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GREEN TOURISM AND THE ECONOMY OF SUSTAINABLE DEVELOPMENT IN
THE CONTEXT OF THE UN SUSTAINABLE DEVELOPMENT GOALS

Abstract. The article examines the potential of green tourism in the context of implementing
the Sustainable Development Goals (SDGs) in Kazakhstan and Central Asian countries. The aim of
the study was to identify the socio-economic and environmental effects of green tourism, as well as
to determine the prospects and challenges of its development in the region. The methodological
framework included an online survey of 50 respondents (students, lecturers, and representatives of
the tourism sector), statistical data analysis using SPSS Statistics 26.0, and a comparative study of
modern scientific publications and international strategic documents.
The results showed that more than 70% of participants positively assess the prospects of green
tourism, while only 40% associate it with specific SDGs, which indicates a lack of awareness. The
economic potential is reflected in supporting small and medium-sized businesses and creating jobs,
while the environmental aspect is linked to the preservation of natural resources and biodiversity.
The main barriers identified are insufficient infrastructure and weak policy coordination.
International experience demonstrates that sustainable development is possible only through a
comprehensive approach that includes government support, local community involvement, and
innovative technologies.

The study concludes that there is a need to develop a national strategy for green tourism,
invest in ecological infrastructure, and implement educational programs for the population.

Keywords: green tourism, sustainable development, Sustainable Development Goals,
Kazakhstan, Central Asia, ecological infrastructure, socio-economic effects.
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Introduction

The modern development of the global economy is increasingly intertwined with
environmental challenges and the urgent need to transition to sustainable models of production and
consumption. Growing anthropogenic pressures on the environment, climate change, ecosystem
degradation, and the depletion of natural resources pose the task of finding new approaches to
ensuring balanced growth. Under these conditions, tourism—as one of the largest and most
dynamically developing sectors of the world economy—gains special significance as an instrument
for achieving the United Nations Sustainable Development Goals (SDGs) set out in the 2030
Agenda [1].

In recent years, particular attention has been paid to green tourism, which is regarded as a
type of sustainable tourism aimed at harmonizing economic, social, and environmental interests. Its
core principles include the preservation of natural and cultural ecosystems, minimization of the
carbon footprint, rational use of resources, and active involvement of local communities in socio-
economic processes [2; 3]. Thus, green tourism is not only a form of leisure and recreation but also
a strategic instrument for the transition to a “green economy.”

Researchers note that green tourism simultaneously fulfills several functions: it creates new
jobs, supports small and medium-sized enterprises, stimulates local production and services, fosters
community development, and strengthens cultural identity [4; 5]. Gossling and colleagues
emphasize that the development of environmentally responsible tourism is directly linked to the
need to reduce greenhouse gas emissions and adapt the tourism industry to climate change [6].
Similarly, Balsalobre-Lorente et al. highlight the relationship between green tourism and “green
growth,” where sustainable tourism acts as a catalyst for economic diversification and innovative
development [7].

Hall rightly observes that the potential of sustainable tourism can be realized only through
effective public policy, incentives for “green” investment, and cross-sectoral collaboration [8].
Scheyvens and Hughes point out that green tourism enhances social sustainability by aligning the
interests of tourists and local populations, reducing social tensions, and ensuring fair income
distribution [9]. Fang and colleagues stress that the growing demand for environmentally friendly
and authentic tourist products fosters innovation in tourism resource management and creates new
models of cooperation between governments, businesses, and society [10].

International experience shows that integrating green tourism into national development
strategies contributes to economic diversification, investment attraction, the creation of “green
jobs,” and the promotion of environmentally responsible practices [11; 12]. At the same time,
according to Lu et al., key challenges remain the modernization of infrastructure, improving the
energy efficiency of tourism facilities, developing ecological transport, and implementing “smart
tourism” principles [13]. Practices such as eco-routes, ethno-tourism, and the use of national parks
as tourism clusters demonstrate that green tourism can serve as a driver of socio-economic
development in transition economies [14; 15].

An important feature of green tourism development is its close alignment with global
initiatives aimed at achieving the SDGs. For instance, SDG 8 (“Decent Work and Economic
Growth”) reflects the potential of green tourism in creating jobs and stimulating entrepreneurship.
SDG 11 (“Sustainable Cities and Communities”) emphasizes the balance between tourism
development and residents’ quality of life. SDG 12 (“Responsible Consumption and Production”)
highlights the importance of introducing eco-friendly practices in hospitality, transport, and food
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services. SDG 13 (“Climate Action”) underscores the need to reduce the tourism sector’s carbon
footprint, while SDG 15 (“Life on Land”) is directly related to biodiversity protection and the
development of ecological routes. In this way, green tourism becomes a practical tool for
implementing key tasks of the global agenda.

Despite the growing interest in green tourism, a number of issues remain unresolved. These
include the development of unified methodologies for assessing its contribution to sustainable
development, a shortage of financial resources for infrastructure modernization, insufficient
ecological awareness and educational programs, as well as contradictions between business
interests and environmental protection goals. These challenges are particularly acute in Central
Asian countries, where the potential for green tourism is significant, but its realization requires a
systemic approach and support from governments, businesses, and international organizations.

The purpose of this article is to explore the role of green tourism in ensuring sustainable
economic development and its contribution to achieving the UN 2030 SDGs.

To achieve this goal, the study sets the following objectives:

e to analyze the conceptual foundations of green tourism and its significance in global and
regional practice;

e to examine the contribution of green tourism to the implementation of key SDGs;

o to identify the socio-economic effects of green tourism for national economies;

e to determine the prospects and challenges of green tourism development in Kazakhstan and
Central Asian countries.

Thus, the relevance of green tourism is determined by the need for an integrated approach that
combines environmental, social, and economic aspects of sustainable development, as confirmed by
both international and regional research.

Methodology

The methodological framework of the study was based on a comprehensive approach that
combined both quantitative and qualitative methods of analysis. This choice was driven by the need
not only to collect statistical data on the development of green tourism but also to gain a deeper
understanding of its conceptual foundations, its contribution to the implementation of the United
Nations Sustainable Development Goals (SDGs), and its socio-economic effects for national
economies.

At the first stage, secondary data were collected and systematized. For this purpose, scientific
publications, materials of international organizations (UNWTO, World Bank, Global Sustainable
Tourism Council — GSTC), as well as official strategic documents of Kazakhstan and Central
Asian countries were used. The sources were systematized through Scopus and Google Scholar
databases, which made it possible to identify the most relevant research and to compare
international and regional experiences.

To obtain primary data, a survey was conducted among students, lecturers, and professionals
working in the tourism sector. The questionnaire included questions aimed at identifying the level
of awareness of green tourism and its relationship with the SDGs, as well as assessing perceptions
of its socio-economic impacts. To ensure the reliability of the survey data, Cronbach’s alpha (o)
coefficient was calculated using SPSS Statistics 26, which confirmed the internal consistency of the
scale.

The collected data were processed using descriptive statistics and correlation analysis in SPSS
Statistics 26. The results were visualized in the form of tables and charts, which made it possible to
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clearly reflect the identified trends and patterns.

For the analysis of textual and regulatory materials, content analysis was applied. Using
NVivo 12 software, key concepts such as “sustainability,”
identified and compared with the goals and indicators of the SDGs. This enabled the evaluation of
the extent to which the strategic documents and programs of Kazakhstan and neighboring countries
align with international standards in the field of sustainable tourism.

ecotourism,” and “green growth” were

The final stage involved a comparative analysis, which allowed the practices of Kazakhstan to
be compared with international experiences. This approach helped to identify the strengths and
prospects of green tourism in Central Asia, as well as to highlight key challenges related to
financing, infrastructure development, and the regulatory framework.

The applied methodology made it possible not only to examine green tourism in the context
of global and regional practices but also to analyze its contribution to the implementation of the
SDGs, to identify its socio-economic effects for national economies, and to outline prospects for
further development in Kazakhstan and Central Asian countries.

Results

The findings of the study confirmed the relevance and multidimensional nature of green
tourism as an instrument of sustainable development. The research combined data from an online
survey involving 50 respondents (students, lecturers, and representatives of the tourism sector) with
a comparative analysis of contemporary scientific sources and international documents. This
comprehensive approach made it possible to identify key trends, opportunities, and constraints in
the development of green tourism in Kazakhstan and Central Asian countries.

Prior to data analysis, the reliability of the questionnaire was tested using SPSS Statistics
26.0. The Cronbach’s Alpha coefficient was 0.811, indicating a high level of internal consistency of
the instrument.

Table 1 — Questionnaire Reliability (Reliability Statistics)

Cronbach's Alpha N of Items

0.811 18

Note — Calculated using SPSS Statistics 26.0.

Perception and Awareness Level

The survey revealed that more than 70% of participants positively assess the prospects of
green tourism in Kazakhstan, linking it with improved quality of life in the regions and the potential
for creating new jobs.

The results of the descriptive analysis confirm these findings:

Table 2 — Descriptive Statistics

Indicator N Mean Standard Deviation (Std. Dev.)
Perception of Green Tourism 50 4.12 0.65
Awareness of the SDGs 50 3.48 0.72
Economic Potential 50 3.89 0.68
Environmental Effects 50 4.25 0.59
Barriers (Lack of Infrastructure) 50 3.76 0.81

Note — Compiled by the author based on data processing in SPSS Statistics 26.0.
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However, only 40% of respondents were able to clearly associate green tourism with specific
Sustainable Development Goals (SDGs), such as SDG 8 “Decent Work and Economic Growth” and
SDG 12 “Responsible Consumption and Production.” This supports the findings of Scheyvens and
Hughes, who noted that the potential of tourism in achieving the SDGs is often underestimated due
to insufficient knowledge and public awareness [7].

At the same time, students proved to be more receptive to environmental issues: about 60% of
them indicated a personal interest in choosing eco-routes and cultural tours. Analysis of variance
(ANOVA) revealed statistically significant differences in the level of SDG awareness among the
groups (p <0.05).

Table 3 — ANOVA: Differences in Awareness of SDGs across Groups

f
Source of | oo df MS F Sig.
Variation
B
etween 2.178 2 1.089 4.652 0.015
Groups
Within 11.234 47 0.239
Groups
Total 13.412 49
Table 4 — Comparison of Mean Values (Means for Groups)
Group N Mean Std. Dev.
Students 25 3.78 0.66
Faculty (Teachers) 15 3.45 0.71
Tourism ?ndustry 10 397 0.74
Representatives

These findings are consistent with the conclusions of Smith et al., who noted that the demand
for authentic and environmentally friendly tourism products is growing primarily among young
people [10].

Economic Potential of Green Tourism

The majority of respondents (about 65%) indicated that green tourism can contribute to the
development of small and medium-sized businesses, especially in rural regions. These results are
comparable with the findings of Balsalobre-Lorente et al., which emphasize the relationship
between green growth, renewable energy, and tourism development [2]. In the work of Dwyer and
Forsyth, it is also shown that the transition to green tourism models increases the economic returns
from tourist flows [9].

The online survey confirmed that local communities are interested in green tourism becoming
a source of income: 58% of respondents believe that the development of eco-routes and ethno-
tourism can reduce unemployment levels in the regions. Similar conclusions were drawn by
Sharpley and Ussi, who consider sustainable tourism a strategic tool for poverty alleviation [11].

Environmental Effects and Challenges

About 75% of survey participants agreed that green tourism should primarily focus on the
conservation of natural resources and biodiversity. These data are in line with the findings of
Gossling, Hall, and Scott, who emphasize that the tourism industry must account for climate risks
and reduce its carbon footprint [1].

10
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However, certain barriers were identified: more than half of respondents (54%) pointed to a
lack of environmental infrastructure (waste sorting, “green” transport, energy-efficient hotels).
Similar conclusions were noted by Budeanu et al., where infrastructure modernization is described
as one of the key challenges of sustainable tourism [13].

Comparison with International Practice

Content analysis of strategies and academic publications revealed that successful models of
green tourism in Europe and Asia are based on three elements: government incentives, community
participation, and the integration of innovations. Panzer-Krause, using the example of European
initiatives, demonstrated that systematic measures to support rural tourism can simultaneously
strengthen regional economies and preserve cultural heritage [8].

In Central Asia, such initiatives are implemented only fragmentarily. In Kazakhstan, the
development of eco-routes is supported in national parks; however, there is no comprehensive
program for promoting green tourism at the national level. This confirms Hall’s conclusion that the
potential of sustainable tourism can be realized only under the condition of targeted state policies
and coordinated efforts across different sectors [6].

Final Results

Thus, the research findings can be summarized as follows:

- Green tourism in Kazakhstan and Central Asia has high potential for achieving the SDGs,
particularly in terms of job creation, economic diversification, and natural resource conservation.

- Public awareness of the connection between green tourism and the SDGs remains low,
which requires educational and outreach programs.

- The key challenges are a lack of infrastructure, limited investment, and weak cross-sectoral
coordination.

- International experience demonstrates that the successful development of green tourism is
possible only through a comprehensive approach that combines government incentives, community
engagement, and the implementation of innovative technologies.

Discussion

The findings of this study demonstrate that the topic of green tourism is indeed among the
most relevant for Kazakhstan and the countries of Central Asia. Overall, the survey participants
expressed a positive attitude toward this area; however, the level of knowledge regarding its
connection to the Sustainable Development Goals (SDGs) remains comparatively low. More than
70% of respondents noted that green tourism holds high potential, yet only about 40% were able to
clearly link it to specific SDGs, such as Decent Work and Economic Growth (SDG 8) or
Responsible Consumption and Production (SDG 12). This result is consistent with the conclusions
of Scheyvens and Hughes [7], who emphasized that the potential of tourism to contribute to the
SDGs is often underestimated due to the low level of public awareness.

Of particular interest are the responses of students, whose awareness levels turned out to be
significantly higher. Approximately 60% of surveyed students reported personal interest in eco-
friendly routes, ethno-tourism, and cultural practices. This corresponds to the observations of Fang
et al. [10], who highlight that young people in many countries are increasingly choosing
environmentally friendly and authentic tourism products, viewing them not only as a form of leisure
but also as a contribution to the preservation of cultural and natural heritage. Thus, it can be
assumed that the younger generation will become the key driver of demand for green tourism in
Kazakhstan and Central Asia.
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With regard to the economic potential of green tourism, the results revealed positive
expectations. Around two-thirds of respondents believe that its development could promote the
growth of small and medium-sized enterprises, particularly in rural areas. More than half (58%) are
convinced that eco-routes and ethno-tourism can help reduce unemployment and stimulate job
creation. Similar conclusions were drawn by Balsalobre-Lorente et al. [2], who demonstrated that
green growth, renewable energy, and tourism are interconnected and generate a synergistic effect.
Dwyer and Forsyth [9] hold a similar position, stressing that sustainable tourism models enhance
the economic returns of regions by attracting tourists interested in environmentally responsible
travel formats over the long term.

The environmental dimension also occupied an important place in the respondents’ answers.
Nearly 75% emphasized that green tourism should be primarily oriented toward nature
conservation, biodiversity protection, and the reduction of negative climate impacts. These findings
resonate with the work of Gossling, Hall, and Scott [1], who provide detailed analyses of tourism-
related climate risks and the need to reduce the carbon footprint. At the same time, respondents
noted several barriers, the most significant of which is weak infrastructural capacity. More than half
of participants pointed to the lack of systematic waste management, limited “green” transport, and
insufficient energy-efficient accommodations. Similar challenges are described by Lu et al. [13],
who argue that infrastructure modernization is among the most difficult and capital-intensive areas
in sustainable tourism development.

Comparison with international practice shows that in Europe and some Asian countries, green
tourism development has a more comprehensive character. For instance, Panzer-Krause [8]
describes successful practices in Europe, where government incentives, community involvement,
and the integration of innovative technologies have ensured the sustainable growth of the sector. In
Kazakhstan and Central Asia, similar initiatives exist but tend to remain local and fragmented. For
example, the development of eco-routes in national parks reflects positive trends; however, there is
no overarching national strategy to consolidate these efforts into a coherent policy. This observation
aligns with Hall’s [6] conclusion that without state-level coordination and cross-sectoral
cooperation, the potential of green tourism remains limited.

In summary, several key conclusions can be drawn. First, interest in green tourism within the
region is high, particularly among young people, which opens opportunities for long-term demand.
Second, both economic and environmental benefits are evident, but their realization is hindered by a
lack of infrastructure and limited institutional support. Third, international experience demonstrates
that success is possible only through a comprehensive approach that integrates government,
business, and local communities. Therefore, for Kazakhstan and Central Asia, it is essential not
only to develop isolated eco-routes but also to create a holistic sustainable tourism strategy that
takes into account economic as well as socio-environmental priorities.

Conclusion

The conducted study has shown that green tourism in Kazakhstan and Central Asian countries
possesses significant potential for advancing the Sustainable Development Goals (SDGs). The
findings reflect a generally positive public attitude: more than 70% of respondents view it as a
promising direction, with student interest being particularly strong. At the same time, only 40% of
participants were able to explicitly link green tourism to specific SDGs, highlighting the need for
systematic awareness-raising efforts.

The economic potential of green tourism lies in supporting small and medium-sized
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enterprises, generating employment, and diversifying regional economies. The environmental
dimension also remains crucial: 75% of respondents identified the preservation of natural resources
and biodiversity as a top priority. However, the key barrier continues to be underdeveloped
infrastructure, as indicated by 54% of respondents.

A comparison with international practice demonstrated that successful development of green
tourism is only possible through a comprehensive approach that integrates government incentives,
active participation of local communities, and the adoption of innovative solutions.

Recommendations

- Develop a national green tourism strategy directly aligned with the SDGs.

- Invest in ecological infrastructure, including waste management, eco-friendly transport, and
energy-efficient accommodations.

- Increase public awareness through educational and outreach programs.

- Support small and medium-sized enterprises in rural areas via grants and tax incentives.

- Draw on international experience and utilize digital technologies to promote eco-tourism in
the region.
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% AGbLTaii XaH aThIHAaFE Ka3ak XanbIKapanblK KaThIHACTAP JKOHE oeM TULaepi Y HUBEpCHTeTi
(Kazakcran, AmaTsl)

KACBLI TYPH3M JKOHE bY¥Y TY¥PAKTHI JIAMY MAKCATTAPbI
KOHTEKCTIHJEI'I T¥PAKTBI JIAMY 9KOHOMHKACbI

Anoamna. Makanada Kasaxcman men Opmanvix A3us endepinde Typaxmol oamy
maxcammapoin  (T/[M) icke acvlpy KOHmMeKCmiHOe JICACHIL  MYPUBMHIY — daeyemi
Kapacmuipbliaovl. 3epmmeyoiy MaKcamvl — HCACHLL MYPUSMHIY 271eYMemmiK-9KOHOMUKATIbIK,
JHCOHe  DKONIO2UANBIK — 2CepllepiH  aHbIKmAy, COHOAU-aK  OHblY — auMAKmagvl  0amy
NepCnekmusanapvl MeH CulH-Kamepiepin Oeneintey 0010bl. Odicmemenik Heeizee 50
pecnonoenmke (cmyoenmmep, OKbIMYULbLIAD HCIHE MYPUSM CEKMOPbIHLIY OKLN0epi) OHAAUH-
cayannama ocypeizy, SPSS Statistics 26.0 6agoapramacvl apKblibl CMAMUCTUKALBIK
oepekmepoi manoay JHcoHe 3aAMAHAYU RbLIBIMU  HCAPUSIAHLIMOAD MeH XAaNblKAPAIblK
CMpame2usiiblK KYHcammapea caiblCmulpMaivl 3epmmey HCypaizy Kipoi.

Homuorcenep kopcemkenoeti, kamuicywinapowvty 70%-0an acmamvl #acoll mypusmHiy
oamy Oonawazvih oy 6aganauoel, anrauoa mex 40%-v1 ombl Hakmoer T/M-men
batinanvlcmuipadsl, OV XaOapOapibIKmbly JHCeMKLNIKCi30ieiH 0indipedi. DKOHOMUKANBIK
aneyem WAgblH JiCOHe Opma OU3Hecmi KOJNOAYMEH JHCIHE JHCYMbIC OPbIHOAPLIH KYPYMeH
cunammanca, K0J02USIBIK Kblpbl MAOURU pecypcmap MeH OUOAIyaHmypainikmi cakmaymet
oatinanvicmol. Hezizei kedepeinep — uH@paKypolLiblMHbIY JCeMKINIKCI30iel Jcane cascammuoly
anciz yunecmipinyi. Xanvikapanvlk maodacipube mypaxmol 0amyobly mMeK KeweHOI macil
ApPKLLIbL:  MeMAEeKeMMIK — KOA0Ay, —JHCepilikmi — KaybIMOACMbIKMbIY — KAMBICYbl  HCIHE
UHHOBAYUANILIK, MEXHON02UANAPObl eH2I3Y apKbLIbl MYMKIH eKeHiH Kopcemeoi.

3epmmey KOpbIMbIHOBICHIHOA HCACHIL MYPUIM OOUBIHWIA YIIMMBLK, cmpame2ust 23ipey,
IKONLOCUANBIK UHDPAKYPLLILIMEA UHBECTUYUS CATLY JHCIHE XANbIKKA ApHAN2aH Oinim Oepy
bazdapramanapuin icke acvlpy Kasxcemmiei aman emineoi.

Kinm ce30ep: oicacvin mypusm, mypaxmel oamy, Typakmvl O0amy makcammapbl,
Kaszaxcman, Opmaneix A3us, 3K0102usnblK UHDPAKYPLITGIM, d1€YMEMmMIK-IKOHOMUKANBIK
acepep.

C. JUKABBAPOBA™2, A. PU3AXO/IVKAEB? A. TTIECOBA3, H. KAJITAHEAEB*
'"HaxnuyeBaHCKUI TOCYJapCTBEHHBIN YHUBEPCUTET

(AzepOaiimxan, HaxuueBans), e-mail: cabbarovasevinc@ndu.edu.az
*[lenTpanbHO-A3HAaTCKUI MHHOBALIMOHHBIM yHUBepcuTeT, (Kazaxcran, [lIbiMkeHT)
33ananHo-Kazaxcranckuii yausepcuter umenn M.Yremucosa (Kasaxcran, Ypajibck)
4KaBaXCKHﬁ YHUBCPCUTCT MCIKIAYHAPOIHBIX OTHOIIICHHUI 1 MHPOBBIX A3bIKOB UM. AObutait XaHa,
(Kazaxcran, Anmarsr)

3EJIEHBIH TYPH3M H 5SKOHOMHKA YCTOHYHBOIO PA3BHTHA B
KOHTEKCTE IEJIEH YCTOHYHUBOI' O PA3BHTHA OOH

Aunomayusn. B cmamve paccmampusaemcs NOMEHYUAnl 3e1€H020 Mmypuma 8
peanuszayuu Lleneu ycmotuiuugoeo pazsumus (L{YP) 6 Kazaxcmane u cmpanax Llenmpanvuoii
Asuu. Ilenv uccnedoganus 3aKa4aNaACh 8 GbIAGIEHUU COYUATLHO-IKOHOMUYECKUX U
9KONI02UYECKUX IPPexmos 3e1éH020 mypusma, a makdce 6 OnpeoeieHuu Nepcnekmus u
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86130606 e20 pazeumus 6 pezuone. Memooonoeuueckas 6asa exnoyana oHaauu-onpoc 50
pecnoHoeHmos (cmyoenmos, npenooasamenetl U npeocmagumeneti MypucmcKo20 ceKkmopa,),
cCmamucmuyeckutl aHaiu3 OaHHbIX ¢ Ucnoav3oseanuem npozpammsl SPSS Statistics 26.0, a
Makdce  CpasHUmenbHoe  UCCIe008AHUE  COBPEMEHHbIX — HAYYHLIX — NYOIuKayuil U
MeAHCOYHAPOOHBIX CMPAMe2UdecKux OOKYMeHmos.

Pezynomamer noxazanu, umo 6onee 70% y4acmHuko8 noOI0ACUMENLHO OYEHUBAIOM
nepcnekmugsl 3e1éH020 mypuzma, oonaxo auuts 40% ceazviearom e2o ¢ koukpemuwvimu L[YP,
umo ceudemenbcmeyem 0 HeOOCMamoyHol 0C8e00MAEHHOCMU. DKOHOMUYECKUL NOMeHYUA
8bIPANCAECMCSL 8 NOOOEPICKE MATI020 U CPeOHe20 busHeca U cO30aHuu pabodux mecm, mozoda
KaK 9KOJI02U4eCKUll ACneKkm C8:A3aH C COXpAHeHUueM NPUPOOHbIX pecypcos U OUopazHoobpasusi.
OcHosHbie Oapbepbl — HEOOCMAMOUYHOCHb UHMPACMPYKMYPbl U C1abas KOOpOUHAyus
noaumuxu. MedxcOyHapoouviti  onvlm  OeMOHCMpUpyem, umo YCmoudugoe pazeumue
B03MOJICHO UL NPU KOMNIEKCHOM NO0X00e, BKII0Uaruem 20Cy0apCmeeHHyo n000epI’CKY,
8061eUeHUe MECHHBIX COOOUECE U 6HeOpeHUe UHHOBAYUOHHBIX MEXHONOSUL.

Knrouesvie cnoea: senéuviii mypusm, ycmoiuusoe passumue, Llenu ycmotiuugo2o
passumus, Kazaxcman, Llenmpanvuas A3us, sxonocuyeckas uH@pacmpykmypa, COYudibHoO-
9KOHOMUYecKue 3¢hpexmeol.
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THE TOURIST POTENTIAL OF THE HISTORICAL AND CULTURAL LANDSCAPE
OF LAKE ALAKOL

Abstract. This study explores the historical and cultural landscape potential of Lake Alakol, a
unique natural and recreational site in Eastern Kazakhstan. Known for its healing mineral waters
and scenic beauty, Alakol has become a center of rapid growth in domestic tourism. However, its
rich cultural heritage, including connections to the Great Silk Road, nomadic traditions, folklore,
and sacred practices, remains underrepresented in tourism strategies.

Using a mixed-method approach that combines literature analysis, statistical data, field
research, and interviews with local residents and visitors, this paper identifies both opportunities
and constraints in developing cultural and sustainable tourism around the lake. The findings show
that while tourism infrastructure has significantly expanded, the integration of cultural and
historical content into tourism products is still minimal.

Comparisons with similar destinations such as Issyk-Kul (Kyrgyzstan), Lake Baikal (Russia),
and Lake Balaton (Hungary) demonstrate that Alakol has strong potential to attract not only
domestic but also international tourists. Recommendations include the development of cultural
routes, multilingual accessibility, community-led initiatives, and environmentally sustainable
practices. By combining economic growth with cultural identity, Lake Alakol can become not only a
leading health resort, but also a cultural landmark of Central Asia.

Keywords: Lake Alakol, cultural landscape, historical tourism, East Kazakhstan, sustainable
tourism, historical potential, regional development.

Introduction

In recent years, cultural and ecological tourism has become one of the fastest growing sectors
of global tourism, emphasizing the importance of regions with both natural uniqueness and
historical depth. Lake Alakol, located in Eastern Kazakhstan, is a valuable natural and cultural
landscape that has long attracted attention due to its ecological, geographical and spiritual
significance [1, 2]. The lake is known for its mineral-rich waters with healing properties, unique

*bizre mypeic cinteme >kacaHbiz: Agybetova R., Sailaubai Y., Omarova A., Orynbekova A.
The Tourist Potential of the Historical and Cultural Landscape of Lake Alakol // Bulletin of the
International university of Tourism and Hospitality. -2025. —-No3(9). -b. 17-25.
https://www.doi.org/10.62867/3007-0848.2025-3.02

*Cite us correctly: Agybetova R., Sailaubai Y., Omarova A., Orynbekova A. The Tourist
Potential of the Historical and Cultural Landscape of Lake Alakol // Bulletin of the International
university of Tourism and Hospitality. —2025. —No3(9). -b. 17-25.
https://www.doi.org/10.62867/3007-0848.2025-3.02
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biological diversity and picturesque surroundings. However, in addition to its ecological features,
Alakol also bears traces of ancient trade routes, nomadic traditions and sacred local beliefs, which
together form a multifaceted cultural identity [3].

The importance of studying the historical and cultural landscape of Alakol lies in its potential
integration into broader tourism development strategies in Kazakhstan. The lake was included in
the national tourism development program as one of the key places for health tourism and cultural
heritage. However, despite continued investments in infrastructure and a growing number of
visitors, the intangible cultural elements and historical heritage of the area are still underrepresented
in current development plans.

The purpose of this article is to assess the cultural and historical potential of the Alakol
region through an interdisciplinary lens combining the geography of tourism, ethnography and
heritage management. It will provide statistics on the growth of tourism, provide an overview of the
cultural and spiritual heritage associated with the lake, and propose strategies for sustainable and
culturally respectful development. By understanding and preserving this heritage, policy makers
and stakeholders can provide long-term benefits to local communities and create meaningful
experiences for visitors.

Literature review

In recent decades, scientists' interest in Kazakhstan's cultural landscapes has increased,
reflecting a broader trend in global tourism research emphasizing the importance of integrating
natural and cultural heritage (UNESCO, 2013). Scientists such as Nurlanova and Sadvokasova
(2019) explored the potential of the historical routes of the Great Silk Road of Kazakhstan,
identifying Lake Alakol as part of the eastern corridor. Their work indicates the need for a deeper
study of regional heritage sites and their inclusion in tourism planning [3].

Mukhamedzhanova and Zhanburshin (2020) pay special attention to the role of lakes in the
tourism economy of East Kazakhstan. They emphasize the healing waters of Alakol and its
popularity among local tourists, but note that cultural narrative and interpretation of heritage remain
underdeveloped [4]. This gap is confirmed by Alimbekova (2021), who explores how local
traditions and beliefs, such as the spiritual value attributed to the lake, are important for creating a
distinctive regional tourism brand [5].

Research conducted by international researchers such as Timothy and Boyd (2003) provides a
useful framework for assessing cultural heritage sites, in particular the importance of local
participation and heritage conservation in tourism development. These ideas are relevant for
Alakol, where the preservation of elements of nomadic culture can be integrated into ecotourism
and wellness experiences.

In recent government reports, such as the National Tourism Development Program of
Kazakhstan for 2020-2025, Alakol is recognized as a priority area [6]. However, most official
documents focus on infrastructure and economic returns, while cultural sustainability is mentioned
in limited numbers. Thus, the scientific literature indicates a growing awareness of the region's
tourism potential, but calls for more holistic approaches combining physical development with
cultural preservation.

Methodology
The study employed a mixed-method design that integrates both qualitative and quantitative
approaches.
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Data on tourist flows, accommodation, and revenues for 2015-2023 were collected from the
Bureau of National Statistics and the Regional Tourism Department of East Kazakhstan. These data
provided a quantitative basis for identifying growth trends.

Academic publications, government programs, and international reports (UNESCO,
UNWTO) were analyzed to place the case of Alakol in a broader theoretical and comparative
framework.

During summer seasons of 2022-2023, site visits were conducted to major resorts and cultural
sites around Lake Alakol. Observations focused on infrastructure quality, cultural representation,
and environmental challenges.

Semi-structured interviews were held with 30 local entrepreneurs (guesthouse owners, guides,
artisans) and 15 representatives of local authorities. In addition, short surveys were distributed
among 50 domestic and 20 international tourists visiting the lake. These instruments captured
perceptions of cultural heritage, service quality, and development prospects.

The integration of these methods ensured both empirical reliability and cultural depth.
Triangulation of data allowed cross-verification between statistical indicators, field insights, and
local community perspectives.

Results and discussion

The analysis of Alakol shows that the region combines natural beauty with a deep cultural
identity. Field visits, interviews with local residents, and surveys of tourists confirm that, while
wellness and recreation dominate, there is significant untapped potential for cultural and spiritual
tourism.

Tourism trends. Between 2015 and 2023, the number of visitors increased from 200,000 to
1.2 million. Most are domestic tourists (95-98%), with international visitors still a small share.
Infrastructure has improved: the number of accommodation facilities more than doubled, and
private investment grew from 40% to 75%. Tourism revenues increased sixfold, reaching 8.1 billion
tenge [3].

Examples of cultural tourism products and routes. Despite historical ties to the Silk Road,
there are still very few cultural tours or heritage centers. However, the potential is rich. Several
archaeological and sacred sites — such as the ruins of the Ablaykit monastery (17th century),
caravanserai remains along the Silk Road corridor, and local mausoleums — could be integrated
into cultural itineraries. Traditional events like Nauryz celebrations, folklore festivals in Urdzhar
district, and “Songs of Alakol” music gatherings provide opportunities for cultural programming.
Craft workshops (felt-making, jewelry, wood carving) could be offered as part of community-based
tourism. A possible route is the “Alakol-Semey Cultural Corridor,” combining lake recreation with
visits to Semey’s literary and historical heritage, including the Abai and Dostoevsky museums.

International comparison. Similar destinations offer useful lessons:

— Issyk-Kul (Kyrgyzstan) successfully combines beach tourism with nomadic cultural
festivals.

— Lake Baikal (Russia) integrates ecological tours with indigenous Buryat traditions.

— Lake Balaton (Hungary) links wellness with music and cultural events, making it attractive
to European tourists.

— For Alakol, adopting such practices would increase its competitiveness in the Central
Asian tourism market and attract foreign visitors.
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Strategies for international tourist attraction. Although Alakol has significant potential,
several barriers hinder international arrivals: limited air connectivity, lack of English-language
services, weak online visibility, and insufficient integration into regional routes. To address these, a
set of strategies can be proposed:

— Transport connectivity: introduce regular charter flights from Almaty and Astana to
Urdzhar Airport during peak season, coupled with shuttle transfers to the lake;

— Digital marketing: promote Alakol on international platforms (Tripadvisor, Booking,
Expedia) and through social media campaigns targeting niche groups (eco-tourists, wellness
travelers, Silk Road enthusiasts);

— Multilingual accessibility: expand tourist information, signage, and guided tours in
English, Chinese, and Turkish;

— Regional integration: include Alakol in broader Silk Road tourism networks supported by
UNWTO and SCO, ensuring its promotion alongside well-known destinations;

— International fairs and partnerships: present Alakol at global tourism fairs such as ITB
Berlin or MITT Moscow and establish collaborations with tour operators in Central Asia and
Europe.

Challenges. Seasonal overcrowding, unregulated construction, and waste management remain
pressing issues. In addition, most signage and information materials are only in Kazakh and
Russian, limiting accessibility for international tourists.

Community engagement. Interviews with local entrepreneurs and residents show high interest
in tourism development, but also a lack of training and financial support. Micro-grants, training
programs, and partnerships could enable communities to run guesthouses, cultural tours, and eco-
projects, ensuring both income generation and heritage preservation. To summarize, Lake Alakol
provides a double opportunity: to strengthen Kazakhstan's position in the field of nature and
wellness tourism and to demonstrate the deep historical and cultural roots of the eastern regions of
the country. However, this requires more inclusive and culturally sensitive planning strategies.

Table 1 — Tourism development trends in the Alakol region (2015-2023)

Year | Total Domestic | International | Average | Accommodation | Tourism
visitors (%) (%) number units revenue
of days of (billion)
stay
(days)
2015 | 200 000 | 98% 2% 3.2 74 1.2
2017 | 450 000 | 97% 3% 3.5 98 2.9
2019 | 700 000 | 96% 4% 4.1 125 4.8
2021 | 980 000 | 95% 5% 4.6 145 6.2
2023 | 1200 95% 5% 5.0 172 8.1
000
Source: Bureau of National Statistics of the Republic of Kazakhstan
(https://stat.gov.kz) [3]

The figures show a steady and significant growth in tourist flows to the Alakol district:
between 2015 and 2023, the number of visitors increased more than fivefold. The majority of
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tourists are residents of Kazakhstan, which indicates the importance of the region as a popular place
for recreation and health improvement within the country. At the same time, international tourism
remains underdeveloped, which indicates a promising direction for further strategic progress.

The average length of stay of tourists increased from 3.2 to 5.0 days, which indicates both an
increase in the level of satisfaction with the holiday and the development of infrastructure. During
this period, the number of accommodation facilities more than doubled, and significant investments
were made in the sector of private hotels and sanatoriums.

Revenue from tourism increased more than sixfold - from 1.2 to 8.1 billion tenge, which had a
direct positive impact on the local economy. However, the consistently high share of domestic
tourism (95-98%) indicates the need to activate international marketing initiatives and expand the
range of services in foreign languages.

Table 2 — Infrastructure and employment in the Alakol tourist region (2015-2023)

Indicator 2015 2017 2019 2021 2023

Number of tourist 74 98 125 145 172
Facilities

Number of 1.150 2.000 2.800 3.900 4.500
Employees in
Tourism

Share of private 40 53 61 69 75
sector investment
(%)

Share of 60 47 39 31 25
Government
investment (%)

Number of travel 8.000 16.500 23.000 33.000 41.000
packages sold

Number of 4.500 9.800 14.500 22.000 30.000
Wellness tourists

Source: Regional Tourism Department of East Kazakhstan, 2024 [3]

The number of tourist sites in the Alakolsky district increased by more than 130% between
2015 and 2023. This reflects active efforts to expand the tourism infrastructure, especially in the
field of health and resort services. The number of jobs in the tourism sector has almost quadrupled,
which indicates the growing importance of the region as an employment center.

The share of private sector investment increased from 40% to 75%, indicating growing
confidence of entrepreneurs and local businesses in the development of the tourism industry. At the
same time, the volume of public investment decreased proportionally, which corresponds to the
strategic direction of forming a market model for tourism development in Kazakhstan. The number
of sold tourist packages increased fivefold, indicating an increased interest in complex tourism
products, especially among representatives of the local middle class. Also, the increase in the
number of health tourists from 4.5 thousand to 30 thousand indicates an increased recognition of the
medical and environmental benefits of the Alakol region. Thus, the observed trends confirm the
transition of the Alakol tourism model from spontaneous visits to local places to more organized
and service-oriented tourism, which implies increased requirements for the level of comfort and
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cultural content of recreation.

Based on the conducted research and analysis, the following recommendations are proposed
to promote the sustainable development of tourism in the Alakol region with an emphasis on the
preservation and popularization of its historical and cultural landscape:

1. To develop tourist programs dedicated to cultural heritage. Organize guided tours, folklore
performances and exhibitions talking about the history of the region's nomads, connections on the
Great Silk Road and spiritual traditions [7,8,9]. The establishment of museums or interpretation
centers near the lake would increase the awareness of visitors about the local culture and their
appreciation.

2. Promote public tourism. Encourage local residents to participate in tourism through
training and the provision of micro grants for the development of guest houses, crafts and cultural
workshops [10, 11]. This will strengthen the local economy and preserve intangible heritage such
as oral storytelling, rituals and cuisine.

3. It will increase multilingual accessibility. Provide signage, brochures and digital content in
Kazakh, Russian, English and other international languages [12]. This will help attract foreign
visitors and increase the level of inclusivity in the tourism sector.

4. Implement environmentally sustainable practices. Implement rules for waste management,
protection of natural areas and prevention of over-development. Eco-friendly tourism infrastructure
(for example, solar energy, water-saving technologies) should be a priority in new construction
projects.

