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ASSESSMENT OF THE IMPACT OF IMPLEMENTING INNOVATIVE DIGITAL
SOLUTIONS ON TOURIST SATISFACTION IN KAZAKHSTAN: AN EXPERIMENTAL
STUDY

Abstract. This study looks into how digital technologies like mobile apps, digital maps, and
augmented reality affect tourists' satisfaction in Kazakhstan. We worked with a mix of methods,
mainly surveys combined with statistical analysis done through SPSS, to see how tourists using
these digital tools feel compared to those who don’t. The results clearly show that these
technologies make traveling easier, more engaging, and overall more enjoyable. We also found that
different regions adopt these tools in various ways, which means there’s no one-size-fits-all
approach—strategies should be tailored to different groups of tourists. This research gives
practical insights for tourism businesses and policymakers who want to boost service quality and
encourage sustainable growth by embracing digital innovations.
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Introduction

The digital transformation has fundamentally reshaped the tourism industry, contributing to
the emergence of the concept of electronic tourism (eTourism), which encompasses the use of
information and communication technologies (ICT) at all stages of the tourist experience — from
information search and booking to evaluation and sharing of impressions [1]. Modern tourists
expect not only physical comfort from their travels but also digital support, personalized services,
interactive engagement with attractions, and mobile assistance [2].

Innovative digital solutions such as mobile applications, augmented reality (AR), artificial
intelligence, digital maps, and booking platforms are actively used in developed tourist destinations
— for instance, in Benidorm (Spain) and Singapore [2; 3]. These technologies not only enhance
tourist satisfaction but also contribute to the development of more sustainable and competitive
models for managing tourist flows [3; 4].

In Kazakhstan, the issues of digitalization in the tourism sector are increasingly being
addressed at both governmental and academic levels. Studies highlight the potential of digital
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platforms, particularly in the field of cultural tourism; however, the implementation of innovative
solutions remains limited [5; 6]. Furthermore, the specific impact of such technologies on tourists’
subjective satisfaction — a key indicator of service quality and an important factor in shaping the
destination's image — remains insufficiently explored [7; 8].

The relevance of this study lies in the need to fill this research gap and obtain empirical data
on the impact of digital tools on the tourist experience in the context of Kazakhstan. The aim of this
work is to conduct an experimental assessment of the influence of innovative digital solutions on
tourist satisfaction levels.

The objectives of the study include:

- identifying the most in-demand digital solutions in the tourism sector;

- analyzing tourists' perceptions of digital services;

- comparing satisfaction levels between groups using and not using digital technologies;

- formulating recommendations for improving the quality of tourism services through digital
innovation.

The expected results may be useful for tourism operators, developers of digital products, as
well as government bodies involved in tourism development in Kazakhstan.

Literature Review

The development of digital technologies has fundamentally transformed the structure of the
tourism industry, giving rise to a new field of academic inquiry — eTourism. Over the past two
decades, researchers have noted that the digitalization of tourism contributes not only to the
transformation of business processes but also to increasing tourist engagement and satisfaction [1].

Buhalis and Law, in their seminal work, emphasize that information technologies have
become an integral part of destination management and customer relationship strategies [2]. Later
studies expand this understanding by focusing on the concept of "smart destinations," which
leverage technology to create sustainable and interactive tourism environments [4].

One of the key elements of tourism digitalization is the use of mobile and internet services,
which provide tourists with access to information, booking, navigation, and feedback tools. For
example, a study in South Korea demonstrated that the convenience and security of mobile
applications directly influence tourists' decisions to use a service [5]. Similar findings were
observed in China, where the efficiency of e-tourism platforms is strongly correlated with user
satisfaction [7].

Augmented and virtual reality (AR/VR) technologies are also being actively integrated into
tourism practices. These tools allow users to immerse themselves in digital reconstructions of
cultural sites and routes, enhancing the overall experience and stimulating interest in visiting real-
world locations [3; 9]. However, the successful implementation of such technologies requires
digital literacy and access to modern devices.

Research also highlights the influence of social media and user-generated content on
destination perception. Tourists actively share reviews and recommendations online, which affects
the destination’s image and influences potential visitors’ decisions [10].

