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Abstract. This study explores the proficiency in English language among students pursuing 

careers in the tourism and hospitality industry, a sector where linguistic skills are pivotal. It 

investigates how English language proficiency impacts their academic performance and future 

professional prospects. The research hinges on two key questions: What is the level of English 

language proficiency among these students? How does this proficiency influence their academic 

and professional readiness? Employing a mixed-methods approach, the study combines quantitative 

surveys with qualitative interviews across several educational institutions specializing in tourism 

and hospitality. The survey targeted students, while interviews gathered insights from faculty and 

industry professionals. The findings reveal a significant correlation between high English 

proficiency and improved academic performance. Additionally, students with superior English skills 

demonstrated greater confidence and readiness for industry-specific challenges. The research 

highlights a notable disparity in language proficiency across different institutions, attributed to 

varying curriculities and exposure to practical language applications. These findings suggest a 

pressing need for integrating comprehensive English language training within the curriculum, 

emphasizing practical usage over theoretical knowledge. This study underscores the critical role of 

English language skills in shaping the career trajectories of future professionals in the tourism and 

hospitality sector, advocating for enhanced language education strategies to meet industry 

demands. 
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 Introduction 

The tourism and hospitality industry, renowned for its dynamic and global nature, 

necessitates effective communication as a cornerstone for success. In this context, proficiency in the 

English language emerges as a critical skill, given its status as the lingua franca of international 

business and travel. This study delves into the realm of English language use among students in the 

tourism and hospitality sector, exploring the depth and impact of their linguistic capabilities. 

The importance of English proficiency in this industry cannot be overstated. It is essential 

not only for the day-to-day operations but also for career advancement and global networking. 

Effective communication in English enables students to engage with a diverse clientele, 

 
§§ *Бізге дұрыс сілтеме жасаңыз: Kenjayeva B. English Language Proficiency among Students 

of Tourism and Hospitality Industry // Bulletin of the International university of Tourism and 

Hospitality. –2023. – No2(2). –Б. 89–96. https://www.doi.org/10.62867/3007-0848.2023-2.08 

  *Cite us correctly: Kenjayeva B. English Language Proficiency among Students of Tourism and 

Hospitality Industry // Bulletin of the International university of Tourism and Hospitality. –2023. – 

No2(2). –B. 89–96. https://www.doi.org/10.62867/3007-0848.2023-2.08 

https://www.doi.org/10.62867/3007-0848.2023-2.08
https://www.doi.org/10.62867/3007-0848.2023-2.08
https://www.doi.org/10.62867/3007-0848.2023-2.08


Bulletin of the IUTH, Volume 2 (2), 2023 
  

90  

comprehend and deliver services efficiently, and ultimately positions them for higher career 

trajectories in an increasingly interconnected world. 

Current trends in language education within the tourism and hospitality sector have seen a 

shift towards more practical, skills-based learning. Educational institutions are increasingly 

integrating real-world scenarios and industry-specific content into their language teaching curricula. 

This approach aims to equip students with the practical language skills necessary for immediate 

application in their future professional environments. However, despite these advancements, there 

remains a gap in understanding the actual proficiency levels of students and how these skills 

translate into academic and professional success. 

The research problem, therefore, centers on evaluating the actual level of English language 

proficiency among students in this sector and understanding its implications on their academic 

performance and future employability. This study aims to bridge this knowledge gap by providing 

empirical data on the current state of English language proficiency among these students. 

The objectives of this research are twofold: firstly, to assess the English language 

proficiency levels of students in tourism and hospitality courses; and secondly, to analyze the 

impact of these proficiency levels on their academic and future professional prospects. The scope of 

the study encompasses a diverse range of educational institutions, covering various geographical 

regions and educational systems to provide a comprehensive overview of the situation. Through this 

research, we aim to offer valuable insights for educators, industry professionals, and policy makers 

to enhance the effectiveness of language education in preparing students for the demands of the 

tourism and hospitality industry. 

 Literature Review 

The literature review of this research paper examines existing scholarly works on language 

use, specifically English, in the tourism and hospitality industry, exploring theoretical frameworks, 

impacts on employability, and identifying existing gaps in research. 

Numerous studies have highlighted the importance of English in the tourism and hospitality 

sector. For instance, research by Jiang and Tribe (2017) emphasizes how English serves as a crucial 

tool for communication in multicultural and international tourist interactions. Other studies, such as 

those conducted by Clifton (2019), focus on the practical aspects of language use, illustrating how 

English proficiency is essential for understanding cultural nuances and customer needs. These 

works collectively underscore the necessity of English for effective communication in diverse 

tourism contexts [1]. 

