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Abstract. In the modern restaurant and hotel industry, there is a strong emphasis on the need
to integrate artificial intelligence (Al) technologies to achieve sustainability goals. Al enables the
optimization of resources in hotels and makes ‘“green practices” attractive and accessible to
customers, while also fostering an environmentally and brand-conscious mindset. This article
presents the Green Innovation Intelligence Index (GIII), GIIl) concept, which aims to assess the level
of implementation and consumer acceptance of GII-based environmental technologies.

The study was conducted by adapting the American Innovation Index (Ail) model to the context
of “green hospitality.” Al is considered a tool that automates processes such as energy saving,
resource management, and customer behavior analysis, thereby increasing the appeal of
environmental initiatives. The GIII index allows for the assessment of the interaction between
innovative technologies in the hotel industry and consumer acceptance.
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Introduction

The hotel industry is an integral and fundamental part of the tourism industry, currently a
rapidly growing sector of the global economy and an effective source of foreign exchange earnings.

The hospitality industry is regarded as a sector that combines the restaurant and hotel trades.
However, a significant portion of it is accounted for by the hotel industry, which is considered the
main material and technical base of the tourism sector. Many studies highlight the relevance and
importance of the hotel industry as a structural element of the tourism sector. Furthermore, P. Svérak
and Z. Jurigova, focusing on the industry's competitiveness issues, point out the following problem:
“Focusing on the specific accommodation sector, high standards of demand, and new trends in supply
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and growing competition, the accommodation tools for the structural elements of the hotel industry's
tourism orientation have been modernized” [2].

The modern hotel industry is facing the need to integrate artificial intelligence (AI) technologies
in the field of sustainable development. The use of Al not only optimizes resources but also makes
“green practices” in hotels attractive to customers. They foster a conscious approach to the
environment and the brand. To evaluate and promote such innovations, the concept of the Intellectual
Green Innovation Index (GIII) is proposed. Unlike existing approaches that primarily assess
environmental initiatives through separate sustainability indicators, the proposed Intellectual Green
Innovation Index (GIII) integrates environmental performance indicators with artificial intelligence-
driven decision-support mechanisms. The theoretical novelty of this study lies in the development of
a conceptual framework that combines green innovation practices, Al-enabled analytics, and hotel
competitiveness within a unified assessment model.

Recent research findings indicate that the primary strategies employed by green hotels to
enhance their ecological impact include conserving water, recycling, conserving energy, and
minimizing solid waste. Numerous studies regard the greening of the hospitality sector as a strategic
development approach that mitigates negative environmental effects and impacts the management of
harmful waste. Defining what a “green hotel” is can be challenging, as it is difficult to determine
precisely what makes a hotel environmentally friendly due to the variety of influencing factors. One
hotel may have widely recognized linen reuse programs, as well as effective waste management
systems, while other hotels may have light-emitting diode (LED) lights and motion sensors, energy-
saving programs are also implemented, such as installing energy-saving fixtures like LED lights and
motion sensors in hotel rooms and lobbies, as well as natural daylight. Therefore, it is crucial for
hospitality industry managers to understand how guests perceive a “green hotel”.

Artificial intelligence technologies provide new opportunities for this purpose through
sentiment analysis of online reviews, machine learning-based customer preference prediction,
automated monitoring of water and energy consumption, and dynamic optimization of hotel
sustainability practices. These mechanisms enable hotel managers to make data-driven decisions
while simultaneously improving environmental performance, operational efficiency, and customer
satisfaction.

One of the long-term issues is that of economic and ecological sustainable development: the
rapid growth of the economy requires large quantities of natural resources and has a negative impact
on the environment. The introduction of ecological technologies in the hotel industry allows domestic
hotels to increase their competitiveness and image in the domestic and international markets for
tourism services.

Foreign authors G.S. Kushuaha, N.K. Sharma focuses on the issues of water and energy
conservation, reduction of solid waste, recycling and reuse of consumables, and the use of eco-labels
to protect the environment in environmentally responsible hotels [3].