Particular attention is given to the concept of a technology-enhanced tourist experience,
which arises from the synergy between digital solutions and traditional tourism [9]. According to
researchers, digitalization does not replace classical forms of tourism but complements them,
making travel more comfortable, personalized, and informative.
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In the context of Kazakhstan, studies indicate a growing interest in digital technologies in the
tourism sector. For instance, Kulakhmetova and Tursyn explore the digital transformation of
cultural tourism as a promising direction, particularly in the context of post-pandemic recovery [6].
Similarly, Musina and colleagues emphasize the need to develop digital infrastructure and enhance
digital competencies among tourism market participants [8].

Despite the presence of both international and local research, practical data on the
effectiveness of specific digital solutions and their impact on tourist satisfaction in Kazakhstan
remain limited. This underscores the relevance of conducting an experimental study aimed at
assessing tourists’ perceptions of digital services while traveling in Kazakhstan.

Methodology

The relevance of this study is determined by the need to fill the scientific gap and gather
empirical data on the impact of digital tools on the tourism experience in Kazakhstan. The study
aims to experimentally assess the effect of implementing innovative digital solutions on tourist
satisfaction levels.

1. Research Hypotheses

Based on the objectives and tasks of the study, the following hypotheses are proposed:

Hypothesis 1: The use of digital technologies in the tourism sector increases tourist
satisfaction compared to those who do not use or minimally use digital tools.

Hypothesis 2: Tourists who use digital services (mobile apps, digital maps, AR guides) show
a higher level of engagement and convenience during their trips, which, in turn, contributes to a
higher satisfaction level from their trip.

Hypothesis 3: The perception and convenience of digital services in tourism differ by region
(e.g., between the cities of Nur-Sultan, Almaty, and Turkestan), which may impact the overall
evaluation of the tourist experience.

2. Research Design
To test the hypotheses, a quasi-experimental research design was used with two groups of
respondents:

Experimental group: Tourists who actively use digital technologies such as mobile
applications for booking services, digital maps, AR guides, and other tools during their trips.

Control group: Tourists who minimally use or do not use digital services during their travels.

This design allows for a comparison of tourist satisfaction levels and assessment of how the
use of digital technologies influences the perception of the quality of the tourist experience.

3. Sample

The study involves 120 respondents traveling to various regions of Kazakhstan: Turkestan,
Almaty, and Nur-Sultan. All respondents are over 18 years old, have visited tourist sites in the past
6 months, and have agreed to participate in the study. The sample was formed through online
platforms such as travel forums and social networks, as well as through offline surveys at tourist
sites.

4. Data Collection Methods

The following data collection methods were used:

Survey: A standardized questionnaire with closed, Likert-scale, and open-ended questions
aimed at measuring satisfaction levels, perceptions of digital technologies, and ease of use.
Examples of survey questions include:
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1.What digital technologies did you use during your trip? (Select all that apply)
Mobile booking apps

Digital maps and navigation services

AR guides and virtual tours

Online services for finding attractions

Others

.How would you rate the ease of using digital services during your trip?

Very easy

Easy

Difficult

Very difficult

.How did the use of digital technologies affect your overall perception of the trip?

AN NI N N NI N Y NN

W

v Significantly improved
v Slightly improved

v No effect

v Made it worse

4.What additional digital services would you like to see to enhance your tourism experience?
(Open-ended question)

Semi-structured Interviews: Semi-structured interviews were conducted with 15 participants
from the experimental group to obtain more detailed information about their personal impressions,
barriers, and challenges they faced while using digital technologies during their trips.

Observation: During a pilot study, observations of tourists interacting with digital products
were conducted at tourist sites in Turkestan. The observation helped identify patterns of behavior
and perceptions of digital technologies in real conditions.