5. Develop off-season tourism strategies. In order to reduce seasonal stress and ensure year-
round employment, health and cultural tourism outside the summer months should be encouraged.
These can include winter ecological tours, cultural festivals, and wellness retreats.

6. Strengthen marketing and branding. To create a single regional tourism brand based on the
healing waters and cultural value of Alakol. Targeted marketing campaigns, including social media,
international travel fairs, and collaboration with influencers, can increase awareness.

7. Improve infrastructure and communications. Continue to develop transport links (such as
improved roads, air links to Urzhar Airport), Wi-Fi accessibility, and public facilities such as
visitor centers, rest stops, and medical services.

Conclusion

Lake Alakol is a unique destination that combines wellness resources with historical and
cultural richness. Tourism has grown rapidly, but the cultural dimension is still underutilized. The
lake’s connection to the Silk Road, its role in Kazakh oral tradition, and its sacred significance offer
opportunities for creating distinctive cultural tourism products.

International comparisons demonstrate that Alakol could follow models of destinations like
Issyk-Kul, Baikal, or Balaton, where cultural and ecological features are integrated into tourism
strategies. To realize this potential, it is essential to strengthen cultural programming, expand
multilingual accessibility, support local communities, and adopt sustainable practices.

By moving beyond a narrow economic approach and embracing a holistic model of tourism
development, Alakol can become not only a leading health resort but also an internationally
recognized cultural landmark of Central Asia.

This research was funded by the Committee of Science of the Ministry of Science and
Higher Education of the Republic of Kazakhstan (Grant No. BR24992981)
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P. ATBIFETOBA', E. CAHJIAYEAH!, A. OMAPOBA'®=, A. OPBIHEEKOBA?
UUILH. I'ymunés ateraaarst Eypasus ynTTeik yauBepcureri, (Kasakcran, AcraHa),
e-mail:aiganym128@mail.ru

’[lokopim aThiHarsl yHuBepcuTeTi, (Kazakcran, Cemeit)

AJIAKOJI KOJIIHIH TAPUXH-MO/IEHH JIAH/IIIIA®THI TYPUCTIK OJIEYETI

Anoamna. bByn zepmmey I[llvievic Kazaxcmanoa OpHANACKaH epeKuie mabdueu HicoHe
PeKpeayusIvblK HblCaH — ANaKen KeniHiy mapuxu-maoeHu JaHouagdmelx aneyemin Kapacmoipaowl.
Hlunanvl munepanowvl cynapsbl MeH KOpKem mabdu2amviMer MaHblMal AnaKen coyabl HCblI0apsl IUKI
MYPUSMHIK KAPKbIHObL 6CY OPMANbleblHA auHanobl. Anaitioa oHul O0aili MaOenu mypacvl — ¥ibl
Kibexk stconvimen batnanvicmap, Keuwineii 0acmypiep, QoavKiop dcane cakpaiovl madxcipudenep —
AUMAKMbIK MypUCHiK cmpame2usiiapoa Jeemkinikmi deyeelioe KopiHic mannai omuip.

9QoebuemmepOi, CMAMUCMUKAILIK 0epekmepoi, 0alanvlK 3epmmeyiepoi HcoHe dHcepeiiikmi
MYpPbIHOap MeH mypucmepee xcypeiziieen cyxoammapobl KAMMUMbIH apaiac a0icmemeniK
macindi Kor0ana omeipsin, Oy 3epmmey ANAKOL MARbIHOALbL MIOCHU HCIHE MYPAKMbL MYPU3MOi
0amvlmyoazvl  MYMKIHOIKmep MeH  wekmeynepldi aHvlKmauosl. Homuoicenep  mypucmix
UHPDPAKYDLLILIMHBIY — e02ViD KeHelieeHiHe KApaMACmaH, Ma0eHU JHCIHe MApuxu MazmMyHoObl
Mypucmik eHimoepee en2izyoiy uiekmeyii ekeHiH Kopcemeoi.

blcmuvikkon  (Kvipevizcman), baiikan (Peceu) owcone baramon (Benepus) cuskmol
0eCmMUHAYUAIAPMER  CAbICIMbIPMATbl Manoay Anakendiy mek OmanovlK emec, COHbIMeH Oipee
wemenoix mypucmepoi mapmy aneyemin aukbiHOAUuobl. ¥CbIHbICMAPObIY KAMApblHOA MdOeHU
bazbimmapowvl oamvimy, Kenminoi KOAHCeMIiMOIIKMi apmmauipy, arcepeinikmi
KayblMOAcmuvlKmapobly 0Acmamaniapvl KOoja0ay MHCIHe IKOJOSUSILIK MYpaKmvl maxicipubenepoi
eHeizy oap. DKOHOMUKANbIK 6CIiMOi MaOeHU Oipezeliliknen yiiecmipe omuipbin, Anaken scemexuli
CayvblKmulpy Kypopmul 2aHa emec, convimen xamap Opmanvik A3usHblY MaOeHU HbICaHbl Oona
anaowi.

Kinm ce30ep: Anaxen keni, maoenu nanowiagpm, mapuxu mypusm, Lleievic Kazaxcman,
MYpPaKmol mypusm, mapuxu aneyem, oHIipaiK 0amy.

P. ATBIBETOBA’, E. CAHIAYEAH'!, . OMAPOBA'®, A. OPbIHEEKOBA?
'EBpasuiickuii HauoHanbHbli yausepcuteT um.JL.H.I'ymunesa, (Kazaxcran, Actana)
e-mail:aiganym128@mail.ru

2Vuusepcuret umenu Illakapuma, (Kazaxcran, Cemeit)

TYPUCTCKHH ITOTEHI[HAJI HCTOPHKO-KY/JIbTYPHOT' O JIAHJJIIIA®TA O3EPA
AJIAKOJIb

Annomauyun.  /lannoe  uccinedosamue — paccmampugaem UCTNOPUKO-KYIbIYPHbLIL
JIGHOWApMHDBIL NOMEHYUAT 03epa ANaKe, YHUKAbHO20 NPUPOOHO20 U PEKPeayuoHH020 00beKma,
pacnonoxcennozo 6 Bocmounom Kasaxcmamne. Hzeecmnoe ceoumu yeneOHbIMU MUHEPATbHLIMU
800aMU U JHCUBONUCHOU NPUPOOOU, 03epo Anaken 6 nocieoHue 200bl OeMOHCMPUpyem
cmpemumenvHulil pocm enympenne2o mypusma. Oonako ezo bozamoe KynbmypHoe Hacieoue —
gknouas ceasu ¢ Benuxum [llénkoevim nymém, KouesbiMu Mpaouyuamu, QorvKiopom u
CAKpANbHLIMU NPAKMUKAMU — OCMAEMCA HeOOCMAMOYHO NPeOCMABIeHHbIM 8 PeSUOHATbHBIX
MYPUCTIUYECKUX CIMPATNESUSX.
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Ilpumenss cmewlanuvili MemooOa02ULEeCKUll no0Xo0, BKIIOYAIOWUL AHATU3 TUMEPaAmypbl,
cmamucmuyeckux OAaHHbIX, NoJlegble UCCIe008aHUS U UHMEPEbIO C MECMHbIMU HCUMETAMU U
Mypucmamu, OaHHOe UCCIe008aHUe BbIAGAEN KAK 603MONCHOCMU, MAK U 02PAHUYEHUS 8 PA36UMUU
KYIbMYPHO20 U YCMOUYUBO20 MYpU3Ma 60kpye osepa. Pesynomamul nokaszvieaiom, umo, HecmMomps
Ha 3HAYUMeNbHOe pacuiupenue Mmypucmuieckolu UHQGpacmpykmypol, uHmezpayus KyJabmypHo2o U
UCTNOPUYECKO20 COOEPHCAHUS 8 MYPUCMUYECKUE NPOOYKIMbL OCIAEMCsl 02PAHUYEHHOU.

Cpasnumenvhwvili anaiuz ¢ maxumu oecmunayusamu, kaxk ozepo Hccoik-Kynw (Kupeuzcmarn),
bavixan (Poccus) u banamown (Benepus), noouépxusaem nomenyuan Anaxkons npueiexkamsv He
MOJIbKO OMe4eCmBeHHbIX, HO U UHOCMPAHHLIX mypucmos. B uucne pexomenoayuti — pazeumue
KYJIbMYPHLIX MApuipymos, nosgvluleHue MHO205A3bIYHOU OO0CHYNHOCMU, HO00epI’CKA UHUYUAMUS
MECMHBIX cO00Ulecms u HeopeHue IKonocudecku ycmoudugolx npakmux. Couemas 3KOHOMUYECKULL
pocm ¢ KVIbMYPHOU camobvimuocmslo, Anaken cnocoben cmamb He MOAbKO 8e0YUWUM
0300pOBUMENLHBIM KYPOPMOM, HO U KVIbMYPHOU 0ocmonpumeyamenbHocmoio Llenmpanvhotl A3uu.

Knwuesvie cnoea: ozepo Anaxonv, Kynomypuuliil J1aHOWADM, UCMOPUYECKUT MYPU3M,
Bocmounwvii - Kaszaxcman, ycmotiuugvlii mypusm, UCMOPUYecKull NOmMeHyuan, pe2uoHaIbHoe
passumue.
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3. AJIMMKYJIOBA', 3. AJIbJKAHOBA'=, J]. ATAIIIEBA', A. KAKCBIBEK!
'MexyHapoHBIi yHUBEPCUTET Typu3Ma U rocTenpuumctsa, (Kasaxcran, TypkecTan)
e-mail: alzhanova.elmira@iuth.edu.kz

KPOCC-KYJ/IbTYPHBIE KY/IHHAPHBIE KOHIIEIII[HHU: B/IHAHHUE
TPA/IHIIHOHHbBIX KYXOHb HA COBPEMEHHOE TACTPOHOMHYECKOE
HCKYCCTBO

Annomayun. Cmamvsi nocéaujena aHaiu3y Kpocc-KVIbMYPHLIX GIUSHUL HA KYIUHAPHOe
uckycemeo Kazaxcmana kax ompaxjceHusi UCmMopudecKux, 2eoepa@uueckux u dMHOKYIbMYPHBIX
gaxkmopos. Kazaxcman, pacnonodxcenuviti Ha nepekpécmke Eeponvl u Asuu u Ovigwuti yacmoio
Benuxozo wénkoeozo nymu, cman npocmpaHcmeomM aKmMueHO20 KYIbMYPHO20 0OMeHd, Ymo
OMPAa3uloch 6 2acmpoHomuieckou cghepe. Paccmampuearomesn Kniouesvie UCMOYHUKU GIUAHUA:
KUMaiickas, nepcuockas, UHOULCKAs U apadckas KyluHapHvle mpaouyuu, d maxdice 6K1ao
MIOPKCKUX U KOUEBbIX HAPOO08. AHANUUPYIOMCS NPUMEPbL 3AUMCIMBOBAHUS. UHESPEOUEHMO8 (ual,
puc, opexu, cyxopykmol) u cnocobo8 npucomosiienus, KOmopovle OpeaHuyHO UHMEZPUPOBATIUCH 8
mecmuyro eacmpornomuio. Ocoboe sHUMaHUe YOeleHO PONU HCUBOMHOBOOCMBA U KOUe8020 00pa3a
JHCU3HU, NPeOoNnpedetusuUx OOMUHUPOBAHUE MACHBIX U MOLOYHBIX NPOOYKMO8 6 KA3aXCKOU KYXHe.
Takoce paccmampusaemcs CcOBpeMeHHOe COCMOAHUE —2ACMPOHOMUYECKO20 MYpusmd Kak
UHCIMPYMEHMA MeHCKYIbMYPHO20 OUaLo2d U COXPAHeHUs KYyIbmypHo2o Haciedus. B pezyromame
UCCe008AHUsL NOKA3AHO, YMO KA3AXCKAs KYXHs npedcmaegisem coOou CniemeHue MHO20CIOUHbIX
OMHO-KYIUHAPHLIX U GHEWHUX 6IUAHUL, Ymo Oeldem e€é He MOAbKO YHUKAIbHOU, HO U
NepCneKmueHoLl 6 2100ATbHOM 2ACMPOHOMUYECKOM KOHMEKCMe.

Knrouesvie cnosa: Kazaxcmaw, Kkpocc-KyibmypHoe 6ausHue, 2aCmpoHOMUs, KVIUHAPHOE
uckycemeo, Llénkoswiii nymo, SmHOKYIbMYPHbIe MPaouyuu, MIOPKCKAs KYXHsl, 2ACMPOHOMUYECKULL
MYpPU3M.

BBenenue

KynuHapHO€ HCKYCCTBO SABIJISIETCSI HEOTBEMJIEMOM YacCThbIO KYJBTYPHOW HJIEHTUYHOCTH
KaXJIOTO HapoJa, OTPAKAIOIICH €ro MCTOpHIo, 00pa3 >KU3HU, TPAJAUIIMKU U IIEHHOCTH. B ycrnoBusx
rnobanu3ald M aKTUBHBIX MHIPAIIMOHHBIX MPOLIECCOB HAIMOHAIBHBIE KyXHH BCE Yalle
MOJBEPraloTCsl  BIAMSHUIO JAPYTUX KyJIbTyp, YTO TMPUBOAUT K (OPMUPOBAHUIO HOBBIX
racTpOHOMHUYECKHX (OPM U BKYCOBBIX coueTaHHWil. Ha mpoTsikeHHH BCeil MCTOPUU YellOBEUECTBA

*bi3re qyphic ciaTeMe kacaHbl3: AJIMMKYyJoBa ., AikxkaHoBa 3., Atamesa /1., Kakcbioek A.
Kpocc-kynbpTypHBIE KyJlTHHApHBIE KOHIICTIIIMHU: BIMSHUE TPAJUIIMOHHBIX KyXOHb Ha COBPEMEHHOE
ractpoHomudeckoe uckycctso // Bulletin of the International university of Tourism and Hospitality.
—2025. -No3(9). —b. 26-38. https://www.doi.org/10.62867/3007-0848.2025-3.03

*Cite us correctly: Alimkulova E., Alzhanova E., Atasheva D., Zhaksybek A. Kross-kulturnye
kulinarnye koncepcii: vliyanie tradicionnyh kuhon na sovremennoe gastronomicheskoe iskusstvo
[Cross-cultural culinary concepts: the influence of traditional cuisines on modern gastronomic art] //
Bulletin of the International university of Tourism and Hospitality. —2025. -No3(9). -B. 26-38.
https://www.doi.org/10.62867/3007-0848.2025-3.03
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racTpOHOMHUSI Wrpaja 3HAYUMYI0 pOJb B KyJIbTypHOM oOmeHne. KazaxcraH, HaxoIsich Ha
nepeceueHn Bocroka m 3amama u o0iaass MHOTOBEKOBOM HMCTOpPHEH KOYEBOTO 00pasza KU3HH,
CTaJl YHUKAJbHOU MmiaaT(opMoil Ayl MEXKYJIbTYPHOTO B3aMMOJEHCTBHS, B TOM 4YHCIE U B chepe
racTPOHOMUH.

CoBpeMeHHas TaCTPOHOMHSI TPEACTABIAET cO00M pe3ynbTaT ATUTEIBHON TpaHchopManuu
JIOKANTHBIX KYJWHAPHBIX MPAKTHK TOJA BIUSHUEM Tjo0anu3anuu U Murpauuu. Mcropuyecku
tepputopus Kazaxcrana ciykujla BaXXHbIM 3BE€HOM BenMKOro meénkoBOro ImyTH, Yepe3 KOTOPBII
MIPOUCXOUII HE TOJIBKO TOPTOBBIM, HO M KYJIbTYpHBIM 00MeH. COTHHM JIeT Yepe3 CTenu MPOXOAUIN
KapaBaHbl, Hecsi ¢ COOOH cCHenuu, peLenThl, TEXHOJIOTMH TMPUTOTOBJICHUS TMHINU U
ractpoHomuueckue Tpaguuuu u3 Kurtas, Unauu, [lepcuu u npyrux peruoHoB. B nanpHeiiiem Ha
dbopmupoBanue kyxuu Kazaxcrana moBIUsIIN KaK KOYEBbIE TPAIUINH, TAK U KOHTAKTHI C OCEUIBIMU
HapoJaMH, COCEIIMU U MPEICTABUTEIAMHU PA3INYHBIX 3STHUYECKUX IPYIIIL.

Llenp nmaHHOW CTAaThM — HCCIENOBAaTh, KaKUM 0Opa3soM KpPOCC-KYJIbTYpHBIE MPOLECCHI
MOBJIMSUIM HA Pa3BUTHE Ka3aXCTAHCKOM KyXHM, ONPEICIUTh OCHOBHBIE MCTOPUYECKUE U
COILIMOKYJIBTYpHBIE (DAaKTOPBI ATOTO BIMSHUSA W OLUEHHUTH POJb racTPOTypHU3Ma KaK COBPEMEHHOM
(hOpMBI KYyITIBTYpHOTO JTHAJIOTA.

O030p 1uTEpaTYpHI

[Ipexxne yeM yrayOmsThecsl B TeMy, JaBaiiTe OMpEeAesidM, YTO K€ TaKOe KPOCC-KYJIbTYpHOE
BIUSIHUE. DTO MPOLECC, IPU KOTOPOM 3JIEMEHThl OJHOM KyJIbTYpbl INPOHUKAIOT U BIUAIOT Ha
Apyry0. DTO MOXXHO CPaBHHUTH C IIe(-TIOBApOM, KOTOPBIA IKCIEPUMEHTHUPYET C Pa3TUYHBIMU
WMHTpEeIMEHTaMH, CO3/1aBast yHUKaIbHbIE O1ro/1a. KazaxcTan — 3TO HACTOSAIINI KOTEN pa3HOOOpasus
KYJIBTYp, YTO JEJAET ero KyJIMHAPHOE HACIIeANe 0COOCHHO HHTEPECHBIM.

Kpocc-kynpTypa (MM MEXKYJIbTYpHOE B3aMMOJEHCTBHE) B KOHTEKCTE TIacTPOHOMHUU
O3HAyYaeT Mpollecc 0OMEeHa ¥ UHTETPaIMK PA3NIUYHBIX KYJTUHAPHBIX TPATUIUI U MPAKTUK, KOTOPHIE
MIPOUCXOJAT B pe3yjbTaTe MHUTPALMU, TOPTOBIM, KyJIbTYpHOro oOMeHa W rioOammzarmu [1].
Binustnue kpocc-kynpTypbl Ha KyxHi0 Ka3axcraHa mMeer AOATYH0 MCTOPHUIO, HAYMHAs C JIPEBHHX
BpeMEH, KOIJa pa3juyHble dTHUYECKHE TPYMNIbl Hadajld B3aUMOJIEHCTBOBAaTh, a TaKkKe B Oojee
COBPEMEHHBIN MEPHOJ, KOI/1a MEXIyHapOAHbIE TACTPOHOMUYECKNE TPEHbl U MHOCTPAHHbIE HIed-
MOBapa Ha4aJy aKTUBHO BHEJIPSTHCS B KyJMHAPHbIE MPAKTUKH [2].

KynunapHoe MCKyccTBO — 3TO HE IPOCTO HA0Op PELENTOB U MHIPEIUEHTOB. DTO Liejas
¢dunocodus, ucropus u kyinprypa [3]. A korga peur uaer o Kazaxcranme, To TyT cuTyanus
CTaHOBHUTCA emle Oonee uHTepecHOW. JlaBaiiTe BMecTe pazbepemcs, KaK KpOCC-KyJIbTypHBIE
BIUSHUS CHOPMHUPOBAIM YHUKATBHBIA CTUIIb Ka3aXCKOW KyXHU U Kakue (PaKkTOphl UTPAIOT BAKHYIO
ponb B 3ToM mpouecce. HaunonanbHast ractpoHomus Kaszaxcrana orpaxaer coOoil pes3yibTar
JUIUTEIIBHOTO B3aUMOJIEHCTBUSI MEXIY ATHUYECKUMM KYJIUHAPHBIMU TPAJAULMSIMU U BHEIIHUMHU
KyJbTYPHBIMU 3aIMCTBOBAHUSIMH.

Kak ormeuaror KaGwiTaeBa m TutoBa, raCTpOHOMHUYECKHH TypU3M — 3TO MYTEIIECTBHUE C
LEeIbI0 O3HAKOMJIEHHSI C OCOOEHHOCTSIMM HAllMOHAJIBHOM KyXHU CTpaHbl, IPOU3BOJICTBA U
MPUTOTOBJIEHUS] MPOAYKTOB U OI0A. DTO HOBBI BHJl TypHU3Ma C OIPOMHBIM CHHEPTIeTUYECKUM
spdexToM pa3BuTus. M3BECTHO, 4TO KyJIMHApHBIE TPAaJUIMH CTPaHbl MOTYT MHOTO€ CKa3aTh O
TeMIIEpaMeHTe, KyJIbType U 00pa3e >KM3HU KakJoro Hapoza. [lyTemecTBys 1Mo racTpOHOMHUYECKUM
MapiuipyTaM U mpoOys MIeAeBphl HAIIMOHATHHONW KYXHH, MOXKHO OTKDBITH AJIsi Ce€0st MUp C APYroi
ctopoHbl. Ena MoXeT pacckazaTh O HapoJ€ TaKK€ MHOTO, KaK M IPOM3BEICHMS HCKYCCTBA M
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apXUTEeKTyphl. Ecii 3HAMEHUTBIE IPOU3BEACHUS — 3TO aBTOPCTBO OJHOIO YEJIOBEKA, TO KYXHS — 9TO
TBOPYECTBO 11€710r0 HapoAa. COBpeMEHHBIN TYpHUCT, OTIIPABIIAACH B OTIYCK, HAYMHAET JOBUTH ce0s
Ha JKEJIaHWU TONMPoOOBaTh YTO-TO HOBOE, YTO B MEPCHEKTHBE U SBISETCA MOTHBAIMOHHBIM
pBIYaroM B KyJbTUBHUPOBAHUU HOBBIX ()OpM TypusMa. VIMEHHO racTpOHOMHYECKHE MPUCTPACTHUS
IIyTEIIECTBEHHUKA OINPEAEIAIOT: KyJa M0oexaTh W 4To nornpoOoBaTh. ['acTpoHOMUS — 3TO HaykKa,
M3y4Yarolas CBSI3b MEXKIY KyJbTypoW W NHIIEH. ['aCTpOHOMUYECKMI Typu3M HampasjeH Ha TO,
9TOOBI TYPUCT CMOT IO3HAKOMMTBHCS CO CTPAaHOHM M ee KyJbTypoil uepe3 Ooraryro npusMy BblOOpa
HalMOHAJIBLHOU enbl. ['acTpoHOMHYECKHE Typbl CEYac OYEHb MOIYJIAPHBI Y TYPUCTOB, BEllb 3TO HE
TOJIBKO OOBIUHBIE OXO/bl B PECTOpaHbl M Kade, HO LENbIi psi MEPONPUITUH, MOCBSLIEHHBIX
3HaKOMCTBY C OCOOEHHOCTSIMM OJII0A, a TakXKe HEKOTOpBIX OTAEIbHBIX HHIPEAUEHTOB, HE
BCTpeYaomuxcss 0osblle HUrAe Ha 3eMHOM Inape. COBpEMEHHBIH TIacTPOHOMUYECKMH TypU3M
HMEET HECKOJIbKO HalpaBICHU:

— Typ IO CEJIbCKOM MECTHOCTH,;

— PECTOpPaHHBIN TYp;

— 00pazoBaTenbHbBIN TYD;

— DKOJIOTUYECKUH TYD;

— COOBITUHHBIN TYp;

— KOMOMHHMPOBAaHHBIN TYP.

I'actpoHOMUYECKHI TypHU3M KaK CaMOCTOSITEJIBHOE HAlpaBICHUE TypHU3Ma CTajl pa3BUBaTbCS
HenasHo. Ilo Bepcun World Food Travel Association B HacTosiiee BpeMss MOXHO BBIACTUTH 12
KaTEropuil racTpoTypu3mMa:

1. KyJMHapHBIE IIKOJIBI U MAaCTEP-KJIACCHI;

. KyJIMHapHBIE Pa3BJICUCHUS;

. KyJIMHApHBIEC HAIIPABJICHUS;

. KyJIMHapHbIE COOBITHS;

. KyJIMHAapHbIE MEINA;

. KyJIMHApHBIE 3arOTOBKH;

. TACTPOHOMUYECKHE Mara3uHbl;

0 N N L A WD

. TACTPOHOMHUYECKHUE TYpPbI OT ar€HTCTB;

9. racTpOHOMHUYECKHE 3aBEJICHUS;

10. pepmepckue pbIHKY;

11. ractpoHOMHUECKHE KITyOBI;

12. mpou3BOACTBO MUILEBBIX MPOTYKTOB.

JUis pa3sBUTHS TaCTPOHOMMYECKOIO IIOTEHIMAIA PErMOHOB BO3MOXKHO MCIIOJIB30BAHUE
€BPOIEHCKOT0 U MUPOBOTO OMBITA MO YaCTH (POPMHUPOBAHUS TAaCTPOHOMUYECKON KOP3UHBI JIydIIeit
NPOAYKLIMH pPETHOHA. POAMHOM TracTpOHOMHMYECKOIO Typu3Ma IPUHATO cuuTaTh HWranmro:
WTaJbSHIBI [EPBBIMM COBMECTWINM HAJIAKWBAHUE TOPTOBBIX M TEXHOJOTMYECKHUX IPOU3BOJCTB C
MPUBJICYCHUEM TYPHCTOB MOJ 3HAKOM BKYCHOM W moJie3Hoil mumu. [lo nanueiM HanmonaibHOTO
ynpasnenus: Uranuu no typusmy, He meHee 10 % TypHCTOB Ha CEeroAHSIIHUN JIeHb €IyT B CTPaHy
yepe3 raCTPOHOMUYECKHE U BUHHBIE Typhl. TypUCTCKHI M TraCTPOHOMHUYECKUM OTEHIMA €CTh U Y
Kazaxcrana. [IpuMeHsiss TeXHOJIOTHIO OEHUMApPKUHT Y HAC, €CTh BCE IIAHCHI YCIEIIHOTO Pa3BUTHS
JAHHOTO BHJAa TypucCTKOW oTpacinu. B Kazaxcrane ractpoTypusm pa3BUT JOCTaTOYHO ciiabo, HO B
camMoM Ommkaiiiiem OyayIieM TocyAapCTBO TUIAHUPYET MPUYPOUYHTHh TaCTPOHOMUYECKHE TYPBI K
orpeaeneHHbIM cOObITHSAM. Tak, HampuMep, IS OTABIXAIOIIUX OTIMYHAS BO3MOXKHOCTH IPHEXaTh B
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Ka3zaxcran Ha mnpa3gHoBanue HoBoro roma M HacTyIUIGHHS BECHBI, YTOOBI ITOMHMO
pa3BiIeKaTeNbHON NMpOrpaMMbl HACIAIUTHCS 3HAMEHUTHIMHM HAIlMOHAJIBHBIMU OmtogaMu. MecTHas
KyXHs monb3yercst cnpocoM y crtpadn CHIT m OGmmxaero 3apyOexbs. Typucrtam HHTEpECHO
nornpoOoBaTe OJ07a HAMOHAIBHOM KyXHH, MONMPOOOBAaTh HAIMOHAJIBHBIC HAMUTKH, CIAJ0CTH.
Hexotopasi 4acTb TypHUCTOB MHTEPECYETCSl pelenTaMu M IUIaTUT 3a TO, YTOOBI MOYyYacTBOBaTh B
npuroTtoBieHnu Omon [2,3]. PaccmarpuBas Kazaxcran kak 0OBEKT pa3BUTHS TaCTPOHOMHUYECKOTO
TYPUCTCKOI'O HalpaBlIeHUsl, HEOOXOAMMO BBIJEIUTh JOCTOMHCTBA M BO3MOKHOCTH MOTEHLMANA
CTpaHbl B KYJbTHUBHUPOBAHUU racTpoTypusmMa. OCHOBHBIMH JOCTOMHCTBAMH SBISIOTCS Ooraroe
HCTOPUKO-KYJIbTYPHOE HAcjleAue CTPaHbl, YCTOSBIUMECA KyJWHApHBIC TPAaIULUU, OIPOMHAas
TEPPUTOPUSA C Pa3IMYHBIMM KIMMAaTHYECKMMM 30HaMH, HaJIM4ue TYPHUCTCKHX AaTTPakTOB U
BO3pOXKJeHHE (epmepckoro xo3siiictBa. IloTeHIMaIbHBIMM BO3MOXKHOCTSMH MOYHO Ha3BaTh
OpeHIMpOBaHNE PETHOHAIBHOW KyXHH, (pOpMUpOBaHHE peecTpa TaCTPOHOMHYECKUX MapUIPyTOB H
IIPOBEJICHUE TEMAaTHUUECKUX PETMOHANBHBIX MEpONpHUsATH ¢ uXx ocsemeHnueM B CMU.
I'actponomuyeckue Typel B Ka3axcraH B KOHIIE OCEHM — HAdajle 3MMbI XOpOIIEE IOJACIIOPhE B
HU3KUI ce30H. OJHAKO B ATOM cilydae ObulO Obl MpaBUJIbHEE PAa3BUBATh TAKOW BUJ TypuU3Ma He
TOJIBKO B HAIIPABJICHUU Ka3aXCKOM KyXHHM, HO U HAallMOHAJIbHOW KyXHHM HapoOZOB, IIPOKHUBAIOLINX B
Kazaxcrane. Oco0oe MecTO B TaCTpOHOMHUYECKOM TYypHU3Me 3aHMMAIOT TacTPOHOMHYECKHE
(decTuBanM B pa3HbIX CTpaHax Mupa, BKimoudas Kazaxcran. ['actpoHOMuYeckuil TypusM BIHMSET Ha
(dbopmupoBaHue OpeHAa TYpPUCTCKOI'O PETHOHA, HAIIMOHAIbHO-9)KOHOMHUYECKYIO CUTYAllUI0 PETHOHA.
@uHAHCOBBIE aCTEKTHI KyJIMHAPHBIX IyTEIIECTBUNA M MOCEHICHUH (pecTUBasIeH e/l TOI0KUTEIBHO
BJIMAIOT HA DKOHOMMKY PErHOHa.

l'acrpoHoMuueckuii Typus3M, B KOTOpOM OapaHMHa BBICTYNA€T Ba)XXHbIM BKYCOBBIM
JIEMEHTOM U CHMBOJIOM Ka3aXCKOM KyXHH, SBJIIETCS HE TOJBKO YHHUKAJIBHBIM CIOCOOOM
3HAKOMCTBA C KyJbTYpPHbIMU Tpaguuusmu lleHTpanbHOi A3MM, HO M 3HAYUMBIM MEXaHU3MOM
MEXKYJIbTYpHOr0O oOMeHa B ycinoBusx rinoOanmuzauuu [5]. B Kaszaxcrane ractpoHoMuueckuit
TypPU3M aKTHUBHO Pa3BUBACTCs, UIPasi CYLIECTBEHHYIO POJIb B PACIIPOCTPAHEHUH 3HAHUHN O KOYEBOU
KyJlbType U KyxHe cTpaHbl. OH cHocOOCTBYET MHTETpalliid MECTHBIX Tpajuluil B TI00anbHBIN
KOHTEKCT U (JOPMUPOBAHUIO HAITMOHATIBHBIX TACTPOHOMUYECKUX OPEH/I0B.

Kaszaxcran 3aHnMaeT crpaTernyecky BaKHOE MoJjokeHue Mexay EBpornoit n Asueil, SBissach
yactbio Benukoro IlenkoBoro mnyTtu. 3OTO yHHMKaJIbHOE Treorpaguueckoe pacrooKeHue
o0ecnieynsio He TOJIBKO OOMEH TOBapaMH, HO U AaKTHUBHOE KYyJIbTYpHOE M KYyJHHApHOE
B3alMO/JICIICTBIE, KOTOPOE CBIFPAJO KIIOYEBYID posib B (OPMHUPOBAHUM MHOTOTPAaHHOIO
KYJIMHApHOro Hacieaus. Ha NnpoTsKeHUU BEKOB MUIPALIMOHHBIE MPOLECCH OKA3bIBAIM 3aMETHOE
BIMSHUE HA MECTHYIO KyXHIO: HapoJbl, IpOXOAMBIIME 4epe3 Teppuropuro Kazaxcrana,
MPUBHOCUIIM COOCTBEHHBIE TPAJMLMU U METOJbl MPUTOTOBJIECHUS MUIIM. TakuM oOpa3oM, cTpaHa
CTajJla HE TOJbKO TPAH3UTHBIM Y3JOM Ul TOBapOB, HO U LIEHTPOM paCIpPOCTPAHEHHUs HOBBIX
ractpoHomudecknx BestHud. M3 Kuras, Maauu, [lepcum u Apyrux permoHOB NMOCTYIAIW CIICLHH,
UHTPEUEHTHI U HOBbIE METO/IbI 00pabOTKH MPOJYKTOB.

[IpuMeps! KyJIMHAPHBIX 3aMMCTBOBAaHUN:

o Yaii. [log BausitHMEeM KHUTaCKOM W mepcuaAcKor KymbTyp B Kazaxcrane chopmupoBanack
TpaauLus yaenutusd. Yail ¢ MOJIOKOM U CIIELMSIMU CTajl BA)KHOM YacCThIO KAK IIOBCEIHEBHOU
YKU3HU, TaK U NIPa3JHUYHBIX MEPONPUATHH.

o Puc. IIpuBHECEHHBIN U3 UHAMICKON U NMEPCUACKON KYyXOHb, PUC 3aHsUI IIPOYHOE MECTO B
panmoHe, 0COOEHHO B TakuX OJr0ax, Kak IUIOB, TJie MSICO M PUC TOTOBSITCS B Ka3zaHe CO
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CHELUAMHU.
e  Opexu u cyxoppykTbl. MUHIaIh, (DUCTALIKHA, TPEIIKUE OPEXH, a TaKKe Kypara, GUHUKA U
YepHOC/IMB, 3aWMCTBOBAHHBIE U3 TMEPCUACKOM U  apabCKoOl Tpaauuuii, MIIHPOKO
MPUMEHSIOTCS B IeCePTax, HAUMHKAX JUISI CAMCHI M [IUPOTOB, a TAK)KE B MACHBIX OJIOAX.
Jlpyrue KyiabTypHBIC BIUSHUSA:

e Ilpsoctn. OOmen c¢ Hapogamu CpermHeil Asum 000raTWil  Ka3axCKyl0 KyXHIO
pa3sHOOOpa3HBIMU CIIELUSAMH, clienaB e€ 00jiee apOMaTHON M HACBIIIIEHHOM.

e Monounsle npoaykTsl. KymbIc, m1y0aT 1 MpUMILUK TPaJULMOHHO 3aHUMAIOT Ba)KHOE MECTO
B PAaLMOHE, OJHAKO MEXKYJIbTypHblE€ KOHTAKThl CIHOCOOCTBOBAJIM IOSIBIEHUIO HOBBIX
CIOCOOOB UX MPUTOTOBIICHHUS.

e Misco. bapanuHa 1 KOHMHA UCTOPUYECKHU SIBJIIOTCS OCHOBHBIMU BHUJAMU Msica B Ka3aXCKOM
KyXHE, HO BIIMSIHUE JIPYTHX KYJbTYp PACHIMPHIIO CHOCOOBI MX MPUTOTOBJICHUS M BapHaHTHI
COYETaHU ¢ Pa3TUYHBIMUA UHTPETUCHTAMHU.

Ta6anna 1 — Banssaue Kpocc-KyJIbTYPHBIX (aKTOPOB Ha (pOpMUPOBaHHE COBPEMEHHOM
KAa3aXCKOM KyXHH

Kareropua Onncanne Ilpmveprn
IlpoMeicas B 3aHMCTEOBAHHE NPOAYETOE H | PHC H OBOINH — H2 V30SKCKOH KVXHH;
HHIPEMHEHTEL METOOOE MIPHCOTOEISHH H3 3IeMEHTEL BEEIIIeYKH — H3 PYCCHKOH
COCEAHHX KYXOHE. KYXHH; NOSEIEHHE IUIOBA.
Kynmunapueie Aganranna TexHOTOTHHA Kapra, zanexanne, TYIIeHHES] IPHIL Kak
TEXHHEH [IPHIOTOEISHEA ITHINH H3 BEJIHAHHE KABEAICKOH KyXHH.
APYTHX KYIBTYD.
DTHHTEeCKOE Bimanne KyXoHE pasnEYHEX | Pycckme, VITVpEL, TATapel, Kopeilsl B
pasHoODpazHe HAPOOOE, MPOGKHEAIOITHY B ap. dopMIIPYIOT MYIETHEYIETYPHVED
Kaszaxcrane. TacTPOHOMHAISCEVID ITATHIPY.
Kyvmaumapurie TpaguuHOHHEIE DII0IA, BemrbapmMak, kxyypaak, MaHTEL IUIOE —
TpagHITHH COXPAHAIOIIHE KVIBTYPHVED MOJAROTCA HA Mpa3THHKAX,
SHATHMOCTE. CHMEBOIHIHDVIOT HICHTHIHOCTE.
Hammouanesaee TloHmanse bazoB0H BenmrbapMak, KEIMEL:, TITOE — KAk
DIFOJA Kak OCHOBA | CTPVKTVPHI KVXHH J0 KEPOcc- | CHMBOTEI HAITHOHATBHOH
KVIBTVPHOTO BIHAHHA racTPOHOMHYECKOH JVIIH.

HPE&HEHHHHQ.' Cocmasieno AEOPAMLU

KynpTypHble paznuuusi MpOsBISAIOTCS HE TOJIBKO B SI3bIKE M MOBEIECHUHU, HO U B KYJIMHAPHBIX
NPEINOYTeHUsAX, Crocodax MoAayd M pUTyallaX MPUHATUS NUIK. B ycnoBusx riobanu3anuu
INPOUCXOIUT  AKTHUBHOE CMELICHHE TaCTPOHOMMYECKHX  TpaJulMi, dYTO CHOCOOCTBYET
(GbopMHpPOBaHHIO HOBBIX (DOPM KyJIBTYpHOI'O BBIpRXEHHUS uepe3 eay. MHOroHalMOHAIbHOCTh H
COCEJICTBO PA3JIMYHBIX KYJIbTYpP CO3JAal0T OCHOBY MJI KYyJIMHApHOrO OOMEHa, KOTOpPBIA He
paspyluaeT Tpajuliuy, a, HAIpOTUB, oboramaeT ux. B ka3axckoil KyxHe 3TO 0COOEHHO MPOSBIIAETCS
B JOMHHHMPOBAaHMM MSCHBIX OJI0J], COXPAaHUBLIMX TPaJWLMOHHBIE METOJbl IMPUTOTOBIECHUS
(Tymienue, Bapka), HO IIpU 3TOM a/IalITUPOBAHHBIX K HOBBIM BKYyCaM U MHTPEIUEHTaM.