K. Sinsai, L. Winata, Scholars such as Taige-F. Kummer have expanded the scope of previous
research by focusing on the hotel industry in developing countries to determine whether there is a
relationship between the level of environmental performance and competitive advantage in this
sector, proposed the ecological effectiveness of a strategy in innovation and quality management
(Figure-1 — Conceptual model of the positive impact of environmental indicators on the competitive
advantages of the hotel industry) [4].
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Figure 1 — Conceptual model of the positive impact of environmental indicators on the
competitive advantages of the hotel industry.

It is worth noting that the hotel industry, more than other sectors, is often concerned with
making decisions and engaging in strategic thinking that help attract a large number of customers.
The purpose of the aforementioned study is to disseminate the natural resource-based theory to hotel
enterprises in developing countries by identifying the organizational capabilities that complement the
adoption of the BCS, which in turn leads to competitive advantages for the enterprises serving the
hotel market. The researchers suggest adopting an innovative approach, a learning orientation, and
effective quality management in the process of formulating an active environmental strategy in the
hotel industry.

Furthermore, the issues of sustainable development in the hotel industry are an integral part of
the hospitality industry's overall environmental responsibility. In the context of Kazakhstan, the
implementation of Al-supported green innovations in hotels remains at an early stage of development.
Therefore, the adaptation of the proposed GIII model to the Kazakhstan hotel industry is particularly
relevant, as it can assist hotels in assessing environmental performance, improving operational
efficiency, and strengthening their competitiveness in both domestic and international tourism
markets.

Materials and methods

This study explores a mixed-methods research design to develop and validate the Green
Innovation intelligence index (GIII) as a tool for assessing artificial intelligence-driven green
innovations in the hotel industry. The research integrates qualitative conceptual modeling with
quantitative analytical techniques to evaluate both the implementation level of Al-based green
technologies for hotel customers.
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Qualitative methods such as abstraction, content analysis and comparative analysis were used
to identify key green innovation indicators and Al applications in hotels. In addition, quantitative
statistical methods were employed to evaluate the significance and interrelationships of the selected
indicators. Descriptive statistics, normalization procedures, weighted scoring techniques, and
correlation analysis were applied to assess the contribution of individual indicators to the overall GIII
score. The weighting coefficients of the index dimensions were determined based on expert
evaluation, while the internal consistency of the model was assessed using reliability measures. The
statistical analysis enabled the identification of the most influential Al-driven green innovation
factors affecting environmental performance and customer value creation in the hotel sector. Index
validation, reliability and validity of the GIII were assessed using consistency measures and expert
evaluation.

The GIII framework was developed by adopting the American Innovation Index (AIl) to
context of green hospitality and sustainable tourism. The index incorporates artificial intelligence as
a key enabling factor that enhances environmental performance and innovation attractiveness. The
GIII Index was developed by adopting the American Innovation Index (AIl) model to green
hospitality context. The original innovation dimensions were restructured to reflect environmental
sustainability, artificial integration and customer engagement.

The proposed framework considers several Al application mechanisms, including predictive
analytics for energy and water consumption management, machine learning algorithms for demand
forecasting, sentiment analysis of online customer reviews, and intelligent decision-support systems
for sustainable hotel operations. These Al-enabled functions were integrated into the index structure
as measurable dimensions of green innovation performance.

To ensure the practical applicability of the model, the GIII framework was adapted to the
characteristics of the Kazakhstan hotel industry, taking into account the current level of digitalization,
sustainability practices, and technological readiness of hotel enterprises. This adaptation improves
the relevance of the index for evaluating green innovation performance in emerging hospitality
markets.

Results and Discussion

The Green Innovation Intelligence Index (GIII) is an innovative tool that assesses the level of
Al-based environmental technology implementation in a hotel and its customer reception. The
purpose of this index is:

- to measure the effectiveness and innovative appeal of green technologies;

- analyze the impact of Al on sustainable brand perception and environmental authenticity;

- formulate sustainable development strategies and marketing positioning.

