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Abstract. This scientific article presents a bibliometric analysis of research in the field of
creative economy and creative industries, based on data from the scientometric database Web of
Science. A total of 1,356 and 4,121 articles were analyzed within the search queries ‘“creative
economy” and “creative industries”, respectively. The authors used the methods of bibliographic
analysis, clustering and graphical interpretation to identify key scientific trends, the dynamics of
publication activity and the citation structure within the framework of the studied scientific
problems. Within the framework of the first search query (by the keyword “creative economy”), 6
frame clusters were obtained that characterize the key trends in the study of publication activity
according to the studied criterion: the first — “cultural aspects and employment in the creative
economy”; the second — “cultural heritage, cultural tourism and the impact of the COVID-19
pandemic on the development of the creative sector of economic activity”; the third — “the economy
of culture, art, creative cities and the creation of cluster structures”; the fourth, reflecting the
aspects of agglomeration, economic growth of territories. the fifth, characterizing the issues of
responsible consumption; the sixth, uniting works that reveal the possibilities of forming
competitive advantages by companies representing the creative sector. Visualization of keywords
related to creative industries (when constructing frame clusters) demonstrates their
interdisciplinary nature, covering economic, innovative, urban, cultural, social and technological
aspects. In addition, publications included in frame clusters emphasize the role of developing
digital skills, communication, and generative Al, indicating the growing influence of technologies in
the development of creative industries. In addition, the authors identified key trends within the
analyzed publication activity that affect the development of the tourism industry, including the
development of creative tourism.

Keywords: bibliometric analysis, creative industries, creative economy, scientific and
research trends, tourism economics, tourism services market, creative tourism.

Introduction

In the modern world, the creative economy and creative industries are becoming one of the
most important drivers of economic growth, implementation, adaptation of innovations and cultural
development, as they cover a wide range of services - from art and design to digital technologies
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and media, significantly contributing to the formation of new markets, job creation and increasing
the competitiveness of countries and regions of the world. In the conditions of modern economic
development, the formation and adaptation of creative industries are inextricably linked with digital
transformation, globalization, and the changing needs of society, making them an important element
of the sustainable development of territories.

According to the Creative Economy Outlook 2024 report prepared by the UN, cultural and
creative industries annually generate income at the level of 2,3 trillion US dollars, accounting for
about 3,1% of the world's gross domestic product. Experts note that in 2022, the export of creative
services reached a record 1,4 trillion US dollars while employment in countries developing a
creative economy and creative industries ranges from 0,5% to 12,5%.

The report also identifies key trends that will be characteristic of the industry in 2024,
including: digitalization through the growth of platform solutions and streaming services that have
significantly changed the ways of producing and consuming creative content, leading to the
emergence of new business models, including those focused on cross-industry cooperation;
widespread use of artificial intelligence integrated into various sectors of the creative economy,
which helps accelerate productivity, increase innovative activity of all participants in the creative
industries market, as well as the emergence of unique products; high level of concentration of the
creative industries market; market orientation towards sustainable development goals; tangible
impact on job creation and economic development of territories (according to experts, from 0,5 to
7,3% of GDP depending on the country); the presence of a large number of developing sectors,
emphasizing the creative nature of creative industries and their ability to actively integrate
technologies and successfully adapt them in practice (including in the tourism sector) [1].

Based on the data from the PwC report “Global Entertainment & Media Outlook 20232027,
it is important to note that by 2026-2027, the revenue generated by traditional forms of media
(television, film distribution, physical media (CD, DVD), concerts, exhibitions, etc.), as well as
from the sale of digital content (streaming video on demand, digital advertising, games and mobile
applications, subscription services (e.g. Netflix, Spotify), social media marketing, etc.) will reach
approximately 2,701 and 2,778 billion US dollars, respectively [2].

In general, it can be noted that the creative economy and creative industries market is quite
dynamic and fully correlates with key global trends related to digitalization, globalization, cross-
industrial cooperation, sustainable development, and technological innovation. However, in science,
there is still no single scientific approach to the analysis of key market trends; there is a diversity in
research methodologies, which does not provide a general idea of the development of the object
under study, in connection with which, the purpose of this scientific article is to conduct a
scientometric analysis to identify key global trends in the study of creative industries and determine
their impact on the development of tourism.