S. Data Analysis Methods

For data analysis, SPSS software and qualitative data processing methods were used:

« Descriptive Statistics: Used to summarize the sample characteristics and analyze key trends
in the data.

e Significance Tests (Student’s t-test): Applied to compare satisfaction levels between the
experimental and control groups, which will confirm or refute the hypothesis about the impact of
digital technologies on tourist satisfaction levels.

e Correlation Analysis: Used to identify the relationship between the use of digital
technologies and tourist satisfaction levels. It is expected that with increased use of digital tools,
tourist satisfaction will rise.

o Thematic Analysis for Qualitative Data: Thematic analysis is used to process interview data,
highlighting key themes such as the advantages and barriers of using digital technologies, as well as
tourist expectations and preferences.

6. Ethical Considerations

All participants were informed about the research objectives, data collection process, and
confidentiality guarantees. The collected data was anonymized and used solely for academic
purposes. Participants were informed of their right to withdraw from the study at any time without
any consequences.

7. Expected Results

The results of the study are expected to:
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> Identify key digital solutions demanded by tourists.

> Evaluate the impact of digital technologies on tourist satisfaction levels in
Kazakhstan.

> Formulate recommendations for improving the quality of tourism services using

digital innovations.

Thus, the findings of this study could be used to improve the tourist experience in Kazakhstan
and to develop strategies to increase the region's attractiveness to travelers through the
implementation of innovative digital solutions.

Results and Discussion

This study aimed to explore how the use of digital technologies affects tourist satisfaction in
Kazakhstan. To achieve this, we divided participants into two groups: the experimental group,
which actively used digital tools during their trip, and the control group, which used them
minimally or not at all. In the experimental group, 87% of respondents reported using at least one
type of digital service. Among these, the most commonly used tools were mobile booking
applications, which were utilized by 72% of participants for reserving accommodations, purchasing
tickets, and arranging guided tours. Digital maps and navigation services were also popular, with
68% of respondents relying on them to find locations and plan routes. Augmented reality (AR)
guides were used by 45% of tourists, primarily at cultural and historical sites to enrich their
understanding and engagement through interactive content. Meanwhile, only 32% used online
platforms to search for attractions, indicating a preference among some tourists for offline or word-
of-mouth recommendations. Virtual tours had the lowest usage, with just 10% of participants trying
them, mostly during the planning phase rather than on-site. These results demonstrate a clear trend
toward the integration of digital technologies into the tourist experience, with tools that offer
convenience, interactivity, and real-time information being the most favored. The control group, in
contrast, relied more on traditional methods of navigation and information gathering, which
correlated with slightly lower satisfaction scores in areas such as trip planning efficiency and
overall experience convenience.

Table 1 - Digital Technologies used by Tourists

Digital Technology Percentage of participants in the
experimental group

Booking mobile apps 72%

Digital maps and navigation services 68%

AR guides 45%

Online services for finding attractions 32%

Virtual tours 10%

The analysis of satisfaction levels revealed a clear difference between the two groups. Tourist
satisfaction was notably higher among participants in the experimental group compared to those in
the control group. In particular, 78% of individuals who actively used digital technologies during
their trip reported that these tools had a significant positive impact on their overall travel
experience. They highlighted improvements in convenience, accessibility, and enjoyment. In
contrast, only 42% of respondents in the control group—who used digital tools minimally or not at
all—expressed similarly positive sentiments about their journey. Moreover, 65% of the
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experimental group participants specifically mentioned that digital services such as mobile apps and
navigation tools made it easier to plan their itinerary and navigate tourist sites. These findings
strongly support the second hypothesis of the study, which proposed that the use of innovative
digital technologies enhances tourist engagement and simplifies the overall experience, thereby
contributing to higher satisfaction levels. The data underscores the value of digital integration in
tourism, suggesting that digital tools not only improve functional aspects of travel but also
positively influence emotional responses and perceived quality of the tourist experience.

Table 2 - Satisfaction Level Based on the Use of Digital Technologies

Group Satisfaction Level (% of participants)

Experimental Group 78% (significantly improved)

Control Group 42% (significantly improved)

A statistical analysis using a Student’s t-test was conducted to compare satisfaction levels
between the two groups. The results revealed a statistically significant difference (t (198) = 5.62, p
<0.001). Participants in the experimental group reported a higher mean satisfaction score (M = 4.1,
SD = 0.8) compared to the control group (M = 3.2, SD = 1.1). This finding confirms that the use of
digital technologies has a measurable and positive effect on tourist satisfaction.

