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Abstract. In the conditions of international tourism development and increasing role of
Turkestan city and Turkestan region as a popular tourist destination, the mastery of foreign
languages gains strategic importance and is characterized as an indicator of professionalism of
employees of tourism industry. The aim of the research is to study the level of foreign language
proficiency of employees of travel agencies and tour operators in Turkestan city and to make
recommendations on how to improve their language skills. Within the framework of the study, great
attention was paid to the identification of the current level of foreign language proficiency,
qualitative assessment of the frequency of language use in the professional activities of employees
of travel agencies and companies, identification of communicative problems and barriers,
searching for ways to eliminate them by considering linguodidactic tasks of their language training.
The research methodology is based on the collection and analysis of data through a questionnaire
survey of employees of travel agencies and companies. The study proposes both gquantitative and
qualitative criteria to assess the level of communicative training of employees. The value of the
work lies in the presentation and systematization of data on the language needs of employees in the
tourism industry for the further development of training programs. The practical significance of the
study lies in the creation of specific recommendations for the organization of training aimed at
improving the quality of customer service and strengthening the position of the region in the
international tourism market.

Keywords: Turkestan, travel agency, foreign languages, competence, employee, proficiency,
client

Introduction

Tourism is one of the fastest growing sectors of the economy, contributing to the
strengthening of cultural exchanges and international relations. This sector is becoming increasingly
important in the Republic of Kazakhstan, especially in the city of Turkestan in the Turkestan region.
This is due to the fact that the city attracts countless domestic and foreign tourists. Due to the
growing flow of international tourists, it is extremely important to provide a high level of service,
which requires travel agency employees to be fluent in foreign languages. The proficiency in
foreign languages of employees in the tourism sector directly affects the quality of communication

*Bi3re aypwoic ciaTeme xkacanbi3: Paizullayev Ye., Bokhanova A. Language Competence of Tour
Operators and Travel Agencies in Turkestan // Bulletin of the International university of Tourism
and Hospitality. —2024. —No4(6). —b. 119-133. https://www.doi.org/10.62867/3007-0848.2024-
4/6.10

*Cite us correctly: Paizullayev Ye., Bokhanova A. Language Competence of Tour Operators and
Travel Agencies in Turkestan // Bulletin of the International university of Tourism and Hospitality.
—2024. —-No4(6). —b. 119-133. https://www.doi.org/10.62867/3007-0848.2024-4/6.10

119



https://www.doi.org/10.62867/3007-0848.2024-4/6.10
https://www.doi.org/10.62867/3007-0848.2024-4/6.10
https://www.doi.org/10.62867/3007-0848.2024-4/6.10
https://www.doi.org/10.62867/3007-0848.2024-4/6.10

Bulletin of the IUTH, Volume 4(6), 2024

with foreign clients and partner organizations, and contributes to the creation of a favourable image
of the region as a tourist destination.

The rationale for selecting this topic is the absence of comprehensive research aimed at
evaluating the proficiency of foreign languages among the workforce in the tourism sector of the
city of Turkestan. Thus far, Kazakhstan has not accorded sufficient attention to the issue of
language training for employees in the tourism industry, despite the importance of this aspect for
effective work in the context of globalization. The majority of research on this topic is limited to
general trends and does not address the specific characteristics and requirements pertinent to this
region [1].

This paper's importance has two aspects. Firstly, there is a growing interest in improving the
quality of tourism services. Secondly, there is a need to train personnel capable of meeting the
needs of foreign tourists and ensuring the high competitiveness of our country in the international
arena. The resolution of the Government of our country of 28 March 2023 points to the shortage of
foreign-language-speaking tourism professionals in the country [2]. This suggests that professional
development and language training are becoming crucial elements in the successful advancement of
tourism in the country. Furthermore, the resolution of 31 May 2019 emphasizes the importance of
training qualified service sector personnel with knowledge of English and other foreign languages,
as well as increasing the proportion of English-language subjects taught as part of education. It was
stated that personnel employed by the tourist police and travel agencies should be multilingual [3].