Materials and methods

The following methods were used in this research article: 1. The bibliographic analysis
method, which allowed us to identify key trends in the study of the creative economy and creative
industries at the current stage of economic development. It is important to note that bibliometric
analysis is one of the effective quantitative methods capable of providing an objective assessment
of the structure and dynamics of scientific research within the framework of the research problem
we are studying. Within the framework of this article, it allowed us to identify key areas in the

246



Bulletin of the IUTH, Volume 2(8), 2025

study of the creative economy, as well as to show its relationship with the development of tourism.
It is also important to note that the method has confirmed its pronounced practical applicability for
systematizing an extensive scientific data array and identifying sustainable research trends; 2. The
generalization method, which made it possible to systematize the obtained results and build frame
clusters based on the VOSViewer software product, reflecting the results of the bibliographic
analysis; 3. The graphical interpretation method, which clearly demonstrated the main trends in
publication activity within the framework of the studied scientific issues based on the analysis of
data from the scientometric database Web of Knowledge (for the entire depth of the array). The
methodology of the bibliographic analysis included the following main stages: 1. choosing the
scientometric database WoS for analysis and subsequent unloading of the array of scientific
publications; 2. formulating search formulas; within the framework of this study, two key search
formulas were used: 1. “creative economy”; 2. “creative industries”; 3. searching for works across
the entire depth of the array, starting from 1975 (years of publication: all; types of documents: all;
search restrictions - no); 4. obtaining an array of data: within the first search formula - 1356
publications; within the second - 4121; 5. primary analysis of the obtained arrays of data using the
services already built into the WoS database: “Analyze Results” (criteria: publication years,
document types, affiliations, countries / regions, book series titles, publication titles, sustainable
development goals, WoS categories) and “Citation Report” (times cited and publications over time,
citing articles (total, without self-citations), times cited (total, without self-citations, average per
item), H-index); 6. unloading arrays from the database using the “Plain Text” file type; 7. loading
arrays within each of the search queries into the VOSViewer program; 8. construction of frame
clusters using the criterion: co-occurrence — all keywords; 9. downloading the obtained graphic data
for subsequent interpretation of the results (analysis of frame clusters) and identification of key
scientific trends within the framework of the scientific categories under study.

Literature review. The creative economy and creative industries are of persistent scientific
interest to the academic community. The study of publications devoted to various aspects of
studying these objects shows that a certain pool of works by scientists is related to the consideration
of issues of support and financing of territorial creative centers, coworking spaces, events (in
particular, festivals) that play a key role in urban development, modernization of local creative
ecosystems, increasing the competitiveness of tourist microclusters (including through active
involvement of local communities and digital nomads in the process), and the formation of
economic sustainability of regions [3-5].

It is also important to note that a special layer of scientific works is devoted to conducting
scientometric studies of the current state of the creative economy, reflected in international
publications [6], analyzing the influence of intellectual and innovative determinants on the
development of economic systems in the context of the formation and development of a new type of
creative economy [7], studying the problems of measuring creativity levels based on index methods,
using multivariate and univariate methods of analysis, data validity tests, etc. [8], development of a
training model using design thinking for the development of creative industries and digital creative
entrepreneurship [9], identification of factors influencing the development of the creative economy
(digital literacy, business sustainability) [10], as well as issues of formation of creative social
entrepreneurship and the role of social innovations in this process [11].

In the context of modern economic development, issues of sustainable development play a
special role. Thus, in the works of researchers, aspects reflecting the role of the creative economy
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and industries in promoting sustainable regional growth have been repeatedly considered, including
through improved access to financing and risk capital, links between the business community and
the university environment, activation of large-scale initiatives to improve the skills of
representatives of the creative industries, development of institutional infrastructure [12]; scientists
also paid special attention to cases of development of a sustainable creative economy based on the
analysis of leading subsectors (crafts, performing arts, arts and crafts, etc.) [13-14] and the
influence of digital competencies [15].

Of scientific interest is also a set of scientific works devoted to the study of international
experience in the development of creative industries, in particular the analysis of the structure of the
cultural and creative economy of Italy, where models of specialization and spatial distribution of
creative industries are studied using an aggregated territorial unit [16], strategies and policies for
managing the development of a digital creative economy in Indonesia [17], systems of economic
support for cultural and creative workers in the EU [18], and issues of developing an innovative
ecosystem for the creative economy in New Zealand and Brazil [19].