The research foundation of the article is based on service innovations and sustainable
development concepts in the hotel industry, and is also aimed at adapting the American Innovation
Index (AII) model to the context of “green hospitality.” In this approach, Al technologies are viewed
as a tool that enhances ecological initiatives and increases their appeal. Al automates processes such
as energy saving, resource management, and customer behavior analysis. To properly adapt the Al
model to the specifics of sustainable tourism, key components were identified that demonstrate the
interaction between innovative technologies and consumer acceptance (Table-1 — Components of
GIII for hotel sector) [9].
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Table 1 — Components of GIII for hotel sector

Al-based adaptation for the hotel
Component AII (Innitial model) P
sector (GIII)
It measures how much the | In the hotel industry, the key element
Value company's product or service | of the value proposition is green
Proposition differs from competitors' and what | technologies implemented with the
benefits it brings to the customer. | help of AL
Evaluating the ability of Al
technologies to offer customers a high
It measures how high-quality, | level of comfort, accessibility,
Value Delivery | fast, and convenient the service | personalized experience, and
delivery is. environmentally efficient service by
automating, simplifying, and adapting
the service delivery process.
Evaluates  service  culture, | Evaluating the level of service that
Customer . : : . o
customer relations, ethics, and | impacts the customer by using artificial
Treatment . . o
level of care. intelligence technologies in a hotel.
Through digital platforms and mobile
) Evaluates how effective the | applications, customers are provided
Interaction .. . . .
Space communication channels between | with  information  about  green
P the client and the company are. initiatives and  opportunities  to
participate in environmental activities.

To increase the analytical value of the proposed model, the GIII index can be calculated using
a weighted aggregation approach:

GIII = X (wi x Xi)

where Xi represents the standardized score of each dimension (Value Proposition, Value
Delivery, Customer Treatment, and Interaction Space), and wi denotes the corresponding weighting
coefficient determined through expert evaluation. The use of weighted coefficients allows for a more
objective assessment of the relative contribution of each dimension to the overall green innovation
performance of a hotel.

These elements interact within the holistic Green Innovation Intelligence Index (GIII) model.
In it, Al-based service innovations shape perceptions of the brand's innovativeness and environmental
appeal.

The mechanism of the elements' interaction can be described as follows (Figure-2 — The
mechanism of the elements' interaction):
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Figure 2 — The mechanism of the elements' interaction

In the hotel sector, Al is actively used for data analysis, resource management, and process
automation. In practice, this is realized through the integration of “smart building” systems. They
regulate lighting, temperature, ventilation, and water consumption in real time. For example, Al-
controlled motion sensors automatically turn off the lights and the air conditioner when someone
leaves a room, thereby reducing energy consumption and environmental impact [6]. The practical
implementation of Al in green hotels is based on several technological mechanisms. Machine learning
algorithms can forecast energy demand and optimize resource allocation, while predictive analytics
supports proactive environmental management. Natural Language Processing (NLP) tools enable
sentiment analysis of online guest reviews, allowing hotels to evaluate customer perceptions of
environmental initiatives. In addition, Al-powered recommendation systems can encourage
environmentally responsible guest behavior through personalized sustainability messages and
incentives (Figure-3 — GIII conceptual model).

( \ :> :> Comparative
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Figure 3—GIII conceptual model

Issue: Currently, hotels lack a comprehensive approach or index that uses artificial intelligence
(AI) technologies to make green practices appealing to guests. Hotels have green practices such as
energy conservation, waste reduction, and environmental certifications. However, their impact on
guest perception is not systematically assessed. Guests perceive green practices in different ways;
sometimes they don't notice them or don't consider them important. As a result, a hotel's
environmental strategy may not be effectively utilized. The ways to make green practices appealing
through the use of Al technologies have not yet been fully explored.

