a large-scale initiative #/uolloKazaxcmany,
within which they will create a video guide about sights, cultural institutions and places for
gastronomic tourism throughout the country.

IT technologies in the field of tourism. Ecotourists of Kazakhstan and travelers from
abroad increasingly began to visit national parks, sanctuaries and reserves, such as: “West
Altai Reserve”, “Katon-Karagai”, “Sairam-Ugam”, ‘“Tarbagatai National Park” and the
national park "Kolsai Kolderi". Over the past 10 years, the number of visitors to these places
has increased 10 times. This happened thanks to new IT solutions — the development and
implementation of virtual tours. To date, virtual tours have been introduced in these specially
protected natural areas. The tours are interactive presentations that include images of 3D
panoramas and aeropanors. They also contain information about tourist routes and trails,
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which allows the user to navigate through the selected space and creates a sense of presence
[9]. Picture 7 below shows an example of the implementation of this technology.

Picture 7 — Virtual tours of National Parks and Nature Reserves

Google Maps is a valuable tool for the development of ecotourism, as it provides an
opportunity for potential visitors to get information about various natural attractions, routes and
ecologically important sites in a particular region. The advantages of using Google Maps include
the following: displaying the location of environmentally significant sites, the ability to create
routes and tracks, access to photos and reviews, information about local services, as well as use for
promotion and marketing.

The creation of the Avalon Kazakhstan eBook was motivated by insufficient awareness of

foreign tourists about Kazakhstan's tourism opportunities, despite the country's significant potential
in this area. (Picture 8).

B Avalon KAZAKHSTAN eliook v1 4e

. N l =R
0 O % a AVALON| @
Bxk  Net  Hose Cortert R)-u'u.nunu (¥, 1) B
TobeotCotests % =

RVALON KAZAKHS TAN eBOOK. v1 de | AVALON KAZAKHSTAN eBOOK
PREFALE vide
Cragter 1. GENERAL INFORMATION
nasler 2 INFORMATION FDR TRAVES PREFACE CENERALING FORTRAVELERS ™
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Mobile apps for environmental awareness. Currently, mobile applications developed for
use on tablets and smartphones are an innovative tool for stimulating domestic tourism, including
ecotourism, and promoting investment projects. The main benefits of such applications include
simplified interaction between the brand and the user, economic benefits and ease of use [10]. In the
tourism industry, there are a huge number of mobile applications offering various services and
capabilities. The most common are: “Google Maps”, “Booking.com”, “TripAdvisor”,
“Forsquare”, “CheckMyTrip”, “AirBNB”, “Skyscanner”, “Rome2rio”. The following mobile
applications are widely used in Kazakhstan: “2Gis”, “Basilic”, “Anytime”, “MiG”,
“TourismKaz”,  “Lomnely  Planet Kazakhstan”, “Bus.kz”, “Kaspikz”, “tourcode.kz”,

“Okollymuwecmeue”’, “Oxolluxosunka”, “3enenvie Coceou”, “OxoAxmusucm” etc.

Conclusion

Kazakhstan has a significant historical and cultural heritage, including 11 sites included in the
UNESCO World Cultural Heritage List. In addition, it has a unique natural potential for the
development of ecotourism, attracting foreign visitors. The country is characterized by relative
stability and safety for tourists, and also has the potential to create new tourism products. The
involvement of ecotourists helps highlight the natural beauty of Kazakhstan and use its cultural
heritage as a sustainable source of income for local residents. Advertising through PR, the use of
digital technologies and social networks in the field of ecotourism bring numerous benefits,
improving the tourist experience and increasing the efficiency of ecotourism enterprises. The
development of a virtual infrastructure for ecotourism and the active promotion of Kazakhstan's rich
natural and cultural heritage will allow it to become one of the leading destinations for ecotourism
enthusiasts in the world.
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IKOTYPU3M MAPKETUHI'THJAE HU®PJIBIK TEXHOJOTUAJIAP MEH
IJIEYMETTIK KEJUIEPAI KOJJAHY

Anoamna. Dxomypuzm Kazaxcmanoazol mypusm uHOYCmMpUsiColHblY He2izei 6agvlmul O0bin
maowiiaovl, Oipax OHBIY 271eMOIK Hapvikmaevl Oacekeze Kabiremminiei ani 0e memeH. Ocvl2an
Kapamacmad, o ei0iy mypusm CeKmopblHOa MAaHbl30bl OPbIH AldObl HCIHE OHBIH OAMYbIHbIH He2l3el
anemenmi 6ovin maobwviiaowl. bByn makanaoa Kazaxcmanoazgvl 3KON02UANLIK MYPUIM MAKbLPbIObL
JICOHE OHBIH 2NIEMOIK HAPLIKMA Ke30ecemin KUbIHObIKMApbl KOpcemiieeH. IKomypuzmoi 0amvimyod
YUPDPIILIK MEXHONO2UANAP MeH dleyMemmiK diceniniepdi naudalanyea epexuie KoHil 06aiHeoi.
3epmmey JHCYMbICHIHOQ UHMEPHEem NeH 2JeyMemmiK JHceniiepoiy KOMYpPUsMHiy ocyihe acepi
manoanaovl. Couvimen xamap, mypucmep YuiiH Nauoanibl aKnapammoel KAMMUmslH 3epmmey
Hamuoicenepi YColHbliea, conoai-ax Kazaxcmanoazol skomypusmoi 0amvimyosblyy nepcnekmusabik
bazvlmmapel MeH Kelyuli KOHAKmapowvl Kouoa 06ap MYMKIHOIKmep mypanvl aknapammaowipy
adicmepi Kapacmoipvliean. Maxanaoa conviMeH Kamap 3KOMYpUmM MapKemuuei calacblHOagbl
azpimoazvl ypoicmep MeH MYMKIHOIKmep manoanaovl. Ikomypucmepoiy HA3ApPbIH ayoapy Yulit
aneymemmik owceninep men ocana IT mexnonozusnapovl nanoaiaHamvlH mMypucmix KOMNAHUS,
mabueu casbaxkmap meH KopbiKmap mvicaidapvl KelmipileeH.

Kinm co3dep: sxomypusm, aneymemmik dceli, aneymemmix meoud, uHmepHem, mypucm,
Mapkemume, mexHon02usl, maouau Kopoix

E.H. ITAH3Y/IJIAEBY, M.E. )KYMATOBA"
1M6)K,ZLYHapO,I[HI>II7I YHHUBCPCUTET TypU3Ma U TOCTCIIPUUMCTBA
(Kasaxcran, Typkectan), E-mail: erjan.paizullaev@iuth.edu.kz

NMPUMEHEHME IIU®POBBIX TEXHOJIOTMH U COLIUAJIBHBIX CETEM B
MAPKETHUHI'E OKOTYPU3MA

Annomayun. OKonocuueckuil mypusm SAGIAemcs 2NA6HbIM NPOOYKMOM MYyPUCUYECKOU
unoycmpuu Kazaxcmana, o00HaKo e2o0 KOHKYPEHMOCNOCOOHOCMb HA MUPOBOM pbIHKE HNOKA
Hegblcoka. Hecmomps na smo, on 3aHUMaem 8axcHoe Mecmo 8 mypucmuieckom ceKkmope cmpaHbl
u npedcmasisiem coooll Knouegoll dieMeHm OJis e2o pazsumus. /lanHas cmamvs oceeujaem memy
9Kono2uueckoeo mypusma 6 Kazaxcmane u 6b1306b1, ¢ KOMOPbIMU OH CIMAIKUBAEMC HA MUPOBOM
puirke. Ocoboe sHUManue yoensiemcs UCNOIb308aAHUI0 YUPDPOBLIX MEXHONI02UU U COYUATbHBIX cemell
8 cghepe npoogudcenuss skomypusma. B pabome npoananuzuposamo 6nusHue unmepHema u
coyuanvHelx Mmeoua Ha pocm sKkomypuzma. Kpome moco, npedcmasnenvl pesynvmamol
uccredosanuil, cooepaicawjue UHGOpMayuro, NoIe3HyI0 0 NOMEHYUATbHBIX MYPUCTO8, d MAKHCe
paccmompensvl nepcnekmusHvle Hanpasienuss pazeumus sxomypusma 6 Kasaxcmane u memoosi
UHGDOPMUPOBAHU NOMEHYUATILHBIX nocemumenetl 0 OOCMYNHbIX 603ModcHocmax. Cmamus makoice
aHanuzupyem akmyaibHole mMpeHovl U BO3MONCHOCMU 6 001ACmU MapKemuHed KOmypusmad.
IIpusoosimes npumepsvl MypUCMUYecKUx KamMnanui, NPUpoOHbIX NApKO8, 3an08eOHUKO8 KOMOopble
UCNONBL3YIOM  cOYUanbHble cemu U  Hosvle IT-mexwonocuu O0na npugiedyeHusi GHUMAHUSA
9KOMYPUCTOS.

Knrwuegvte cnosa: sxomypusm, coyuaibHas cemv, COYUAIbHblE MeOUd, UHMePHem, mypucm,
Mapkemume, mexHou02Uuu, NPUPOOHbLLL 3aN08EOHUK.
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THE DEVELOPMENT OF ECOLOGICAL AND ETHNOGRAPHIC TOURISM IN
KAZAKHSTAN AS ONE OF THE DIRECTIONS OF CULTURAL AND EDUCATIONAL
TOURISM

Abstract. The value of modern society lies in the careful preservation and rational use of
objects of material and spiritual culture of humanity in order to popularize tolerant thinking and
promote traditional values among the international community. The basis for the development of
modern tourism in the Republic of Kazakhstan should be the concept of promoting a national
tourism brand based on its historical past, cultural development, natural diversity, objects of
material and spiritual culture with an appropriate approach to the species diversity of tourist
offers. This requires the implementation of an integrated approach, in which several types of
tourism will be consolidated in order to effectively achieve the objectives set. The purpose of the
article is to propose the introduction of ways to develop ecological and ethnographic tourism as
effective tools for preserving the natural, historical, and cultural heritage of the country, which
form a new direction of tourism, in particular “Ecological and ethnographic tourism".

Keywords: ethno tourism, traditions, ethnos, cultural heritage, ethnography.

Introduction

The development of modern tourism consists in the formation of an integrated approach to
the species diversity of tourist destinations, which could become not only an attractive tourist
product, but also contribute to the preservation of tourist resources, their popularization and
promotion of the country's tourist brand at the international and regional levels. The basis of
innovative tourism directions should be based on the current needs of the tourist community
around the world; today it is the preservation of the natural, historical, and cultural heritage of
countries in order to popularize an authentic (traditional) way of life as an important factor in the
formation of a tolerant society.

According to Figure 1, the concept of "Ecological and ethnographic tourism™ is not a simple
combination of two types of ecological and ethnographic tourism; it is a balance between the
preservation and popularization of the natural and cultural-historical heritage of countries. For a full
understanding of this term, and the formation of principles for the development of ecological and
ethnographic tourism, it is necessary to explore its theoretical and methodological components.

*Bisre aypoic cintreme xacanbi3. Tubekova D. O., Mustafayeva B. U., lzatullayeva B. S. The
Development of Ecological and Ethnographic Tourism in Kazakhstan as one of the Directions of
Cultural and Educational Tourism // Bulletin of the International university of Tourism and
Hospitality. —2024. -No1(3). —b. 100-113. https://www.doi.org/10.62867/3007-0848.2024-1.08

*Cite us correctly: Tubekova D. O., Mustafayeva B. U., lzatullayeva B. S. The Development of
Ecological and Ethnographic Tourism in Kazakhstan as one of the Directions of Cultural and
Educational Tourism // Bulletin of the International university of Tourism and Hospitality. —2024. —
No1(3). —-B. 100-113. https://www.doi.org/10.62867/3007-0848.2024-1.08
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ECOLOGICAL AND ETHNOGRAPHIC TOURISM

- T
CULTURAL, ETHNO CULTURAL, ECOLOGICAL TOURISML
ETHNOGRAFHIC TOURISM ECOLOGICAL SAFE TOURISM

Figure 1 — The main components of ecological and ethnographic tourism

Note — Compiled by the author [1]

Ecotourism is perceived as one of the directions of active types of tourism and recreation,
based on the rational use of natural resources, implying the protection of natural heritage and
support for the traditional culture of local communities [2].

— At the same time, ecotourism is formed on the basis of several areas of activity, so in
the scientific literature there are several terms related to the problems of ecotourism:

—  biotourism, nature tourism, adventure tourism;

— agroecological tourism is tourism in rural areas, in which tourists lead a rural lifestyle
on farms and farms during their holidays;

— historical and local history tourism, contributing to the knowledge of the history of a
certain territory, the interaction of man and the natural environment;

— ethno-ecological tourism aimed at studying specific ethnic groups, their life in the
prevailing natural conditions, and interaction with the natural environment at the present time [3].

In its modern development, eco-tourism has formed several types, forms and directions that
reflect not only the existing principles of its organization, but also allow it to be combined with
other industries: scientific, educational and recreational (figure 2).

Figure 2 — The main components of ecological and ethnographic tourism
Note — Compiled by the author
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Today, ecological and ethnographic tourism is beginning to develop actively all over the
world, as it implements two of the most popular areas of tourism, ecological and ethnographic. At
the same time, the integrality of the approach is realized not only by the essence of these directions,
their theoretical and methodological basis and historical development, but also by specific features
that are systematically transformed into the ecological and ethnographic direction of tourism. This
approach is also revealed in the application of articles of the global code of ethics, the achievement
of sustainable development goals and the principles of environmentally friendly tourism. Also
pursues its main goal of preserving, popularizing and promoting the natural, historical, cultural,
tangible and intangible heritage of peoples and their rational use for the development of tourism,
through the involvement of local people as a source and main a translator of information about the
natural territory and the ethnic group living on it.

Methods

In order to identify the degree of importance of the topic and achieve the objectives, the
following research methods were used:

- theoretical methods: analysis of scientific and methodological, educational and methodical,
specialized literature and materials of dissertations on the problem of research; study of curricula
and textbooks, educational activities of students, as well as regulatory and legislative documentation
of the Republic of Kazakhstan in the field of tourism and education;

- empirical methods: study and generalization of professional experience, organization of
research, consultations with students and professionals of the tourism industry, heads of tourist
enterprises, experiment, analytical processing of results, study and generalization of pedagogical
experience, study of creative and experimental works of local historians and tourists.

Research sources: International and regional programs for the preservation of tangible and
intangible heritage, periodicals and research publications of the Republic of Kazakhstan, countries
of the near and far abroad, Internet resources, textbooks, materials of international scientific and
practical conferences, scientific and methodological literature, as well as the works of scientists in
the field of environmental, cultural, educational and ecological- ethnographic tourism.

Documents of the United Nations World Tourism Organization, United Nations Educational,
Scientific and Cultural Organization in the field of ecological and ethnographic tourism, as well as
in matters of preservation and popularization of objects of the tangible and intangible heritage of
humankind, as well as standards of the tourism industry of the Republic of Kazakhstan.

Results
An important element, the basis for the development of tourism in the Republic of Kazakhstan
is the process of studying, systematization and systematic implementation of the tourist resource
potential, which involves:

1. Qualitative identification and study of resources located on the territory of the country
in the regional context. It is necessary to comprehensively and scrupulously study the potential of
the country, each region, destination, region, district, city, rural area, etc. To prepare passports of
objects, to give them a full-fledged, unified characteristic.

2. Systematization of data obtained during the identification and study of the tourist
resource potential of the territory, preparation and presentation to the general public of printed and
electronic materials, the use of which is necessary both in the preparation of tourist proposals and
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the development of the tourism industry, and in the qualitative training of tourist personnel;

3. Development of high-quality tourist maps and cartographies containing information
about objects of tourist interest in individual destinations, regions, districts;

4. The formation of integral directions in the development of the tourism industry, based
on the identification of all elements of the tourist resource potential of the territories;

5. Creation of innovative tourism products in the context of the identified priority areas
in the development of tourism in the country's regions [4].

In Kazakhstan, today there are 116 specially protected natural territories of republican
significance: Akmola region — 14, Aktobe region -2, Almaty region — 20, Almaty city — 2, Nur
Sultan city — 1, Atyrau region -3, East Kazakhstan region — 12, Zhambyl region — 4, West
Kazakhstan region — 3, Karaganda region — 11, Kostanay region — 5, Kyzylorda region — 3,
Mangystau region — 5, Pavlodar region — 5, North Kazakhstan region — 16, Turkestan region —
10/ (Figure 3) [5,6].

Tourism and resource potential of the Republic of
Kazakhstan for ecological and ethnographic tourism list of
natural sites of national importance

East Kazakhstan region = |7
Turkestan region  e—— ] (]
North Kazakhstan region  meessssssssssssssssssssssssssss 16
Pavlodar region  ee—
Mangystan region  e—
Kyzylorda region e 3
Kostanay region m——
Karaganda region s |1
Zhambyl region e— 4
West Kazakhstan region e 3
Atyranregion e 3
Almaty region e 1)
Aktobe region  e—— 5
Akmola region SeE— ]
Almany  e— 2
Asnana mm |

0 5 10 15 20 15

Lh Lk

Figure 3 — Tourism and resource potential of the Republic of Kazakhstan for

ecological and ethnographic tourism (list of historical and cultural sites of national
importance)
Note — Compiled by the author based on the source [7]
In addition, the main growth in tourist flow is associated with the holding of the largest
exhibitions in Central Asia in the city - KITF, KIOGE, Power Expo, Agro World Kazakhstan, as
well as thousands of conferences, workshops and forums. In 2018, more than 5,000 travel
industry professionals visited the KITF exhibition alone from 20 countries around the world.
Cooperation has been established with well-known global platforms TripAdvisor, Profi. Travel.
The number of visits to the Almaty page has increased 300 times on TripAdvisor alone in 3
years (Table 1) [8].
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Table 1 — Main indicators of tourism development

Name/years 2020 2021 2022
Number of visitors served by accommodation 485 080 616 235 719 854
places — residents (people)
Number of visitors served by accommodation 307987 353 626 365 137
places — non-residents (people)
Bed-days provided (bed-days) 1232 602 1628 691 1719971
Number of placements (units) 160 184 286
The volume of services provided by 19 662.0 22 479.5 25710.7
accommodation facilities (million tenge)

Note — Compiled by the author based on the source

According to Figure 4, there are five main steps for the development of ecological and
ethnographic tourism in the country.

STAGES OF FORMATION AND PROMOTION OF ECOLOGICATL AND
ETHNOGRAFHIC TOURISM

1 The study of the current state of ecological and ethnographic
tourism in the country in the regional context

Determination of the tourism and resource potential of the country
through the analysis of objects by administrative-territorial units

> 3 >> Development of a strategic plan for the development of ecological and

ethnographic tourism of the country

Formation of a plan for marketing support and promotion of ecological
4 and ethnographic tourism of the country at the regional, national and
international levels

Implementation of the developed plans for the development and
4 promotion of ecological and ethnographic tourism of the country,

coordination, expansion and development

Figure 4 - The main stages of formation, development and promotion of ecological and
ethnographic tourism of the country

Note — Compiled by the author
At the present stage, various types of tourism activities are actively developing in the Republic
of Kazakhstan. The state program "Digital Kazakhstan" is being implemented, the goals of
which are to accelerate the pace of economic development of the Republic of Kazakhstan and
improve the quality of life of the population with digital technologies. The article provides an
analysis of several Kazakhstani sites on the in formativeness of ecological and ethnographic
tourism and draws conclusions based on the research done [9].
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Every year, new integral directions appear in the tourism industry, which combine both
physical and mental, cognitive activity of tourists, which not only combine various
classification types of tourism, but also allow combining various directions of active types of
tourism with other types. Most often, active types of tourism are combined with cognitive
tourism, i.e. they cease to be passive and switch to active (active) tourism. Such a direction is
undoubtedly ecological and ethnographic tourism, which is not just a symbiosis of two tourism
directions, but also implies the "environmental friendliness™ of ethnographic tourism.

It can also be understood as "soft tourism™ and «sustainable tourism», which allows you to
travel to areas with a traditional way of life, study economic, cultural and the natural
environment without negative interference and violation of the integrity of existing ecosystems
[10].

ACTIVE TYPES OF TOURISM

ACTIVE PHYSICAL ACTIVITY “ ACTIVE COGNITIVE ACTIVITY

Figure 5 - Areas of activity of active types of tourism

Note - Compiled by the author

The heritage of the people, their culture, traditions, customs, embodied in the historical,
cultural, natural, tangible and intangible attractions of the country, become the basis for the
development of ecological and ethnographic tourism and is one of the main values of Kazakhstan.
In his speeches, President of the Republic of Kazakhstan Kassym-Jomart Tokayev repeatedly
stressed this priority in the development of both tourism and the country as a whole: "In matters
of consolidating society, strengthening national identity, a great role is assigned to the effective
use of the historical heritage and cultural potential of the country. In this regard, Kazakhstan has
ample opportunities, including for advantageous positioning in the international arena.” In
accordance with the program of the Government of the Republic of Kazakhstan on the
development of the tourism industry for 2019-2025, the provisions of the article of the First
President of the state "Looking to the future: modernization of public consciousness”. As well as
in line with the Program "Rukhani Zhangyru", "Seven Facets of the Great Steppe" and "Sacred
Geography of Kazakhstan". The cornerstone in the formation of national unity, peace and
harmony of Kazakhstan is the popularization of the cultural and historical traditions of our
country, both at the national and international levels [11].

For both domestic tourists and foreign tourists, it is important to receive information about
various cultural events, the date of their holding, about the possibilities of purchasing not only
souvenirs, but also active participation in teaching skills in their manufacture. About the
possibilities of immersion in the ethnographic environment of a particular region, getting the
opportunity to simultaneously to be acquainted with traditions and the culture of other nationalities
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living on the territory of Kazakhstan. In addition, here, tourist sites can play a great role in the
preliminary planning of tourist routes for potential travelers. The most popular (at the time of the
study) sites were analyzed:
Official website of the Almaty City Tourism Department/http://almatytourism.kz.
The official website of the Tourist hub of Almaty//https://visitalmaty.kz.

I http://www.almaty-info.net.

Ecotourism Information Resource Center // http://www.eco- tourism.kz.
The official website of the ORDA Ethno-project// https://www.orda.asia.
The official website Website of the information center of Almaty of the Lesnaya Skazka

resort// https://oi-qaragai.kz/guest.

Information site "Let's go"// https://sxodim.com/almaty [12, c.468-473].
The analysis of the informative value of sites in terms of ecological and ethnographic tourism is

presented in Table 2.

Table 2 - Analysis of the informative content of sites in the field of ecological and

ethnographic tourism [12].

Name of the website

Information content analysis

1

2

Official website of the Almaty City
Tourism Department:
http://almatytourism.kz

In it you can find an overview book about the city of
Almaty — "Almaty is the city of a thousand colors". Very
high-quality, colorful photographs of nature, unique
architectural structures, buildings, hotels, sports facilities,
towering mountain peaks, fountains, mountain rivers and
lakes, squares and streets, shady parks and squares attract
attention and arouse the desire to visit such a unique city
as Almaty. The atlas of tourist routes in Almaty is mainly
represented by mountain tourism, mountaineering,
freeriding, cycling. Information about route schemes and
duration is posted, route features, brief recommendations
on equipment, etc.

The official website of the Tourist hub
of Almaty
https://visitalmaty.kz

B viai Lo armarempona . roe ) Tmor
vty ¥ VAl

The site provides information in 7 languages. A calendar
of events for the year is posted. You can immediately
book a ticket here. At the same time, it can be noted that
there are no links to sites, for example, the Kazakh State
Academic Opera and Ballet Theater named after Abai,
the site of the first national world-class eco-resort
ParkResort "Eight Lakes™ and other destinations offered
for visiting on the site https://visitalmaty.kz . There is no
information about the handicraft centers in Almaty,
cultural national centers, and the possibilities of
gastronomic tours.
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continuation of the table 2

1

2

Website of the information center of
Almaty
http://www.almaty- info.net/

Website http://www.almaty-info.net very informative. It is
presented in Russian and English versions. Detailed
information is provided for each section with links to
contact details, websites, and email addresses. It is possible
to replenish the list of represented travel companies. The
disadvantage for the domestic tourist is the lack of a version
in the official language.