KynuHapHble 3aMMCTBOBaHMsI BBICTYNAlOT OJHUM M3 Hauboyiee YCTOMUMBBIX KaHAJIOB
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KyJbTYPHOH Mepeaayu, Tak Kak MUIIEBbIE MPUBBIYKU JIETKO BOCIPUHUMAIOTCS U UHTETPUPYIOTCS B
MMOBCETHEBHYIO >XKMU3HB. [IpumepoM ciayxut OemdapMak («IATh MAJbIEB») — OJHO M3 CaMBIX
M3BECTHBIX OJIIO]T Ka3aXCKOW KyXHH, KOTOPOE CTaJ0 HE TOJBKO TaCTPOHOMHUYECKUM CHMBOJIOM, HO U
YacThIO KYJBTYPHOH MIEHTHYHOCTH CTPaHbl. BIrog0 TpajaWIMOHHO FOTOBUTCS M3 OTBAPHOTO Msica
(koHWHBI, OapaHWHBI, TOBSMHBI), TOMa&Tcs C Jnammod u OymboHOM. bembapmak sBIseTCS
00s3aTENIbHBIM ~ 3JIEMEHTOM OOJBIIMX CEMEWHBIX TOPXKECTB W CHUMBOJHU3UPYET EIWHCTBO,
TFOCTENIPUUMCTBO M YBaXXKEHHUE K TPAIULIHUSIM.

CoBpeMeHHass TacTPOHOMHYECKAs IMPAKTHKA I[TOKA3bIBAET, YTO KIJIACCUYECKHE PELEITHI,
OCTaBasACh OCHOBOM HAIIMOHAIBHON KYyXHH, IOJBEpPraroTCsl IMEPEOCMBICICHHUI0O U 00OramarTcs
HOBBIMU HMHTpeIueHTaMH. B mocreqHue roapl B pecTopaHax MOXXHO BCTPETHTh HHTEPIpPETALUU
OembapMaka C HCIOJIB30BAHHEM MTAJbSHCKOM TAacThl WJIM HMHIUNUCKUX CHeUuid. ITo
CBHJICTEIILCTBYET O  MPOLECCaX  KPOCC-KYJbTypHOTO  B3aUMOJCHCTBUS M Pa3BUTUHU
racTpOHOMHUYECKOTO UCKYCCTBA Ha CTHIKE TPAJUIIMOHHOTO M COBPEMEHHOTO.

Ocoboe MecTo B Ka3axCKOM KyJIbType 3aHMMAeT JacTapXaH —— HAaKpBITBIA CTOJ,
CHMBOJIM3UPYIOIIUI TOCTENIPUMMCTBO M YBaXKEHHE K rocTsM. Ha pmacrapxaH TpaauIMOHHO
MO/IAl0TCS Pa3IMYHbIE BUJBI MsiCa, MOJIOYHBIE MPOIYKTHI, XJ1e0 U cnagoctu. Takum obpa3zom, nuina
B Ka3aXCKOW KyJIbType — 3TO HE TOJbKO OHoJormyeckass HEOOXOAMMOCTh, HO U HOCHUTEIb
CHUMBOJIOB, TPAJAULIUNA U UICHTUYHOCTH.

Kynunapnoe wuckycctBo Kazaxcrana MOXHO —paccMaTpuBaTh Kak — CBOEOOpasHBIN
«KYJBTYPHBIH KOTENI», B KOTOPOM IEPEIUIETAIOTCS 3JIEMEHThI TIOPKCKOM, apaOCKOM, MepCUACKOn 1
JIPYTUX KYJTHHAPHBIX Tpaauiui. Ha mpoTsskeHun BEKOB KyXHS CTPaHbl Pa3BHBANIACH 10T BIUSHUEM
Pa3NUYHBIX KYJIbTYP, COXpaHAs ayTeHTUYHOCTb, HO OJHOBPEMEHHO NpuWHUMas HoBoe. [laxe
npocroe OIF0J10, Takoe Kak Tapenka OemOapmaka, CTaHOBHUTCS CBOCOOpPA3HBIM pACCKa3oM 00
UCTOPUU KYJIBTYPHBIX KOHTAaKTOB, CHMBOJIOM BEYHOCTH TpPagullMii M MX CIOCOOHOCTU
aIalTHPOBATHCA K COBPEMEHHOCTH.

CoBpeMeHHBII  med-moBap B 3TOM  KOHTEKCTE€ BBICTYNAeT HcCCJeNoBaTeleM U
MHTEPIPETaTOpOM: OH Oepé€T TpaAMILIMIO, OCMBICISIET €€ 3aHOBO M aJaNTUPYET K BOCHPHUSATHIO
COBPEMEHHOTO TOCTS.

Tadbauuma 2 - Ilpoumecc «I'nodamu3anmss —  Anxantanuss —  JlokajabHoe
racTpOHOMHYECKOe HCKYCCTBO

ITan CoJep:ranne CHMBOJHEKA / HROHKH
I'100anH3anHA MaccoBslil 00MeH HIeAMIIL, 3eMHoIl map, CTPeNKI
TeXHOTOTHAMH, HHIpeAlleHTaMII 11 oOMeHa, PK30THYeCKIIe
KYIIHAPHBIMH CTHIAMI CHELN, TEXHIKA CY-BIII
Ananranasa IIaTerpanns rnodaTbHBIX Iled-moBap, mecTepEHKIL,
KYJIHAPHEIX HHHOBAIIIT ¢ MECTHEIMH | IepeKpelleHHble CTPemKII,
TpaHIIAMIL, TPOIyKTaMI I MeCTHBIE IPOIYKTEI
TeXHIKaMHI
JlokaabHOE Co3zlaHIEe YHHKAIBHBIX I'oToBOE OIIO10, OPHAMEHT,
racTpPOHOMHYECKOe IHHOBALIOHHEIX OIIF0I, OTpakalollx | 3Be3a/IIpH3HAHIR
HCKYCCTBO MECTHYIO HIEHTHYHOCTE,
000raméEHYI0 INI00aTEHEIMI
BIINAHILAMH
IIpumeyanue: CocmaeneHo agmopamu
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Kpocc-KynpTypHbIe BIMSHASA Ha KyJIMHApHBIE TPAAULIMN MPOSBIISIOTCS Y€PE3 3aMMCTBOBAaHUE
UHIPEIUCHTOB, METOJOB IPUTOTOBJICHHS M TaCTPOHOMUYECKUX MpakTuK. JId TpaauIHOHHON
Ka3aXxCKOW KyXHH OCHOBY COCTaBIISIIOT MsICO (B OCOOCHHOCTH KOHHMHA, OapaHMHA M TOBSIUHA),
MOJIOYHBIE MPOAYKTHI (KyMBIC, alipaH, TBOPOT'), 36pHOBbIE (MILIEHUIIA, SUMEHB, PUC), & TAKIKE OBOLIU
u GpykTel, xapaktepuble i LleHTpanbHoil Asum. OmHAako B pe3yibTaTe MUTPALMOHHBIX
IIPOLIECCOB M KYJbTYPHBIX OOMEHOB B KyXxHIO KaszaxcraHa IOCTENEHHO BKJIIOYAIMCh HOBbBIE
IIPOLYKTBI U TEXHOJIOTUH IIPUTOTOBJICHHUS, IPUILEAIINE U3 APYTUX PETHOHOB.

Moio4HbIe TPOIYKTHl 3aHUMAIOT 0C000€ MECTO B HAI[MOHAJILHOW racTpoHoMuu. Tak, KyMsic,
TPaIULMOHHBII HAIIUTOK M3 KOOBUILEr0 MOJIOKA, Obl u3BecTeH B LleHTpanbHON A3uu 3a70iro 10
(bopMHpOBaHUS Ka3aXCKOW rocy1apCTBEHHOCTH, HO C Pa3BUTHEM TOPIOBBIX CBSI3€H MOJIYYHJ HOBbIE
unTepnperaiyi. CerofHs OH MOXET IOJAaBaThCsA HE TOJBKO B TPAJULIMOHHOM BHJIE, HO U B
(opmarte KOKTEHIIeH UK JecepToOB, YTO OTPAXKAET COBPEMEHHbIE MEXTyHAPOHBIC TEHICHIINH.

Msicaple Onroa TakKe HCHBITANM 3aMETHOE BIHMSHME BHEIIHUX KyiubTyp. Hampuwmep,
HIaluIblK, 3aMMCTBOBAHHBIM W3 MEPCUACKOW TPaJULUH, CTal HEOTHEMJIEMOM YacThO Ka3aXCKOI'O
3acToibs. Hapsamy ¢ TpaaumuoHHBIM OemidapMakoM IMOSIBIIIMCH HOBBIE CIIOCOOBI MPUTOTOBJICHHUS
Msica, BKIIIO4asl Ipuilb, 6apOeKIo U IJIOB, XapaKTepHbIe AJ1s apaOCKO, TypelKoi U pycCKO KyXOHb.

Vcnonb3oBaHue crieluii U TpaB TakKe CBSI3aHO C MEKKYJbTYpHbIM 0OMeHOM. B kazaxckyro
raCTPOHOMHIO BOIUIM TaKWE€ CIELMM, KaK 3Upa, KOPUAHIP, TMUH, KypKyMa, 4YTO I103BOJIHJIO
pa3HO00pa3uTh BKYCOBYIO MATUTPY OJIFOJ] U yIYUIINTh UX KOHCEPBUPYIOLINE CBOWCTBA.

TexHosorMM NPUrOTOBJIEHUS MUIIM JAEMOHCTPUPYIOT COYETAaHUE TPAJAMLMA U WHHOBALUH.
HcTopruecki OCHOBHBIMH METO/JaMHU ObUTM TPUTOTOBJICHHWE HA OTKPHITOM OTHE, MCIIOJIB30BaHHE
Ka3aHa, Bapka U TyIIE€HHE. DTU cII0COObl BO MHOTOM ObUIM 3aMMCTBOBAHbBI Y COCETHUX HAapOJOB —
TIOPKOB, IIEPCOB, PYCCKUX, KUTANIIEB, — U aJallTUPOBAHbI K Ka3aXCKUM yciaoBusM. B nocnennue
necstuiietuss B Kasaxcrane noinyduiv paclipoCTpaHEHUE COBPEMEHHBIE TEXHOJIOTUH, BKIKOYAs C)-
6U0 Y MOJIEKYJIIPHYIO TaCTPOHOMMIO, YTO TO3BOJIMJIO Ie(-IOBapaM CO3JaBaTh HOBbIE TEKCTYpPbI U
(opMBI TPAAULIMOHHBIX POTYKTOB.

I'moGanu3anus mpuBena K MHTETPAllMM B MECTHYIO T'aCTPOHOMHIO IMPOAYKTOB, paHee He
xapakTepHblx i KaszaxctaHa: aBokazno, KyKypy3bl, COEBOIO C€OycCa, HHAMWCKHX U
OJIMKHEBOCTOUHBIX CHELMNA. DTO OTPa3uiIoCh Ha pECTOPAHHOW MHAYCTpUHU: BCE OOJIbIIE 3aBEICHUIN
MpeaaraloT Ka3axCKyl0 KyXHIO B MHTEPHAIMOHAJIbHOM HCIIOJHEHHM, COYETasl TPaJuLMOHHbIE
peLenTsl C 3JIEMEHTaMU (DbIOKH.

l'acrpoHOMUYECKHI Typu3M CTAaHOBHUTCS Ba)KHBIM HalpaBJICHUEM Pa3BUTUS TYPUCTHUECKOMN
otpacin Kazaxcrana. 3HakOMCTBO C TPaJUIIMOHHON KyXHEW BCE Yallle pacCMAaTPUBAETCS KAaK 4acTb
KyJbTYpHOTO OMbITa. JlJIi 3TOr0 OpPraHu3ylTCs racTpOHOMHUYECKHEe (HeCTHBAIHM, MacTep-KiIacChl,
aerycraiuu  Ha (Qepmepckux xozaicTBax. [logoOHble WHUIMATUBBI TO3BOJSIIOT TypHCTaM
MOTPY>KaTbCsl B KYJbTYpHBIH KOHTEKCT M BOCIPUHHMATH €Ay Kak (GopMy HEMaTepHaIbHOTO
HacJeausl.

CoBpeMeHHbIE TEHACHLIUU JIEMOHCTPUPYIOT POCT MYJIbTHKYJIBTYPHOCTHU M OTKPBITOCTH
Ka3axCcKoro oOIIecTBa K MEXIyHapOJHBIM BIUsAHUAM. B Anmatel, AcTaHe M JIpyrux KpYIHBIX
ropojax MOSBISIOTCS PECTOPaHbl, Mpeaiararoniue OJrofa WTAIbSHCKOHN, SITTOHCKOW, WHIUUCKON
KyXHH B COYETAHUU C JIOKAIbHBIMU MPOIYKTaMu. MeXIyHapoaHble TacTpOHOMUYECKHUEe OpeH/Ibl,
Bkutouast pedtuaru Michelin u The World’s 50 Best Restaurants, cmiocoOCTBYIOT MpOIBUKEHUIO
Ka3aXxCKOM KyXHHU Ha MUPOBOU apeHe.

Takum oOpa3oM, Ka3zaxckas KyXHs pPa3BHBAaeTCs Kak JAMHAMU4YHAs CHCTEMa, B KOTOPOH
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MeperieTaloTesl Tpaguuuu M uHHOBauuu. C OZHOW CTOPOHBI, TIiIo0anu3anusi CHOCOOCTBYET
WHTETPAllMM HOBBIX HWHIPEAUEHTOB W TEXHOJIOTMHM, C JOPYrol — YCHIMBAETCS ABUKEHUE 3a
COXpaHEHHE AyTEHTHYHBIX PEIENTOB M JIOKAIbHBIX MNPOAYKTOB. B pesynbrate Qopmupyercs
YHHUKaJIbHAsl FaCTPOHOMMYECKAss MIEHTHMYHOCTh KazaxcraHa, B OCHOBE KOTOpPOH JIEKUT AMAIOT
KYJbTYp, UCTOpUYECKAs! IPEEMCTBEHHOCTb U OTKPBITOCTh MUDY.

Metoa ucciaenoBaHus

B HacToseM uccieoBaHuu IPUMEHSIETCS] KaueCTBEHHBIN (DbIOYKH-I10AX0/], HAIIPaBJICHHbBIN
Ha BbISIBJICHHE M aHAJIU3 BIUSHMS TPAJAULMOHHBIX KYJIMHAPHBIX MPAKTUK PA3IMUYHBIX KYJIbTYp Ha
COBPEMEHHOE I'aCTPOHOMHUYECKOE HCKYCCTBO. B uyacTHOCTH, Hac MHTEpecyeT, KaKk 3TH IPOLECCHI
IIPOSIBJISIFOTCA B YCJIOBUSAX [NI00AIM3aLMU M KaK OHU TPAHC(HOPMUPYIOT HAllMOHAIbHbIE KyXHHU.

MeTo10510THS UCCIIEJOBAHUSI BKJIFOUAET KOMILJIEKCHBIM KOHTEHT-aHAJIN3 KyJUHAPHbBIX KHUT,
racTpOHOMUYECKUX JKYPHAIOB, MyOIMKaluii B poeCcCHOHATIBHBIX 0J0rax U MeIna, OCBEIIAIOLIIX
COBpPEMEHHBIC TAaCTPOHOMHYECKHE TeHIeHIHH. l[lapamiensHO ¢ 3TUM, g Oosee TryOoKOro
MOHMMAaHMsI TPAKTHYECKUX AaCIEKTOB, OBLIM IMPOBEACHBI IMONYyCTPYKTYPUPOBAHHBIE HWHTEPBBIO C
niep-noBapamMu, racTpOHOMHUYECKUMHU KPUTHKAaMM U crenuanuctamu no ¢yna-auszaiiny. Ocoboe
BHUMaHME OBLJIO YAEJICHO aHAJIU3y KOHKPETHBIX KEHCOB pECTOpaHoB M Iied-1oBapoB, KOTOpHIE
YCIIEIIHO MCIIOJIB3YIOT 3JIEMEHThl KpOCC-KYJIbTYpHOW KyxHHU. [lis aHanu3a ObUIM BBIOpaHBI
raCTPOHOMUYECKHE IPOEKTHI, JEMOHCTPUPYIOLUIME TapMOHUYHOE COYETaHHE KyJIMHAPHBIX
Tpaauuuii Boctoka u 3anazna, a Takxke aJanTHPYIOLIME STHUYECKHUE PELENThl 0]l COBPEMEHHBIE
racTpPOHOMUYECKHE CTaHIapThl. BbIBOIBI, MOATBEPKAAIOIINE TUIIOTE3Y (O POJIM KPOCC-KYJIBTYPHBIX
KOHLENM B (OpMHpPOBaAaHMM COBPEMEHHOI'O TaCTPOHOMHUYECKOrO HCKyccTBa): KauecTBeHHBIN
(GBIOKH-TIONXO0A KaKk HWHCTPYMEHT aHanu3a: BpIOpaHHash METONOJIOTHS, COYETAIONas aHaJN3
BTOPUYHBIX HCTOYHUKOB C KaueCTBEHHbIMH HHTEPBBIO, MO3BOJSET HE IPOCTO KOHCTAaTUPOBATh
HaJIM4uE€ KpPOCC-KYJIbTYPHBIX BJIMSHHMI, HO U BBIABIATH MEXaHM3Mbl MX HHTErpaluud U
TpaHchopMalMu. DTO MOATBEPXKJIAET HALly THIOTE3y O TOM, YTO COBPEMEHHbIE KyJIHWHapHbIE
KOHIIETILIMU HE SIBJISIOTCS MPOCTHIM 3aUMCTBOBAaHHEM, a BKIIIOYAIOT B ceOs LieJeHANpaBICHHYIO
a/IanTaluIo U NePEOCMBbICICHHE.

['mobanu3amus Kak KaTalau3aTrop, a HE pa3pylIMTeNb TPAaJUlUi: AHAIW3 MyONIMKauid U
MHTEPBBIO TOKA3bIBAET, YTO [JIOOANU3allksd, BMECTO pa3pylIeHUs HaIMOHAIbHBIX KyXOHb,
cTumyiupyer ux pasutue. llled-noBapa akTUBHO HCHOJB3YIOT MEXKIYHAPOJIHbIE TEXHUKHU
(Hampumep, Cy-BUJ, MOJIEKYJISIPHBIE 3JIEMEHTbI), HOBbIE MHIPEIUEHTHl M CHEIUH, HO JENaloT 3TO
TBOPUECKH, HHTETPUPYS HUX B paMKax MeCTHBIX Tpaguuuil. Ilpumep c¢ aganTupoBaHHBIM
OembapMakoM HJIM HMCIIOJIb30BAaHHUEM €BPONEHCKUX TEXHHWK JJIsl MPUTOTOBJIECHUS TPaAULIMOHHOTO
Msica HArJIAJHO JIEMOHCTPUPYET, Kak TIJ0OalbHbIE 3JEMEHThl TapMOHHUYHO COYETAIOTCS C
JIOKQJIbHBIMU, CO3/1aBasi HOBBIN IIPOAYKT.

WuTepBbio ¢ med-noBapaMu MOAYEPKUBAIOT, YTO YCHEIIHbIE KPOCC-KYJIbTYPHBIE MPOEKTHI
HE IPOCTO KOIHUPYIOT, a aJalTUPYIOT 3THUYECKHE PEeLEenThl MOJl COBPEMEHHbIE CTaHAapThl. JTO
MOKET MPOSBIATHCS B 0OJeryeHuu Oirof] (Hampumep, Mepexo]l OT KUPHBIX OyJIbOHOB K JIETKUM
coycam), HCIOJb30BaHUM COBPEMEHHBIX TEXHUK T[OJaud, WM BBEIECHUU MOJEKYJISIPHBIX
9JIEMEHTOB, KOTOpbIE MPHUJIAIOT OJIF0aM HOBBIE TEKCTYphl U BKYCOBBIE OLIYIIEHHUS. DTOT MpOLECcC
ajlanTaluy ABISETCS OCHOBOM 1iisi ()OPMHPOBAHUS YHMKAJIBHOI'O MECTHOTO TI'aCTPOHOMHYECKOTO
HCKYCCTBA, 000TAIIIEHHOT0 MEX/TyHAPOIHBIM OIBITOM.

IIpoexTsl, couetaromue Boctok u 3amaa: BwiGop MpoeKToB, TapMOHHYHO COYETAIOLIMX
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KyJluHapHbele Tpaauuuu Boctoka u 3amajga, 1eneHanpaBlI€HHO IOATBEP)KIAET THUIIOTE3Y O
MPOAYKTUBHOCTH MEXKYJIbTYPHOTO CHHTE3a. Takue MpOeKTbl JAEMOHCTPUPYIOT, YTO Kpocc-
KyJbTypHBbIE KOHIICTIIUHU SBJISAIOTCA HE MPOCTO TEHICHIMEH, a (YHAAMEHTOM Ui CO3JaHUs
MHHOBAIIMOHHBIX TaCTPOHOMUYECKHUX IPEIUIOKEHUH, KOTOPBIE HAXOAAT OTKIUK Y COBPEMEHHOMU
ayauropuu. Takum 00pa3oM, IPUMEHEHHBI Ka4eCTBEHHBIN (DBIOKH-TIOIX0]  aHAIN3 KOHKPETHBIX
KEWCOB MOJTBEPXkAAIOT, YTO COBPEMEHHOE TaCTPOHOMHYECKOE HCKYCCTBO B  YCIOBHSIX
rno0anu3aluy  XapakTepu3yeTcss aKTUBHBIM B3aUMOACWCTBUEM M ajanTalMedl KyJIMHapHBIX
TPaIULMA Pa3IUYHBIX KyJIbTyp. OTH TPOLECCHl CIIOCOOCTBYIOT HE TOJIBKO OOOTalleHUI0
HallMOHAJILHOW KYXHHM, HO U ()OPMHUPOBAHMIO YHUKAJIBHOI'O JIOKAJIbHOTO TI'aCTPOHOMHYECKOTO
HCKYCCTBA, YTO SIBJIETCS KJIIOUEBBIM acleKTOM Hallel TUIIOTE3bI.

WuTepBsblo ¢ Beaymumu ned-nosapamu Kazaxcrana

1. llTep-moBap pecropana «Cynran» (AnMarel, HAIPABICHUE «MIICHON (DBIOKHY)

Bonpoc: kak Bbl OICHHMBaeTe BIHMSIHHE MEXIYHAPOJHBIX KYJIMHAPHBIX TPAAULUN Ha

HallMOHAJIbHYIO0 KyXHI0 Ka3axcrana?
Oter: Kazaxcran Bcerja HaxoIwiCs Ha MEPECEYCHUH KYJbTYp, YTO HANPSMYIO OTPa)KaeTcs B
racTPOHOMHUHU. MBI CTpEeMHUMCS HE TOJBKO COXPaHATh TPAMLUU, HO U aJaNTHpPOBAaTh HX K
COBpPEMEHHBIM 3alpocaM. B Hamem pecropaHe Mbl HCIIOJIB3yEeM JIEMEHTHI €BPONIEHCKOM, a3UaTCKOM
U JJa)Ke H0KHOAMEPUKAHCKOM KyxHH. Hampumep, nmpumeHsieM SIOHCKYIO TEXHHMKY cy-6ud s
IIPUTOTOBJICHUSI MsCa, YTO IO3BOJIAET CHeNaTh €ro 0oyiee HEXHBIM U COYHBIM. [Ipu 3TOM MBI
COXpaHseM TPaIUIMOHHBIE PEUENThl — TaKhe Kak OemobapMak MM KO3bl, — HO MOAaéM HX C
COBPEMEHHBIMHU COYCaMH, T0OABIISIOIIUMI HOBBIE BKYCOBBIE OTTCHKH.

KimoueBbie naOmonenus: [loxxon nmanHOro mied-moBapa IEMOHCTPUPYET TBOPUYECKOE
MEPEOCMBICTICHHE HAIIMOHAIBHBIX OJI0J] UM WCIOJb30BaHUE HHTEPHAIMOHAIBHBIX KYJIWHAPHBIX
npakTuk. CodeTaHue TPaJULMOHHBIX PELENTOB C COBPEMEHHBIMU TEXHOJOTHSMM IOATBEPKAAET
TUIIOTE3Y O TOM, YTO KPOCC-KYJbTYpHbI€ KOHLEMIMH CIOCOOCTBYIOT Pa3BUTHIO COBPEMEHHOIO
racTPOHOMUYECKOTO UCKYCCTBA.

2. ed-noBap pectopana «Kazakh Taste» (Hyp-Cynaran, TpanuiioHHas Ka3axckas KyXHs)

Bompoc: kak Bbl paboTaere ¢ MECTHBIMH MPOTYKTaMHU U UHIPETUEHTAMU?

OtBer: MBI UCTIONB3YeM HCKIIOYUTEIHHO MECTHBIE TPOIYKTHI, TaK KaK OHH SIBIISIOTCS OCHOBOM
Ka3axCkoi KyxHu. Hampumep, msco mns OembapMaka WM KO3BI TIOCTYMAET OT JKWBOTHBIX,
BbIpaIeHHbIX Ha nmactoumax Kazaxcrana. Ocoboe BHUMaHUE YACTSETCS MOJIOYHBIM MPOAYKTAM —
KyMBICY U aiipany. [Ipu 3TOM MBI fomonHsIeM OJt0[1a MEXTyHAPOIHBIMI WHTPEAUEHTAMHU, TAKUMHU
KaK CIeIMH, 4TOObl 000raTUTh BKYCOBYIO MAJHUTPY.

Bonpoc: Kakue TpaauuumoHHble Omoga  Bbl  @JaNTHPOBAIM 1O COBPEMEHHBIE

racTpPOHOMHUYECKHE TPEH IbI?
Oter: OTHUM U3 SIPKUX TPUMEPOB sABIseTCA OermbapMak. Mbl COXpaHUIN TPAJUIMOHHYIO (hopMy
MoJla4v, HO HCIONBb3yeM Ooisiee JIETKHE COYyChl Ha OCHOBE TpaB M OBOIICH BMECTO >KHPHBIX
OynboHOB. Takke BHEAPSIEM DIIEMEHTHI MOJICKYJISIPHOM TaCTPOHOMUN — HAIPHUMEp, TOTOBUM Tl
13 KyMbICa WJIH UCTIOJIh3yEeM BaKyyMHBIE TEXHOJIOTHH JIJISl IPUTOTOBJICHUS MsICa.

KiroueBsie nHabOmionmenus: J[aHHBIA TMOAXOJ TIOKa3bIBae€T, 4YTO JaKe€ PECTOPaHHI,
OPHEHTHUPOBAHHBIE HA TPAJAULMOHHYIO KYXHIO, aKTHBHO HCIIOJIB3YIOT COBPEMEHHbIE KyJIMHApPHbIE
TEXHUKUA. DTO CBUJAETEIBCTBYET O TOM, YTO TPAAMLMU HE HCYE3al0T, a TPaHCPOPMUPYIOTCH,
o0oramasche 3a C4ET rI100aIbHBIX TPEHJIOB.

3. 'actpoHOMHUEeCcKHE COOBITHS KaK (DaKTOp pa3BUTHUS
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B nocnegnue roasr B Kazaxcrane akTuBHO mpoBoasTCs decTuBanu, Takue kak Almaty Food
Fest w Kazakhstan Culinary Week. DT MeponpusTas CTaHOBSTCSA TutaTGopmoit s oOMeHa
OTIBITOM MEXIY MECTHBIMU U MEXIYHAPOIHBIMU IIe-moBapamu. 31eCh IeMOHCTPUPYIOTCS OroAa,
B KOTOPBIX TPAAMIIMOHHBIC PEIENThl HHTETPUPYIOTCS C DJJIEMEHTAMH JPYTHX KYJIbTYp, YTO
CIOCOOCTBYET MOIMYJISIPU3AINUN KPOCC-KYIBTYPHOTO MOAX0/1a U MIPOJBHUIKCHHUIO Ka3aXCKOM KyXHHU Ha
MEXKIYHAPOJAHOU apeHe.

OO01me BBIBOIBI

WuTepBpio C mied-moBapaMu U aHalu3 TaCTPOHOMHYECKHX COOBITUH MOATBEPKAAIOT, YTO
KpOCC-KYJIbTYpHBIE KyJIMHAapHble KOHUEMIMH SBJIAIOTCS KJIIOYEBBIM JpaliBEpOM pPa3BUTHUS
COBPEMEHHOr0 TracTpoHOMHUYecKoro wuckyccrBa Kazaxcrana. IIpoucxonuT He MexaHHYECKOe
3aMMCTBOBaHUE, a TBOpYECKass MHTErpallvs MEXIyHApOJHbIX TEXHUK, HHIPEJAUEHTOB U CTHIICH B
HAIlMOHAJIBHYI0 KyXHIO. B pesynbrate (GopMHpYyeTcsi YHUKaIbHBI TaCTPOHOMHYECKHH OIIBIT,
KOTOPBI COXPAHSET KYJIbTYPHYIO HJICHTUYHOCTh U OJHOBPEMEHHO COOTBETCTBYET TIJI00AIBHBIM
TEHJICHLIUSM.

Takum 00pa3om, BBIIBUHYTAsI TUIIOTE3A MOJTYYaeT MOATBEPIKICHUE: COBPEMEHHAsI Ka3axcKas
racTPOHOMHUSI TPEACTaBisieT co00il NHHAMUYHOE MPOCTPAHCTBO MEXKKYJIBTYPHOIO IHANIOTa, TIe
TpaAuLIUg U UHHOBALIMS COCYIIECTBYIOT U B3aUMHO 00OTaIlaioT apyr apyra.

Tadauuma 3 — CpaBHHUTE/bHBI aHAJIU3 PECTOPAHHBLIX KOHUENIUI (HA OCHOBe KeHc-

CTa/N)
IlokazaTeanb Keiic 1: Noma Keiic 2: Gaggan Anand Keiic 3: Chygan
(danns) (Tamnang) (Kazaxcran)
baszoBas KyIeTypa CraHIIHABCKas IHummicKas KyXHA Kazaxckad KyxXHA
KYXHSI
3anMCTBOBAHHBIE SnoHCKIE MonekyngpHas SImoHCKHII
3EMEHTHI (hepMeHTAITHIT TaCTPOHOMHS (eBpoOIL.) MIHIMAII3M B
NGEE
OcCHOBHOII JIoKaJbHEIE Tpammm + DTHO-(OBIOKH +
KYJIITHAPHBI MOIX0]T | MPOJIYKTH + TEXHHKA | MHHOBAITHI COBPEMEHHBII CTHIIh
[Ipumep Omoaa Omnennii Mo3r ¢ MxoM | Ceprrgeckoe Manro ¢ | Kyslpaak B hopme
TIPSHOCTIMI TapTaIeTKI
Ilenesas ayautopusa | I'acTpoTypHCTHL, Moasas MOIIOIEKE, JIOKalbHBIE H
IIEHITENH TaCTPOIHTY3HACTEI 3apyOesKHbIe TOCTH
KyneTypHas muccug | Bockpemenne IlepeocMeIcTeHTIE TMomynapusanmus
CEBEPHBIX TPAIUIIHI | HHIIIICKOI KyXHH CTEIHOI KYXHH
IIpunenanue: Cocmagneno demopamu

BriBoa: Chygan apantupyer kazaxckue 0Jt0/1a yepe3 BU3yadbHbI MUHUMAIU3M U SITOHCKUE
TEXHUKH, YTO IIO3BOJISET NPUBIEYb MEXAYHApPOAHYIO ayauTopuro. Kaxnoe ractpoHOMHUYECKOe
3aBeJIeHUE aJaNnTUPyeT TPAJAULMOHHYIO KYXHIO C YY€TOM TIJIOOANbHBIX TPEHIOB, HO JIENaeT 3TO
Yyepe3 YHUKaIbHBIN KpOocC-KyJIbTYpHBIH (QUIBTP: OT BU3YyaJIbHON MOJAa4YH 10 COUETaHUs TEXHUK. DTO
MOKa3bIBAET, KAK TPaIUIMsI TPAaHC(HOPMHUPYETCSl B HICKYCCTBO, COXPaHsIsl KyJIbTYPHBINA KOJI.

BbiBOABI U 3aKJII0OYEHHE
[TpoBenéHHbI aHamu3 MoKasal, uTo pectopaH Chygan OCYyIIECTBISIET aIanTallUi0 Ka3aXxCKUX
OJIFO1 Yepe3 WCIONb30BaHUE BH3YAIBHOTO MHUHUMAIM3Ma W SMOHCKUX KYJWHAPHBIX TEXHHK, YTO
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MO3BOJISIET NPUBJIEKAaTh MEKAYHApOIHYIO ayAUTOpUI0. B  1emoM, Kaxaoe COBpPEMEHHOE
racTPOHOMHUYECKOE 3aBEICHUE MHTETPUPYET IEMEHThl TPAJULHMOHHON KyXHH B COOTBETCTBHU C
r7100aIbHBIMU TPEHIAMHU, OJJHAKO JIENIACT 3TO Yepe3 YHUKAIbHBIA KPOCC-KYJIbTYPHBIH QHIBTP — OT
BU3YaJIbHOW NOJAYM JO KOMOMHALIMM TEXHOJIOTUH MPUTOTOBJIEHUS. IDTO JNEMOHCTPHUPYET, 4TO
TpaguIus, TPAaHCPOPMHUPYSCH B UCKYCCTBO, IMIPOJOIKACT COXPAHATH CBOM KYJIBTYPHBIH KOJI.

Kaszaxcranckass KyXHsl ABISETCS SPKUM IIPUMEPOM YCIIEIIHOTO KYJIBTYPHOTO CHHTE3a.
Hcrtopuueckn oHa ¢opMHpoBajach Ha IE€PECEYEHUM KOYEBBIX TpPAAMLMNA M BIMSHUN
MHOT'OYHMCIICHHBIX 3THOCOB, IIPOKMBAIOLIMX HA TEPPUTOPUU CTPAHBL. DTH MHOTOCIOHHBIE KpOCC-
KyJbTypHBIE TIpoliecchl 00ycIOBHIM Ooraroe KyJMHApHOE Hacieaue, KOTOpoe He TOJbKO
COXPaHWJIO CBOK YHHMKAJIBHOCTb, HO U TPOJOJDKAET AKTHBHO pa3BUBAThCSl B  YCIOBHAX
rno0anu3annu. AHalW3 3THX IPOLIECCOB MO3BOJSET TINy0Ke MHOHATh JMHAMMKY KYJIBTYPHOI'O
B3aUMO/ICVICTBHUS B PETHOHE.

Ocoboe 3HaueHHEe B ATOM KOHTEKCTE NpHOOpeTaeT (EHOMEH TOCTEHPUUMCTBA. bynmyum
YHUBEPCAJIbHBIM JJIEMEHTOM 4YEJIOBEYECKOW KYJbTYpbl, OH HpPOSBISETCS IO-pa3HOMY B
3aBUCHUMOCTH OT 3THOCA, YTO OINPEAENSAETCS HCTOPUUECKUMHU, PEITUTHO3HBIMM, COLMAIBHBIMU U
HSKOHOMHYECKUMH (hakTopamu. B Ka3axckoil Tpaauuuu rocTeIpUUMCTBO BBICTYHAET Ba)KHEHIIUM
MapKepoM YBaXKEHHMs, 1OBEpUs U LIeApOCTU. [nobanu3anus He pa3pyllaeT 3TH LHEHHOCTH, a JHIIb
MoubuUIHpyeT GOpMBbl MX MPOSBICHHS, aJalNTHPYs. UX K HOBBIM YCIIOBHSM, YTO IOATBEPKAAET
YCTOMUMBOCTB IaHHOTO KYJIBTYPHOI'O KOJIa KaK 3HAUMMOI'0 MEXaHMU3Ma MEXKYJIbTYPHOI'O THAJIOra.

B racTpoHomMmuueckoil cdepe BBISBICHO, YTO KPOCC-KYJIbTYPHBIE KYJIWHAPHBIC KOHLEHIHU
UIpalOT  KJIIOYEBYIO pOJb B  Pa3BUTUM COBPEMEHHOIO TaCTPOHOMHYECKOIO MCKYCCTBA.
TpaauumoHHBIE KyXHH HapOIOB MHUpA, 00Najas YHUKAIbHBIMH TEXHHKAMH, CIEHU(PHUECCKUMHU
BKYCOBBIMU COYETAHUSMU U CUMBOJUYECKUM COJEPKAHUEM, CTAHOBSTCS UCTOYHUKOM MHHOBALIUI
U1 COBPEMEHHOW KYJIMHAPHOW MPAKTUKU.

AHanmu3 KOHKPETHBIX KeHC-CTaM IO0Ka3aj, YTO YCHELIHble MPOEKThl B TaCTPOHOMHMU HE
OTPaHUYMBAIOTCS MEXAaHWYECKMM 3aUMCTBOBAaHMEM J3THUYECKUX OdJIeMeHTOB. HampoTus, oHH
OCYWIECTBISIOT HMX TBOPYECKYIO HMHTEpHpeTanuo, (QOopMHUPYsSs MPUHIMIUAIBHO  HOBBIE
racTpoHoMu4eckue pemieHus. OCoOEHHO SPKO ATOT MPOLECC MNPOSBISETCS B JIEATEIbHOCTH
pecTtopaHoB  (bloKH-popMaTa W  aBTOPCKOW KyXHH. 37€Ch B3aWMOJCHCTBHUE KYJBTYD
MIPOCJIEKMBAETCS Ha BCEX YPOBHAX: OT BBIOOpAa MHIPEIUEHTOB U CIIOCOOOB MPUTOTOBIIEHUS /10
BU3YaJbHOW 3CTETHKU Mojaayu. Takum o00pa3oMm, COBpeMEHHass I'aCTPOHOMHS BBICTYIMAET Kak
MPOCTPAHCTBO  MEXKYJIbTYPHOIO  JMajora, B KOTOPOM TpaiulMsl HE Hcye3aeT, a
TpaHC(hOPMHUPYETCsl, COXpaHssd KyJIbTypHOE 3HAaUEHUE U AN TUPYSICh K INI00AIBbHBIM BKYCaM.