The objective of this study is to ascertain the existing level of foreign language proficiency
among employees of travel agencies and travel agencies in Turkestan, and to formulate
recommendations for enhancing their language training. To this end, the following tasks are
addressed in the course of the study: the identification of the level of knowledge of foreign
languages, an analysis of language barriers, an assessment of the necessity for additional training
and the development of methods to eliminate the identified problems. The research methodology is
based on questionnaires, statistical analysis and expert assessments, which will allow us to obtain
objective results and develop proposals to improve the situation.

The work has theoretical and practical significance. From a theoretical perspective, the study
contributes to a deeper understanding of the role of language competence in the tourism sector.
From a practical point of view, it contributes to the development of recommendations for effective
professional development of employees and the development of tourism infrastructure in the
Turkestan region.

Materials and Methods

A comprehensive range of data collection and analysis techniques were employed in order to
achieve the study's objective, namely to ascertain the level of foreign language proficiency among
employees of travel agencies and travel agencies in Turkestan. Additionally, the study aimed to
identify potential language barriers and the necessity for supplementary training. The work was
conducted in several stages, which enabled the collection of objective data and the formulation of
recommendations for enhancing the situation.

The primary data source for this study was a survey of employees of travel agencies and tour
operators in the Turkestan region and the city of Turkestan. Questionnaires were devised
comprising 12 items addressing the following domains:

- Foreign language proficiency

The aforementioned items pertain to the following languages: English, Turkish, German,
French, Chinese, Arabic, and other languages.
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The following aspects were considered:

1. The frequency of use of foreign languages in daily work.

2. The performance of tasks using a foreign language.

3. The assessment of language barriers in communication with foreign tourists.

The work was conducted in two stages. The initial stage of the study entailed the
administration of a questionnaire to employees of travel agencies and tour operators in the city of
Turkestan. The survey was conducted anonymously, although respondents were permitted to
provide their full names if they wished. Participation in the survey was entirely voluntary. The
questionnaires were distributed to 11 travel agencies operating in the city. A total of 25 respondents
participated in the survey. The list of travel agencies is provided below for reference:

-Billion Travels (@billion_travels)

-Sultan Travel Turkistan (@sultantraveltourism)

-Globe Voyage (@globevoyage.kz)

-HICKMET/NIYET Travel (@niyet_hajj_umrah_)

-saparlaiyq_travel (@saparlaiyk_travel)

-Pinguin Travel (@pinguin_travel)

-NurZere Travel (@nurzere_travel)

-Jony Travel (@jony_travelevers)

-Siddiq Travel (@siddiqg. travek. turkistan23)

-Go Travel (@go.travel.kaz)

-DOS TOUR (@dos_tour)

In the second stage of the study, the data was analyzed, the results were processed using
statistical methods and recommendations were developed for improving the language training of
employees.

The primary method of data collection was a questionnaire, which enabled the efficient and
expeditious gathering of information regarding the language proficiency of employees in the
tourism sector. Once the questionnaires had been collected, the data was entered into a statistical
data processing program, such as Excel. Descriptive statistical methods were employed, including
the calculation of response rates, the presentation of percentages, and the creation of charts and
graphs to facilitate the visual representation of the results.

By employing objective questioning and statistical analysis, the study was able to provide a
comprehensive evaluation of the language training proficiency of employees at travel agencies in
the region, including those in Turkestan.

Literature review

A study of the literature shows that tourism is important for the world economy and needs
multilingual workers for good communication with clients and partners. This is especially true for
travel agency and tour operator staff, who must cater to international tourists, deliver excellent
service, and market a region or country globally. Currently, the lack of proper language training for
these workers is a big problem in the tourism sector, which affects how well travel companies can
function.

The current studies on language training for tourism workers highlight the need for a
combined learning strategy. In her book, Aktymbaeva A.S. explains the importance of knowing
foreign languages for the successful growth of tour operators. To work well in this area, it is vital to
be capable of managing staff and building relationships with travel service providers like transport
companies, hotels, and event planners. Moreover, knowing foreign languages is also a key ability.
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This skill helps in communicating with international partners and clients. Additionally, being
proficient in foreign languages is necessary for handling financial transactions in those languages,
which is very important in the tourism business. [4].