Ecotourism Information Resource
Center
http://www.eco- tourism.kz/

A permanent "Ecotourism Information Resource Center"
has been established in Almaty, which supports
communities in developing high-quality tourism services.
He also provides everyone who is interested in a trip to
the nature of Kazakhstan with a friendly place where you
can get information and advice on the regions on his
website http://www.eco-tourism.kz /. The website
contains methodological materials for tour organizers, an
English-Russian-Kazakh  dictionary that can be
downloaded and printed. Website http://www.eco -
tourism.kz / works in Russian, English and German. The
disadvantage is the lack of versions in the official
language.

The official website of the ORDA
Ethno-project
https://www.orda.asia/

20n the website, https://www.orda.asia / you can get
acquainted with the beauty of the Kazakh ethnic costume.
Colorful photos of the actors of the Domino Show
Theater are presented (http://www.show-domino.kz /)
according to the ethno-project "Horde™ in national
costumes at various presentations. The disadvantage of
the site is its promotional nature; there is little historical
information about the history of Kazakh national
costumes, about the differences in costume depending on
the region of Kazakhstan. There is no information about
who is engaged in the manufacture of the presented
costumes, there is no information about the artisans who
made the presented costumes, weapons, jewelry. If the
above sections had been posted on the site in question
and information about the possibility of learning the craft
of working with leather, silver, utensils, contact details of
craftsmen, it would have enriched the site and attracted
more attention to it.
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continuation of the table 2

1

2

The official website Website of the
information center of Almaty of the
Lesnaya Skazka resort

https://oi- qaragai.kz/gue st/

Website https://oi-garagai.kz/guest / dedicated to the resort
"Forest Fairy Tale", located in the picturesque gorge of
the Trans-1li Alatau, 20 km from Almaty. The resort can
be reached by city bus and its territory is free of charge,
which is very attractive for visiting the resort. The
recreation area offers a variety of entertainment such as
the Spirit of Tien Shan trolley Park, Umai SPA Center,
bike park, European standard rope park, equestrian center
with contact stable, children's center, climbing wall and
much more. Website https://oi-garagai .kz works on the
LiveTex platform, which allows the site visitor to leave a
request, order a call, send a message.

Information site "Let's go"
IIhttps://sxodim.com/almaty

Website https://sxodim.com/almaty It is distinguished by
great informativeness.On this site, you can find detailed
information about places, people, theaters, exhibitions,
movies, concerts, and various competitions, restaurants of
various cuisines of the world, free events, master classes,
trainings and more. The site is presented on social networks
"In contact", Twitter, Facebook. Here
in  https://sxodim.com/almaty/place/etno-auyl-gunny  /
information about the destination "Ethnographic village
"Huns" is posted. This recreation area is located in the New
Stone Gorge, beyond Talgar, 35 kilometers from Almaty. In
the Ethnic village "Huns", guests can choose to stay in yurts
with the interior decoration of the nomadic era, as well as in
yurts in a "modern way" — comfortable, cozy houses with
all the necessary amenities for living in the mountains.
Guests will enjoy treats of Kazakh national cuisine and
traditional Kazakh games, hunting.

Based on the research of seven tourist sites, it can be concluded that modern digital technologies
make it possible to expand the possibilities of organizing tourist tours, plan routes, and calculate
their financial capabilities for tourists who plan their own journeys. It is for such tourists and
tour operators offering their services in organizing tours that specialized sites such as those
discussed above should help. The expansion of the user group by posting information in the
state language will certainly expand the flow of domestic tourists. Posting information in
foreign languages other than English will also help attract even more foreign tourists [13].

Discussion

The main resources of ecological and ethnographic tourism of the Republic of Kazakhstan

are:

1) The people, as the titular nation (Kazakhs), and all the diversity of peoples living in this
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territory;

2) Obijects of archaeological excavations that carry out "material binding" to the historical and
cultural values of the society;

3) Distinctive features of the culture of the Kazakh people, expressed in the traditional way of
life, ritual processes, applied and decorative arts, etc.;

4) Objects of natural heritage, protected areas, unique and endemic representatives of flora
and fauna;

5) Cultural landscapes, etc. [14].

/ i &
Figure 6 - An example of the organization of a KMM for ecological and ethnographic tourism
Note — Compiled by the author

It is worth noting that each of the territorial entities has its own cultural holidays and
traditions, taking into account historical and ethno cultural characteristics. Their cyclical nature
allows us to form a valuable resource potential both in the high tourist season and in the off-
season, through the organization of cultural and animation events of an ecological and
ethnographic orientation. Moreover, stimulate the growth of volume tourist flow; create a
comfortable environment for the life of society; reposition territories and form a positive image of
territories; They contribute to the preservation and popularization of cultural and natural heritage
and the rehabilitation of old attractions takes place; stimulate business development; attract
external investments; contribute to the modernization of infrastructure, etc. With the right
approach to the organization, the socio-cultural tasks of forming the image of the region are
successfully solved not only within the country, but also abroad, and, as a result, the tourist flow
and financial influx of participants in the tourist market increase [15].

Thus, ecological and ethnographic tourism is today one of the promising areas for active
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types of tourism, and is also gaining an increasing role in the development of regional and
international tourism, as it combines the principles of eco-tourism and visits to natural and
historical, cultural, tangible and intangible heritage of countries and peoples. Mass cultural and
animation events of an ecological and ethnographic orientation contribute to the preservation and
popularization of heritage sites, attractions, etc. among tourists and the general public, they
involve the local population in labor activities and become an impetus for the development of the
tourist infrastructure of the regions [15]. The formation of an integrated methodology for the
implementation of cultural and animation events for ecological and ethnographic tourism will
allow us to implement the principles of a qualitative approach to the development of this area of
tourism.

Conclusion

The modern development of the tourism industry is conditioned by the desire to preserve the
objects of the natural and climatic complex, the tangible and intangible historical and cultural
heritage of peoples and objects of nature. In order to transfer them to subsequent generations, as
well as for the purpose of education, the development of tolerant thinking and rational use, which,
in essence, are the principles of an integral direction — ecological and ethnographic tourism.

Ecological and ethnographic tourism is an evolutionary development of the species diversity
of tourism; it includes visiting the country in order to involve the indigenous population in the
traditional way of life. Introducing them to their culture, way of life, material and immaterial sphere
of life of a certain ethnic group, while not disturbing the fragile ecological balance and following
the principles of sustainable development. Thus, the conceptual foundations of modern ecological
and ethnographic tourism are due to the successful collaboration with tourism of such sciences as
ecology and ethnography, which formed the directions of ecological and ethnographic tourism.
Subsequently combined into a single direction of ecological and ethnographic tourism, which
reflects current trends in the field of ecological development of all sectors of the economy.

Thus, the Republic of Kazakhstan is a state that has all the prerequisites for the development
of ecological and ethnographic tourism, as one of the most promising. The successful promotion of
this direction depends on the need to implement activities for high quality and specialized training
of specialists in the tourism industry, the development of innovative routes and approaches to the
organization of tourism activities within the framework of environmentally safe tourism, sustainable
development goals and the principles of the global code of ethics for tourism.
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KABAKCTAHIAFBI MOJAEHU-TAHBIMABIK TYPU3MHIH BAFBITTAPBIHBIH

BIPI PETIHAE 3KOJOTI'UAJNBIK-OTHOT PA®USJIBIK TYPU3M/I JAMBITY

Anoamna. Ka3zipei KO2aMHbIH KYHOBLIbIZbL MOLEPAHMMbL OUWIAYObl HACUXAMMAY HCIHE
XAnblKapanvlK KO2AmMOacmslk apacblHOa O0dCMypii KYHOLILIKMApObl ileepiiemy MaKcamvlHOd
aoam3ammoly MAmepuaioblk JHCIHe PYXAHU MIOEHUECMIHIH 00beKminepin YKbInmvl CAKmay iHcoHe
ymeimovl natioanawy 6Ooavin mabsiiadvl. Kazaxcman Pecnybnuxacvinvly Kaszipei 3amanevl
MYPUSMIH OAMbIMY YWIH OHbIH OMKEH MAPUXbIHA, MIOEHU OaMYblHA, MAOUuyu KIuMammolk,
AHCAROAUBIHA, MYPUCTIK MeKeHOepOIiH anyan mypailicine muicmi Ko3Kapacnen Oaillanbicmvipd
OMBIPLIN MAMEPUATOBIK HCIHE MIOEHU IPI pyXaHu oOvekminepine neziz0encen Yammuolk mypucmix
Openomi ineepinemy myxcvipbimoamacsl Heziz 6onyea muic. On ywiH KouwlizaH MiHOemmepee
MuiMoi KON JiCemKizy MaKcamvlHOa MYPU3MHIY OipHeule MYPiH  UObIPIAHOLIDLLIAMNbIH
uUHmMe2pandbl macinoi icke acvlpy Kaxicem.

Maxananviy maxcamol en0iy madouau HcoHe mMapuxu-maoeHu MYPAcblh Cakmayovly muimoi
KYpanoapvl pemiH0 3KOJ0SUSIbIK HCIHE IMHOSPADUALBIK MYPUsMOi OAMbIMY HCONLOAPLIH eH2i3yoi
ycwiny 60nvin mabwvinadsl, 01ap MYPUSMHIY JHcana OAgblmblH, aman aumKaHod «IKOJIOSUALIK -
IMHOPADUATLIE MYPUSMOL» KATLINMACMBIPAODL.

Kinm ce30ep: smnomypusm, dacmyp, smuoc, Maoenu mypa, smuozpagus.
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PABBUTHE 3KOJIOTO-9THOTI'PAOUYECKOI'O TYPU3MA B KASAXCTAHE KAK
OJIHO U3 HAIIPABJIEHUM KYJbTYPHO-IIO3HABATEJBHOI'O TYPU3MA
Annomauusn. [Jennocms cospemMeHH020 00Wecmea 3aKI04aencs 6 6epel’CHOM COXPAHEeHUU U

PAYUOHATILHOM UCHOTIL30BAHUU 00BEKMO8 MAMEPUATLHOU U OYXOBHOU KYIbMYPbl Yel08eYeCmed C
Yenvblo NONYIAPU3AYUU MOAEPAHMHO20 MbIULEHUS U NPOOBUICEHUS MPAOUYUOHHBIX YEHHOCTEl
cpeou  mMedcoOyHapooHoz2o cooowecmea. OCHOBOU 0Nl pa3sumusi  COBPEMEHHO20  MYypusmda
Pecnybnuxu Kazaxcman 00ndicHa cmamp KOHYenyus npoO0SUNCeHUsT HAYUOHAILHOZO MYPUCTICKO2O
OpeHoa, OCHOBAHHASA HA €20 UCMOPUYECKOM NPOULIOM, KYIbIMYPHOM DA3BUMUU, HPUPOOHOM
MHO2000pazuu, 00bLEKMax MamepuaibHou U OYXOBHOU KYIbmMypbl C COOMEEMCMEYIOUUM
no0xX000M K 8UO0BOMY pasnoobpazuio MYPUCMCKUX NpeoNodceHuti. s amozo
HeoOX00uUMa peanu3ayus UHMeZpaibHO20 Noo0X00d, HpU KOMOPOM HeCKONbKO U008 Mmypusma
0y0ym KOHCOMUOUPOBAMBCS C Yenblo IPHEeKmueHo2o0  OOCMUdNCEHUs  NOCMABIEHHbIX  3a0ad.
Llenv cmamvu s6ns€MC  NPEONOANCUMb  GHEOpeHUe nymell  pazeumusi 9KOJI0SUYECKO20 U
IMHOSPAPUUECKO20 MYPUMA KaK 3POEKMUBHbIX UHCMPYMEHMOE COXPAHEHUs NPUPOOHO20 U
UCMOPUKO-KYTIbIMYPHO20 HACAeOUsl CMPAHbl, KOMopbsle (GopMupyom Hosoe Hanpasiexue mypusmd,
8 HACMHOCU «IKOII020 - IMHOSPADUUECKUL MYPUSMAN.
Knwueswvie cnosa: smuomypusm, mpaouyuu, SmHoc, KyaibmypHoe Hacieoue, SMHocpausl.
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OVERVIEW OF SUSTAINABLE TOURISM DEVELOPMENT STRATEGIES: INSIGHTS
FROM THE REPUBLIC OF KAZAKHSTAN

Abstract. This paper offers an outline of sustainable tourism development techniques, with a
specific focus on the Republic of Kazakhstan as a case study. The paper examines different methods
for sustainable tourism by analysing existing literature and actual data and evaluating their
suitability in the Kazakh setting. The findings provide valuable information on the obstacles and
possibilities for sustainable tourism growth in Kazakhstan and add to the larger discussion on
sustainable tourism strategies.

Keywords: Sustainable tourism, tourism development, Kazakhstan, sustainability strategies,
literature review.

Introduction

The principle of sustainable development ensures the situation that our present needs are met
without spoiling the resources of future generations to the same extent (World Commission on
Environment and Development, 1987). Sustainability challenges are currently being studied in four
dimensions: as they have substantial impacts on political, economic, social-cultural and ecological
affairs (Sharpley, 2009; Ritchie, and Crouch, 2003). The strategic managements concept is very
crucial in achieving sustainable development in territory units, says Niezgoda (2006). Beyond
strategic interventions at the country level, further sectoral strategies related to tourism are also
formulated. From the other hand, Ritchie & Crouch, (2003), argue that the tourism development
strategy in the region should be integrated into the broader socio-economic development planning
process for two main reasons: the curriculum should be able to meet those questions and to achieve
the goals which are contained in the broader plan that will ensure the success of the educational
system. The main task, therefore, is to upgrade the local community's welfare standards by
increasing the number of visitors spending money in the area, all the while sticking to the
environmental regulations (Niezgoda, 2006; Carter, 2007; Gotembski, 2009).

Sustainable tourism is primarily viewed as a normative approach aimed at altering behaviour
to accomplish sustainable development objectives. It involves balancing different goals instead of
aiming for a perfect balance. Sustainable tourism is considered important for all types of tourism,
especially mass tourism, regardless of size (Bramwell et al., 2017). The concept of sustainable
tourism encompasses social, cultural, economic, political, and environmental aspects. While

*Bbisre aypwic cinteme »kacanbi3. Kogabayev T. T. Overview of Sustainable Tourism
Development Strategies: Insights from the Republic of Kazakhstan // Bulletin of the International
university ~ of  Tourism  and  Hospitality.  -2024. —Nol(3). -b. 114-124.
https://www.doi.org/10.62867/3007-0848.2024-1.09

*Cite us correctly: Kogabayev T. T. Overview of Sustainable Tourism Development Strategies:
Insights from the Republic of Kazakhstan // Bulletin of the International university of Tourism and
Hospitality. —2024. —N01(3). —B. 114-124. https://www.doi.org/10.62867/3007-0848.2024-1.09
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sustainability first stemmed from environmentalism, criticism emerged, questioning the concept's
imbalance in addressing the demands of human actors (Butler, 1999). According to other authors,
the fundamental mission is not the limitation of development, which was the idea reflected in
Donella, et al's original book (1972), but instead a regulation of growth fitting the needs of visitors,
the destination environment, and the local population (Liu, 2003). As recently, the sustainability
issues in the tourism framework are considered to be critical (Bramwell et al., 2017). A major trend
in sustainable tourism researches and policies is to focus on the micro-level structure instead of the
broader social relations, structures, norms, rules, capital, governance regimes, and systems of
production and consumption. In addition, the trend is to look for a more harmonious approach,
which unites human and natural systems (Butler, 2017). A holistic approach to sustainable tourism
in this region is working towards a social-ecological system analysis that focuses on resilience and
vulnerability. Ideally, the theories and concepts are very prevalent in studies on climate change,
ecosystem services and water governance (Cheer & Lew, 2017).

Effective tourism development necessitates the active involvement of all stakeholders and
decisive political leadership to ensure engagement and agreement among stakeholders at every
stage. Attaining sustainable tourism is a continual process that involves monitoring developments,
implementing preventive measures, and taking corrective action as needed (UNWTO, 2017).

The Ministry of Culture and Sport in Kazakhstan outlined priorities for tourism growth in
the State Programme of Development of the Tourist Industry for 2019-2025. The plan suggests
focusing on particular tourist destinations or products with the greatest expected potential for
development. The tourism sector in Kazakhstan has considerable potential for expansion. The
nation is located along the famous Silk Road and has five sites recognized on the UNESCO World
Heritage List. It is estimated that there are more than 100 acknowledged tourist spots, known as
"tourist magnets” and "points of tourist growth™ at present (Myrzadiyar, 2021). As per Tiberghien,
(2019), Kazakhstan is considered an appealing destination for nature-loving visitors. Despite being
the ninth largest country globally, Kazakhstan is nonetheless unfamiliar and mysterious to many
individuals.

Tourism in Kazakhstan is a relatively minor sector in comparison to other parts of the
economy. According to WTTC, (2021), the travel and tourism industry's contribution to the total
GDP dropped from 5.2% in 2019 to 2.4% in 2020. In 2019, the tourism sector accounted for 5.1%
of total employment (443,000 jobs), decreasing to 3.9% in 2020 due to COVID-19 restrictions
(WTTC 2021). From 2014 to 2019, the industry created 334 million jobs worldwide, making up
10% of total employment. Additionally, it contributed 25% of the new job opportunities during that
period (WTTC, 2021).

Tourist spending remained at a decreased level as well. In 2019, international tourists
comprised 4.4% of overall exports, in total of KZT 1,165 billion, according to WTTC, (2021).

Local visitors in the same year spent 1,349 billion KZT, which represents a 12% increase
compared to foreign travelers. The 54% of the total spending came from local visitors, while 46%
was contributed by overseas tourists. In 2020, the number of international tourists dropped by 80%
while domestic tourism saw a 42% decline (WTTC, 2021). The tourist sector in Kazakhstan is
projected to bounce back in the coming years, as tourism rebounds with the lifting of travel
restrictions, mirroring trends in other nations across the globe. The 2019-2025 Program for the
Improvement of the Tourism Industry in Kazakhstan by the Kazakh government is focused on
enhancing competitiveness and fostering growth in the hospitality sector of the country.

The government aims to increase international tourists from 830,000 to 3 million, domestic
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tourists from 5 million to 8 million, and raise the tourism sector's GDP contribution from 5.7% to
8% (MCSRK, 2019). Kazakhstan's tourism popularity is growing, with literature on the topic going
up from one item in 2010 to 47 pieces in 2020 (Wendt, 2020).

The paper aims to participate in the ongoing discussion over tourism in Kazakhstan and to
explore future prospects for tourist growth in the country. The objectives of this study are: a) to
identify existing sustainable tourism practices in Kazakhstan; b) to explore opportunities for
enhancing sustainable tourism; and c) to provide recommendations for policymakers and
stakeholders.

Literature review

Tourism has both advantages and disadvantages (Dluzewska et al., 2022). Tourism
companies provide employment opportunities for socially vulnerable groups and promote self-
employment. However, competition between tourism firms and large corporations can result in the
bankruptcy of small businesses and job losses (Aktymbayeva et al. 2020). Establishing appropriate
conditions for the tourism system is vital in order to guarantee a steady increase in employment.

According to Shevyakova, Munsh & Arystan (2019), tourism in Kazakhstan could play a
major role in diversifying the economy. In 2019, the Kazakh government gave the green light to
The Programme for the Development of the Tourism Industry for 2019—-2025 in order to boost the
tourism sector, specifically its workforce, and enhance the quality of life for the local inhabitants
(Aktymbayeva et al. 2020). The aim of the program is to improve the investment atmosphere in the
tourism industry, increase the number of international and domestic tourists, and raise awareness of
Kazakhstan nationally and internationally.

However, Kazakhstan is an up-and-coming tourist destination with insufficient tourism
facilities, below-average offerings, and an unfavorable image in international tourism sectors.

Kazakhstan lacks the necessary resources to fully take advantage of the potential of a
successful and valued tourism sector as a result of current deficiencies and insufficiencies. A
number of issues need to be addressed or improved. The Kazakh government recognizes the need
for better tourism infrastructure, more open bilateral service agreements, simplified visa procedures,
and improved road quality. The tourism industry in Kazakhstan has specific weaknesses including a
lack of global market knowledge, unqualified personnel, and insufficient transportation
infrastructure. Many steps need to be taken to improve the tourism sector in the country. For
example, the main priority for tourism officials should be to promote Kazakhstan both on a global
and local level (Biolo, 2017). According to Abubakirova et al. (2016), Kazakhstan must introduce a
fresh approach for its image, as well as focus on product innovation, targeted marketing, price
changes, and security measures.

A report on Qatar indicates that diversification in tourism can be seen in two ways:
broadening the entire economy and diversifying within the tourism industry (Giampiccoli &
Mtapuri 2015). In tourism, innovation is essential, with the government, sustainable tourism
practices, innovation, human resources, and ICT all being interlinked. We should prioritize and
promptly implement efforts for sustainable development in Kazakhstan (Allayarov, Embergenov &
Han 2018). One example is the advancement in tourism research should include creative methods in
the tourism industry and "the effective use of ICTs for sustainable tourism growth is dependent on
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having an ICT policy that demonstrates the formal recognition of these technologies” (Kim &
Garkavenko 2019). At the same time, solely relying on ICTs will not be enough to tackle the
development issue. Ensuring that education is accessible to everyone is crucial for the successful
implementation of ICTs in Kazakhstan. Flaws have been discovered in how ICTs are being used to
enhance Kazakhstan's marketing, information, EMS system, and host community development.
Advancements have been happening slowly in these fields within the research region, as knowledge
is also on the rise.

Regardless, there are opportunities and potential in the tourism industry in Kazakhstan
despite certain unfavorable factors. An analysis carried out in Kazakhstan assesses the
competitiveness of tourist spots and pinpoints three drawbacks and three advantages. Kazakhstan is
known for its rich history and beautiful natural resources, as well as safety standards. However,
there are challenges in language proficiency, professionalism among tourism staff, and pricing
strategies. When it comes to competition among destinations, the focus is usually on the overall
tourist experience and attractions, rather than specific aspects like transportation, environmental
resources, hospitality, and services (Kenzhebekov et al., 2021). ldentifying positive tourism
attractions, products, and ways to enhance tourism development and tourist experiences is crucial to
fully exploit tourism potential. Kazakhstan's characteristics highlight the importance of prioritizing
tourism development for reasons including employment opportunities, business growth,
infrastructure improvement, collaboration with other economic sectors, and promotion of cross-
cultural relations (Shevyakova, Munsh & Arystan 2019).

Methods

This article utilises a qualitative research methodology to investigate sustainable tourism
development options in the Republic of Kazakhstan. Qualitative research methodologies are
selected to explore the intricacies of sustainable tourism practices, enabling a detailed
comprehension of the topic.

Data Collection: This study primarily gathers data by conducting a thorough analysis of
existing literature on sustainable tourism development in Kazakhstan. Information about sustainable
tourism projects, policies, and best practices in the country is collected by consulting academic
journals, government reports, industry publications, and relevant web sources. Furthermore, case
studies and reports from international organisations are incorporated to offer comparative
perspectives on sustainable tourism initiatives adopted in analogous settings.

Data Analysis: The data obtained from the literature study is thematically analysed to find
recurring themes, patterns, and trends in sustainable tourism development in Kazakhstan. Thematic
analysis is the methodical process of categorising and categorising material to identify important
findings and insights. Themes may encompass sustainable tourism projects, policy frameworks,
stakeholder participation, difficulties, and possibilities.