Results and discussions

As part of the bibliographic analysis, 2 data arrays were obtained in the context of key
queries: “creative economy” and “creative industries”, each of which consisted of 1356 and 4121
documents, respectively. According to the analysis results, the bulk of works falls on the period
2018-2024, which is associated, firstly, with the growth of academic interest in studying the
theoretical and practical features of the development of creative industries and determining their
role in ensuring sustainable economic growth of territories; secondly, with the global digital
transformation of almost all areas of activity, including creative, in terms of the development of
digital platform services, virtualization, the distribution of NFT and blockchain in the creation of
digital creative assets, etc. thirdly, with global trends in the development of the creative economy,
especially in the context of the implementation of the sustainable development objectives outlined
in 2021 when it was declared the International Year of the Creative Economy; fourthly, with the
impact of the COVID-19 coronavirus pandemic on the adaptation of creative industries to crises
and the transformational changes they cause; fifthly, with the formation of a special social category
of people - digital nomads, who are of particular interest for study both from the point of view of
economics, sociology, psychology, and from the position of an interdisciplinary approach; sixthly,
with the presence of connectivity with sustainable development goals and the ESG agenda, since in
the creative economy there are often cases of interaction with environmental aspects (for example,
“sustainable design”, “green fashion”, “ecotourism”, “local communities”, etc.), issues of
preserving cultural heritage and developing cultural tourism. The total number of citations for the
two search formulas was 13,189 and 44,455 units, respectively (12,044 and 35,990 excluding co-
citations), while the average number of citations per publication within the search query “creative
economy” was 9,73 units, “creative industries” — 10,79, which indicates a greater interest on the
part of scientists in the applied aspects of the scientific problem under consideration. It is also
important to note that the difference in the total and average number of citations may indicate that
the term “creative industries” is used in more practice-oriented contexts, while “creative economy”
may remain a more theoretical and generalized category, considered most often from the standpoint
of conceptual and comprehensive scientific approaches.

The main number of works are scientific articles for both search queries, in second place are
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conference materials, and the top three is rounded out by book sections (monographs, textbooks,
etc.). First of all, this is due to the fact that scientific articles are the main publication format,
collections of materials from scientific and scientific-practical conferences are an operational way
to present the results of your scientific research, while sections of books and monographs are
fundamental sources that, as a rule, contain deeper and more detailed research results.

Speaking about the regional distribution of works, the following can be noted: 1) within the
search query “creative economy”, the leading countries by the number of publications were
England (212), USA (158), Australia (119), Indonesia (98), China (75) and South Korea (74); 2) at
the same time, according to the search query ‘“creative industries”, the leading regions by the
number of works were England (695), China (532), Australia (440), USA (301), Italy (190),
Netherlands (184) and Spain (175).

The results of the analysis also allow us to identify the TOP-3 research organizations /
universities actively engaged in the study of the creative economy and creative industries:
University of London, King's College London, and Queensland University of Technology.

Among the most popular journals chosen by authors for publication, for the entire analyzed
period were (TOP-5 for each of the areas) (Table 2): 1) within the search query “creative economy””:
Creative Economy, Sustainability, Elgar Original Reference, Handbook on the Digital Creative
Economy, Kyoto Manifesto for Global Economics the Platform of Community Humanity And
Spirituality; 2) for the search query “creative industries”: Creative Industries Journal, International
Journal of Cultural Policy, Sustainability, Lecture Notes in Computer Science, Cultural Trends.

At the same time, if we talk about book series, within the framework of which materials were
published, directly or indirectly related to the studied scientific problems (but identified within the
framework of the designated search queries), then the following can be highlighted: Creative
Economy, Regions And Cities, Routledge Focus On The Global Creative Economy, Connected
Communities, Advances In Social Science Education And Humanities Research, Research
Handbooks In Intellectual Property, Routledge Handbooks and many others, whose popularity is
explained, on the one hand, by the interdisciplinary nature of the topic, and on the other, by the
specialization and scientific focus of the represented publishers, including those actively publishing
works on the issues under consideration. Among the WoS categories for both search formulas, the
leading ones are Business, Management and Economics: they account for more than 40% of all
works. Table 1 presents the key scientists and their works within the framework of the studied
scientific problems and search queries used to conduct the bibiliometric analysis.

