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THE ROLE OF HEALTH TOURISM TRAVEL AGENCIES IN HEALTH TOURISM

Abstract. In today's world, health tourism is rapidly gaining popularity. Patients travel
internationally to access various healthcare services and treatments, such as medical procedures,
cosmetic surgery, dental care, thermal tourism, and spa-wellness services. One of the critical
factors contributing to a successful experience in the challenging and complex journey of health
tourism is the role played by health tourism travel agencies. These agencies facilitate patients’
access to international healthcare services, guide patients, organize their travel, and offer
personalized solutions to meet their needs. In addition to coordinating logistics, travel agencies
help ensure a seamless healthcare experience by addressing cultural and language barriers and
improving communication between patients and healthcare providers. This study aims to define the
roles and responsibilities of health tourism travel agencies, emphasizing their growing importance
in the global healthcare landscape.
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Introduction:

Patients around the world travel internationally to access various health services and treatment
options. This trend has given rise to the growth of medical tourism, where patients seek medical
treatments, surgeries, and wellness services in countries outside their home region. Health tourism
agencies play a pivotal role in facilitating these journeys by acting as the first gateway to accessing
medical care abroad. These agencies not only guide patients through the process but also tailor
solutions to meet their specific needs, contributing to the overall success of the health tourism
experience (Kiling & Kogarslan, 2022). By considering factors such as cultural tours, proximity to
their residence, and recommendations from trusted individuals, health tourism agencies help
patients make informed decisions about their medical treatments (Boyaci, 2021). In doing so, they
contribute significantly to the growth and development of health tourism by simplifying the access
to healthcare services in different regions (Ozdemir, 2021).

The benefits of health tourism extend beyond planned medical needs, as it also caters to
emergency or unplanned health issues. Health tourists, as they are called, may find themselves at a
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disadvantage when it comes to understanding and navigating the complexities of the medical
tourism industry. Therefore, the medical tourism industry bears the responsibility of providing
better guidance to these patients (Snyder et al., 2011). The movement of health tourists across
international borders and the mobility of healthcare providers form the two key aspects of
international healthcare mobility (Snyder et al., 2011). Health tourism has been praised for
promoting patient choice in medical facilities, providing access to treatment alternatives not
available locally, accelerating access to healthcare, and fostering global competition in the health
sector (Turner, 2007).

Here are some of the key advantages of health tourism:

1. Access to a Wider Range of Medical Services: Medical tourism provides patients with
access to treatments and procedures that may be limited or unavailable in their local communities.
This enhances patient choice and allows individuals to receive higher-quality or specialized
healthcare services.

2. Accelerated Care: In some countries, long waiting periods for certain medical treatments
can be a significant issue. Medical tourism offers patients the opportunity to receive faster medical
care, which can be crucial in cases of urgent medical conditions or life-threatening illnesses.

3. Global Competition: Medical tourism increases global competition in the healthcare
industry. Hospitals and clinics, driven by the desire to attract international patients, improve the
quality of services offered, thus raising overall healthcare standards.

4. Lower Costs: Medical tourism is often associated with lower healthcare costs in certain
countries, allowing patients to access the same or even superior quality of care at more affordable
rates (Turner, 2007).

Additionally, wellness tourism is gaining momentum alongside medical tourism. Patients not
only seek treatments for illnesses but also aim to maintain and improve their overall well-being
through wellness services such as thermal baths, spa treatments, and wellness resorts. Wellness
tourism focuses on enhancing physical and mental health, and health tourism agencies facilitate this
process by organizing tailored services for patients, making their experience as seamless and
beneficial as possible.

With the rise of digital healthcare solutions, health tourism is also being transformed by
telemedicine. This allows patients to consult with healthcare providers virtually before embarking
on their medical journeys, streamlining the process and improving patient satisfaction. Such
advancements further emphasize the importance of health tourism agencies in coordinating and
managing both the logistical and medical aspects of healthcare travel.