Results

Kazakhstan's tourism development plan should be based on principles of sustainability and
culture. At the same time, community involvement in the form of community-based tourism (CBT)
should be incorporated along with a diverse approach to different types of tourism. Figure 1
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illustrates the various types of tourism that the country's development plan should focus on
considering these challenges. Figure 1 illustrates five main strategies for the growth of tourism in
Kazakhstan, all of which need to be in line with and adhere to a sustainable approach.
Figure 1 — Proposed tourism development plan for Kazakhstan
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Alternative tourism, food tourism, conventional tourism, health-well-being tourism, and
business/MICE (Meetings, Incentives, Conferences and Exhibitions) tourism are the five main
directions of tourism development. Taking into account these five guidelines, Kazakhstan should
prioritize particular types of tourism. Three main strategies, such as alternative tourism, food
tourism, and conventional/mass tourism, need to be placed within a cultural tourism context that
takes into account both local culture and national identity. Priority in alternative tourism should be
given to ecotourism, adventure tourism, and community-based tourism (CBT). These three types of
tourism are in harmony with the objective of responsibly utilizing Kazakhstan's natural resources
for tourist purposes. Furthermore, CBT plays a role in increasing involvement of residents in the
community, which in turn boosts the growth of tourism. Community-based tourism emphasizes the
participation of individuals from lower socioeconomic backgrounds in the tourism sector, allowing
them to oversee the industry in their region and reap its rewards. Kazakhstan's ecotourism and
adventure tourism industries can leverage the vast, pristine landscapes to provide a range of
offerings. Including ecotourism, adventure tourism, and CBT does not mean that high-spending
tourists cannot join in, as long as luxury tourism options such as "glamping™” and community-based
luxury tourism are also available in the area.lt is unsafe to solely concentrate on alternative tourism;
therefore, various sorts of tourism markets are required. Food tourism marketplaces hold significant
importance within a cultural framework.
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Every country possesses unique traditional foods, ingredients, and cuisine that serve as a
significant tourism asset, drawing tourists through attractions like restaurants, street food, and food
festivals. Conventional mass tourism should prioritise sustainability and focus on cultural aspects
by offering tourism products and services that are connected to local culture, such as monuments,
museums, World Heritage Sites, and specific cultural tours.

It is crucial to propose an overarching model or structure for enhancing tourism in
Kazakhstan that goes beyond the mentioned tourism categories.

Figure 2 indicates that the growth of tourism should be based on four main principles:
innovation, collaboration, sustainability, and diversification. The development of tourism should be
integrated into the country's diversification plan, focusing on innovation and sustainability. Various
stakeholders, led by the government, should collaborate in this effort. Within these  four
foundations, tourist development includes attractions and activities, policies and regulations,
businesses and services, promotion and marketing, human resources, and infrastructure. These
components are interconnected, as shown in Figure 2, and do not operate independently. Each
component will have its own practical elements. The business/services component comprises
entities such as restaurants, tourism operators, and other related items represented by a rectangle
with dots connecting each item.

Figure 2 — Proposed components and contexts of tourist growth
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Source: (Dluzewska et al., 2022)

In the illustrated model (Fig. 2), all parts are uniformly linked together. To illustrate,
investing should be creative. Think about trying out different investment tactics such as the
Investment Redistributive Incentive Model (IRIM), which entails utilizing investment perks such as
tax breaks or relief to alter a company's management and ownership setup. Another possibility is to
expand IRIM by establishing Special Tourism Zones (STZs) that center on Community-Based
Tourism (CBT) or other mutually approved rules.
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More forms of investment are being used to introduce new types of tourism, like
community-based diffused tourism, or establish distinct categories within a particular tourism
industry, such as accommodations. Figure 2 shows that the main objective should be enhancing the
tourist experience by concentrating on aspects like cost, excellence, and security. This is to improve
the image of the places visited and, as a result, improve the reputation of Kazakhstan.

Conclusion

The expected potential of the tourism industry in Kazakhstan is not being achieved.
Introducing fresh strategies and projects is crucial for improving the tourism industry in the nation.
This article aimed to improve the current research on tourism growth in Kazakhstan by offering
fresh suggestions. The literature explores the strong points, weaknesses, and possible categories of
attractions and tourism segments that could affect the growth of tourism in Kazakhstan. Afterwards,
two proposals for models were made. The original model shows numerous tourism segment
categories that the government should focus on first. The literature demonstrated a sustainable
tourism approach that highlights cultural tourism in the suggested strategy.Specific types of tourism
considered significant include community-based tourism, adventure tourism, and MICE tourism.
This model offers recommendations on the types of tourism that the Kazakhstan government should
focus on. The government needs to take a leading role in monitoring and guiding tourism
development within the nation. The government must be ready to collaborate with other
organizations. Several factors need to be taken into account, such as human resources and
infrastructure improvement. The two models provide recommendations to the Kazakh government
on how to advance tourist development in Kazakhstan, adding slightly to the existing proposals on
the topic.

Although not entirely exhaustive or flawless, these models are worth examining as they aim
to add to the ongoing conversations and proposals for the improvement of tourism in Kazakhstan.
One model focuses on public-private partnerships to enhance infrastructure and marketing efforts,
while the other emphasises sustainable tourism practices to protect the environment and local
culture. By combining components of both models, the authorities have the ability to develop a
thorough plan that deals with both the obstacles and advantages of the increasing number of tourists
in Kazakhstan. This approach can help attract more visitors, boost the economy, and preserve the
country's natural and cultural heritage for future generations to enjoy. It is important for
stakeholders to collaborate and implement these strategies effectively to ensure sustainable growth
in the tourism industry. By working together, stakeholders can achieve a balance between economic
development and environmental conservation, ensuring that tourism benefits both the local
communities and the natural surroundings. This collaborative effort will not only enhance
Kazakhstan's reputation as a tourist destination but also contribute to the long-term sustainability of
the industry. In addition, promoting responsible tourism practices can help minimise negative
impacts on the environment and local communities. By educating tourists about the importance of
sustainable travel, stakeholders can further enhance the overall experience for visitors while
preserving Kazakhstan's unique natural and cultural assets.
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TYPUSMAIK TYPAKTDBI JAMBITY CTPATEI'USIJTIAPBIHA HIOJIY: KASBAKCTAH
PECIIYBJIMKACBIHBIH TOXKIPUBECI

Anoamna. byn maxanrada Kaszaxcman PecnyonuxkacvbiHbly MblcanblHa epeKuie Ha3ap ayoapa
OmulpbIN, MYPAKmvl mypusmoi oamuimy a0icmepine wony YcvlHvliaosl. Makaniaoa KoioaHvlcmaavl
a0ebuemmep MeH Hakmol Oepekmepli manoday dicane onapovly Kazaxcman ocazoaiivinoa
KOJLOAHBLIYbIH 0A8anay apKblibl MYpaKkmel MYypusmHiy apmypiai 20icmepi Kapacmvipblidobi.
Anvinzan nomuocenep Kazaxcmanoazer mypusmuiy mypakmel Oamyvl Vi Kedepeilep MeH
MYMKIHOIKmep mypaivl KYHObl aknapam 0Oepedi JcoHe MYPaxkmvl Mypusm CmMpamecusiapbli
KeHiHeH MAIKbLIAYea bIKNal emeol.

Kinm ce30ep: Typaxmer mypuszm, mypusmoi Ooamwimy, Kazaxcmawn, mypaxkmuvl oamy
cmpamezusinapol, a0eouemke woJy.

T.T. KOTABAEB
TapTyockuii yHUBEPCUTET
(Ocronus, Tapty), E-mail: timur.kogabayev@ut.ee

OB30P CTPATEIMA YCTOMYUBOT' O PA3BUTHUSA TYPU3MA: OIIBIT
PECITYBJIMKU KA3AXCTAH

Annomauyun. B oannoti cmamoee npeonazaemcs 0030p Memo0o8 pazeumus YCmouuugo2o
mypuzma ¢ 0cobvlm  akyeumom Ha npumepe Pecnybauxku Kaszaxcman. B cmamove
PACCMampusalomcs pasiuiHvle Memoobl YCMOUUU8020 MypusMa nymem aHaiu3a cyuwjecmsyrouel
aumepamypvl U Qakmuyeckux OAHHLIX U OYeHKU Ux npumeHumocmu 8 ycnosusax Kazaxcmana.
Ilonyuennvie pesynromamvl  NpeOOCMABNAIOM YEHHYIO UHGOpMaAyulo O NPenamcmeusx u
B03MOJCHOCIAX O YCMOU4U8020 passumus mypusma 6 Kazaxcmane u cnocobcmeyiom 6onee
WUPOKOMY 00CYHCOEHUIO Cmpame2ull YCmouyu802o mypusma.

Knwuesvie cnosa: Ycmoiiuuswii mypusm, pazeumue mypusma, Kazaxcman, cmpamecuu
VCMOUYUBO20 paA38Umusl, 0030p TUMePaAmypbl.
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MFTAP 06.73 https://www.doi.org/10.62867/3007-0848.2024-1.10
DOK 657.6(574)

A.A. TAJIFAPOB
KP Ilpe3uneHTiHiH KaHBIHIAFBI MEMIICKETTIK 0acKapy akaJIeMUsIChI
(Kazakcran, Acrana), E-mail: tal_aidos_@mail.ru

MEMIIEKETTIK AY/IUT OPTAH/IAPBIHBIH MEMJ/IEKETTIK AY/IHT ’KYPI'I3Y/IE
O34PA IC-KUMBLT BAPBICBIH/IAFbI MOCEJIEJIEPI

Anoamna. Maxanaoa Kazaxcmanuvly memiexemmik ayoum oicyiiecinoesi Kaumaiauy
QyHryuanapvinvly maceneci komepineen. COHvIMeH Kamap amanean MaceleHiy 0acKa magvl
Kaunoail mayekenoepoi myavi3ybl MYMKIH eKeHOiei Kopceminoi.

Ocbl  opatioa, aman2an MaceieHiy ©03eKminicih aHblKmay 06apvlCblHOd MAai0amaibly
3epmmey JHCypeizindi, KOJIOaHbICMAZbl HOPMAMUBMIK-KYKbIKMbIK aAKmiiepee WOLY HCACAIObL.
Ayoum ocyiiecinoeci memiekemmik ayoum oOpeanOapulHbly QYHKYUOHANObIK MIiHOemmemenepi
MeH  YaKilemminikmepine manoay  AHCypeizinin, — NpaKmuKaieblk — Mbulcanoap — Keamipinoi.
Memnexemmik ayoum canacelHvly 632e endepoezi Hcaz0atibl mypaivl CAlblCMblPMAlbl MAL0ay
JAHCYP2I3IiNoI.

Tanoay Homudwceci Mmemiekemmik ayoum Jicyuecinoe Kaumaniany @yHKyusiapol
Maceneciniy 6ap exeHiH Kepcemmi. Amanean MmaceneHiy MemieKemmiK ayoum JHCyieciHiy
KeMwinikmepin Kepcemin Kana Koumatl, OHulH api scemindipinyine Kepi acepin mueizeoi.

bByn pemme owcypeizineen manoamanvix 3epmmey KOpmulHObICHl OOULIHULA 63 MAPANLIMHAH
Oipkamap Ycoinbicmap YCulHblLIObl. O3 Ke3eciHOe YCbIHbIIZAH YCbIHLICMAD CAladagbl MoaAdcCbl3
mexcepynepoi JHcouvln, KAumaiawy QYHKYUsIapolh OHMAaulanovipaosvt oen cenemin. CoHbiMeH
Kamap memiekemmix ayoum Jcyuecinoezi KeMWinikmepoiy OpHbIH MOIMbIPLIN, eniMi30iy
Memaekemmik — backapy — oicyuecinOezi  dcemindipiieeH  MYpakmel — UHCUMYmM — 00bin
KaIblnmacyviHa 3 cenmicin muzizyi muic.

Kinm ce3dep: Memnekemmik ayoum, dHceMKOPIAbIKMbL aA3aumy, ayoummi dHceminoipy,
@yHKYUAIAPObL OHMAUNAHOBIDY.

Kipicne

Kazakcran 2012 xpuiman ©Oactam  MeMJIEKETIMI3IIH  Y3aKMEp3IMIl  CTPaTErusiChbiH
Kocmapian, KaJbIIITaCKaH MEMJICKETTIH JKaHa casich OarbIThiHA asK OacTbl. OChbl KE3eHHEH
eJIIMI3/IH Op calachlHbIH OipKaTap OarbITTapbl OOMBIHIIA Mocenenep aWThUIbIN, ajfa KOWBUIFaH
Kocmapiap, TarncbipManap aikeiHaanabl. COHBIH iIIIHAE MEMJIEKETTIK OacKapyIblH jKaHa TYpiH
KaJIBIITACTBIPY MAKCAThIH/Ia MEMJIEKETTIK JKOCTIapay *koHe OoJpKay JKyHeciH oJjaH opi KeTUIipy

*bizre aypbic ciareme :kacanbi3. TanrapoB A.A. MemiekeTTik ayIuT OpraHIapbIHbIH
MEMJICKETTIK ayauT JKYprizyne e3apa ic-KuMbU1 OapbichiHIarsl Mocenenepi // Bulletin of the
International university of Tourism and Hospitality. -2024. -Nol(3). -b. 125-135.
https://www.doi.org/10.62867/3007-0848.2024-1.10
*Cite us correctly: Talgarov A.A. Memlekettik audit organdarynyn’ memlekettik audit

zhurgizude ozara is-gimyl barysyndagy maseleleri [Issues of interaction of state audit bodies in
conducting state audits] // Bulletin of the International university of Tourism and Hospitality. —
2024. —-No1(3). —B. 125-135. https://www.doi.org/10.62867/3007-0848.2024-1.10
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OarmapbeiHbIH Oipi peTinge KazakcTranmarbl Kap)KbUIBIK Oakpliay >KYHECIH MEMIICKETTIK ayauT

Kyhecine kerripy 6omasl [1].

Ocwr opaiima Xonmmaynel icke aceipy MakcateiHna 2013 keiiablH 3 KbIPKYHeETiHIE
[Ipesunent XKapnoirsiven KP MemitekeTTik ayTUTT1 €HTi3y Typalibl TYKbIpbIMJamMa KaObUIAaHbII,
oexitinai. bynan opi 2015 xpuasiH 15 KapamaceiHna MeMIIEKeTTIK ayJuT XKOHE KapKbUIBIK
OaxpuIay Typaisl 3aHsl (Oy1aH opi — 3aH) KaObUITaHIbI.

byn kaOblnianraH Ky)KaTTap MEMJIEKETTIH TeK KapiKbl MOceJelIepiH FaHa eMec, COHbIMEH
KaTap >KETICIEeyHIJIiKTep OOWBIHIIA HAaKThl YCBHIHBIMIAPIbI OCpyMEH KOcCa, OarbITTBIH OapJibIK
TYpPJAEpIH KAMTHTBIH ayJIuT OOBEKTUICPIHIH KBI3METIHIH THIMIUIITIHIH JKaH-aKThl Oaranaybl
peTiH/Ie MEMJIEKETTIK ayIUT KYPaJibl OOJIIbI.

byn perre, xorappina aranraH 3aH MEMIJICKETTIK ayJIWTTIH JKYHECIH CBHIPTKBI JKOHE 1IIKI
ayuT TypJiepiHe Oedir, CyOBEKTIre Kapaill KEKeJereH MakcaTTap MEH MIHISTTepl alKbIHIAI
OepreH. Erep ChIPTKBI ayUT - XaJNbIKTBIH OJI-ayKATHIH JKOHE YITTBIK KayilCi3iKTI KaMTaMachi3
€Ty YIIIH VITTBIK PECypCTapAblH 3aHIbl )KOHE THIMII OacKapbUIybIHa Tajjay jkacall, oraH Oara
Oepce, 1IKI ayauT - MEMJICKETTIK JKOcCIapiiay >KyHeciHmeri Kykarrapja KOpCeTiITreH TiKeleH
AKOHE aKbIPFbl HOTIDKEJIEpre KOJ JKeTKI3yJe KapaXaTThlH THUIMJI Mai/lalaHbulyblHa, MEMJIEKETTIK
KOHE KBa3MMEMJIEKETTIK CEKTOp CYOBEKTIJIEpiHIH aKTUBTEPiHIH MaiilanaHbUIyblHA Tajnjuay, Oara
Oepy OOJbIN TaObLIAbI.

ChIpPTKBI JKoHE 1HIKI ayJUT OpPTaHIapbIHbIH apakiri alKblH OOy YIIIH JKEKEeJIeTreH ChIPTKbI
KOHE 1K1 ayUT XKYPTi3y epekernepi OeKiTii.

Byn perre, ayaut Xyprizy OpraHapblHBIH MEMJIEKETTIK ayIuT >KYpri3yjaeri eszapa ic-
KUMBLIBI JIa )KOFaphIaa KOpceTuIreH 3aHMEeH alKbIHaIFaH. AJlaiia, CRIPTKBI JKOHE 1K1 ayIUTTiH
GyHKIUSUTapBIHAA, OJNIAPABIH  ayAWT TypiepiHe, Herisri OarpIT-OarmapblHa KapamacTaH,
Toxipubene Kaitanany QyHKIUSIApbl OPbIH ajla/bl.

byran Koca, Ka3ipri >kahaH/bIK KyObUIMaJIbl ©3repicTep Karaaiaa eaiMiziiH MEeMIIEKEeTTIK
Oackapy KyHeci YHeMi jkaHa OarbITTap OOMBIHIIA THUICTI JKaHANAYAbl, )KaHFBIPY/Ibl Tajam eTyze.
CoHblH 1mIIHIE MEMIIEKEeTTIK OacKapynblH OipaeH-O0ip TeTiri O0ibIn TaOBUIATBIH MEMIIEKETTIK
ayJIUT CaJlaChIHJIAFbl VIKEH eo3repic, on 2022 KbUulFbl Haypbli3 aibiHIarbl  Kaszakcran
Pecniy6onuxacel Ilpesunentinin Kazakcran xankpiHa XXonpaysinna Ecen komurterin JKorapebl
ayJIUTOPJBIK TajaTtachl €Til KalWTa Kypy JXoHE aTalifaH OpPraHHBIH (QYHKIMSJIAPBIH KYIICHTY
tarceipmacel  Oosnbl. Hotwmkecinne Kazakcrtan PecnyOnukaceiublH JKorapFbel  ayJUTOPIBIK
nanaTackl KYPbUIIbl )KOHE OHBIH HET13r GyHKIMsIIAph! KymenTinai [2].

Ocsl opaiifia 1a, aTanFaH opraHfa MEMJIEKETTIK ayJUT callachlHJarbl 0acThl pesaiH Oepinyi,
06acka ayIuT OpraHAapbIHbIH KOJJAHBICTAaFbl (QyHKUUSAIApbIHA KaHJAl ocepiH THUTi3enl KoHe Oy
MEMJIEKETTIK ayJUT KYHECIHJeri e3apa ic-KUMbUIFAa KaHAail OH e3repicTep ajblll Kejielal JAereH
cypakTap TybIHIaiabl. byFan Koca, aTanFaH OpraHHbIH KYpPbUTYBI 11IKI ayAUTTIH CHIPTKBI ayIUTKE
TOYEJIUIITIH TyABIPYbl MYMKIH 6€?

Con cebenTi, MEMJICKETTIK ayJIuT XKYHECIHIErl e3apa iC-KUMBUI OaFbIThI Ka3ipri TaHjaa
KaHJai 1a 01p e3repicTep/al Tanamn €TeTiHI aHBIK.

Ochl opaiijla MEMJICKETTIK ayJIWT JKYMECIHIH Kypaibl OOJBIN TaObUIATHIH KOJIAAHBICTAFBI
3aHFa, HOPMATUBTIK-KYKBIKTBIK aKTUIEpre e3repic eHrizy apKbUlbl KaWTadaHaThIH (QyHKIUSIIAPAbI
OHTaWJAHIBIPYy AapKbUIBI MEMIIEKETTIK ayJIuT CaJachlH JKETUIAIpYy TyBIHAAND oTblp. byn
MEMJIEKETTIK ayJUT KyieciHe ©31HIH OH 9CepiH TUTi3yl 90/1eH BIKTUMAJI.

Ocbiran opail MEHIH FBUIBIMH MaKaJaMHBIH HETri3ri 3epTTey MakcaThl OChbl OarbITTapia
YKOHE MEMJICKETTIK ayJIuT KYHECIHIH )aHaJaHy >KOJJaphiH 13/1ey OOJIMaK.
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Makcat. MeMmIleKeTTiK ayauT OpraHIapblHBIH ©3apa iC-KUMBUIBIHIAFBl MEXaHH3MII
XKETUIIIPY OOUBIHIIA TOXKIPUOETIK YCHIHBIMIAP 931pIIey.

Tanceipma. Byn perre, aTanFaH MakcaTKa KOJ KETKi3y YIIIH Kelleci TarchlpMasiapiabl
OpBIHJAY TaJal eTiIei:

- MEMJIEKETTIK ayJHuTKe TallJay KYpri3y;

- MEMJIEKETTIK ayJUTTiH TypJepiH 3epTTey;

- XaJbIKapaJbIK TOKipubenepai 3eprrey (OipHee MeMIICKET MBICATIBIHIA);

- YCHIHBICAp d3ipIey.

KyTineTiH HOTHKeIep XKoHe KaHaIayJiap:

- MEMJICKETTIK ayJIuT JKYHECIHIH e3apa iC-KMMBUIBIHBIH (DYHKIMSUIAPBIH OHTAWIAHABIPY,
apa-XiriH axeIpary;

- ayJuT XKYPri3eTiH OpraHaap apachlHAarbl KalTadaHy TeKcepyiep/i KbICKapTy;

- MEMJICKETTIK ayJIuT >KYPTi3yAiH carachklH XaKcapry;

- KOPPYHIHSUIBIK TOYEKEIAUTIKTI 5KOIO.

¥YceHbIcTap OepuneTiH opraHmap: MeMIIEKeTTIK ayauT KYHECiHe KIpeTiH MEMJIEKETTIK
ayJIUT OpraHaapsl

3epTTey HITHIKEJIepi JKIHe Tanaay

KazakcTtaHHbIH MeMIIEKETTIK ayauT skyieci 2015 skbutbl eHriziireHHeH 6actan 8 bl i1IiHIe
MewmiekeTTik 6ackapy *yieciHiH Oip TeTiri O0JbIN HBIK KalblnTacThl. Kasipri TaHga MeMIEKeTTIK
ayJuT — peciyOarKa MEH >KeprulikTi aiMakTapJaH TYpaTblH, TYPaKThl KaJIbINITACKAaH, BEPTUKAIIbI
KOHE TOPU3OHTANBMAI XKyieci Oap MeMIeKeTTIK MHCTUTYTThIH Oipi. Ka3zakctan aranran canana
KOFApFbl ayJIUT OpraHJapblHbIH XaJbIKapalblK YHBIMBIHBIH MyIleci OoJbIn  TaObLIabI
(MHTOCAN).

MeMIeKTTIK ayJUT OJ1 ToyeKemaep i 6ackapy *yheci HeTi31H1e MEMJIEKETTIH KapakaTbl MEH
aKTUBTEpIH MaliJanaHy/bIH jkoHEe OacKapyAblH THIMAUIIIH Tanjay, Oaranay koHe Tekcepy. byraH
Koca MEMJIEKeTTIK ayJIuT MeMJIEKeT Kemij OepreH Kapbl3Japibl, TpaHTTapbl KoHe Oacka Ja
KbI3METTEP/IIH THIMALIITIHE ayAUT *KacaiIbl.

