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Abstract. Creative tourism, which has emerged in recent years as a reflection of the
concept of the creative economy, stands out as a type of tourism that offers tourists who want to
develop their creative potential the opportunity to learn and enhance the characteristics of the
holiday destination they visit through active participation. Unlike the classical tourism concept,
where natural and tangible cultural heritage assets are presented as touristic products and
tourists remain passive, creative tourism activities primarily use intangible cultural heritage
assets as touristic products. These activities allow tourists to actively participate, interact with
the local people, and learn by doing, offering new alternatives to tourists with different
expectations. Through creative tourism, it is possible to highlight the cultural values of
destinations and use these cultural values as marketing tools. Additionally, the satisfaction of
tourists participating in creative tourism activities may increase, positively affecting their
intentions to revisit and recommend the destination. Creative tourism, which is highly compatible
with the concept of sustainable tourism, provides advantages in preventing the overuse of
resources and distributing tourism revenues to the local population. This study aims to address
the concepts of creative tourism and intangible cultural heritage and evaluate the usability of
intangible cultural heritage elements in the Turkistan Region within the scope of creative
tourism. The study also includes Kazakhstan's intangible cultural heritage elements listed on
UNESCO's Representative List of the Intangible Cultural Heritage of Humanity. It is believed
that the Turkistan Region has significant potential for creative tourism. Additionally, the study
develops suggestions for creative tourism activities in the Turkistan Region and discusses the
potential benefits for the region.
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Introduction

As everything changes, the concept of tourism has also undergone continuous
transformations since Thomas Cook organized the first package tour. Over the years, travel
modes, touristic products, distribution channels, and tourist expectations have all evolved, and in
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summary, the tourism sector has not escaped change.

In mass tourism movements, which are accepted to have started after World War 11, the
main product for many years was the sea, sand, and sun, with tourists mostly traveling for
vacation purposes. Later, visits to tangible cultural assets such as ancient cities, historical
buildings, and museums began to be included in package tours by travel agencies and tour
operators, thus giving rise to the concept of cultural tourism in the 1980s.

By the 2000s, visits to tangible cultural heritage elements presented as cultural tourism had
reached a saturation point, and new searches began. With the influence of globalization and
technological developments, changes occurred in tourists' desires and expectations (Avcikurt et
al., 2009). This process of change altered tourists' purchasing preferences, leading to a decline in
the preference for destinations or touristic products with similar characteristics. With
globalization, the ease of access to information sources made it easier for people to get to know
other cultures, allowing cultural values, like other fields, to transcend local boundaries and
become known on an international scale. Recognizing the local cultural values of the destination,
engaging more actively with the local people, experiencing the lifestyles of the local people
during the holiday, and having authentic, real experiences by living the cultural values unique to
the destination have become more demanded by tourists (Asik, 2014).

Following these developments, the tourism activities of traditional mass tourism, which
were disconnected from the people and took place in isolated tourism spaces, began to be
replaced by tourism activities where interactions between tourists and local people increased.
With this change, the distance between the producer and the tourist has gradually narrowed, and
tourism activities have turned into an identity that includes daily activities. In the traditional
tourism approach, visitors were viewed solely as economic returns, but today this understanding
has changed, and the visitor is now seen as a person who wants to understand and share the
creative class and culture. As a result of this change, interest in culture, space, people, economy,
creativity, and tourism topics and the relationships between these topics has continued to increase
(Zogal and Emekli, 2017). Consequently, the concepts of experience tourism and creative
tourism have come to the forefront.

The purpose of this study is to address the concepts of creative tourism and intangible
cultural heritage and to evaluate the usability of intangible cultural heritage elements in the
Turkistan Region within the scope of creative tourism. The study also includes Kazakhstan's
intangible cultural heritage elements listed on UNESCO's Representative List of the Intangible
Cultural Heritage of Humanity. Additionally, the study develops suggestions for creative tourism
activities in the Turkistan Region and discusses the potential benefits for the region. This study is
a review type that obtained secondary data through a literature review.

Creative Tourism

The concept of creative tourism is based on the ‘creative economy’ approach, which is
economically oriented. Creative economy is an ever-increasingly important field that promotes
creativity and innovation, contributes to economic development, and is fundamentally based on
individual creativity and creative industries. It relies on intellectual capital rather than physical
capital and is developed on the basis of information and communication technologies (Esen &
Atay, 2017). The understanding of the creative economy has also impacted other sectors,
including the tourism sector (Singsomboon, 2014).

The concept of creative tourism was first used by Pearce and Butler in 1993, although it
was not defined. Richard and Raymond (2000) defined creative tourism as "a type of tourism that
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offers tourists the opportunity to develop their creative potentials by learning and developing the
characteristics of the holiday region they visit through active participation.” In a conference titled
"Towards Sustainable Strategies for Creative Tourism™ held in the USA in 2006, with the
participation of UNESCO Creative Cities Network representatives, creative tourism was defined
as "travels undertaken by people to learn about a region's artistic, cultural heritage, or unique
character, establish close relationships with the local people, and experience authentic
experiences by interactively learning the living culture™ (UNESCO, 2006). Raymond (2007)
defined creative tourism as a sustainable type of tourism that offers creative experiences of the
local culture, with practical work when necessary, and authentic experiences. Wurzburger (2010)
described creative tourism as a type of tourism that offers authentic experiences through
activities aimed at the artistic or cultural values specific to the destination based on a
participatory learning approach. Ivanova (2013) defined it as a type of tourism that provides
visitors with experiences that require active participation in cultural activities related to the
destination, offering opportunities to uncover and develop their creative potential.