Health Tourism

In recent years, health tourism has been the fastest-growing sector within the overall tourism
industry. As more people travel internationally for medical treatments, the importance of health
tourism continues to increase (Tengilimoglu, 2021). Health tourism refers to individuals traveling to
different countries for medical care. This sector has gained popularity due to factors such as travel
convenience, medical technological advancements, and contemporary approaches in healthcare
services (Polo Pena et al., 2023). More broadly, health tourism refers to the travel undertaken by
individuals, also known as "health tourists," who wish to maintain their health physically, mentally,
and socially, or those who seek to restore lost health through medical services outside their home
country for at least 24 hours (Tiirk & Uymaz, 2023).

Health Tourism Travel Agencies
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Health tourism travel agencies are private sector organizations that offer various healthcare
services to their clients and handle the organization and coordination of these services. These
agencies typically leverage their expertise in the health tourism sector to provide comprehensive
health tourism service packages. These packages may include air and ground transportation, travel
visas, hotel accommodations, assistance from a local company representative in the destination
country, the transfer of medical records to treating doctors, and negotiation of prices for the medical
procedures that health tourists decide to purchase (Turner, n.d.).

Health Tourism Travel Agencies and Their Services

Health tourism agencies provide a range of services to facilitate the international accessibility
of health services for patients seeking treatments or wellness services abroad. These agencies work
to improve the overall experience of health tourism by managing travel logistics and addressing the
specific medical needs of patients (Polo Pena et al., 2023; Poongodi, 2020). The most common
services offered include:

e Medical Treatment and Surgeries: Health tourism agencies assist clients by
guiding them through the selection of medical facilities and specialized doctors for
treatments and surgeries. These agencies help patients choose the right health centers that
best meet their medical needs.

o Aesthetic Surgery and Beauty Tourism: Cosmetic and beauty tourism is one of the
primary services provided by health tourism agencies. These services connect clients to
facilities that offer plastic surgery, dermatological procedures, and hair transplants, acting as
a bridge between the patient and the service provider.

e Dental Tourism: Dental treatments are a significant part of medical tourism.
Agencies help clients find the right dental clinics, provide logistical support, and manage the
journey for those seeking dental care abroad.

e Thermal Tourism: Agencies specializing in thermal tourism connect customers to
facilities that offer the healing benefits of thermal waters. They provide support to clients
who seek to take advantage of these wellness offerings for relaxation and healing purposes.

» Wellness and Spa: Health tourism agencies also advise clients on wellness and spa
services, offering access to facilities that provide various wellness treatments aimed at
improving mental and physical health.

In addition to these services, health tourism agencies play a crucial role in ensuring access to
quality healthcare services and post-treatment care. They are key players in facilitating and
promoting access to these specialized services, addressing the unique needs of medical tourists and
making the entire process more streamlined.

By offering tailored medical and wellness tourism packages, travel agencies improve patient
care, assist in travel coordination, and support patients throughout their medical journeys.
Additionally, agencies contribute to the development of health tourism by ensuring that patients
receive high-quality care and individualized treatments, thus promoting the growth of the sector on
a global scale. They often work in collaboration with local tourism operators to ensure that the
patient's experience is holistic, combining healthcare services with leisure and cultural experiences.

The Role and Responsibilities of Health Tourism Travel Agencies

Health tourism is a vast market with an economic size exceeding 200 billion dollars globally,
with numerous stakeholders involved. In this industry, the businesses that integrate health and
tourism sectors and provide sectoral logistics are health tourism intermediary organizations, such as
travel agencies (Aladag Bayrak et al., n.d.).
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The marketing strategies targeting health tourists typically focus on elements like costs,
quality of care, and medical qualifications, which are communicated through customized websites
and social media platforms. Health tourism travel agencies are often the first point of contact for
potential medical tourists, providing crucial information and guidance.

These agencies offer a comprehensive range of services to ensure that patients have a safe and
comfortable experience while accessing international healthcare services. From organizing travel
logistics, such as flights and accommodations, to coordinating medical treatments, health tourism
agencies play an integral role in supporting the journey of health tourists and ensuring a positive
experience. They also ensure the seamless integration of travel with medical care, catering to the
unique needs of each client, which may include post-treatment care and wellness services.