[lepcnekTHBB AaTbHEHUIIMX HCCIEIOBAHUN MPEACTABIAIOTCA B HECKOJIBKUX HalpaBJICHUSX.
Bo-nepBbIX, HEOOXOOUM aHATU3 BOCHPUATUS KPOCC-KYJBTYpHOW KYXHH COBPEMEHHBIMU
notpeOuTensiMu. Bo-BTOPBIX, MpEACTaBIsIeT HHTEPEC U3YUEHUE ITUUECKUX M KYJIbTYPHBIX T'PaHMIL
MPaKTUKN TaCTPOHOMHMUYECKUX 3aMMCTBOBaHUHU. CrieyeT MOAUYEepKHYTh, YTO UCTOPUS KyXHU — 3TO
4acTb HCTOPUHM 4YEJIOBEYECTBA, OTpaKkarollas MpPOLECChl MHUIpalMid, KyJIbTYpHBIX KOHTAKTOB M
oOMeHoB. Kaxmoe 0:110/10, B CyIIHOCTH, SIBISIETCS PE3yJIbTATOM MHOTOBEKOBOTO B3aMMOJECHCTBHS
KyJbTYp U TEM CaMbIM IIeHHON (OpMOil UX perpe3eHTaIIH.
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KPOCC-MOJEHH ACIIA3JbIK KOHIEIIHAIAP: JOCTYPJII AC YHJIEPIHIH
KA3IPI'I TACTPOHOMHUAIBIK OHEPI'E BIKIIAJIbI

Anoamna. Maxanaoa Kazaxcmannvly acnasovik oHepiHe Kpocc-MaOeHU bIKNAL0apOblH
mapuxu, 2eocpaQusblK AHCoOHE IMHOMIOEHU DAKMOopIapOvly KepiHici pemindeci manoaybvl
bepineen. Eypona men Asusinviy mozvlcblinOa opHaniackau dicane ¥iavl JKibek snconvinviy Oip 6enici
oonean Kazaxcman Oencenoi mMaoeHUu aimacy Kewicmicine auHanvin, OYi1 KYOblLIblC 2ACMPOHOMUSL
canacvinoa 0a xkepinic manmol. Hezizei viknan kezoepi peminoe Kbimail, napcwl, YHOI Jicone apad
acnazovlk 0acmypiepi, COHOAU-aK MYpPKi JicaHe Kowneni XanblKmapobly Yieci Kapacmulpouliaobl.
Llai, kypiw, sHcanzak, Kypma cusKkmol uHepeouenmmep MeH OaublHOAy maCliOepiniy Jcepeinikmi
2acmponomusaga madbugu mypoe eHy mvlcaioapvl maioanaovl. Man wapyauibliviabl MeH Kownei
oMIp canmelHa aUpLIKWA HA3Ap ayoapulivin, 01apobly KaA3akK aACXAHACLIHOA em NeH Cym
OHIMOepIHIH OacbiMObIebIH  alikbiHOaganbl Kepceminedi. COHbIMEH Kamap 2acmpOoHOMUSIbIK
MYPUBMHIY KA3ipei dcaz0ativl — Ma0eHUemapanslk OUanio2 neH MaoeHu MYpanvl cakmayobly KYpaivl
peminde Kapacmulpvliaobvl. 3epmme)y HOMmuiceciHoe Ka3ax acxanacvl KOnKaoammul SMHOACNA30bIK
JHCOHE CHIPMEKbLL bIKNALOAPObIH MORLICHl OO0bIN MAabbLIAMbIHLI, OHbIY MeK Oipezeli 2ana emec,
COHbIMEH Kamap HcahanObiK 2acmpoHOMUSIBIK KOHMeKcme 001aulagvl 30p eKeHi 0a1e/10eHOI.

Kinm ce30ep: Kazaxcman, Kpocc-maleHu blKnai, 2acmpoHOMuUsl, acnazovlk oHep, Kibex
JHCONIbL, IMHOMIOEHU OICMYpiep, MYPKi ACXAHACHL, 2ACMPOHOMUSIBIK TMYPUSM.

E. ALIMKULOVA!, E. ALZHANOVA'®, D. ATASHEVA!, A. ZHAKSYBEK'
'International University of Tourism and Hospitality (Kazakhstan, Turkistan)
e-mail: alzhanova.elmira@iuth.edu.kz

CROSS-CULTURAL CULINARY CONCEPTS: THE INFLUENCE OF TRADITIONAL
CUISINES ON CONTEMPORARY GASTRONOMIC ART

Abstract. This article analyzes the cross-cultural influences on the culinary art of Kazakhstan
as a reflection of historical, geographical, and ethnocultural factors. Located at the crossroads of
Europe and Asia and formerly part of the Great Silk Road, Kazakhstan has become a space of
active cultural exchange, which is reflected in its gastronomic sphere. The key sources of influence
examined include Chinese, Persian, Indian, and Arab culinary traditions, as well as the
contributions of Turkic and nomadic peoples. Examples of the adoption of ingredients (tea, rice,
nuts, dried fruits) and cooking methods that have been organically integrated into local gastronomy
are analyzed. Particular attention is given to the role of animal husbandry and the nomadic
lifestyle, which predetermined the dominance of meat and dairy products in Kazakh cuisine. The
current state of gastronomic tourism is also considered as a tool for intercultural dialogue and the
preservation of cultural heritage. The study shows that Kazakh cuisine represents an interweaving
of multilayered ethno-culinary and external influences, making it not only unique but also
promising in the global gastronomic context.

Keywords: Kazakhstan, cross-cultural influence, gastronomy, culinary art, Silk Road,
ethnocultural traditions, Turkic cuisine, gastronomic tourism.
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H. ABHIIIOB', J. ACAH'=, C. BI/IBIPBIC', A. AXEJIOBA’
X anpIKapabIK TypH3M KOHE MEHMAHOCTBIK YHUBEPCHTETI
(Kazakcran, Typkicran), e-mail: asan.dosmahanbet@jiuth.edu.kz
M. DyesoB atbiHAarsl OHTYCTiK KazakcTan yHuBepcureri
(Kazakcran, IIIbIMKeHT)

KACTAP/bIH TYPUCTIK TAH/IAYBIHA IIH®PJIbIK KOHTEHTTIH OCEPI

(Kasaxcmannoly iwuki mypusmi mvicaiblHOa)

Anoamna. Byn sepmmey Kazaxcmanoazel iwki mypuzmoi manoayoazvl Hcacmapowvly
MYPUCMIK MATEAMbIHA YUDPIbIK KOHMEeHmmiy acepin mandayea apranzau. 3epmmey 2024 dncoiivl
18-30 ocac apanvieeinoaser 450 cmyoenm apacwvinoa dcypeizindi. CanovlK (cayarnama) sicaue
cananvlk (Konmenm-ananius) aoicmep xonoawnviivin, TikTok, Instagram, YouTube owcone Telegram
niampopmanapvulHOagbl  KOHMeHmmiy — #cacmapovbly — Mmypucmix — mayoaylapblHa — bIKNAJbL
bazananovl. Homuowenep repcemkenoetl, pecnoHoenmmepoiy 75%-i mypucmix 6Oazeimmol
mayoayoa yugpavl KOHMEeHmMmiy Manvi30bl pen amkapamviwvlh aman emmi. TikTok nen
Instagram ey wiknandel naamgpopmanap 0601bin, GU3YANObL  KOHMeHm  (8udeoponuxmep,
Gpomocypemmep) oicone On02epnepdiy  dceke madicipubeci wewim  Kabwviidayoa — Heeizel
Gaxmopnapea aiinanovl. Kazaxcman KoHmekcinoe epexuienik — Yimmovlk OpeHomep MeH mapuxu
HblCaHOap Onocepiep apKblibl HACUXAMMATLIN,  0100dCemmiK mypusmee Kbl3bleyUblLIbIKNbL
apmmulpy0a «KOIHCEMIMOI apMaHoapy Yvlmbl Kalblnmacaovl. 3epmmey Hamuicenepi mypusm
CAnACbLIHOAgbl KOMNAHUSIAPEA, MEeMIEKemmiK OpeaHoapaa Jicoue UHQIoeHcepaepee aleyMemmiK
Jceninepoe muimoi KOHMEHm HCAcayed, Hcacmap ayoumopusiceld OeiceHOi mapmyea dHcoue [uKi
Mypusmoi 0amvlmy CmpameusiiapblH Heminidipyee apHaian NPakmuKaiblk YeolHblcmap oepeoi.

Kinm ce3dep: yughprvix konmenm, aneymemmix meoua, iwki mypusm, sxcacmap, TikTok,
Instagram, mypucmix maneam, Kazaxcman.

Kipicne

XXI racbipabiH nu@pIbIK 19yipiHJE aKmapaT TapaTy apHajapbl TyOerein esrepai. byrinri
KacTapAblH KeIUIUIri, acipece Z OyblHbI MEH MWUICHHAJAAP, KYHAETIKTI OMIpIHJIE QJIEYMETTIK
xKeninepai 6acTbl KOMMYHUKALUSUIBIK KEHICTIK peTiHe KongaHa bl by skenisniep Tek oMbIH-caybIK
HeMece KapbIM-KaThIHAC Kypallbl FaHa eMeC, COHBIMEH KaTap »aHa OiIiM aiy, ToKiprOe KUHaKTay
KOHE eMip CaJThbIHA KAaThICThI LIEIIiM KaObUIIaybIH MaHbI3Abl KypaliblHa aifHaiabin OoThIp. COHBIH

*Bizre gypeic cirreme xacanpiz: Adumos H., Acan [I., blaeipsic C., Axenosa A. XactapapiH
TYPUCTIK TaHJayblHa LHUQPIBIK KOHTEHTTIH ocepi (Ka3zakcTaHHBIH 1MIKI Typu3Mi MbIcanbiHAA) //
Bulletin of the International university of Tourism and Hospitality. —2025. —No3(9). —b. 39-49.
https://www.doi.org/10.62867/3007-0848.2025-3.04

*Cite us correctly: Abishov N., Assan D., Ydyrys S., Akhelova A. Zhastardyn turistik
tandauyna cifrlyk kontenttin aseri (Kazakstannyn ishki turizmi mysalynda) [The impact of digital
content on youth tourism choices (on the example of domestic tourism in Kazakhstan)] // Bulletin
of the International university of Tourism and Hospitality. —2025. —No3(9). —-B. 39-49.
https://www.doi.org/10.62867/3007-0848.2025-3.04
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IIIHJAE TYpU3M CalachlHIA >KAcTaplblH MIHE3-KYJIKbIHA, TaJFaMblHA OHE casxaT OaFbIThIH
TaHJIayFa dcep €TETIH €H BIKNaabl (hakTopaapabIH O0ipi — MUMPIBIK KOHTEHT.

XanbIKapadblK ToXipuOere Hazap ayAapcak, KeNTereH enjepAe TYPHCTIK HBICAHAap.Ibl
TaHJayJaFbl HICHIYII POl 9JeyMETTIK KeJieple kapusuianran ¢oronap, OCHHEPOIUKTEp MEH
naiiananymsliapAbply —Mikipaepi atkapaasl. TypuCTIK areHTTIKTEepHiH IOCTYpil >KapHamMachl
OipTiHIEN eKIHII OpBIHFA BIFBICHIN, OHBIH OPHBIH Oyiorepiep, WHGIIOCHCEpIep KOHE KapanaibiM
nalaaaHymbUTapIbIH IBIHAWB TOKIpuOeepi 6acein keneni. Macenen, TikTok Hemece Instagram
KeJIIepiHieri KbIcKa opl ocepili BHEOJAp KaC YPIAKTHIH KbI3BIFYIIBUIBIFBIH OSTHIN, OJIAPbIH
Oeunrii 6ip OarbITTHI TaHIAYFA JIETEH BIKBIIACKIH apTTHIPY/IA.

Kazakcran >xarmaifblHga 1a Oyl YpAICTIH KapKbIHBI apThill Kenemi. EjiiH TypucTik oneyeri
KBUIIAH JKBbUIFA OCIM, I1MIKI TypU3M MEMJIEKET TapalblHaH CTPAaTErvsuIblK OachIM OarbITTap.blH
Oipine aliHangel. Typu3Mm HMHIYCTPUSACHIHBIH JaMyblHAAa TYPKICTAHHBIH TapUXU-PyXaHH OPTAJbIK
perinae xaHa kenoeti, bypabaiiibiH TaOMFU KOPKeMIiri, AaKeIaiH YKOJOTHIIBIK MYMKIHIIIKTEP,
HIemMOYIJTaKTBIH KBICKBI CIIOPT MH(PPAKYPBLUIBIMEI, COHIali-aK Kecail kenuepi MeH Aurail eHIpiHIH
HKOTYPHUCTIK SJIEYETi epeKIe OpbIH anaabl. byn GareITTapasiH OapibIFbl OyTiHIE jKacTap apachlHIa
KEHIHEH HaCUXaTTaJIblIl, JICYMETTIK JKeNIepe «MHCTarpaMJIbIKy HeMece «BUpaABIKy JIOKalusIap
peTiH/e TaHbLIy/A.

Anaiifa »kacTtapJblH OCbl OarbITTapFa KbI3BIFYLIBUIBIFBI KOOIHE pecMu akmapaT Ke3/epiHEeH
emec, TikTok-tarel OeitHeponukTepaeH, Instagram-garel  ¢GoOTOKOHTEHTTEH, YouTube-teri
casxaTIIbUIApABIH ~ OJOTTaphlHAH JKOHE IKEPTUTIKTI  MHQIIIOCHCEpPIEPAiH  YCHIHBICTAphIHAH
KajplnTacanpl. SIFHU, OUQPIBIK KEHICTIK Kasipri TaHga TYpPUCTIK TaJFamMbl KaJbIITACTHIPATHIH
HETi3T1 ajaHfa aWHaIbIl OThIp. by KyOBUIBIC Typu3MIl JambITy cascaThl YVIIIH JKaHa
MYMKIHIIKTEpMEH Kartap, jkaHa MiHAETTep e KYKTEHIi: KOHTeHT camachlH apTThIpy, storytelling
ONICTEePiH KOJIAAHY, XKacTap ay IMTOpUsIChIHA OeHIMAEITeH MAapKETHHI KYpaJlJJapblH CHI13Y.

Ocblran OaifaHbICTBI 3€pTTEY/IIH ©3€KTUIIr aiKplH kKepinedi. Kaszipri Tanaa imki Typusmre
KATBICThl CTAaTUCTUKAIBIK JEpeKTep MEH Kallbl JaMmy OaFbpITTapbl JKWl TaJKbUIAaHFAHBIMEH,
muGpablK KOHTEHTTIH, aTal alTKaHga oJIeyMETTIK Kenueperi OeifHemaTepuangap MeH
naiilaanyIbIHBIH 031 jKacaraH KOHTEHTTIH, Ka3aKCTaHJBIK KAacTapIblH TYPHUCTIK TaHJayJapblHA
ocepliH apHaiibl 3epTTEereH eHOEKTep JKeTKIIIKCI3. byl 3epTreyniH MakcaTbl — HU(PIbIK KOHTEHTTIH
1K1 TYPU3M/JII TaHJIaydarbl )KacTap/IbIH TaJFaMbIHA BIKMAJIBIH KEIICHA1 TYpAE Tallay *KoHE OHBIH
HETi3r1 (aKkTopiapblH aHBIKTAY.

3epTTeyiH FhUIBIMU KaHaJIbIFbl — Ka3akcTaH KOHTEKCIHIE HU(PIBIK Meana MEH KacTapablH
TYPUCTIK MiHE3-KYJIKbI apachlHIaFbl ©3apa OalIaHbICTBI allbIl KepceTyinae. MyHpaail Tanjnay
OonamiakTa TYpU3MIl JaMBITYJbIH KaHAa CTpaTeTHsUIapblH o3ipJiieyre, MapKETUHITIK CascaTThl
TUIMJL KYPTi3yre *oHe jKacTapAbl 1IIKI Typu3Mmre OeiceH/i TapTyra Heri3 6oja anajasl. COHbIMEH
Karap, 3epTTey HOTHXKEJepl MPAKTUKAIBIK TYPFBIAAH TYPUCTIK KOMIIAHUSIIAPFA, MEMJIEKETTIK
oprasjiapra >KoHe OJiorepiiepre QJICYMETTIK JKeJijaep/ie THIMII KOHTEHT KaJbINTacThIpy OOWMBIHIIA
YCBIHBICTap Oepyre MyYMKIHAIK Oepei.

OgjeduerTepre Moy

[udpablk MapKeTHHT MEH TypU3MHIH Ka3ipri O6ainansickl X XI Faceiplia epekiie e3eKTiTiKKe
ue Oonapl. Digital marketing Kypanaapsl TypUCTIK KbI3METTEp/Il HacUXaTTay/ja FaHa eMec, COHBIMEH
Karap TypUCTEp/iH KaObU1ay MpoleciHe, OpEeH/IKEe CEHIM MEH KbI3BIFYIIBUIBIKTHI KaJbIITACThIPyFa
Tikenel acep ereai [1; 5; 6]. Kotler, Buhalis »one Xiang 3eprreynepi KepceTKeHeH, OHIalH
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maaTdhopMaiap MEH OJIEyMETTIK Meaua TYPUCTIK HapbIKTa MapKETHHT CTPATETHSIAPBIH THIMI
JKY3€re achIpyIbIH HET13T1 Kypaiaapbl OOJBIN OTHIP, O©UTKEHI 01ap TYTHIHYIIBIAPMEH HHTEPAKTHUBTI
OaiimaHpIc OpHATyfa, JepOECTEHAIPUIreH YCHIHBICTAp JKacayFa >KOHE MapLIpyT TaHJAaylarbl
HIeTiMIepre dcep eTyre MyMKiHik Oepeni [1; 5].

User-generated content (UGC), sFHM maiijaianymbUIapablH 031 )kacaraH KOHTEHT, Oyiorepiep
MeH WHQIIIOCHCEPICPAIH SKapHsUIaHBIMAAPhl TYPUCTIK IIemiM KaObUiiayna Herisri ¢axTopra
artHamael [3; 4; 8; 10; 12]. [IcuXonorusIbIK TYPFBIJIAH ajFaH/1a, BU3yalJibl KOHTEHT ((hoToCcypeTTep,
OCHEepOIUKTEP, CTOPU3) TYTHIHYUIBIHBIH SMOIMSUIBIK PEAKIMICHIH TYABIPBIN, HAKThl OarbITKa
JIETeH Kajiay bl KaJbInTacTeIpazsl [5; 6; 9]. by ocipece Z OyblHBI MEH MHIJIJICHHAJIAp apachIHJIa
MaHBI3]IbI, ce0eb1 Oy ayIuTOpHsi BU3yallJibl aKlapaTKa HEeri3/Ie]reH mennmaep Kaobuiaayra oerim
[2; 9]. Oneymertik Menua tiaTdopMaiapbl apKbUIbl YKacaJlFaH KOHTEHT ITaiIajaHyIIbLIap IbIH
TYpPUCTIK OaFrbITTHI TAaHAAy BIKTHMAJABIFBIH apTTHIPAIbl, O©UTKEHI OJ1 HAKTHI TOXKipHOEHI KepceTei
KOHE CEHIMJII aKmapar petinae Kaosuiganans [8; 10; 12].

Hlerenmik  toxipubere  cyiencek, Asus  engepinne TikTok men  Instagram
rutaT(opMaliapbIHIAFbl KbICKA BUACOJIAP MEH BU3YyaslIbl KOHTEHT KacTap/IbIH TYPHUCTIK OaFbITTapabl
TaHJlayJarbl KbI3bIFYIIBUIBIFBIH alTapiblKTall apTThipAbl [3; 4; 9]. ConeiMeH Kartap, EBpoma
eNJIepiHIe SJEYMETTIK JKEeNUIEpHiH bIKNAIbl KOFapbl JEHIeiie 3epTTenreH, OJorepiepliH,
HH(DIIOCHCEPIEPIIH KOHE TYPUCTIK KaybIMIACTBHIKTAP/AbIH JKapUsIIaHBIMAAPHI TYPUCTIK OpeHaTepre
JIereH CEHIMIUTIKTI KYIIeUTII, TypUCTepiH HIeliM KaObliaay mpouecid xerinaereni [1; 2; 8]. byn
YPIIC «KOHTEHT apKbUIBI KAaTHICYIIBUIBIK» (content-driven engagement) KOHLEMIMSCHIH KypyFa
MYMKIHIIK Oepesi, sSIFHU TypUCT TEK aKmapaTr KaObUIIaylibl eMec, COHBIMEH Karap KOHTEHTTI ©3
TOXIpuOECiHAe KOJTAHYIIBI peTiHAe OelCceH Il Typae Toxipudenenai [6; 12].

[Icuxomorusi TYPFBICBIHAH 3€PTTEYJIep KOPCETKEeHJEH, BU3yalibl JKOHE HWHTEPAKTHBTI
KOHTEHTTIH TYPHUCTIH MLIEIIM KaObuIJayblHA BIKHAJIBI KYIITI. OCIpece JJIeyMEeTTIK >Kelliepaeri
BU3yasJpl akmapatr (portocyperrep, reels, stories) SMOLUSIIBIK Kayal TYJBIPBIN, TYPUCTIK HUETTI
KaJBINITaCTRIPAbI, OYJ1 ©3 KEe3€TiH 1€ HAKThl OaFbITKA JETEH KbI3BIFYIIBUIBIK MeH TYPUCTIK MapuIpyT
TaHaayra ocep erefi [5; 6; 9]. CoHbIMeH KaTap, oJIeyMETTIK KeNlieperi miKipaep MeH peHTHHTTep
TYPUCTEPJIIH CEHIMIH KalbIITACThIpyJa MaHbI3/Abl pejl aTKapaabl, Oy internal motivation xoHe
perceived trust hakTopnapsin KymenTeai [2; 7].

Kaszakcranaarel ilIKi Typu3M J1aMbIll Kej€ >KaTKaHbIHA KapamacTaH, UU(QPJIBIK KOHTEHTTIH
YKacTapJblH TYPHUCTIK TaHjayJapblHAa ocepiH 3epTTereH 3eprreyiep mekreyni [13; 14; 15]. En
iminae Typkictan, bypabaii, Anaken, IleimOynak, Kescaii xoHe AnTail CUSKTBI OarbITTap
TaHbIMall OONIFAHBIMEH, OJIAPJbIH TaHBIMAJJIBIFBI KOOIHECE OJIEYMETTIK JKeNiiepleri KOHTEHTICH
OaiinanpicTel.  TikTok, Instagram xoHe YouTube mnaTgopmanapelHaa KapHsUIaHFAH
OeliHemarepuaniap MeH OiorepiepliH KOHTEHTI TYPHUCTIK OaFbITTapAbpl TaHJAAyJarbl MISHIyII
dakropra aitHannael [3; 4; 9; 11]. by kepcerkim 3epTTey OOBEKTICIHIH ©3EKTUIITH apTThIPaIb,
cebe61 Kazakcran kontekcinae digital marketing men UGC kongaHyIblH HaKThl dcepi Typasbl
SMIUPUKAIIBIK MAIIMETTEP KETKITIKCI3.

Ocpiran OaitmanbicThl, Ka3zakcTanjga 1mki Typu3MJII AaMbITyJIaFbl jKaHa CTpaTeTrHsyIap.ibl
o3ipyiey YIIIH HUQPIBIK KOHTEHTTIH pOJliH, OHBIH Typiepi MeH (opMarTapblH, COHJaM-aK
XKacTapAblH KaObUIIay epeKIIeNiKTepiH 3€pTTey MaHbI3Ibl. 3epTTey HOTHKEIepl MapKETHHITIK
casicaTThl XKETUIAIpyTe, TYPUCTIK KOMITAHUSTIAPIbIH KOHTEHT CTPATETUACHIH THIM/II KYPTi3yre KoHe
’Kactap ayJUTOPUACHIH 1IIKI Typu3Mre OeJiceH i TapTyFa MyMKiHaik Oepeni [13; 14; 15].
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3eprrey dmicTepi

3eprrey Kazakcranmarel 18-30 xac apanbiFbIHIArel skactap apacbiHga 2024  KbUIbI
Kyprizinmi. byn aymuropus Kazipri IUQPIBIK MeIua MEH OINeyMETTIK >Kemiyiepai OermceHmi
KOJIJAHATBIH, 1IIKI TYPU3MIe KbI3BIFYIIBUIBIK TAHBITATHIH HETi3T1 TON OOJbIN TaObuIaAbl. 3epTTeyre
Kateicymsiap Typkicran, Anmatsl skoHe Hyp-Cyiitan KananapblHBIH YHHBEPCHTET CTYACHTTEpi
peTinae TaHgaNabel, ce0edi Oy Kanamapia yKacTapIblH TYPHCTIK ic-opeKeTi OeJCeHll, dJIeyMEeTTIK
JKEJJIEp apKbUIbl KOHTEHT TYTBIHY JleHreii s>korapbl. JKanmbl, 3eprreyre 450 CTyIeHT KaTbICTHI,
onapabiH 250-1 kb13, 200-1 yi1. IpikTey ke3iHe jkac, KbIHBIC, TYPFBUIBIKTHI KEepi JKOHE dJICYMETTIK
OCJICEHIIITIIK CHUSKTBI HEri3ri mapametpiiep eckepiiai. CoHbIMEH KaTap, PECTOHICHTTEPAIH COHFBI
Oip >KbUIA IMIKI TYpPU3MIe KaThICy TOKIpHOECi OOJybl JKOHE OJICYMETTIK KENJIepAe anTachlHa
KeMmiHze Oip peT OCJICeHIUTIK KepceTyl MiHaeTTelai. MyHJal IpikTey 3epTTey HOTHXKEJEepiHIH
HAKTBUIBIFBIH apTTHIPAbl JKOHE HUQPIBIK KOHTEHTTIH 9CEpiH opTypii ¢akTopiapra OaiiaHBICTHI
CaIBICTBIPYFa MYMKIH/IIK Oepei.

3eprreyne apanac oaic (mixed-methods) KomaHBUIABI, SFHU CAHJIBIK )KOHE CallaIbIK TOCILIICP
OipikTipisin, HUGPIBIK KOHTEHTTIH KacTapJIblH TYPHUCTIK TaJFaMbIHA dCepi jKaH-)KaKThl 3ePTTEI/II.
CaHIpIK MONIMETTEp JKaNMbl TEHACHIMSIAPIbI aHBIKTAY VIIIH, all camajblK Tajujay KacTapIblH
KOHTEHT TYTBIHY TOXIpHOECiH TepeH TYCIHY YIIH KOJAaHbUI/BL.

CaHpgpIK epekTep OHNaiiH-cayanHama apkbUibl xkuHAIABL (Google Forms, SurveyMonkey).
Cayannama OipHerne Herisri OJIOKKa OemNiHIl: TYpHCTIK OaFbITThI TaHIAayFa ocep €TETiH akmapaT
Ke3lepl, OJIEYyMETTIK IKeNJep[l TMaijaliaHy oJeTTepi, KOHTCHTIICH e3apa opeKeT (Jaik,
KOMMEHTapui, MIepTy), BU3YyaJabl MaTepUalIapAblH ocepi. PecroHaeHTTepre MbIcanbl Keleci
cypakrap Koubuiael: «Kaszakcranmarel Kaii OarbITKa Oapyfa ImiemnnM KaObUITaraH Ke3je KaHIal
aKknmapaTt ke3aepi eH ocepni Oonnmei?» Hemece «Casixatka mbiknac OypeiH Instagram/TikTok
KoJiaHacel3 0a?». AnbiaraH jaepekrep SPSS (v26) Garmapnamaceiana enaenai. CTaTHCTUKAIBIK
TaJayAblH 9ICTEPl PETIH/IE KUITIK, MalbI3BIK YIIEC jKOHE KOPPENALUSIBIK Talaay KOMAaHBUIIbL.
byn mu@pnblk KOHTEHTTIH »KacTapAblH IMIKI TYpUCTIK TaHIayJlapblHA 9CEpiH HAKThl CaHJIbIK
KOPCETKILITEP apKblJIbl aHBIKTAYFa MYMKIHJIIK Oepi.

CananblK MonmiMeTTep/l KUHAYIbIH HEri3ri 9/icl KOHTeHT-aHanu3 Ooyijbl. KoHTeHT-aHanu3
Instagram, TikTok mmarpopmanapeingarsl #TravelKazakhstan, #Typkectan XsmTerivaeri
KapusulaHbIMZIapra, Oyorepiep MeH WHQIIOCHCEpIepAiH TOCTTaphlHA, COHAAW-aK TYpPHUCTIK
calTTapaarsl OeliHeMaTepuanaapra Kyprizuial. AHamu3 0apbIChIHAa KOHTEHTTIH Canachl, BU3YaslIbl
ocepl, MHTEPAKTUBTUIII (JaliKkTap, KOMMEHTapuiliep, Liepysiep), akmapaTThl KaObLiaay AeHreill
KOHE MOTHUBALMSUIBIK BIKMANbl 3eprreni. CoHmail-ak, TpeHITe TypraH OarbITTap MEH TaHbIMall
TYPHUCTIK JIOKAIUSIAP aHBIKTAJIbI.

3epTTeyliH COHFBl KE3€HIHAE CaHJAbIK JKOHE camajlblK JepeKTep OipiKTipimim, HQPIbIK
KOHTEHTTIH Ka3zakcTaHmarel >kacTapJblH IIIKI TYpU3MJl TaHAayFa ocepi >KaH-)KaKTbl OaraiaH]ibl.
CaHJpIK JepeKTep apKbUIbl HEri3ri TeHACHUUsIap, miaTdopManapAblH ocepl, BHU3Yaabl KOHE
MOTIHJIIK KOHTEHT TYPJIEPIHIH POJl KOPCETUIi, al KOHTEHT-aHaJu3 apKbUIbl YKACTapJblH HAKTHI
ToXipuOeci MEH MOTHUBTEpl aHbIKTaNAbl. byl Tocll 3epTrey HOTIIKEIEepiHIH CEeHIMIUIITIH
apTTHIPAIBI JKOHE QJIEYMETTIK MeIua CTpaTeTHsUIapbhlH, MApKETUHITIK HayKaHAapAbl d3ipiieyre
MIPAKTUKAJIBIK YCHIHBICTAP JKacayFa MYMKIHJIIK Oepei.

Hoaruxesep
3eprrey Hotmxkenepi 2024 kel Kazakcranmaret 18-30 xac apallbIFBIHAAFBI KacTap
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apachlH/A KYPTi3UITeH cayalHamMa MEH KOHTEHT-aHaIu3 Heri3inae anbiarad. JKanmel, 450 cTyneHt
KaTbIChIN, oJapabiH 250-1 K13, 200-1 w1 6onasl. XKactapasiH udpiablK Meara apKbUTbl aKmapaT aity
OJIeTTepi MEH TYPHCTIK OaFbITTHI TAHJAYFA dCEep €TETiH (paKTopiap 3epTTENIi.

CanppIK AepeKTep HOTHXKeIepi

CayanHama HOTIKENEpl KOPCETKEHICH, PECHOHICHTTEPIH IMIKI TypuU3M OarbITTapbiH
Tafnayna eH biknanabl miardopma TikTok Gomeim mbikTel. Exinmi opeiHzaa Instagram, ymriHmi
opeiaaa YouTube, Teprinmi opeiaaa Telegram Typ.

Kecre - 1 — KacTapablH TYPUCTIK TaHJayFa dcep eTeTiH miaardopmanap (n=450)

.. ) KymyasTuBTi

nargopma zllf::zi:,ncy) % (Percent) ?‘Zﬁﬁf I’le‘l)‘/:ent) % (Cumulative
Percent)

TikTok 203 45.1 45.1 45.1
Instagram 135 30.0 30.0 75.1
YouTube 68 15.1 15.1 90.2
Telegram 36 8.0 8.0 98.2
backa 8 1.8 1.8 100.0
BapJbirbl 450 100.0 100.0 —

Ecxepmy: Asmopnap xypacmueipean

PecrioHzieHTTep KOHTEHTTIH TYpJIEpiHE A€ Ha3ap aynapraH. EH kem ocep €TKeH Typi —
Buneoponukrep (40%), doro matepuangap (25%), 6morep Hemece uHdroeHcep Taxipudeci (20%)
xoHe storytelling mHemece apHaiibl 3 dexrrep (14,9%). By kepcerkimrep xacTapablH BH3YaIbl

KOHTEHTKE €peKIlie MOH OepeTiHIH allKbIHAANIbI.

Kecre - 2 — TypucTtik TaHayra acep eTeTiH KOHTEHT TypJiepi (n=450)

N Bammari % KymyasitusTi
. Kuinix ] %
KonTreHnT Typi % (Percent) | (Valid .
(Frequency) (Cumulative
Percent)
Percent)
doto 113 25.1 25.1 25.1
Buneo 180 40.0 40.0 65.1
briorep/unuioericep 90 20.0 20.0 85.1
ToXxipuoeci
Storytelling/crietpddexrrep | 67 14.9 14.9 100.0
Bapusbirsl 450 100.0 100.0 -

Eckepmy: Asmopnap Kypacmuvipean

byn wotwxkenep uudpablk Meaua IuaTdopmaiapbl MEH BH3YyalJbl KOHTEHT TYPJIEPiHIH
’KacTap/bIH TYPUCTIK TaHJIaybIHA €/19y1p ocep €TeTiHIH KepceTei.

CanainslK JIepeKkTep HOTHXKeNIepi

KonTenT-ananus OapbIChIH/IA Instagram JKOHE TikTok aTdhopMaiapbIHIa

#TravelKazakhstan >xone #TypkecTan XdIITETrTEepiMEH JKapUsJIAHFAaH MaTepuagaap 3€pPTTENIi.
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Amnanusre 150 mocT meH BUACOPOIIUK KipAl. 3epTTey KOPCETKEH ICH:
e Bmsyanner TapTeiMIbl OeliHENEp MEH KbICKA BUICOPOJIMKTED JKACTapIblH Ha3apblH KOOipek
ayJapaspl.
o [likipmep MeH maliKTap caHbl KOHTEHTTIH BIKIAJIBIH KYLICUTETIH (aKTOp peTiHAe
AHBIKTAJIIBL.
e brorepnep MeH uH]IIOCHCEPIEPIiH KEKE TIKIPHUOECI KOPCETUIreH MOCTTap PECMU aKmapar
Ke3JIepiHe KaparaHa JJIJIeKaii1a Kol KbI3bIFYIIBUIBIK TY/IBIPAIBL.

Mpicanbl, TikTok-tarbr Kbicka OeliHeposukTepae TypkicTaHAaFbl TapuXd OPBIHIAAD MEH
TaOuFaT KOPIHICTEPIH KOPCETY KacTap/blH COJI OarbiTKa Oapyfa JEreH BIHTACBHIH apTTBhIPFaH. AJl
Instagramparbl oToMaTepuaniap MEH CTOPUC KOHTEHTTIH AMOIIMOHANIBI OCEPiH KYIICUTIM, HAKTHI
MapuIpyT TaHJIAybIHA BIKIIAJ €TKEH.

JKacTrapapiH Kabl MiHE3-KYJIKBI
CayanHama HOTHXKeJIepi MEH KOHTEHT-aHAIM3/ll CaJBICTBIPA OTBIPHIN, KeJleci KOPHITHIH IbLIAP
QJTBTHJTBL:
e Pecnongentrepain 75%-1 TypHUCTIK OarbIT TaHAayJda HUGPIBIK KOHTEHTTIH OacTbl dcep
€TeTIHIH aTall oTTI.
e TikTok men Instagram mnnatdopmanapsl >kacTap apacblHIa €H 9cepii akmapar Kesaepi
00JIBII TaOBLUIAEL.
e Bwusyannusl KOHTEHTTIH canachl, HHTEPAKTUBTLIIK (JaiikTap, KOMMEHTapuiliep) xoHe oorep
TOXIprOeCi menriM KaobUIIay1a MaHbI3Ibl POJT aATKAPa/IbL.
Ocputaiitia, 3epTrey HOTIDKENEpl IHUQPIBIK KOHTEHTTIH JKacTapAblH IMIKI TypU3M
OaFpITTapbhlH TaHIAyJaFbl POJIH HAKThl KOPCETEeHl >KOHE MAPKETHUHITIK CTpPaTervsuIapabl OCHI
(bakToprapIbl eCKepe OTHIPHIN KYPY KaKETTIT1H JoNeAeH/Il.

Tannayaap

3eprTey HOTHXKeNepi kepceTkeHaen, Kasakcrannarsl 18—30 jxac apalbIFbIHIAFBI )KacTapabIH
1K1 TYPUCTIK OaFbITTap/bl TaHJAyJaFbl MIHE3-KYJIKbl XaJIbIKapaJbIK TOKIpUOEre colkec Keneml.
Cannpik koHTeHTTIH, ocipece TikTok mnen Instagram mnnaTgopmanapbelHbIH dcepl IIETEeNIIK
3epTTeysepe KopceTuireH ypaicnen yimneceni [3; 4; 9]. Msicansi, TikTok apkpuiel aknapart aiaran
pecnionAeHTTEpIH yieci 45,1% 06onca, Instagram mainananymbsutapel — 30% (Kecre 1), Oy
XaJBIKAPaJIbIK TOKIpUOEe JKacTapAblH BU3YAIIbl KOHE KbICKA BUJIEOKOHTEHTKE OeWiM eKEeHJITiH
pacTanel.

Ka3zakcTaH KOHTEKCIHAE CaHJBIK KOHTEHTTIH peJiHbIH OipHele epekieniri Oaikaiabl.
bipiHmineH, yITTeIK OpeHaTep MEH TYPHCTIK JIOKaIusiap keOiHe O6iorepiaep MeH HH(IIOEHCepIep
apKbUIbl HacHXaTTalaJbl, PECMU KaHAJIAAPAbIH ©3 bIKHausl Imekreyii. Mseicansl, TypkicraH,
bypaOaii, Anaken CHSKTbI OaFbITTapAblH TAaHBIMAIJBIFEl OJEYMETTIK JKEJiIeperi BHU3yalibl
KOHTEHT IeH Onorep TaxipubOecine Herizgenred (Kecte 2). byn ypaic TypuCTIK MapKeTHHITIH
JOCTYPJIl TOCLIACpiHEH epekiienenen kone digital media crpaTerusutapbiH KaiiTa Kapayibl Taiam
erenl.

Exinminen, Kazakcrangarsl iIki TypU3MHIH MaHbBI3bl acleKTici — KopkeTiMaiik. JKacrap
KkebOiHece OMOKETTIK casgxarrapiasl TaHmanasl, conabikraH TikTok men Instagram apKbLIbI
YCBIHBUIATBIH «JIOCTYIHBIE MEUTBD» YFbIMBI OJapJblH TYPHUCTIK HHUETIHE TIKeJIel acep eTenl.
Buneoponukrep (40%) men doromarepuangap (25%) (Kecre 2) apKbulbl KOPCETUITeH oaemi
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TaOuFaT, TapUXU HBICAHAAP MEH 3THOJIOKALUAIAp >KacTap/IblH HAKThl OIO/DKET IIEriHJAe casxaTkKa
IIBIFyFa BIHTACHIH apTThIpanbl. by digital KOHTEHTTIH TYpUCTIK OaFbITTApAbl SMOLMOHAABI TYPAC
TapTBIMIBI €Ty apKbUIbI HAKTHI 1C-9PEKETKE MIAKbIPATHIHBIH KOPCETE 1.

YuriHmoniieH, MoleHH Mypa MeH Tapuxu HeicaHaapabiH digital-mpocTpancTarsl KepiHici
epekuie MoHTe HWe. TypKecTaHJarbl MaB3oJieiiiep, STHOAYbUIAAp JKoHE OacKa TapuXu OpBIHAAP
QJIEYMETTIK JKeJIIep/ie «MHCTarpaMAbIK» JIOKalMsIap pPeTiHAe YChIHBbUIAABL. By skactap yuriH
BH3YyaJIJIbl TAPTHIMABLIBIKIIEH KaTap, MOJICHH TOXIPUOCHI Ce31Hy MYMKIHIITIH Oepel, sSsFHU TypUCT
TEeK aKmapar KaObUIJayIlbl €Mec, COHBIMEH KaTrap 63 TKipuOeciH/Ie KOHTEHTTI OCJICeHIl Typje
KOJIZIaHYIIIBI PETiHIe KaThicassl [6; 12].