MemileKeTTiK  aylIuTTI TEeK MEMIIEKETTIK ayJuTop cepTHQHUKAThl Oap MEMIIEKETTIK
KBbI3METKEp Ky3ere acelpaisl. Kazipri TaHaa eniMi3liH MEMIIEKETTIK ayJauT calachlHaa
MEMIJIEKETTIK cepTHdHKaThl Oap mamameH 1790 KpI3MeTKep KYMBIC aTKapajbl, COHBIH ILIIHJE
CBIPTKBI ayauT canacbiHna 784 KbizMeTkep Oosca, 1006 KpI3MeTKep IMIKI ayAMT CaJachbIHbIH
MaMaHzapsl [3].

MemiekeTTiK ayauT >KYHEeCiHIH KbI3MeTiH MeMIIEKETTIK ayIuT Typaibl CTaHAapTTap,
MEMJIEKETTIK ayJuT Typasbl 3aH >KOHE MEMJIEKeTTIK ayauTTi KYPri3yliH CHIPTKbI JKOHE 1IIKI
Karujganapsl perteiai. byraH Koca COHFBI KbUIJapbl MEMIIEKETTIK ayJuT XYHeciH oaaH opi
KETUIIIPY MaKCaThIHIa, 3aHAa Ke3JeireH ayauT THUNTepiHe OaillaHbICThl COWKECTIK ayawuTi,
TUIMIUTIK ayJIWTI >KOHE KApXKBUIBIK €CENTIMIK ayIOuTiH >KYPri3y[diH KEeKelereH Karuaanapbl
OCKITLIII, KOJJAaHBICKA CHII31JIreH.

Kazakcranaa MeMIIEKeTTIK ayJIUT ChIPTKbI JKOHE IIIKI MEMJIEKETTIK ayJauT OOJbIN €Ki Typre
OeJIiHI'eH JIeN JKOoFapblia alTKaH OonaTelHMBIH. OChbl Opaiija, KOJIIaHBICTaFbl CTaHAApPTTap MEH 3aH,
ayJUTTIH €Kl TypiHe opTak 0o0Jica, CHIPTKbI JKOHE 1IIKI Karujauap op MEMJIEKETTIK ayJuT TYPiHIH
ayJIUT OPTaHbIHbIH YOKUIETT1 OpraHapbIMeH OeKiTie .
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OchIFaH opaii 3aHFa CoMKeC CBHIPTKBI ayauT opranmapeiHa Kazakcran PecmyOnukachIiHBIH

JKoraprel ayauTOpJIBIK TajlaTachl JKOHE OJKEPTUTIKTI  JKepiiepAeri  OOJIBICTBHIK — TEKCepy
KOMHCCHSJIaphl Kipce, imki ayauT opranmapbiHa Kaszakcran PecmyOnukackl YKiMeTiHIH
KYPBUIBIMBIHA KIPETiH 1MIKI MEMJICKETTIK ayJuT KOMHUTETI MEH OHBIH KEPTUIKTI >Kepiepieri
KYPBUIBIMBIK JICTIapTAMEHTTEPl, OPTAIBIK MEMJICKETTIK OpTaHIap/blH, >KEPTiTIKTI aTKapyIbl
OpraHJIapJbIH OKIMIIKTEPAIH KoHE IMIKI 1CTep MUHHCTPJITIHIH OOJBICTHIK JemapTaMeHTTEPIHIH
1IK1 ayIUT KBI3METTEP1 Kipei.

MemitekeTTik

ayauT
1 1
CBIPTKBI MEMJICKCTTIK ITITKI MEMJICKETTIK ayJTuT
ayauT
- KP KM Imiki MeMJICKETTIK ayIuT
- KP JKorap¥bl ayuTOPIIBIK KOMHTETI1, OHBIH OOJIBICTAPIaFbI
Maaaracer; KYPBUIBIMABIK JeHapTaMeHTTepi;
- JKEPTUTIKTI aTKapyIIbl OpraHaapabIiH - OMO, XAO xone KP 1IM
TEKCEepPy KOMHUCCHUSIIAPHI OOJIBICTapIaFhl IeNapTaMEHTTEPiHIH
y, 1IK1 ayUT KbI3METTEp1 )

Kecte - 1 — Kazakcranaarpl MeMJIeKeTTIiK ayqUT KyiieCiHiH KypbLIbIMbI

MeMmiekeTTiK ayAuT KyHeCiHIH )KOFapFbl ayJUT opraHbl 00Jbi JKoFapFbl ay IMTOPIIBIK [1A1aTaCkl
caHaJsajibl xkoHe ol Tikeneil Kazakcran PecniyGnukacsinblH [Ipe3suaenTine 6arbIHa bl XKOHE
MEMJIEKETTIK ayJUT OpraHAapbIHbIH YHIECTIpy KEHECIHIH Toparachl OOJbIN Ta0blIaab! [4].

AYIUTTIH COMKECTIK, Kap>KbUIBIK €CENTUIIK XOHE THUIMIUIIK THOTEP1 KOFapbhlJa aTaliFaH
OapJIbIK MEMJICKETTIK ayAuT OpTaHJapblHa OpPTaK €KEeHIH aram oTKeH >koH. Ce0eli op opraHHBIH
YOKUJIETTIMITIH TalJAalTeIH OoJicak, (QyHKUHsUIapblHIa OipKaTtap KaWTalaHyJapabsl Oaiikayra
OoJ1ambl.

byn perre XKofapfbl ayauT manarachl THIMAUIIK ayJuTiHE OachIMABUIBIK Oepce, OpTalbIK
MEMJIEKETTIK OpraHjap MEH KepruliKTi aTKapyllibl OpraHiapiblH IMIKI ayJIuT KbI3METTepl Jae
aTalFaH ayJUT THUIIIH TYPaKThl )ky3ere acblpajbl. COHbIMEH KaTap Kap)KbUIBIK €CeNTUIIK ayAuTiH
JKOFapFbl ayIUT MaJaTachl )KOHE 1K1 MEMJIEKETTIK ayJUT KOMUTETI JIe KYpri3ei.

KonnansicTarel 3aHFa coiikec canmanarbl 4 opran: JKoFapfbl ayJWT TajaTachkl, TEKCEPY
KOMHCCHSUIaphl, 1MIKI MEMJIEKETTIK ayAuT KOMUTETI KoHEe 1Kl ayIuT KbI3METTEpPiHIH
GyHKUMsUTaphlHA JKallllbUlaMa Tajjay >Kacacak, HOTH)Kecl OoiblHINA Keyecied KalTajaaHy
¢HKUIMATapbIH Oalikayra 60a/bl.

Mpicanbl: imIKI MEH CBIPTKbl MEMJIEKETTIK ayJquT (QyHKUMAJIapblHAa 6 KailTamaHaTbiH
¢yukmusmap  Oap exkeH. ConbiMeH Kartap JKorapfbl ayAMT TajiaTacbl MEH TeKcepy
KOMUCCHSUIApBIHBIH - QYHKIMsUIapbiHAa 13 ¢GyHKOUS KaiTanaHca, iMIKI MEMJIEKETTIK ayJIuT
KOMMTETI MEH 1IIK1 ayIUT KbI3METTEpiHIH QyHKIMsUIapbiHAa 2 GyHKIMS KalTanaHyFa >kaTajibl.

Kaiftanany ¢yHKuussiap ToMeH Ier1 KecTe/le KOPCEeTUIreH.
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Kecte - 2 — MeMJIeKeTTiK ayIHT OpPraHAapbIHbIH KaiiTaJaHny GyHKIHAIAPBI

CBIPTKBI ayIUT 1K1 2y TUT

- KapKBUIBIK €CENTLUTIKTI;
- THIMJIUTIK ay/InTi;
- COMKECTIK ay/IuTi;

- MO cTpaTerusuiblK x)ocnapiaapbl MEH MEMIL.
Oarmapiamanap/sl Tajaay, Oaranay

- 6romk. maBect. TOH, KOH, cmeTanbik Oaranmapra ayauT;

- MOKO »xy3ere achIpbpliIybIHA ayIUT

byn Ttek KaiframaHartbiH (yHKuMsuiap OoifbiHIIA Mblicand. byraH Koca MEMIIEKETTIK ayJIuT
Toxipubecinae artanraH oprasjgap Oip Mekemere Oip KapxKbl JKbUIbl 1IIIHJE KalTalaHOaNTHIH
¢byHkusnap OoMbIHIIA OpTYpJl ayAMT THIIMEH OipHelle peT TeKcepy KyprizreHaepi Oap. byn
aTaJFaH MEKEMEHIH aThlHAa JXEKe HEeMece 3aHJbl TYIFalIapAblH apbl3-IIarbIMAapbl OOWBIHIIA
TaralbIHAANFaH JKOCIApAaH THIC KOHE KYKBIK KOpFay OpraHAapbIHBIH TeKcepysepiH (OomraH
Karaaia) KocraraHsia.

Byn nerenimi3 aynuT OOBEKTICIHIH aFbIMAAFBl KYMBICBIHBIH THIMII KypyiHe OipmaeH-0ip
Kezepri (KpI3MEeTKepJIepliH alaHaybl, )KYMbIC OapbICBIHBIH OasHIaybl, CTpecc XKoHe T.0.).

A MeMJIEKeTTIK ayJUTTIH XaJbIKapallblK ToxKipuOeneri karaaiibl Kanan? Meicanbl, Kepiii
Memiekertep Peceit @enepanusicel Mmern Kpitail Xanbik PecnyOnmKachIHBIH COHFBI 5 KbLIAAFbI
ayJIUT caJlachlH ajmap OoJIcaK, aTalfaH eJJIIH MEMJIEKETTIK ayJIuT canackl Aa Oi3/1iH MEeMJIEKeTKe
yKcac.

Peceit ®denepanusiChIHBIH KapKbUIBIK Oakpliay XKykeci ne OipHeme Typre OeJiHemi:
CBIPTKBI, 1K1, aJbIH-aIa, Keiinri. Heri3ri KapKpUIbIK Oakbutay opraHbl Ooibin Pecelinin ecem
majatachl CcaHajalbl, OJaH KeWiH Oakbulay €cell OpraHaaphl, >KEPTUTIKTI JXKOHE CYOBEKTTi
OKIMIIUTIKTEPIIH ~ KapXKBUIBIK ~ Oakpulay, KajJarajay  oOpraHfapbl JkoHE  (eaepaiblk
Ka3bIHAIIBUIBIKAP Kap>KbUIBIK OaKbUIayAbIH (YHKIMIIAPBIH aTKapaasl [S].

Kertait Xansik Pecry0nukachlHbIH Ka3ipri ayaut xyieci 1949 xpuigan 6acran eHrisiireH
KoHe 0J1 OipHelIe )KaHFbIpyJapaH eTkeH. Ka3ipri TaHaa ayIuT ChIPTKBI JKOHE 1IIKiI OOJIBIIN eKire
OeiHreH. ChIpTKBI ayIUT MEMJIEKETTIK *kKoHE Tayelici3 6oibin OemiHeni. byran Koca MeMIeKeTTIK
TEeKCcepy MeKeMelepi )KyMbIC kacaiiipl. Onap OpTalbIK XKOHE JKEPTUTIKTI TeKCepy MeKeMelepiHe
Oemineni [6].

Kecre - 3 — MeMuekeTTiK ayTuTTiH 0acKa eaaepaeri TypJiepi

MemJiekerTep
Aynut Typi . KelTaii Xanbix
Kazakctan Peceit ®enepanusicol
Pecnybnukacer
ChIpTKBI + + +
Tk + + +
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Baiikaranmaii, kepii enfepaiH ayauT cajachkl Aa Oi37iH KydeMeH OipacH, amaiiga MbIFy
Tapuxbl MEH JlaMy NIpOIleCi aHAFypjbIM epTe OacTainraH. OpuHE, OYJI TOXKIPUOEHI MEH OCHI

TYpFBIJIa KYTKeM ce0ebi, O13/1H e aTaiFaH eKi KopIli enre KaparaH/ia aHaFypIIbIM jKac MEMJICKET,
con cebenTi arajfaH ajblll MEMJICKETTEPAIH MEMIIEKEeTTIK Oackapy ToXipuOeciH maiiganaHy
nypeic  OarbiT. Conm cebenti KazakcrannbiH 30 >kpuiga Oakpuiay JKYHECiH JKaHFBIPTBHII,
MEMJICKETTIK ayJWUTTI €HTi3yl jKOHE >KOFapFbl ayJUT OPraHIapbIHBIH XaJIbIKApaJbIK YHBIMBIHIA
MYIIETIK €Tyl YJKEH XeTicTik. Onoerre, KasakcTan Ka3ipri TaHJa OChI JKETICTIKTEpIl OfaH opi
KETUIipy OaFbIThIHIA, JKOFAphIIa aTajblll OTKEH OipKaTap Mocelesepi Ienryl THIC el
ecenTerMiH.

Kazakcranaarsl MEMIIEKETTIK ayUT OpraHapbIHbIH ayIUT KYPri3yJeri e3apa ic-KUbIMbLIbIH
3epTTey OaphIChIHAA, O13/11H ayIUT Kykeci 0acka MEMJIEKETTEePIiH ayauT KyHeciHe COMKeC KeJeTiHl
aHBIKTANABL. BYJT peTTe calbICTRIpMAalbl TAlgay KOpili €Ki MeMJeKeTTi KamThiabl. Keitait Xambik
PecrryOnuKkachIHBIH ayquT XKyilieci OalBIPFhI KbITaiilaH OacTajblll, OChl KYHTe JEHiH 5 Ke3eHIi
OacerHaH Kemripce, Peceit Menepanuscel 63 ayauT calachkiHBIH JaMy Ke3eHiH KaszakcranmeH Oipre
Oacraran. Onberre Oyn 1991 kpmman Gacram  COBET YKIMETIHIH TOYeJCi3 JOCTacThIK
MEMJIEKETTEpre bIAbIpaybIHbIH calliapbl 6omap.

O3 Ke3erigje emiMi3JliH ayJAuT cajachlHAaFbl MEMIIEKETTIK ayJuT OpraHIapbIHBIH ©3apa ic-
KUMBUIBl KOJIaHBICTaFbl 3aHHAMaJapMEH pETTEeNreHIMEH, OHBIH e3apa ayAuT >XYprisyneri
KaiiTanany (QyHKUMSTIAphI, KYHEHIH ol [ XKeTUImipulyiH Tanam ereai. byn perre kaiftamany
(byHKUMATIApHI Ay JUTTET1 0/1aH 9pi Keseci MacenenepAi TyFpi3yaa. MbIcaibl:

1) aymuTopiapablH TOyeNci3miri (3aHgarbl MEMJICKETTIK ayauT JKyieciHe OeKiTuireH
CTaHIapPTTaAPAbIH Oipi);

2) KEMKOPJIIBIK TOYCKEIIITIKTEP.

O3IMHIH TalJaMaJIbIK 3€pTTey JKYMBICBIM/IA, aTalIFaH MACEJeNIepAiH Ka3aKCTaHAaFbl ayIuT
CaJachlHBIH JaMyblHa KaHJall ocepiH THUTI3reHIH KapacThIpAsiM. ByFaH Koca HaKkThl (axTinepmi
KOPCETyre THIPHICTBIM JKOHE OChIFAaH Opail aTajJfaH MaceseNeplliH LIely >KOJJapblH KepceTe
OTBIPBIIN, 63 YCHIHBICTAPBIM/IBI OEepeM.

AynuropnapIplH TOYeJNCI3JiriT Maceneci OOWBIHINA, MbICAIbl KOJJAAHBICTAFbl 3aHHAMAaFra
colikec Keibip ayauT OopraHJapbIHBIH TOYEJCI3/Ir KapacThIpbUIMaraH, SFHU Olp TEKCEepy OpraHbl
eKIHII TeKcepy OpraHAapbIHbIH YCTIHEH KEeAEprici3 TeKcepy Kyprize anajbl. Anaiia Oy ChIpTKbI
MEMJIEKETTIK ayJUT OpraH/apbl MEH 1IIKI MEMJIEKETTIK ayauT komuteTi (0yaaH api - IMAK) xone
OHBIH KEpPruliKTi JKepyepleri JemnapTaMeHTTepiHe KaTbicThl emec. byn opranpgap aranraH
OPUHIUNTI ycTaHaAbl. bipak Oy NPUHLMI OpTaibIK MEMJIEKETTIK OpraHjiap MeH XeprulikTi
aTKapyllbl OpraHJapbIHbIH IIIKI ayJUT KbI3METTepiHe ©3 HyKcaHbIH Kenrtipyae. Ce0Oebi aranraH
MIPUHIMI 11IKI ayJIUT KbI3METTEpiHE TapaTbUIMaiIbl.

O3 Ke3erinje ayJuT calachlHIaFbl TOYEJCI3AIK MPUHIIMIIL JeTeHIMI3 - ayJIUT XKYPri3y Ke3iHae
ayJIUT OpTraHapBIHBIH TOYEJICI3AIriHe KOJI CYFAaThIH apajlacyFa »oJl Oepmey OoJtbin Tadbimaas [4].

Byn perte erep Oip opTaibIK MEMJICKETTIK OPTaHHBIH 1MIKI ayJUT KBI3METTEP1 COJ OpTraHHBIH
caJlachbIHJIaFbl OIp MEMJIEKETTIK MEKeMeZe HeMece KOCIMOpbIHIa COMKECTIK ayJIuTIH JKyprisce,
aTanraH TUN OOMBIHIIA OIIKI ayJuT KbI3METIHIH apThlHAH aTajfaH oOpraHja ayauTTi 1Kl
MEMJICKETTIK ayTUT KOMHUTETI XKYPTi3ei.

Mpicanbl, MOIEHHET cajachlHAa IMIKI ayJuT KbI3METI ©31HIH THICTI JKbUIFA apHaJIFaH
MEMIJIEKETTIK ayAUT Ti3iMiHE COWKec MOJIEHHET OOEKTUIEpiH TeKcepy Kepek OOJbIN, ic-IIapaHbl
XKy3ere acblpraH OonaThIH. Anaiia apara Oip-eKi ail caibll ol MeKeMesepre iIKi aauT >KeHIHJeT1
yokineTti opraHHblH (IMAK) »xeprumikri »xepiepieri AemapTaMeHTI Tarbl ayJuT >KYpri3reH.
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Kinriripim MpIcan TOMEHT1 KecTene KeNTipireH.

Kecre - 4 — /Kypriziiiren ayaut 00ibIHIIA CAJBICTBIPMAJIBI KecTe

AyYIHUT )KYPri3reH opras
Ne| Aynur ofvexricimin OMO lIuki - KP KM IMAK Imki A}f}I-I/IT
ayIuT KbI3MeTi MeMJI. ayuT JKYpriziiiren
Ay JKYPri3reH ayauT JAenapTamMeHTi Mep3im
THITI JKYPri3reH ayiuT THIIi
1 | XKamObln  aThIHIAFBI ColikecTiK, ColikecTik ayauTi 2023 xbL1
Kazak MEMJIEKETIK | THIMIUTIK ayIuTi
(buIapMOHHSICHI
2 | ©.KacreeB arbIHIAFbI CoaiikecTik, CoiikecTik aynuTi 2023 xbln
MEMJIEKETTIK OHEp | THUIMILIIK ayauTi
My3eii
3 | F.Mycipenos ColikecTik, ColikecTik ayauTi 2023 xbu1
aTBIHJIAFbl MEMJICKETIK | THIMJIUTIK ayJauTi
Oananap MeH
Kacecripimaep Tearpsl

ATanraH ayAMTOPJBIK icC-IIapajap[blH KOPTHIHABICHI OOWBIHIIA >KAacalFaH ayIUTOPJIBIK
ecenTep/l Tanay 0apbIChIH/IA Kellecl KaFjaiap aHbIKTal bl

IMAK aranran oObekTiiepae ayauT >Kyprizy OapbicbiHIa 15 aca cypakTel KaMmThbIFaH, ail
OPTAJIBIK MEMJIEKETTIK OpPTraHHBIH 1IIKI ayJUT KbI3MeTi 12 cypakTbl KaMTblFaH. OCbl €Ki OpraHHbIH
KaMTBIFaH CYpPaKTapbIH CANIBICTRIPY OApPBICBIH/A KaliTaTaHATBIH Kellecl 7 CypakK aHBIKTAaJIJIbI,

1) oOBeKTiHIH JaMy KOCIApbIH Taliay, Oaranay *oHE OHBIH OPBIHAATYHI;

2)  ’KaJaKbIHBIH €CeMTeNyi,

3) iccamap IIbIFBIHIAPBL;

4)  meOUTOPIIBIK KOHE KPETUTOPIIBIK Oepelek;

5) y3ak Mep3iMi aKTHBTEp MEH KOCAIKBI KYPaJIap/Ibl €CCNTCH LIbIFapy;

6) OyxraaTepiiik ecell MeH Kap KbUIBIK €CENTiIIK;

7)  MEMIICKETTIK CaThIIl aly

balikaranbIMbI3/1ali KaMTBUIFaH CYpakTapJblH I1MIIHAE KaWTalaHbII TYpPFaH CYpaKTapAblH
OapIbIFbI ayIUT OOBEKTICIHIH HET13T1 KbI3METIH aHBIKTAUTHIH OarbITTap [7].

Kaittanmany OonraH »karjmaiijila TyJbIpaTbIH Tarbl OIp HETI3T1 MOcelie ON - KEMKOJBIK
TOYEKEIIUTITT Macemiecl. ATallFaH TOYEKENIIIIK dpUHE KEMKOPIBIK Typasibl 3aHMEH PETTelice, OFaH
Koca Oy »ayaIlKeplIUlIK ayAuT calachlHAarbl 3aHHaAMaJapMeH /i€ KapacTblpbUlFaH. bynm macene
opuHe OapibIK OpraHaap/ia OpbIH alaThlH JKarnai. Anaiifa, 191 MEMIICKETTIK ayAUT CajachIHIaFbl
KEMKODJIBIK TOYEKEJIUIri, aTajafaH >KyHeHIH JamyblHa Kepl ocepiH Turizyae. Cebebi ayaut
OOBEKTICI TOJIACCHI3 TEKCEpyJepAl KEeHUIJETy MaKcaTblH/a ajaH/ay, CTPECC CHUSKTHI KaJbIIThI
KaHJaWbl KOK YIIIH mapa Oepy KagamblHA ko Oepyl BIKTHMall. OpuHe Oyl KyObUIbICTap
TeKcepy OOBEKTICIHJETr JKYPTi31JETIH TOJACChI3 TEKCepYJNepiH caljapblHaH O0Iybl MYMKIH J€n
€CeNTeMIH. AYAUT CalachIHIAFbl JKEMKOPJIBIK MOCEJIEeCi CTaTUCTUKAa OOWBIHINA ©3€KTI OOJIBIT
TaOBLIABL.

KopeiTa kene MeMIEKETTIK ayJIuT OpraHJapbIHBIH ©3apa 1C-KMMbLIbl OapbIChIHIA OpPbIH
allaThlH KaiTamaHy (QyHKUMAJIApbl JKOFapblJa aTaJfaH Mocelenepi TyFbI3aThiHbl aHbIK. Cou
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ce0enTi ayIuT opraHaapbiHbIH (DYHKIIUIIApHI OipKaTap KeTUIIIPY Il Tajdan eTeTiHl OalKaJIbII TYp.
Ockhl opaiia )KoFaphlia KOPCETKEH KalTalany (QyHKIUsIIapbIH KeJieciaeil 0oyl YChIHAMBIH:

Kecre - 5 — KaliTanany (pyHKuusJIapbiH KaiiTa 061y TypaJbl YChIHBIC

¥ ChIHBUIATBIH KalTanaHy (QyHKIUSUIapAbIH

OeJtiHici

KP KM IMAK, onHbIH
JnenapTaMeHTTepl

—

- Kap>KBUTBIK €CENTLTIK
ay/InTI;

- 0romK. nHBecT. TOH,
K5H, cmeransik
Oaranapra aymuT

JKoraprsl aynut
1aJ1aTachl, TEKCEPY
KOMHCCHSLIIAP

I_|

- THIMUTIK ayJuTi;

- MO y3ak mep3imai
CTPATETUSITBIK JKOCTIApIaphI
MeH MeMII. OaFaapiaManap/sl

OMO wmen XKAO imki
ayluT KbI3METTEPi

L

- COMKECTIK ayJuTi;

- MO kpicka Mep3imi

Jamy Kocrapiapbl MeH
MEMII.