In various definitions, similar concepts such as ™active participation,” "learning by
experience,” "developing creative potential and skills,” and "close relationships with local
people” are found. Within these concepts, creative tourism can be generally defined as a
sustainable type of tourism that offers the opportunity to learn about a region's unique cultural
heritage and art through close relationships with the people living there and active participation
(Zogal & Emekli, 2017).

Creative tourism is seen as an important type of tourism in terms of presenting the social
and cultural characteristics of destinations to tourists and contributing to the local economy
through these social and cultural features (Salman & Uygur, 2010). Creative tourism, which
requires participation to develop tourists' skills, is also a learning process (Richards, 2011).
During this learning process, tourists interact with the local people and participate in activities
involving the local people to develop their knowledge and skills (Cabega et al., 2019). Such
activities allow tourists to gain more knowledge about the traditions, customs, and cultural
characteristics of the local people living in the destinations they visit (Richards & Wilson, 2006).
Through the knowledge learned during physical visits, tourists who experience the notable
cultural features of the destination get the opportunity to know the destination more closely
(Gordin & Matetskaya, 2012).

Research shows that tourists do not forget trips where they had high active participation
and leave these trips with higher satisfaction. This situation also positively affects their intention
to revisit and recommend. Creative tourism increases tourists' active participation because it
moves tourists from a passive to an active position, making them practitioners rather than mere
observers. This active participation leads to greater satisfaction from their travels. Creative
tourism generally draws attention as a type of tourism that requires active participation, learning
by experience, developing creative potential and skills, and close relationships with local people.
Creative tourism (Asik, 2014):

- Is a tool for creating creative destinations for tourists,

- Is a creative method that utilizes existing resources,

- Serves as a means to strengthen identity and diversity,

- Acts as a way of self-discovery and expression,

- Is a form of educational entertainment,

- Is a source for creating new environments in destinations,
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- Is a strategic method used for the redesign and revitalization of destinations.

The basis of creative tourism is the lifestyle and culture of the local people. Unlike cultural
tourism, which involves only visiting museums and tangible cultural heritage assets, the primary
aim of creative tourism is to directly participate in the local life of the visited region and learn the
lifestyle of the local people through experience. The increase in interest and curiosity about
lifestyles of different cultures also changes tourists' expectations and demands in this direction.
The fundamental principles for the development of creative tourism are as follows (Richards,
2010; Ajonovic & Cizel, 2015):

- Knowing who you are and where you are,

- Utilizing local capacity,

- Using existing facilities,

- Enhancing quality,

- Using creative resources as stimuli for future change.

Tourists participating in creative tourism have different expectations and characteristics
compared to those engaged in other types of tourism. The primary aim of tourists participating in
creative tourism activities is to understand the culture and lifestyle of the local people in the
destinations they visit. The characteristics of these tourists are (Asik, 2014):

- They travel frequently and do not avoid extra expenses during their travels,

- They are more interested in intangible culture rather than tangible cultural heritage,

- They see understanding and even experiencing different cultures as a privilege and an
opportunity for personal development,

- They want to visit places that cover topics of interest, meet the local people there, and
become part of the experience,

- Their life expectations are high, and their primary goal is to enhance their personal
experiences,

- They are curious, investigative, have a high desire for exploration, and are active,

- They are conscious and sensitive to the natural and cultural environment and are willing
to preserve cultural heritage,

- They are informed about their areas of interest and the places they will visit and seek to
make their visit meaningful by engaging with the locals,

- They are willing to pay high fees for any activity involving creativity that interests them,

- They are capable of organizing their travel program individually or with a tour operator.

There is still no clear answer to the question of how creativity can be developed in tourist
destinations. Researchers continue to discuss how creativity should be developed by presenting
different views on the subject. However, some practices applied in creative tourism projects
carried out so far are noteworthy. These include creative spaces, creative activities, creative
relationships, and creative networks. These practices can be applied separately, but there is also
an increasing integration among them (Richards, 2014).

Among these practices, the UNESCO Creative Cities Network has a special importance
with its international validity. The Creative Cities Network Program was initiated by UNESCO
in 2004. The program aims to develop the creative, economic, and social potential of cultural
sectors conducted by local actors and is considered an important international program today
because it supports UNESCO's ideals of cultural diversity and contributes to the creative
economy. The main objectives of the program are:

- Strengthening the creation, production, distribution, and enjoyment of cultural goods and
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services at the local level,

- Promoting creativity and creative expressions, especially among vulnerable groups,
including women and youth,

- Encouraging access to and participation in cultural life and benefiting from cultural
goods,

- Integrating cultural and creative industries into local development plans (UNESCO,
2013).

Cities can apply to this program in seven areas: literature, film, music, crafts and folk arts,
design, gastronomy, and media arts. Applications can be made in odd-numbered years between
March and June. Cities included in this program gain the status of a recognized brand city in the
field they applied for, making them advantageous in terms of destination marketing. As of early
2023, a total of 295 cities worldwide are included in this program. Almaty from Kazakhstan is
included in this program in the field of music.