The GIII Index fills this gap:

- Assessing the effectiveness of green practices in hotels through Al;

- Measuring guest environmental perception, engagement, and satisfaction;

- Collecting concrete data to inform strategic decisions.
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This paper proposes innovative approaches to make green practices attractive to customers in
the hotel sector through the use of Al technologies. It also includes the following scientific
innovations:

- Adapting the American Innovation Index (Ail) model to the green hospitality sector. That is,
the original index model was aligned with green practices and Al integration in the hotel industry;

- Developing a methodology for evaluating the effectiveness of green practices using artificial
intelligence technologies. Measuring the actual impact of environmental measures, such as energy
savings, water and climate management, and waste reduction, through quantitative and qualitative
indicators;

- Implement a systematic approach to measuring customer environmental perception,
engagement, and satisfaction;[5]

The GIII Index considers the hotel as a green ecosystem. This ecosystem consists of several
interconnected components:

- Guests are environmentally responsible consumers.

- The hotel implements sustainable development principles through green technologies and
integrated services.

- Digital platforms — mobile apps, online booking, Al analytics, and eco-messages for
customers enable effective communication of green practices to clients.

- Technology suppliers provide energy-efficient devices, eco-certified products, and Al
solutions.

- Government agencies — by establishing environmental standards, certifying, and monitoring
sustainable development policies, they encourage the adoption of green practices in the hotel sector.

- Investment structures — by investing in the green-tech sector, they contribute to increasing the
efficiency of the hotel's green technology implementation.

The theoretical contribution of this study lies in extending the American Innovation Index (AII)
framework by incorporating artificial intelligence as a mediating factor between green innovation
practices and customer perception. Unlike previous studies that primarily focused on environmental
performance indicators, the proposed GIII model integrates technological intelligence, sustainability
outcomes, and customer engagement into a unified conceptual framework.

The interaction among ecosystem components is coordinated through Al technologies, ensuring
that the hotel's green practices are presented attractively to customers.

The current hotel industry ecosystem is undergoing profound changes driven by technological
innovations and sustainable development trends. Artificial intelligence has become a key element of
this transformation. It serves not only as a technological tool but also as a catalyst for creating a new
service ecosystem focused on environmental sustainability, personalization, and ensuring guest
comfort [7].

However, the significance of such technologies is not limited to technical efficiency alone.
Artificial intelligence helps shape guests' environmental awareness. Through Al systems, guests can
receive notifications about the hotel's current eco-initiatives and participate in “green challenges” (for
example, not changing towels daily or choosing meals with a low carbon footprint). and track their
own contribution to reducing energy consumption.

According to Rogers' theory of diffusion of innovations (E. Rogers), the stages of
implementing an Al-based system in a “green” hotel can be described as shown in (Table-2 -
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E.Rogers theory) [4]. Table 2 illustrates the key phases of innovation adoption, from awareness and
persuasion to implementation and confirmation of results.

Table 2 — E. Rogers theory

Period Content Examples
Be informed Understanding Al capabilities Analysis of Marriott, Accor, and
for sustainable hotel other hotel practices
management
Convince Fostering a positive attitude Al pilot project for energy
toward technology optimization
Make a decision Deciding to implement Al Investment in a digital management
platform
Implement Practical application Staff training and system
configuration
Confirm Evaluating results and Positive guest reviews and resource
expanding the practice savings

The Green Hospitality Innovation Index (GIII) provides a strategic tool for making green
practices attractive to customers and for introducing service innovations in the hotel sector. The
primary potential of using the index is reflected in the following areas (Table-3 - GIII
implementation).

Table 3 — GIII implementation

Factors Implementation of index

Digitization (Al IoT, Allows for the real-time measurement of eco-impact and ensures
automation) efficient resource management.

Competition among Helps position the hotel in the field of ecological innovation
hotels through the use of artificial intelligence and green practices.

Growing demand for The GIII indicator accurately assesses eco-value and measures
eco-friendly hotels customer environmental perception.

ESG requirements The GIII index serves as an integral part of the sustainability

and reporting system.

Green-tech It allows for the analysis of the effectiveness of contributions

investments and informs strategic decisions.

The Kazakhstan hotel industry provides a relevant context for testing the applicability of the
GIII model. Although large hotels in Almaty and Astana have already introduced elements of digital
transformation and environmental certification programs, the adoption of Al-supported sustainability
solutions remains limited. Consequently, the proposed index can serve as a practical tool for
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measuring the effectiveness of green innovations and supporting strategic decision-making in
Kazakhstan's hospitality sector.