Table 1 - Leading authors and the most cited publications on the topics of “creative
economy” and “creative industries” (based on the results of the bibliometric analysis)
Ne|  Author (TOP-3) \ Key publications (TOP-3 by number of citations)
Search query 1: “creative economy”

1. “Rethinking the Creative City: The Role of Complexity,
Networks and Interactions in the Urban Creative Economy”; 2.
“Creative and cultural work without filters: Covid-19 and exposed
precarity in the creative economy”; 3. “Enabling and Inhibiting the
Creative Economy: The Role of the Local and Regional
Dimensions in England”

1 Comunian, R.
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Table 1 — continued
1. “The creative economy and sustainable development: The

2 | Kacerauskas, T. | Baltic States”; 2. “The Terms and Concepts of Creative Society”; 3.
“Technologies in creative economy and creative society”

1. “Craft entrepreneurialism and sustainable scale: resistance to
and disavowal of the creative industries as champions of capitalist
growth”; 2. “Craft Revival: The Post-Etsy Handmade Economy”; 3.
“Craft and the Creative Economy”

Search query 2: “creative industries”
1. “Sociology, Sociology and the Cultural and Creative

3 Luckman, S.

Industries”; 2. “Genres and inequality in the creative industries”; 3.

1| OfBrien,D. “Cultural Engagement and the Economic Performance of the
Cultural and Creative Industries: An Occupational Critique”
1. “Four models of the creative industries™; 2. “Social network
markets: a new definition of the creative industries”; 3. “Do
2 | Potts, J.

developing economies require creative industries? Some old theory
about new China”

1. “Creative industries as a globally contestable policy field”; 2.
“Rearticulating the creative industries-STEM relationship: the case
of innovation precincts in South Australia”; 3. “Trojan horse or
Rorschach blot? Creative industries discourse around the world”
*Note: compiled by the authors based on bibiliometric analysis data.

3 | Cunningham, S.

It is important to note that the main pool of works in both areas falls on the following goals:
“No Poverty”, “Good Health And Well Being”, “Quality Education”, “Gender Equality”, “Industry
Innovation And Infrastructure” and ‘“Sustainable Cities And Communities” in the context of
ensuring sustainable development of territories, which is explained by the ability of creative
industries to create jobs, support small businesses (including local ones), improve the health, well-
being of the population and local communities due to the influence of art and the development of
digital technologies, the development of education in the context of creative skills and EdTech,
ensuring equality due to the high involvement of women in creative professions, the development of
innovation and infrastructure through the development, implementation and adaptation of digital
ecosystems and technology hubs, as well as in the formation of sustainable cities due to the
important role of creative industries in the popularization of urbanism, the integration of eco-design
into urban space and the cultural development of territories.

The obtained data arrays were then uploaded to the VOSViewer program for subsequent
analysis and obtaining frame clusters characterizing key trends in the context of the previously
designated key queries “creative economy’ and “creative industries” (Figure 1 (a, b)).

Based on the data obtained, within the first search query (by the keyword “creative
economy”) and the analysis of 1356 scientific articles using the parameter “co-occurrence - all
keywords”, 6 frame clusters were obtained that characterize the key trends in the study of
publication activity according to the criterion under study:

— the first “cultural aspects and employment in the creative economy” (48 terms), including
such keywords as: business, creative entrepreneurship, creative labor, creative work, employability,
markets, participation and others;
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— the second “cultural heritage, cultural tourism and the impact of the COVID-19 pandemic
on the development of the creative sector of economic activity” (34 terms), combining such words
and expressions as: cultural heritage, cultural tourism, cultural and creative industries, heritage,
museum, impact, COVID-19, quality and others;

— the third “economics of culture, art, creative cities and the creation of cluster structures
(including tourism)” (64 terms), which is associated with the following concepts: place, cities,
clusters, industries, indicators, smart city, state, urban, etc.;

— the fourth, reflecting aspects of agglomeration, economic growth of territories, issues of
human capital development for the creative economy and the role of knowledge and the formation
of the necessary competencies for this sector of the economy (23 terms);

— the fifth, characterizing issues of responsible consumption (including products that are
the result of the successful functioning of creative industries), management and geographical
specialization of regions (20 terms);

the sixth, combining works that reveal the possibilities of forming competitive advantages for
companies representing the creative sector (17 terms) and the creative tourism market, as well as
key aspects of state regulation of the industry.

a) «creative economy» b) «creative industries»

. o) 20
__ . creanveeconomy ,

creative mduslnesJ W L
‘ii*_ Pﬂﬂ £= In‘ _—,,, ”' Sakance

.....

