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THE CURRENT STATE OF THE KAZAKHSTAN TOURIST MARKET

Abstract. For many developed and developing countries, the tourism sector is the main source of
employment, government revenue and foreign exchange earnings. The most important parameters
of tourism development in the country are indicators of inbound and outbound tourism. Before the
pandemic, both at the republican and regional levels, a lot of work was carried out to attract
foreign tourists to Kazakhstan, measures were taken in the field of image policy and popularization
of tourist destinations of the country. But many Kazakhstanis prefer to rest abroad, rather than in
the resort areas of their homeland. The interrelation of the tourist attractiveness of the country
with the category of tourist potential, factors of tourist attractiveness are considered. Tourist
attractiveness is based on the tourism potential of the country, contributes to the growth of its
competitiveness, the transformation of tourist supply into demand, is associated with various types
of its assessment and is the result of its previous development. republic. Tourism activity is
influenced by many factors of an economic, political, social, natural and technical nature,
including: terrorism, the process of ensuring the safety of tourists, man-made disasters; uneven
distribution of tourist flows; political instability in some regions of the world; prolonged global
recession; volatility of exchange rates; priority of national rather than international norms in
tourism, etc. The negative factors hindering the development of inbound tourism in the country have
been identified, recommendations for eliminating existing problems have been proposed. The
considered resources and tourist opportunities of Kazakhstan lead to the expediency of forming a
modern tourist product. The development of a new tourist product in Kazakhstan would be
competitive in the world market of tourist services and would help attract foreign tourists to
Kazakhstan. The ways of development of domestic tourism in Kazakhstan, the creation of a
competitive tourism industry, including the development of infrastructure and improving the quality
of services provided, are proposed.
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Introduction
The formation of the tourism industry based on the development of large-scale tourism business
and the rational use of recreational potential is directly related to the implementation of the Strategy
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"Kazakhstan - 2050". 2017 was a turning point for the development of tourism in Kazakhstan. On
behalf of the Head of State, the Committee of Industry and Tourism was formed, which is
integrated into the Ministry of Culture and Sports. On May 31, 2019, the State Program for the
development of the tourism industry of the Republic of Kazakhstan for 2019-2025 was approved.”

The formulation of the problem

The industry faces a strategic task to increase the share of tourism in GDP to 8% by 2025. As
well as an increase in employment in the industry to 660 thousand people by 2025. Growth is
expected to be achieved due to three main drivers: investment in tourism, domestic and foreign
tourists' expenses. In order to implement the strategic goal of the Program to achieve an 8% share of
tourism in the GDP structure in 2025, the three above-mentioned drivers should have an average
annual growth rate of 7-8%.

Economic growth, social and technological progress contribute to the development of
globalization processes in tourism. They contribute to increasing the scale of business trips, raising
public awareness of tourist routes, increasing demand for educational and recreational trips,
facilitating border crossing procedures, etc. The peculiarity of the globalization process is that it
includes almost all tourist farms around the world, resulting in increased interaction and
interdependence of countries. This leads to the integration of not only individual enterprises, but
also tourist and economic systems of various countries of the world [1].

Radical changes in the global hotel industry and restaurant business have become a consequence
of changes in the field of accommodation services due to the development of innovative
technologies for providing hotel and restaurant services, increasing the level of technical equipment
of hotels and restaurants, the formation of large hotels and their chains — all this has led to the
restructuring of the hotel and restaurant service industry into the modern hospitality industry [2].

The tourism industry contributes to the development of the entire infrastructure of society -
economy, culture, social sphere, as well as communications. About 10% of the world's total
product, 30% of world exports of services, 7% of world investments, 10% of jobs and 5% of all tax
revenues are in the tourism sector. The costs that are aimed at promoting a tourist product are one of
the main costs in the formation of tourism. Thus, according to the WTO, the costs of promoting and
establishing a national tourist product on average account for about half of the budget of countries
with developed tourist infrastructure. For example, Thailand spends about $ 90 million annually on
tourism development, Turkey more than $ 100 million.

In tourism, as in any other sector of the economy, employment is a determining factor, on the
one hand, as an essential condition for the production of public goods, on the other hand, as an
essential condition for solving a number of social problems. Employment in the tourism industry is
characterized by a number of features [3].

Experts have calculated that on average; in order to get an income equal to a visit to the country
by one tourist, it is necessary to export about 10 tons of coal. At the same time, it should be noted
that the export of raw materials from the Republic depletes non-renewable reserves, while the
tourism sector does not require large raw material costs. This fact confirms the priority of tourism
development as an industry.