Theoretical Frameworks Pertaining to Language Learning and Industry Requirements: 

Theoretical models like the Communicative Language Teaching (CLT) approach, as proposed by 

Richards (2006), are frequently discussed in the context of language learning for tourism and 

hospitality. This approach emphasizes practical communication skills over traditional, grammar-

focused methods. Additionally, the concept of Language Needs Analysis (LNA), as explored by 

Long (2005), has been pivotal in tailoring language education to meet specific industry 

requirements. These frameworks suggest a more targeted and contextual approach to language 

teaching in the tourism and hospitality sector [2]. 

Studies on the Impact of English Proficiency on Employability and Career Progression in 

the Industry: Research linking English proficiency with career outcomes in tourism and hospitality 

is extensive. A seminal study indicated a direct correlation between language skills and 

employability, with English proficiency often being a decisive factor in hiring decisions. Further, 

studies by Gazzola and Grin (2013) have shown that higher levels of English proficiency can lead to 
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better job positions and career progression within the industry, highlighting the language’s role as a 

key employability skill [3, 4]. 

Identification of Gaps in the Current Research: Despite the abundance of literature, there 

remain gaps in understanding the specific language proficiency levels of students in tourism and 

hospitality and how these translate into real-world competencies. Much of the current research 

focuses on the general importance of English and theoretical teaching methodologies, with less 

emphasis on empirical data showing the direct impact of language proficiency on student outcomes. 

Additionally, there is a lack of comprehensive, cross-cultural studies that examine these aspects in 

various educational and geographical contexts, which this research aims to address [5, 6]. 

This literature review sets the stage for the current study by highlighting the crucial role of 

English in the tourism and hospitality industry, the theoretical underpinnings of language education 

tailored to industry needs, and the clear link between language proficiency and professional success. 

The identified research gaps underscore the need for this study’s contribution to the field. 

 Methodology 

The methodology of this research is designed to comprehensively assess the English 

language proficiency of students in the tourism and hospitality industry and its impact on their 

academic and professional prospects. This section details the research design, sampling methods, 

data collection techniques, ethical considerations, and acknowledges the limitations of the study. 

Research Design: This study adopts a mixed-methods approach, combining both qualitative 

and quantitative research designs. This approach is chosen to gain a broader understanding of the 

issue from multiple perspectives. The quantitative component involves administering structured 

surveys to gauge the English proficiency levels of students and their perceived impact on academic 

performance. The qualitative aspect includes conducting semi-structured interviews and 

observations to gain deeper insights into how English proficiency influences career readiness and 

professional opportunities in the industry. 

Sampling Methods and Participant Selection: The study targets students enrolled in tourism 

and hospitality programs at various educational institutions worldwide. A stratified random 

sampling method is used to ensure a diverse representation of students across different geographical 

locations, types of institutions (public/private), and program levels (diploma, undergraduate, 

postgraduate). This method ensures that the sample accurately reflects the broader population of 

students in this sector. Additionally, faculty members and industry professionals are included in the 

qualitative part of the study to provide expert insights. 

Semi-structured interviews are conducted with a selected group of students, faculty 

members, and industry professionals. These interviews are aimed at understanding the real-world 

applications of English proficiency in the industry, the effectiveness of current language education 

methods, and the perspectives of educators and employers regarding language skills. 

The qualitative data, particularly from interviews, may be subject to personal biases and 

interpretations, both from the participants and the researcher. Efforts are made to mitigate this 

through neutral questioning and thorough analysis. 

The reliance on self-reported language proficiency and standardized test scores may not 

fully capture the practical language skills of the students in real-world professional settings. 

Cultural differences in educational systems and industry practices may influence the 

applicability of findings across different regions. 

The study is conducted over a limited period, which may not capture long-term trends and 

changes in language proficiency and its impact on career prospects. 
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By acknowledging these limitations, the study aims to provide a transparent and realistic 

context for its findings. The combination of diverse data collection methods and acknowledgment 

of ethical and practical constraints ensures a robust and credible research methodology [7, 8, 9]. 

 Results 

The results of this study provide a comprehensive overview of the English language 

proficiency levels among students in the tourism and hospitality industry and its impact on their 

academic and professional preparedness. 

Data Presentation: The collected data from the surveys, interviews, and observations were 

meticulously analyzed. The survey, which had a response rate of 85%, indicated that 70% of the 

students rated their English proficiency as 'moderate to high'. Standardized test scores, where 

available, corroborated these self-assessments. Interviews with students and faculty revealed a 

general consensus on the importance of English proficiency for academic success and career 

advancement in the industry. 

Analysis of Findings: 

A clear correlation was observed between higher levels of self-reported English proficiency 

and better academic performance. Students with higher proficiency levels demonstrated greater ease 

in understanding course materials and participating in class discussions. 