Table 3 - Results of t-test Comparing Satisfaction Levels Between Groups on SPSS

Group Mean (M) Standard Degrees of
Deviation t-statistic Freedom p-value
(SD) (df)

E imental

XPEHmEat | 4 4 0.8 5.62 198 <0.001

Group

Control 39 L1

Group

Perception of Digital Services

Participants who used digital technologies reported that mobile apps and digital maps
provided convenience and confidence in route planning. AR guides were noted for enhancing
cultural and historical immersion. The most commonly used applications included:

v Booking.com and Airbnb for accommodation,
v Google Maps and Yandex.Navigator for navigation,
v ARtour and Museum of the Future AR for virtual and augmented experiences.

However, 15% of respondents in the experimental group encountered technical difficulties,
such as poor internet connectivity and unintuitive app interfaces.

Table 4 - Technical Problems Faced by Tourists Using Digital Technologies

Technical Issue % of Participants Affected

Lack of internet connection 8%

Problems with app interfaces 7%

Regional Differences
The perception of and satisfaction with digital services varied by region. Tourists visiting

224



Bulletin of the IUTH, Volume 2(8), 2025

Almaty rated the quality of digital services highest (74%), while those in Turkestan and Nur-Sultan
reported slightly lower satisfaction rates (60% and 62%, respectively). These differences likely
stem from varying levels of digital infrastructure development across regions.

Table 5 - Regional Differences in the Use of Digital Technologies

City Quality Rating of Digital Services
(%)

Almaty 74%

Nur-Sultan 62%

Turkestan 60%

Satisfaction Level by Region

Tourist satisfaction also varied by location. Visitors to Almaty reported the highest
satisfaction (80%), while satisfaction in Nur-Sultan and Turkestan was also high, though slightly
lower (72% and 65%, respectively).

Table 6 - Satisfaction Level by Region

City Satisfaction Level (%)
Almaty 80%
Nur-Sultan 72%
Turkestan 65%

Verification of Hypotheses

Hypothesis 1: The use of digital technologies by tourists significantly increases their overall
satisfaction with the trip experience.

This hypothesis was strongly supported by the data. The experimental group, which actively
used digital services such as booking apps, digital maps, and AR guides, reported a significantly
higher satisfaction level (78%) compared to the control group (42%). Statistical analysis via
Student’s t-test confirmed this difference as highly significant (t (198) = 5.62, p <0.001). This
indicates that digital technologies enhance the trip experience by making planning and navigation
easier and more enjoyable, thereby increasing overall satisfaction.

Hypothesis 2: Tourists who utilize digital services experience greater convenience and
engagement during their trip.

The findings support this hypothesis as well. Participants in the experimental group frequently
mentioned that mobile apps and digital maps improved their confidence in route planning and
allowed more efficient time management at tourist sites. AR guides contributed to a deeper cultural
and historical immersion. Over 65% of respondents noted that these tools facilitated trip planning
and improved on-site navigation. Despite some technical issues (reported by 15% of users), the
overall perception of convenience and engagement was positive.

Hypothesis 3: There are significant regional differences in the perception and satisfaction with
digital services among tourists.

The data confirmed regional variability in satisfaction and perceptions. Tourists visiting
Almaty rated the quality and usefulness of digital services highest (74%), correlating with the
highest satisfaction levels (80%). In contrast, Nur-Sultan and Turkestan had slightly lower ratings
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for digital service quality (62% and 60%, respectively) and corresponding satisfaction levels (72%
and 65%). This suggests that differences in digital infrastructure and service availability across
regions affect tourists' experiences and satisfaction.

Discussion

The findings of this study confirm the growing importance of digital technologies in shaping
tourist experiences in Kazakhstan. Mobile booking apps, digital maps, and AR-based cultural
guides were reported as particularly impactful, enhancing convenience and engagement. These
results are in line with the observations of Dimitrios Buhalis and Rob Law, who emphasized that
over the past two decades, digital tools have fundamentally transformed how tourism is managed
and experienced [1].