In their article, Korolev A.V. and Avagyan A.A. highlight the dual benefits of linguistic
proficiency, both in a universal and a professionally oriented sense. Such skills may also facilitate
successful employment and enhance the quality of customer interaction. Moreover, knowledge of
foreign languages enables employees to participate in individual or familiarization trips, to study
tourist destinations in greater depth and to expand the activities of a travel agency abroad [5].

In her book, T. I. Vlasova states that knowledge of foreign languages is an effective and
integral part of professional competence and contributes to effective communication with clients
and partners from different countries. Excellent knowledge of foreign languages allows not only to
meet the requirements of international business culture, but also to perform a wide range of
professional tasks in a global environment. In her analysis, Vlasova T.l. identifies several key
aspects related to the importance of foreign language learning for travel agency employees.

These include

- Demonstration of professional knowledge and skills.

- To learn how to communicate effectively and to develop personal qualities.

- Social skills and adaptability.

- Intellectual capacity and creativity.

- The roles played by the above factors in a person's professional development.

In conclusion, it can be stated that the ability to communicate in foreign languages is of great
importance for the professional development of employees in the tourism sector. It enables them to
perform their daily tasks effectively and to strengthen the position of the organization in the global
market [6, p. 16-17].

The Atlas of New Professions and Competencies of Kazakhstan underscores the necessity for
managers in the tourism sector to possess proficiency in multiple languages and to serve as
interpreters. This is particularly crucial in the context of the globalization of the tourism industry,
which necessitates the ability to interact effectively with international clients and partners. The
ability to communicate in foreign languages is a prerequisite for successful negotiations, the
organization of individual trips and the provision of a high level of service in different cultural
contexts [7]. This is particularly crucial for personnel employed by tour operators and travel
agencies in Turkestan, as they will interact with both local and international clientele. It is crucial
for professionals in the tourism sector of Turkestan to develop multilingual competence, which will
enhance their competitiveness in the global market and facilitate the growth of the regional tourism
industry.

In her article, Pavlova L.P. highlights the importance of English language skills for those
working in tourism. She notes that English is the language of communication for more than 1.5
billion people worldwide and is either a second language or an active language of study in more
than 90 countries [8]. Residents of these 90 countries represent a significant future opportunity for
the tourism industry, as they are expected to seek services in English from travel agencies and
businesses that use English.

In their article, Azizova A.O. and Bokhanova A. S. posit that the ability of tourism industry
personnel to communicate in multiple languages is a significant factor in the provision of superior
customer service. This contributes to enhancing tourist satisfaction, prolonging their stay, and
fostering a favourable image of Kazakhstan as an appealing tourist destination. The authors
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highlight the necessity of implementing multilingual and culturally adapted services, with particular
emphasis on Russian and English, in order to enhance the competitiveness of the tourism industry
in Kazakhstan [9].

According to Nikeitseva O.N., it can be understood that language education in higher schools,
universities play a key role in the development of language skills of future specialists in tourism,
such as tour operators, travel agents, managers. This is due to the fact that the skills and abilities
necessary for professional communication in a foreign language are formed in the process of
education. The article emphasizes that the basis of students' foreign language learning is the
competence approach, with an emphasis on the practical application of language knowledge in
authentic professional contexts [10].

The role of language in tourism is also extensively addressed in international literature, as
evidenced by research conducted by prominent authors such as Krishna Sharma, Shuang Gao,
Garcés-Conejos Blitvich, Hall, C. M., Richards G., Nomnian S., Trupp A., and others.

In their book, Language and Intercultural Communication in Tourism, B. Krishna Sharma and
Shuang Gao provide a comprehensive account of the ways in which language influences tourists'
perception of cultural aspects of a country, including traditions, customs, and values. The authors
point out that good language skills not only help to overcome language barriers, but also provide a
depth of perception of cultural differences that would otherwise be inaccessible when
communicating in different languages [11]. This is particularly crucial for personnel employed by
travel agencies and tour operators, who are not only required to interact with tourists but also to
comprehend their cultural requirements.