OarmapriamMasnap bl

Tanzay, Oaranay;

Tanzaay, baranay )

- M)KO sxy3ere achIpbUTybIHA
ayauT
J

byran Koca >xofapblia KOPCETUII€H 3epTTey JKOJBIMEH KacalfaH Tajjay KOPTHIHJICHI
OolbIHIIA:

- MEMJIEKETTIK ayIUTTI peTTeHTiH MeMJeKeTTiK ayAuT Typajbl 3aHfa e3repic €Hrizy
KEepEeK, COHBIH 1II1H/I€ CHIPTKBI KOHE 11K ayJAUT OpraHAapbIHbIH KalTanaHy (QyHKIMSUIAPBIH KOO
KepeK;

- MEMJIEKETTIK ayJUT THUNTEPIH MEMIIEKETTIK ay/IUT OpPTaHIaphl apachblHAa HAKThl apaxKirid
XKBIPATy KEPeK;

- 3aHfa TOYeJNICI3IK NPUHLUIIH OapiblK ayIuT OpraHiapblHa OpTaK eTy OoibIHINIA,
epexesiep MEH Karujajapra KaiTanaHy QyHKIMsUIapblH KailiTa Kapay Typasbl YCBIHBICTap Oepy
Kepekx.

byn perte MmyHzail e3repicTep MEMIIEKETTIK ayIUT >KYHECiHIH JKeTiTyiHe MYMKIHIIK Oepei
KOHE ayJMT KYpPTri3yJAeri e3apa iC-KMUMbUIIBIH THUIMJI JKYT13UTylHE OH CENTIrlH THUTI3ell JIereH
yMITTeMIH. Bysl e3 ke3erinje ayauT KyieciHieri KalTalaHyJbl >KOK, KEMKOPJBIKTBI a3aiTybl
MYMKiH. ByFaH Koca Toyelnci3 ik IPpUHIHUITIHIH TOJIBIK KYMBIC aTKapybIHa 5KOJ1 alllajbl.

HAP'IJIAJIAHI)IJIFAH O9JIEBUETTEP TI3IMI
1. Kazakcran Pecriy6nukacs [Ipesunentinin 2012 sxpUtFbl 14 5KeNTOKCAHIAFbI KOJIIAYbI;

2. Kazakcran PecniyOnukace! [Ipesunentinig 2022 xbinrsl 26 Kapamagarsl Ne5 JXKapibirsr;

3. Tmki MemJIeKeTTiK ayIuT KOMHTETI MeH aynuT JKOFaprel ayJHuT NalaTachblHAH aJIbIHFAH
alIbIK aKmaparrap;
4. «MemIekeTTIK  ayauT  JKOHE

KapXXBUIBIK ~ OaKpuIay

Kapamiaaarbl

Typanb»  Ka3zakcran
PecnyOnukaceibiH ~ 3aHbl 2015 KbUIFBI 12 Ne  392-V  KP3

https://adilet.zan.kz/rus/docs/Z1500000392;
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5. I'. TlnexanoB arbiHmarbl Pecell SKOHOMHMKAJBIK YHHUBEPCUTETIHIH JOILEHTI, 3aH
reuTbIMIApeIHBIH - Kanauaatel H.H.KocopenkonsiH «Peceit denepanmsceiHaarsl  Kap KbLUIBIK
Oakeiiay»  https://www.rea.ru/ru/org/cathedries/Kafedra-gosudarstvenno--pravovykh-i-ugolovno-
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6. Kerraiinarsr ayaut: https://dspace.spbu.ru/bitstream/11701/13032/1/Audit_v_Kitae.pdf;

XKamoObin ateiamarsl Kazak memnekerik ¢umapmonusicel PMKK, ©.KacteeB arbiHarsl

MEMJIEKETTIK eHep My3eii, F.MycipenoB aTbiHAaFbl MEMIJICKETIK Oanajgap MeEH jKacecHipimiep
TeaTPBIH/IA KYPTi3UIreH ayIUTOPJIBIK 1C-IIapaiapIblH ecenTepi;
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ISSUES OF INTERACTION DURING THE STATE AUDIT BY THE STATE
AUDIT BODIES

Abstract. The article raises the problem of duplication functions in the state audit system of
Kazakhstan. It was also shown what other risks this problem can cause.

In this regard, in determining the relevance of this issue, an analytical study was conducted,
a review of existing regulatory legal acts was carried out. An analysis of the functional
obligations and powers of state audit bodies in the audit system was carried out, practical
examples were given. A comparative analysis of the state of the state audit sector in other
countries was carried out.

The results of the analysis showed the existence of the problem of duplication functions in
the state audit system. This issue not only reflects the shortcomings of the state audit system, but
also negatively affects its further improvement.

At the same time, based on the results of the analytical study, a number of proposals were
proposed for my part. In turn, | hope that the proposed proposals will eliminate incessant
inspections in the industry and optimize duplication functions. At the same time, it should
compensate for the shortcomings in the state audit system and contribute to the development of
the country as an improved stable institution in the public administration system.

Keywords: State audit, reducing corruption, improving audit, optimizing functions.
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BOITPOCHI B3AI/IMOI[EI71CTBI/I$[ TP MPOBEJIEHNU
T'OCYIAPCTBEHHOI'O AYIUTA OPTAHAMMU IN'OCYJIAPCTBEHHOI'O AYJIUTA

Annomayus. B cmamve noouama npoorema O0yonupylowux @yHKyuil 6 cucmeme
eocyoapcmeennozo ayouma Kasaxcmana. Takoice 6vino noxazawo, Kaxkue ewje pucku Modicem
8v136amb OAHHAs NPoLIeMa.

B smou cea3u, 8 xode onpedeneHus axmyanbHOCmMu OAHHO20 BONPOCA ObLIO NPOBEOEeHO
ananumuyeckoe ucciedosanue, npogeder 0030p OelcmeyIouux HOPMAMUEHO-NPABOBLIX AKMOS.
Ilpogeden ananuz DYHKYUOHANLHBIX 00A3AMENbCME U NOJHOMOUUL OP2AHO8 20CYOAPCMBEHHO20
ayouma 6 cucmeme ayoumd, npueedeHvl npakmuueckue npumepwvl. Ilposeden cpagnumenvHblil
AHANU3 COCMOSHUSL OMPACTU 20CYOAPCMBEHHO20 AYOUMa 6 Opyaux CMmpaHax.

Pe3ynomamol ananuza nokazaiu Haaudue npoobiemvl 0YOIUpyOwux QyHKyuill 6 cucmeme
2ocyoapemeennozo ayouma. J[anuwili 6ONpoc He MONbKO Ompadicaem HeOOCMAmKU CUCHeMbl
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20Cy0apcmeenHo20 ayouma, Ho U OMPUYAmMenIbHO CKA3bIBAENICsL HA ee COBEePULEHCTNEOBAHULL.

Ilpu s5mom no umoeam npoeedenHo20 AHAIUMUYECKO20 UCCLEeO08AHUSL CO CB80€l CMOPOHbL
OvLl npedcmasien pso npednodcerull. B ceow ouepedv, s Hadercb, umo NpeodsodNCeHHbie
npeosiodcenUs YCMPAHAmM CKBO3Hble NPOGEPKU 6 OMpaciu U ONMUMUUpyIom @yHKyuu
nosmoperusi. On maxaice 001#CeH KOMNEHCUPOBAMb HEOOCMAMKU 8 cucmeme 20Cy0apCcmeeHHO20
ayouma u cnocoocmeosamsv CMAHOBIEHUIO CMPAHbL YCOBEPUIEHCIBOBAHHBIM CMAOUTLHBIM

UHCMUMYMOM 8 Cucmeme 20CY0apCmeeHH020 YNPaAGLeHUs.
Knroueswie cnosa: I'ocyoapcmeenuviii ayoum, CHUdNCEHUE KOPPYRYUU, COBEPULEHCMBOBAHIUE
ayouma, onmumMuzayusi hyHKyutl.
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«XaJbIKapPAJIbIK TYPHU3M KIHE MeHMaHI0CTBIK YHUBepcuTeTi» KeAK
«Bulletin of the International University of Tourism and Hospitality»
FBIJIBIMHU KYPHAJIBIHBIH
ABTOPJIAPBIHA APHAJIFAH EPEXEJIEP

Penakuusisik aka aBTopiapiaH KypHaJIa sKapusiay YIIiH Makajlanap JalblHAay Ke3iHe
TOMEH/JIET] epexernep/ii OaclIbUIBIKKA ATy bl CYpanbl.

XKypHan pepakuuscblHa YCHIHBUIATHIH FHUIBIMH Makananap <«OKypHanmap, KuHaKTap,
akmapatThlK OaceuibiMuap MEMCT 7.5-98 coiikec Makanamapasl pacimMiey YIIiH Herisri 6acma
CTaHJApTTapbIHA COMKEC,. )KapusJIaHAThIH MaTepuaiaapasl 6acnara pacimaey «MEMCT 7.1-2003»
bubnuorpaduspik sxa36a. bubmuorpadusuiplk cumarrama.

KypacTslpyabIH Kbl TaJlanTapbl MEH €peKesiepi» TajanTapbiHa cail TailbIHAaIybl KepeK.

*Hemipre Oip aBTOpabIH Oip FaHa KOJDKa30achkl HEMECE COJI aBTOP/BIH TEH aBTOPJIAP YKBIMBI
KypambIHaa OosiFan/ia aa 0ip KoJhKa30acklH FaHa jKapusuIayFa pyKcat eTiIeIl.

* Bip MaKaJlaHbIH T€H aBTOPJIAPBIHBIH CaHbl 5-TEH acraybl THIC.

* MakananblH Oipereitnik napexkeci 60%-maH keM Oonmaybl THIC (PEAaKIUSIIBIK alKaHBIH
HIeNIMiHe COMKeC).

* bacnara kiOepinerTiH Makananap OyYpbIH KapusulaHOaybl THiC, KeiliHHeH Oacka
KypHalap/a s>kapusiiayra, OHbIH 1lIiHAe OacKka TUIAepre ayaapyra ko OepiiMeni.

* Komka3z0aHbl skapusuiayFa KaObUIgay Typasibl MISHIM PEICH3UsIAY PICciMi OTKI3UITCHHEH
KEiiH KaObUTTaHaIbI.

* Koc penieHsusiiay (>kachIpblH) KYIIHs TYPAE KYpPri3iiel, aBTOpFa peLieH3eHTTIH aThl — JKOHi,
aJI PEIICH3CHTKE MaKaia aBTOPBIHBIH aThI-)KOHI MAJIIM OOJIMaIbI.

* Erep MakanaHsl mlaruatka Kapcbl HeMece perieH3eHT KaObligaMaca, Makalia aBTopra KanTta
OpBIHJIayFa YIIIH KalTappiiaabl. ABTOp MaKajaHbl MIarMaTka HeMece moinyra 1 per kaiita xibepe
anajel. MakanaHbIH Ma3MYHBIHA aBTOP JKayanThl OOJBIT TaObLIa b

Penakuus Makanara of1e0u )KoHE CTHIIMCTUKAIBIK OHICY KacayMeH aifHaIbICTIal bl

Tananka caii peciMaeaMereH MaKaJajap KApUAJAHBIMFA KaObLIIaHOAMIBI KIHE
aBTOpJIapFa KaliTapbLIaJibl.

MaxkanaHblH COHFBl HYCKACHIHBIH AQJIbIHFAH KYHI OHBIH pEaKIUsSFa TYCKCH KYHI OOJIBIT
CaHaJaJbl.

Makananap Tycy mamachlHa Kapaii skapusiianasl. JKypHan Oip HoMipe MakKaia caHbl 35-TeH
acTalThIHAAM OOJBIIN MIBIFAPBLIAIbI.

XKypHanaapabl WblFapy MEp3iMJIUTIT - XKbUIbIHA 4 peT (TOKCaH CalbIH).

Makainansl 6epy Mep3iMmi:

- 6ipinmi TokcaH 10 HaypbI3Fa AeiiH;

- ekiHI TokcaH 10 maychiMFa JIeiiH;

- yuriHmi Tokcad 10 KpIpKyiekke AeiiH;

- TopTiHII TOKCaH 10 )KeNTOKCaHFa JeHiH.

«Bulletin of the International University of Tourism and Hospitality» rblabIMEI
JKYPHAJIBI OKbUIBIHA 4 peT peT KeNnulK (3JIeKTPOHABIK) (opMaTTa >KypHal HeMIpJIepiHiH
KapUsATaHYbIHBIH TOMEHIETi/IeH OeNTiIeHTeH Mep3iMIepiH/Ie IIbIFapblIaibl:

- OipiHIII HOMIp aFbIMAAFHI KBUTABIH 30 HAYpBI3bIHA JACHIH HIBIFAPBLUIAIBL;

- eKiHlI HeMip-30 MaychIMFa JIeiiH;

- yurimi Hemip-30 KbIpKyHeKke eiH;
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- TepTiHII HOMIP-30 KeITOKCaHFa JICHiH.
Makastanpl (3J€KTPOH/IBIK HYCKAChIH) TOMEHJIET1 CATKa HEMECE KypHaJ MOIITackIHA Xi10epy

KepeK:
- journal.iuth.edu.kz
- journal @iuth.edu.kz
Makasiansl )KapusiyiayFa YChIHY YIIiH CAalTTa TIPKEYACH 6Ty KaKeT.

Komxka30anbl naiiblHayra e€H Kell 3USTKEPIIIK yJiec KOCKaH aBTOp (€Ki KoHe OJaH Ja Kel
OipJIeCKeH aBTOPABIH apachlHIa) KOPPECIIOHICHT-aBTOP OOJBINT TaObUIAILI XKoHE «*» OenriciMeH
alipbIKIIaTaHaIbl.

Op TYpJil OKY OpBIHAAPBIHBIH aBTOPIAphI 1,2 caHgapbIMEeH KepCceTiIeTi.

Koc penensusiay (KachIpblH) POCIMIH KYy3€re achlpy VIIIH aBTOpJapJaH MaKaJlaHbIH €Ki
HYCKACBIH: OipiHIIICI — XKeKe IepPeKTep/Ii KOpCceTe OTHIPHIIN, SKiHIIICI — )KeKe JepeKTepi KepceTnen
xi0epy KakeTTinmiri cypananabl. JKachlpplH pereH3usulay KaruaaTbl OY3bUIFaH jKarjaiija maxasia
KapaJmamnbl.

MakanaJjap KaTaH TYp/ie TOMeH/Ieri epesxesepre caiikec pecimaenyi kepek:

- Xypuangapra OapiblK FbUIBIMH OarbpITTap OOMBIHINA, ANEKTPOHABI HycKama, « Windows
yurin (doc, .docx, .rtf popmarrapsinga) Microsoft Office Word (97, 2000, 2007, 2010) mMaTiHaiK
penakTopbiHaa OapIibIK MaTepuaniapbl 6ap Makantanap KaObuigaHa bl

- AHHOTamMsIapAbl, oneOWerTepnAi, KecTelepii, CyperTep MeH MaTeMaTHKaJbIK
dbopmynanapasl Koca ajFaHAa, MaKaJaHbIH Kallbl KejeMi 7 0OeTTeH KeM 00Maybl :KoHe 25
0erTeH acnaybl THic. bertep xuekrepi-mapakTeiH OapIbIK jkaFrbiHaH 30 MM; Makajia MOTiHI: KETJb
— 12 mynkr, rapaurypa — Times New Roman (opbic, aFbUIIIBIH OHE HEMic Tijaepi ymiH), KZ
Times New Roman (ka3ak Tii yuriH).

FouibiMu  MakanmaHblH KYpBUIBIMBI - aTaybIHaH, aHJAaTHaJaH, TYHIHAI Ce3/epAeH, Heri3ri
epexernepeH, KipiclieieH, MaTepuaijap MEH oJICTepACH, HOTIDKEIep MEH TalKblIay/aaH,
KOPBITBIH/IBIJIAH, TYHIHJAEPACH, KapKblJIaHbIpY Typalibl aknapartad (6ap Ooiica), AepeKKe3aepAiH
Kupwmuiaaa (Ka3ak >KOHE OpbIC TUINEPIHAE) JKa3bUIYbIHBIH pOMaHHU3alUsUIaHFaH (JaThlH
oMnOWiMEH TpaHCIUTEpAlMsUIaHFaH) HYCKAChIH KOca aliFaHja, opOip Makayajaa maiijgalaHbUIFaH
nepekke3aepain (omebuertepain) TizimiHeH typaabl, MeCT 7.79-2000 (MCO 9-95) xupwmin
YKA3YbIH JIATHIH QJIIMOUIMEH TpaHCIUTEpAIUsIay KaruanapblH KapaHbl3.

- MakaJjiana KaMThbLUIYbI THIC:

1. MEFTAP (MemniekeTapaibIK FBUIBIMUA-TEXHUKAIBIK aKMapaTThIH PyOpPUKATOPHI);

1. DOl — MFTAP-nan keliiH KOFaprbl OH akK OypbwlTa (KYpHAIABIH pPEIAKIIHUICHI
TaralbIHAAN bl )KOHE TONTHIPAIBI);

2. ABTOpabIH (- JapIbIH) aThI-)KeHI, Terl Ka3ak, OpbIC ’KOHE aFBUIIBIH TiAAEpiHAe (KOO
KapimieH, opTackiHia) Oepineni;

Komxaz0anbl maifpiHaayra €H KOl 3MATKEPNIK yJiec KOCKaH aBTOp (€Ki JKOHE OJaH Ja Kol
OipJIecKeH aBTOpsIap) KOPPECTIOHIEHT-aBTOP OOJIBINT TaOBLUIAIBI )KOHE «*) OCNTICIMEH KOpCeTie/Il.

Op TypJii OKY OpbIHAAPBIHBIH aBTOpIAphI 1,2 caHgapMeH KepceTiiel.

3. Adbdummanus (yitbiMm (KyMbICc (OKy) OpHBI), €1, Kaja) Ka3akK, OpbIC >KOHE aFbLIIIbIH
TUIAEpiHAe KepceTuiedl. ABTopiapAblH adduaranuscel Typajabl TONBIK JIEPEeKTep KypHAIJIbIH
COHBIH/Ia YCHIHBLIA/IbI;

4. Makana aTtaybl MaKaJlaHbIH Ma3MYHBIH, TaKbIPBIOBIH KOHE FHUTBIMU 3€PTTEY HOTHIKEIEPiH
KopceTyi Kepek. Makana aTayblHIa aKMapaTThIK Ma3MyH, KbI3BIFYIIBUIBIK TYFBI3YIIBUIBIK JKOHE
Oipereiinik 00mysl KaxeT (12 ce3neH acnmaiTbiH, 6ac apinTepMeH, KajlblH KapilieH, OpTachlHAa, YII
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TUIZE: OPBIC, KA3aK, aFbUIIIBIH HEMEce HEMIC TIAepiHae Oepiieni);
5. AHjaaTna MakKaJlaHbIH MAakKCaThlH, MAa3MYHBIH, TYpiH, HBICAHBIH jKoHE Oacka ma

epEeKIIeTIKTEePiH KbICKAIIa CUTIATTaybl KepeK. ABTOP/IBIH MIKIPIHIIE, HET13T1 )KOHE KYHIIBI Ke3eHeP,
HBICAHJAp, OJApJbIH OeNriiepi MEH 3epTTey HOTHXKeNepl KepceTulyl kepek. Kazak, opbic koHE
arpUIIIBIH HeMece HeMic Tuiaepinae Oepisieai (aHAaTHaHBIH YCHIHBUIATHIH KOJEMi >KapHUsIaHbIM
timnage — 150 - nen xem emec, 300 ce3aeH apTHIK eMec, KypCHBIEH, KOt mpudrmneH, 12 myHKT
KETJIbMEH, COJI )KOHE OH >KaKTarbl a3aT k01 1 cM. 00ITybl KaXeT, YIITiHI KapaHbl3);

6. Tyiinai ce3mep 0OBEKT, FRUIBIMH cajla oHE 3€PTTEy dJIiCTepl TEPMUHIEPIHAC MOTIHHIH
Ma3MYHBIH KOPCETETIH CO3/lep JKUBIHTHIFbI (YII TUIAE: OpBIC, Ka3aK, arbUIIIBIH HEMece HeMic
TUIAepinae peciMueneni; 12 MyHKT Kerjb, KypCHB, COJ-OH JKakK meriHic — 1 cM.). ¥ ChIHBUIATHIH
TYHIHJI ce3/Iep caHbl — 5—8 co3, TYHIHAl CO3 TIPKECIHIETI CO3/Iep CaHbl 3-TeH acmaybl KaxeT. Onap
MaHBI3ABUTBIFBl OOWBIHINIA AHBIKTATAAbBI, SFHA MaKaJlaHbIH €H MaHBI3Ibl TYWIHII €O31 Ti3iMIe
OipiHIIi 60yBI Kepek (YITiHI KapaHbI3);

7. MakajaHbIH Heri3ri MaTiHi oHbIH OesiMaepiHiH Oenrini 6ip peTiMeH OpHATACHITHIPHUIBIIT
’Ka3bUTYBI THIC, OFAaH TOMEHJIET1Iep JKaTalbl:

- Kipicne (a63ar con xak meTiHeH 1 cM, KalblH opinTepMeH, 12 mMyHKT KerJibMeH Oepineni).
TaxpIpBINTHIH TaHIATYBIHBIH HET13/1€MEeCi; TAKBIPBIITHIH HEMECE MOCENICHIH ©3€KTLIIr ToHeKTee 1.
TakpIpBINTHIH ©3€KTLNIN OChl HBICAHAHBI 3E€PTTEYre JEreH JKajlbl KbI3BIFYIIBUIBIKTBIH OapbIChl
apKbLIbl, OIpaK aTaJMBIII MOCEJIEHIH IMIEHIiMi TOJBIK 0OJIMaybIMEH aHBIKTAJIabl, OJ TaKbIPBHIITHIH
TEOPHUSITBIK HEMECE IPAKTHKAIBIK MAaHbI3ABUTBIFBIMEH JTOJICIICHE]II.

- Martepuanaap MeH dmicrep (ab3arm coi xak ImeTiHeH 1 cM, KO opinTepMeH, 12 MyHKT
KerJibMeH Kepcertiyieni). Omap marepuanmap MEH XYMBIC OapbICHIH CHIIaTTayAaH, COHJai-aK
KOJIIAaHBUTFaH QIICTEP/IiH TOJIBIK CUITATTaMaChIHAH TYPYhI KEPEK.

- HoTukesiep :koHe TaJKbLIAy (COJ kKak mieTiHeH 1 cM ab3all, KajablH apinTepMeH, 12 myHKT
kernb). Ci3 KON KETKI3TeH 3epTTey HOTHXKeNepl TalJaHalbl >KOHE TalKbUIaHAIbl. 3epTTey
OapbIChIH/IA ANIBIHFAH HOTHIKENep OOMBIHIIA KOPBITHIHABLIAP KENTipiiei, HEeTi3ri MOHI alllbUIajbl.
by MakanaubsiH MaHbI3ABI OeniMaepiHiy Oipi. OHOa Ci3/iH KYMBICHIHBI3IABIH HOTIKEIEPIH Talaay
KOHE IIJBIHFBI KYMBICTAPMEH, TaJJIayJIAPMEH JKOHE KOPBITHIHJIBUIAPMEH CaJIBICTHIPFaH/a THICTI
HOTHOKEJep/ll TAJIKbLIay KasKeT.