Creative tourism provides several advantages to destinations compared to other types of
tourism. These are (Richards, 2015):

- Creative tourism provides more fulfilling holiday opportunities for tourists. As a result,
tourists' intentions to revisit and recommend are positively influenced.

- Creative tourism helps to showcase the talents and skills of the local people, contributing
to the local economy by bringing local culture into the economy.

- Creative tourism is important for small and medium-sized enterprises in terms of creating
innovative and attractive tourist products.

- Creative tourism is an important tool that destinations can use to gain an advantage by
highlighting themselves in an increasingly competitive environment.

- Creative tourism helps to develop closer and more positive relationships between tourists
and local people.

- Creative tourism extends tourists' stay, allowing for higher income.

- Creative tourism can be conducted throughout the year, spreading tourism activities over
12 months.

Creative tourism is seen by many researchers as a part of cultural tourism. The most
significant difference between creative tourism and the previous understanding of cultural tourism
is that tourists move from a passive to an active position. In the previous understanding, visits to
tangible cultural heritage assets such as ancient cities, historical buildings, and museums constituted
the content of cultural tourism, giving tourists only a passive role based on observation. In creative
tourism, however, activities that tourists actively participate in and experience, or make themselves,
constitute the content of creative tourism. At this point, it can be said that creative tourism mainly
benefits from intangible cultural heritage elements.

Intangible Cultural Heritage

The United Nations Educational, Scientific and Cultural Organization (UNESCO) has
made significant efforts towards the protection of cultural heritage. The adoption of the
"Convention Concerning the Protection of the World Cultural and Natural Heritage™ in 1972 can
be listed as the first of these steps. In 1989, UNESCO also made the "Recommendation on the
Safeguarding of Traditional Culture and Folklore." From 1995 to 1999, a series of seminars were
held to raise awareness in this field.

The concept of intangible cultural heritage became more commonly recognized with the
signing of UNESCO's "Convention for the Safeguarding of the Intangible Cultural Heritage.” On

10




Bulletin of the IUTH, Volume 2 (2), 2023

October 17, 2003, at the 32nd General Conference of UNESCO held in Paris, the "Convention
for the Safeguarding of the Intangible Cultural Heritage™ was adopted. According to this
convention, UNESCO defines intangible cultural heritage as the practices, representations,
expressions, knowledge, skills — as well as the instruments, objects, artifacts, and cultural spaces
associated therewith — that communities, groups, and in some cases, individuals recognize as part
of their cultural heritage (UNESCO, 2003). According to UNESCO, this intangible cultural
heritage, transmitted from generation to generation, is constantly recreated by communities and
groups in response to their environment, their interaction with nature, and their history. It
provides them with a sense of identity and continuity, thus promoting respect for cultural
diversity and human creativity.

The aims of the UNESCO Convention for the Safeguarding of the Intangible Cultural
Heritage are as follows (UNESCO, 2003):

- To safeguard the intangible cultural heritage,

- To ensure respect for the intangible cultural heritage of the communities, groups, and
individuals involved,

- To raise awareness at the local, national, and international levels of the importance of the
intangible cultural heritage and ensure mutual appreciation thereof,

- To provide for international cooperation and assistance.

This convention defines the ways, methods, and means to protect, sustain, and transmit to
future generations the intangible cultural heritage, which is a part of a community's cultural
identity and has been brought to the present day through transmission from generation to
generation. The Convention for the Safeguarding of the Intangible Cultural Heritage is an
international guiding document and adopts the protection of intangible cultural heritage as a
fundamental principle. The convention was prepared based on the function of intangible cultural
heritage to bring people closer, provide cultural interaction, and ensure understanding among
them (Arioglu and Aydogdu, 2015).

Intangible cultural heritage is categorized into five areas (UNESCO, 2003):

- Oral traditions and expressions, including language as a vehicle of the intangible cultural
heritage (such as epics, legends, folk tales, proverbs, fairy tales, jokes, etc.),

- Performing arts (such as shadow plays, storytelling, puppetry, folk theatre, etc.),

- Social practices, rituals, and festive events (such as engagements, weddings, births,
Nowruz celebrations, etc.),

- Knowledge and practices concerning nature and the universe (such as traditional cuisine,
folk medicine, folk calendars, folk meteorology, etc.),

- Traditional craftsmanship (such as weaving, evil eye beads, filigree, coppersmithing, folk
architecture).

With this convention, UNESCO has shifted towards an approach of "protection with and
for humans” rather than "protection without humans.” By emphasizing the concept of "human™ in
the convention, special importance is given to "masters who produce cultural heritage,”
"individuals who carry and transmit cultural heritage,” and "places where cultural heritage is
transmitted,” and the method of “safeguarding through sustaining™ is adopted (Ekici and Fedakar,
2013). The aim is not to preserve in a frozen state but to safeguard through transmission, that is,
to sustain the cultural heritage by transferring it between generations (Teke, 2013). The term
"safeguarding"” means ensuring the viability of the intangible cultural heritage. The safeguarding

of intangible cultural heritage includes identification, documentation, research, preservation,
11



Bulletin of the IUTH, Volume 2 (2), 2023

promotion, enhancement, transmission through formal and non-formal education, and the
revitalization of various aspects of such heritage.