Hall C.M. also serves to corroborate the significance of language as a pivotal element of the
travel experience. The author posits that effective communication between a tourist and an
employee of a travel company hinges on the latter's capacity to adapt their speech and behavior in
accordance with the cultural and linguistic characteristics of the client. Such knowledge contributes
not only to the delivery of high-quality service, but also to the formation of a positive image of the
region or company in question [12]. In his research, Richards G. examines the impact of linguistic
and cultural differences on tourists' perceptions of services and service providers. This underscores
the importance of language training and intercultural communication in the tourism industry [13].

According to Nomnian and Troup, the link between language and tourism has been
strengthened by globalization and the increasing mobility of travelers, which facilitates the
exchange of languages and cultures between countries. Nevertheless, language barriers faced by
tourists and tourism workers can cause many communication problems between guests and hosts
[14]. This underlines the importance of language skills for those working in the tourism industry.
This is despite the significant progress that has been made in the tourism industry. A major problem
faced by travel agencies and tour operators is the lack of language skills among their employees. A
considerable number of companies lack the necessary resources to provide their employees with
continuous training, which results in a shortage of qualified personnel. This, in turn, has an adverse
effect on the quality of service provided and increases the likelihood of language barriers when
working with foreign tourists. In his article, Maslova V.M. underscores the significance of
employee training, which facilitates the ongoing advancement of their competencies to accomplish
their objectives. She observes that training provides the opportunity for the development of
innovative thinking, language proficiency, collective creativity and enhanced teamwork techniques.
This approach enables the achievement of desired outcomes and facilitates the comprehensive
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development of employees, which ultimately contributes to the growth and successful development
of the company [15].

One of the main problems is the need to teach basic language skills as well as specific
terminology related to the tourism industry. Creating individual training programs for employees of
travel agencies and tour operators is a necessary and important task, but expensive and time-
consuming.

For this reason, national and international studies emphasize the importance of language skills
for employees of travel agencies and tour operators. The modern approach to language teaching in
tourism includes the use of interactive educational technologies, the inclusion of specialized
curricula and the provision of intercultural training. However, in order to effectively overcome
language barriers, it is necessary to continue to develop innovative teaching methods and programs
and to actively implement language courses adapted to the specific needs of the tourism industry.

Results and discussions

The objective of the survey of employees of travel agencies and tour operators in the city of
Turkestan and the Turkestan region was to ascertain their proficiency in foreign languages and
training needs. The following results were obtained:

There were 25 respondents to the employee survey, including 5 agency managers, 1
department manager, 5 consultants, 13 sales managers and 1 tour guide. The survey was conducted
in the month of December 2024.

The age of the respondents was as follows:

-Under 25 years old - 18 respondents

- From 26 to 35 years old - 6 respondents;

- From 36 to 45 years - 1 respondent;

-Older than 45 years - 0 respondents.

As shown in Figure 1, the majority of the respondents, i.e. 72%, belong to the young group
under 25 years of age. This is explained by the fact that in the last 5-6 years, after the city of
Turkestan became a regional centre, the tourism sphere began to develop at a very fast pace, which
contributed to the increase in the number of tourists, improvement of infrastructure such as hotels,
museums, parks, restaurants, etc., and increased interest in the culture and traditions of the city. The
good conditions have opened up new horizons and opportunities for the youth of our city, as travel
agencies, tour companies and new jobs in tourism are being created, attracting both local and
international tourists. The main reason for choosing young people is the fact that young people
under the age of 25 can actively use modern IT technologies such as Master Tour, Tourl, Jack,
TurWin, SAMO-Tour and social networks (Instagram, TikTok, Facebook etc.), which makes them
in demand in this industry. Another important factor is the opening of the International University
of Tourism and Hospitality in the city of Turkestan, which has graduated the first batch of graduates
prepared for the demands of the tourism and hospitality industry. The next largest group of
respondents is between 26 and 35 years old, at 24 %, and only 4 % of respondents are between 36
and 45 years old. There were no respondents over the age of 45.
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Figure 1 - Distribution of respondents by age

The number of employees according to professional experience is distributed as follows: 2
respondents, or 8%, have more than 5 years of experience in tourism, 1 respondent (4%) has
worked in the field for 3-5 years. 9 respondents, or 36%, have been working in travel agencies for
between 1 and 3 years, and 13 respondents, or more than half (52%), are just starting their careers
and have been working in the tourism industry for the first year. The high number of first-year
employees indicates a low level of experience in the field and confirms the active development of
travel agencies in the region and the city. The majority of the respondents, around 70%, hold
positions as sales managers and consultants.