- Kapxkblianasipy Typajisl aknapat (6ap 6oJica) (ab3aiml con kak ImieTiHeH | cMm, KOro
opintepMmeH, 12 MyHKT KerjabMeH KepceTiiel).

- KopbIThIHABLIAP (a03a1] coJ KaK IIeTiHeH 1 ¢M, KalbIH opinTepMeH, 12 MyHKT KerJibMeH).
KopbIThIHIBIIAD — aTaJIMBIII KE3E€HIET1 )KYMBICTBI KOPBITHIHJIBIIAY KOHE TYHIHIH jKacay;, aBTOp
YCBIHFaH TYXXBIPBIMHBIH aKUKAThIH pacTay »KoHE allbIHFaH HOTHOKENEp/i €CKepPEe OTBHIPHIMN, FhLIBIMU
TY)KBIPBIMHBIH ©3T€pyl Typalibl aBTOPABIH KOPBITBIHIBICHL. KOpPBITBIHIBIIAD JEpeKci3 OonIMaysl
Kepek, onap Oenrim Oip FRUIBIMHU calafarbl 3epTTEy HOTHXKENEPIH JKalIbliay, apl Kapai KyMbIC
1CTeY YCHIHBICTApPbIH HEMECE MYMKIHIIKTEPIH CUMTaTTaUThIHAl 1opeskerie 00Iybl Kepek.

- Maiinananblaran dneduerrep Ti3iMi (KOO opinTepMeH Kerjib-12 MyHKT, OpPTAachbIHAA)
MBIHAJIAP,TbI KAMTHIBI:

Makaia xoHe naiganansiirad KaiHapkesaep Tizimi MECT 7.5-98; MECT 7.1-2003 coiikec
’Kacarybl Kepek (YITiHI KapaHbI3).

Jlepekke3aepAiH peTTUIr Keleci TOPTIMIEH aHBIKTANaAbl: alJIbIMEH JOHEeKTI ciireMmernep,
SFHU MaKaJaHblH ©31HAe Ke3eKTUIK OoibIHIIa cinTeMe jkacaWTelH ke3aep. ComaH KeiliH
cinteMernepi KOK KOCHIMINIA Ke3[ep, SFHH Makalaaa OonmaraH, Oipak ci3 OKbIpMaHJapFa
napajuiesbl KYMBICTAp CUSKTHI TAHBICY YIIIIH YChIHFaH KaiiHapke3aep kepcetineni. Kememi 10-nan
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kemM emec, 20-7aH acmalThiH atayiap (Makajaga cuiTeMelep MEH eCKEpTIeNep TOoJIacChl3
HOMIpJIICYMEH OeNTiIeHel jKOHE TIK JKaKIIara CajbIHA/bl), HET13iHeH COHFBI 10-15 Xbuima >kaphiK

KOpPreH 9feOueTTep albIHAIbL.

[Nafigananpuiran KallHap Ke3[ep KupwDiumana (Ka3ak JKOHE OpbIC TimaepiHae) OosraH
Kargaiiia, omebuerrep TI3IMIH €Ki HYCKala YChIHY KaKeT: 1) TymHycKaaa (IepeKKesnep OphbIC,
Ka3aK J>KOHE aFbUIIIBIH HE HEMIC TIJAepiHIe KepceTiieni); 2) AepeKKe3aepli KUpUUIMIaMEH
YKa3yJbIH POMaHM3AIMsJIaHFaH HYCKAchl (Ka3ak >KOHE OpBIC TUIACPIHJE), SFHU JIATBHIH OJIINMOHUIMEH
tpanciauTepanusuianaasl. MECT 7.79-2000 (MCO 9-95) kupuiin ska3yblH JaThiH alaBUTIMEH
TPaHCIUTEPALUSIIAY EPEKEICPIH KapaHbI3.

MECT oouvihma onnaun  Tpancnumepauus  Koizmemi  —https://transliteration-
online.ru/Kupunn jca3zybtHvlH 1amulH 21in0UIMeH MPAHCAUMEPAUUATAHYBL epediceiepi.

Pomanuzanusuianran  dneduerrep Ti3imi kemecimei Ooiysl  Kepek:  aBTOp(-Tap)
(TpanciuTepauuss Hemece Oap 0ojca aFBUIIBIH  TUTIHAETI HYCKachl) — Makaja aTraybl
TpaHCIUTEpAUMSUIAHFaH HYCKaga — [MakKaia aTayblH aFbUIIIBIH TUTIHE IIapIbl jKakmiana ayaapy]
— Ka3aKk HeMece OpbIC TUTIHJAET1 IepeKKe3iH araybl (TpaHCIUTepanus Hemece Oap Oomca
arbUIIIBIHINA aTaybl) — aFbUILIBIH TUTIHAET] Oenrisepi 6ap MIBIFBIC AepeKTepi.

- NiumocTpanusijiap, CyperTep Ti3iMi JKOHE OJapiblH CYpeT acThIHAAFbI JKa3yJapbl Makalia
MOTiHI OOMBIHINIA YCBIHBLIAMBL. DJICKTPOHIBIK HYCKaJa CypeTTep MEH WUIFOCTpalHsiiap KeMiHze
300 dpi pyxcatsl 6ap TIFF nemece JPG dhopmaTeiHia YCHIHBLIAABL.

- Maremarukaiabik popmyaanap Microsoft Equation Editor-ga tepinyi kepek (ap ¢popmyiia
0ip 00BEKT).

Kexe OerTe (MaKanagaH KeiiH)
DJIEKTPOHABIK HYCKA/IA TOJBIK MOUYTAJBIK MEKEH-KaAlJIap, KbI3METTIK
JK9He YH Tese()OHAAPBIHBIH HOMIpJIepi, e-mail (perakusiHbIH ABTOPJIApMEH
OaiiyIaHBICHI YIUIiH TeJie)OH HOMIpJIepi, :KapusIaH0aliIbl) KepceTiaeni;
ABTOpIIap Typalibl MAJIIMETTEp Ka3ak, OPbIC, aFbUIILIBIH TUIAECPIHAE
Teri ATbl OKeciHIH aThl (TOJIBIK)
Jlaya3bIMBbl, FBUIBIMU JI9PEXKEC], aTaFbl
Yitbim
Kama
Wnnekc
En
E-mail
Tenedon
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MPABUJIA JIJISI ABTOPOB
Hayunoro :xxypuaaa HAQO «MexxayHapoaHblii yHUBEPCUTET TYPU3MA U
rocrenpuumMcCcrBay
«Bulletin of the International University of Tourism and Hospitality»

PenakunonHast KoJjierus pocuT aBTOPOB PYKOBOJICTBOBATHCS CIEAYIOIIMMHU IIPaBUIIAMU TIPU
MOATOTOBKE CTaThel /1715 OIyOJIMKOBAHUS B )KypHAJE.

Hayunble cTarbu, mOpeicTaBlieMble B PENaKUHI0 KypHalla JOJKHBI OBbITh O(OPMIIEHbI
COIIacHO 0a30BBIM H3JIAaTENbCKUM CTaHIapTaM 1o ogopmieHuto crareil B coorBerctBuu ¢ 'OCT
7.5-98 <« KypHanel, cOopHUKH, WHPOPMAIMOHHBIE WU3MaHusa. M3marenbckoe odopMIIeHHE
MyOJIUKYyEeMBbIX MaTepUaioBy, MPUCTATEHHBIX OHOIMOrpaHUUEecKUX CIHUCKOB B COOTBETCTBHM C
I'OCT 7.1-2003 «bubnunorpaduueckass 3amnuck. bubmmorpadpuyeckoe onmcanue. OOmme
TpeOOBaHUS U MPABHUJIA COCTABICHUSD).

* B HOMep JomycKaeTcsi He 0osee 0THOW PYKOIHMCH OT OJJHOTO aBTOPa JIMOO TOTO e aBTopa B
COCTaBE€ KOJJIEKTHBA COABTOPOB.

* KonnuecTBO COAaBTOPOB OJHOM CTaThU HE Oosee 5.

* CrerneHb OpUTHHAIBHOCTH CTAaThU JOJDKHA COCTABIATH HEe MeHee 60 % (coriacHo peieHuo
PEAAKIIMOHHOM KOJIIETUN).

* HampaBnsiemble cTaThbl HE JOJDKHBI OBITh paHee OMYyOJMKOBAaHBI, HE JOIYCKaeTcCs
nocyeyronee ony0oJIMKOBaHHE B APYTHX )KyPHAIAX, B TOM YHCIIE IEPEBOJIbI HA IPYTHE S3BIKH.

* PemieHre O NPUHATUM PYKONUCH K OIYOJIMKOBAHUIO NPUHUMAETCS I10CIE IPOBEICHUS
MIPOLEYPBl PELIEH3UPOBAHUS.

* JIBoiiHOE peleH3UpOBaHUE (CJIEeroe) TMPOBOAUTCS KOH(PUIEHIIMATIBLHO, aBTOPY HE
COO0O0IIaeTCs UMsI PEIICH3EHTAa, a PELIEH3EHTY — UM aBTOpa CTAaThHU.

*Ecnu cTaThsl OTKJIOHEHA aHTUIUIArMaTOM MJIM PELIEH3eHTOM CTaThsl BO3BpAIaeTCs aBTOPY Ha
10paboTKy. ABTOp MOXKET MOBTOPHO OTHPABUTh CTaThiO HA aHTHUIUIATMAT WIKM PELEH3EH3UPOBaHHE
1 pa3. OTBETCTBEHHOCTBD 3a COJAEPIKAHUE CTATBU HECET aBTOP.

Penakiust He 3aHMMaeTCs TUTEPATyPHON U CTHIIMCTHYECKOM 00pabOTKOM CTaThH.

CraTbu, 0o(popMIIeHHBIE C HAPYLIIEHHEM TPeOOBaHUMH, K My0JIMKAIlUM He IPUHUMAIOTCS U
BO3BPAlAIOTCSI ABTOPaM.

JlaToil MOCTymJIeHUs CTaTbU CUYMTAETCS JaTa MOJy4YEHUs pEeHaKkIMeld €€ OKOHYATEIbHOTO
BApUAHTA.

Cratbu myOnuKyroTCsS 10 Mepe noctyruienus. XKypHan popMupyercs Ucxols U3 KOJINYeCcTBa
He Oonee 35 crareil B 0IHOM HOMeEpe.

IlepnoanyHoOCTh M31aHNS KYPHAJIOB — 4 pa3a B roj (€2KeKBapTaJIbHO).

Cpoku nojgavu cTaTtbu:

- nepBbId KBapTas 10 10 mapra;

- BTOpOo# kBapTan 10 10 nrons;

- TpeTuii kBaptai 10 10 ceHTaops;

- 4eTBepTHIN KBapTai 10 10 nexadps.

Hayunsriit xypuan «Bulletin of the International University of Tourism and Hospitality»
BBIITYCKAaeTCs C MEPUOANYHOCTBIO 4 pa3za B roJl B CETEBOM (3JEKTPOHHOM) (opMmare B CIEAyIOIIne
YCTaHOBJIEHHBIE CPOKHU BBIX0/1a HOMEPOB JKypHaja:

- IEpBBIM HOMED BbIMyckaercs 10 30 MapTa TEKYILEro roja;

- BTOpoil Homep — 110 30 HroH4;
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- Tpetuii Homep — 10 30 ceHTaops;
- yeTBepThIi HOMep — 110 30 aexadps.

Cratbio (3JIEKTPOHHYIO BEPCHUIO) CIEAYET HAIIPABISATh HA CAalT MJIM MOUTY JKypHaJIa:
- journal.iuth.edu.kz
- journal@iuth.edu.kz

Jlnis mofauy cTaThby Ha IMyOJIMKALMI0 HEOOXOAMMO MPOUTH PErUCTPALMIO Ha CalTe.

ABTOp, KOTOpBIN BHEC HANOOJIBIINI UHTEIIIEKTYJIbHBIM BKJIaJ B IOATOTOBKY PYKOIIUCH (IIpU
IBYX U 6ojiee CoaBTOpax), ABISETCS aBTOPOM-KOPPECHIOHEHTOM U 0003HaYaeTCs «*».

ABTOpPBI U3 pa3HbIX YYeOHBIX 3aBE/ICHUN yKa3bIBatoTCs nudpamu 1,2.

JUis  ocylecTBICHMsI IPOLEAYpbl JBOWHOIO pELEH3UpPOBaHUSA  (CIIENOro), aBTOpaM
HE00XOIMMO OTHPABJIATH J]Ba BApUAHTA CTAaThH: MEPBBIN — C YKa3aHUEM JIMUHBIX JaHHBIX, BTOPOH —
0e3 yKa3aHus JUYHBIX JaHHBIX. [Ipy HapylIeHUH MPUHLUIA CICTOr0 PELEeH3UPOBAHMS CTAThsl HE
paccMaTpUBaeTCs.

CTaTbH 101KHBI OBITH 0)OPMJIEHBI B CTPOIOM COOTBETCTBHHU €O CJI€1YIOIHMMHU
NPaBUJIAMU:

— B ’XypHam npuUHMMAIOTCS CTaTbU IO BCEM HAy4YHBIM HANpaBJICHUSM, B 3JEKTPOHHOM
BapHaHTE CO BCEMU MarTepuallaMu B TeKCTOBOM peaaktope «Microsoft Office Word (97, 2000,
2007, 2010) nns Windows» (B ¢popmarax .doc, .docx, .rtf).

— OOwmuit o0beM cTaTbM, BKJIIOYAs aHHOTALMU, JMUTEpaTypy, TaOJUIbl, PUCYHKU U
MaTeMaTHdeckue (popMyIibl JOIDKEH COCTaBIATH HE MeHee 7 W He Oosee 25 CTpaHUI] MMe4aTHOTO
tekcra. Ilonst ctpanmm — 30 MM co Bcex CTOpoH Jucta; TekcT craThu: Keriib — 12 MyHKTOB,
rapautypa — Times New Roman (111 pycckoro, aHTIHICKOTO W HeMenkoro s3bikoB), KZ Times
New Roman (1 ka3axCKOro sI3bIKa).

CtpykTypa HayyHOM CTaTbM BKJIIOYAeT Ha3BaHUE, aHHOTAIMA, KJIIOUEBBIE CIOBA, OCHOBHBIE
MIOJIO’KEHHMSI, BBEIEHUE, MaTepHalibl 1 METO/Ibl, pe3yJIbTaThl U O0CYX/I€HHUE, 3aKI0UYEeHUE, BBIBOIBI,
uHpopManMlo O (UHAHCHPOBAHUM (IIPU HAJIMYUM), CHHCOK HCHOJIb30BAHHBIX HCTOYHHUKOB
(ruTepatypbl) K KaKIOH CTarbe, BKIIOYAs POMAHM3HPOBAHHBIA (TPaHCIUTEPUPOBAHHBIN
JATUHCKUM ali()aBUTOM) BapHAHT HANIMCAHUS UICTOYHUKOB Ha KHPHILIHIE (Ha Ka3aXCKOM U PYCCKOM
s3pikax) cm. [OCT 7.79-2000 (MCO 9-95) IlpaBuna TpaHCIUTEpallid KUPHILIOBCKOTO MHChMa
JATUHCKUM aJipaBUTOM.

CraThs 10/ZKHA COEPKATH:

1. MPHTH (MexrocynapcTBEeHHbII pyOpHUKaTOp HAyYHOM TEXHUYECKOM HH(pOopMaln);

2. DOI — nociie MPHTU B BepxHeM npaBoM yriy (IpUCBauBaeTCs U 3aMOJIHIETCS peAaKkiuen
KypHasa);

3. Muunmmanbl (uMs, otdectBo) Pamuius aBTOpa (-OB) — Ha Ka3axCKOM, PYCCKOM U
AHTTIUICKOM sI3bIKaX (KUPHBIM MIpU(GTOM, MO IEHTPY); ABTOp, KOTOpPbI BHEC HauOOJbIIUI
WHTEIUICKTYalIbHBIA BKJIAJ] B MOJTOTOBKY PYKOIHUCH (IpW JBYX M 0OJiee COaBTOpax), SIBISETCS
aBTOPOM-KOPPECIIOH/IEHTOM U 0003HaYaeTcs «*».

ABTOpBI U3 pa3HbIX YUeOHBIX 3aBeIeHUI yKa3bIBatoTCs nudpamu 1,2.

4. Appunamanus (opranuzaius (Mecto paboThl (yueObl)), CTpaHa, ropoJl) — Ha Ka3aXxCKOM,
PYCCKOM M aHIJIMHCKOM si3bIkax. [lonmHble nanHble 00 addummanum aBTOpPOB MpEACTaBIAIOTCS B
KOHIIEe >KypHasia; 5. Ha3BaHue crTaTbM [OJDKHO OTpa)kaTh COJEp)KaHHWE CTaTbU, TEMAaTUKy U
pe3yabTaThl MPOBEACHHOTO HAYyYHOIO HCCieloBaHMA. B Ha3BaHHE CTaTbU HEOOXOIMMO BIIOXKHTH
WH(POPMATUBHOCTD, TPHUBIEKATEIIFHOCTh M YHUKAIBHOCTh (HE Oosiee 12 CioB, TPOMHMCHBIMU
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OyKBaMH, JKUPHBIM MIPU(TOM, IO TIEHTPY, HA TPEX SI3bIKAX: PYCCKUM, Ka3aXCKUW, aHTJIMUCKUN JTHOO
HEMEIIKHUH);

6. AHHOTalUs — KpaTKasi XapaKTepPUCTHKA Ha3HAYCHUS, COACPIKaHUs, BUa, (DOPMBI U APYTHX
ocoOeHHOCTeH craTh. JlOMKHAa OTpakaTh OCHOBHBIE W LIEHHBIC, N0 MHEHHUIO aBTOpa, STallbl,
00BEKTHI, NX MPU3HAKU U BBIBOJBI IPOBEICHHOT0 HccienoBanus. JlaeTcs Ha Ka3aXxCKOM, pyCCKOM H
AHTIMKECKOM JTHOO HEMEIIKOM S3bIKaxX (PEKOMEHyeMblii 00beM aHHOTAIIMH Ha S3bIKE MTyOIUKAI[IH —
He meHee 150, He Gosiee 300 coB, KypCcUB, HEXUPHBIM MIPU(TOM, Keryib — 12 MyHKTOB, a03aIlHbII
OTCTYM cJieBa U crpaBa 1 cM, cMm. oOpasen);

7. KnoueBble cj10Ba — HAOOp CIIOB, OTPAXKAIOLIUX COJEpKAHUE TEKCTa B TEPMUHAX 00BEKTa,
Hay4HOM OTpaciii U METOAOB Hccien0BaHus (0GOPMIISIOTCS Ha TPeX SI3bIKaX: PYCCKUHM, Ka3aXCKHUIA,
AHTJIMACKUN MO0 HEMEUKHui; Kerib — 12 TyHKTOB, KypCHUB, OTCTYI clieBa-cripaBa — | cM.).
PexomenryeMoe KOJMYECTBO KIIIOUEBBIX CJIOB — 5-8, KOJTMYECTBO CJIOB BHYTPH KIIIOUEBOW (pasbl —
He Oonee 3. 3amaroTcs B MOpPSJKE UX 3HAYMMOCTH, T.€. CaMO€ BA)KHOE KIIIOUEBOE CIIOBO CTAThU
JOJKHO OBITH TIEPBBIM B CIIUCKE (CM. oOpaseln);

8. OCHOBHO} TeKCT CTaTbM W3JIATaeTCs B OMPEICICHHON MOCIE0BATEIBHOCTH €ro 4acTei,
BKJIIOUYAET B ceOsl:

- BBenenne (a0zan 1 cM mo JeBOMY Kparo, KUPHBIMU OYyKBamH, Kerjib — 12 MyHKTOB).
O6ocHoBaHHEe BHIOOpPA TEMBI, aKTyaJlbHOCTh TEMbl WM MNPOOJEeMbl. AKTYalbHOCTh TEMBbI
ompejenseTcs OOMMM HMHTEPECOM K M3YyYEeHHOCTH JaHHOTO OOBEKTa, HO OTCYTCTBHUEM
HCYEPIBIBAIOIIUX OTBETOB HA MMEIOIIMECS BOIIPOCHI, OHA JIOKA3bIBAETCS TEOPETHYECKON WIn
MIPaKTUYECKONH 3HAYMMOCTBIO TEMBI.

- Marepuanasl U Metoabl (ab3am 1 cM 1Mo JeBOMy Kparo, )KUPHBIMH OyKBaMu, Kerip — 12
IIyHKTOB). JIOJDKHBI COCTOSATH W3 OINMCAaHUS MaTepualioB M XoAa paboThl, a TaKXKe IOJHOI0
OTMCaHUs UCTIOIB30BAHHBIX METOOB.

- PesyabTathl u 00cy:kaenue (ad3ai 1 cM 1o eBoMy Kparo, KUPHbIMU OyKBaMu, Keriab — 12
nyHKTOB). IlpuBonuTcs aHamu3 M 0OCYXJAE€HUE MOJYYEHHBIX BaMM PE3yJIbTATOB HCCIIEIOBAHHUS.
[IpuBoasTCA BBIBOJABI IO NOJYYEHHBIM B XOJ€ HCCIEIOBAaHUS pe3yibTaTaM, pacKpbIBaeTcs
OCHOBHasl cyTh. M 3TO OJMH M3 caMbIX BaXKHBIX Pa3/ejoB CTaTbU. B HeM HeE0OX0IMMO MPOBECTH
aHaJIU3 pe3yJbTaTOB CBOEH pabOThI U 00CYK/IEHNE COOTBETCTBYIOLIUX PE3YyIbTaTOB B CPABHEHHUH C
MpeabIIyIIUMH paboTaMu, aHaIM3aMHU U BBIBOJIAMHU.

- Undopmanmio o ¢puHancupoBanuum (npu Haamumu) (ab3am 1 cM mo jeBoMy Kparo,
KHUPHBIMU OyKBaMH, KeTJib — 12 MyHKTOB).

- BeiBoawI (a03arr 1 cM 1o 1eBOMy Kpato, >KUPHBIMH OyKBaMH, Kerib — 12 myHKTOB).

BriBogbsl — 000011I€eHHE U MOABECHHE UTOIOB PabOThl HA JIaHHOM JTalle; MOATBEPXKICHHE
MCTUHHOCTU BBIIBUTAEMOT0 YTBEpPXIEHUS, BBICKa3aHHOTO aBTOPOM, M 3aKJIIOUYEHHE aBTopa 00
M3MEHEHMH HAy4YyHOrO 3HAHUS C Y4ETOM IOJIyYeHHBIX pe3yJIbTaToB. BBIBOABI HE IOIKHBI OBITH
a0CTpaKTHBIMH, OHU JIOJDKHBI OBITh MCIIOJIB30BAHBI /ISl 000OIIEHUS pe3yJIbTaTOB UCCIEIOBAHUS B
TOM MM MHOW Hay4yHOW 00JIacTH, C OMMCAHMEM MpPEIIOKEHUN WM BO3MOXKHOCTEH AaibHeHIIen
paboTHI.

- CIHCOK MCMOJIb30BAHHBIX MCTOYHUKOB (KUPHBIMH OyKBaMH, Kerib — 12 MyHKTOB, B
[IEHTpPE) BKIIOYAET B ceOs:

CraThst U CIIMCOK MCHOJIb30BAaHHBIX UCTOYHUKOB JTOJDKHBI OBITH OOPMIIEHBI B COOTBETCTBUHU
¢ T'OCT 7.5-98; 'OCT 7.1-2003 (cM. oOpa3zer).