Adding more, these agencies are increasingly responsible for ensuring that their clients'
experiences are culturally appropriate and personalized, often providing language assistance and
local guidance to ensure smooth interactions with healthcare providers in foreign countries. Their
role extends beyond logistics to include offering peace of mind, reliability, and safety, thus building
trust in international healthcare systems.

By facilitating access to high-quality medical care and travel, health tourism agencies are key
players in promoting and developing the global health tourism sector.

Health Tourism Travel Agencies Services

These agencies offer services to individuals seeking treatment or wellness services during
travel, aiming to facilitate access to international healthcare, organize travel procedures, and
improve the overall health tourism experience. They provide a range of options related to healthcare
services, travel arrangements, and accommodation to meet the specific needs of patients (Polo Pena
et al., 2023; Poongodi. P, 2020). Some of the most common services offered include:

Medical Treatment and Surgical Procedures:

Health tourism agencies guide clients in selecting appropriate medical facilities and expert
doctors, helping them make informed decisions about the treatments they need. These services are
designed to ensure that patients receive quality care that aligns with their medical requirements.

Aesthetic Surgery and Beauty Tourism:

Agencies facilitate services for aesthetic surgeries, including plastic surgery, dermatological
treatments, and hair transplantation. Acting as intermediaries between healthcare providers and
patients, they ensure that clients have access to the best options available.

Dental Treatment:

Dental tourism, where patients travel for dental care, is a major sector in health tourism.
Agencies recommend dental specialists and organize logistics such as travel and accommodation,
allowing patients to focus on their treatment.

Thermal Tourism:

Health tourism agencies connect clients with thermal facilities where they can benefit from
the therapeutic effects of thermal waters. These services are particularly valuable for individuals
seeking natural remedies for various health conditions.

Wellness and Spa Services:

For clients looking for relaxation and rejuvenation, agencies offer guidance on wellness and
spa services. They recommend top-tier facilities where individuals can access treatments like
massages, saunas, and holistic therapies designed to enhance well-being.

Health tourism agencies play a pivotal role in bridging the gap between medical tourists and
service providers. Beyond facilitating medical care, they ensure that the entire travel process is
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smooth and comfortable. Many agencies also offer post-treatment care, assisting patients with
recovery plans and follow-ups with medical professionals. Additionally, cultural sensitivity and
language assistance are crucial components of their service, helping to overcome potential
communication barriers and ensuring that clients feel secure and understood throughout their
healthcare journey.

As health tourism continues to grow, these agencies have become vital players in the global
healthcare landscape, contributing to both the patient experience and the development of
international health services.

Results

Unlike seasonal tourism sectors, health tourism is a year-round industry that stands out for its
significant contribution to the economy. Health tourists are individuals who travel to other countries
to receive medical services that may be difficult to access in their own countries, whether to
maintain their health, treat an existing illness, or achieve physical and mental well-being through
aesthetic procedures. Health tourism travel agencies play a key role in the decision-making process
of these health tourists regarding destinations, as well as during and after treatment. These agencies
facilitate the integration of the tourism and healthcare sectors. One of their main responsibilities is
to manage the transfer of necessary documents and information between healthcare and tourism
establishments, continuing this service until the tourists return home.

There is a need for further research to explore the specific role and impact of health tourism
travel agencies within the context of health tourism (Ozdemir, 2021).

Health tourism is a rapidly growing global industry that attracts millions of people annually
due to various reasons such as the increasing cost of healthcare in developed countries, long waiting
times for medical procedures, and the search for high-quality and specialized treatments available in
certain regions. Countries such as Turkey, India, Thailand, and Hungary have become key players
in this industry, offering a wide range of services from dental care to complex surgeries and
wellness treatments at a fraction of the cost compared to countries like the US or the UK.

Key Factors Driving Health Tourism:

1. Cost-Effectiveness: One of the primary motivations for health tourists is the cost
savings they can achieve. In countries like the United States, healthcare expenses can be
exorbitant, especially for uninsured or underinsured patients. Health tourism provides an
alternative where patients can receive similar or even superior treatments at a lower price.

2. Quality of Care: Many countries that are popular for health tourism have
developed world-class medical facilities and attract highly trained medical professionals.
For instance, countries like South Korea and Germany are known for their advanced
medical technology and high standards of care, while Turkey has a growing reputation in
cosmetic surgery and medical aesthetics.