wrban oeveiopment

vative scmty |

Figure 1 - Obtained frame clusters using the data array in terms of key queries “creative
economy” (1356 publications) and “creative industries” (4121 publications)
Note — created by the authors based on the conducted scientific and theoretical analysis

Visualization of keywords related to creative industries (4121 publications analyzed)
demonstrates their interdisciplinary nature, covering economic, innovative, urban, cultural, social,
and technological aspects. The central criteria (frame clusters) are: creative industries, innovation,
networks, economy, cultural policy, clusters, growth, cities and labor, which indicates the
predominant number of studies devoted to the analysis of the current state of the creative industries,
their network organization, role in the development of cultural policy and the preservation of
cultural and historical heritage, as well as in creating jobs and ensuring economic growth of
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territories. In addition, the studies included in the frame clusters emphasize the role of digital skills
development, communication, and generative Al, indicating the growing influence of technologies
in the development of creative industries. Thus, the analysis confirms that creative industries are a
key factor in sustainable economic development, territorial organization, and innovation processes,
forming new approaches to the interaction of business, society, and the urban environment.

Conclusion (findings). In general, summing up all the above, it can be noted that the
influence of research trends in the field of creative economy and creative industries on the
development of tourism can be considered through several key aspects:

1. growing interest on the part of the academic community in the study of issues of digital
transformation and adaptation of various digital tools and ecosystem products in the tourism
industry, including through the widespread use of virtual and augmented reality (VR / AR), which
increase the level of tourist involvement and can generate sustainable tourist interest;

2. the focus of researchers on the sustainable development of territories and tourist
destinations in studies of creative industries and their impact on the tourism sector; thus, the
conducted scientometric analysis showed that studies of the creative economy are increasingly
focused on the sustainable development goals (SDGs), including this is reflected in the
popularization of eco-tourism, the establishment of effective communication with local
communities, the development of local production and responsible consumption in tourism; It is
also important to note that, according to the analysis, scientific papers have repeatedly considered
issues related to ESG principles, which were then reflected in practical examples, for example, in
the development of “green routes”, environmentally friendly materials and products in the
restaurant and hotel business, etc.;

3. research into creative industries contributes to the formation of new business models of
tourism models, including innovative ones, considering aspects of customized development and
implementation of adapted tourism products on the market;

4. studying trends in the labor market and digital professions allows training specialists in the
field of a new formation of the tourism market;

5. the conducted scientometric studies make it possible to form a fundamental basis for
cluster development of territories, including combining creative industries, digital opportunities,
and local production.

The results obtained in the course of the research conducted in the scientific article are of
practical significance, since they allow identifying the most relevant and dynamically developing
scientific areas at the intersection of creative industries, creative economy and tourism. The
identified thematic clusters reflect sustainable research trends that can be used as a basis for
developing scientifically based strategies for the development of creative and cultural tourism,
digital transformation of the tourism industry, and development of regional policies for sustainable
tourism territories. The findings presented can also contribute to decision-making in determining
priorities for public and private investment, forming tourism clusters and adapting educational and
innovative programs to the needs of the creative economy in the context of tourism.