Description of the main methods

To write the article, scientific publications, analytical works of foreign and domestic authors,
including from the Internet, regulatory legal acts of authorities at various levels, state programs of
the Republic of Kazakhstan were studied. The analysis was carried out on the basis of data from the
Bureau of National Statistics of the Agency for Strategic Planning and Reforms of the Republic of
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Kazakhstan on the selected topic. The priorities of the development of the tourism industry in the
economy of Kazakhstan are highlighted. The methods of analytical, comparative analysis and
logical generalization are applied.
The results of the study
The most important parameters of tourism development in the country are indicators of inbound
and outbound tourism. So, in 2019-2020, the number of visitors for outbound tourism amounted to
more than 10.7 million people, and for inbound tourism - only 8.5 million people. In 2021, the
number of visitors to outbound tourism decreased by about 4 times compared to 2020, and the
reason for this is strict quarantine restrictions up to a complete lockdown (Table 1). Thus, we can
understand that the demand for outbound tourism is still greater than for inbound tourism. Before
the pandemic, both at the republican and regional levels, a lot of work was carried out to attract
foreign tourists to Kazakhstan, measures were taken in the field of image policy and popularization
of tourist destinations of the country.
Table 1 — Number of visitors by type of tourism

No Indicators 2019 year 2020 year 2021 year
The number of visitors-residents
1 of the Republic of Kazakhstan
who have traveled abroad 10 646 241 10 707 270 2 865 004
The number of non-resident
2 visitors who entered the Republic
of Kazakhstan 8 789 314 8 514 989 2034 753
Source: www.stat.gov.kz (with reference to the Border Service of the National Security Committee
of the Republic of Kazakhstan).

According to the results of a sample survey of incoming visitors in October 2022 conducted by
the Bureau of National Statistics, the majority of foreigners who came (40%) were Russians. 19%
of the guests came from Uzbekistan, 19% from Kyrgyzstan, 8% from Turkey, 2% from Ukraine
(Figure 1).

y

= Turkey Ukraine Other countries of the world

= Russian Federation = Uzbekistan Kyrgyzstan

Figure 1 — Distribution of incoming visitors by country

Among the most frequently mentioned reasons for the visit are personal goals (79% of
responses). The remaining 21% of visitors indicated that they came to Kazakhstan for business or

59



Bulletin of the IUTH, Volume 2 (2), 2023

professional purposes. More than half of the foreigners surveyed (51%) reported that they stayed
with relatives or acquaintances and did not pay rent, 23% of respondents lived in a hotel, 22%
rented an apartment or a house.

The main activities of tourists were visiting attractions (31% of respondents reported this),
family celebrations, weddings, birthdays (19%), cultural and sports events (11%) [4].

The number of incoming tourists in 2021 amounted to only 2034,753 people, which is 76%
lower than in 2020. According to the analytical data obtained from state resources, Kazakhstan is
popular among the CIS countries than among the Baltic states or Europe, which is not surprising,
given its geographical location. Turkey and Germany became a striking exception, which are ahead
of many European and even CIS countries in terms of tourists arriving in Kazakhstan.
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Figure 2 — Number of visitors by inbound tourism by country, people

The number of tourists leaving in 2021 amounted to only 2865,004 people, which is more than
73% lower than in 2020. Of these, 1062,133 people for business and professional travel purposes,
1802871 people for personal purposes, of which 124656 people for tourism, 1676274 people for
private trips, 1941 people for transit [5].

According to the data, people most often leave Kazakhstan for Russia, Kyrgyzstan is the second
most popular tourist destination, followed by Uzbekistan [6].

Why many Kazakhstanis prefer to rest abroad, and not in the resort areas of their homeland.
When making such a decision, outbound tourists from Kazakhstan take into account, first of all, the
high level of service that they are provided in other countries. One of the reasons to rest abroad is
also called the more attractive cost of foreign travel trips [7].