These elements form a dynamic system that not only introduces innovations but also evolves
through customer feedback.

For example, The Ritz-Carlton Almaty has implemented energy monitoring technologies and
received the Green Key international certification confirming its compliance with environmental
standards. At Novotel Living Almaty, temperature, an automated climate control system that analyzes
data on temperature, CO: levels, and guest occupancy has been implemented. These solutions
demonstrate that the use of Al is capable of not only optimizing the hotel's operations but also
enhancing its environmental reputation [10]. These examples demonstrate the growing readiness of
Kazakhstan's hotel sector to adopt Al-enabled sustainability practices. However, significant
differences remain between international hotel chains and local independent hotels in terms of
technological infrastructure, investment capacity, and digital competencies. Therefore, the
implementation of the GIII framework should consider local market characteristics and the varying
levels of technological maturity across hotel categories.

However, the implementation of innovations is accompanied by a number of limiting factors.
First, there is the high cost. Small and medium-sized hotels lack the budget to implement such
technologies. Second, there is the risk of data privacy breaches.

Al systems collect and analyze large volumes of information about guests' behavior, which
requires reliable protection. Third, excessive automation may reduce the level of interaction with
people.

By managing innovations wisely, these constraints can become opportunities for growth. For
example, training employees to work with Al, implementing transparent privacy policies, and
adapting technologies to local capabilities make the implementation process more sustainable.

Thus, Al-based innovations not only contribute to the hotel's environmental sustainability but
also create a synergistic effect through the interaction of technology, customers, and employees. The
ecosystem of a “green” hotel with integrated Al is a self-developing system. Here, every innovation
leads to adoption, and adoption, in turn, drives the development of new solutions.

While the introduction of the GIII index into the hotel industry has significant potential, there
are a number of objective and subjective barriers that limit its practical implementation. These barriers
can be divided into the following main groups (Table-4 - Type of obtacles).

Table 4 —Type of obtacles

Type of obtacles Content . GII imp ac.t of
implementation

Technological Inadequate infrastructure, immature Data is not collected

barriers IoT/Al systems, difficulty with data | completely, reducing the
integration accuracy of the GIII index

Lack of staff Employees' inability to work with System usability declines

qualifications digital tools and green technologies and the number of errors
increase

Organizational Management resistance to change, GIII implementation slows
resistance reluctance to implement new processes | down or is not fully realized

High  financial High investment required for IoT, Hotels may cancel or
costs sensors, and Al platforms postpone the project
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The main obstacles encountered when introducing the GIII index indicate that the hotel industry
is not fully prepared for digital and environmental transformation. First and foremost, the inadequate
technological infrastructure prevents the full utilization of artificial intelligence and IoT systems.
This, in turn, makes it difficult to monitor environmental metrics in real time.

High financial costs are also a significant barrier. Green technologies require substantial
investment in the initial phase. Furthermore, insufficient digital literacy and environmental
competence among staff negatively impact the quality of GIII implementation. The effectiveness of
green practices is reduced if employees do not use new technologies correctly. The diversity of data
collection and integration methods also limits the systematic operation of the GIII index. [5;7]

Systematically addressing these obstacles will contribute to the widespread implementation of
the GIII index and the sustainable development of the hotel industry. The successful implementation
of the index requires the concurrent implementation of technological modernization, staff training,
standardization, government incentives, and measures to enhance ecological awareness.

The characteristic of environmental violations in the hotel industry is that they cause damage
to objects of environmental and economic value. The economic damage can be quite significant,
resulting from the death of natural resources-forests (commercial forest products), fish (fish
products), and land (decreased agricultural crop yields, livestock losses, etc.).

From a statistical perspective, the application of the GIII index enables the quantification of
environmental innovation performance through standardized indicators and composite scoring
procedures. The use of weighted dimensions facilitates comparative analysis among hotels and
provides a measurable basis for evaluating the effectiveness of Al-driven sustainability initiatives.