When asked about their knowledge of foreign languages, 21 out of 25 respondents said they
spoke English, 18 - Turkish, 5 - Arabic, 3 - Chinese, 2 - Korean and only 1 - French. None of the
respondents spoke German to any degree. It should be noted that participants could indicate more
than one foreign language, so the total number of responses may exceed the total number of
respondents.

According to Figure 2, 84 % of respondents indicated that they speak English, 72 % Turkish
and 20 % Arabic at Al to C2 level. This suggests that most employees can communicate at a basic

level. Limited or basic language skills limit their ability to use foreign languages effectively.
25

— — [
o th =}

L

Number of respondents (25)

) ll-_

English Turkish Arabic Chinese Korean French German
L 21 18 5 3 2 1 0

Figure 2 - The respondents' knowledge of foreign languages
Table 1 below shows the level of proficiency of the respondents in each language according
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to the CEFR scale. Analyzing this table, we can conclude that the majority of employees of travel
agencies and tour operators in Turkestan city speak English at A2-B1 level (A2-7 people, B1-7
people), which reflects the basic and average level of proficiency and assumes the presence of
conversational skills. Only two employees showed high levels of C1 and C2, which limits the
capacity and ability of the whole team to solve professional tasks.

Turkish is predominant at B1 (4 employees) and B2 (5 employees) levels, but only three
employees managed to reach C1 level. Employees' knowledge of Turkish at a sufficient level is due
to the fact that the language is popular in the region, as well as the fact that the city has the
International Kazakh-Turkish University named after H.A. Yassawi, where classes are held in
Turkish. Knowledge of the other languages (Chinese, Korean, German and French) is mostly
limited to elementary level A1-A2. Of the five professionals who indicated knowledge of Arabic,
three speak the language at levels C1-C2 as they work for the HICKMET/NIYET travel agency,
which sends clients to Mecca for the Hajj.

Table 1 -The level of foreign language proficiency according to the CEFR scale of
employees of travel agencies and tour operators

Level CEFR | English Turkish German | French [Chinese | Korean | Arabic

language | language |languag | languag [languag | langua | language
e e e ge

Al (Beginner) 1 2 - 1 1 1 -

A2 7 3 - - 2 1 -

(Elementary)

B1 7 5 - - - - 2

(Intermediate)

B2(Upper 2 4 - - - - -

Intermediate)

Cl 2 3 - - - - 2

(Advanced)

C2 (Proficient) 2 - - - - - 1

According to the results of the survey on the use of foreign languages in professional
activities, the respondents were given three possible answers, the distribution of which was as
follows: more than a quarter of the respondents - 7 employees (28%) said that they actively use
English for correspondence with foreign clients, for going on excursions and for communicating
with clients. More than half, namely 16 respondents (64%), said that they use foreign languages in
their work periodically but not frequently, mostly English. They use foreign languages mainly for
correspondence with foreign partners/clients, drafting documents or translating texts. This group of
respondents identified the main barriers to language use as insufficient knowledge of technical
terminology and fear of making mistakes in communication. Only a small number - 2 employees
(8%) stated that they do not and have not used foreign languages in their professional activities, the
reason being insufficient general knowledge of the language in general (Figure 3).
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8%

B Yes, regularly
H Yes, but rarely

ENo, I don't use it

Figure 3 - Frequency of using foreign languages in professional activities

According to the survey on the main obstacles and difficulties in using foreign languages at
work, the following important factors were identified by the respondents. 7 respondents mentioned
the difficulty of understanding the language and indicated that they had difficulty using terminology
related to tourism activities. 6 respondents mentioned the fear of making mistakes, which affects
their confidence when communicating with customers and guests. The most common barrier and
difficulty was lack of regular language practice - 10 people. 5 respondents have difficulty
understanding and listening to foreign language. Lack of motivation and not seeing the need to
learn foreign languages was chosen by 3 respondents. It should be noted that the respondents could
choose from several possible answers to this question.

All 25 respondents, without exception, expressed a desire to improve their language skills as
they recognized the importance of language in their activities.