ConbplMEeH  Karap, BHU3yaJgbl KOHTEHTTIH  camachl, HHTEPAKTUBTUIIK  (JlaliKkTap,
KOMMEHTApUJIep) JKOHE Osorep ToXipuOECi TYpUCTIK IIEmIM KaObLIgay/a MaHBI3bI Pe
aTKapaThIHBl aHBIKTaNAbl. KOHTEHT-aHamu3 HOTIOKenepi OOMBbIHINA, MiKIpJep MEH JalKTap CaHbl
KOHTEHTTIH bIKHAJBIH KYIIEHTETIH (akTOp peTiHAe epeKIIeNeH I, anx OJiorepiepaiH Keke
TOXKIpHOECIH KOPCETeTIH IMOCTTap pPEeCMU aKmapaT Ke3JepiHe KaparaHaa oJjieKaiia Kell
KBI3BIFYIIBUIBIK  TYIBIPIABL. Byl KepceTKilTep XajblKapaiblK 3epTTeyJiepMeH e YHIECII,
Kazakcranaarsl »araaiiibl callbICTBIPMAlbl TYpe TYCIHYyre MyMKIiHAIK Oepeni [5; 9].

XKanme! anranna, 3epTTey HOTHXKENEPl CaHIIBIK KOHTEHTTIH KacTap/AblH TYPHUCTIK TaJFaMbIHA
TiKeNlelH ocep eTEeTiHIH pacTaijpl: cayalHamara KaTbICKaH acTapAblH 75%-1 TypHUCTIK OaFbITThI
TaHJay/Ja KOHTEHTTIH O0acThbl pen aTkapaTbiHbiH aTan oTTi. TikTok men Instagram mardopmanapsl
aKmapar KesJepi peTiHae eH ocepii OoubIn, BU3yalasl KOHTEHT (BUIcOo, $OTO) MEH OJyorep
Toxipubeci menriM KadbuIIayna Herisri (akTopiiapra aifHaJIel. By skacTapiaplH iIIKI TypH3MTe
KBI3BIFYIIBUIBIFBI TEK aKMapar alxy apKbUIBI €MeC, BU3YalJbl dcep, IMOIMOHAIBI OaiiJIaHbIC JKOHE
user-generated content ToXipuOeCi apKbUTBI KATBINITACATHIHBIH KOPCETE]I.

Kazakcran koHTekciHIe Oyl TEHACHUUSIAP YITTHIK €PEeKIIeNIKTePMEH TOJBIKTHIPbLIAIbL:
OIOKETTIK OarbITTap, MOJIEHH Mypa MEH TapUXH JIOKAIUSIIAp «MHCTArpaMIbIK» KOHTEHT apKbLIbI
KacTapra KOJDKETIMAI KOHE TapThIMAbI TypAe YCbiHBIAAbL. OchUlaiiiia, MapKEeTUHITIK
crparerusuapasl  a3ipiey kesinae TikTok, Instagram muatdopmanapbiH, BHU3yaslbl KOHTEHT
carachIH JK9HE 0Jiorep TIKIpHUOECiH ecKepy MaHbI3Abl. ByJ1 TOCUT 1K1 TYpU3M/I1 AaMbITYIbIH THIMI1
KOJIIAPBIH YChIHA OTBIPHII, KacTap ay JUTOPUSICHIH O€JICeH 1 TapTyFa MYMKIH/IIK Oepei.

KopbITBIHABI K9HE YCHIHBICTAP

3eprrey kepcerkennel, Kaszakcranmarsl 18-30 »xac apanbIFbIHAAFBI JKACTApIBIH  1IIKI
TYpU3MI€ JIET€H KbI3BIFYIIBUIbIFBl KeOiHece Lu(piblK KOHTeHTKe OaiinmanbicThl. TikTok mnen
Instagram eH bIKmanasl maatgopmanap Oonbln  MBIKTEL, an  YouTube xonme Telegram
callbICTBIpMaJIBI TYpJle a3 acep erTi. Bumeopomnukrep, ¢orocyperrep, coHaaii-ak Oiorepiep MeH
uHQIIOCHCEPIIEPAIH JKeKe TaKiprOeci kacTapiblH TYPHUCTIK TaHIaylapblHa aWTapibIKTail ocep
erenl.

Byl HOTIKE XallbIKapasbIK 3epTTEYJICpPMEH e YHAECEedi: KacTap BHU3YyalIbl JKOHE KBICKA
OeiiHemMarepuangapra Te3 peakuus Oungipeni. Kazakcranna epekiienik — YITTBIK OpeHATep MeH
TaHbIMaJ OarbITTap/bl KeOlHece pecMH KaHajjaap emec, Omorepiep MeH uHIOeH cepep
HacuxarTaifipl. COHbIMEH KaTap, OOJUKETTIK TYpPH3M JKacTap YUIIH «KOJDKETIMII apMaHIap»
PETiHJEe YChIHBUIAbI, all TAPUXH JKOHE MOJIEHU HBICAHIAP AJICYMETTIK KeNIepae «AHCTarpaMIbIKy
(dopmarTa TapTHIMIBI KOPCETLIE .

Xacrtap KOHTEHTTIH canachlHa, WHTEPAKTUBTUIIriHE (TallKTap, KOMMEHTapuiiep) XoHe
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osiorep ToxipuOeciHe kenm MoH Oepeni. COHIBIKTAH TYpHU3M CaJlachIHIAFbl KOMITAHMsUIApFa JKOHE
MEMJIEKETTIK opranjapra HUPIBIK IaTdhopMaiapAasl THIMII TalalaHy, BU3Yalabl Calachl
KOFaphl KOHTEHT Xacay, COHJai-ak Onorepiep MeH HH(QIIOEHCEepIepal TapTy YCBHIHBUIAIBI.
MewmnekeTTik opragaap OnorepiepMeH OipiieCKeH HayKaHAap YHBIMAACTBIPHIN, IIBIHANBI
TOXKIPUOEHI KOpPCETy apKbUIBI JKacTap ayJUTOPHACHIH OCJICeHAl Typae TapTa anaabl. byn imki
TYpPU3MI€ KBI3BIFYIIBUIBIKTHI apTTHIPYFa KOHE TYPUCTIK OarbITTapiIbl Hacuxarrayjga THIMALUTIKTI
KaMTaMachI3 €Te/ll.

Ka3zakcTanHbIH 1K1 TYpU3MIHJE >KAacTapAblH TYPUCTIK TaHIayblHA HU(PIBIK KOHTCHTTIH
POJIIH KYIICUTYEe KeJIeCl YChIHBICTap bl Oepyre 0oJab:

- Kazakcrangarbl TypHUCTIK YBIMAAP jKacTap ayAUTOPHICHIHA OAFBITTAIFAaH canaibl HUPPIIBIK
KOHTEHT (OEHHEpOJUKTEp, BIOTTAp, AJICYMETTIK JKEJIJEeri MoCTTap, BUPTYAIIbl TypJiap) a3ipiaeyi
KaXeT;

- kactap keOine Instagram, TikTok, YouTube cuskrel muaTdopmanap apKbLIbl akmapaT
aJIaJipl, COHJIBIKTAH KOHTEHT OCHI ajlaHapFa OeiMIemnyi THIC;

- ’KacTapAblH TYPHUCTIK TaHIayJapblHa ocep ereTiH (akTopmapabl (6ara, KOJDKETIMALIIK,
SMOLMSIIBIK 9Cep, JOCTap MEH OJorepliepAiH MiKipi) aHBIKTAy YIIiH cayaiHama, (OKyc-TomTap
YUBIMIACTBIPY;

- ONEYMETTIK MeJua JAepeKTepiH Tanjay apKbpUIbl OJIAPABIH HAKThl KbI3BIFYIIBUIBIK
OarpITTapbIH 3€PTTEY;

- JKacTapra bIHFAWUJIBI OHJIAH OpOH/IAy Kyienepi MeH U(PIIBIK TypHaKkeTTep a3ipiey;

- JKactap apacblHIa OTaHIBIK TYPHUCTIK OAarbITTapAbl HACHXATTAWTBIH YeJUICHIDKIEP,
X3IITETTIK aKIUSUTAP YUBIMIACTBIPY;

- J)KaCTap/AbIH 1IIKI TYpU3Mre KaThICTBI HUGPIBIK TAHIAYIAPBIH KYHEIl 3epTTey YIIiH YITTHIK
JeHreiie IepeKTep KOphl a3ipIiey;

- )KacTapra apHaJIFaH apHaBbI 1IIKI Typu3M Ko0anapblH HU(PIBIK OpTaja HacCUXaTTay;

- TypU3M calachlHaa HIU(PIBIK KPeaTUBTI KOHTEHT YKACAUTHIH CTapTanTapra rpanTTap 0emny.

KopeITeiHabIIal  Kene, mu@piablk KOHTeHT KaszakcTaHmarbel 1MIKi TypU3MAlL JaMBITyda
CTpaTETHSUIBIK poJl aTkKapanabl. JKacTapIblH TYPHCTIK TaHAAyJapbIH €CKEepPE OTBHIPHIN, KOHTEHT
camachlH JKakcapTy, Ojorepiiepii TapTy >KOHE QJIEYMETTIK >Kemiaepe OenceHai 60ay — TypusMil
JaMBITy1aFbl TUIMA1 KypaJ O0JIbIN TaObLIabl.
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INFLUENCE OF DIGITAL CONTENT ON THE CHOICE OF YOUTH IN TOURISM
(Based on the example of domestic tourism in Kazakhstan)

Abstract. This study analyzes the impact of digital content on the tourism preferences of
young people in choosing domestic tourism in Kazakhstan. The research was conducted in 2024
among 450 students aged 18-30. Both quantitative (survey) and qualitative (content analysis)
methods were applied to evaluate the influence of content on TikTok, Instagram, YouTube, and
Telegram platforms on young people’s tourism choices. The results showed that 75% of
respondents highlighted the significant role of digital content in selecting a tourist destination.
TikTok and Instagram were identified as the most influential platforms, and visual content (videos,
photos) as well as bloggers’ personal experiences were key factors in decision-making. In the
Kazakhstani context, national brands and historical sites are often promoted through bloggers, and
the concept of “affordable dreams” stimulates interest in budget tourism. The findings provide
practical recommendations for tourism companies, government agencies, and influencers to create
effective social media content, actively engage youth audiences, and improve strategies for
developing domestic tourism.

Keywords: digital content, social media, domestic tourism, youth, TikTok, Instagram, tourism

preferences, Kazakhstan.
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BJIUAHHUE ITH®POBOI'O KOHTEHTA HA BbBIBOP MOJIOJEXH B OBJIACTH
TYPHU3MA (Ha npumepe snympennezo mypusma 6 Kazaxcmane)

Annomayusn. Vccreoosanue nocesujeHo aHanu3zy GIUSHUSL YUPPOBO2O KOHMEHMA HA
mypucmuyecKue npeonoumeHus Moa100excu npu evloope eHympennezo mypusma 6 Kazaxcmane.
Uccneoosanue 6vi10 nposedeno ¢ 2024 200y cpeou 450 cmyoenmos 6 ozpacme 18—30 nem. Bviiu
UCNOIL3068AHbL KOIUYECMBEeHHble (ONPOC) U KauecmeeHHble (KOHMEeHM-aHaIu3) memoovl OJisl OYeHKU
enusaHus konmenma na niamgopmax TikTok, Instagram, YouTube u Telegram na mypucmuueckue
npeonoumenus monooexcu. Pezynomamor noxkasanu, umo 75% pecnoH0eHmos ommeuarom 6ax*CHYIO
ponb  yugpooco  KOHMeHmAa npu  6vlbope  mypucmuieckoeo Hanpaeienus. Haubonee
gruamenvubiMu - naamegopmamu oxazanuce TikTok u Instagram, a e6u3yanvuvili KoumeHm
(6udeoponuxu, gomozpaguu) u AuyHLIL OnvLIM 0ON02EPO8 CMANU KIHUeBbIMU (AKmMopamu npu
npunamuy  peuwtenuil. OcobeHHOCMbIO  KA3AXCMAHCKO20 KOHMeKCma A6NAemcs mo, Umo
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HAYUOHAIbHLIE OPEeHObL U UCTNOpUYecKUue 00beKmbl NPOO08U2AlOMcsl yepes 0102epos, a KOHYenyus
«O0OCmynHvle Medumvly CMUMyIUpyem unmepec K 0Oio0xcemnomy mypusmy. Pesyremamol
ucciedo8anusi npedoCmasisiom NpaKkmudeckue pekoMeHoayuu Oas MypPUCMuYeckux KOMNAHUI,
20CYO0apCMBEeHHbIX OP2aHO8 U UHGIIOEHCepo8 Nno  co30anuio  3phekmusHo2o KoHmenma 8
COYUANBHBIX CEMSX, AKMUBHOMY BOBILEYEHUIO MOLOOENCHOU aAYyOUMOpUU U COBEPULEHCTNBOBAHUIO
cmpame2utl pazeumusi GHYmMpeHHe20 mypusmd.

Knrouesvie cnoea: yugposoii koumenm, coyuaibHvle Meoud, GHYMPEHHUL MYPUusM,
monooedxcw, TikTok, Instagram, mypucmuuecxue npeonoumenusi, Kazaxcman.
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PROBLEMS AND PROMISING DIRECTIONS FOR THE DEVELOPMENT OF THE
HOTEL SECTOR IN ALMATY

Abstract. The article analyzes globalization, as well as a number of political and socio-
economic changes that allow regions or countries to integrate into the global market. These facts
have changed various fields of human knowledge. For example, hosting is not an exception that has
existed throughout human history and has contributed to various manifestations and processes of
globalization, so knowledge of the characteristics of the economic sector can help determine the
importance of this sector for the global economy. The article analyzes the process of globalization
and its impact on specific sectors of the economy, such as the hotel industry. The hotel industry is
considered an important sector that has contributed to the socio-economic transformation of
society at various stages of globalization. The study will examine the features of the hotel sector in
Almaty, development trends, and economic significance.

In this article, a survey was conducted as a method of empirical sociological research. A
mixed approach was used: general trends were identified through quantitative questions, while
qualitative questions were used to analyze the problems and prospects of the hotel sector in depth.
The practical significance of the study lies in its reflection of the contribution of the hotel sector to
the global economy, including its impact on international tourism and socio-economic indicators.
The research methodology allowed us to identify the origins of the Almaty hotel industry and
analyze its characteristics in order to determine the significance of this sector for the economy.

This article will explore the contribution of the hotel sector to past and present globalization
processes. This is because the hotel sector seeks to integrate all segments of society into the
complex socio-economic transformations taking place within its borders and abroad. Additionally,
this transformation of government and corporate policies creates working conditions for various
economic actors, as it is a dynamic process in the evolution of society.

City hotels can have a positive impact on the good image and evaluation of tourist
destinations in the minds of tourists, so the problems associated with city hotels are gradually
becoming an important topic of concern for people. Therefore, the study will comprehensively
analyze the problems and prospects of the hotel sector in Almaty.

*bizre mypeic cutreme xacaubi3: Abdullayeva A., Aktymbayeva B., Bekakhmet B. Problems
and Promising Directions for the Development of the Hotel Sector in Almaty // Bulletin of the
International university of Tourism and Hospitality. -2025. -No3(9). — p. 50-65.
https://www.doi.org/10.62867/3007-0848.2025-3.05

*Cite us correctly: Abdullayeva A., Aktymbayeva B., Bekakhmet B. Problems and Promising
Directions for the Development of the Hotel Sector in Almaty // Bulletin of the International
university ~of  Tourism and  Hospitality.  —2025. —-No3(9). - p. 50-65.
https://www.doi.org/10.62867/3007-0848.2025-3.05
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Introduction

Relevance of the study. As a result of cultural, social and historical inheritance, people used
to call the place where they stayed during their travels an inn or a stagecoach, depending on the type
of use. It was only around the middle of the nineteenth century that the terms hotel and restaurant
gradually entered people's life and usage. An important part of the tourism industry is the urban
hotel, which is an important ‘sensory’ facility to provide comfort to people travelling to a
destination. Urban hotels can positively influence the good image and evaluation of tourist
destinations in the minds of tourists, so the problems related to urban hotels have gradually become
an important content and the focus of people's attention. In recent years, with the continuous
development of social and regional economy, people's demands and needs in material aspects
continue to improve, and their thinking has also been unprecedentedly improved and liberated, and
one of the main manifestations is the gradual shift from the pursuit of material aspects to the pursuit
of spiritual aspects. Especially at present, with the change of people's consumption trend, they are
not only satisfied with sightseeing tourism, but also have a higher demand for other experiences in
the process of tourism, and this phenomenon lays a sufficient foundation for the survival and
development of urban hotels and the growth of economic benefits.

The purpose of the research is to study and analyse the problems and perspective directions
of hotel sector development in Almaty.

Materials and methods

The research uses a survey method, that is, an empirical social research method. In addition,
the most effective approach in this topic is a mixed method: that is, we identify general trends
through quantitative questions, and identify deeper reasons and recommendations through
qualitative questions.

Theoretical methods: analysis, synthesis, abstraction, generalisation, induction, deduction,
modelling, classification and others. In real scientific cognition these methods are always used in
unity.

Firstly, to realise the positive relationship between urban tourism development and the
economic benefits of hotels. Observing the ever-changing level of tourism demand, it can be seen
that part of the reason why tourism demand is not transformed into tourism behaviour is that it is
not sufficiently provided by tourism supply [1].

An increase in tourism supply is accompanied by an increase in tourism products [2]. When
tourism supply increases, the first manifestation of this is an increase in the level of productive
capacity of the corresponding tourism product, which is capitalised. Thus, the efficiency of tourism
supply increase includes the following aspects:

(1) Development of tourist attractions. In the process of tourism industry development, there
should be tourism products to meet tourism demand, and tourist attractions are the main core of
tourism products. In order to ensure the effectiveness of tourism supply in terms of growth, it is
necessary to develop tourist attractions.

(2) Entry problems of tourism enterprises. The only way to improve the entry efficiency of
new tourism enterprises is to ensure the highly efficient existence of existing enterprises. However,
relevant selection problems need to be solved in the entry strategy:
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(1) the choice of entry time and the choice of entry scale. Analysing the hotel entry-exit
situation as an example, it can be seen that the profitability of large-scale high-star hotels is much
higher than that of other types of hotels. However, this does not mean that all new market entrants
should consider large-scale high-star hotels as the optimal choice. On the contrary, the phenomena
of ‘striving for big’ and ‘chasing stars’ among new entrants may reflect investors' irrationality and
immaturity to some extent. The main reason is that these investors do not see the essence of the case
through the phenomenon, do not analyse and view the problem through the lens of empirical and
structural analysis, and do not pay attention to the role played by strong managerial forces [3].

(2) Choice to enter the market. Regardless of whether a reasonable choice for market entry is
made, from a broad perspective, the result of this choice will affect the overall competition in the
market, which in turn will affect the overall quality and economic efficiency of the city's hotel
industry; and from a smaller perspective, the result of this choice will affect the overall growth
environment, capability and potential of the incoming enterprises.Secondly, to establish a mutual
cooperation mechanism between regional tourism and promote the development of city-regional
tourism [4].

Unreasonably high prices for services are a frequent companion of service in small GPs. A
significant increase in prices is observed during the peak summer season, which creates an incorrect
perception of the pricing policy of the entire hotel business in Almaty. The influx of guests in the
summer months and holidays further increases the unevenness of profits throughout the year.
Despite the shortage of high-level specialists in the hotel industry, the available professionals are
often underestimated and receive relatively low wages compared to world standards with a complex
work schedule. Lower-level employees of GPs do not have social protection, which contributes to
high staff turnover and increased costs for retraining. Experienced specialists prefer to go to work
abroad for a more effective career and high earnings. Small GPs disregard service rules when
booking. Due to the desire to get a quick profit and ignoring business ethics in relation to clients,
problems of duplicate bookings and deception regarding the real cost of services often occur.

The group of external negative factors influencing the hotel business is quite numerous. In
particular, it is very sensitive to the international situation, the popularity of the country and its
regions, the possibility of free movement and establishing business relations, etc. One of the
important factors is periodic financial difficulties among the population, affecting the need for hotel
services among residents of the country traveling for business purposes. In such conditions,
economy class hotels experience serious difficulties, since there are difficult to predict and serious
fluctuations in demand. In general, there is a rather low level of popularity of domestic tourism and,
despite the economic downturn, the native country remains not very interesting for Kazakhstanis,
and outbound tourism is more attractive.

An important aspect is the development of domestic tourism, focused on GP as a means of
temporary accommodation during business trips, vacations and longer residence in order to displace
illegal private apartment rentals from the market. In addition to outbound tourism, a significant
problem is created by foreign hotel chains that are attractive to guests from abroad and lead to an
outflow of capital from the Almaty hotel services market. Due to the instability of the economic
situation, investing capital in GP has high risks. The history of the development of GP is associated
with the Soviet era, when there was much less demand for them, which made it possible to neglect
the laws of the market. This was reflected in the content and level of teaching. Over the past two
decades, the situation in the field of vocational education has improved, but is still far from ideal.
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The hotel industry is a complex of services that determines the level of service, but its expansion
complicates the process of calculating taxes. Many GPs refuse related services or provide them as
part of outsourcing with partner associations, which complicates service quality control.

Literary review

At present, the country has partially practised and accumulated experience in building
regional tourism cooperation, but there are still some shortcomings, especially in terms of specific
measures and concepts, which need further improvement. Firstly, in the process of mutual tourism
co-operation between city-regions, it is necessary to pay special attention to and fully play the
leading role played by the government in this process [4].

Secondly, tourism development in city-regions should be coordinated with each other and
with local socio-economic development. Since there is a huge interconnection in tourism
development, tourism development in city-regions plays an important and inaccessible role in the
economic development and sustainable progress of urban society. The subjective desire for tourism
co-operation between city-regions is to successfully transform the strengths of the tourism industry
in city-regions. By co-operating with each other, the tourism industry in a certain region can be
developed and improved, which can effectively enhance the comprehensive competitiveness of the
region.

Thirdly, it is necessary to address the issue of sustainable tourism development in the region.
The main goal of cooperation between city-regions in tourism is to maximise the environmental,
social and economic advantages of each region, but it is important to note that cooperation between
city-regions in tourism should not be at the expense of their own ecological environment and
advantages [5]. It is important to promote the continuous development of management in the
direction of information technology [6].

The hotel business is an important part of the tourism industry. Scientists believe that today
this industry plays a leading role in the global economy. For Example, J. In his work, Walker names
quality service, customer relations and strategic management as the main results of ensuring the
sustainable growth of the hotel industry.

The famous scientist Syzdykova A. attributes the prosperity of the hotel market in Almaty to
international events, urbanization and investment climate. As we all know, Almaty is the largest
metropolis of the country. Katvr is also a tourist and business center. Today, hotels of various
levels, hostels, boutique hotels and apart-hotels are continuously operating in the city. According to
the research conducted by researcher Nurtayeva zh., 60% of hotels in Almaty belong to the 3-star
category, and hotels of the highest category provide services in accordance with international
standards[1].

Results and discussion

Information technology is mainly used to realise the mutual exchange of information in the
industry through the Internet and modern information technology platform. In the management
network of city hotels, all kinds of resources and information can be exchanged; through this piece
of information, limited resources can be integrated and expanded to infinity, so that the hotel can
improve its own level and service quality. For urban hotels, a key indicator of their marketing
ability is how effectively they can build and improve their marketing network. Among the hotel
marketing methods realised through online platform, one of the most important is hotel marketing.
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Nowadays, urban hotels have a younger clientele who are familiar with and rely on online platforms
and have a high level of awareness. Online hotel marketing can provide offline customers with a
platform and resources for real-time feedback and effective communication to maximise customer
satisfaction [8].

It is necessary to promote market segmentation and differentiated development of urban
hotels With the continuous improvement of people's living and consumption standards, tourism is
gradually penetrating into all areas of people's lives and becoming an important part of it. Different
travellers have certain differences in their behaviour and personality, which creates different levels
of tourism demand, thus causing a diversified demand for urban hotels. Promoting the segmentation
of urban hotel and tourism market can effectively meet the real needs of different levels of tourists,
and at the same time effectively solve the homogenisation problem of urban hotels. Therefore, it is
necessary to segment the tourism market and change the direction of urban hotels to realise market
segmentation. Each urban hotel should consider its own actual situation, develop and create targeted
services and products to meet different levels of tourist needs, and develop diversified urban hotels
of different types and classes with unique characteristics to achieve market segmentation and
differentiation [7].

One of the most important measures to develop urban hotels and improve their economic
efficiency is innovation, which is also an important basis for ensuring the sufficient competitive
advantages of urban hotels. There are mainly two aspects of innovation: innovation in hotel
operations and innovation in talent management. We actively study the successful examples of
urban hotels at home and abroad, and at the same time combine them with our own situation, and
study the way suitable for our own development according to local conditions. This is not only the
basis for ensuring the development and growth of urban hotels, achieving higher economic benefits
and gaining regional competitive advantages, but also preventing wasteful use of resources,
rationally allocating resources and achieving economies of scale. To summarise, with the
continuous development of tourism in China, the economic benefits of urban hotels have been
greatly improved in recent years [8].

In recent years, with the relevant world-class activities in China, there is a good opportunity
to improve the economic efficiency of city hotels. At present, the competition among city hotels is
heated to the limit, not only in terms of price but also in terms of quality. Therefore, if city hotels
want to have an independent and exclusive market in the local industry, they should improve their
own quality level from all sides, quality can guarantee everything; and then through the introduction
and cultivation of talents, so that the competitiveness of the level will be further improved. It is
believed that local city hotels by utilising the above strategies will be able to gain good economic
benefits in the current dynamic development of tourism industry.

For the hospitality industry in 2024, it is important to think long-term to see the opportunities
and pitfalls that lie ahead, while finding the industry's hopes and cautions [9].Currently, the
hospitality industry is one of the most significant service industries in Almaty. Due to the annual
growth in the quality of services provided, the hospitality industry makes a significant contribution
to the economic development of the second capital of the Republic of Kazakhstan as a whole. The
Government of the Republic of Kazakhstan pays serious attention to the development of tourism
and hospitality. For the development of mass tourism it is necessary to develop tourist and transport
infrastructure, improve the quality of services, and create attractive tourist spaces. Developed
tourism infrastructure will certainly facilitate the process of providing hotel and restaurant services,
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as well as holding large-scale events. In order to conclude the main positions of the author's opinion
on this topic, the author decided to conduct a survey of 100 tourists in the city of Almaty, all of
them were from different cities of the Republic of Kazakhstan and even different countries [10].

We decided to ask 6 questions to 100 respondents. For this purpose, we first labelled the age
of the respondents. Among the respondents 50 people from 20 to 35 years old, 30 people from 36 to
55 years old, 20 people from 56 to 75 years old.

m 20-35 = 36-55 = 56-75

Figure 1 — Age category of respondents

The first question was ‘Do you like to stay in inns and hotels?’. 70 people answered ‘yes’,
20 people noted ‘no difference’, 10 people answered ‘don't know’.

%

®m yes ® nomatter = Idon't know

Figure 2 — ‘Do you like to stay in inns and hotels?’

The second question ‘Do you pay attention to comments on websites while booking
hotels?’. 50 people answered ‘yes’, 50 people answered ‘no’.
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%

® yes ® no

Figure 3 — ‘Do you pay attention to comments on websites while booking hotels?’

To the third question ‘What do you pay attention to when you stay in hotels? (food, service,
etc.). 70 people chose ‘service, cleanliness’, 30 people answered ‘internet, food’.

%

® maintenance, cleanliness = internet, food

Figure 4 — ‘What do you pay attention to when you stay in hotels?’

Fourth question: When stopping at a hotel, do you pay attention to the quality of service of
the staff?! 45 of the respondents pay attention, 45 do not pay much attention. And 10 said it was
neutral.

Fifth question: Do you look at how many stars the hotel consists of?! Of the respondents, 60
considered it mandatory, while the remaining 40 respondents said they did not care.
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Importance of Hotel Star Rating According to Respc

Did not care (No)

&

Considered it mandatory (Yes)

Figure 5 — “Do you look at how many stars the hotel consists of?!”

Question six: When you stop at a hotel, how much attention do you pay to the outdoor
landscape?!

80 of the respondents pay great attention to the landscape. And it turns out that the other 40
respondents do not pay much attention to the landscape.

Question b: When you stop at a hotel, how much attention do you pay to the outdoor
landscape? 5
Do not pay much attention

>

Pay great attention

Figure 6 — “When you stop at a hotel, how much attention do you pay to the outdoor
landscape?!”

For many people, service is important as it is central to the hospitality industry.  In turn,
hotels and restaurants create many opportunities to boost the country's economic activity and
increase the income of individual regions. This sector has the potential to create jobs in the territory
of the RoK and make a significant contribution to economic growth. Therefore, the government is
constantly creating the necessary conditions and incentives for the development of tourism growth
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in its region.In order to understand the primary sources of the problems faced by the hospitality
industry under the conditions of active development of the market economy, it is necessary to
consider both macroeconomic and microeconomic factors [11].

The most important market reforms carried out by the Russian government in the process of
perestroika at the macro level are the following: price liberalisation, dismantling of the centralised
management system, changes in the principles of financing and resource allocation, creation of a
new banking system, and privatization [12].These problems not only physically hinder the
development of the region's tourism complex, but also give a negative colouring to its image,
reducing its development prospects. In turn, the problems of development of this sphere as a whole
directly affect the state and trends of development of the hotel services market.

Having generalised the studied material, it is possible to allocate a number of problems for
consideration:1) insufficiency of progressive marketing strategies; 2) insufficiency of investments;
3) insufficiency of introduction of innovative technologies; 4) insufficiency of qualified personnel.
For the decision of the given problems it is worth to consider complex ways of improvement of the
existing system [13].

Lack of adoption of innovative technologies is another broad problem worthy of attention.
This section covers technologies whose application in Kazakhstan's hospitality industry is at an
early stage. However, the future of any country with a highly developed service industry directly
depends on their implementation. Lack of qualified personnel is one of the most acute problems in
the Russian service industry. Transition to a market economy and total restructuring of the
hospitality industry in the country requires a complete change in the ideology of personnel training.

In the tourist services market of Almaty, hotel enterprises occupy a special position. This is
proven by the following arguments: a) GPs provide a wide range of services both for guests of the
southern capital and for the local population; b) GPs are usually classified as multi-profile, since
they satisfy the basic, communicative, cultural and other needs of clients; ¢) GPs form and develop
cultural and entertainment programs as a special type of cultural and leisure services; d) GPs and
the quality of their services directly influence the development of inbound tourism and participate
in the creation of jobs, performing economic and socio-cultural functions, closely interacting with
various industry complexes (restaurant, trade, food, excursion, recreational, cultural and
entertainment, transport, social, etc.).

The analysis of quantitative data showed that in Almaty there are: 1) 135 hotels, including:
two state-owned; 128 privately owned; eight owned by joint ventures with foreign participation;
five foreign owned; 2) 55 hotels with a restaurant, including: 52 privately owned; five owned by
joint ventures with foreign participation; three owned; 3) 80 hotels without a restaurant, including:
two foreign state-owned; 76 privately owned; three owned by joint ventures with foreign
participation; two foreign owned; 4) 9 one-story bungalows, rural houses (chalets), cottages, small
houses and apartments of private ownership[9].

The modern hotel services market in Almaty is very heterogeneous and is characterized by
high dynamics and ambiguity of indicators. Statistical data from different sources form a complex
picture in this area, which makes it extremely difficult to assess the current situation:

1. According to the data of the Almaty Department of Statistics of the Committee on Statistics
of the Ministry of National Economy of the Republic of Kazakhstan, at the end of 2023 there were
152 placement sites, of which 51.3% were non-categorized, 17.8% were category 3, 15.8% were
category 4, 11.2% were other, and 3.9% were category 5. Enterprises of categories 2 and 1 are not
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represented in Almaty. Thus, categorized placement sites account for 37.5% of the total number,
and other 62.5% [4].

2. According to the register of accommodation facilities in Almaty, which can be found on the
official portal of the Kazakhstan Association of Hotels and Restaurants (KAGIR), there are 49
categorized hotel services enterprises in the city, of which 32 are members of KAGIR [9].

3. According to the 2GIS database, as of April 2023, there are 405 enterprises operating in the
hotel services market of Almaty, of which: 258 hotels (63.7% of the total number of
accommodations), 21 recreation centers (5.2%); 7 guest houses (1.7%); 22 children's camps (5.4%);
57 hostels (14.1%); 40 apartment agencies (9.9%). Thus, hotels account for 63.7% of the total, and
others 36.3% [10].

4. According to TripAdvisor (www.tripadvisor.ru), there are 408 enterprises operating in the
hotel services market of Almaty, of which: 4 hotels with special offers (1%), 70 hotels (17.2% of
the total number of accommodations), 78 B&B/mini-hotels (19.1%), 256 other accommodation
options (62.7%). Thus, categorized accommodations account for 37.3% of the total, and other
62.7% [5].

5. According to the Booking.com (www.booking.com) portal, there are 432 enterprises
operating in the Almaty hotel services market, of which: 7 are 5* hotels (1.6% of the total number
of accommodations), 18 are 4* hotels (4.2%), 35 are 3* hotels (8.1%), 1 is 1* (0.2%), and 371 are
non-categorized (85.9%). Thus, categorized accommodations account for 14.1% of the total, and
other accommodations account for 85.9% [11].

6. According to the information of Apartamenty.kz (http://www.apartamenty.kz), there are
1,050 enterprises operating in the hotel services market of Almaty, of which: 93 hotels (8.9% of the
total number of accommodations), 21 hostels (2%), 13 holiday homes (1.2%), 923 apartments
(87.9%). Thus, categorized accommodations account for 10.1% of the total, and other
accommodations account for 89.9% [12].

In general, according to all sources of information, the total share of categorized
accommodations in Almaty ranges from 10.1 to 37.5%, while others account for 62.5 to 89.9%.

The interstate standard GOST 28681.4-95 "Tourist and excursion services. Classification of
hotels" defines clear requirements for hotels of different categories, and any of them must meet the
specified parameters [13]. Regardless of the category, the room must have a chair or armchair, a
bed with clean linen, a table, a wardrobe, a wastebasket, lighting. Additional services are possible: a
swimming pool, conference rooms, sports equipment, dry cleaning, car rental, medical services, a
beauty salon, etc. Their list and design determines the type of enterprise. The results of the
inspection of 165 hotels and other accommodation facilities, obtained by KAGIR by order of the
Almaty City Tourism Department for the period June 15 - September 15, 2024, showed that the
requirements of the standard are not fully met, and 10 hotel services enterprises did not provide
access for inspection.

Conclusions

The majority of respondents (70%) like to stay in hotels.

The main factors in choosing a hotel are service and cleanliness (70%).

45% pay attention to the quality of the staff, but the same number of people do not pay much
attention to it.

Half read reviews on the site, and the other half do not pay attention to them.

60% of respondents pay attention to the number of stars of the hotel.
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The natural landscape is important for the majority (80%).

Amidst the recovery in domestic consumption and a surge in demand in the tourism market,
the hospitality industry has also seen a recovery. As an important part of the tourism industry, the
hospitality industry has been more prominent in the recovery of the entire tourism industry, with the
data recovery even catching up with 2019. Data from the National Bureau of Statistics shows that
the value added of the accommodation and catering industry in the first three quarters of 2023
exceeded the level of the same period in 2019, and the annual growth in the first three quarters of
2023 ranks first among all industries [14].

The Central Economic Work Conference 2023 emphasised efforts to expand domestic
demand. The Central Economic Working Conference stressed that efforts should be made to expand
domestic demand, boost consumption from post-epidemic recovery to sustainable growth, cultivate
and develop new types of consumption, actively develop digital consumption, green consumption
and healthy consumption, and actively cultivate new consumption growth points such as smart
homes, leisure and tourism, sports activities and ‘trendy’ national products [15].

Combined with the current macroeconomic situation at home and abroad, there are changes
in the pattern of consumer travel after the epidemic. The whole travel pattern has changed
dramatically: from conditional needs to rigid needs, from luxury goods to everyday necessities,
from low-frequency to high-frequency, from single-level to multi-level and from planned to
spontaneous.Based on the above changes, the author analysed the development trends of the
domestic hotel industry. ‘At present, the hotel industry is undergoing structural reform on the
supply side, and it is going deeper and deeper.” The hotel industry is not in the state of ‘lying flat’,
not driven by passion, but is in the process of supply-side reform, such as the developer mode, the
state development zone mode, the benchmark mode has ended. Thus, the active adjustment of the
structure and products of economy class, middle class, selective and high-end hotels will become
the reality of the hotel industry.

The conducted research made it possible to determine the current state and features of
differentiation of hotel enterprises represented in the hotel services market of Almaty. The analysis
performed showed the following:

- the city has a wide range of hotel businesses, many of which have been operating
successfully for a long time;

the distribution of the number of accommodations of different types across the city districts is
extremely uneven, as is the number of visitors served, the one-time capacity and occupancy;

- the number of permanent employees is quite large and amounts to 5142 people, with women
predominating;

the number of temporary workers is not large and amounts to 192 people, the majority of
whom are in the Medeu district;

- the top 10 hotels in Almaty compiled according to TripAdvisor as of April 2023 shows the
absolute dominance of large enterprises in the market;

The city administration is carrying out a wide range of work with the aim of branding Almaty
in the international tourism market and continuously improving the quality of hotel services;

- differentiation of the hotel services market in Almaty is complicated by heterogeneity, high
dynamics and ambiguity of indicators from different sources, which makes it difficult to determine
the competitive advantages of enterprises;

According to customer loyalty ratings for accommodations in Almaty, hotels, B&B/mini-

60



Bulletin of the IUTH, Volume 2(8), 2025

hotels and apartments are characterized by a high degree of preference;

- there is a shortage of hotel services within certain areas of Almaty.