Table 2 — The number of visitors for inbound and outbound tourism by goals for 2021

Purposes of travel Inbound tourism Outbound tourism
1 2 3
Total
including: 2 034 753 2 865 004
business and professional 743 187 1062 133
personal of them: 1291 566 1802 871
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Continuation of the table-2

2 3
tourism 15942 124 656
private 1134 928 1676 274
transit 140 696 1941

Source: Bureau of National Statistics of the Agency for Strategic Planning and Reforms of
the Republic

Tourism activity is influenced by many factors of an economic, political, social, natural and
technical nature, including: terrorism, the process of ensuring the safety of tourists, man-made
disasters; uneven distribution of tourist flows; political instability in some regions of the world,;
prolonged global recession; volatility of exchange rates; priority of national rather than international
norms in tourism, etc. [8].

The tourism industry is one of those industries that was among the first to be hit by a new
coronavirus infection. By the end of the first quarter of 2020, the COVID-19 pandemic abruptly
halted international travel and had a significant impact on the tourism industry. In an unfavorable
epidemiological situation, the development of the tourism business was under serious threat.
According to experts, only in the first months of the pandemic, demand for all outbound
destinations decreased by 20-25%, and after the closure of borders by many states, it fell to almost
zero.

The impact of the pandemic, although it affected external tourism, had a positive impact on the
growth of domestic tourism. Domestic tourism, which was predicted to rise during the pandemic,
really became interesting to the average resident of the Republic of Kazakhstan. There was an
increase in demand and supply for holidays in resorts within the country. Despite the pandemic
year, positive dynamics in domestic tourism has been recorded, a lot of work has been done to
attract private investment, etc. [9]. People from all over Kazakhstan went to Alakol, Bukhtarma,
and Katon-Karagai, joining active tourism among others [9].

Table 3 — Number of visitors served by domestic tourism thousand people

2019 year 2020 year 2021 year
Total of them 5864,7 6 657,5 4 463,4
are places of accommodation 4 695,9 5 286,8 3328,6
by sanatorium-resort organizations 296,9 312,1 218,9
with specially protected natural
territories 8719 1 058,6 915,9

Source: Bureau of National Statistics of the Agency for Strategic Planning and Reforms of the
Republic of Kazakhstan.

In 2021, the number of visitors served for domestic tourism in Kazakhstan decreased by
about 33% compared to the previous year, while for external tourism the decrease was 73%. The
largest volume of decrease in the indicator is accounted for by the share of visitors served at the
places of accommodation — 37%; those served by sanatorium-resort organizations — 30%; the
number of visitors to specially protected natural areas — about 14%.

In 2021, the most visited region of Kazakhstan was Akmola region, which received about
12.5% of domestic tourists; Nur-Sultan city — about 11%; Almaty city — 9.6%; Almaty region —
8.9% and Aktobe city — 7.5% of the total number of domestic tourists (Figure 3).
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Akmola region 554224

Astana city 488648

Almaty city 430229

Almaty region 396369

Aktobe city 335315
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]

Figure 3 — The number of incoming and internal visitors served by region for 2021, people
The most visited resort area of Kazakhstan in the period under review, there was Shchuchye-

Burabay, which received more than 11% of all domestic tourists vacationing in the resort areas; the
Mangystau resort area — 9.7% and the Turkestan tourist district — 8.7% (Figure 4).
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Figure 4 — Number of domestic tourists served by resort areas in 2021
people

The coronavirus pandemic in early 2021 had a great impact on the state and further development
of almost all spheres of the world economy, including tourism. However, any crisis leads not only
to negative consequences, but also to the active capture of new opportunities, overcoming the
challenges of this serious test for the entire tourist market. Among these opportunities and
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challenges are the acceleration of the digitalization of tourist services, the more active introduction
of modern technologies (for example, big data, artificial intelligence, mixed and augmented reality,
etc.), the use of ideas of the economy of impressions, the actualization of an individual approach to
the client, as well as the environmental aspect of the tourist product, the expansion of the geography
of tourist routes, etc. In addition, the importance of such a factor as travel safety (including the
sanitary and epidemiological situation of the place of stay) is expected to increase. Tourists will
prefer private tours in small groups at domestic resorts. It is obvious that after the pandemic, the
perception of the world and the psychology of consumption in general should change greatly, in
addition, a new stage of competition in tourism will begin, which will lead to a completely new
distribution of resources in this market. [9].