3. Accessibility and Shorter Waiting Times: In some countries, patients face long
waiting times for certain medical procedures, especially those that are not considered
emergencies. Health tourism offers a solution by allowing patients to bypass these delays
and receive timely treatment.

4. Legal and Ethical Considerations: While health tourism offers significant
benefits, it also raises ethical and legal concerns. Some worry about the quality control of
procedures in certain countries, the risks of medical malpractice, and the follow-up care
required after a patient returns home. There is also concern that the industry may contribute
to the commodification of healthcare.
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5. Cultural and Tourism Appeal: Many health tourists also take advantage of the
opportunity to combine medical treatment with leisure travel. Countries like Turkey and
Thailand are not only known for their healthcare services but also for their rich history,
cultural experiences, and natural beauty, making them attractive destinations for tourists
seeking both wellness and adventure.

The Role of Health Tourism Agencies:

Health tourism travel agencies have become increasingly important intermediaries in this
process. Their role includes providing detailed information about healthcare options, assisting with
visa procedures, arranging transportation, accommodation, and medical appointments, and ensuring
the smooth coordination between the healthcare provider and the tourist. They also ensure that
health tourists are fully informed about potential risks, legal responsibilities, and post-treatment
care options.

As health tourism continues to grow, the role of these agencies is likely to expand. They may
also face challenges such as maintaining transparency and trust, navigating the legal complexities of
cross-border healthcare, and ensuring that tourists' expectations match the quality of care they
receive. To better understand and enhance the effectiveness of these agencies, further research is
necessary. This research could focus on improving their operational strategies, assessing customer
satisfaction, and exploring new opportunities for innovation in the health tourism sector.

Conclusion

Health tourism represents a dynamic and evolving sector that provides significant economic
benefits and enhances the accessibility of medical services for individuals seeking care beyond their
borders. Unlike traditional seasonal tourism, health tourism operates year-round, catering to a
diverse range of patients motivated by cost, quality, and timely access to healthcare. The integration
of the tourism and healthcare sectors is crucial, with health tourism travel agencies playing a pivotal
role in facilitating this process.

These agencies not only guide health tourists in their decision-making but also manage
essential logistical operations, ensuring a seamless experience from initial inquiries to post-
treatment follow-ups. As the demand for health tourism continues to rise, there is a pressing need
for more in-depth research to better understand the specific roles and impacts of these travel
agencies within the health tourism landscape. This research will help identify best practices,
enhance service delivery, and address ethical considerations associated with cross-border
healthcare.

Furthermore, as healthcare markets become increasingly competitive, health tourism
destinations must focus on maintaining high standards of care and patient safety while also
promoting their unique cultural and tourism offerings. Balancing these aspects will be key to
sustaining growth and attracting a steady stream of health tourists. In conclusion, the health tourism
industry presents both opportunities and challenges, and a collaborative approach among
stakeholders—government bodies, healthcare providers, and travel agencies—will be essential for
its continued success and evolution.
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! Ananus Anaaooun Keiixybam ynusepcumemi

(Typxusa, Anmanvs), E-mail: yakup.ari@alanya.edu.tr
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TYPUCTIK ATEHTTIKTEPJAIH CAYBIKTBIPY TYPU3MIH/IET'T POJII