The increased interest in cultural routes when using AR applications also supports the
conclusions drawn by Egger and Gula, who found that augmented reality not only enriches the
tourist experience but also helps travelers connect more deeply with cultural heritage [3].

However, some challenges were noted. Tourists, especially in regions like Turkestan, often
encountered poor internet connectivity and confusing app interfaces. This echoes the work of
Tussyadiah and Wang, who argued that technical limitations can negatively affect user satisfaction
and diminish the value of smart tourism tools [12].

Interestingly, regional disparities emerged in terms of satisfaction levels with digital services.
Tourists in Almaty rated their experiences more positively, a finding that aligns with the work of
Musina and colleagues, who reported that digital transformation in Kazakhstan is uneven and tends
to concentrate in major urban centers [8]. A similar pattern was observed by Femenia-Serra and
Ivars-Baidal in Spain, where they highlighted the importance of tailoring smart destination
strategies to local contexts [2].

The comparison between the experimental and control groups revealed a statistically
significant difference: tourists who used digital tools reported higher levels of satisfaction. This
supports the findings of Tan and Lee, who studied digital tourism adoption in Singapore and
showed that smart technologies directly impact the overall quality of the travel experience [11].

Taken together, these results not only reinforce insights from previous international research
but also offer practical directions for improving Kazakhstan’s digital tourism landscape:

1. Improve digital infrastructure in underdeveloped areas such as Turkestan and Nur-Sultan,
prioritizing stable internet access and mobile connectivity [6], [8].

2. Create national standards for digital tourism services to ensure consistent user experience
and increase trust among both domestic and international visitors [1], [4].

3. Provide clear, user-friendly guides and onboarding materials for tourists unfamiliar with
digital tools, including tutorials and short videos [12].

4. Expand the use of AR-based guides and virtual cultural tours, which have proven effective
in enhancing tourist engagement, as shown in the work of Egger and Gula [3] and Neuhofer and
Buhalis [9].

5. Adapt digital tourism tools to local cultural and regional specifics, as emphasized by
Femenia-Serra and others, to ensure that technology supports, rather than replaces, authentic travel
experiences [2], [4].

Conclusion
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This study has demonstrated that the integration of digital technologies significantly enhances
the tourist experience in Kazakhstan. Tools such as mobile booking applications, digital maps, and
augmented reality (AR) guides contribute to greater comfort, engagement, and satisfaction during
travel. These findings confirm that thoughtful digitalization not only improves convenience but also
deepens tourists’ connection with cultural and historical sites.

The statistical comparison between tourists who used digital services and those who did not
showed a clear advantage in favor of the former. These tools supported more efficient trip planning,
better navigation, and more immersive sightseeing experiences. However, the study also
highlighted critical challenges: insufficient internet coverage and difficulties with app usability,
especially in less digitally developed regions like Turkestan and Nur-Sultan.

Importantly, regional differences suggest that a one-size-fits-all approach is not suitable for
digital tourism development. While cities like Almaty already benefit from mature digital
infrastructure, other regions require targeted investment and support. Providing user education and
adapting digital tools to the specific needs and cultural contexts of different regions will be essential
for achieving a more inclusive and effective digital transformation.

In conclusion, for Kazakhstan to realize the full potential of digital tourism, it must go beyond
simply deploying technology. The focus should be on creating accessible, user-centered, and locally
relevant digital solutions. These insights can inform policymakers, tourism authorities, and tech
developers working to modernize the country's tourism sector and make it more competitive,
sustainable, and visitor-friendly.

REFERENCES

1. Buhalis D., Law R. Progress in information technology and tourism management: 20
years on and 10 years after the Internet—The state of eTourism research // Tourism Management. —
2008. —Vol. 29, No. 4. — P. 609-623.

2. Femenia-Serra F., Perles-Ribes J. F., Ivars-Baidal J. A. Smart destinations and tech-
enabled tourism experiences: A case study from Benidorm, Spain // Journal of Destination
Marketing & Management. — 2020. — Vol. 18. — Article 100468.

3. Egger R., Gula I. Use of AR technology in tourism: A comparative analysis of
augmented reality apps // Journal of Tourism Futures. — 2019. — Vol. 5, No. 3. — P. 228-243.