Currently, three main models of hotel services management are used at enterprises in Almaty:
Japanese, American, and European. They are characterized by quite different scientific and applied
principles of improving services in the hospitality industry and quality criteria from the standpoint
of hotel services management and their improvement. This situation complicates the formation of a
unified system of hotel services quality, since it is important to develop a logical concept of a
standardized structure (chain) of service improvement features and a system for managing their
improvement in the form of an effective and efficient model.
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AJIMATBI KAJIACBIHBIH KOHAK YH CEKTOPBIH JAMBITY/IbIH
IIPOBJIEMAJIAPBI MEH IIEPCIIEKTHBAJIBIK BAFBITTAPBI

Anoamna.  Makanada — atimakmapovly — Hemece — en0epoiy  21eMOIK  HAPLIKKA
UHMeSPayusianyblHa MYMKIHOIK Oepemin Oipkamap casacu JicoHe 21eyMemmiK-9KOHOMUKATILIK
e3eepicmepmen  Oipee ocahanoany manoanaovl. byn ¢axkminep aoam 6iniminiy apmypii
cananapvina e3eepic akenodi. Moacenen, xocmuHne Kvismemi adamsam mapuxvlHoa 0012aH JHCoHe
Jgicahanoanyovly apmypni Kepinicmepi MeH npoyecmepine bIKNAL emKeH epeKueniK emec,
COHOBIKMAH IKOHOMUKANBIK CEKMOPOblY CUNAMMAMANAPLIH OLTY OVl CANaHbl 271eMOIK IKOHOMUKA
YUliH Maybi30bLIbIRbIH aHbIKMayaa kemekmeceodi. Maxanaoa sxcahanoany yoepici men OHbIH KOHAK
YU CeKmopuvl CUAKmMbl IKOHOMUKAHBIY JCeKeNe2eH canianapvlna acepi manoanaovl. Konak yi
unoycmpuscol  sHcahanoanyovly mypai Ke3eHOepiHOe KOAMHbIY — 2]1eyMemmiK-9KOHOMUKAIBIK
MPAHCHOPMAYUACHIHA  bIKNAT emKeH Manbl30bl caid peminoe Kapacmulpbliaovl. 3epmmey
bapvicbinOa Animamul KaiacblHOAbl KOHAK Vil CeKMOPbIHbIY epeKuenikmepi, 0amy ypoicmepi MeH
9KOHOMUKANBLK, MAHBI30bLIbIEL 3ePOeeHEOI.

Amanrmeiiu  makanada >MRUPUKATILIE 2NeyMemmiK 3epmmey 20ici peminoe cayanHama
Hcypeizinoi. Apanac macin KoNOAHbLIObL: CAHOBIK CYPAKMApP ApKblibl JHCAINvl  ypoicmep
QUKbIHOAICA, CAnanblK CYpaKkmap KoMe2iMeH KOHAK YU CEeKMOPbIHbIY NpoOlemManiapvl MeH 0amy
nepcnekmueanapvl mepey manoanosl. 3epmmeyoiy NPAaKmuKaiblK MAanbl30bLIbIebl: KOHAK YU
CEKMOPbLIHLIY HCANAHObIK IKOHOMUKARA KOCKAH Y/leCl, COHbIH iuiH0e XanblKapanolk mypusmMHiy ecyi
JHCOHE 2NeYMEeMMIK-IKOHOMUKATBIK KopcemKiuimepee blKnaabl HelisiHle Kopceminedi. 3epmmey
adicmemeci AimMamuvinbly KOHAK YUl UHOYCMPUACHIHBIY 6ACAYIapblH AHBIKMAY2A HCIHE IKOHOMUKA
VWi 0ocbl CeKmopobly MAaHbI30bLIbIEbIH MYNKIIIKMI AHbIKMAY YUWIH OHbIY CUNAMMAMALAPbIH
manoayea MymKiHOIiK 6epoi.

Amanmeiiu  maxanaoa KoHax yiu ceKmopul ocahanOanyovly emKeH JicoHe  Kazipel
npoyecmepine KockKan yaeci 3epoenenedi. OumKeHi 01 Ko2aMubly OapablK MONMAPLIH 03
uiekapanapelHoa JicaHe uiemenoepoe OO0NbIN HCAMKAH INEYMEMMIK-IKOHOMUKANBIK 032epicmepoiy
OHCBI3 0a Kypoeni npoyecmepine Oipikmipyee mulpvicaovl. CoOHbIMEH Kamap, MemMieKemmiK HcoHe
KOPNOpamusmix cascammoly OY1 mpaHc@opmayusacsyl Jpmypii IKOHOMUKATLIK CYObeKminep yYulin
eHOeK JHca0AUNapbIH AHCACaliobl, OUMKeHI 0¥ KO2am 2601I0YUACLIHOASb] OUHAMUKATILIK NPOYecc
bonvin mabwiaowl.

Kananvix xonax yiinep mypucmepoiy canacvblHoa mypucmix 6aeblmmapobly HCAKCbl UMUONCT
MeH 6azanayviHa oy acep emyi MYMKIH, COHObIKMAH KALANblK KOHAKYUIepee Kambvlcmbl Maceienep
Oipminden adamoapoviy Mayvl30bl MA3MYHbL MeH Hazapvina alinaniaovl. COHObIKmau oa, 3epmmey
oapvicvinoa, Aamamuvl KanacvlHOAgbl KOHAK YU CEKMOPBLIHLIY —NpodiemManapbl MeH OaMmy
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NepCcneKmueanapbl HCaH-1CaKmol capanmanaobvl.
Kinm co30ep: Konax yil, umuodic; cekmop, macenenep; nepcnekmuganap,; bazelmmap.
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ITIPOBJIEMbBI H IIEPCIIEKTHBHBIE HAIIPABJIEHUA PA3BUHTHA
TI'OCTHHHYHOI' O CEKTOPA B AJIMATbBI

Annomayun. B cmamve anmanusupyemcs enobaiusayus, a maxoice psio NOAUMUYECKUX U
COYUATILHO-IKOHOMUYECKUX — USMEHEHUL, KOomopble NO3BOJAIOM  PESUOHAM  UMU  CIMPAHAM
UHMESPUPOBAMBCI HA MUPOBOTUL PbIHOK. DMU (haKmuvl USMEHULU PA3TUYHbIe 00IACMU Yel08eYeCK020
3Hanus. Hanpumep, xocmumne He A6715emcs UCKII0YeHUueM, KOMOopblll CYuecmeosal Ha NPOMANCeHUU
gcell UCmopuu 4enoseuecmed U CnocoOCMEO8AN PA3IUUHBLIM  NPOABIEHUAM U NPOYeccam
2nobanuzayuu, NOIMOMy 3HAHUE XAPAKMEPUCUK IKOHOMUUECKO2O CEKMOopa MOJcem NnoMoub
onpedenums BaNCHOCMb 9MO20 CeKmopa OJisi MUPOBOU IKOHOMUKU. B cmamve ananuzupyemcs
npoyecc enobanuzayuu U e20 GIUSHUE HA OMOeNbHble OMPACiU IKOHOMUKU, MAKue Kak
20CMUHUYHbIL cekmop. [ ocmuHuyHas uHOyCmpusi paccmampueaemcs KAk 6AdNCHAs Ompaciw,
KOmMopas cnocobcmensana coyuanibHO-3KOHOMUYEeCKoU mpanchopmayuu oouecmea Ha pasiuiHblx
smanax enodanuzayuu. B xode uccinedosanusi Oyoym usyuenvl 0COOEHHOCMU 2OCMUHUYHO2O
cekmopa 20poda Animamsi, meHOeHYUU PA3BUMUSL U IKOHOMUYECKAS 3HAUUMOCTb.

B oOannoii cmamve Ovin npogeden onpoc Kaxk Memoo IMAUPUYECKO2O0 COYUOTIOSUYECKO20
uccneooganust. Ilpumensiica cmewlanuvlti NOOX00: yepe3 KOAUYECBEHHbIE BONPOCHL BbIAGISIUC
obwue meHoeHyuUu, a ¢ NOMOWbIO KAYECBEHHBIX-2YOOKO aAHATUZUPOBATIUCH NpPOOIEeMbl U
NePCneKmuebl pas3sumus 20CMUHUYHO20 cekmopa. IIpakmuyeckas 3HAYUMOCMb UCCIE008AHUSL:
OMPAICEH 8KIAO 20CIMUHUYHO20 CEKMOPA 8 2L0DATILHYI0 IKOHOMUKY, 8 MOM HYUCTe HA OCHO8E POCMA
MENHCOYHAPOOHO20 MYpU3Ma U GIUSHUS HA COYUATbHO-IKOHOMUYecKue noxazamenu. Memoouka
UCCe006AHUsL  NO360IUNA  6bIAGUMb  UCMOKU — 20CMUHUYHOU — uHoycmpuu — Aamamovl  u
NPOAHATU3UPOBAMb ee  XAPAKMePUCMuUKU, 4mooObl OKOHYAMENbHO ONpeoelums 3HAYUMOCTb
0aHH020 ceKkmopa O0Jisl IKOHOMUKU.

B oannoii cmamve 6y0em uzyuen 6K1a0 20CMUHUYHO2O CEKMOPA 8 NPOuLIble U HACmosuue
npoyeccol enobanuzayuu. Ilomomy umo on cmpemumcs 00veOuHUMb 6Ce Cl0U 0bWecmea 6 u 6e3
MO20 CIONCHbIE NPOYECCHl COYUATbHO-IKOHOMUUECKUX NPeodpa3z06anuil, NpouUcXoosuux 6 e2o
epanuyax u 3a pyoexcom. Kpome moeo, sma mpancghopmayus 20¢yoapcmeenHoll U KOpnopamueHou
NOAUMUKU  cO30aem  YCA08Us mMpyoa Ol PA3IUYHbIX IKOHOMUUECKUX CYObEeKmos, NOCKONbKY
ABNAEMCA OUHAMUYECKUM NPOYECCOM 8 IBOTIOYUU 00Uecmaa.

TopoOckue omenu Mo2cym HOLONCUMENLHO GIUAMb HA XOPOWUL UMUONC U OYEHKY
MYPUCIIUYECKUX HANPABIEHUNl 8 CO3HAHUU MYPUCTO8, NOIMOMY NpoOIeMbl, CBA3AHHblE C
20POOCKUMU OMENAMU, NOCTNENEHHO CMAHOBAMCA BANCHLIM COOEPIHCAHUEM U GHUMAHUEM TH00El.
Ilosmomy 6 Xxo00e uccredosanusi 06yOym BCeCMOpPOHHE NPOAHATUBUPOBAHbL NPOOIeMbl U
nepcneKmuesbl pazeumusi 2OCIMUHUYHO20 ceKmopa 2. Aimameoi.

Knwueswie cnosa: cocmunuya; umuoxc; cekmop, npoonemvl; NepCnekmusbl, HanpagieHusl.
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GAMIFICATION IN TOURISM LANGUAGE EDUCATION: METHODOLOGICAL
INSIGHTS AND META-ANALYSIS

Abstract. This article presents a theoretical review and meta-analysis of studies on the
application of gamification in foreign language learning for future tourism professionals. It
examines the core concepts and elements of gamification, highlights distinctions between game-
based methods and digital games, and synthesizes findings from both international and local
research. Special attention is given to the impact of gamification on motivation, cognitive skill
development, and the acquisition of vocabulary and grammar. The article also explores the
potential of case-based games and simulations for modeling professional situations in tourism,
contributing to the development of intercultural competence and profession-oriented language
skills. The meta-analysis confirms the positive effects of gamification while also identifying
limitations and research gaps, particularly in the context of Kazakhstan and Central Asia. The
findings can inform curriculum design, the integration of gamification into LMS platforms, and the
improvement of training programs for tourism specialists.

Keywords: tourism, gamification, game-based technologies, motivation, cognitive skills,
intercultural communication.

Introduction

Tourism is one of the most dynamically developing sectors of the global economy,
contributing significantly to cultural exchange, the international image of countries, and the
development of human capital. For future professionals in this field, success requires not only
knowledge of tourism resources, services, and management, but also a high level of intercultural
competence and foreign language proficiency. In this context, a foreign language becomes more
than just a means of communication: it serves as a key tool for establishing professional contacts,
serving international tourists, and ensuring the competitiveness of national tourism products in the
global market.

However, educational practice often reveals a decline in students’ motivation to learn foreign
languages. This can be attributed to several factors, such as the predominance of reproductive

*bizre mypsic cinteme kacanbi3: Dauirkhan S., Nyshanova S., Akeshova M. Gamification in
Tourism Language Education: Methodological Insights and Meta-Analysis // Bulletin of the
International university of Tourism and Hospitality. -2025. -No3(9). — p. 66-76.
https://www.doi.org/10.62867/3007-0848.2025-3.06

*Cite us correctly: Dauirkhan S., Nyshanova S., Akeshova M. Gamification in Tourism
Language Education: Methodological Insights and Meta-Analysis // Bulletin of the International
university ~of  Tourism and  Hospitality.  —2025. —-No3(9). - p. 66-76.
https://www.doi.org/10.62867/3007-0848.2025-3.06
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teaching methods, limited use of interactive technologies, and the misalignment of traditional
approaches with the expectations of today’s digitally native students. For tourism majors, this
challenge is particularly critical, as their future careers directly depend on the ability to use foreign
languages creatively and effectively in real-life communication.

This makes the introduction of innovative methodological approaches highly relevant, as they
can increase learner engagement and foster sustainable learning motivation. One such approach is
gamification—the use of game mechanics and elements (badges, levels, leaderboards, quests, and
reward systems) in education. Over the past decade, gamification has become widespread in global
pedagogical practice due to its proven effectiveness in enhancing motivation, improving cognitive
outcomes, and fostering critical thinking.

Despite the growing academic interest, research on gamification remains somewhat
fragmented, particularly in the context of language training for tourism students. While some
studies highlight its positive effects on language competence and communicative skills, others
emphasize potential risks such as cognitive overload or superficial learning. Moreover, there is a
lack of comprehensive analysis of the methodological foundations for applying gamification in
profession-oriented language education for future tourism specialists.

Based on this gap, the present study addresses the need to systematize and critically examine
recent research on the use of gamification in foreign language education, taking into account the
specific requirements of training professionals for the tourism industry.

The aim of the article is to conduct a review and meta-analysis of existing studies on
gamification in language education for future tourism professionals. This involves identifying the
theoretical foundations, practical benefits, and limitations of gamified approaches, as well as
outlining prospects for their further integration into the educational process.

Methodology

A systematic approach was adopted to conduct the theoretical review and meta-analysis on
the use of gamification in foreign language learning for future tourism professionals. This approach
ensured a transparent and consistent process of selecting, analyzing, and interpreting academic
sources.

Databases. The literature search was carried out across both international and national
academic databases, including Scopus, Web of Science, Google Scholar, ERIC, ResearchGate, as
well as Russian-language platforms such as eLIBRARY.ru and CyberLeninka. This comprehensive
selection strategy allowed for the inclusion of both global perspectives and regional insights.

Keywords. The search was conducted using combinations of keywords and phrases such as
gamification, game-based learning, tourism education, language learning, digital tools, foreign
language acquisition, educational technology, and tourism students. Searches were performed in
both English and Russian to ensure broader coverage.

Inclusion criteria. Studies were selected according to the following parameters:

- published between 2020 and 2025;
- peer-reviewed,
- directly or indirectly related to gamification in foreign language education;
- relevant to the training of tourism specialists or related fields within the humanities;
- available in full text.
Exclusion criteria. The following materials were excluded:
- non-academic publications (e.g., blogs, popular articles, promotional materials);
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- studies focusing exclusively on technical aspects of game development without pedagogical
application;

- works published prior to 2020;

- research unrelated to language education or the professional training of tourism students.

Sample size. The initial search yielded over 70 publications. Based on the inclusion and
exclusion criteria, 15 of the most relevant sources were selected for in-depth analysis. These
publications represent a wide range of approaches—from theoretical frameworks of gamification to
empirical studies assessing the effectiveness of game-based methods in language learning.

Analytical methods. The selected materials were examined using content analysis and
comparative analysis. This made it possible to identify key research directions, highlight similarities
and differences in findings, and reveal gaps within the existing body of literature.

Gamification: Theoretical Approaches

This section provides a detailed theoretical justification of the concept of gamification,
highlights its distinction from related game-based approaches, and outlines the key elements and
mechanics with their pedagogical functions. Such a theoretical framework is essential for the sound
design of gamified foreign language courses for future tourism professionals [1; 2; 3].

1. Definitions and Key Concepts

Gamification is generally defined as the use of game elements, mechanics, and design
techniques in non-game contexts with the aim of enhancing motivation, engagement, and
performance [3; 4; 12]. In the educational sphere it refers to the integration of game features such as
points, levels, rewards, and quests into the learning process to increase student activity and foster
sustainable learning habits [2; 9; 13].

The conceptual structure of gamification includes four levels: game elements which are
individual components such as points, badges, or leaderboards that provide incentives [2; 14]; game
mechanics which represent rules and algorithms of interaction including scoring systems or
progression structures [3; 9]; game dynamics which describe emergent learner behaviors such as
cooperation, competition, and mastery-seeking [5; 7]; and game aesthetics which capture emotional
outcomes such as satisfaction, excitement, and a sense of achievement [1; 4].

The theoretical foundations of gamification are rooted in several psychological and
pedagogical perspectives. According to Self-Determination Theory, motivation increases when the
learning environment supports autonomy, competence, and relatedness. Game elements can help
meet these needs since levels enhance competence and team quests foster relatedness [3; 4; 9].
Csikszentmihalyi’s Flow Theory suggests that an optimal balance between task difficulty and
learner skill ensures engagement, which can be achieved through adaptive levels of difficulty [2;
11]. Principles of operant conditioning explain how regular rewards encourage habit formation [12;
15]. Vygotsky’s sociocultural approach emphasizes the value of play and collaborative activity in
learning [7; 8].

Recent studies distinguish between surface-level gamification or “pointsification,” which
tends to have short-term effects, and meaningful gamification, where game elements are aligned
with learning objectives and produce more sustainable outcomes [4; 13].

2. Distinction between Gamification, Game-Based Learning, and Serious Games

Clarifying terminology is critical for designing effective courses. Gamification is the
integration of game elements into non-game processes, for example awarding points for
assignments or badges for active participation [2; 9; 13]. Game-Based Learning refers to the use of

68



Bulletin of the IUTH, Volume 2(8), 2025

complete games as educational tools, such as hotel management simulations [5; 7; 8]. Serious
games are digital products developed specifically for educational purposes, for instance customer
service simulations [6; 11].

The key difference lies in scalability. Gamification can be more easily integrated into existing
curricula as a motivational tool, while Game-Based Learning and serious games provide deeper
experiential learning but require greater resources [5; 6; 7]. The most effective strategies often
combine these approaches [9; 10].

3. Core Elements of Gamification and Their Pedagogical Functions

The most common elements include points which provide immediate feedback and encourage
consistency [2; 9]; badges which represent achievements and support micro-certification [10; 14];
levels which set long-term goals and structure the learning process [3; 9]; leaderboards which foster
competition and enhance short-term motivation [2; 13]; quests which contextualize tasks within
narratives and simulate professional scenarios [5; 7]; progress bars which visualize advancement
and reinforce a sense of control [4; 10]; avatars and personalization which strengthen identification
and engagement [12; 15]; narrative which ties tasks into a storyline and enhances meaning [8; 11];
social mechanics such as teams or guilds which cultivate collaboration and intercultural
communication [5; 7]; virtual economies which add incentives and strategic dimensions [6; 15]; and
instant feedback which allows learners to correct mistakes promptly and supports self-regulation [1;
9].

4. Impact on Language Competence

Gamification affects language learning in several ways. It reinforces practice through daily
quests, enhances motivation by stimulating emotional engagement, supports adaptive task design
through difficulty levels, promotes social learning through team missions, facilitates formative
assessment by means of points and statistics, and reduces anxiety during speaking practice [1; 2; 3;
9].

5. Potential Limitations

Some studies highlight possible risks. These include reward oversaturation, reduction of
intrinsic motivation, demotivation of weaker students in competitive settings, prioritization of easy
tasks, technical barriers, and cultural variations in attitudes toward competition [4; 7; 12; 15].

6. Principles for Designing Meaningful Gamification

To ensure sustainable outcomes several principles should be observed. Game elements must
be aligned with learning objectives [2; 9]. Intrinsic and extrinsic motivators should be balanced [4;
10]. Adaptivity of tasks is essential [11]. Reward criteria must be transparent [12]. Cultural and
individual differences should be considered [7]. Formative assessment should be integrated into the
system [3]. Pilot testing and iterative adjustments are strongly recommended [13].

Gamification should not be reduced to a simple model of points and badges. It should be
viewed as a systemic design of the learning environment based on motivational and learning
theories, where game mechanics serve as instruments to achieve educational goals [2; 4; 9]. For
foreign language education in tourism the most effective strategy is to combine the motivational
power of gamification with the experiential depth of game-based simulations [5; 7; 8].

Application of Gamification in Foreign Language Learning

Today, foreign language education is hardly imaginable without digital tools. This is
particularly true for tourism students, for whom proficiency in multiple languages is a core
professional requirement. In recent years, game-based platforms have gained a strong foothold in
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educational practice, transforming the learning process into an engaging and motivating experience.

International Research

International experience highlights several platforms that have become leaders in the field of
gamified language learning, including Duolingo, Kahoot! Quizizz, and Classcraft.

Duolingo is perhaps the most widely known platform. It relies on simple game mechanics
such as points, daily streaks, and levels. Studies indicate that these elements support vocabulary
expansion and help learners develop consistent study habits [4; 5]. However, without instructor
support, motivation often declines [6].

Kahoot! is designed for quiz-based activities that emphasize competition. Students report that
even complex topics such as grammar become more engaging and enjoyable through this format [7;
9].

Quizizz offers a similar structure but allows learners to progress at their own pace, which
reduces stress and enables more in-depth exploration of the material [10; 12].

Classcraft applies a role-playing model where students act as heroes completing “missions.”
Widely used in the United States and Canada, it is valued not only for supporting language learning
but also for fostering teamwork and communication skills [13; 14].

Overall, international studies suggest that gamification is effective when properly integrated
into the curriculum. It increases student engagement and retention of vocabulary and grammar, but
it cannot replace traditional teaching methods.

Regional Research

In Kazakhstan and other CIS countries, gamification is also gaining momentum.

Kahoot! and Quizizz are actively used in Kazakhstani universities, making classes more
dynamic and encouraging faster student responses [2].

Duolingo is also popular, especially as a supplement to classroom instruction. However,
without teacher guidance, many students fail to complete the full course [3].

Regional studies additionally emphasize that gamified tasks reduce anxiety and make oral
practice more natural and spontaneous [15].

Thus, findings in the region largely align with international trends: gamification is effective,
but it must be adapted to cultural and educational contexts.

Outcomes and Effects
Analysis of various studies identifies several key benefits.
Students become more motivated because learning is perceived as play [4; 7; 13].

Attention and information-processing speed increase [2; §].

Vocabulary acquisition and grammar retention improve [5; 9; 12].

Teamwork and communication skills are strengthened [13; 15].
In other words, gamification in language learning is not simply a fashionable trend. It is a
practical tool that aligns with the realities of future tourism professionals: dynamic, interactive, and
rooted in constant communication.

Gamification in Training Tourism Professionals

The training of tourism professionals differs from many other fields because it requires a
unique combination of linguistic, communicative, and intercultural competences. For future tour
guides, hotel managers, and airline employees, language proficiency is not merely a skill but a core
professional tool directly linked to service quality and career opportunities.

Specific Demands of the Profession
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In tourism, the primary focus lies on intercultural communication. Specialists must be able to
use professional English fluently and, increasingly, Chinese and Spanish, as these languages
correspond to the fastest-growing tourist markets [1; 3]. Beyond mastering professional
terminology, they need to conduct negotiations, resolve conflicts, present services, and guide
excursions.

Traditional classroom-based approaches to language learning often prove insufficient in this
context. This is where gamification demonstrates its value: game mechanics make it possible to
model authentic professional scenarios and practice language skills in conditions that closely
resemble real workplace challenges [4; 6].

Case-Based Learning and Simulations

One of the most effective methods of preparation involves simulations and role-based case
studies. For example:

o students “manage” a virtual hotel, where they must serve international guests, handle
bookings, and resolve conflicts in English or Chinese [7];

e excursion routes are designed as quests, with one student acting as a guide and others as
tourists with diverse cultural backgrounds [8];

o through platforms such as Classcraft or gamified Moodle modules, learners simulate
negotiations with travel companies or airline representatives [9].

Research demonstrates that such simulations not only make learning more engaging but also
significantly improve students’ readiness for real-world professional tasks. In particular, they
develop resilience under stress, the ability to respond quickly to unexpected situations, and
confidence in foreign-language communication [6; 8; 10].

Tourism-Specific Research

In recent years, growing attention has been paid to gamification specifically in the context of
tourism education:

o In Spain and Portugal, projects have shown that gamified assignments help students acquire
professional English for careers in the hospitality industry [11].

e In China, training models using “airport—hotel” simulators have been developed to prepare
students for interactions with international tourists in English and Spanish [12].

o In Kazakhstan and Russia, experimental case studies have been carried out in tour guide
training, where students designed quest-based routes and delivered them in English. The
results showed increases in motivation and creativity [2; 5].

Dual Role of Gamification

Gamification in the training of tourism professionals plays a dual role:

1. It enables the acquisition of professional terminology and practice of standard scenarios.

2. It develops soft skills such as intercultural communication, stress management, and
teamwork.

For these reasons, gamification should not be regarded merely as an auxiliary tool but as a
fully-fledged method of professional language training in tourism.

Synthesis and Meta-Analysis of Findings

The review of more than 15 publications addressing the use of gamification in language
education and in the training of tourism professionals made it possible to identify common trends,
observable effects, and existing limitations.

1. Summary of Research Evidence

71



Bulletin of the IUTH, Volume 2(8), 2025

Table 1 — Characteristics of Selected Studies on Gamification in Language Education

and Tourism

Educational | Tools / N
Author(s), Year | Country Context Platforms Key Findings
. University, | LMS Increased engagement, but effect
Hamari et al., . . . . N . )
Finland foreign gamification diminishes quickly without
2020 [1] ) }
language (points, badges) | strong content alignment
Dicheva et al., General Kahoot, Higher motivation, improved
USA language . .
2021 [2] . Quizizz vocabulary retention
training
University:. .
Lo & Hew, . ’ Strong impact on teamwork and
2020 [3] Hong Kong anhsh Classcraft speaking skills
anguage
Su & Cheng, . Tour guide “Hotel—tourist” | Greater confidence in real-life
China .. : . ) .
2021 [4] training simulations professional scenarios
Tourism,
Torres- ESP : Accelerated acquisition of
o . . Duolingo + . . .
Toukoumidis et | Spain (English for role-plav cases terminology, improved academic
al., 2022 [5] Specific piay performance
Purposes)
Lee & Hammer, | South Prqfe;ssmnal .. Improved stress resistance and
training Digital quests
2021 [6] Korea . response speed
(aviation)
Baimuratova, Kazakhstan E)r;%ilssmh for Gamified Increased study regularity, but
2022 [7] Moodle limited effect for weaker students
students
Sokolova, 2023 . Tour guide Case—bgsed Growth of creativity and' '
(8] Russia training quests in development of communication
English skills

2. Positive Effects of Gamification
The analysis indicates that most studies converge on evaluating gamification as an effective

tool for enhancing motivation and improving the quality of language training.

Table 2 — Key Positive Effects of Gamification in Language Education and Tourism

Training

Effect

Confirmed in Studies

Specific Manifestations

Increased class participation, students

Motivati d t | [1;2;5;7
otivation and engagement | [ ] complete more tasks
Vocabulary and grammar 2: 5] Better test results in vocabulary and
retention ’ grammar
L . Enh d ki tivity, ti
Communicative skills [3; 4; 8] N \‘ance Speakiig activily, practice
of dialogues
Realistic scenarios of communication
Intercultural competence [4; 5] . .
with foreigners
Soft skills (stress [6: 8] Increased confidence, ability to assign

management, teamwork)

roles and resolve conflicts

3. Limitations and Challenges
However, several studies emphasize that gamification is not a “panacea.” Key challenges
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include:

Short-term effect: Motivation can decline rapidly if game elements are not integrated into the
learning content [1; 7].

Inequality within groups: Stronger students gain advantages on leaderboards, while weaker
students lose interest [7].

Technical barriers: Limited access to platforms and low digital literacy among instructors [8].
Superficial gamification (“pointsification”): Simply adding points and badges without pedagogical
purpose yields minimal effect [1; 6].

4. Research Gaps

Special attention should be given to the geographical scope of studies. Most publications
focus on Europe, the USA, and Asia, whereas research in Central Asia, particularly in Kazakhstan,
remains scarce [7]. Existing studies are predominantly descriptive and lack large-scale experiments
with measurable outcomes.

Based on the analysis, three directions for future research can be identified:

Development of gamified professional English courses specifically for tourism in Kazakhstan.

Comparison of gamification effectiveness across different cultures and educational systems.

Investigation of long-term effects—how well students maintain motivation and skills after
course completion.

The meta-analysis confirms that gamification in foreign language education and tourism
training is a powerful tool for developing both linguistic and professional competencies. However,
achieving sustainable outcomes requires deeper integration of game mechanics into course content,
as well as consideration of students’ cultural and individual differences.

Conclusion

The conducted review demonstrated that gamification in foreign language education and
tourism training holds significant potential. Game elements such as badges, levels, leaderboards,
and simulations enhance student motivation, facilitate the acquisition of vocabulary and grammar,
and develop cognitive and metacognitive skills. In the professional training of future tourism
specialists, gamification allows for the simulation of real-life customer service and intercultural
communication scenarios, thereby substantially increasing the practical value of learning.

From a methodological perspective, it is crucial to integrate gamified approaches into LMS
platforms and align them with students’ professional tasks. The optimal solution involves
implementing case-based games and simulations that reflect real tourism-related activities, such as
booking, negotiations, and interactions with clients from diverse cultural backgrounds. At the same
time, a balance must be maintained between educational and game objectives to ensure that
gamification enhances, rather than replaces, the learning process. Incorporating group-based game
tasks provides opportunities to develop soft skills, including communication, creativity, and
teamwork.

A promising direction for future research is the further study of gamification in Kazakhstan
and Central Asia, where locally oriented studies remain limited. Developing methodologies adapted
to the cultural and professional realities of the region will not only enhance the effectiveness of
students’ language training but also strengthen the overall competitiveness of tourism education.

This research is funded by the Science Committee of the Ministry of Science and Higher
Education of the Republic of Kazakhstan (Grant No. AP26100839)
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TYPHU3M  CAJIACBIHJA TUIQIK BLUIIM BEPYJE TI'EHMH®HKAIHA:
METONOJIOIHA/IBIK KO3KAPAC 2KOHE METAAHAJIHU3

AHnoamna. Byn maxana Oonawax mypusm MAMAHOAPbIHA wiemel Mmindepin O0Kblmyoad
eeiMupurkayuansvl KOLOaHy dHCOHIHOe2l 3epmmeynepoi meopusiivlk MYpeblOaH Wobin, OJapOoblH
Hamudcenepin Memaananus apkwlivl sxcytenetioi. Onoa eeumupurkayuaHvly He2izel udesnapsbl MeH
neMeHmmepi  Kapacmulpviiaobl, OUbIHEA Heciz0eNeeH 20icmep MeH YUPpPIvlK OUblHOAPOLIH
AUBIPMAUBLILIKMAPbL KOpCcemineoi, COHbIMeH Kamap XalblKAPAblK HCaHe OMAHObIK madicipubenep
canvicmulpbliadsl. ApHatibl  HA3ap MOMUBAYUSAHLI  APMMBIPYEA, KOSHUMUBMIK 0a20bLiaApObl
0aMblmyea JHCcoHe JeKCUKA MeH 2pamMMAamuKkaHvl MmeHeepyze bOagvimmanean. Maxkanada xaciou
MypUsM AHcAOAUNAPLIH MOOeboeyee APHANRAH KeUC-OUblHOap MeH CUMYIAYUALAPObIY 2dleyemi
manodanaovl, OYi1 MeicMaOeHuemmi Ky3olpemmiiik neH Kaciou bazeimmanean minoik Kaoiiemmepoi
Kanvinmacmulpyea viknai emeoi. Memaananus 2etiMupukayusaHvly OH HaIMudicesepin Kopcemeoi,
conoau-ax Kazaxcman men Opmanviy A3usa  ocazoativinoa  3epmmey  uiekmeynepi  MeH
OIKbIIBIKMAPObL AUKbIHOALObL. ANbIHRAH KOPLIMBIHOBLIAD OKY 06ag0apiamanapvii jxceminoipyee,
eeumupurayuanvt  LMS  naamgpopmanapvina  muimoi  uHmespayusnay2a  JdcoHe  mypusm
MAMAHOAPLIH OAAPAAY CANACLIH apMMbIPYEa HCON AULAObI.

Kinm ce30ep: mypusm, eelimugpuxayus, oublH mexHoI02UANAPbL, MOMUBAYUS, KOSHUMUBMIK
0agovLIap, MeHcMa0eHUeMmiK KOMMYHUKAYUSL.
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TEUMH®HKAIIHA B OBYYEHHH HHOCTPAHHBIM  A3BIKAM  JUIA
CIIEITHATHCTOB TYPH3MA: METOJOJIOTHYECKHE ACIEKTBI H OB30P
HCCJIEAOBAHUH

Aunnomauyusn. B cmamve npeocmasnen meopemuueckuii 0030p u Memaanaiu3 UcCie008anul,

I’lOC@ﬂIMéHHle UcCnojlb306arurO zeﬁmuqbukauuu 6 06yll€Hl/ll/l UHOCMPAHHKbIM A3blKAM 6ydyu;ux
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cneyuanucmos 6 cgepe mypusma. Paccmompenvl Kitouesvie Koumyenyuu U - 91eMeHmMbl
eelimMuukayuy, 6blOeeHbl PA3IUYUs MeHCOY USPOBLIMU Memooamu U Yupposvimu uepamu, d
maxaice 0000WEH ONbIM MeNCOYHAPOOHBIX U OmeyecmeenHblx ucciedosanuil. Ocoboe eHuUMaHUe
VOeNeHo BIUAHUI0 2elMUPUKAYUU HA MOMUBAYUIO, PA3BUMUE KOSHUMUBHBIX HABLIKOS U OCBOEHUE
JleKcuKku u epammamuiu. Ilpoananuzupoean nomeHyuan Kec-uep u CUMyIAYUll 01 MOOeIUPOBaHUs
npogheccuoOHaNbHbIX CUmyayull 8 mypuzme, Ymo cnocoocmseyem opmuposanuio MexicKyIbmypHol
KOMnemeHyuu U NnpopeccuoHarbHO OpUEHMUPOBAHHBIX A3bIKOBbIX HABLIKOG. Memaananus
noomeepxicoaem noiodcumesbHoe glusHue 2etmugurayuu, 0OHOBPEMeHHO BbIABIAS 02PAHUYEHUS U
npobenvl 6 ucciedosanusx, ocobenHo 6 koumekcme Kaszaxcmana u IlemmpanvHou A3uu.
Ilonyuennvle 66160061 MO2ym ObIMb UCNONB30BAHBI O COBEPULEHCMBOBAHUS YUEOHBIX NPOSPAMM,
unmezpayuu  eeumucpuxayuu 6 LMS-nramgpopmer  u  noswviwenus kavecmea Nno020MOBKU
CReyuanucmos mypusmd.

Knwuesvie cnoea: mypusm, eceumuurayus, ucpogvle  MEXHONOUU, MOMUBAYU,
KOCHUMUBHbLE HABLIKU, MENCKYIbIMYPHAS KOMMYHUKAYUSL.
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TRANSLATING TOURISTIC TERMS FROM ENGLISH INTO KAZAKH:
CHALLENGES AND PRACTICES IN LOCAL TOURISM COMMUNICATION

Abstract. This study examines the translation of tourism terminology from English into
Kazakh, which is an important step in improving the accessibility of information for foreign visitors
to Kazakhstan, Based on a collection of 500 terms gathered from various digital and print sources,
including official tourism websites, brochures, mobile applications, and social networks, the
authors of the study classify these terms into ten semantic fields: accommodation, transportation,
cultural experiences, natural attractions, gastronomy, tourism services, leisure and entertainment,
business tourism, religious and spiritual tourism, and digital tourism,

Using qualitative descriptive methods, the author of the study identifies several key
translation strategies: literal translation, borrowings, adaptation, and hybrid forms. The results
show that, although common tourism terms are generally translated consistently, there is
considerable variability in the translation of terms related to cultural and digital tourism.

Based on these findings, the document offers several recommendations for improving
translation quality in Kazakhstan’s tourism sector. These include standardizing terminology,
providing specialized training for translators, and integrating digital tools such as computer-
assisted translation (CAT) systems and glossaries. The study also acknowledges the significant
influence of Russian as a lingua franca for terms that do not have direct Kazakh equivalents.
Ultimately, this study provides a comprehensive set of data in tourism terminology and practical
recommendations for improving translation quality, thereby making a valuable contribution to the
field of translation studies.

Keywords: Touristic terminology, Translation strategies, Translator training, Tourism
communication, English-Kazakh translation

Introduction

A major contributor to international collaboration and cross-cultural communication, tourism
has become one of the world's most important economic sectors (Chi 2024). It is necessary to
accurately translate tourism-related terms into Kazakh in order to provide English-speaking tourists
with correct and culturally sensitive information as Kazakhstan's tourism sector grows (Liao et al.,

*bisre nypeic cinteMe kacaHpl3: Duisembekova Z. Translating Touristic Terms from English
into Kazakh: Challenges and Practices in Local Tourism Communication // Bulletin of the
International university of Tourism and Hospitality. -2025. —No3(9). p. 77-88.
https://www.doi.org/10.62867/3007-0848.2025-3.07

*Cite us correctly: Duisembekova Z. Translating Touristic Terms from English into Kazakh:
Challenges and Practices in Local Tourism Communication // Bulletin of the International
university ~of  Tourism and  Hospitality.  —2025. —-No3(9). - p. 77-88.
https://www.doi.org/10.62867/3007-0848.2025-3.07
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2024). Clear comprehension of Kazakhstan's tourism offerings is ensured by effective translation,
which also improves the experience of visitors.

Tourism includes leisure travel for a variety of reasons, such as professional activities,
wellness, education, and cultural participation (Bakhronova 2024). These kinds of trips allow
people to escape their daily routines, discover new places, enhance their personal growth, and
broaden their understanding of other cultures (Bakhronova 2024). Immersion learning through local
culture and tradition is particularly possible through educational tourism.

Touristic travel is defined as temporary and voluntary, excluding mandatory moves as those
taken by military personnel or diplomats (Erkirtay 2024). Resources, such as historical sites, natural
parks, and cultural monuments, are essential to the tourism industry. For non-Kazakh audiences to
understand the importance of these materials, it is essential to translate their nomenclature (Chi
2024).

In addition to linguistic difficulties, translating tourism-related terms involves cultural and
communicative nuances. Semantic correctness, terminological consistency, and audience suitability
are all issues that translators must deal with. In order to determine common translation procedures
and evaluate the sufficiency of modern Kazakh equivalents, this study investigates translation
practices for English-Kazakh tourism terminology.

Moreover, in the era of globalization and digital travel, the demand for high-quality
multilingual tourism content has increased substantially. Travelers frequently use online platforms,
mobile applications, and official tourism websites to research destinations before visiting. Studies
show that clear and accurate translations of tourism terms directly influence travelers’ perceptions
and booking decisions (Chi 2024; Liao et al 2025). Inaccurate or awkward translations can cause
confusion, diminish trust in service providers, and negatively impact a destination’s reputation,
while precise and culturally aware translations enhance destination image and visitor satisfaction
(Chi 2024). In Kazakhstan, where the tourism industry is being actively promoted, the availability
of carefully translated English-Kazakh content contributes greatly to creating a visitor-friendly and
competitive environment (Liao et al 2025).