This research was funded by the Science Committee of the Ministry of Science and
Higher Education of the Republic of Kazakhstan (Grant No. AP23489369).
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Anoamna. byn zviieimu maxanaoa Web of Science 2vlibimu-mempusiioly 0epekKopbiHa
Hezi30ellceH  Kpeamuemi  dKOHOMUKA — JHCoHe — Kpeamuemi — UHOYCMpUANap  CalacblHOA&bl
3epmmeynepoiy, oubIUOMempusnblK manodaysl ycwvinviazan. «Creative economy» dacane «creative
industries» i30ey cypanvicmapel OouviHuwia muicinwe 1356 owcone 4121 scymvic mandauowl.
Aemopnap 3epmmenin  OMuIP2AH  ELILIMU MICele AACLIHOA He2i3el 2blIbiMU  mpeHOmepoi,
AHCAPUALAHBIMOBIK ONCEHOINIKMIY OUHAMUKACHIH JHCIHE 0IUEKCO3 Keamipy KYPbLIbLMbIH AHLIKIMAY
yuwin oubnuoepa@uanbly manoay, Kiacmepaey JicoHe paQuKkalvlK uHmepnpemayus 20icmepin
Konoanowl. bBipinwi i30ey cypanwvicul («creative economyy Kiim c63i) asacblHOA 3epmmeienin
Kpumeputi  OOUbIHWA — HCAPUALAHBIMOBIK — DellceHOinikmi  3epmmeyoiy — Hezci3el  MmpeHOmepiH
cunammaumsin 6 gpeiim-Kiacmep aHbIKMAIObl. OIPIHWI — «Kpeamuemi 9KOHOMUKAOAbL MIOeHU
acnekminep MeH JHCYMbICNEH KaMMYy, eKiHWi — «Ma0eHUu mypa, maoernu mypusm sxcane COVID-19
NAHOeMUACHIHbIY KPeamuemi dKOHOMUKAILIK CEKMOPObIY OaMYbIHA acepiy, YWIHWI — «MaOeHuem
IKOHOMUKACHL, OHEp, Kpeamusmi Kaidaiap JHcaHe KIACMepiK KYpuliblMOapobl KANbINMACbIDY»,
MOPMIHWLT — A2TIOMEPAYUsL HCIHE AYMAKMAPObIH IKOHOMUKATILIK 6CY ACNeKMINEPIH CUNAMMAumulH;
becinwi — olcayanmel MYmulHYy Maceleiepin Kapacmulpamsiy, AIMblHWbL — Kpeamuemi
ceKmopoagvl  KOMNAHUANAPOLIY — 0OaceKeleCmiK — apmulKUbLIBIKMAPbIH — KALbINMACMbIPY
MYMKIHOIKmepiH — awamvlh  3epmmeynepoi  Oipikmipedi.  Kpeamusemi — unoycmpusniapmen
batinanvicmel Kinm ce30epoi gpetim-Kiacmepiep Hei3iHOe 8U3VaAIU3AYUAILAY 01aApOblY NIHAPATILIK
cunamviy Kepcemeoi, IKOHOMUKANLIK, UHHOBAUUAILBIK, YPOAHUCTMUKANILIK, MIOEHU, 21eyMemmiK
JHCOHE MEXHONOUANBIK achekminepoi Kkammuovl. Convimen Kamap, gpeim-kiacmepiepee Kipemit
ACAPUATAHBIMOAD YUPDPALIK 0a20bLIAPObL 0AMbIIY, KOMMYHUKayus scane cenepamuemi KU ponin
epexute aman emeoi, OY11 MEXHONOLUANAPObIY KPeamuemi uHO0YCmMpUusiapobly 0aMyblHA OCIin KeJjle
acaman acepin kepcemeodi. Convimen Kamap, gpetim-Kiacmepiepae Kipemin HCapusiaHublMoap
UUPDPILIK 0a0bLIApObl 0AMBIMY, KOMMYHUKAYUS JHCIHE 2eHepamuemi Hcacauovl UHMELIeKmmiy
penin aman kepcemedi, OYi MeXHON02UANAPObIY Kpeamuemi uHOYCmpusLapovly 0dMyblHA OCin
Kele JHCamKaH acepin aukblHOauowl. bBysan Koca, asmopnap manoaneaum HcapusiaHbIMObIK
OenceHOiNiK asacelH0a Mypusm UHOYCMPUSCLIHLIY, COHbIH TWIHOe Kpeamuemi mypusmHiy 0amyvliHa
acep ememin He2i32l MEHOEHYUANAPObl AHLIKMAObL.

Kinm co3oep: oubnuomempusanwvly manoay, Kpeamuemi uHOycmpus, Kpeamusmi 9KOHOMUKA,
BbLILIMU JHCIHE 3epmme)y ypoicmepi, mypusm KOHOMUKACHL, MYPUCTIK Kbl3Mem KOpPCem)y Hapblebl,
Kpeamusmi mypusm.