Countries that are members of the convention conduct inventory studies of their intangible
cultural heritage elements within the scope of the Convention for the Safeguarding of the
Intangible Cultural Heritage. These inventory studies result in the preparation of the "National
Inventory of Intangible Cultural Heritage" of each country. Countries submit their intangible
cultural heritage elements, which they want to be inscribed on the UNESCO Representative List
of the Intangible Cultural Heritage of Humanity, in the form of dossiers. The Intergovernmental
Committee for the Safeguarding of the Intangible Cultural Heritage of UNESCO evaluates these
dossiers and submits them for the approval of the General Assembly for inscription on the list.
Intangible cultural heritage elements present in more than one country can also be submitted as
joint dossiers by the relevant countries.

The following intangible cultural heritage elements from Kazakhstan or submitted as joint
dossiers have been inscribed on the UNESCO Representative List of the Intangible Cultural
Heritage of Humanity:

- The art of Dombra Kuy (2014)

- Traditional knowledge and skills in making Kyrgyz and Kazakh yurts (Turkic nomadic
dwellings) (2014)

- Aitysh/Aitys, Ozan improvisational contest (2015)

- Kazakh wrestling (2016)

- Nowruz, jointly submitted by Turkey, Azerbaijan, India, Iran, Kyrgyzstan, Uzbekistan,
and Pakistan (2009) (Expanded in 2016 with the participation of Afghanistan, Azerbaijan, India,
Iraq, Iran, Kazakhstan, Kyrgyzstan, Uzbekistan, Pakistan, Tajikistan, and Turkmenistan)

- Flatbread making and sharing culture: Lavash, Katyrma, Jupka, Yufka, jointly submitted
by Azerbaijan, Iran, Kazakhstan, Kyrgyzstan, and Turkey (2016)

- Traditional game of Asyk (2017)

- Dede Korkut/Korkut Ata heritage: Epic culture, folk tales, and music, jointly submitted
by Turkey, Azerbaijan, and Kazakhstan (2018)

- Traditional intelligence and strategy game: Togyzqumalag, Toguz Korgool,
Mangala/Gociirme, jointly submitted by Turkey, Kazakhstan, and Kyrgyzstan (2020)

- Falconry, jointly submitted by UAE, Austria, Belgium, Croatia, Czech Republic, France,
Germany, Hungary, Ireland, Italy, Kazakhstan, Kyrgyzstan, Mongolia, Morocco, Netherlands,
Pakistan, Poland, Portugal, Qatar, Saudi Arabia, Slovakia, Spain, Syria (2021)

- Orteke, traditional performance art of Kazakhstan: dance, puppet, and music (2022)

- Nasreddin Hodja/Molla Nasreddin/Molla Ependi/Apendi/Afendi Kozhanasyr anecdote
telling tradition, jointly submitted by Turkey, Azerbaijan, Kazakhstan, Kyrgyzstan, Tajikistan,
Turkmenistan, Uzbekistan (2022)

Conclusion and Recommendations

In addition to traditional economic activities, creative industries, which are based on
intellectual rather than physical capital and are grounded in individual creativity and innovation,
have become increasingly important. Reflecting the approach of the creative economy, creative
tourism is becoming more and more popular as tourists seek to actively engage with and
experience local cultures at their destinations, rather than passively observing them. Destinations
aim to gain a competitive advantage by highlighting their unique local cultural characteristics.
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Creative tourism, above all, transforms tourists from mere consumers into participants in various
activities at their destinations, making them part of the production process.

According to research, the positive feelings generated by activities that tourists learn by
doing at their destinations outweigh the negative feelings (Servidio & Ruffolo, 2016). It is crucial
for destinations to create and offer such activities. As a result of positive experiences at
destinations, tourists may develop an emotional connection with the places they visit.
Unforgettable holiday experiences arise from recalling these positive experiences. Since creative
tourism activities involve tourists directly, allowing them to learn by doing and participate in
production, these activities are considered beneficial for destinations to be remembered
positively, and for fostering intentions to revisit and recommend the destination.

From the perspective of Turkistan, the city holds a competitive advantage in many respects.
Turkistan, with its millennia-old history and rich narrative, was declared the Spiritual Capital of
the Turkic World following the 2021 Turkic Council Summit. Its strategic location on the
historic Silk Road is a significant advantage for destination marketing. Additionally, the
Mausoleum of Khoja Ahmed Yasawi, which was included in the UNESCO World Heritage List
in 2003, enhances the region's appeal and importance.

Creative tourism can be utilized to diversify the tourism products offered in Turkistan and
extend tourists' stays. Intangible cultural heritage elements of Kazakh culture can be leveraged
for this purpose. All the intangible cultural heritage elements of Kazakhstan listed above can be
used within the scope of creative tourism. Beyond these, other elements of Kazakh culture can
also be considered for creative tourism.

Given Turkistan's status as the Spiritual Capital of the Turkic World, the intangible cultural
heritage elements of other Turkic societies can also be utilized within the scope of creative
tourism. If this is achieved, Turkistan could become one of the top destinations for tourists
interested in closely exploring Turkic culture, providing an opportunity to experience various
Turkic societies' local cultures in a single destination.

The most important point to remember here is that in creative tourism, authenticity,
originality, and relationships with the local population are crucial. If intangible cultural heritage
elements are to be used as a tourism product, these activities should be carried out in their natural
environment, preserving their authenticity and originality. For example, if we are to use the art of
Dombra Kuy, performing it in a five-star hotel's hall will not have the desired impact; it should
be performed in a traditional Kazakh yurt with traditional Kazakh decoration.