However, recent research in translation terminology reveals a lack of consistency in the
translation of tourism terms into Kazakh. A comparative analysis of tourism communication has
found that many terms appear in varying forms across different media, and some borrowed or literal
translations fail to communicate intended meanings or cultural specificity (Gao et al 2022; Wang &
Marafa 2021). Similar studies on geotourism translation highlight frequent use of literal translation
and borrowing methods, which often fall short in conveying the cultural connotations inherent in
tourism contexts (Li et al, 2022). These observations point to an urgent need for terminological
standardization. Accordingly, this study investigates English-to-Kazakh tourism term translation
practices by analyzing real-world examples, identifying primary challenges in maintaining accuracy
and cultural appropriateness, and offering recommendations for improving consistency and
communicative effectiveness in Kazakhstan’s tourism sector.

Literature Review

In recent years, due to globalization and the necessity for locations to effectively connect with
foreign tourists, the translation of touristic literature has attracted growing scholarly attention across
a variety of language pairs. The decision between literal translation, cultural adaptation, and
borrowing is one of the main issues raised in translation studies, especially in tourist situations
because visitor engagement depends on cultural nuance (Suo 2024). Translators usually strike a
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balance between preserving cultural references and guaranteeing intelligibility, according to
research on localizing tourism content (Suo 2024). The way a place is portrayed to audiences who
are not native speakers is directly impacted by this conflict between domestication and
foreignization. While foreignization can preserve cultural flavor but may cause reader confusion,
domestication may improve comprehension but run the danger of losing the destination's
distinctiveness (Frontiers 2024). These findings are highly relevant to translation between English
and Kazakh, where cultural specificity and language modernization intersect.

According to corpus-based research on translating trip guides, tourist texts are typically
shorter in the target language and frequently eliminate intricate descriptions or cultural details in
favor of clarity (Mkhitaryan & Grigoryan 2022). Such simplicity may unintentionally lessen the
diversity and allure of travel locations. This phenomenon highlights the necessity of strategic
interventions to preserve both knowledge and experience, as well as the significance of cultural-
semantic fidelity in tourist translation (Mkhitaryan & Grigoryan 2022). Similar issues have been
noted in the translation of Chinese-English tourism, where cultural meanings incorporated into
place names, regional food, and customs are frequently lost unless translators use imaginative
alternatives or explicit explanatory methods (Frontiers 2024; Zhang 2023). These studies
emphasise the importance of guided strategies for translation, such as glossing, paraphrasing, or
context-based addition.

The structural and semantic features of touristic terminology itself, especially the emergence
of hybrid terms and borrowings in target languages, have also drawn more attention from
academics. According to the Forum for Linguistic Studies, hybrid neologisms—which combine
English roots with native affixes or calquing attempts—are becoming more common in Kazakh
tourism discourse (Aukhadieva et al. 2022). Both linguistic inventiveness and the absence of
standardized Kazakh counterparts for new tourism notions are reflected in this hybridization. This
confirms previous findings of irregular term usage in official documents and the media
(Aukhadieva et al. 2022; Forum for Linguistic Studies 2024). These findings highlight the need for
terminology standardization to ensure clarity, cohesion, and institutional alignment in tourism
translation.

Recent literature has also focused on the professional training of tour guides and interpreters.
In order to prepare tourism interpreters, Akbarov (2025) highlights the importance of specialized
language education that incorporates English for Specific Purposes (ESP), Content and Language
Integrated Learning (CLIL), and multimodal pedagogical methodologies. This method seeks to
close the gap between linguistic understanding and real-world application, empowering aspiring
professionals to manage cultural allusions with skill. Similar to this, Nurillayeva (2025) draws
attention to terminological issues in the travel and tourist sector and promotes focused educational
frameworks that teach translators how to connect terminology with domain specificity and context.
These studies underline the importance of translator education and term awareness in achieving
accurate and culturally resonant translations.

Eco-translatology in tourism contexts has received more attention from the standpoint of
translation theory as a whole. Zhang (2023) uses this method in the context of the Chinese
mainland, promoting flexible translation techniques that maintain the integrity of the environment,
culture, and communication. Zhang's findings demonstrate how translators influence linguistic
choices to resonate with local environmental and cultural identities. These findings are based on
tourism literature from Chinese regions (Zhang 2023). The eco-translatology approach is
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conceptually applicable to Kazakhstan, where environmental tourism and cultural history are
intricately woven into the allure of travel, despite its focus on Chinese-English translation.

Research and practice in tourist translation have also been impacted by technological
developments. According to recent research on machine translation (MT) systems in multilingual
tourism communication, MT tools can expedite text delivery and streamline interactions, but they
frequently fail to preserve cultural nuances and terminological consistency in specialized fields
(Information Technology & Tourism, 2023). Although big language model-based adaptive machine
translation systems have demonstrated potential in handling domain-specific terminology, human
translators are still needed for culturally complex information (Moslem et al., 2023). Such
technologies offer both potential and challenges for ensuring the quality of translations in the
Kazakh context, where digital multilingual material is expanding yet still scarce.

The English-Kazakh language pair has been the subject of comparatively few research,
despite this expanding corpus of literature. The majority of Kazakh translation research pays little
attention to tourism terminology and instead concentrates on school reform or multilingual
competency in general (Tlepbergen et al., 2025). This highlights a study gap that specifically
addresses translation tactics, word development, and standardization in the Kazakh tourism
industry. There are still gaps in our knowledge of how translators deal with culturally distinctive
terminology like "heritage site," "eco-tourism," and "nomadic camp," as well as the strategies they
employ in the absence of a direct counterpart. To evaluate coherence and communicative fit,
translated content like brochures, websites, and guidebooks also require empirical investigation.

All things considered, the literature now in publication highlights a number of trends and
difficulties that are specifically relevant to translating tourism into Kazakh. Aukhadieva et al.
(2022) discuss the proliferation of hybrid neologisms in target-language tourism discourse, the risk
of oversimplification in travel guide content, the conflict between domestication and foreignization
(Suo 2024; Frontiers 2024), and the significance of translator training and domain awareness
(Akbarov 2025; Nurillayeva 2025). Additionally, the methodological frontiers are expanded by
theoretical contributions from eco-translatology (Zhang 2023) and technologically informed
adaptive MT models (Moslem et al. 2023).

Research Methods

This study employs a qualitative descriptive methodology to analyze the nuances of meaning
and cultural relevance in translation, as outlined by Creswell (2021). The research corpus consists
of 500 tourism-related terms compiled from 2020 to 2024. The terms were sourced from official
Kazakh tourism websites, promotional brochures, mobile applications, AR/VR tours, and social
media platforms.

The selection of these terms was guided by three key criteria:

1. Brand authenticity: ensuring the terms came from official or licensed sources.

2. Regional coverage: encompassing a wide range of subjects from urban attractions and
natural landmarks to cultural heritage sites.

3. Audience type: catering to both international tourists and local visitors.

The terms were organized into ten semantic categories: accommodation, transportation,
cultural experiences, natural attractions, gastronomy, tourism services, leisure and entertainment,
business tourism, religious and spiritual tourism, and digital tourism.

For each term, the translation strategy was identified and assessed based on a three-part
evaluation framework: accuracy, cultural relevance, and comprehensibility. This systematic
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approach allows for a clear classification of the data and helps to pinpoint specific challenges in
English-to-Kazakh tourism translation.

Results

The analysis revealed a distribution of translation strategies: literal translation (32%),
borrowing and transliteration (27%), adaptation (24%), and hybrid forms (17%). Accommodation
and transportation categories exhibited the highest consistency, while cultural experiences and
digital tourism showed significant variation. For instance, terms like 'hotel' and 'airport' have fixed
Kazakh equivalents, whereas 'glamping' or 'street food' displayed inconsistencies across sources.
Below is a sample portion of the glossary; the complete 500-term glossary is presented in the
Appendix.

Semantic Categories and Translation Strategy

Among the six categories, cultural experiences and tourism services showed the greatest
variety of translation approaches. For example, the term heritage site appeared in three different
forms across sources: MojJIeHH Mypa HBICAHBI, Tapuxu OpbiH, and a borrowed calque xeputeitmk
caift. This inconsistency reflects both the lack of standardized terminology and differing translator
approaches. In contrast, terms such as hotel, restaurant, and airport were translated with high
consistency using functional equivalents or accepted borrowings.

Table 1 — summarizes the distribution of translation strategies across categories:

Most Frequent .
Category 1 Example (EN) Translation (KAZ)
Strategy
Accommodation Functional equivalence | Hostel Xocten
Cultural experiences Cultural adaptation Heritage walk Maonenu casixar
. Borrowin +
Transportation . g Shuttle bus [arTn aBTOOYC
transcription
Natural attractions Literal translation Mountain lake Taynsl ken
Gastronomy Paraphrasing Authentic cuisine ¥ ATTHIK Taramaap
. . . . Typmaker / casxar
Tourism services Mixed strategies Tour package P
KUBIHTBIFBI

The results show that functional equivalence and borrowing were the most frequently used
strategies overall. However, paraphrasing and cultural adaptation were also employed, especially
for terms that lacked direct equivalents or carried strong cultural connotations.

Inconsistencies and Issues

The study identified a number of inconsistencies in the rendering of identical terms across
different materials. The term eco-tourism, for instance, was translated as sxoTypu3m in some
sources and skoJyorusuiblK TypusM in others. The same variation appeared with nomadic lifestyle,
which was translated alternately as kermmnenai eMip canTsl, Kerneni MogeHueT, and sometimes left
untranslated. Such variation may confuse readers and weaken the professional image of
Kazakhstan’s tourism communication.

In some cases, literal translations led to awkward or semantically ambiguous expressions. For
example, the phrase bed and breakfast were rendered as Tocex »xoHe Tanrel ac, which is
grammatically correct but stylistically unnatural. A more culturally adapted version, such as marbin
KoHak yi, would have been more appropriate and easily understood.
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The analysis also revealed several instances of direct borrowing from English without
explanation or adaptation. Words such as tour, guide, check-in, and package were often left
untranslated in the Kazakh version of websites and brochures, indicating a reliance on English
terminology that may not be accessible to all readers.

Positive Practices and Emerging Trends

Despite these challenges, the study also documented several examples of good practice. Some
newer brochures, especially those produced under government programs since 2023, showed a
higher level of consistency and used culturally appropriate terminology. These materials were more
likely to include glossaries or footnotes explaining terms with no direct equivalents, such as digital
nomad or glamping. This suggests a growing awareness among translators and tourism
professionals of the need for clarity, consistency, and localization in multilingual tourism content.

Another positive trend is the increasing presence of hybrid formations that combine
loanwords with native Kazakh suffixes or explanatory phrases. While not always ideal, this
approach represents a transitional phase toward a more standardized and localized tourism
vocabulary.

Discussions

The study's conclusions are consistent with previous studies on translating tourism that
highlight the difficulties in maintaining local nuances while maintaining clarity. Researchers show
that even if literal translation is accessible, it frequently lessens the source text's cultural liveliness
(Suo 2024). This phenomenon is demonstrated in our study by literal translations, including "bed
and breakfast," which echoe findings from translation settings related to international tourism.
According to earlier studies, domestication improves understanding but may weaken destination
identification (Suo 2024; Zhang 2023).

Additionally, the frequency of bilingual loanwords and hybrid forms, such "skoTypusm" as
opposed to "skxomorusmeth TypusM," is consistent with a larger pattern observed in research on
hybrid term development (Abikenova et al., 2025). Although hybridized language can be a useful
tool for transitions, it may cause communication to become fragmented in the absence of official
standardization. The importance of authoritative word banks for consistency and interoperability is
further supported by the regulated multilingual thesaurus initiatives observed in Kazakh industry
contexts (Bayekeyeva et al., 2021). The observed discrepancies among materials are probably
caused in part by the absence of such resources in the tourism industry.

Additionally, this study's inconsistent application of translation techniques supports Liao et
al.'s (2025) suggestions. When literal equivalents are not available, these academics support the
strategic use of paraphrasing and cultural adaptation. This is consistent with our discovery that
paraphrasing enhanced English speakers' comprehension of translated "authentic cuisine" content.
However, more dynamic approaches like eco-translatology suggest adding local cultural and
environmental value to tourism jargon (Zhang 2023).

Technological trends also connect with translation practice. Human oversight is still essential
for cultural authenticity, particularly in tourism contexts (Information Technology & Tourism
2023), however adaptive machine translation systems show promise for terminology consistency
through in-context learning (Moslem et al., 2023). Human-informed techniques continue to be
essential because to the morphological complexity of Kazakh and the scarcity of parallel corpora
(Yeshpanov et al., 2024).
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In conclusion, the findings of this study are consistent with high-impact research in showing
that the quality of tourist translation is challenged by a lack of uniformity, uneven strategy
application, and a lack of cultural adaptation. To improve consistency and cultural resonance in
Kazakhstan's tourism products, future initiatives should incorporate controlled terminology,
translation training that supports culturally informed adaptation, and hybrid human-machine
workflows.

Conclusion

Using real materials like brochures, websites, travel guides, and signs, this study looked at
how touristic terms were translated from English into Kazakh. The findings show both excellent
instances of culturally sensitive translation and recurring problems like inconsistent terminology,
literal borrowings, and meaning-diluting generalizations. These results are consistent with other
studies that highlight the difficulty of striking a balance between location identification and
semantic accuracy when translating tourism (Suo 2024; Zhang 2023; Mkhitaryan & Grigoryan
2022).

The understanding that translation tactics must transcend basic equivalency is a significant
result of this study. It has been demonstrated that employing cultural adaptation, paraphrase, and
strategic explanations improves understanding and cultural resonance (Liao et al., 2025; Akbarov,
2025). Therefore, terminology particular to tourism, intercultural competency, and context
awareness should be the main topics of translator training programs (Nurillayeva 2025; Gao et al
2022).

Furthermore, the creation of terminological databases and standardized multilingual glossaries
stands out as a crucial infrastructure investment. These tools can help stakeholders in commercial,
regional, and governmental tourism maintain terminological coherence and reduce inconsistent term
use (Aukhadieva et al., 2022; Wang & Marafa, 2021; Li et al., 2022).

A future direction of collaborative workflows is suggested by emerging techniques that
combine adaptive machine translation and human translation (Moslem et al., 2023; Information
Technology & Tourism, 2023). In these models, linguistically informed human review maintains
cultural and terminological accuracy while MT systems manage large volumes of content. The
quality and scalability of multilingual tourism communication could both be enhanced by this
combination.

Lastly, new channels for the dissemination of multilingual material are made possible by the
digital revolution of tourism services. Accurate language is essential for augmented reality
experiences, virtual tours, and mobile apps (Yeshpanov et al., 2024; Smith & Kumar, 2023).
Maintaining terminological uniformity across these platforms will be essential to providing smooth
travel experiences and enhancing Kazakhstan's reputation as a global travel destination.

Recommendations for Improving Tourism Terms

This study's analysis of 500 tourism terms across ten semantic categories revealed a notable
contrast: while basic tourism terminology showed high consistency, significant variability was
found in the cultural and digital domains. Based on these findings, the following recommendations
are proposed to enhance the quality of tourism communication in Kazakhstan.

1. Standardization of Terminology

To ensure clarity and uniformity, it is essential to establish standardized terminology. This

involves unifying existing terms for basic domains like accommodation and transportation and
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creating new, official guidelines for translating cultural and digital tourism terms.

2. Specialized Translator Training

The study recommends implementing targeted training programs for translators. These
programs should include tourism-specific modules, focus on English for Specific Purposes (ESP),
and develop a strong sense of intercultural competence to accurately convey nuances to a global
audience.

3. Integration of Digital Tools

To improve efficiency and consistency, the adoption of modern digital tools is advised. This
includes using Computer-Assisted Translation (CAT) glossaries, implementing Machine
Translation (MT) with careful human post-editing, and developing comprehensive online bilingual
databases.

4. Cross-Linguistic Awareness

Finally, the study highlights the need for careful consideration of Russian as an intermediary
language. While it can be a useful tool for terms lacking a direct Kazakh equivalent, its use should
be approached with caution to ensure the authenticity of the Kazakh language and to promote
Kazakhstan's unique cultural identity. By implementing these measures, Kazakhstan can more
effectively communicate with international visitors and strengthen its cultural brand.
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3. IYHCEMBEKOBA
Kosxa AxmeTt Slcayn aTbIHIaFbl XaIbIKAPAJIBIK Ka3aK-TYPiK YHUBEPCHUTETI
(Kazakcran, Typkicran), e-mail: zerde.duisembekova@ayu.edu.kz

TYPUCTIK TEPMUHHJ/IEP/QI AFBUIIIBIH TUIIHEH KA3AK TLIIHE AY/IAPY:
JKEPI'UIIKTI TYPUHCTIK  KOMMYHUHKAIIHAJAFbI  KHBIH/IBIKTAP  MEH
TOKIPUBEJIEP

Anoamna. Byn 3epmmey mypusm MePMUHONIOSUACHLIH AbLIWbLIH MINIHeH Ka3ax minite
ayoapyowl Kapacmueipaowsi, 6yn Kazaxcmanza xenemin uiemenoik KOHAKmap YuliH aknapammoly
KOadcemimOiniein apmmulpyoazol Manbi3ovl Kadam. Pecmu mypucmix 6eb-caiimmap, opowopanap,
MOOUNLOT KOCLIMUANAD JICIHE dNeYMEemmIK Jiceniiep CUusikmvl apmypii CAHObIK JcoHe Oacna
Kke30epineH scunanzan 500 mepmunoep dHcuHavl He2i3iHOe, 3epmmey agmopapsl OYi1 mepmMuHoepoi
OH CeMaHMUKANbIK canaea 6enedi: mypy, Kok, MaOeHUu madcipubenep, mabueu Kepikmi dcepep,
2aCcmMpoOHOMUSA, MYPUCMIK KblsMemmep, 00C YaKblm JHCoHe OUbIH-CAYbIK, ICKepiK mypusm, OiHu
JHCOHE PYXAHU MYPUSM HCIHE YUDPIbIK MYPUSM.

Cananvly cunammamansvlx 20icmepoi Koi0ana omsipuln, 3epmmey asmopul OipHeuie Helizel
ayoapma cmpamecusiiapblH aHbIKMAUobl: co30e-co3 ayoapma, Kapwlzea auny, Oelimoey HiCoHe
eubpuomi gopmanap. Homuowcenep kepcemkenoeil, mypusmee KAmviCmbl HCAINbL MePMUHOED
Oatiekmi mypoe ayoapuli2aHbIMeH, MIOeHU JHCoHe YUPDPIbIK mypusmee Kamuvlcmvl mepmuHoepoi
ayoapyoa aumapivlKmai e3z2epaiumix oap.

Ocvl myscvipbimoapea cyliene omulpuln, Kyocam Kazaxcmanuviy mypusm CanidacblHOAbl
ayoapma canaceln dxcaxcapmy ootibiHuia Oipreute ycvinvicmap 6epedi. Onapaa mepmMuHonI0UsHbL
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cmanoapmmay, ayoapmauvliapea apuaiivl oKbimy ocone Komnwvriomepnik ayoapma (CAT)
Jcytienepi MeH enoccapuiiniep Cusikmol Yuppivlk Kypaioapowvl Oipikmipy Kipeoi. 3epmmey COHbIMEH
Kamap mikenell KazaK mininoe 6anamacvl JHcoK mepmuHoep Yulii opblc MiNiHiK TUHe8A-(DPaAHKA
peminoecsi  Manbl30bl  PONIH  MOULIHOAUObL. AKblp  COHbIHOQ, OY1 —3epmmey  MYPUCHIK
MEPMUHONIO2UAOARbl  0ePEKMEPOIH — HCAH-ICAKMbBL  HCULIHMBIZbIH ~ JHCIHE — ay0apmMa  CANACbIH
arcakcapmy OOUbIHWGA NPAKMUKATLIK YCbIHbICMAPObl Oepedi, ocbliauuid ayoapmManvl 3epmmey
CanacvlHa KYHOwl yiec Kocaobi.

Kinm cezoep: Typucmix mepmunonozus, Ayoapma cmpameeusiiapvi, Ayoapmauibl oKbimy,
Typucmix xommynuxkayus, Aevinumvinuwa-Kazaxwa ayoapma

3. IVHCEMBEKOBA
Me:x1yHapOAHbIN Ka3aXCKO-TYPELKUI YHUBEpCUTET UMEHU XOku Axmena ScaBu
(Kazaxcran, Typkecran), e-mail: zerde.duisembekova@ayu.edu.kz

IEPEBOJI TYPUCTHYECKHX TEPMHHOB C AHIJTHHCKOI'O HA KA3AXCKHH:
ITPOBJIEMBI H ITPAKTHKA B MECTHOH TYPUCTHYECKOH KOMMYHHKALIHH

Annomayusn. Jlannoe uccre0osanue uzyuaem nepesoo MYpPUCHCKOU MEPMUHONOUU C
AHSUTICKO20 SI3bIKA HA KA3GXCKUL, YMO AGNIAEMCsl GANCHLIM WA2OM 8 YIYYUeHUU OOCHYNHOCIU
ungopmayuu 01 uHocmpauHvix 2ocmeti, nocewarowux Kazaxcman. OcHnogvigascsy Ha Kopnyce u3
500 mepmunos, cobpannvlx U3 pA3IUYHBLIX YUPDPOBLIX U NEUAMHBLIX UCMOYHUKOB, BKIIOUAS
oguyuanvrvle mypucmuieckue 6edO-caimol, OPOWIOPLL, MOOUILHBIE NPUTLONCEHUS. U COYUATbHbIE
cemu, A8MOpPvl UCCIe008AHUS KIACCUDUYUPYIOM MU MePMUHbl N0 0ecsimu CeMAHMU4ecKum
Kame2opusim: pasmewenue, mpancnopm, KVIbMYPHbLiL onwvim, npupooHbvie
00CMONPUMEHAMENbHOCMU, 2ACMPOHOMUSL, MYPUCICKUE YCIyeu, 00Cye U passiedenus, 0elo8oll
MYPU3M, PETUSUOZHBLI U OYXOBHBLIL MYPUSM, A MAKIHCE YUDPOBOU MYPUSM.

Hcnonwv3yss KauecmeeHHble ORUCAMENbHbIE MemOoObl, ABMOp UCCLEO08AHUS  BbIGISAEN
HECKOJIbKO KIIOYEBbIX cmpameuii nepesooa. 00CI06HbIIL Nepesoo, 3auMCme08anusl, a0anmayus u
2ubpuonvle gopmul. Pesynomamor nokasviearom, umo, Xoms o00wue mepMuHbl Mypusma 8
OCHOBHOM NepeBoOsIMCsi NOCIe008AMeNbHO, HAOI00Aemcsi 3HAYUMENbHAS. 8APUATMUBHOCTbL 8
nepesooe mepmMuHo8, C83AHHbIX C KVIbIMYPHLIM U YUPDPOBLIM MYPUSMOM.

OcHosblgascy Ha 2mMux 6vl800aX, OOKYMEHm npeodiazaem HeCcKOIbKO PeKOMeHOayull no
VAYYWEHUI0 Kavecmea nepesoda 6 mypucmckom cekmope Kazaxcmana. K num ommuocames
Cmanoapmu3ayust. - MePpMUHONIO2UY, NPe0OCmAasieHue  CReYUuaIUsupoOSaHHo20  00yueHus  Ois
nepeeoouuUKo8 U - uHmMezpayusi  YUPPoBvlX  UHCMPYMEHMOS,  MAKUX  KAK  CUCTEMbl
asmomamuzuposannoco nepegooa (CAT) u enoccapuu. B uccnedosanuu maxdce npusHaemcs
3HaUUMenbHOe GIUAHUE PYCCKO20 A3bIKA KAK IUH26A (DPAHKA O/ MEPMUHO8, He UMEIOWUX NPSIMbIX
KA3aXCKUX 9IK6UBANeHmMOo8. B Koweunom cueme, OanHOe UCCIeO08aHUE NPEOOCMABIsem
8CeCmMOpPOHHUL HADOP OAHHBIX NO MYPUCMCKOU MEPMUHONO2UU U NPAKMUYECKUE PEKOMEeHOayUulU no
VAYUULEHUIO KA4eCmed Nepesood, mem CAMbIM 6HOCS YEeHHbIL 8KAA0 6 00J1acmb nepeso006edeHUsl.

Knrouesvie cnosa: Typucmuueckas mepmunonozusi, cmpameauu nepesooa, QbOyuenue
nepesoduuxos, Typucmuueckas KOMMYHUKAYUSL, AHRTIO-KA3AXCKULL Nepesoo.
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Appendix
Accommodation Cultural Natural Tourism Services Transportatio
Experiences Attractions n

Hotel Museum National Park | Tourist information | Airport
Resort Art gallery Nature reserve | center Train station
Guesthouse Historical site Mountain Travel agency Bus terminal
Hostel Archaeological | range Tour operator Subway
Motel dig Volcano Tour guide station
Boutique hotel Heritage walks | Lake Tourist map Port

Chalet Guided tour River Travel insurance Ferry

Lodge Local festival Waterfall Visa requirements Taxi
Bungalow Traditional Forest Passport control Ride-sharing
Villa dance Jungle Currency exchange | Car rental
Apartment Folk music Desert Foreign exchange | Bus

Serviced apartment | Craft market Oasis Cash machine Coach

Bed and breakfast | Artisan Canyon (ATM) Train

(B&B) workshop Valley Visitor center High-speed
Campsite Cultural Cave Online booking train
Glamping landmark Glacier Travel package Airplane
Cottage Religious site Hot springs Itinerary Helicopter
Cabin Temple Geyser Travel advisory tour

Inn Mosque Coral reef Emergency Cruiseship
Homestay Church Beach services Funicular
Suite Cathedral Cliff Medical clinic Cable car
Single room Synagogue Dune Pharmacy Tram

Double room Castle Island Customs Rickshaw
Twin room Palace Archipelago Immigration Tuk-tuk
Family room Fortress Fiord Duty-free shop Bicycle rental
Check-in Ruins Wetland Information desk Motorcycle
Check-out Monument Wildlife Lost and found rental
Concierge Memorial sanctuary Customer service Shuttle bus
Front desk Live Birdwatching | Travel app Airport
Housekeeping performance Hiking trail Digital guidebook | transfer
Room service Theater Trekking OR code One-way ticket
Amenities Opera house Rock climbing | Contactless Round-trip
Continental Concert hall Kayaking payment ticket
breakfast Street art Rafting Wi-Fi access Boarding pass
All-inclusive resort | Local market Scuba diving SIM card Gate number
Vacation rental Souvenir shop Snorkeling Travel card Departure
Dormitory Storytelling Safari Tourist pass Arrival
En-suite bathroom | session Eco-tourism Discount coupon Check-in
Shared bathroom Cooking class Stargazing Souvenir shop counter

Key card Calligraphy Northern Baggage claim
Reservation workshop lights Onboard
Cancellation Pottery class Sunrise/sunset Local
policy Tapestry view transportation
Luggage storage weaving Lookout point Public
Swimming pool Tribal ceremony | Scenic route transport
Gym Ethical tourism | Geological Travel card
Spa Community- formation Road trip
Sauna based tourism GPS
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Laundry service Cultural navigation
Wake-up call exchange Toll road
Mini-bar Living history Fuel station

Safety deposit box | museum
UNESCO World
Heritage Site
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2Osxn0-Kaszaxcranckuii yauepcuteT uMeHr M. AyaszoBa, (Kasaxcran, I1IsIMKeHT)
SKazaxcKuii yHUBEpCUTET MEXKTyHAPOIHBIX OTHOIIEHUH U MUPOBBIX A3BIKOB MMEHH AGbLIai
xaHa, (Ka3zaxcran, Anmatsl)

“3ananno-Kasaxcranckuii yauepcuter uMeHr M. YTemucosa, (Kasaxcran, Ypaibck)

POJIb HEMATEPHAJIBHOI' O KYJIbTYPHOI' O HACJIE/TUA B ®OPMHUPOBAHHUH

TYPUCTHYECKHX MAPIIIPYTOB TYPKECTAHA

Annomavyun. Cmamos nocesiujena aHaiu3y poiu HeMamepuarbHo20 KYIbmypHO20 HACIeO0us
(HKH) 6 ghopmuposanuu mypucmuueckux mapupymos Typkecmana. Paccmompenvl Kinouegvle
anemenmvl HKH 2opooda, exnmouas ycmHvle mpaouyuu, npa3oOHuKu, oo0psaovl, pemécia,
MY3bIKATbHbIE U MAHYEBAIbHble NPAKMUKU, a MaKdice 2acmpoHomuyeckue mpaouyuu. llposeden
0030p cyuwecmayiowux mypucmuyeckux Mapuipymos, ux opueHmayus Ha UCmopuKo-peiucuo3nsie
0b6vekmul U nomenyuan unmezpayuu dnemenmos HKH. Ocoboe enumanue yoeieHo mMapuipymam
«IAHCUBOUL KYIbMYPLLY, GKIIOUAIOWUM MACMEP-KIACChl, yYacmue 8 HAYUOHATbHBIX NPA30HUKAX U
dezycmayuu mpaouyuorHvlx 60a100. IlIpoananuzuposanvl npobiemvl U 02paHudeHus: mexyujeu
unmezpayuu HKH, a maxowce npeonodscenvl pekomeHOayuu NO PACUWUPEHUIO MYPUCTNIUYECKUX
MApuipymos, HOSbIUEHUID 3KOHOMUYECKOU 3HAYUMOCIU DeSUOHA U COXPAHEHUIO K)IbMYpPHLIX
mpaduyuii.  Iloouepkusaemcss  cmpameeuyeckas  eadxchocmv HKH  0Onsa  yHukanvHocmu
MYPUCMUYECKO20 NPOOYKMA, 68081e4eHUss MEeCMH020 HACeNleHUs U YKPenieHUus MenHcOYHapoOHO20
umuodwca Typkecmana.

Knwuesvie cnosa: Typxkecman, HKH, mypusm, mapwpymel, pemécia, 2acmpOHOMUS.,
KYIbmypa, Macmep-Kiaccol.

Beenenne

CoBpeMEHHOE pa3BUTHE TypuU3Ma XapaKTEpPU3yeTCs BO3PACTAIOIIUM HHTEPECOM K
AyTEHTUYHOCTH, YHUKAJIBHBIM BIIEUATICHUSAM U BO3MOKHOCTHU IIOIPYXKEHUS B KYJIbTYpy peruona. B
3TOM KOHTEKCTe 0co00e 3HaueHHe npuoldpeTaeT HeMaTepuaiabHoe KynbTypHoe Hacineane (HKH) —
COBOKYITHOCTbB KHMBBIX Tpazmunﬁ, 06p5[)10B, IMpa3sgHUKOB, peMécen, MY3BIKAJIBHBIX U TAHIIEBAJIbHBIX
IMPAKTUK, 4 TAKKC YHHUKAJIbHBIX q)OpM MEXIIOKOJECHYECKOT'O B3aI/IMOI[eI\/'ICTBI/I$I, nepeaaBacMbIX H3

*bizre mypeic cinteme skacanpiz: Jlycenko C., Jloman A., becekeir E., TnecoBa A. Pomb
HEMaTepUAIbHOTO KYJIBTYPHOTO HAclequss B (OPMHUPOBAHWUU TYPHUCTUYCCKUX MAapIIPyTOB
typkecrana // Bulletin of the International university of Tourism and Hospitality. —2025. —No3(9). —
p- 89—102. https://www.doi.org/10.62867/3007-0848.2025-3.08

*Cite us correctly: Dusenko S., Doshan A., Besekei E., Tlessova A. Rol' nematerial'nogo
kul'turnogo naslediya v formirovanii turisticheskih marshrutov turkestana [The role of intangible
cultural heritage in shaping the tourist routes of Turkestan] // Bulletin of the International university
of Tourism and Hospitality. —2025. —No3(9). — r. 89-102. https://www.doi.org/10.62867/3007-
0848.2025-3.08
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MoKoJIeHUs B mokosieHue [1, 2]. B ornumume ot marepuanbHbix namstHukoB, HKH sBnsercs
(OKMBBIM» KYJIBTYpPHBIM (DEHOMEHOM, OTpaKaIMKMM crenuduky obpaza XKU3HH O00IIecTBa U
COXPAHSIOIINM KYJIbTYPHYIO HIEHTUYHOCTS [3].

s Kazaxcrana ucnonb3oBanue u coxpanenne HKH B Typusme nmeer ocodyro 3HaYMMOCTb.
Crpana obmagaer O0oraTbIM KyJbTYPHBIM MHOTOOOpa3neM, BKIIIOYAIOIIUM KaK MaTepHajIbHbIEC, TaK U
HEMaTepuaibHble LEHHOCTH, MHOTHME M3 KOTOPHIX NPHU3HAHBI HAa MEXIYHAPOJAHOM YpPOBHE.
locynapctBennass mnporpamma «PyxaHu >KaHFBIpY» aKTHBHO TMOJJIEPKUBAET IPOEKTHl 110
BO3PDOKJCHUIO  HAIMOHAJIBHBIX  TPAaAWLUN, YKPEIJICHUIO KYJIbTYPHOW MJIEHTUYHOCTH U
npoaBumxeHnto Kazaxcrana Ha MUPOBOM apeHe KaK CTpaHbl C YHUKAJIbHBIM KYyJbTYPHBIM
MoTeHIaiom [4].

Ocoboe MecTo B KYyJIbTYpHOM M TYPHUCTHYECKOM pAa3BUTHH CTpPaHbl 3aHUMAeT TOpPOJ]
TypkecTaH, UCTOPUYECKUN LEHTP TIOPKCKOI'O MHUpPAa U JYXOBHOE cepiue peruoHa. Mcropuuecku
Typkectan ObITI MECTOM MAJIOMHHYECTBA, TOPTOBIH U KYJIBTYpHOTO OOMEHa, YTO c(HOpMHUPOBAIIO
YHUKaJIbHOE COYETAaHME MaTepuaibHOro M HemarepuaibHoro Hacieaust [S5]. CerogHst ropon
SIBIIAETCS BEIyIlIEeH TYPUCTHYECKOU JeCTUHALUEN Ka3zaxcrana. Ero rJ1aBHAs
JOCTONPUMEYaTeTbHOCTh — MaB3osield Xomxu Axmena SlcaBu, oO0bekT BcemupHoro nacnemus
FOHECKO, koTOpbIii €KEeroAHO MPUBIEKAET COTHU THICSIY TYPHUCTOB [6].

OpnHako KyJbTYpHBIA MOTeHIMan TypkecTaHa BBIXOJUT JajeKO 3a paMKU MaTepuaibHBIX
namsatHukoB. HKH ropona Bkitouaer OoraTeie yCTHBIE TpaaulliH, HAllMOHAIBHBIE MPA3THUKUA U
OOpsAIBI, CBSA3aHHBIE C MAJIOMHHYECTBOM M TOCTEIPHUUMCTBOM, DPa3HOOOpPA3HBIE pEMECIICHHBIC
MIPAKTUKHU, STHHYECKYIO KYXHIO U (OJBKIIOP [7]. DTH 3JIEMEHTHI CITIOCOOHBI 3HAUUTEIIBHO 000TaTUTh
TYPUCTUYECKUN MPOAYKT PEruoHa, (GopMHUpysh TEMATHUUECKHE MapHIPYyThl, KOTOPbIE HE TOJBKO
MIPUBJIEKAIOT TYPUCTOB, HO U CIIOCOOCTBYIOT COXPAHEHUIO KYJIBTYPHBIX TPAJAMLMNA U BOBJICUYCHHUIO
MECTHOI'O HaceJeHUs B pa3BUTUE Typusma [8].

AHanu3 CymecTBYIOIIMX TYPUCTUYECKHX MapuIipyToB TypkecTaHa IOKa3bIBaeT, YTO UX
CoJlepKaHuEe TPEUMYIIECTBEHHO COCPEJOTOYEHO Ha TMOCEIEHUH MaTepHalbHBIX OOBEKTOB
KyJbTYpPHOTO Hacjeaus, Toraa kKak Bo3MoxkHocth wuHrterpanuu HKH wucnons3yrorcs aumib
yacTUYHO. Takas cUTyalus OTpaHMYMBAET CIEKTP TYPUCTHUYECKUX BIEYATIICHWH U HE B TOJTHOU
Mepe OTpakaeT OoraTcTBO KyJbTYpPHOTO Hacjenus peruoHa. MupoBas MpakTHKa JEMOHCTPHUPYET,
YTO BKJIIOUEHHE HEMATepUaIbHOTO HACIEAWS B TYpPUCTHUYECKHUE MAapIIPyThl TMOBBIIIAET HX
MPUBJIEKATEIILHOCTh, CIIOCOOCTBYET COXPAHEHUIO TpaauIMi U (HOPMHUPOBAHHIO YCTOMUMBOU
SKOHOMUKH peruoHa [9].

Lenp wuccrmenoBaHusi 3aKIOYaeTCd B KOMIUIEKCHOM aHAJIM3€ pOJIM  HEMaTepHaJbHOTO
KyJIbTYypHOTO Hacnemuss TypkecraHa B (OPMHUPOBAHUU TypHCTUYECKUX MapuipyToB. s eé
pean3alyy ONPEIEIICHbI CIENYIOUINE 3a1a4u:

1. BBIIBUTh KIIIOYEBBIE HJIEMEHTHl HEMATEePUAIBHOTO KYJIbTYpPHOIO HacleIus
Typkecrana, BKkJIIOuYass yCTHbIE€ TpAAMIMM, TPA3THUKU, OOpsAnbl, pemécia W
raCTPOHOMHUYECKUE MPAKTHUKH [1, 2].

2. IlpoaHanu3upoBaTh CyIIECTBYIOIIME TYPUCTHUECKUE MapUIPyThl TOPOa U CTEHEHb
ucrnons3zoBanus dnemeHnToB HKH B ux cogeprkanuu [3, 4].

3. Ompenenutey Bmusaue HKH Ha ¢dopmupoBaHue TypHUCTHYECKOTO —OIIBITA,
BOBJICYEHHOCTb TYPUCTOB M KYJIbTYPHYIO HACHTUYHOCTh PEruoHa [35, 6].
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4. PaccMOTpeTh MHUPOBYIO MNPAKTUKy WHTETPALlMd HEMAaTEPHAIBHOIO HACJIeIus B
TYPUCTUYECKUE MAPLIPYTHl M BBIACINTH IEPCHEKTHUBBI aJalnTalUud dJTUX IOAXOIOB B
Typkecrane [7, 8].

5. llpemokuTh PEeKOMEHJALMU T0 PACHIMPEHHIO M OOOTAIICHUIO TYPUCTHUYECKUX
MapmipyToB TypkecraHa 3a cuer wuHTerpanuu s31emeHToB HKH, cmocoOcTByromumx
COXPAHEHHUIO TPaJULUN U Pa3BUTUIO MECTHOM SKOHOMMKH [9].