The respondents were asked to choose the languages they would like to learn or improve
(several options could be chosen from the suggested list). The choice of respondents is clearly
shown in Figure 4. The results were as follows 21 people said they would like to learn or improve
their English. This choice confirms that English is the most popular and widespread language in the
world, spoken by a quarter of the world's population. The Turkish language was of interest to 8
people, followed by the Chinese language with 7 people, and French and Korean with 5 people
each. Arabic was chosen by 3 people, while German was the least popular language, chosen by only
2 people. These data show the preferences of the employees of the travel agencies and tour
operators of the city of Turkestan, where English is undoubtedly the most demanded and preferred
language.

German
Arabic
French
Korean

Chinese

Turkish

English

20
23

Figure 4 - Choice of preferred languages for learning or improvement among travel
agency and tour operator employees in Turkestan.
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When asked about the language skills they want and need to improve, 14 people expressed a
desire to improve their oral language skills, and 10 of the respondents indicated a desire to improve
their listening comprehension of foreign languages. Improvement of writing ability was chosen by 4
respondents, which confirms the importance of developing writing skills, as work often requires
correspondence with clients in online format. 6 participants of the questionnaire indicated the
importance of deep mastering of skills of reading professional literature in foreign languages.
Analyzing the respondents’ questionnaires, it becomes obvious that employees should develop oral
speech and perception of foreign sound stream as a priority.

When asked about the preferred formats of training with three options, for 18 respondents,
which is 72% of respondents, the attractive choice was individual classes with a teacher, followed
by a small group of 4 people, which is 16% of respondents, preferred group classes. 3 respondents
(12%) expressed interest in intensive courses and online courses were not chosen by any of the
respondents (Figure 5). These results highlight a clear preference for one-to-one sessions with the
instructor, which may indicate a desire for an individual-adaptive approach in the learning process.

B Onlmne courses

S 12% 6%
4 /,/”’/ ™ \
o O Group classes

o

M Individual lessons with a
teacher

o Intensive course

Figure 5 - Preferred training formats among employees of travel agencies and tour
operators

The answers to the last question about the amount of time travel agents and tour operators are
willing to spend on learning or improving their language skills on a weekly basis showed the
following distribution: 5 respondents replied that they had limited time and could only devote 2
hours due to their busy work schedule, 8 people could devote between 2 and 4 hours per week.
Almost half of the respondents, 10 people, are willing to devote 4 to 6 hours and only 2 people can
devote more than 6 hours per week to language learning. The majority of respondents are therefore
prepared to devote between 2 and 6 hours a week to language learning.

Conclusion

The current development of the tourism industry in our country places higher demands on the
quality of service in this sphere. We have conducted a research and studied the state of foreign
language skills of employees of travel agencies and tour operators. The study allowed us to assess
the language competences of specialists, their level of proficiency, main tasks, difficulties and
obstacles with the use of foreign languages, their desire to learn or improve languages, as well as
the skills they wanted to perfect and training formats. The results of the study show that the tourism
sector in Turkestan City is actively developing and attracting the younger generation (72% of
respondents are young professionals under the age of 25). Young people are actively opening travel
agencies, tour operators, entrepreneurship, etc.

More than half of the respondents, i.e. 52%, have been working in the field for less than a
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year, which indicates the growing interest in the tourism industry and the active entry of new and
young employees into the market. Approximately 85% of respondents speak English and 72%
speak Turkish at the Al to C2 level, which is in line with international and local requirements.
However, knowledge of other international languages is limited. Arabic, Korean, Chinese and
French are spoken by just over 10 people. This is due to the low number of tourists from these
countries visiting the city. The question about learning or improving foreign languages showed that
all employees, without exception, are interested in improving their language skills in English,
Turkish, Chinese and French, which confirms the need for additional educational courses,
programs, training, etc. The 25 employees surveyed are willing to devote between 2 and 6 hours per
week to language learning. Training is necessary to improve the quality of customer service and the
professional development of employees. In summary, the results of the survey confirm the growth
and development of the tourism industry in the city and also point to the importance of improving
the language skills of employees.