One of the most significant features of creative tourism is its compatibility with the concept
of sustainable tourism. Built on the principle of utilizing existing values, the creative tourism
approach also prevents excessive resource consumption. Creative tourism is a highly effective
approach for achieving one of the main goals of sustainable tourism, which is to spread tourism
revenues to the local population. For the local population to receive a larger share of tourism
revenues, creative tourism activities should be extended to small and medium-sized enterprises.
By informing and training small and medium-sized enterprises about creative tourism activities,
the essential aspects of creative tourism-authenticity, originality, and interaction with the local
population will also be ensured.

Thanks to the possibility of conducting creative tourism activities throughout the year,
tourist arrivals can be spread across all 12 months, reducing the impact of seasonality and
preventing extreme demand fluctuations. This, in turn, can enable more efficient use of
businesses in the region.
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However, it is essential to be very sensitive when using intangible cultural heritage elements.
Above all, cultural distortion should not be allowed in the pursuit of higher profits. Authenticity
should not be compromised just to attract more tourists or because tourists demand it. Once
intangible cultural heritage elements are lost, it is impossible to restore them. When these elements
are used as a tourism product, the principle of sustainability must be adhered to; these values should
be preserved and passed on to future generations, not consumed.

BIBLIOGRAPHY

1. Ajanovic E., Cizel B. UNESCO yaratici kentler ag1 ile Antalya kentinin degerlendirilmesi
//Mediterranean Journal of Humanities. — 2015. — T. 1. — Ne. 5.

2. Arioglu L. E., Aydogdu Atasoy O. Somut olmayan kiiltiirel miras kapsaminda geleneksel
el sanatlari ve kiiltiir ve turizm bakanligi //Electronic Turkish Studies. —2015. — T. 10. — Ne. 16.

3. Asik N. A. Yaratict (Kreatif) Turizm, Uluslararast Sosyal Arastirmalar Dergisi, C: 7, S:
31, s: 786-795. — 2014.

4, Avcikurt C., Koroglu A., Sarioglan M. Tiirk Turizminin Diinya Turizmindeki Yeri //Ed)
Senol Cavus, Zehra Ege ve Osman Eralp Colakoglu, Tiirk Turizm Tarihi—Yapisal ve Sektorel
Gelisim, Detay Yayincilik, Ankara. — 2009.

5. Cabega S. M. et al. Mapping intangibilities in creative tourism territories through tangible
objects: A methodological approach for developing creative tourism offers //Tourism &
Management Studies. — 2019. — T. 15. — Ne. 1SI. — C. 42-49.

6. Ekici M., Fedakar P. "Ege lniversitesi" deneyimleriyle somut olmayan kiiltiirel mirasi"
yasatarak koruma" //Milli Folklor. — 2013. — T. 25. — Ne. 100.

7. Esen U. B., Atay O. Ekonominin Yeni Yiizii: Yaratici Ekonomi //Sosyoekonomi. — 2017.
—T.25.— Ne. 3.

8. Gordin V., Matetskaya M. Creative tourism in Saint Petersburg: the state of the art. —
2012, 4 (2): 55-77.

9. Gilim E. Yaratici turizm halk kiiltiiri iliskisi ve yerelin popiilerlesmesi//Milli Folklor. —
2015., 105, 87-98.

10. Ivanova P. et al. Creativity and sustainable tourism development //Mxonomuka 21. —
2013. —T. 3. — Ne. 2-ENG. — C. 108-120.

11. Pearce D. G., Butler R. Tourism research : critiques and challenges. - New York:
Routledge, 1993. - 227 c.

12. MOND C. R. A. Y. Creative tourism New Zealand: The practical challenges of
developing creative tourism //Tourism, creativity and development. — Routledge, 2007. — C. 167-
180.

13. Richards G. Creativity and tourism: The state of the art /Annals of tourism research. —
2011. — T. 38. — Ne. 4. — C. 1225-1253.

14. Richards G., Wilson J. Developing creativity in tourist experiences: A solution to the
serial reproduction of culture? //Tourism management. — 2006. — T. 27. — Ne. 6. — C. 1209-1223.

15. Smith M. K., Richards G. (ed.). The Routledge handbook of cultural tourism. — London :
Routledge, 2013. — C. 191.

16. Richards G. Creativity and tourism: The state of the art //Annals of tourism research. —
2011. — T. 38. — Ne. 4. — C. 1225-1253.

17. Richards G. Creativity and tourism in the city //Current issues in Tourism. — 2014. — T.
17. — Ne. 2. — C. 119-144.

14



Bulletin of the IUTH, Volume 2 (2), 2023

18. Salman D., Uygur D. Creative tourism and emotional labor: an investigatory model of
possible interactions //International Journal of Culture, Tourism and Hospitality Research. — 2010. —
T.4.—Ne. 3. - C. 186-197.

19. Servidio R., Ruffolo I. Exploring the relationship between emotions and memorable
tourism experiences through narratives //Tourism Management Perspectives. — 2016. — T. 20. — C.
151-160.

20. Singsomboon T. Tourism promotion and the use of local wisdom through creative
tourism process //International journal of business tourism and applied sciences. — 2014. — T. 2. —
No. 2. —C. 32-37.