Conclusions

For many developed and developing countries, the tourism sector is the main source of
employment, government revenue and foreign exchange earnings. Despite the pandemic year,
positive dynamics in the development of domestic tourism has been recorded in Kazakhstan. The
objectives of the development of domestic tourism in Kazakhstan is to create a competitive tourism
industry, including the development of infrastructure and improving the quality of services
provided.
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KA3AKCTAHJIBIK TYPUCTIK HAPBIKTBIH AFBIMJIAFBI dKAF TAVBI

Anoamna. Kenmezcen damvlzan dacone oamyuivl enoep Yulin mypusm CeKmopbvl HCYMbICHeH
KamMmyOuly, MeMieKemmiK Kipicmepoiy JicoHe 6anomanvlk mycimoepoiy Hezizei Kko3i 060.1bin
maobviaosl. Endezi mypuszmoi oamvlmyovly Mansi30vl napamempiepi Kipy HcoHe ubley mypusmiHiy
Kepcemkiwumepi 6ovin maowiiadvl. Ilandemusnza Oetiin pecnyOIUKaNbIK JHCaHe OHIPIIK OeHeelliepoe
Kazaxcmanea wemendix mypucmepoi mapmy OOUbIHUA YIAKEH HCYMbIC HCYpizindi, HUmuoicoix
cascam JicaHe endiy, Mypucmix 0ablmmapvli MAaHblMal emy CaiacblHoa uapaiap KaowvlioaHObL.
Bipax kenmezen xasaxcmanovikmap 63 OmanviHbly KYpOPMMbIK AUMAKMAPbIHOA emec, wemenoe
Odemanyovl dHou Kepeoi. Endiy mypucmix mapmuimOvlibleblHbIY, MYPUCMIK dleyem CAHAMbIMEH
OauIameicel,  MYpPUCMIK — MAPMLIMOLLILIK — (PAKmMopaapvl  Kapacmulpwliadvl.  Typucmik
MapmulMObLILIK e10iH MYyPUCMIK a1eyemine Hezizoenedi, OHblY baceKkeze KAOiiemminieiHiy ocyiHe,
MYPUCIK  YCHIHLICMbIY, CYPAHBICKA AUHANYbIHA bIKNAl emedi, OHbl 0a2anayovly apmypii
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mypiepimen OQUIAHbLICMbL JHCIHE OHbIH OYPbIHRbL OAMYbIHbIY Hamudceci 00bin madwLIaAobL.
pecnybnuka. Typucmix Kvizmemke 3KOHOMUKANIBIK, CAACU, KORAMOBIK, MAOURU IHCIHE MEeXHUKALbIK
cunammaevl Kenmezen ¢hakmopaap acep emeodi, OHbIH iWiHOe: MeppopusM, mypucmepoiy
Kayincizoiein Kammamacwsl3 emy npoyeci, mexHo2eHOIiKk anammap,; mypucmik azvlHoapovly OIpKeKi
boninbeyi; anemHiy Keubip auMakmapblHOAbl CAACU MYPAKCHI30bIK, Y3AKKA CO3bLIZAH 271eMOIK
peyeccus;  eanioma  0AAMOAPbLIMLIY — KYObLIMAIbLIbIRLL,  XANbiKapanvlK — emec,  ¥Ammbik
HOPpMAnapovly 0OacbiMObIEbl. Mypusm dicone m. 0. Ende xeny mypusminiy oamyvlHa Keoepei
Keimipemin  JHcazblMCul3  (akmopaap auulKmanosl, 6ap npobdremanapovl 2icor  0OoUbIHUA
ycvinvicmap ycolHuliovl. Kapanean pecypcmap men Kasaxcmannoly mypucmix MyMKiHOIKmepi
3aMaHayu mypucmix 6HiMOI Kalblnmacmuipyobly OpPbIHObLILIZLIHA Albin Kenedi. Kazaxcmanoa
Jrcana mypucmix oHimoi azipaey anemOik mypucmik Kblamemmep HapvleblHoa bacekeze Kabinemmi
bonap eodi xcane wemendix mypucmepoi Kazaxkcmanea mapmyea viknan ememin edi. Kasaxcmarnoa
Kl mypusmoi 0amvlmy, UHOPAKYPLLILIMObL OAMbIMYObl JiCIHe KOpCcemilemin Kvlzmemmepoiy
canacel apmmulpyovl KamMmumeld Oacekeze Kabiiemmi Mypucmix canaHvl KYpy HcoA0apul
YCbIHBLIOM.
Kinm co30ep: mypusm, nandemus, 5KOHOMUKA, OI00Ccem, Keyuiiep, canap MaKcamol.
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TEKYHIEE COCTOAHUE KAZAXCTAHCKOI'O TYPUCTCKOI'O PBIHKA