In order to improve the foreign language skills of the employees of travel agencies, tour
operators and companies in Turkestan, it is recommended:

1) To propose to the organizations of the tourism sphere the introduction of regular courses,
educational programs focused on the practical use of foreign languages within the framework of
professional activities;

2) To organize language training with the use of professional vocabulary, terminology and
communicative skills used in tourism in order to eliminate problems of communication with foreign
clients and partners;

3) Develop a program of internships abroad or exchanges with companies from other
countries of the world to practice foreign language in close communication;

4) Use of online language courses and mobile applications for self-study.

According to the results of the work, the problems of language training of personnel were also
revealed, in order to eliminate them it is recommended to use the following methods

1) Language testing during each year of the employee's professional activity in the company
to assess the level of his/her language readiness and to make an individual training program;

2) Appointing a mentor at the workplace to teach inexperienced employees language skills
and professional terminology;

3) Work with universities and language schools to develop specialized training program for
tourism companies.

Taking into account these recommendations and methods, the level of language training of
employees in the city's industry will be significantly improved.
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TYPKICTAH KAJIACBIHBIH TYPOIIEPATOPJIAPbI MEH TYPAI'EHTTEPIHIH
TUIJIK K¥3BIPETTLIITT

Anoamna. Xanvikapanvlk mypusmHiy KapKblHObl Oamybl meH Typricman o001blcbl JicoHe
Typxicman Kanacviubly MAHLIMAL MYPUCMIK Oa2blm peminoei pONiHiH apmybl Ha20aublHOA
MYpPUCMIiK azenmmikmep Kbl3MemKeplepiniy wiem miloepin MeHeepy OeHeeui Cmpamecusivlk
Manywizza ue 6onvin omvlp. 3epmmeyoiy maxcamol Typxicmarn obavicol men TypKicmaH Kaiacwibiy
MYPUCMIK a2eHmmikmepi MeH mMYpUcmix @uUpMaiapvlHuly Kbl3Memkepiepi apacvlHoa uiem
mindepin meneepyoily azblMoagvl OeHeelil 3epoeey JHCaHe 0NapObly, MINOIK OLIIKMINIZIH apmmbipy
OolbIHWA  YCblHBIMOAp  23ipiey  00abin  maodwliadvl. 3epmmey  aAACLIHOA  A2eHmMmIiKmepoiy,
Qupmanapoviy myp Kwvizmemxepiepi apacblhoa wem mindepin meneepyoiy ablMoagvl OeHeelil
aHviKmayea, minoepoi Kaciou Kvlzmemme KOAOAHy dcuinicin baeanayza, minoik npobiemaniap meH
Keoep2inepoi JHcaHe 01apObl OKbIMYOaA&bl KANCEMmINiKmepol anblKkmayed, COHOAU-aK 01apobl HCO
macindepin asipnreyze Kon Kowin 0Oeoninoi. 3epmmey adicmemeci mypucmix azeHmmikmep MeH
Qupmanapoviy Kvizmemkepiepine CayaiHama XiCypeizy apKblivl Oepekmepoi HCUHAYEA JHCIHE
manoayea Hezizoenzen. bByn ocymvicma mindik 0a20vuliapovly Oeneeliin 0az2anay dHcoaHe 01apovl
KaciOu Kvlzmemme KOAOAHY YWLiH CAHOBIK JHCOHE Candalvlk a0icmep KOLOaHuLiovl. Kymwvicmoiy
KYHObBLIBIZbL OCbl  CAlA0azbl Kblzmemkepinepoiy Mmindik Kaxcemminikmepi mypanvl Oepekmepoi
Jocyieneyde scamvlp, Oy Oinim Oepy Oagoapramanapviy xicacay2a blKnal emyi MYMKIH.
3epmmeyoiy NPAKMUKANLIK MAHbI30bLILIELL  MYMBIHYUBLIAPRA  Kbl3Mem Kepcemy  Canacblii
apmmulpy2a JHcoHe aUMAKMbulY XAIblKapaiblK MYyPUCMIK HAPLIKMA&bl NO3UYUACHIH HbIRAUMY2a
KoMeKmecemiH 0KblmyObl YUblMOACmblpy O0UbIHULA YCHIHBICMAPOA KOPIHeOi.