21. Teke S. G. Geleneksel tarzlar, modern modeller: resmi, resmi olmayan egitim ve somut
olmayan kiiltiirel miras //Milli Folklor. — 2013. — T. 25. — Ne. 100. — C. 31-39.

22. Ozdemir Y. Sézlii ve Dijital Bellek Birlikteliginde Dijital Hikdye Anlatma Atdlyeleri
//Dijital Kiiltiir. Tradijital-Medya-internet-Edebiyat ve Halkbilimi Arastirmalari. — 2019. — C. 95-
106.

23. Wurzburger R., Pratt S., Pattakos A. Creative tourism, a global conversation. - London:
Sunstone Press, 2009. - 224 c.

24. Zogal V., Emekli G. Yaratici turizme kavramsal ve cografi bir yaklasim //Ege Cografya
Dergisi. — 2017. — T. 26. — Ne. 1. — C. 21-34.

REFERENCES

1. Ajanovic E., Cizel B. UNESCO yaratici kentler ag1 ile Antalya kentinin degerlendirilmesi
[Evaluation of the city of Antalya with the UNESCO creative cities network] //Mediterranean
Journal of Humanities. — 2015. — T. 1. — Ne. 5.

2. Arioglu I. E., Aydogdu Atasoy O. Somut olmayan kiiltiirel miras kapsaminda geleneksel
el sanatlari ve kiiltiir ve turizm bakanligi [Ministry of traditional handicrafts and culture and tourism
within the scope of intangible cultural heritage] //Electronic Turkish Studies. — 2015. — T. 10. — Ne.
16.

3. Asik N. A. Yaratic1 (Kreatif) Turizm [Creative (Creative) Tourism], Uluslararasi Sosyal
Arastirmalar Dergisi, C: 7, S: 31, s: 786-795. — 2014.

4. Avcikurt C., Koroglu A., Sarioglan M. Tiirk Turizminin Diinya Turizmindeki Yeri [The
Place of Turkish Tourism in World Tourism] //Ed) Senol Cavus, Zehra Ege ve Osman Eralp
Colakoglu, Tiirk Turizm Tarihi—Yapisal ve Sektorel Gelisim, Detay Yayincilik, Ankara. — 2009.

5. Cabega S. M. et al. Mapping intangibilities in creative tourism territories through tangible
objects: A methodological approach for developing creative tourism offers //Tourism &
Management Studies. — 2019. — T. 15. — Ne. 1SI. — C. 42-49.

6. Ekici M., Fedakar P. "Ege iiniversitesi" deneyimleriyle somut olmayan kiiltiirel mirasi"
yasatarak koruma" ["Preserving the intangible cultural heritage by keeping it alive” with the
experiences of "Ege university"] //Milli Folklor. — 2013. — T. 25. — Ne. 100.

7. Esen U. B., Atay O. Ekonominin Yeni Yiizii: Yaratict Ekonomi [The New Face of
Economics: The Creative Economy] //Sosyoekonomi. — 2017. — T. 25. — Ne. 3.

8. Gordin V., Matetskaya M. Creative tourism in Saint Petersburg: the state of the art. —
2012, 4 (2): 55-77.

9. Giilim E. Yaratici turizm halk kiltiirii iliskisi ve yerelin popiilerlesmesi [Creative
tourism folk culture relationship and popularization of the local] //Milli Folklor. — 2015., 105, 87-
98.

15



Bulletin of the IUTH, Volume 2 (2), 2023

10. Ivanova P. et al. Creativity and sustainable tourism development // Ikonomika 21. — 2013.
—T. 3. —Ne. 2-ENG. — C. 108-120.

11. Pearce D. G., Butler R. Tourism research : critiques and challenges. - New York:
Routledge, 1993. - 227 c.

12. MOND C. R. A. Y. Creative tourism New Zealand: The practical challenges of
developing creative tourism //Tourism, creativity and development. — Routledge, 2007. — C. 167-
180.

13. Richards G. Creativity and tourism: The state of the art /Annals of tourism research. —
2011. —T. 38. — Ne. 4. — C. 1225-1253.

14. Richards G., Wilson J. Developing creativity in tourist experiences: A solution to the
serial reproduction of culture? //Tourism management. — 2006. — T. 27. — Ne. 6. — C. 1209-1223.

15. Smith M. K., Richards G. (ed.). The Routledge handbook of cultural tourism. — London :
Routledge, 2013. — C. 191.

16. Richards G. Creativity and tourism: The state of the art /Annals of tourism research. —
2011. —T. 38. — Ne. 4. — C. 1225-1253.

17. Richards G. Creativity and tourism in the city /Current issues in Tourism. — 2014. — T.
17.—Neo. 2. —C. 119-144,

18. Salman D., Uygur D. Creative tourism and emotional labor: an investigatory model of
possible interactions //International Journal of Culture, Tourism and Hospitality Research. — 2010. —
T.4.—Ne. 3. - C. 186-197.

19. Servidio R., Ruffolo I. Exploring the relationship between emotions and memorable
tourism experiences through narratives //Tourism Management Perspectives. — 2016. — T. 20. — C.
151-160.

20. Singsomboon T. Tourism promotion and the use of local wisdom through creative
tourism process //International journal of business tourism and applied sciences. — 2014. — T. 2. —
Ne. 2. - C. 32-37.