Annomawusa. [{nsa MHO2UX pA36UmMvIX U pA3BUEAIOWUXCSL CIMPAH CEKIMOP MYpPUsMa sA611emcs
OCHOBHbIM UCMOYHUKOM 3AHAMOCMU, 20CYOAPCMBEHHBIX 00X0008 U BANIOMHLIX NOCHYNACHULL
Baoicnetiwumu napamempamu pazeumuss mypusma 6 cmpaue s6isaiomcs nokazamenu 8be30Ho20 U
8b1€30H020 mypusma. /o naHdemuu Kax Ha pecnyOIUKAHCKOM, MAK U HA PeSUOHATbHOM VPOBHIX
npogoounacey 6onvwias paboma nNO NPUBIEYEHUIO UHOCMPAHHBIX mypucmoe 6 Kazaxcman,
NPUHUMATIUCL Mepbl 8 001acCmU  UMUONCEBOU NOIUMUKU U NONYAAPUSAYUU  MYPUCUYECKUX
Hanpaenenuli cmpansl. Ho mHozue kazaxcmanyvl npeonouumaiom omovixams 3a pyoexicom, a He &
KVPOPMHLIX ~ 30HAX  C8OEU  POOUHDL. Paccmampusaiomes  63aumoceass  mypucmckoui
NpUBNIeKamelbHOCMU CIMPAHbL ¢ Kamezopuel mypucmcko20 NOmeHyuand, ¢axmopuvl mypucmcKou
npugnekameivHocmu. Typucmcekas npugiekameibHoCmy 6a3upyemcs Ha mypucnmcKom nomenyudae
cmpamsl, cnocoocmeyem pocmy ee KOHKYPEHMOCHOCOOHOCMU, NpPespawjeHulo mypucmcko2o
NPeoNodHCeHUs. 8 CPOC, CEA3AHA C PA3IUYHLIMU BUOAMU €20 OYEHKU U AGIAeMCs Pe3yibmamom ee
npexcue2o pazeumus. pecnyonuka.  Ha mypucmckyio OeamenvHOCmb oKa3vleéaem GIusiHue
MHOXCECMBO (haKmMopo8 IKOHOMUYECKO20, NOIUMUYECKO20, 00UeCmeeHH020, NPUPOOHO20 U
MeXHU4ecKo20 xapakmepa, 6 uucie Komopulx. meppopusm, npoyecc obecnedenuss 6e30nacHocmu
MYpUcmos, mexHo2eHHvie Kamacmpogul;, HepaGHOMEPHOe pacnpeoeneHue MmypucmcKux nomoKos,
NOAUMUYECKAs HeCcmaOUIbHOCMb 6 HEKOMOPbLIX pPeUOHAX MUpd;, 3aMAHYBUIAACA MUPOBAs
peyeccus; 80AaMUIbHOCMb 8ANIOMHBIX KYPCO8, NPUOPUMEN HAYUOHANbHBIX, d He MeHCOYHAPOOHbIX
HOpM 6 mypusme u m.n. Buviagnenvl necamugmvie gakmopwvi, npenamcmsyrowue pazeumuio
8be30H020 MYPU3MA 8 CMpane, NPeoNONHCEeHbl PEeKOMEHOAYUU NO YCMPAHEHUIO UMEIOUWUXCSL
npoonem. Paccmompennvie pecypcel u mypucmckue ozmoxcnocmu Kazaxcmauna npuoosm K
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yenecoobpasHocmu GopmMuUpoBaHUs COBPEMEHH020 MYypucmckoz2o npooykma. Pazpabomka nosozo
mypucmckoz2o npodykma 6 Kazaxcmane Oviia 6Obl KOHKYPEHMOCNOCOOHOU HA MUPOBOM DblHKE
MYPUCIICKUX YCIYe U CNOCODCB06aa Dbl NPUBIeueHU0 UHOCMPAHHLIX mypucmoe 6 Kazaxcman.
IIpeonoscenvt  nymu  pazeumusi  6HympeHnezo — mypuzma 6  Kazaxcmawne,  cozoanue
KOHKYPEHMOCHOCOOHOU MYPUCICKOL OMPAciu, 6KIoYalowell pazeumue UH@GpacmpyKkmypsl u
nosblUeHUe Kauecmea NpeooCmasiiemulX YCiye.

Kntoueswie cnosa: mypuszm, nanoemus, 3KOHOMUKA, O1004Cem, nocemumenu, yeiu Usuma.
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