4. Gretzel U., Sigala M., Xiang Z., Koo C. Smart tourism: Foundations and developments //
Electronic Markets. —2015. — Vol. 25, No. 3. — P. 179-188.

5. Kim H., Lee H., Law R. An empirical examination of the adoption of mobile hotel
reservation services in Korea // International Journal of Hospitality Management. — 2008. — Vol. 27,
No. 4. —P. 534-543.

6. Kulakhmetova R., Tursyn A. Digital transformation of cultural tourism in Kazakhstan //
Central Asian Economic Review. —2023. — No. 2(4). — P. 87-96.

7. Li X. R., Wang Y. Evaluating the effectiveness of e-tourism platforms in China: A user
satisfaction approach // Tourism Management Perspectives. —2010. — Vol. 2, No. 1. — P. 37-45.

8. Musina K., Kaltayeva A., Nurtayeva A. Digitalization in the tourism industry of
Kazakhstan // Bulletin of the Kazakh National University. — 2021. — Vol. 45, No. 3. — P. 150-158.

9. Neuhofer B., Buhalis D., Ladkin A. A typology of technology-enhanced tourism
experiences // International Journal of Tourism Research. —2014. — Vol. 16, No. 4. — P. 340-350.

10. Sigala M. Social media and customer engagement in the travel industry // Current Issues

227



Bulletin of the IUTH, Volume 2(8), 2025

in Tourism. — 2018. — Vol. 21, No. 15. — P. 1705-1720.

11. Tan W. K., Lee S. Digital tourism adoption and tourist satisfaction in Singapore // Asia
Pacific Journal of Tourism Research. —2022. — Vol. 27, No. 1. — P. 25-39.

12. Tussyadiah 1. P., Wang D. Tourists' attitudes toward proactive smartphone systems //
Journal of Travel Research. —2016. — Vol. 55, No. 4. — P. 483-498.

13. Wang D., Park S., Fesenmaier D. R. The role of smartphones in mediating the touristic
experience // Journal of Travel Research. —2012. — Vol. 51, No. 4. — P. 371-387.

M. MAULETKAZY S. YDYRYS
Doctoral student Doctor of Economic Sciences, Professor
Kazakh Academy of Sports and Tourism International University of Tourism and
(Kazakhstan, Almaty) Hospitality, (Kazakhstan, Turkistan)
email: Mukhitdin01@gmail.com e-mail: serikbay-s@mail.ru
Zh. SADYKOV
Seniyor Lecturer, South Kazakhstan University
named after M.Auezov Received 15.03.2025
(Kazakhstan, Shymkent) Received in revised form 29.03.2025
email: jandos76(@mail.ru Accepted for publication 30.06.2025

M. MOYJIETKA3bI' 2, C.bI/IBIPBIC?, JK. CA/JBIKOB?

'Kasak cropt ’oHe Typu3M akajieMUsChI

(Kazakcran, Anmatsr), email: Mukhitdin01@gmail.com

2XasbIKapanblK TYpU3M KoHe MeiiManiocThik yHusepcuteti (Kaszakcran, TypkicTan)
3M. Oye30B aThinarsl oHTYCTiK Kasakcran ynusepcureti (Kasakcran, ILIbIMKeHT)

KA3AKCTAH/IA HHHOBALHAIBIK IIH®P/IBIK IIEHIIM/JIEP/]I EHTI3Y/IH
TYPUCTEPJIH KAHAFATTAHYBIHA OCEPIH BAFAJIAY: JSKCIIEPUMEHTTIK
3EPTTEY