21. Teke S. G. Geleneksel tarzlar, modern modeller: resmi, resmi olmayan egitim ve somut
olmayan kiiltiirel miras [Traditional styles, modern models: formal, informal education and
intangible cultural heritage] //Milli Folklor. — 2013. — T. 25. — Ne. 100. — C. 31-30.

22. Ozdemir Y. Sozlii ve Dijital Bellek Birlikteliginde Dijital Hikdye Anlatma
Atolyeleri[Digital Storytelling Workshops in the Association of Oral and Digital Memory] //Dijital
Kiiltiir. Tradijital-Medya-internet-Edebiyat ve Halkbilimi Arastirmalari. — 2019. — C. 95-106.

23. Wurzburger R., Pratt S., Pattakos A. Creative tourism, a global conversation. - London:
Sunstone Press, 2009. - 224 c.

24. Zogal V., Emekli G. Yaratici turizme kavramsal ve cografi bir yaklasim [A conceptual
and geographical approach to creative tourism] //Ege Cografya Dergisi. — 2017. — T. 26. — Ne. 1. —
C.21-34.

MUJDAT ERTURK Received 25.10.2023

Assoc. Dr., Haci Bayram Veli university Received in revise_d fo_rm 03.11.2023
(Turkey, Ankara), E-mail: merturk@gazi.edu.tr Accepted for publication 29.12.2023

16


mailto:merturk@gazi.edu.tr

Bulletin of the IUTH, Volume 2 (2), 2023

MYK/AT EPTYPIK

Xamxa baiipam Benu YHusepcureri
(Typxwust, Aukapa), E-mail: merturk@gazi.edu.tr

KA3BAKCTAHHBIH MATEPHUAJIABIK EMEC MOJEHU MYPA OFBEKTIJIEPIH
KPEATUBTI TYPU3M HHEHBEPIHAE BAFAJIAY
Anoamna. CoHebl HCHLIOAPLI KPeamuemi SKOHOMUKA MYHCLIPIMOAMACHIHLIY,  KOPIHICI
peminde naiioa OONAH WbIAPMAUBLILIK MYPUIM MYPUMHIKY Oip mypi peminde epexuieneneoi, o
O31HIH WbIRAPMAWBLILIK dNIeYemin OAMbIMKbICbL Kellemin mypucmepee 0eiceHdi KamvlCy apKblibl
onap oapamvii KypopmmulK AUMAKMuIY epeKuleslikmepin Oinyee dcoHe O0ambimyed MYMKIHOIK
bepedi. Maoenu mypanvly mabueu dcone Mamepuanovblk 00vekminepi mypucmix oHiM peminoe
YCHIHBLIAMBIH  MYPUSMHIY  KIACCUKATLIK,  MYACLIPLIMOAMACHIHAH  AULIPMAUUBLILIRYL,  MYPUCmeD
naccusmi cagoanoa;, MmMypucmix 6HIM pemiHOe He2i3IHeH Mamepuanioblk emec MIOeHU MYpd
0bvekminepin nanoalaHamvit UbIRAPMAWBLILIK MYPUCMIK Kbl3Mem, OY1 mypucmepee OenceHoi
Kamulcy2a, JHceplilikmi mypeblHOapMeH o3apa apekemmecyze, maxcipubeoeH emyee MYMKIHOIK
bepedi, apmypai ymimmepi dap mypucmepee dcaya danamanapovl Ycwvinaowsl. [llvieapmauiblivly
MYPUBMHIY apKACcblHOA Oablmmapaa ue Ma0eHU KYHOLILIKMApObl 66Jin Kepcemyae HaHe OCbl
Ma0eHU KYHOBLILIKMApObl MApKemuHe Kypaivl peminde nauodanranyea 6onadvl. CoHviMeH Kamap,
WBbIRAPMAUDBLIBIE  MYPUCIK  KbI3MEmKe KAMblCAMblH  MypUcmepoiy KaHazammauybl apmybl
MYMKIH, OY7l 0napObly KaumaoaH Kelyee JHCoHe YCbIHY2a Oe2eH Huemmepine oOH acep emeoi.
Typakmol  mypusm mMYsHCbIpbIMOAMACHIMEH — JHCAKCHl  YULeCemin  Wbl2apMAawbliblK  Mypusm
pecypcmapobl Wamaoarn mulC NAuOAIaHyObly al0blH ANy MYPRLICHIHAH 0d, MYPUSMHEH MYCemiH
Kipicmi Jicepeinikmi XanvlKkKka mapamy mYpulCblHaH 0ad apmbulKublibikmap oOepedi. byn
3epmmeydiy MaKcamvl WbIRAPMAWUBLIBIK MYPUSM  JHCOHE MAMEpPUanobly emec MIOeHU Mypd
MYIACHIPLIMOAMANIAPLIH  ecKepe  OMbIPbiN, UWbIRAPMAUbLILIK mypusm wenbepinde Typkicman
OHIpiHOe2] MamepuanovlK emec Ma0eHu Mypa d1eMeHMMmepPIiHiy Koaxcemimoiniein 6asanay 601vin
mabwinadvl. Convimen xamap, 3zepmmeyee FOHECKO-uviy Aoamszammuly mamepuanovi emec
Ma0eHU MYPACblHbIY OKLI0IK mi3iMiHe eHeizineen Kasaxcmannvly mamepuanowvix emec MaoeHu
MypacuiHbly dnemenmmepi en2izinoi. Typkicmarn oHIpIHIK WbIAPMALUBLIbLIK MYPUSM MYPRbICLIHAH
yaken aneyemi 6ap Oen ecenmenedi. 3epmme)y coubiMeH Kamap Typkicman aumMagelHOAgbl
WbI2APMAUBLILIK  MYPU3M  OOUBLIHULA YCbIHbICMAD 23IpAedi JHCoHe OHblY aUMAKKA Mmu2izemin
naniodacvliH Kapacmuipowl.
Kinm ce30ep: [llvicapmawisiibly mypusm, mMamepuaiovix emec maoewu mypa, Typxicman
00.1bICBL