JI. MAMPAEBA', J/I. TAIIEHOBA'=
Kaparannuuckuit yauBepcuteT iMeHHU akajemuka E.A. Bykerosa
(Kazaxcran, Kaparanna), e-mail: larisatash_88@mail.ru

I'TOBAJIBHBIE TPEH/IbI B HCC/IEJOBAHHH KPEATHBHBIX HH/[YCTPHH H
HX BTHAHHE HA TYPH3M: FUBTHOMETPHYECKHH AHATH3

Annomayun. B Oannoil Hayunou cmamve npeocmasieH OUOIUOMEMPUUEeCKUll aHAIU3
Uccnedo08anull 8 061acmuU KpeamuHol 3KOHOMUKU U KPeamusHblX UHOYCMPULl, OCHOBAHHbIL HA
oanuvix Haykomempuueckou 6azvr Web of Science. Buviio npoananuzuposano 1356 u 4121 pabom 6
PaMKax nouckoswix sanpocos «Creative economy» u «creative industriesy coomeemcmeenno.
Aemopbi ucnonb306anu memoosvl bUbIUOSPAPUUECKO20 AHAIU3A, KIACMEPUIAYUU U 2pAPUYecKoll
unmepnpemayuyu OJisl GbIAGNEHUA KIIOYEBbIX HAVUHBIX MPEHO08, OUHAMUKU NYOIUKAYUOHHOTU
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AKMUBHOCMU U CIMPYKMYPbL YUMUPYEMOCMU 8 PAMKAX UCCIe0VeMOll HAYUHOU npodiemamuru. B
PAMKAX ReP8020 NOUCKOBO20 3anpoca (no Kiouesomy clogy «Creative economyy) oeiio noayuero 6
Ppelim-K1acmepos, XapaKkmepusyrowux Kiouegvle MpeHobl 8 pamMKax uzydenus nyOonuKayuoHHoU
AKMUBHOCMU NO UCCTIe0YeMOMY KPUMepuio: Nepevlil - «KYJIbMypHble AchneKmvl U 3aHAMOCMb 6
KpeamusHOU 3KOHOMUKEY, 6MOpOU - «KYIbMYpHOe Hacieoue, KYJIbMYPHbIl MYPUM U GIusHuUe
nanoemuu COVID-19 na pazeumue xpeamusnoco cekmopa 3KOHOMUYECKOU AKMUBHOCTIUY,
mpemuil - «IKOHOMUKA KYAbMYpbl, UCKYCCMBO, KpeamugHvie 20p0o0d U cO30aHue KiACMepHblX
CMPYKMYp», Uemeepmulil, Ompa)carowull acnekmsl a2iomepayull, KOHOMUYECKO20 pocma
meppumoputl, nAmvlil, XapaKkmepusyrowuti 6ONPOCbl OMEEMCMEEHHO20 NOMpeDNIeHUs, WeCmol,
o0bveounsowull  pabomvl, PACKPLIBAIOWUE  BO3MONCHOCIU — (DOPMUPOBAHUSL  KOHKYDEHMHBIX
npeuMyujecme KOMRAHUAMY, NPEeOCMAGIAIOWUMY KPEeAmUueHulll cekmop. Busyanuzayus xnouesvix
CNl08, CBA3AHHBIX C KPEeAMmuBHbIMU UHOYCMPUAMU (NPU  NOCMPOEHUU  (Ppeum-Kiacmepos),
OeMOHCmpuUpyem — UX  MeNCOUCYUNIUHAPHBILL — Xapakmep,  0X8amwvl6éds  IKOHOMUYECKUe,
UHHOBAYUOHHblE, YpOaHUcmuyecKue, KyJIbMypHble, COYUAIbHbIE U MEXHON02UYecKue dAcneKmol.
Kpome mozo, nyoruxayuu, exooswue 60 @pelim-Kiacmepuvl, NOOYEPKUBAIOM DPOIb PA3EUMIUSL
YUDPOBHIX HABBIKOS, KOMMYHUKaAyuu u ceHepamusnozco MU, ykaszvieas Ha pacmywee 6IusiHue
MEXHON02ULl 8 paA3GUMuUU KpeamusHulx unoycmpuil. [lomumo 3moeo, agémopamu ObLIU GbISGIEHDL
KIIOUeBble MEHOCHYUU 8 PAMKAX AHATUZUPYeMOU NYOIUKAYUOHHOU AKMUBHOCMU, GIUsioujue HA
pazeumue mypucmcKol Ompaciu, 6KI0YAs pa3eumue KpeamusHo20 mypusmd.

Knrwouesvie cnoea: oubnuomempuueckuti amanu3, KpeamueHvle UHOYCMPUU, KPEeamUGHAsl
IKOHOMUKA, HAYUHbIE U UCCIe008aMeNbCKue MpeHObl, IKOHOMUKA MYPUSMA, PLIHOK MYPUCCKUX
yenye, KpeamueHblil Mmypusm.
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