Based on the analysis of the research findings, majority scientific recommendations were
developed for the effective implementation of the GIII index in the hotel industry. Firstly, hotels
should establish an integrated digital environmental monitoring system based on Al and IoT
technologies. Such a system would enable real-time monitoring of energy consumption, water usage,
CO: emissions, and waste management indicators. As a result, the accuracy of the GIII index would
increase, providing a more objective assessment of environmental performance.

Secondly, it is recommended to integrate the GIII index with international ESG standards and
environmental certification systems. This integration would enhance the competitiveness of hotels in
the global tourism market and strengthen their investment attractiveness.

Thirdly, the research findings demonstrated that guests’ positive perception of environmental
initiatives directly depends on their awareness through digital platforms. Therefore, the
implementation of Al-based mobile applications and personalized eco-notifications is recommended.
This approach would increase customer environmental engagement and strengthen brand trust.

In addition, the development of employees’ digital and environmental competencies is
essential. For this reason, continuous training programs on Al and green-tech technologies should be
organized. This would help reduce technical and organizational barriers during the implementation
of the GIII index.

From a practical perspective, the GIII index enables hotels to evaluate the effectiveness of their
environmental strategies, improve marketing positioning, and measure customer environmental
perception. The study results indicate that “green hotels” effectively using Al technologies not only
increase customer trust but also reduce operational costs. Therefore, the GIII index can be considered
a strategic management tool for ensuring the sustainable development of the hotel industry.
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Conclusion

Globally, green technology is being widely implemented in the hotel industry. This process,
which has become a necessity of our time, is not just a fad but a phenomenon that is beneficial from
an economic standpoint.

Various ecological measures are being implemented not only by prominent international hotels
but also by simple hotels. Reducing electricity consumption, sorting waste, and landscaping efforts
inevitably have a positive impact on the environment. Supporting such ecological initiatives also has
a positive effect on a hotel's image. In the age of advanced digital technology, hotels on their social
media pages address “environmental issues” that affect the environment protection, hotels regularly
post information about “environmental issues” on their social media pages.

This is because environmental concerns are increasingly worrying the public, and for arriving
guests, this information is important, directly and indirectly influencing their decisions.

Unfortunately, to date, the issues of environmental responsibility in the practical operations of
hospitality industry enterprises remain unexplored. Since consumers of hotel services are willing to
pay for effective environmental management, in our opinion, hoteliers are primarily focused on
financial (energy consumption management and waste recycling) requirements, and introduce
proposals to the legislative base, as only in this way can employees and consumers be involved in
solving environmental responsibility issues.
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JKACBII HHHOBAIIHATAPABI BAFAJIAY: KOHAK YHJIEP CAJIACBIHJAFBI
KACAH/IbI HHTEJUVIEKTKE HETI3/JJEJITEH TAI/IAY

Anoamna. Ka3zipei melpamxana oHcoHe KOHAKYU UHOYCMPUACLIHOA MYPAKMbl  OdAMY
MaKcammapvlHa Kol — HCemKizy — yulin  ocacanovl  unmennekm (KH) mexnonoeusnapwin
unmezpayusnay Kasxcemminicine epexwe uazap ayoapwvinyoa. KU xonaxyiinepoe pecypcmapovl
OHMAUIAHOBIPYEA, «IHCACHLT NPAKMUKALAPObLY MYMbIHYUbLLIAD YUK MaApmulMObl aPi KOJIHCEMIMOL
emyee, COHOQU-AK IKONOSUSLIBIK JHCIHE OPEHOKE CaHAbl KO3KAPACMbL KATbINMACMbIPYEA MYMKIHOIK
bepeoi. Byn makanada KU necizinoeci 3KONOUANBIK MEXHONOSUANAPObL €H2I3Y OeH2eliH JHCIHe
01apobly  MYMBIHYWBLIAP — MAPanvlHaH — KaOblioanyublH — Oazanayea  bazeimmanean Kacwin
unHosayusnap unmeniekmyanowvt unoexci (Green Innovation Intelligence Index, GIII) konyenyuscol
YCbIHBLIAOL.