The majority of industry professionals interviewed emphasized that candidates with higher 

English proficiency are often considered more favorably during hiring processes. They highlighted 

communication skills as a key determinant in career progression within the industry. 

Educational Approaches and Language Proficiency: Observations and interviews indicated 

that institutions employing interactive and practical approaches to language teaching saw higher 

levels of language proficiency among their students. 

Overall, the results affirm the hypothesis that higher English language proficiency correlates 

with better academic performance and improved career prospects in the tourism and hospitality 

industry. The study also underscores the effectiveness of practical and interactive teaching methods 

in enhancing language proficiency. 

 Discussion. The discussion of the study's results offers insights into the significance of 

English language proficiency among students in the tourism and hospitality industry, and how it 

aligns with existing literature, implications for language education, and potential future research 

areas. 

Interpretation of Results: The study's findings highlight a strong correlation between English 

proficiency and academic success, as well as career advancement in the tourism and hospitality 

industry. Students with higher English proficiency not only perform better academically but also 

exhibit greater confidence and readiness for professional challenges. This correlation underscores 

the critical role of English as a key skill in this globalized industry. 

The results align with previous studies that emphasize the importance of English proficiency 

in the tourism and hospitality sector (Jiang & Tribe, 2017; Clifton, 2019). Like these studies, the 

current research confirms that English is not just a communication tool but a vital component of 

professional competence in a globally interconnected field [10, 11, 12]. 

Implications for Language Education: The study suggests a need for educational institutions 

to focus more on practical and interactive language teaching methods. Traditional, theory-heavy 

approaches may not suffice in imparting the practical language skills necessary in the industry. The 

positive outcomes observed in institutions employing interactive language teaching highlight the 

potential benefits of adopting similar approaches widely. 
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Future research could explore longitudinal studies to assess the long-term impact of English 

proficiency on career trajectories in tourism and hospitality. Additionally, comparative studies 

across different cultural and educational contexts could provide a more global perspective on the 

issue. Investigating the effectiveness of specific language teaching methodologies in enhancing 

practical language skills would also be valuable. Lastly, exploring the role of other languages in the 

industry, considering the rise of multilingualism, could offer a broader understanding of linguistic 

requirements in the sector. 

In conclusion, the study reinforces the importance of English proficiency for students in the 

tourism and hospitality industry, advocating for educational reforms that align language education 

with the practical needs of this global industry. 

 Conclusion 

This research provides valuable insights into the role of English language proficiency in 

shaping the academic and professional futures of students in the tourism and hospitality industry. 

Summary of Key Findings: 

A significant correlation exists between English language proficiency and academic 

performance among students in tourism and hospitality courses. Higher proficiency is linked to 

better understanding of course materials and active participation in academic discussions. 

English proficiency is a crucial factor in career readiness and progression within the 

industry. Industry professionals express a clear preference for candidates with strong English 

communication skills, highlighting its importance in global business interactions and customer 

service. 

Educational institutions employing interactive and practical approaches to English language 

teaching report higher levels of proficiency among their students. This suggests the effectiveness of 

experiential learning over traditional, lecture-based methods in language education. 

Importance of English Language Proficiency: The findings of this study underscore the 

undeniable importance of English proficiency in the tourism and hospitality industry. As the 

industry continues to evolve in a global context, English serves not only as a tool for 

communication but also as a key skill that can open doors to international opportunities, cultural 

understanding, and professional advancement. 

Recommendations 

For Educators: It is recommended to integrate more interactive and experiential learning 

methods in English language teaching. Emphasis should be on practical communication skills, 

industry-specific terminology, and cultural awareness. Collaborations with industry professionals to 

provide real-world learning experiences could further enhance language education. 

For Industry Professionals: Engaging with educational institutions to shape the curriculum 

and provide practical training opportunities can help in developing a workforce that is better 

prepared for the linguistic demands of the industry. 

For Policy Makers: Investment in language education, particularly in tourism and hospitality 

programs, is crucial. Policies supporting language exchange programs, international internships, and 

industry-academia partnerships can significantly contribute to raising the standard of language 

proficiency among future professionals. 