MYXK/JAT EPTYPK

PhD, nouent, YuuBepcurer Xamku baiipam Benu
(Typuus, Aukapa), E-mail: merturk@gazi.edu.tr

OLIEHKA HEMATEPHAJIBHBIX KYJIbTYPHBIX IEHHOCTEM KA3AXCTAHA
B PAMKAX TBOPUECKOI'O TYPU3MA
Annomayun. Teopueckuil mypusm, GO3HUKWIULU 6 NOCIeOHUe 200bl KAK OmpaxjceHue
KOHYenyuu KpeamueHol IKOHOMUKU, 6blOeNaemcs: KAK U0 mypusma, KOmopbwli npeoiazaem
MYypucmam, JHceaarouum pa3sumsy Ceol MeopuecKull NOMeHyual, 603MOACHOCb Y3HAMb U PA36UMb
0COOEHHOCMU KYPOPMHO20 Pe2UOHA, 8 KOMOPLIU OHU HANPAGIAIOMCA, NPU AKMUSHOM yyacmuu. B
omauuyue om KIACCUYeCKOU KOHYenyuu mypusmd, 8 KOMOPOU HpuUpoouvie U MamepudibHble
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00beKmbl  KYIbMYPHO20 HACNeO0Us Npeocmasienvl KaK Mmypucmudeckuil npooyKm, mypucmol
HAX00AMCs 8 NACCUBHOM NOJIONCEHUU, MEOPUECKas MYPUCMUYECKAsl 0eamelbHOCMb, 8 KOMOopoll 8
Kayecmee Mypucmuyeckoco nNpooyKma UCNONb3VIOMCA 8 OCHOBHOM O00beKmbl HeMamepuaibHO20
KYIbMYPHO20 HACAEOUs, YUMo NO360sAem Mmypucmam aKmuHo y4acmeosams, 63aumooeicmeosams
C MEeCMHbIM HACeNeHUeM, YHUMbsCs Ha Npakmuke, npeodiazaem HOGble AlbMEPHAMUBLL MYPUCAM C
pasHeimu  odxcudanuamu. bnazooaps meopueckomy mypusmy MONMCHO GblOeIUMb KYJIbMYpPHble
yeHHoCcmu, KOMopwviMu 001a0am HANpagieHus, U UCNOIb308amb MU K)JIbMypHble YEHHOCMU 8
Kauecmee MapKemuH2o08blx uncmpymenmos. Kpome moco, 6o3modcno, umo yoosnemeopenHocms
MYpUcmos, yuacmeyrouux 6 meopuecKol MmypUCmu4eckou O0esamerbHOCmuY, 603pacmem, 4mo
NONOACUMENILHO CKANCEMCSL HA UX HAMEPEeHUsX CHO8A NOCemums u nopexomenoosamn. Teopueckuii
MYpu3m, KOMOPbIU MAKHCE XOPOULO CO2NACYEeMCs ¢ KOHYenyuel YCmouyugo2o mypusma, oaem
npeumyujecmea Kaxk 6 niame npe0omepaujeHuss 4pesmepHoco UCHONb308ANHU Pecypcos, maK u 6
niane pacnpocmpaneHusi 00X0008 Om Mypusma cpeou Mecmuo2o HaceneHus. Llenvio Odannoco
UCCNe008aHUsl A61Aemcs OYeHKA OOCMYNHOCMU DJIeMEeHmMOo8 HeMAmepualbHo2o KyabmypHO20
Hacneous 8 Typkecmanckom pe2uone 8 pamKax MEOPUEcKO20 MYypusma ¢ y4emom KOHYenyui
MBOPUeCcK020 MYyPU3Ma U HeMAmepuUaiIbHo20 KyibmypHo2o Hacieous. Kpome moeo, 8 ucciedosanuu
ObLIU BKIIOUEHBL JIeMEHMbl HeMAMEPUANTbHO20 KYIbMypHo20 Hacneous Kazaxcmana, ékitoueHHbie 6
Penpezenmamusnulil cnucox HemamepuanbHo2o KyiemypHo2o Hacieous uyenoseyecmsea FOHECKO.
Cuumaemcsa, umo Typkecmauckuii pecuon obradaem OONLUWUM HOMEHYUALOM 6 NIAHe
meopuecko2o mypusma. B uccneoosanuu maxoce 6wy  pazpabomanvl peKoMeHOAyuu no
meopueckomy mypusmy 6 TypkecmanHcKkom pecuoHe u paccmompeHvl npeumyuecmed, Komopbvie oH
Modcem npunecmu OJis pecUona.

Kntouesvie cnoea: Teopueckuil mypusm, HemamepuaibHoe KyJIbmypHoe Hacleoue,
Typxecmanckas obnacmo
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