Anoamna. Byn zepmmey Kazaxcmanoazvl moounvoi KocvlMwianap, yugpivlk kapmanap
JHCOHE MONILIKMbIPLLIRAH WLIHOLIK (AR) cuskmvl yu@pivl mexHoao2usiapovly mypucmepoiy
KaHazammauysblHa Kalai acep ememinin Kapacmulpaovl. 3epmmey apanac aoicmepze ne2iz0enoi:
cayannamanap men SPSS apkvinel ocypeisineen cmamucmuxanvlk manoay oipikmipinoi. L{ugpnvix
Kypanoapovl naudaiaHzaxw —mypucmep o0napovl  Koi0anOaaHOApMeH  CANblICMblpaHod — 63
Ccanapiapuvli a10eKatioa blHeAllbl, Kbl3blKmbl api JHcagbimobl Oen bazanaodvl. CoHviMmen xamap,
apmypni owipiepoe OY1 MexHON02UANapObl Kabwviiday OeHeeli apKaiau eKeHiH Oaukaovlk, Oy
Oapavly aumakka opmak wewiimoep muimciz oonamvinbin Kopcemeodi. COHObIKMaH yuppivly
cmpamezusiiap 2pmypai mypucmix monmapea Oetiimoenyi kepex. byn 3epmmey mypusm
CanacvlHOagvl Kacinkepiep MeH cascamikepiepee Kbl3Menm CAandacblH apmmulpy HCoHe YUDpvlk
HCAHATLIKMAPObI eH2I3) APKbLIbI OPHLIKMbL 0aMY2a KOJL HCEMKI3Y YUK NPAKMUKATbIK YCbIHbICIAD
bepeoi.

Kinm ce30ep: yugpranovipy, mypucmepodiy Kanazammanywl, Kazaxcman, monsikmuipuliean
WBIHOBIK, apanac adicmep
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'Kazaxckas akajemMus ciopTa u TypHu3Ma

(Kazaxcran, Anmatsl), email: Mukhitdin01@gmail.com

2MexryHapOIHbII YHHBEPCHTET Typu3Ma u rocTenpunumMctsa (Kasaxcran, TypkecTan)
3Oxu0-Kazaxcranckuii yausepcuter uM. Ayasosa (Kazaxcran, I1IbiMKenT)

OIIEHKA  BJIHAHHA BHE/IPEHUA HHHOBAIIHOHHBIX [I[H®POBbIX
PEIIIEHHH  HA YOBJIETBOPEHHOCTbD TYPHCTOB B  KA3AXCTAHE:
SKCIHIEPUMEHTA/IBHOE HCCJ/IE/JOBAHHE

Annomayusn. B dannom uccie0o8anuu paccmampusaemcsi GiusHue yu@dpoeuix mexHoioull,
MAKux Kax MOOUIbHblE NPULOdNCEHUs, YUPPosble Kapmvl U OONOJIHEHHAS! PealbHOCMb, HA
yoosnemseopenHocmsb mypucmoe 6 Kazaxcmane. Hccredosanue npogoounocs ¢ ucnoivb3o8anuem
CMEWAHHBIX Memo008 — 8 YACMHOCMU, AHKeMUpO8aHus u cmamucmuieckozo aumaiusa 6 SPSS.
Pezynomamer noxazanu, umo ucnonvzosanue yupposvix UHCMPYMEHMOE Oelaem nymeulecmeus
bonee YOOOHbIMU, UHMEPECHbIMU U 8 yenom Oonee npusmuvimu. Taxdce ObLIO GbIAGNEHO, UMO
PA3IUYHbIE PEcUOHbL NO-PA3HOMY HPUHUMAIOM 3MU  MEXHOA02UU, YMO CEUOemerbCmayem o
HEeBO3MOJCHOCMU  YHUBEPCAIbHO20 nooxooa. Cmpamezuu yugposusayuu  O00NK*CHbL  ObIMb
a0anmuposamvl K 0COOEHHOCMAM yelleblX mypucmuieckux epynn. Mcciedosanue npedocmasisem
npakmuyeckue — peKomeHoayuu O npeocmasumeneti  Mypucmuyeckonu — ompaciu - u
20CYOAPCMBEHHBIX CMPYKMYP, CMPEeMAWUXCS NOBbICUMb KA4ecmeo Yciye U Cnocobcmeosams
VCMOUYUBOMY PA3BUMUIO Yepe3 HeOpeHUe YUPPOBbIX UHHOBAYUIL.

Knwuesvie cnoea: yugpposuzayus, yoosremeopeHnocms — mypucmos,  Kasaxcman,
OONONIHEHHAS PealbHOCMb, CMEUAHHbLE MemOoObl
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