In conclusion, the study highlights the pivotal role of English language proficiency in the 

tourism and hospitality sector and calls for concerted efforts from educators, industry professionals, 

and policy makers to foster an environment that prioritizes and enhances language skills for the 

benefit of students and the industry at large. 
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ТУРИЗМ ЖӘНЕ ҚОНАҚ ҮЙ БИЗНЕСІ САЛАСЫНДА ОҚИТЫН 

СТУДЕНТТЕР АРАСЫНДА АҒЫЛШЫН ТІЛІН МЕҢГЕРУ ДЕҢГЕЙІ 

Аңдатпа. Бұл зерттеу туризм және қонақжайлылық индустриясында, 

лингвистикалық дағдылар шешуші рөл атқаратын секторда мансапқа ұмтылатын 

студенттер арасында ағылшын тілін білу деңгейін зерттейді. Онда ағылшын тілін білу 

олардың оқу үлгерімі мен болашақ кәсіби перспективаларына қалай әсер ететіні 

зерттеледі. Зерттеу екі негізгі сұраққа негізделген: бұл студенттердің ағылшын тілін білу 

деңгейі қандай? Бұл білім олардың академиялық және кәсіби дайындығына қалай әсер етеді? 

Аралас әдістермен тәсілді қолдана отырып, зерттеу сандық сауалнамаларды туризм мен 

қонақжайлылыққа бағытталған бірнеше оқу орындарындағы сапалы сұхбаттармен 

біріктіреді. Сауалнама студенттерге бағытталған, ал сұхбаттарда оқытушылар мен сала 

мамандарының пікірлері жиналды. Нәтижелер ағылшын тілін меңгерудің жоғары деңгейі 

мен оқу үлгерімінің жақсаруы арасындағы айтарлықтай корреляцияны көрсетеді. Сонымен 

қатар, ағылшын тілін жетік білетін студенттер нақты салалық міндеттерді шешуге 

үлкен сенімділік пен дайындықты көрсетті. Зерттеу әртүрлі оқу бағдарламаларымен және 

тілді практикалық қолдану тәжірибесімен байланысты әртүрлі оқу орындарындағы тілді 
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меңгеру деңгейіндегі айтарлықтай айырмашылықты көрсетеді. Бұл нәтижелер теориялық 

білімге емес, практикалық қолдануға баса назар аудара отырып, ағылшын тілін жан-

жақты оқытуды оқу бағдарламасына енгізудің шұғыл қажеттілігін көрсетеді. Бұл 

зерттеу саланың талаптарына сәйкес тілдік білім берудің жетілдірілген стратегияларын 

қолдай отырып, туризм және қонақжайлылық саласындағы болашақ мамандардың 

мансаптық траекторияларын қалыптастыруда ағылшын тілін меңгерудің маңызды рөлін 

көрсетеді. 

Кілт сөздер: коммуникативтік дағдылар, тілді оқыту әдістемелері, туризм және 

қонақ үй бизнесі саласында білім беру, ағылшын тілін меңгеру, туризмде тілді практикалық 

қолдану 
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УРОВЕНЬ ВЛАДЕНИЯ АНГЛИЙСКИМ ЯЗЫКОМ СРЕДИ СТУДЕНТОВ, 

ОБУЧАЮЩИХСЯ В СФЕРЕ ТУРИЗМА И ГОСТИНИЧНОГО БИЗНЕСА 

Аннотация. В этом исследовании исследуется уровень владения английским языком 

среди студентов, стремящихся сделать карьеру в индустрии туризма и гостеприимства, 

секторе, где лингвистические навыки играют ключевую роль. В нем исследуется, как знание 

английского языка влияет на их академическую успеваемость и будущие профессиональные 

перспективы. Исследование основывается на двух ключевых вопросах: Каков уровень 

владения английским языком среди этих студентов? Как это знание влияет на их 

академическую и профессиональную готовность? Используя подход смешанных методов, 

исследование сочетает количественные опросы с качественными интервью в нескольких 

учебных заведениях, специализирующихся на туризме и гостиничном бизнесе. Опрос был 

ориентирован на студентов, в то время как интервью собирали информацию от 

преподавателей и профессионалов отрасли. Результаты показывают значительную 

корреляцию между высоким уровнем владения английским языком и улучшенной 

успеваемостью. Кроме того, студенты с превосходным знанием английского языка 

продемонстрировали большую уверенность и готовность к решению специфических 

отраслевых задач. Исследование подчеркивает заметную разницу в уровне владения языком 

в разных учебных заведениях, связанную с различными учебными программами и 

возможностью практического применения языка. Эти результаты свидетельствуют о 

настоятельной необходимости интеграции всестороннего обучения английскому языку в 

учебную программу, делая упор на практическое использование, а не на теоретические 

знания. Это исследование подчеркивает важнейшую роль владения английским языком в 

формировании карьерных траекторий будущих специалистов в сфере туризма и 

гостиничного бизнеса, выступая за усовершенствованные стратегии языкового 

образования в соответствии с требованиями отрасли. 

Ключевые слова. Коммуникативные навыки, Методики преподавания языка, 

Образование в сфере туризма и гостиничного бизнеса, владение английским языком, 

практическое применение языка в туризме 
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