3epmmey American Innovation Index (AIl) moOenin «dHcacwvli KOHAKHCALTBLLIBIKY KOHMEKCMiHe
Oetiimoey HeziziHOe JHcypeizindi. Kacanovl unmeniekm suepeusi ynemoey, pecypcmapovl 6ackapy
JHCOHE MYMBIHYUBLIAPObIH MIHEe3-KYIKbIH MAiday cuskmel yoepicmepoi asmomammaHOblpamoiH,
COHbIMEH Kamap 9KOJI02UANLIK, 6ACMAaManapobly mapmulMObLIbIEbIH APMMbIPAMbIH KYPal peminoe
Kapacmuipwinaowvl. GIII unoexci KOHaAKyl UHOYCMPUACBIHOARbL UHHOBAYUSANBIK MEXHON0UANAD MEH
MYMbIHYUBLIAPObIH KAOLIOAYbL APACLIHOAZbL 03apa OAUIAHBICMAPObL 6a2ANAYea MYMKIHOIK bepedi.
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M. A/THJIFEK™, Y. KOIIIKHMBAEBA’, H. JJKAHHUBEKOBA? b. EIIITHMOB?
'Kaszaxckuil HayuoHanvbHulll yHusepcumem umenu aib-Papadbu

(Kasaxcman, Anmamet), E-mail: adilbek moldir2@live.kaznu.kz

’Kacnutickuti yHueepcumem mexuono2uti u undcunupunea umernu Lll. Ecenosa
(Kasaxcman, Axmay)

3Vnuusepcumem Hapxos (Kazaxcman, Anmamoi)

OIIEHKA 3EJIEHBIX HHHOBAIIHH: AHAJIH3 B TOCTHHHYHOM CEKTOPE HA
OCHOBE HCKYCCTBEHHOI O HHTEJL/TEKTA

Annomayusn. B coepemennol pecmopanHO-eOCMUHUYHOU UHOYCMPUU 0C0O0e GHUMAHUE
yoensemcss HeodXo0uMoCmu unmespayuy mexHoa02ull UCKyccmeennozo unmeniekma (HHU) ons
oocmudiceHusi yenetl ycmouuugoeo passumusi. MU noszeonsiem onmumusuposams uUcnoib308aHue
Pecypcos 8 20CmuHuYax, 0elams «3eiénvie NPaKmukuy Oojee npueiekamenbHulMu U 00CMYRHbLMU
0151 nompebumenei, a maxice GopmMupo8amsv 0CO3HAHHOE OMHOUleHUe K IKono2uu u opendy. B
OaHHOU cmamve npednazaemcs Konyenyus MHOekca uUHMENIeKMYaIbHblX 3el1EHbIX UHHOB8AYUL
(Green Innovation Intelligence Index, GlII), nanpaénennoco Ha OYeHK)Y YPOBHA BHEOPEeHUs
9KOJI02UYECKUX MeXHON02ull Ha ocHoge MU u ux eocnpusmus co cmoponsl nompedoumeretl.

Uccnedosanue ochoéarno Ha aoanmayuu mooenu American Innovation Index (All) k
KOHMEKCMY «3el1€H020 20Cmenpuumcmeay. Hckyccmeenuviii uHmeniekm paccmampueaemcs Kax
UHCIMPYMEHM A8MOMAMU3AYUL MAKUX NPOYECcos, KaK dHepeochepedicerue, YRpasieHue pecypcamu
U aHanu3 nompeoumenbcKoeo NnoedeHus, Ymo cnocoocmeyem noGblUEHU) NPUBTEKAMETbHOCIU
akonoeuveckux  unuyuamue. Uanexc Gl nozgonsiem — oyenums  63aumocessb — medxncoy
UHHOBAYUOHHBIMU ~ MEXHONOUAMU 8 2OCMUHUYHOU UHOYCMPUU U YPOBHEM UX NPUHAMUSA
nompeoumensimu.

Knwouesvie cnosa: 3enénviii omenb, UCKYCCMBEHHbIU UHMENLIEKM, YCMOUYUBOe pa3eumue,
unnogsayuonHvle mexuonocuu, Green Innovation Intelligence Index (GlIl), e6ocnpusmue
nompebumeret, 3K0-0peHo, mypusm
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