Anoamna. Kasipei anemoe cayvlkmuvipy mypusmi me3z mauviman 6oavin kenedi. Ilayuenmmep
MEOUYUHANBIK NPOYedypaniap, KOCMemuKaiblK Xupypaus, cmomamonocusiibl KOMeK, MepMUsIbIK
MYPUBM JHCIHE CHA-CAYbIKMbIPY Kbl3Memmepi CUAKMbl IpMypii MeOUYUHANbIK Kbl3Memmep MeH
npoyedypanapaa Koi JcemKizy ywiH OyKin anem OotwviHuwia casxammatiovl. CayblKmuipy
MYPUSMIHIY KYpOeli HCONbIHAH Commi emyee blKNal ememin MAaubl30bl Gakxmopiapovly 0ipi-
CayblKmulpy — mypusmi  OotiblHwia —mypucmik — acenmmixmepOiy  peni. byn acenmmixmep
nayueHmmepee XauiblKapaivlk MeOUYUHANbIK Kbl3Memmepee KON JHcemKizyoi dwceninoemeoi,
nayuenmmepmen 0Oipee Jcypeodi, 01apobly CAnapiapuli  YUubIMOACMbIpadvl HCoHe O01apOobly
Kajcemminikmepin — KaHagammauowvlpy —VWiH Jiceke wewimoep ycvlHaovl. Jloeucmuxarnvl
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ytitecmipyoen 6acka, mypucmix a2eHmmikmep MaOeHU dHCoHe MINJIK Kedepeiniepoi JHCOH IHCIHE
nayuenmmep MeH OeHCAYIblK CAKmay MamaHoapsl apacblHOdebl OAUIAHBICIbL HCAKCAPM) APKbLIbL
Y30iKci3 Kvlzmem Kopcemyee komekmeceodi. byn zepmmeyoiy maxcamol-cayvlkmuipy mypuzmimer
AUHATLICAMbIH MYPUCMIK a2eHMMIKmepoiy pondepi MeH MiHOemmepiH aHblKmay, oaapobly d1eMOiK
OeHCayNvlK cakmayoadbl OCin Keie HamKaH Manbl30blLIbIRbIH AMan omy.

Kinm ce30ep: cayvikmuipy mypusmi, MeOUYUHANbIK CAsAXam, mMypUCmiK a2eHmmik,
Kocmemuxanwix xupypeus, Spa-Wellness
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POJIb TYPUCTHYECKUX ATEHTCTB B C®EPE O310POBUTEJIBHOI'O
TYPU3MA

Annomayusn. B coepemennom mupe 0300poSUmMenbHblil Mypusm CmMpemumenvHo Habupaem
nonyasprocmo. Ilayuenmol nymewiecmgyiom no ecemy Mupy, umooOvl NOAYYUmb OOCMYN K
PA3IUYHLIM  MEOUYUHCKUM  VCIYeaM U Hpoyedypam, MmMaxkum Kak MeOuyuHcKue npoyeoypsl,
KOCMemuyeckasi Xupypeusl, CMOMAmMON0SUYecKdas NOMOUWb, MePMAlbHblll  Mypusm U CHna-
0300posumenvuvie ycayeu. OOHUM U3 BAJdCHeUWUX (aKmopos, cnocoocmeyuux ycneuHomy
NPOXOAHCOCHUIO CNONHCHO20 NYMU 0300POBUMENLHO0 MYPU3MA, AGIAEMCSA PONb MYPUCTNIUYECKUX
aA2eHmcme no 0300pOSUMENbHOMY MYypusmy. Dmu azeHmcmea odne2uarom nayueHmam 0OCmyn K
MEAHCOYHAPOOHBIM MEOUYUHCKUM YCIY2AM, CONPOBONCOAIOM NAYUEHMOS, OP2AHUZVIOM UX NOE30KU U
npeonazarom UHOUBUOYANbHblE peuleHuss Ol Y0oslemeopenuss ux nompeonocmeil. Ilomumo
KOOPOUHAYUU TOSUCMUKU, MYPUCIMUYECKUe A2eHmCcmed nomozarom obecneuums becnepedolinoe
00CIyIHCUBAHUE, YCMPAHSISL KYIbMYPHLIE U S3bIKO8ble OaApbepbl U YIYHULAS KOMMYHUKAYUIO MeHCOY
nayueHmamu u MeOUyuHckumu pabomuuxamu. Llens smoeo ucciedosanus - onpederums poau u
00513aHHOCMU ~ MYPUCTIUYECKUX — A2EHMCME,  3AHUMAIOWUXCS  0300POGUMENbHLIM — MYPUSMOM,
NOOYEPKUBAS UX PACTYUVIO 3HAYUMOCHb 8 MUPOBOM 30PAB0OXPAHEHUL.

Kntouesvie  cnoea:  Oszooposumenvuviti  mypusm,  Meouyunckoe — nymewecmsue,
Typucmuueckoe azenmcmeo, Kocmemuueckas xupypeus, Spa-Wellness
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