Kinm ce3oep: Typxicman, mypucmix acenmmix, [Llem mindepi, Ky3vipemminix, Kvizmemxep,
MeHeepy Oeneelii, MYMblHYUlLbl

E. TAH3YJIVIAEB'=3, A. BOXAHOBA*
1Me>1<)1yHapo;t[HI)H‘/'I YHHUBEPCHUTET TYpPHU3Ma U TOCTEIPUHUMCTBA
(Kazaxcran, Typkecran), e-mail: erjan.paizullaev@iuth.edu.kz

A3BIKOBAA KOMIIETEHTHOCTHh TYPOIIEPATOPOB H TYPAI'EHTOB I'OPO/IA
TYPKECTAH

Annomayusa. B ycnosusax pazeumus mMesicOyHapoOH020 mypusma u nosbluleHus poiu 20pood
Typxecman u TypxecmaHckou obiacmu 6 Kauecmee NOnyIapHO20 MypPUCMU4ecKo20 Hanpasienus,

gnaoenue UHOCMPAHHbIMU A3blKamu npuo6pemaem cmpanmecudecKyro 3HA4YUmocmbsv u
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xapaxkmepusyemcsi KaKk noxkazameib npo@eccuoHaiu3mMa compyoHuKo8 mypucmuieckol ompaciu.
Ilposedénnoe uccredosanue umeem ceoell Yenvlo U3yYeHue YPOBHS GIAOeHUsT UHOCMPAHHbIMU
AZLIKAMU COMPYOHUKAMU MYPUCIUYECKUX a2enmcemes u mypgupm 2copooa Typrkecman 015 co30anus
PEeKOMEeHOayull nO NOBbIUEHUIO UX S3bIKOBOU Keanuguxkayuu. B pamkax uccredosanus 6orvuioe
BHUMAHUE VOeNsNOCh BbIAGIEHUI0 MEKYWe20 YPOBHs 61A0eHUsT UHOCMPAHHLIMU  S3bIKAMLU,
K8AIUMEMPUHECKOl — OYeHKe  YACmOmbl  UCHONb308AHUSL  S3bIKO8 8  NpPOpecCUOHATbHOU
OessmenbHOCmU ~ COMPYOHUKAMU —~— MYPUCMUYECKUX — aeeHmcme U (Qupm,  6bis18IeHUI0
KOMMYHUKAMUBHBIX NpobiemM U Oapvbepos, NOUCKY nymel ux YCmpaHeHusi Nymém paccmMompeHus
AUH2B00UOAKMUYECKUX 3A0aY UX A3bIKOEOU N0020mosku. Memooono2us ucciedo8anus 0CHO8AHA Ha
cbope u ananuze OAHHbIX Yepe3 AHKeMUposanue compyoHUKos mypucmudeckux a2eHmceme u oupm.
B uccnedosanuu npeonacaiomcs  Kak KoauwecmeeHuvle, MaxK u KauecmeeHuvie Kpumepuu OJisl
OYEHUBAHUSL  YPOBHS KOMMYHUKAMUBHOU NOO20MOBKU COMPYOHUKos. Llennocmos pabomul
obycnosiena npedcmasieHueM U cucmemamuszayuei OAHHLIX O S3bIKOBbIX NOMPEOHOCHISAX
COMPYOHUKO8 MYPUCMUYECKOU ompaciu OJisi  OdalbHelwel pa3pabomku o006pazoeameibHbiX
npoepamm. I[Ipakmuueckas 3HAYUMOCMb UCCAEO08AHUSL 3AKIOYACMCS 8 CO30AHUU KOHKDEMmHbIX
peKomeHOayulli. no opeanuzayuu 00yueHus, NPU3BAHHO20 NOBLICUMb KAYECMB0O O0O0CHYHCUBAHUS
KAUEHMO8 U YKPEeNnumv NO3UYUU PeSUOHA HA MENHCOYHAPOOHOM MYPUCTIUYECKOM DbIHKE.

Knwuesvie cnosa: Typxecman, mypucmuueckoe aceHmcmeo, UHOCMPAHHbIE —S3bIKU,
KOMNEeMEeHMHOCHb, COMPYOHUK, YPOBEHb GAOCHUS], KIUCHM
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