OuepeTHOCTh UICTOUHUKOB OIPEENIETCs CIEAYIOUIMM 00pa3oM: CHavasa IMociie0BaTe/IbHbIE
CCBUIKHM, T.€. MCTOUYHHMKH, Ha KOTOpPbHIE Bbl CCHUIAETECH MO OYEPETHOCTH B CaMOM CTaThe. 3aTeM
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AOIOJTHUTECIBbHBIC HCTOYHHUKHU, HA KOTOPBIX HET CCBIIOK, T.C. HCTOYHUKH, KOTOPBIC HC UMCJIM MECTO

B CTaTh€, HO PEKOMEH/OBAaHbl BaMM YHUTATENAM JUIsl O3HAKOMJIEHUS, KaK CMEXHBbIE pabOThI,
npoBoAuMbIe napamiensHo. OoseM He menee 10, He Oosiee yem 20 HaMMEHOBAaHWH (CCBUIKU U
IpUMEYaHusi B cTaThe O0O3HAUYAIOTCS CKBO3HOM HyMepaluedl M 3aKJII0YaloTCsi B KBaJpaTHBIC
CKOOKH), IPEUMYLIECTBEHHO 3a nociennue 10-15 ner.

B cnyuae Hanmuuus B CHHCKE HCIOJIB30BAHHBIX HMCTOYHHMKOB pabOT Ha Kupwuimie (Ha
Ka3aXCKOM U PYyCCKOM SI3bIKaX), HEOOXOIMMO MPEICTaBUTh CIUCOK JIUTEPATyphl B IBYX BapHaHTaX:
1) B opurunane (yKa3pIBalOTCS HCTOYHUKU HA PYCCKOM, Ka3aXCKOM M aHTJIMHCKOM JIMO0 HEMEIKOM
S3bIKax); 2) pPOMaHU3UPOBAHHBIN BapUAHT HAMMCAHUS UCTOYHUKOB HA KHUPUIUIUIE (HA Ka3aXCKOM H
PYCCKOM $3BbIKaX), TO €CTh TpaHCHAUTEepanus JatuHCKuM aidasutom. cm. ['OCT 7.79-2000 (MCO
9-95) IlpaBuna TpaHCIUTEpAlMU KUPUIUTOBCKOTO MUChbMa JATHHCKUM alihaBUTOM.

Onnaitn cepeuc Tpancnumepauus no I'OCTy — https://transliteration-online.ru/

Ilpasuna mpancaumepayuu Kupuiioecko20 RUCbMA TAMUHCKUM A1ha8UmMom.

PoMaHM3UPOBAHHBIH CHHCOK JUTEPATYPbl JODKEH BBHIMIAICTh CICAYIOUIMM 00pa3oM:

aBTOP(-bI) (TpaHcIUTEpaIs MO0 aHTJIOA3BIUYHBIN BApUAHT MIPU €r0 HAJUYUK) — HA3BaHHE CTaThU
B TPaHCIMTEPUPOBAHHOM BapuaHTe —> [ME€pPEeBOJ Ha3BaHMWS CTATbU HA AHTJIMMCKUHA SI3BIK B
KBaJpaTHbIX CKOOKax] — Ha3BaHME Ka3aXOSI3bIYHOIO JHOO PYCCKOSA3BIYHOTO HMCTOYHUKA
(TpaHcauTepauus, JUOO AHIJIMICKOE Ha3BaHME IPU €ro HAJIWYMKM) — BBIXOAHBIE JAHHBIE C
0003HAYCHUSIMU Ha AHTJIMICKOM SI3bIKE.

HNnarocrpanum, nepeyeHb PUCYHKOB U MOJPUCYHOUYHBIE HAJIMUCH K HUM IPEACTABISIOT 110
TEKCTY CTaTbH. B 3J€KTpOHHON BEpCcHU PUCYHKH U WILTIOCTpalMM HpeacTasiaiores B popmare TIF
wm JPG c pa3pemenuem ve meree 300 dpi.

MatemaTuueckue ¢GpopmyJibl T0DKHBI ObITh HaOpanbl B Microsoft Equation Editor (kaxmas
dbopMyna — oguH 0OBEKT).

Ha orneabHol ctpanuue (mocje cratbu). B 3JIeKTPOHHOM BapuaHTe NPUBOASATCS
MOJIHBIE MOYTOBbIE a/ipeca, HOMepa CJIy:Ke0HOro M JoMalHero rejegoHos, e-mail (Homepa
Tes1e()OHOB IJIsl CBSI3M PelaKIUM C ABTOPAMH, He Iy0JIUKYI0TCSl);
Caenenus 00 aBTOpax Ha Ka3aXxCKOM, pyCCKOM, aHTJIMHCKOM SI3bIKaX.
®amunus Umsa OtuecTBO (MOTHOCTHIO)
JIOKHOCTB, yUeHas CTeNeHb, 3BaHUE
Opranuzanus
T'opon
Nunexe
Crpana
E-mail
Tenedon
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«XaJbIKapAJbIK TYPU3M KIHe MeMaHI0CThIK YHUBepcuteT» KeAK
«Bulletin of the International University of Tourism and Hospitality»
FBLIBIMH KYPHAJIBIHBIH
KAPUSAJIAY OTUKACHI

«XaNbIKapaJblK Typu3M JKoHe MelWMaHIocThIK yHuBepcuteri» KeAK «Bulletin of the
International University of Tourism and Hospitality» FbutbIMK 5KypHAJIBIHBIH PEAAKIIMSIIBIK aJTKACHI
©3/IEPiHIH KOCci0M KbI3METIH/Ie «XaJIbIKapaJIbIK TYPH3M JKOHE MeMaHA0CThIK YHUBepcuTeTi» KEAK
FBUIBIMU SKYPHAJIBIHBIH JKapHsulay OSTUKACBIHBIH KaruJaTTapbl MEH HOpMajlapblH YCTAaHA[bI.
KapusnanblM STHUKAChl KapusulaHbIM d3THKAchl skeHiHaeri komuTeTTiH (COPE) xambikapasibik
KapUATAaHBIMIBIK OSTUKAJIBIK HopmanapbiHa, Scopus (Elsevier) >xypHanmapblH kapusiiayIblH
STUKAJIBIK KaFWJaTTapbiHa, «XaJbIKapaIbIK TYPU3M KoHE MeHMaHIOCTHIK yHHBepcuTeTi» KEAK

AKaneMusIIbIK aJalIbIK KOJEKCiHe coiikec a3ipieHni. JKapusuiaHbIM STHKAchl PeJaKTOPIap/bIH,
PELIEH3eHTTep MEH aBTOPJApIbIH STHKAIBIK MiHE3-KYJIKbIHBIH HOPMalapblH, KaFugaTTapbl MeH
CTaHJApPTTApBbIH, MYJAJENep KAaKTBIFBICHIH, OJIENIKE JKaT MiHE3-KWIBIKTHl AaHBIKTay JKOHIHJETI
mrapagapsl, MakKalaHbl bl KoK (peTpakuus), TY3eTy >KOHE TEpiCKe IIbIFapy >KOHIHJETI
HYCKAyJIBIKTapAbl alkblHAaWabl. JKapusiay nOpoleciHiH OapiiblK KaTbICYIIbUIAPHI JKapusiay
STUKAChIHBIH KaFUJATTapblH, HOpMaJapbl MEH CTaHIAPTTapblH CaKTaW[bl. FBUIBIMM KypHaIJIbIH
camacel OapibIK aBTOpJAPJbIH TEHJIT, KYIUSIBIK Karuaarbl, Oip perTik JKapusianeimpaap,
KoJDKa30a aBTOPJIBbIFBI, Olpereiilik KarFuaaThl, JEpeKKe3lepl pacTtay KaruJaTbl, peLeH3UsIIay IbIH
OOBEKTHBTLIIN JKOHE YaKTBUIBIFBI KAaFUJATTaphIH JKapHsUlay MPOIECiHE KAThICYIIbLIIapIABIH
KaFuIaTTapblH OPBIHAayMEH KaMTaMachl3 €TiIe .

PeuensenTrepain KYKbIKTapbl MeH MiHAeTTepi

«XaNbIKapaJblK Typu3M JKoHe MelWMaHnocThiK yHuBepcuteri» KeAK «Bulletin of the
International University of Tourism and Hospitality» fbutbiMH KypHAIBIHBIH pPEICH3EHTTEPI
OOBEKTUBTLIIK KaruJaThIH OacIHIbUIBIKKA anyfa MiHAeTTi. Komka30a aBTOpbIHA KaTBICTBI KEKe
ChIHFa KoJ Oepinmeiai. PeuieH3eHT 3 eckepTyliepiH Jonenjeyl *koHe Koypkaz0aHbl KaObliaay
HeMece OHbI Kalbliamay Typasibl €3 IIEIIiMiH HeTi3/eyl THIC.

ABTOpABIH (-7apJbIH) YITHI, JIHU THECUTIT, casCh HeMece o3re JIeé Koe3KapacTapsl
peneH3eHTTiH (-TepiH) KOJbKa30aHbl peleH3usiay MpoIeCiHAe Ha3zapra alblHOAybl KOHE
eckepiiiMeyl Thic. PelieH3eHT »acaraH capanTaMasblK Oaranay pelaklUMsHBIH Kapusiiay Typasbl
IIeNIM KaObUIayblHa BIKMA €Tyl JKOHE aBTOpFa KOJDKa30aHBI KaKCApTyFa KOMEKTECyl Kepek.
Komxka36ansl xapusiayra KaObliiay, aBTOpFa *KYMBICTBl ©3repTyre HeMece IMbIChIKTayFa Katapy
HeMece JKapHslaHbIMHaH 0ac TapTy Typalbl MMMl pelieH3UsIay HOTHXKeNepiHe CYHEeHe OThIPHIIL,
penakuus ajaKachl KaOblIAaiabl. YaKbIThIIbl Kapay MPUHIMIIL. PelieH3eHT peleH3usHbl pelakius
OenrizereH Mep3imzae, Oipak KoJpkaz0aHbl peleH3MsUlayFa aifaH CoTTeH Oactanm 2-4 anTajaH
KEUIKTIpMeH yChIHyFa MIHJETTi. Erep mMakaiaHbl Kapay »KoHE peLleH3UsHbl OeNTiJIeHreH Mep3ime
naiblHay MYMKIH O0JMaca, pelieH3eHT OyJI Typalibl FhUIBIMH peAaKTOpFa Jepey Xabapiaybl THIC.
Y chIHBUTFAH KOJDKA30aHbI peleH3usuIay Ke31HAe OHBIH OUTIKTIIITT COMKEC KeJIMEH 1l HeMece MIenTiM
KaObU1ay YIIIH KETKLTIKCI3 JIeTl CaHAMTBIH PELeH3eHT OyJl Typasbl FhUIBIMH peJakTopra Jiepey
xabapman, KoJDKa30aHbl peleH3usIayaH 0ac TapTybl KepeK. PereH3eHT TapamnblHaH KYMHSITBIK
Karuaachel. PelleH3eHTKe peleH3MsulayFa YCBIHBUIFAH KoJDkKa30a Kymus MaTepuan peTiHzae
KapacThIpbLIYbl KepeK. PeleH3eHT KypHaJIAbIH FBUIBIMH PEJaKTOPBIHBIH >KOHE/HEMece aBTOP/bIH
TapamnblHaH jka3z0ala pyKcar alFaHHaH KeiiH FaHa OHbI KepCeTyre KoHe/HeMece 0acka agamIapMeH
TaJIKbUIayFa KYKbUIbL. PereHsusuiay jkoHEe jKapusulay IpOLECiH KaMTamachl3 €Ty OapbIChIHIA
QJIBIHFaH FBUTBIMH XYMBICTBIH aKMapaThl MEH WACSIAPhIH PEUEH3EHT (-Tep) KeKe Maiiaa aiy YIIiH
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naiganan6aysl Twic. KaliHapkesmepai pactay NpUHIUIN. PeleH3eHT KapaCThIPBUIBII OTHIPFaH
KOJDKa30aHbIH 3E€pTTEY HOTIDKENEpiHE ocep eTeTiH, Oipak aBTop(-j1ap) KENATIPMEreH FBUIBIMHU

KyMmbIcTapasl  kepceryl Tuic. CoHpmal-ak, peLEeH3eHT FBUIBIMH  PENaKTOPABIH  Ha3apblH
KapacThIPBUIBII OTHIPFaH KOJDKa30a MEH OYpbIH >KapHsUIaHFaH KYMBIC apachIHIAFbl alTapibIKTal
YKCaCThIKKa HEMece COWKECTIKKe ayaapybl Kepek. Erep peneH3eHTTIH Koijpka30aja Iiaruar,
KOIIIpiN ajty, KaJFaH jKOHE Oi/1aH IIbIFapbUIFaH MaTepHalIap HEMEce 3epTTey HOTHxKeNepi 6ap ren
nmapIMIayFa KETKUTIKTI Herizzmepi 0ojica, OHIA O KOJDKa30aHbl JKapusayFa XKiOepMmeyi >KoHE
KYPHQJIJBIH FBUIBIMH PEJAKTOpPbIHA JKAPUSUIAHBIM KOHE FBUIBIMH JTHKA KAaFUAATTapbIHBIH,
CTaHJIapPTTapbl MEH HOPMAJIAPBIHBIH aHBIKTAIFaH Oy3yIIbUIBIKTAPhl Typalibl Xabapiayra THIC.

ABTOpJIapAbIH KYKbIKTApPbl ME€H MiHeTTepi

XKapusinay sTuKachl Keyneci IPUHIMIITEP/l CaKTayFa Heri3/ereH:

XKapusnaneiMHBIH Oip MopTeniri. ABTOp (J1ap) peJakiusra YChIHBUIFAH MaKayia KoJka30achl
Oacka OachUIBIMIapFa Kapay YIIiH YChIHBIIMaraHbIHA Kenuinik Oepeni. Komka3banbl 6ip yakeiTTa
OipHerIe XypHaIaapaa/6ackuIbIMIapaa YChIHYFA KO OepiIMEi Il JKOHE KapUsTIaHBIM dTUKACHIHBIH
KaruIaTTapblH, CTAaHJApTTaphl MEH HOPMaJIapbIH epecken 0y3y Ooibin Tadbutaabl. Komka30aHbIH
aBTopibIFbl. Komka3baHbl qailbiHaayFa eH Kol 3UATKEpIIIK yiec KOCKaH ajgaM (€Ki Hemece oJaH Ja
KeIl OipJIeCKeH aBTOPJIApMEH) KOPPECIIOHICHT-aBTOP OOJIBIN TaObLIA/IBI JKOHE aBTOpJap Ti3iMiHIE
OipiHII OombIl KepceTuienl. Opbip Makala YUIIH MakKalaHbIH COHFbl HYCKAaChIH JalbIHAAyFa,
pEeAaKIMIIBIK anKaMeH OaiaHbICKa jkayan OepeTiH XxaT-xabapra aBTOp TaralbIHIANYbl THIC, OFaH
KETKUTIKTI yJIeC KOCKAaH 3epTTeyJiH OapiiblK KaThICYIIBUIAPBIH (aBTOpJAp CaHBI OipeyseH Kol
Oosica) aBTOpIIap Ti3iMiHE KOCYABI KAMTaMachl3 €Tyi, COHIal-aK jKapusuiay YIIiH pelakiusira YChIHY
yiIiH OapiblK aBTOpiapJaH KOJDKa30aHBIH COHFBI HYCKAChIH Makyiiaysl Tuic. Komxkazbama /
Makajajaa KepCeTUIreH OapJibIK aBTOpJjap JKYMBICTBIH Ma3MyHBIHA jkayarm Oepeni. bipereimik
npuHOMm. ABTOp (-1ap) KoipkazOada OasHanFaH 3epTTey HOTIDKeNepi Oipered e3iHIIK >KYMbIC
OOJBINT  TAaOBUIATHIHABIFBIHA JKOHE TMPOIECTEe aHBIKTAIYhl MYMKIH KOIIIpim amyiap MeH
IlaruaTTapasl KaMThIMAWTHIHABIFBIHA KemiIgik Oepeni. ABTOpiap STHUKara KaTMaWThIH MiHe3-
KYJIBIK, TJIaruaT, e31H-e31 Ijlaruarray, e3iH-e31 cuiTeMe jxacay, OypManay, )KUHaKTay, J1epeKTepi
OypMaran KepceTy, aJFaH aBTOPJBIK, KaWTanaHy, MYJJelep KaKThIFBICH JKOHE anjay Oenriiepi
Oap Makananapibl >Kapusjayra OepreHi yiniH >kayanTel Oosanbl. KaliHapkesaepal pactay
npuHuMmi. ABTOp(-1ap) 3epTrey OapbIChlHAA ©31 NaiiiajaHFaH FBUIBIMU JKOHE ©3re  Jie
JEPEKKO3Aep/Il TYphIC KopceTyre MiHAETTI 601aabl. beTeH kymMbIcTapApIH KaHaai na 0ip OeikTepi
naifanaHplIFaH JKOHE / Hemece Oacka aBTOPABIH (-MapAblH) MIKipIepl alblHFaH Karjaiia
KoJDKa30a/ia TYIHYCKaHbIH aBTOPHI (JIapbl) KepceTireH 0M0arorpagusuiblK cliTeMenep KepceTiayi
tuic. KyMoHI1 Kke3iepAeH alblHFaH akmapar Koibka3z0aHbl peciMiey Ke3iHJe MaliJanaHbuIMayFa
tuic. Erep pelieH3eHTTEple, FHUIBIMU peIakToOpiapa, >KypPHAIABIH PEIKOJUIETHS MYIIeNepiHe
(My1Ienepinzie) 3epTTey HOTHIKENIEPiHIH NIBIHAMBUIBIFEI MEH Oipereiirine KYMOH TybIHJaraH
Karmaiina, aBTop (-J1ap) KoJpka30ana KeNnTIpUIreH HOTWXKeNep/Il HeMece (aKTuIep/l pactay YIIiH
KOCBIMIIIa MaTepHaImapbl YChIHYBl THic. JKapusiay mporeciHae KaTtenepai Tysery. JKapusiay
MIPOIIECIHIH Ke3 KEJITeH CaThICHIHJA KYMBICTA KaTelep MEH MOJICI3MIKTED aHBIKTAJIFaH JKarmaija,
aBTOpJIap OYJI Typalibl FRUIBIMH PEJAKTOPFa Keaen Xxabapiayra KoHE THICTI TY3€TY JKypPHAIBIHBIH
(Erratum nemece Corrigendum) cailTbliHIA TYCIHIKTEMENIEpMEH >Kapusjay YIIIH KaTeHl >KOIOFa
HeMece Ty3eTyre kemekreceai. Ty3eryre OOJMalTBIH epecKen KaTelep aHBIKTAIFaH >Karjaiina
aBTOp (N1ap) Koika30aHbl/ MakKalaHbl Kepi KalTapeinm amybl Twic. JKapusiay STHKAChIH CaKTay
IOPUHIUII. ABTOpJap CHIHMEH HEMece 3epTTeyre KaTbICThl eCKepTyJepMeH, COHAai-aK
pelleH3HsIIay JKOHE jKapusilay OOWBIHINA pelakIusMEH e3apa OpPEeKeTTepre KaThICTBI ITHUKAaJBIK
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HOpMajapipl  cakTayFa MIHJCTTI. ABTOpJiapAblH O3TUKANbIK  Karujanapabl  caKTaMaybl
XKapusIaHbIMIAp 3TUKACBIH epecKken Oy3ysl Jien OaranaHaJbl KoHE KOJKa30aHbI peleH3UsIIay1aH

KOHE/HEMece KapHsilayJaH ajblll TacTayFa Heri3 Oepei.

Myaaeliep KaKTBIFbICHI

Kapusutanbiv dTHKackl keHiHAeri komuteTTiH (COPE) anpikramacel OOHBIHINIA MYyAIEnep
KAKTBIFBICHI — OYJI aBTOpJIap, PEIIEH3CHTTEP HEMECe PEIaKIMSUIBIK allka MYIIeNepi KapusiiaHAThIH
MaTepHUajFa KaThICTBl OJIapJbIH MalbIMJIApblHA oCEp €TE ajaThlH JKACBIPBIH MyjJjesepi Oap
JKAHKaJIbl JKaraaiaap. Myaaenep KaKThIFBICHI PEICH3CHTTIH JKOHE PEIKOJIICTHS MYIIEICPiHIH
FBUIBIMHM TIKIpIHE, HOTHXKECIHJE KOJDKa30aHbl KapHsulayFa KaThICThl PEAKOJUICTHUSHBIH IICIIIMIHE
ocep eTyi MYMKiH KapKbUIBIK, )K€Ke HeMece KociOM jkarmaiyiap OoniFaH Ke3ze maiiiga Oomanbl. bac
PEeIaKTOp, PENaKIMsl aTKACBIHBIH MYIIIECI JKOHE PELCH3CHTTEP PEHAKIMUIBIK aJIKaHBIH MICIIMIHE
ocep eTyl MYMKiH BIKTUMAJI MYJJIeTiep KaKThIFBICHI Typaibl Xabapaap eTyi Tic. Penakuusuibik anka
MYIIeJepi, erep oJiap Koiika3z0a aBTOPHIHBIH (- JIAPBIHBIH) 3€PTTCY HOTHXKENEepiMeH OalIaHBICTHI
KaHmaih nma Oip OocekenecTik KaThlHAacTapma Ooyica He Myjuelep KaWIIbUIBIFBI e3re Oosica,
KOJDKa30aHbl KapaynaH Oac Tapryra tuic. Koimka30aHbI KypHaJiFa Kapayra OepreH kesje aBTop(-
Jap) KoJpka30aHbIH Ma3MyHBIHJA 3€pPTTEYIl Kap)KbUIaHIBIPYIBIH OapibIK Ke3Aepl KOPCEeTUITeHIH
MOJIIMJICHTI; COHMIali-aK KapayFa OeplireH KoJhka30ara KaThICThl MYJENIEP KaKThIFBICBIH TYABIPYBI
MYMKIH KaHJail KOMMEPIHSUIBIK, Kap)KbLIBIK, KEKe Hemece KociOu Qakropiap Oap eKeHiH
kepceteai. ABTop (nap), Xarra MyJJelep KaKTBIFBICBI OOJIFAH »Karjaaiia, oJIapAbIH IMIKIpiHIIE,
oJapIbIH KOJDKa30achlH OOBEKTUBTI Oarayiail alMalTBhIH FaIbIMIApAbl KepceTe anaabl. PerneH3enT
KOJDKa30ara KaThIChl Oap aBTOpJIApABIH OipeyiMeH OOCEKEIIeCTIKTEH, BIHTBIMAKTACTHIKTAH HEMECce
O0acka Ja KaTblHACTApPJaH TYBIHIAWUTBIH MYJETICp KaKThIFbICBIHA ceOerm Oolybl MYMKIH
KoJpkazOamapasl Kapamaysl THic. Koipkaz0aHbIH Ma3sMyHBIMEH MYIJETep KaKTBIFBICHI OOJIFaH
KarJaiiia skayanTsl XaTIIbl OYJ1 Typajibl 0ac peaakTopra xabapiaybl THIC, OJlaH KeiliH Kobka3ba
Oacka peren3enTke Oepineni. Kapay »xoHe pereH3usiiay MpOIECiHAe KaThICYIIbUIAP apachIHIAFbI
MYAJenep KaKThIFBICBIHBIH 00Tybl KOJbKa30a KaObUinanOaiabl 1eren i OiiaipMeii.

Bapnbik myaaeni TyiFanap, MYMKIHAITIHIIE, >KapHUsUIaHBIMHBIH OapiiblK Ke3eHJEpiHAe Ke3-
KEJITeH BapHalusaa MyIIeliep KaKThIFBICHIHBIH TYBIHAAYBIH OOJIBIpMaybl Kepek. Mymuenep
KAKTBIFBICHI TYBIHJAFaH JKaFjaiiia, OChbl KAaKTHIFBICTBHI aHBIKTaFaH ajaM JIepey pelaKIlusFa
xabapiaysl Kepek. by jkapusyiay JKOHE FBUIBIMH O3THKA KaFMJAIApBIH, CTAaHIAPTTAphl MEH
HOpMaJIapbiH OY3yIbIH Ke3-KeJTreH 0acKa JKarnaiaapbiHa KaThICTHL.

JTHKAFa )KAT MiHe3-KYJIbIK

Erep o3 MakananmapblHa 3 OeTiHIIe peleH3us Oepiiice, KeNiCIMIIAPTTHIK JKOHE KaJlFaH
pelreH3usIay KarJaiblHaa, FRUTBIMUA 3€pTTEy HOTIKENEPiH Kapusiay, *KalFaH aBTOPIBIK, KallFaH
FBUIBIMH MOTIHJIEP/Il JKapusiiay >KOHE 3epTTey HOTIDKENEpiH jKacay, KallFaH KallFfaH FhUIBIMU
MOTIHAEPl Kapusiiay, MakKajalapAblH KoJhka3z0alapblH aBTOPIAPABIH PYKCATBHIHCHI3 Oacka
OacbulbiMIapra Oepy, aBTOpJapIblH MaTepualJlapblH YIIIHIII TyJiFanapra Oepy YIIIH areHTTIK
KBI3METTEpre )KYTIiHY XKaFJalbIH/Ia, APTTAP aBTOPJIBIK KYKBIKTAp MEH PEAaKITUSITBIK ITPOIIECTEPTIH
KYIUSIIBUIBIK ~ KaFUIaTTapel OY3BUIFAH Ke3Je, JIOWeKce3, IUlardaT KOJIIaHBUIFaH IKarjaiia
aBTOPJIAPABIH, PEAAKTOPJIAPABIH HEMECE Oacmarep/iiH OpeKeTTepl ITUKaAFa KaT MIHE3-KYJIBIK OOJIBII
caHaJaJbl.
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HNYBJIUKAIIMOHHAS OTUKA
Hayunoro :xypuaaa HAO «MexayHapoaHblii yHUBEPCUTET TYPU3Ma U
rocTenpuUMCTBA)

«Bulletin of the International University of Tourism and Hospitality»
PenakunonHast Koyierus Hay4HbIX KypHaJoB HaydHoro xypHaia HAO «MexayHapoaHbliii
YHUBEpPCHUTET Typu3Ma u rocrenpuumctsay «Bulletin of the International University of Tourism and
Hospitality» B cBoeii npodeccroHanbHOW NESITENBHOCTH MPUACPKHUBAIOTCS MPHUHIIUIIOB U HOPM
[TyOnuKanmoHHOW 3TUKM HAy4dHBIX kypHaioB HAO «MexIyHapoaHbI YHUBEPCUTET Typu3Ma U
rocrenpuuMctBay. llyOnukanuoHHas STuka pa3paboTaHa B COOTBETCTBUU C MEXKIyHApOJHON
MyOJIMKAITMOHHON ATHYecKko HopMmor KomuTeTa o myosmmkanmonHou stuke (COPE), satnueckumu
npuHIMIIaMy myonukanuu )xypHainoB Scopus (Elsevier), Konekca akanemuueckoii uectnoctd HAO

«MeXIyHapOAHBI YHUBEPCHUTET TypuU3Ma M TOCTENpUUMCTBa». llyOnmukamuoHHas 3THKa
OnpelessieT HOPMBI, IPUHLMIIBI U CTAaHAAPTHI 3THYECKOIO IOBEICHUS PEJAKTOPOB, PELEH3EHTOB U
aBTOPOB, MEpPHI 110 BBISBICHUIO KOH(QIMKTOB UHTEPECOB, HEATUYHOTO MOBEJACHUS, HHCTPYKIUH 110
U3bATUIO (PETpaKLMK), WCIPABICHUIO M OINPOBEPKEHHMIO CTaTbU. Bce ydacTHHKHM mpolecca
nyOnMKanuy, coOMI0Jal0T NMPUHLMIIBI, HOPMBI U CTaHIAPTHl IMyOJUKaMOHHON 3THkH. KauecTBO
HAay4yHOrO JKypHaJa o0ecreyuBaeTcsi MCIOJHEHMEM IMPUHIMIIOB YYaCTHUKOB  Ipolecca
nyOlMKalMu: pPaBEHCTBA BCEX aBTOPOB, MPHUHLUUI KOH(UIACHUMAIBHOCTH, OJHOKPATHBIE
nyOnMKaluy, aBTOPCTBA PYKOMNMCH, IPUHLUUI OPUTMHAIBHOCTH, TPHHLUI IOATBEPKACHUS
HCTOYHUKOB, IPUHIUI OOBEKTUBHOCTU U CBOEBPEMEHHOCTH PELICH3UPOBAHUS.

IIpaBa 1 0013aHHOCTH PELICH3CHTOB

Peuenzentsl HayuHoro sxypHaiza HAO «MexayHapoqHbli YHHUBEPCUTET Typu3Ma U
rocrenpunmctBay «Bulletin of the International University of Tourism and Hospitality» o0Gsi3ansr
PYKOBOJICTBOBATHCSI NMPUHIMIIOM OOBEKTUBHOCTH. IlepcoHanbHas KpuTHKa B ajapec aBTOpa(-OB)
PYKOIIUCH HEAOMYCTHMA. PElIeH3eHT J0JKEH apryMEeHTHpPOBAaTh CBOM 3aMe4aHUsi M1 0OOCHOBBIBATH
CBOEC DCILICHHE O INPUHATUU PYKONHUCH WIA O €€ OTKIOHCHMHM. HalMoHalbHOCTBH, PEIIMTUO3Has
MPUHAIICKHOCTh, NOJUTUYECKHE WIM HHBIE B3I/l aBTOpa(-OB) HE JOJDKHBI MPUHUMATHCS BO
BHUMaHHE M YYWUTHIBAaTbCS B MPOLECCE PEIEH3UPOBAaHUS PYKONUCH PELEH3EHTOM(-aMH).
DKcrepTHas OLEHKA, COCTaBJICHHAs PELIEH3EHTOM, JI0JDKHA CIIOCOOCTBOBATh NMPUHSATHIO PELICHUS
penakuel o myOnMKanmuu M MOMOraTh aBTOPY YJIYYIIMTh PYKONHUCh. PelieHne o NpUHATHH
pykonucu K myOJMKanuy, BO3BpalleHHe padoThl aBTOPY Ha M3MEHEHHE WM J10paboTKy, JHOO
penieHre 00 OTKJIOHEHUM OT MyONMKALUMU NPUHUMAETCS PEIKOJUIETHEeH ONMUpasch Ha Pe3ysbTaThl
penien3upoBanus. [IpyuHIMI CBOEBPEMEHHOCTH pelieH3UpOoBaHus. PerieH3eHT 00s13aH NpeoCTaBUTh
PELIEH3UIO B CPOK, ONPEAEIECHHBIN pelaKkIMel, HO He Mo3Hee 2-4 Helenb ¢ MOMEHTA MOJIy4YEHHUs
pyKonmucu Ha peueHsupoBaHue. Ecim paccMOTpeHHME CTaTbU M IMOATOTOBKA pPELEH3UH B
Ha3HAUYEHHBIE CPOKU HEBO3MOXKHBI, TO PELEH3EHT JIOJKEH HE3aMEeJUTENbHO YBEIOMHUTh 00 3TOM
HAy4yHOTO pelakTopa. PeleH3eHT, KOTOpbI CUMTaeT, 4TO €ro KBaIU(UKAIMS HE COOTBETCTBYET
00 HEIOCTAaTOYHA JUIsl MPHUHSITHUS PELICHUS MPH PELEeH3UPOBAHUH MPETOCTABIEHHOW PYyKOIUCH,
JOJKEH HE3aMEUIMTENIbHO COOOLIMTh 00 3TOM HAyyHOMY pENakTopy M OTKa3aTbCsi OT
perieH3upoBanus pykonucH. [IpuHuun kKoHGUASHINATFHOCTH CO CTOPOHBI pelieH3eHTa. Pykonucs,
IIPEAOCTABIICHHAs.  PELEH3€HTY Ha  PELEH3UPOBAHME, [JOJDKHA  pacCMaTpUBaTbCid  Kak
KOH(HISHIIMATbHBIN MaTepHrall. PerieH3eHT uMeeT npaBo JeMOHCTPUPOBATH €€ U/UIH 00CYXIaTh C
JPYTUMHU JIMIIAMHU TOJBKO IIOCJE IOJY4YEHHS MUCBMEHHOI'O PA3peIleHHs CO CTOPOHBI HAy4YHOIO
penakropa >KypHaia u/uiau aBropa(-oB). MHpopmaius u uaen HaydHoil paOOThbl, MOJy4YEHHBIE B
XO0JIe pELEH3UpOoBaHUS U obecreyeHus NyOJIMKAMOHHOIO IIpoliecca, HE JOKHBI  ObITh
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HCIIOJIb30BaHbl PELEH3EHTOM(-aMu) JJIsl MOJyYeHUsl JUYHOW BBIrOAbl. [IpHHIMI MOATBEpkAECHUS
HCTOYHUKOB. PelleH3eHT NOJDKeH yKa3aTh HayyHble pa0OThl, KOTOpbIE OKa3ajiu Obl BIUSHUE Ha

HCCIIEIOBATENLCKUE PE3YIIbTAThl PACCMAaTPUBAEMON PYKOITUCH, HO HE ObUIM MPUBEACHBI aBTOPOM(-
amu). Tarxke pereH3eHT o00sf3aH 0oOpaTUTh BHMMAaHHE HAYYHOTO pEJaKkTopa Ha 3HAYUTEIbHOE
CXOJICTBO WJIM COBMAJCHHE MEXIy paccMaTpUBAaeMON pYKONHCHIO W paHee OMyOJIMKOBAaHHOMH
paboTtoii, 0 kKoTOpoM emy u3BecTHO. Ecim y peleH3eHTa HMMEIOTCS JOCTaTOYHBIE OCHOBAHUS
roJyiaratb, 4TO B PYKOIIMCH COAEPXUTCS IIJIaruaT, HEKOPPEKTHHIE 3aMMCTBOBaHUS, JIOKHBIE U
chabpUKOBaHHbIE MaTepHalbl WM PEe3ylbTaThl HCCIENOBAaHUS, TO OH HE JIOJDKEH JOMYCTUTh
pYKOMUCh K MyOJUKAalUU U MPOMH(YOPMHUPOBATH HAYUYHOTO PENAKTOPa KypHaja O BBISBICHHBIX
HapyUICHUSIX TPUHLIUIIOB, CTAHAPTOB U HOPM MTyOJIUKALMOHHON U HAYYHON STHUKH.

IIpaBa n 00s13aHHOCTH ABTOPOB

[Ty6nukannonHas 3Tuka 6a3upyercsi Ha COOJIIOICHUH TIPUHIUIIOB!

OpHOKpaTHOCTh MyOJMKAaUKUU. ABTOP(-bl) FapaHTUPYIOT YTO IPEJCTaBICHHAS B PEAAKIUIO
pyKOIMCh CTaThu HE ObLIA IMpe/AcTaBiIeHa JJIsi pacCMOTpeHMs B Jpyrue usnanus. [Ipencrasienue
PYKOIIUCH €AMHOBPEMEHHO B HECKOJIBKMX JKypHaJlaX/U3/1aHUSAX HEPUEMIIEMO U SIBISETCS IpyObIM
HapyIlleHHeM MPHUHIMIIOB, CTAaHAApPTOB U HOPM INyOIMKALlMOHHOM 3THUKU. ABTOPCTBO PYKOIIMCH.
JIuio, KoTOpOoe BHECIO HAMOOJBIIMN WHTEIUIEKTyalbHBIH BKJIAJ B MOATOTOBKY pyKOmMcH (IIpu
IBYX U 0oJiee COaBTOPAaXx), SIBJISETCS aBTOPOM-KOPPECIIOHICHTOM U YKa3bIBAETCS MIEPBBIM B CIIHUCKE
aBTOpOB. Il Kaxmoil cTaThW JOJDKEH OBITh HA3HAYEH aBTOP ISl KOPPECIIOHIEHIMH, KOTOPBIH
OTBEYAET 3a MOJArOTOBKY (PMHAJIBHOM BEPCUU CTATbU, KOMMYHMKAIUIO C PEAKOJUIETHUEH, JOJKEH
obecreunTh BKJIIOUYEHHE BCEX YYaCTHHKOB HCCIENOBaHMA (NPH KOJIMYECTBE AaBTOPOB Oosee
OJIHOT0), BHECIIUX B HETO JOCTATOUHBIM BKJIaJ, B CIIUCOK aBTOPOB, a TAKXKE MOJIyYUTh 0J100peHue
OKOHYATEeJIbHOM BEpCUU PYKONHMCH OT BCEX aBTOPOB sl MPEICTABICHHUS B PENAKLHUIO s
nyOnukanuu. Bee aBTOpbI, yKa3aHHbIE B PyKOIHMCH/CTAaThe, HECYT OTBETCTBEHHOCTh 3a COJIEpyKaHHe
pabotbl. [IpyHIMI OpPUTHHATBHOCTH. ABTOP(-bl) TapaHTHUPYET, YTO PE3YJbTAThl HCCIIEAOBAHUS,
U3JIOKEHHbIE B PYKOIUCH, MPEACTABIAIOT cO00I OpUTHHAIIBHYIO CaMOCTOSITENbHYIO padoTy, U He
CoJiep’KaT HEKOPPEKTHBIX 3aWMCTBOBAaHMM M IUIaruara, KOTOpPbIE MOTYT OBbITh BBISIBICHBI B
npouecce. ABTOpbl HECYT OTBETCTBEHHOCTb 3a MyOJMKAlLMI0 CTaTell ¢ MPU3HAKAMU HEITUYHOIO
MOBE/ICHUS, IUlaruaTa, caMmoIlUlaruara, CaMOLUTHpoBaHus, Qanbcudukanmu, Gadpuxamu,
UCKa)KEHUS JaHHBIX, JIO)KHOTO aBTOPCTBA, AyOJMpOBaHMs, KOH(IMKTa HMHTEPECOB U oOOMaHa.
[TpuHIMO MOATBEPKAECHUS MCTOUYHMKOB. ABTOP(bI) 00s3yeTCsl MPABMWIIBHO YKa3blBaTh Hay4HbIE U
MHbIE UICTOYHUKHU, KOTOpPBIE OH(M) UCIIOIB30BaJI(M) B X0/1€ UcClieoBaHMs. B ciaydae nucnonbp3oBaHus
KaKMX-TH00 yacTel 4yXuX paboT W/WIM 3aUMCTBOBaHMS YTBEP)KICHUH Jpyroro aBTopa(-oB) B
PYKOIIUCH JIOJDKHBI OBITh YKa3aHbl OuOiuorpaduyeckue CChUIKM C YyKa3aHMEM aBTopa(-oB)
nepBoucTouHuKa. MHopmaius, NOodydeHHass W3 COMHHUTENBHBIX HMCTOYHUKOB, HE [JOJDKHA
UCIOJb30BaThCS NpU OQOPMIIEHHMM pYyKONUCH. B ciydae, ecim y pELEH3EHTOB, HAy4YyHOI'O
penakTopa, wieHa(-0B) PEAKOJUIETMM JKypHajla BO3HUKAIOT COMHEHHUS MOJUIMHHOCTH H
JIOCTOBEPHOCTH PE3YJIbTaTOB HUCCIEN0BAaHUS, aBTOP(-bl) AOKHBI NMPEAOCTABUThH JOMNOJHUTENbHbIE
MaTepuangbl s TMOATBEPXKACHUS pe3yibTaToB WIM (AKTOB, NPUBOJUMBIX B PYKOIHCH.
Hcnpasnenue omuOOK B mpolecce MyoauKanuu. B ciydae BbIABICHHS OMIMOOK W HETOYHOCTEH B
pabote Ha Jr000# cTajuu MyOIMKAIIMOHHOIO TMPOLECca aBTOPHI O0SI3yIOTCS B CPOYHOM TMOPSIZIKE
cooOIMTh 00 TOM HAyYHOMY PEJAKTOpPYy M OKa3aTh MOMOIIb B YCTPAaHEHMH WIM HCHPABICHUU
omnOku s myONMKAaLMU Ha caifTe >KypHajla coOoTBeTcTBYomied koppekuuu (Erratum wmum
Corrigendum) ¢ kommeHTapusiMu. B ciiyuae oOHapyx eHHs TpyObIX oMIMOOK, KOTOPbIe HEBO3MOXKHO
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WCTIPaBUTh, aBTOP(-bI) MOJDKEH(-HBI) OTO3BaTh PYKOMHUCH/CTaThio. [IpwHIMI CcoOMIOAeHMS
My OIMKAIMOHHOM 3TUKUA. ABTOPBI 00SI3aHBI COONIOIATh AITHYECKHE HOPMBI, CBSI3aHHBIE C KPUTHKON

WU 3aMEUaHUSIMU B OTHOILICHUM HCCIEAOBaHUM, a TakKe€ B OTHOIICHUM B3aUMOJEHCTBUS C
peMaKIeil Mo MOBOMY pElEH3UPOBaHMS W IMyOnukanuu. HecoOnrofeHne STUYECKUX MPUHIIUIIOB
aBTOpPAMH PACLICHUBAETCS Kak rpy0oe HapylleHHUE ATHUKU IMyOJMKAlMd W JaeT OCHOBAHUE MJis
CHSITHS PYKOTIHCH C PEIICH3UPOBAHUS /WU 1Ty OJIMKAITIH.

Konduukrt nuarepecon

KondmukT nuntepecos, o onpeaenennto Komurera no myonukanuonnoi 3tuke (COPE), ato
KOH(MJIMKTHBIE CUTYallUd, B KOTOPBIX aBTOPbHI, PEUEH3EHTHl WM UICHBl PEIKOJIJIETUA HMEIOT
HEsIBHbIE HHTEPECHI, CIIOCOOHBIE MOBIUATH HA UX CYKJICHHS KacaTellbHO MyOINKYyeMOro MaTepuania.
Konpaukt naTepecoB NosBiseTcs, KOrjna uMeroTcs (GPUHaHCOBBIC, TUUHbIE UITU TPO(ECCUOHATIbHBIC
YCJIOBHSI, KOTOPbIE MOTYT IOBJIUATh HA HAYYHOE CYXJICHHE PEIEH3CHTA U YWICHOB PEIKOJUIETUH, U,
KaK pe3yJbTaT, Ha PEIICHHE PEIKOUICTHH OTHOCUTEILHO ITyOMUKAIMu PYyKOMHUCH. | 1aBHBIN
PEMAKTOp, WICH PEIKOUICTHH U PEICH3CHTHI JOJKHBI OMIOBECTUTH O MOTCHIIMATHLHOM KOH(JIUKTE
WHTEPECOB, KOTOPHIA MOXKET KaK-TO IOBIHUATH HAa PEIICHHE PENAKIMOHHOM KOJuleruu. YseHbl
PEAKOJUIETUU JOJKHBI OTKA3aThCs OT PACCMOTPEHUSI PYKOIHCH, €CIM OHU COCTOSIT B KAaKUX-THOO
KOHKYPEHTHBIX OTHOIICHUSX, CBSI3aHHBIX C pe3yJbTaTaMH HCCIEIOBaHUS aBTOpa(-OB) PYKOIUCH,
b0 ecnu CcyliecTByeT MHOM KOH(MIUKT uHTepecoB. [Ipu momavye pyKomucH Ha pacCMOTpPEHHUE B
KypHaJ, aBTOP(-bI) 3asBISET O TOM, YTO B COJEPKAaHUU PYKONHCHU YKa3aHbl BCE HCTOYHUKHU
(UHAHCUPOBAaHUS  HCCICIOBAHUS; TAaKKe YKa3bIBAIOT, KaKWe WMCIOTCS KOMMEpPUYECKHE,
(WHAHCOBBIC, JIMYHBIC WIH MPOPECCHOHATBHBIE (aKTOPHI, KOTOPbIE MOTJIH ObI CO3/1aTh KOH(IMKT
WHTEPECOB B OTHOIIECHHWU TMOJAHHOW Ha PacCMOTpEHHUE pyKOmucu. ABTOp(bI), B MHUCbME MpHU
HATMYUU KOH(JIMKTa MHTEPECOB, MOTYT YyKa3aTh yUYEHBIX, KOTOPHIC, TI0 UX MHEHHIO, HE CMOTYT
OOBEKTUBHO OLIEHUTh UX PYKOMHCH. PelleH3eHT He JOKEeH paccMaTpuBaTh PYKOIHUCH, KOTOPHIE
MOTYT TOCTYXUTh TNPUYMHAMU KOH(DIMKTa HMHTEPECOB, IMPOUCTEKAIOIIET0 W3 KOHKYPEHIIUH,
COTPYIHUYECTBA WJIM APYTUX OTHOLIEHHH C KeM-IHOO U3 aBTOPOB, MMEIOIIUX OTHOIICHHE K
pykonucu. B cnyuyae Hanmuuus KOH(IMKTa MHTEPECOB C COJIEpP>)KaHUEM PYKOIIHUCH, OTBETCTBEHHBIH
CeKpeTaph JOJKEH W3BECTUTh 00 ITOM TJIaBHOTO PEIAKTOpa, MOCJE YEero PYKOMHCh Mepenaercs
npyromy perieH3eHTy. CyliecTBOBaHHE KOH(IMKTAa MHTEPECOB MEXKY YYaCTHUKAMHU B IPOIIECCE
pacCMOTpEHHSI H PEUEH3UPOBAHMUS HE 3HAYUT, YTO PYKOMUCh Oyner oTkiIoHeHa Bcem
3aMHTEPECOBAHHBIM JIMI]aM HEOOXOJUMO, MO Mepe BO3MOXHOCTH H30eratb BO3HUKHOBEHUS
KOH(IMKTa WHTEpEeCOB B JIOOBIX BapualUsaX Ha Bcex OJdTamnax myonukanuu. B cmydae
BO3HUKHOBEHHUS KaKOTO-IN00 KOH(IMKTa HHTEPECOB TOT, KTO OOHAPYKUIT 3TOT KOH(IUKT, TOKEH
HEe3aMeUINTEIIbHO OMOBECTUTh 00 3TOM penakmuio. To ke camoe Kacaercs IOOBIX IPYyrux
HapyUICHUI IPUHIIMIIOB, CTAHAPTOB U HOPM IMyOJIMKAIIMOHHOW U HAYYHOU ITHKH.

HesTnunoe noseaenue

HesTruHbIM MOBEIEHUEM CUMTAIOTCS AEHCTBUS aBTOPOB, PEAAKTOPOB WUJIIN U3JATENS, B ClIydae
CaMOCTOSITENILHOTO MPE0CTABICHHS PElIEeH3UN Ha COOCTBEHHBIE CTAaThU, B CIIy4ae JOTOBOPHOTO U
JIO’KHOTO PEIEH3UPOBAHMUSI, B YCIOBHUSIX OOpAIICHHs K aT€HTCKUM YCIIyraM JiIs ITyOJIMKAIin
PE3yNbTaTOB HAYYHOT'O UCCIICIOBAHMSI, DKEABTOPCTBA, (hambcuuKaiuu u Gpadpukaun
PE3yIBTATOB MCCIIEIOBAHUS, TyOJIUKAIMS HEJOCTOBEPHBIX MCEBI0-HAYYHBIX TEKCTOB, TIEpeIaun
PYKOIIHMCH CTaTel B Apyrue u3anus 6e3 pa3perieHus aBTOpoB, epeadnd MaTepruaioB aBTOPOB
TPETHUM JIUIAM, YCIIOBHUS KOTJ]a HApYIIIEHBI aBTOPCKHE MPaBa U MPUHITUTIEI KOH(UIEHITATEHOCTH
pEeIaKIMOHHBIX MPOIECCOB, B CIy4ae MAHUMYJIALMK C HUTUPOBAHUEM, TIJIaTHATOM.
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