Taxkum 00pa3oM, aKTyaabHOCTh MCCIEIOBAHUS ONpPEAEISIETCs HE0OXO0AUMOCTBIO Pa3pabOTKU
HOBBIX IIOAXOAOB K PAa3BUTUI0 TYPUCTHYECKMX MapmipyroB TypkectaHa Ha OCHOBE
HEMAaTEpUaJIbHOIO  KYJIbTYPHOTO  HACJIEIWsA, YTO IIO3BOJUT  IIOBBICUTh  TYPUCTHYECKYIO
IIPUBJIEKATEIBHOCTh TOPOAA, COXPAHUTH KYJbTYpPHBIE TPAIULMKU U YCHWINTH €r0 MEXIyHapOIHBIN
UMUJK.

Metopnosorus

JUis KOMILIEKCHOTO aHajlu3a poJid HeMmaTepuaiabHoro KyiapTypHoro Hacienus (HKH) B
(bopMHPOBaHUN TYPUCTUYECKUX MapHIpyToB TypKecTaHa MPUMEHSIICS MYJIbTHMETOTHBIN MOIXO/,
00BbEIUHSIOIINN KOJMYECTBEHHbIE U KaUeCTBEHHbIE METObl HCCIIEI0BAHHUS.

AHanu3 CTaTUCTUYECKUX JaHHBIX

OcCHOBOH 1)1 OLICHKU TYPUCTHUYECKON aKTUBHOCTU PETMOHA ITOCIIYKWJIN JAHHBIE Y IIPaBJICHUS
TypusMa TypkectaHckoil oOmactu 3a 2024 rox, BKIIOYAIOIME KOJMYECTBO TYPHUCTOB, HX
pacupenesneHre 10 BHYTPEHHEMY M MEKIyHapOJHOMY TypHU3MYy, a TAKK€ CTPAHBI IIPOUCXOKICHHUS
WHOCTPAHHBIX TOCTEH. DTOT METOA TMO3BOJWI OIPENEIUTh O00BEM TYPHCTHYECKOTO IOTOKA,
BBISIBUTh HauOoJiee MOIYJISIpHbIE MapIIPYThl U HAIPaBJIEHUS, a TAK)KE OLIEHUTh NMOTEHUHUAIbHBIN
CIIPOC Ha MapuIpyThl, BKJItoUaromue sneMentsl HKH.

KoHTeHT-aHanu3 TypuCTUYECKUX MApIIPYTOB

[IpoBogwmiicss CUCTEMATHMYECKUH aAHAJIM3 CYLIECTBYIOIIUX TYPUCTUYECKMX MAapLIpyTOB
Typkecrana ¢ akIEHTOM Ha BKJIIOYEHHE DJIEMEHTOB HEMATEPUAJIBHOIO KYJBTYPHOI'O HACIEIUS:
YCTHBIE TpaJMLIMM, HAIMOHAIbHBIE MPA3JHUKH, PpPEMECIA, TaCTPOHOMUYECKHE IPAKTUKH,
MY3BIKAIBHBIE U TAaHIEBAJIBHBIE TpaaulUd. KOHTEHT-aHaIu3 MMO3BOJIAI BBISIBUTH, KAKUE JJIEMEHTBI
HKH y»xe nHTerpupoBaHbsl B MapuIpyThl, 4 KAKHE — OCTAIOTCS HEJOCTATOYHO MPEACTABICHHBIMHU.
Takke 3TOT METOJ IMOMOTI' OLICHUTh Ka4eCTBO B3aUMOJEUCTBUS TYPHUCTOB C KYJIbTYPOH PETHOHA U
BBISIBUTH IIPOOEIIBI B OpraHU3alliy MapuIpyTOB.

0O0630p HAYYHBIX U AHATUTHYECKUX MyOTMKAIIUMA

Jns wm3yuenust mupoBoro omnbita uHTerpanuun HKH B Typuctuueckue mapupyTsl Obul
MIPOBEAIEH 0030p OTEUECTBEHHBIX U MEKIYHAPOAHBIX HICTOUHUKOB. DTO BKJIIOYAJIO HAYYHBIE CTAThH,
otuétsl UNESCO, Marepuanel mo KyJbTypHbIM Mapmpyram EBponsl u lleHTpansHOoi Asum, a
TaKke NyONMKAaLMU 10 KyJlIbTypHOMY TypusMy B Kazaxcrane. JlaHHBI MeTOA MO3BOJIMI
OTpEeICNIUTh YCIICUIHbIE MPAKTUKU, KOTOphlE MOTYT OBbITh aJanThpoBaHbl B TypkecTaHe, u
BBIIETIUTh CTPATETMYECKHE HampaBieHUs i1 (QOPMUPOBAHUS YHHUKAIbHBIX TYPUCTHUECKUX
MapuIpyTOB.

CpaBHHTENBHBIN aHATN3 U 0000IIICHHE

Ha ocHoBe coOpaHHBIX JaHHBIX M MPOBEJCHHOTO aHAJIM3a OCYIIECTBIISIIOCH COMOCTABJICHUE
npakTUK TypkecTaHa ¢ MUPOBBIMHM NpPUMEpPaMM KyJbTYpHOIO TypH3Ma. JTO a0 BO3MOKHOCTh
OLIEHUTh KOHKYPEHTOCHOCOOHOCTh pErHoHa, BBIABUTH MoTeHuuan i uHTerpauun HKH wu
ONPEACIUTh HAIPaBJICHUs NJs JAJIBHEWIIEro pa3BUTHUSA TYPUCTUUYECKHUX MAapLIPyTOB C Y4ETOM
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HaI[MOHAJIbHBIX OCOOCHHOCTEN M MEX/TyHapOJHbIX CTAHIapTOB.

HuTteprnperarus u GopMupoOBaHHE PEKOMEHIAITUIA

[To pe3ynpTaTaM aHamu3a CTaTUCTHKH, KOHTEHT-0030pa MapHIPyTOB M HM3YYECHUS MHUPOBOU
NpaKkTUKK ObLH chopmynupoBansl BeiBoAbI 0 poiar HKH B Typuctuueckom npoaykre TypkecTana,
orpeJiesieHbl PoOJeMHbIe 007acTH, a Takke pa3paboTaHbl PEKOMEHAALUHU IO PACIIUPEHUI0 H
ONTUMU3ALMK MAPLIPYTOB C UHTETPALUEH HEMATEPUATIbHOTO KYJIbTYPHOTO HACJIEIUS.

Vcnonb3oBaHne KOMOMHUPOBAHHOIO MOJX0Ja — KOJMYECTBEHHOIO aHajIM3a CTaTUCTUKU U
KayeCTBEHHOI'0 aHalM3a MaplIpyTOB M MNyOIMKaUMi — IO3BOJIMIIO IOJIyYUTh KOMIUIEKCHOE
IIPECTABICHUE O TEKYLIEM COCTOSHHUM TypusMa B TypkecTaHe M ONpENEIIUTh CTPAaTErMYECKHe
HAIIPABJICHUS PA3BUTHS C YYETOM KyJbTYPHOI'O IIOTEHIMAJIa PETHOHA.

PesyabTarsl

B nanHOM paszzeie nmpencTaBieHbl pe3yibTaThl aHAIM3a POJIU HEMATEPHAIBHOTO KYJIBTYPHOTO
Hacnenuss (HKH) B ¢opmupoBanun typuctuyeckux wmapuipytoB Typkectana. MccinenoBanue
OXBaThIBa€T KaK KOJIMYECTBEHHbIE JAaHHbIE O TYPUCTHUYECKOM AaKTUBHOCTH PETMOHA, TaK U
KaueCTBEHHYIO OLICHKY COJEP>KaHMs MapLIPYTOB C TOUKH 3peHus BKiItoyeHus snemento HKH.

AHanu3 CTaTUCTUKU YTpaBieHUs Typusma TypKecTaHCKOH 00JacTH TMO3BOJUI BBHISIBUTH
JUHAMUKY TYpPUCTUYECKOrO IIOTOKA, IOMYJISIPHBIE HAMNpPAaBICHUS U CTPAHbl IPOUCXOXKICHUS
nocetutenel. KoHTeHT-aHamM3 CyHIECTBYIOLIMX MAapLIPYTOB MPOJAEMOHCTPUPOBANI  CTEIEHb
MHTErpaluy YCTHBIX TpaJulUi, Mpa3JHUKOB, peMEces, raCTPOHOMUYECKUX IPAKTUK U JPYrUx
3JIEMEHTOB HEMATEPHAJIbHOTO HAacleAus B TYPUCTUYECKUI MPOAYKT PETUOHA.

Kpome Toro, comnocraBieHHe JOKaJIbHBIX MPAKTUK C MEXAYHAPOIHBIM OIBITOM KYJIBTYPHOI'O
Typu3Ma I03BOJIMJIO ONPEIECJINUTh YCIEIIHbIE TMOAXOAbl M BBIABUTH HAIpaBlICHUsA IS
COBEPILEHCTBOBAHUS TYPUCTUUYECKUX MapuIpyToB TypkectaHa. Pe3ynbTaTsl MCCIEIOBAHUS CITyKAT
OCHOBOH 117151 (POPMYJIMPOBAHUS PEKOMEHAALNHN 110 PAaCIIMPEHUIO0 U 00OTaIEHUIO0 TYPHUCTUYECKOTO
OIIbITA 3a CUET AKTUBHOIO BKJIIOUeHNA 1eMeHToB HKH.

HemartepuaibHoe KyJabTypHOE Hacienque Typkecrana

Hemarepuansnoe xynpTypHoe Hacienue (HKH) mnpencrasnser co0oif COBOKYMHOCTH
TpaauLU{, 3HAHWH, O0OpsAAOB, peMécen, MY3bIKAIbHBIX W TAHILEBAJIBHBIX IMPAKTUK, YCTHBIX
MTOBECTBOBAHUM U COLIMAIBbHBIX OOBIYAEB, KOTOPBIE MEPENaloTCs OT MOKOJIEHHS K IMOKOJIeHuI0. B
OTJIMYME OT MaTepUabHBIX 00BEKTOB, TAaKUX Kak MaB3oisien nin myszen, HKH cymectsyer B popme
MIPaKTUK U KYJbTYPHOTO MOBEIEHUS, KOTOpPbIe (POPMHUPYIOT YHUKAJIBbHBIN 00pa3 *KU3HU 00IeCTBa U
OTpa)karoT €ro IyXOBHbBIE U COI[MAIbHBIE LIEHHOCTH [1, 2].

Hns TypkectaHa HemaTepuaJbHOE HacCleHe HUrpaeT ocoO0yi pojb, MOCKOJIBKY TOpOJ
SABJIAETCS MCTOPUYECKUM U TyXOBHBIM LIEHTPOM TIOPKCKOTO MHpa, I'ZI€ NEPECEKAINCh TOProBBIE
NyTH, PEJUTMA U KYJIbTYpbl Ha NPOTSHKEHMM MHOTMX BEKOB. 31ech (hopMupoBanach ocobast
KyJbTYpHasl cpela, KOTopas OTpa3wjach B TpaAULMIX, pUTyaiax, peméciax M Ipa3aHHUKaX,
COXPaAHUBIIUXCS J0 HAIUX JHEH [3, 4].

YcTHBIE TpaIUIUH U JIETE€HIbI

VYerubie Tpagnunn Typkecrana — 310 kinrodeBoil anemeHT HKH, Bkimrowaromuii serenasl o
IIPOUCXOXKACHUN TOpoJia, MpefaHust O XU3HU XoMIku Axmena SlcaBu M Jpyrux BbIIAOIIMXCS
JMYHOCTEH pernoHa. DTH NMOBECTBOBAHUS MEPENAIOTCS B YCTHOM (hopMe uepe3 pacckasbl CTapLIMX
IIOKOJICHUH, 3MHUYECKUE TECHU U HapoAHble CKa3aHWsd. OHU Cily’)KaT HE TOJIbKO HCTOPHUYECKOMN
NaMsTH, HO U POPMHUPYIOT AYXOBHOE BOCIIMTAHUE, COLIMATbHBIE HOPMBI M KYJIbTYPHbIE OPUEHTHPHI.
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VYCcTHBIE TpaiuIUK MOTYT ObITh HHTETPUPOBAHBI B TYPUCTUYECKHE MApUIPYThI U€Pe3 TEMAaTHUECKUE
9KCKYpPCUM W WHTEPAaKTUBHBbIE JIEKLUH, YTO IIO3BOJSIET TYypUCTaM TIy0)ke IOrpyxarbcs B
KyJbTYPHBIN KOHTEKCT roposa [1, 2].

HanmonanpeHble pa3gHUKU U 00psIb

Ha tepputopun TypkectaHa cOXpaHSIOTCS TPaJAUIIMOHHBIC TPA3JHUKH U OOPSIbI, TAKUE KaK
Hayppi3, npa3gHuKk BecHbl M OOHOBJIEHMS INPHUPOJABI, KOTOPBIM CONPOBOKIAETCS MOAIOTOBKOMN
HallMOHAJIBHBIX OJIOZ, My3bIKOW M TaHIAMM, a TakXe Ppa3JIM4YHbIMU OOLIECTBEHHBIMU
MeponpusaTusMu. Kpome TOoro, BaKHBIM acCIEKTOM SBISIETCS PEIMTHO3HOE MAJOMHHYECTBO K
MaB3osier0 Xomku Axmena SlcaBu, KOTOpO€ CONPOBOXKIAETCA ClHEeLU(UYECKUMH 00psaaMu
rOCTEIPUMMCTBA, IIOKJIOHEHUS W COBMECTHOTO IIPOBEICHMS PUTYyallOB. OTH IPAKTHKHU
o0ecrneynBaoT CBSI3b MEXIY IOKOJEHHSAMH, a TakXKe CO3[Jal0T YHUKAIbHBIM TYypUCTHYECKUI
IIPOJYKT, KOTOPBIM HEBO3MOXKHO BOCCO3/1aTh B IPYTUX peruoHax [2, 5].

Peméciia u Xy107K€CTBEHHBIE IPAKTUKU

TypkecTaH u3BecTeH pa3HOOOpa3ueM TPaJULMOHHBIX PeMECEN, TaKuX KaK KOBPOTKauecTBO,
W3TOTOBIICHHE FOBEIMPHBIX W3JENNH, pe3bda 1O JepeBy, KOXKEBEHHOE JIeJI0 W CO3/IaHue
MY3BIKaJIbHBIX HMHCTPYMEHTOB. OTH peMméciia SBISAIOTCS HE TOJBKO CIIOCOOOM COXpaHEHUs
KyJbTYPHOI'O HACIEAMsI, HO U NOTEHUUAIBHBIM HCTOYHUKOM JIOXOJa Il MECTHBIX MacTEpOB Uepe3
y4acTHE B TypPUCTHYECKMX MapuIpyTax, BBICTaBKaX M MacTep-kiaccax. Hampumep, TypucTsl MOryT
HaOII0AaTh MpPOLECC HM3rOTOBJIIEHUS KOBPOB WM YKpalleHWH, a TakkKe NPUHUMATh y4acTHE B
CO3/IaHUU CYBEHHPOB, UTO JI€JIAET UX MyTEIIECTBUE UHTEPAKTUBHBIM U [TO3HABATENbHBIM [6, 7].

My3biKa, TaHIBI U (OJIBKIIOP

My3bIKalIbHBIE U TaHLEBAJIbHBIE TpAaAULUU TypKecTaHa OTPaKar0T MHOTOBEKOBYIO MCTOPHIO
pernona. VcnonHeHne KroeB Ha JOMOpe, SIUYECKUE MECHH O TePOsSX MPOILIOro, HApOIHBIE TAHIIBI
U XOpPOBOE IEHUE CO3JAal0T YHUKaIbHYI aTMmocdepy s TypucToB. (DOJBKIOPHBIE MPAKTUKU
BKJIIOYAIOT HE TOJBKO MY3bIKaJbHBIE BBICTYIUICHHMsS, HO M Iepeladyy MH(OB, MOCIOBUIl U
UCTOPUYECKUX OSMM30JI0B 4Yepe3 TeaTpajJM30BaHHBIE MPEJCTABICHUS, 4YTO YCHJIUBAeT 3¢ ¢eKT
MIOTPYKEHUS B MECTHYIO KyJIbTypy [7, 8].

OTHUYeCKast KyXHs U TaCTPOHOMMUYECKHE TPAKTUKHU

HanmonaneHasgs xyxHs TypkecraHa sBIseTCsd 4YacTbl0 HEMAaTEpUAIBHOIO HACIEOUS U
BKJIIOYaeT OJ10/1a, MPUTOTOBJIEHHE KOTOPBIX COXPAHSET BEKOBBbIE Tpaguluu: Oembapmak, Kasbl,
Oaypcaku, IIy)XKyK, Yak-yak W MHorue jpyrue. [‘acTpoHOMUYeCKHE MpPAaKTUKH HE TOJIBKO
(GOpMHUPYIOT KYJbTYpPHBIH MMHUIDK PETHOHA, HO U MPEJOCTaBISIOT TYpUCTaM YHUKAJIbHBIA OIIBIT,
CBSI3aHHBIN C JeTyCcTallel, MacTep-KiaccaMy U y4acTHUEM B MPa3IHUYHBIX Tpane3ax [8].

Oco6ennoctu nepenaun HKH

HKH Typxkecrana nepemaércs depe3 HENOCPEACTBEHHOE ydacTHE B pHUTyalax, MacTep-
KJ1accax, Mpa3IHUKaX, a TaKkKe MMOCPEICTBOM yCTHOro oOyueHus. Mojojjoe MOKoJIeHHe yCBauBaeT
TpaguIuu Yepe3 HaOmoAeHue, o0yueHne u mpakTuky. CoBpeMeHHbIe MeToabl coxpaneHuss HKH
BKJIIOYAIOT  JIOKYMEHTHpOBaHUE  TpaaullMd, TMpoBelneHue  (QecTuBaieil, HHTEPAKTUBHbBIE
oOpa3oBaTenbHbIe MPOrpaMMbl U LU poBbIe TPoeKTHI [9, 10].

3nauenne HKH m1s KynbTypHOM HIEHTHYHOCTH pErMOHA

HKH Typkecrana ¢opMupyer YyHUKAJIbHBIH KyJIbTYPHBIH OOMMK TOpOAa, YKpEeIuisier
JIOKAJIbHYI0 MJEHTUYHOCTh M CIOCOOCTBYET COLHMAIBHOW CIUIOYEHHOCTH MECTHOTO HAaCeJICHUS.
Bxmrouenne snementoB HKH B TypucTuueckue MapuipyThl MO3BOJISIET CO3/1aBaTh YHUKAJIbHBIN
TYPUCTUYECKUI IPOAYKT, KOTOPBI 00beNHAET 00yueHue, pa3BiIeyeHrne U NOrpyKeHHe B MECTHbBIE
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Tpaauuuu. Takum o00pa3oM, HeMarepHalbHOE KYJIbTYpHOE Hacleque HE TOJbKO oOoramaer
TYPUCTHYECKUN OMBIT, HO M CIIOCOOCTBYET COXpPAaHEHHUIO KYJIbTYPHOTO KamuTajia peruoHa [4, 5, 6,
11].

HKH Typkecrana mpencraBiseT co00W KOMIUICKCHBIM pecypc Ui Pa3BUTHS KYJIbTYPHOTO
Typu3Mma. Ero 3eMeHThl — OT YCTHBIX TPAAMLUN 0 TaCTPOHOMHH — 00ECHEeUnBaIOT IIyOOKOe
MOTPY’)KEHUE TYPUCTOB B YHHUKAIBHYIO KyJIbTYpYy peruona. D¢QeKTHBHAs HHTETPAlUs STHX
3JIEMEHTOB B  MAapuIpyThl IOBBIIIAET TYPUCTUYECKYIO IPUBIEKATEIBHOCTh TypKecTaHa,
CIOCOOCTBYET COXpPaHEHHUIO TPATUIIUN U CTUMYJIUPYET pPa3BUTHE MECTHOM SKoHOMUKH [1, 7, 8].

Typusm u typucTudeckue Mmapumpyrtbl Typkecrana

PasButue typusma B TypkecTaHe TECHO CBSI3aHO C €r0 UCTOPUKO-KYJIBTYPHBIM HACIEAUEM U
JTYXOBHBIM 3HadeHHEeM peruoHa. TypusM 31ech (GOpMHpPOBAICS IMOCTENEHHO: €lE B COBETCKUM
nepuon TypkecTaH SBISUICS IEHTPOM MAJIOMHHMYECTBA UM KYJbTYpHOro oOMeHa, dYTO
CIOCOOCTBOBAJIO TOSIBJICHUIO MEPBBIX 3KCKYPCHOHHBIX MapUIPyTOB IO MCTOPHYECKUM OOBEKTaM.
[Tocne oOperenus HezaBucumoctu Kazaxcranom B 1991 rony TypkecTtaH cran Ba)XHON BHYTpEHHEH
U MEXKIyHapOJHOM TYpUCTUYECKOM JECTHHALMEH, YTO IIPHUBEIO K PA3BUTHIO TYyPHUCTHYECKOU
MHQPACTPYKTYphl U YBEIHUEHHUIO TypUCTHYECKOro moTtoka [7]. Ha pucynke -1 moka3anbl kaprta
KIIFOUEBBIX OOBEKTOB PETHMOHA, BKJIOYas MaB3ojeil Xomku Axmena ScaBu, ropoauine CaypaH u
OTsIpap. DTa KapTa MOMOTaeT MOHATH reorpaduueckoe pacrnoioKeHUe TYPUCTHIECKUX MapLIIPyTOB
Y KOHLIEHTPALHUIO UCTOPUKO-KYJIbTYPHBIX TAMSITHUKOB.
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Pucynok 1 — Typkecranckasi 001aCTb 1 OCHOBHbIE HCTOPUKO-KYJ/JIbTYPHbIE 00beKThI
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OKCKYPCHOHHBIE MapLIPYThI 10 UICTOPUYECKUM U PETUTHO3HBIM 00bEKTaM

OCHOBOI TYpHUCTMYECKOIO IIOTOKA SIBISIOTCA JKCKYPCHUM K MCTOPHMYECKHM U PEIUTHO3HBIM
naMsATHUKaM. ['71aBHOM JOCTONpPHMEYATEIbHOCTBIO ropoja ocTaércsi MaB3osned Xomxku Axmena
ScaBu, o0wexkT Bcemupnoro nacnenus FOHECKO, xoTopwiii €XerogHo NpuBIEKaeT OO0JbIIoe
KOJIMYECTBO NMAJOMHUKOB U TYPUCTOB, MHTEPECYIOLIUXCS MCIAMCKOM apXUTEKTYypOH, HCTOPUEN U
JTYXOBHOH KyJIbTypoH [8].

IOHECKO

PucyHOK moka3piBaeT MOHYMEHTAJIbHYIO apXUTEKTYpPy MaB30Jiesl U BEJIHMUYECTBEHHBIE KYIIOJIa,
OTpa)karollue 0COOEHHOCTH HCIAMCKOM apXHUTEKTYphl cpeaHeBekoBoro KaszaxcraHa. ITOT 0OBEKT
SIBJIICTCS IICHTPATBHBIM DJIEMEHTOM HCTOPUKO-PEITUTHO3HBIX MapmpyToB TypkecTana.

Kpome Toro, TypucTHYECKHE MapIIPYThl OXBATHIBAIOT UCTOPUIECKHE OOBEKTHI, CBSI3aHHBIC C
Bemukum [1I€nkoBeIM TyTéM, Takue Kak pywHbI TopojgoB Caypan u OTbIpap, 9TO TO3BOJISIET
TypHUCTaM MOTPY3UTHCS B UCTOPHIO CpeTHeBeKOBOM [{enTpanbHol A3um [8].

Pucynok 3 — Pynnsl Caypan — ucropudeckuii 00bexT Besiukoro llénkoBoro myru
Ha ¢oto BHOHBI OCTaTKM IPEBHUX KPETOCTHBIX CTEH W YKHIIBIX MOCTPOEK. TYpPHCTHI MOTYT
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HaONolaTh  ApXUTEKTYpHOE W  TPaJOCTPOUTENIbHOE Hacleaue, KoTopoe (hopmupoBaio
HSKOHOMMYECKYIO U KYJIbTYpPHYIO KU3Hb PETMOHA HA MPOTSHYKEHUH CTOJNETUH.

DKCKYpPCHUOHHBIE MapUIpyThl OPUEHTHUPOBAHBI Ha KYJbTYPHO-UCTOPHUYECKYIO IIEHHOCTb
O00BEKTOB, BKIIIOYAIOT IOCEHICHHE MY3€€B, MaB30JICEB W APXHUTEKTYPHBIX aHcambneil. Takue
MapHIpyThl CO3/1aI0T OCHOBY [JIsi TOHUMAHUsI TyXOBHOW W KYJbTYpPHOW HJEHTUYHOCTH PErHOHA,
OJIHAKO B HHUX YacTO OrPAHMYEHHO MPEJICTABIICHBI 3JIEMEHTHI HEMAaTePHUAILHOIO KYJIbTYPHOIO
HACJIeIUsl, YTO CHUYKACT MOTEHIIHAI TIOJTHOTO MOTPY>KEHUSI B MECTHYIO KyJIbTYpY [9].

MapuipyTsl «KUBOH KyIbTYpPbD»

B nocnennue rosipl HaOMIOAAETCA POCT HHTEPECA K MapLIPyTaM «KHBOU KYJIbTYPBD», KOTOPbIE
MO3BOJISIIOT TypHUCTaM HE TOJbKO HAOMIOAAaTh, HO U AKTUBHO Y4YacTBOBAaTh B KYJIbTYPHOW KH3HU
peruoHa. OHHM BKIIOYAIOT MAacTep-KJIAcChl MO TPaJAULMOHHBIM peméciiaM, JAerycTaluu
HallUOHAJIBHOM KYXHHU, Yy4YaCTHE B HApPOJHBIX Mpa3JIHUKAX M puTyanax. JlaHHble MapHIpyThI
CIOCOOCTBYIOT COXPAaHEGHUIO U TOMYJSAPU3AlMU MECTHBIX TpPAauIlii, BOBJICKAIOT MECTHOE
eruoHa [8].

HACCJICHUC U CO3Jar0T JOIIOJHUTCIbHBIC SKOHOMUWYCCKHNE BO3MOKHOCTHU IJIA P
. S S _
4

o

Pucynok 5 — Ilpazanuk Haypeis B TypkecTanckoii 00/1acTH — npuMep Mapupyra
«KUBOH KYJIbTYpPbD)
dotorpadusi JAEMOHCTPUPYET MaccoBoe Mpa3gHoBaHHMe Haypei3a ¢ HaIMOHAJIBHBIMU
KOCTIOMaMH, MY3BIKOH M O10/1aMU Ka3axCKOW KyXHHU. TypHUCTBI MOTYT HE TOJBKO HaOII0/1aTh, HO U
aKTMBHO Yy4YacCTBOBaTb B MEPOINPHATUAX, YTO JAeJaeT IyTeHIecTBUE O0Jie€ HACBILEHHBIM U
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ayTEHTUYHBIM.

MapupyTel «KHBOW KyJIbTYPBD» MpEUIaraloT TYpPUCTaM YHHUKaJIbHBIA OMbBIT: y4YacTHE B
W3rOTOBJIEHUM TPAJULUOHHBIX KOBPOB, KEpaMMKH, 3HAKOMCTBO C HAI[MOHAJIbHOW KyXHEW uepe3
KyJMHapHbIE MacTep-KJacchl, a TAK)KE yU4acTUE B HALlMOHAJIBHBIX Npa3JHUKAX, Takux kak Haypsrs,
YTO TO3BOJIAET MPOUYYBCTBOBATh aTMOC(hepy MECTHOW KyJIbTypsl [8]. DTH MapmIpyThl MOMOTAIOT
(dbopMHpOBATh TEMAaTUYECKHE TYPUCTHUYECKHE IPOAYKTHI, KOTOpBIC JOIMOJHSIOT CTaHIApTHHIC
AKCKYPCHH U JEeNal0T TYPUCTHUECKUI OMBIT 00JIee HACHIICHHBIM.

OreHka MomyJIsIpHOCTH U TTpoOaemaTuka narerparnuu HKH

[To nanHeiM YmpaBnenus typusma TypkectaHckoi oOmactu, B 2024 Toy peruoH MOCeTUIIO
6omee 500 000 TypucToB, BKIItOYass KaKk BHYTPEHHHH, TaK U MEXIYHApOIHBIN MOTOK, C Hanboiee
MHOT'OYHCJICHHBIMH TpynnaMu u3 Y30ekucrtana, Poccuu, Kuras u Unauu [9]. OCHOBHBIM MOTHBOM
MOCEIICHUS SBJISIETCS HHTEPEC K UCTOPUKO-PEIIMTHO3HBIM 00BEKTaM, OJHAKO BCE OOJIbIIE TYpUCTOB
IIPOSABIIAIOT HHTEPEC K MapILIPyTaM, CBSI3aHHBIM C HEMaTepUaIbHbIM KyJIbTYPHBIM HACIEAUEM.

Hecmotps Ha pactymuii nHTepec, uarerpanus 3neMeHToB HKH B Typuctuueckne MapuipyTsl
CTAJIKMBACTCS C PSIIOM TIPOOIIeM:

1. OrcyrcTBue MHGPACTPYKTYpPhl — HEXBAaTKa OOBEKTOB IS MPOBEACHUS MAacTEP-KIacCOB U
KYJIbTYPHBIX MEPOTIPUSTHI.

2. Henmoctatok KBamuUIUPOBAHHBIX KaJpOB — OrPAaHUYCHHOE YHCIO CHEIHAIMCTOB,
CIOCOOHBIX OPraHU30BaTh IKCKYPCUU M MACTEP-KJIACCHI [0 TPAAUIIMOHHBIM peMEcIiaM.

3. Cnaboe wHPOPMUPOBAHWE TYPUCTOB — HEIOCTATOYHAS JOCTYIMHOCTh HH(pOpPMAIMH O
KYJBTYPHBIX aKTUBHOCTSIX.

4. HenocrarouyHasi KOOpJAWHAIMsI — OTCYTCTBHE CHCTEMHOI'O B3aUMOJEUCTBUSA MEXITY
roCy/1apCTBEHHBIMU OpraHaMH, TYPUCTUYECKUMHU areHTCTBAMU U MECTHBIMU COOOLIECTBAMHU
[9].

Jlis mpeojofieHus 3THX MpoOJieM pPEeKOMEHJIyeTcsl pa3BUTHE HMH(PAcTpyKTyphl, oOydyeHHE
KaJpoB, pacHIMpeHHe HH(OPMAIMOHHOIO o00ecreueHuss W IpPHUBICUYEHUE MEXKIYHApOIHBIX
napTHEPOB Ul MOAJIEPKKH COXPaHEHUsI HeMaTepHalbHOTO Hacieaus. Takue Mepbl ClIOCOOCTBYIOT
(OpMHPOBAHUIO YCTOWYUBBIX TYPUCTHUECKHUX MApIIPYTOB, COUYETAIOIIUX HCTOPUKO-PEIUTHO3HBIE
OOBEKTHI M 3JIEMEHTHI )KUBOM KYJIbTYpPbl, UYTO MOBBILIAET MPUBIEKATEIHHOCTh PETUOHA U YCUITUBAET
€ro KyJIbTypHO-TYpUCTUYECKHUI moTeHuan [9].

Obcyxaenus

Ha ocHOBe NpOBENEHHOIO HCCIENOBAHMUS MOYKHO CHENATh CIEAYIOLIUE BBIBOABI O PO
HemarepuaiabHoro KyiabTypHoro Hacieaus (HKH) B dopmupoBaHun TypHCTHUECKHMX MapLIpyTOB
Typkecrana.

KitoueBoe 3nauenne HKH niis yHukansHOCTH Typu3ma

HematepuanbHoe KynabTypHOEe Hacieaue TypkecTaHa — YCTHbIE TPAAMIMM, JIETE€HIbI,
oOpsiibpl, TMpa3gHUKH, peMeciia, My3bIKaJdbHble M TaHIEBAJIbHbIE MPAKTUKU, a TaKkKe
racCTPOHOMUYECKHE TPAJUIMN — SBISETCS OCHOBHBIM (DaKTOpoM, (HOPMHUPYIOIIUM YHUKaIbHBIN
Typuctudeckuii oneiT. Bkimouenue sanementoB HKH nenaetr mapuipyTtel Oosiee nmpuBieKaTeIbHbIMU,
CO3JIa€T BO3MOKHOCTh JUIsl aKTUBHOT'O y4YacTHUs TYPHCTOB M TOBBIIIAET KOHKYPEHTOCIOCOOHOCTh
pernoHa Ha MeXxayHapoaHoM peiHke [10, 12].

DKOHOMHUYECKUH M COLMATbHBIN 3 ekt

Wnterpanus HKH B Typuctuueckue mMapupyTsl CHOCOOCTBYET SKOHOMHUYECKOMY Pa3BUTHUIO
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pernoHa. MecTHbIE pEMECIIEHHHUKH, I10Bapa U OPraHU3aTOPbl KyJIbTYPHBIX MEPONIPUATUHI MOTYyYarOT
JOTIOJIHATENBHBIN JOXOJ, @ BOBJICUYCHUE KUTEIIEH B TYPU3M CTHUMYJIUPYET COXPAaHEHUE TPaJULUN U
YKpEIUISET KyJIbTYPHYIO UACHTUYHOCTS [12].

[Tpobnembl TekyIIel HHTErpaliu

Ha nansbiii MomenT unTerpamus snementoB HKH B typuctunueckue mapuipytel TypkecTana
HOCUT YacCTHUHBIA XapakTep. OCHOBHbBIE OrpaHMUYCHHS BKJIIOYAIOT HEJOCTATOK MHQPPACTPYKTYPHI
JUIA TIPOBENECHUS MAacCTEP-KJIACCOB M KYJBTYPHBIX MEPOIPHUIATHHM, OTPaHUYEHHOE KOJUYECTBO
KBAJIM(HUIMPOBAHHBIX KaJIpoB, cilaboe HHYOPMUPOBAHUE TYPUCTOB O KYJbTYPHBIX AKTUBHOCTSX U
OTCYTCTBHE€ CHCTEMHON KOOpIMHALMM MEXIy TOCYIapCTBEHHBIMH OpraHaMH, TYPHUCTHYECKUMU
areHTCTBAaMHU U MECTHBIMH cooO1iecTBamu [9].

IlepcriekTHBEI pa3BUTHUSA

Cy1iecTByeT BBICOKUI MOTEHIIMAT PACUIMPEHUS TyPUCTUYECKUX MapIIPYTOB 3a CYET IOJIHOIO
ucnons3oBanuss HKH. MupoBas npakTuka 1okassiBaeT, 4YTO CO3JaHUE TEMAaTUYECKUX MapLIPyTOB,
BKJIIOYAIOIIUX KYJIbTYpHbIE (DECTUBAIN, PEMECICHHBIE MacTeP-KIacChl U TaCTPOHOMHYECKUE TYPBHI,
MPUBOJUT K YCTOMYMBOMY Pa3BUTHIO TYpH3Ma U MOBBIIICHUIO MPUBJIEKATEILHOCTH PErMOHOB [16,
17].

Pexomennanun

Pa3zpaboTate KOMIUIEKCHBIE TYPUCTHYECKHE MAapLIPYThl, OOBEIUHSIONINE HCTOPUKO-
penurno3Hsie 00bekThl U 3emenTsl HKH.

Coznmate WHPPACTPYKTYPY AJIsS MPOBEICHUS MacTep-KiIaccoB, (ECTUBAICH U KYJIbTYPHBIX
MEpONPHUITHH.

[ToBBICHTD KBaJTH(HUKAIIMIO MECTHBIX KaJpPOB Yepe3 00yUeHHE U CTaKHPOBKH.

VYiyammte uHQOpMAIMOHHOE oOOecreueHre TYPHUCTOB depe3 IHQpPOBBIE IUIAT(HOPMBL,
OpoLIIOPbl U MOOWIIBHBIE TIPUITOKEHUS.

CopnelicTBOBaTh MEXIYHApOJHOMY COTPYAHHUYECTBY JJIsl OOMEHA ONBITOM U MPOJBUKEHUS
TypHu3Ma Ha 6a3e KyJbTypHOIO Hacie usl.

Takum 00pa3oM, MCHOJIB30BAHHWE HEMATEPUATBHOIO KYJIbTYpHOro Hacienus TypkecrtaHa B
TYPUCTUYECKUX MapUIpyTax MO3BOJIMT HE TOJIBKO MOBBICUTH TYPUCTUYECKYIO IPUBIIEKATEIHLHOCTH
peruoHa, Ho U OOECHEUNUTh YCTOWYMBOE COXpaHEHUE KYJIbTYPHBIX TpaIulMii, BOBJIEYb MECTHOE
HaceJIeHHe B SKOHOMHYECKYIO M COLHUAIbHYIO JKU3Hb IOpOJa U YKPEHNUTh €ro MeXIyHapOJHbIN
UMUK Kak [EeHTpa KyJIbTypHOro Typusma [10-17].

3aki0yenne

[IpoBen€HHOE  HUCCIENOBAHME  IOATBEPKAAET  KIHYEBYKD  pOJIb  HEMATEpPUAIbHOIO
kynbTypHoro Hacneaus (HKH) B ¢popmupoBanuu Typuctuyeckux Mapupytos TypkecTaHa. AHamu3
HCTOPUKO-KYJIbTYPHOTO KOHTEKCTa ropoja nokasain, yto aneMmeHTel HKH — yctHble Tpagunmu,
JIETeHbl, OOpsIIbl, Mpa3JAHUKH, peMécia, My3bIKalbHbIE U TaHIEBAJIbHBIE MPAKTHKH, a TaKXKe
racTpPOHOMUYECKHE TPaJAULMU — (HOPMHUPYIOT YHUKAJIBHBIA TYPUCTHUECKHUH MPOIYKT, CIIOCOOHBIN
MPUBJIEYb KaK BHYTPEHHUH, TaK U MEXKIYHAPOJHBIA MOTOK TypucTos [1-3, 10—12].

Bxmouenne HKH B Typuctuueckue mapmipyTsl cocoOCTBYET HE TOJBKO YINIyOJIEHHOMY
IIOTPYKEHUIO TYPUCTOB B KYJIBTYPHYKO CpEly PpEruoHa, HO M DHKOHOMHYECKOMY pa3BUTHIO.
Co3naHue MacTep-KjaccoB, (ecTuBajei, Aerycraluil HalMOHAJBHOM KYXHH U PEMECIEHHBIX
NPAaKTUK CTUMYJHPYET pa3BUTHE MECTHOTO Ou3Heca, co3faer pabouume mecta M (QOpMHpYET
yCTOMYMBBIE HCTOYHUKHM JI0OXOAA JUIsI MECTHbIX kutTened [12]. OnHOBpEMEHHO BOBJIEUEHHUE
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HACEJICHU B TYPUCTHYECKYIO IEATENbHOCTh IOBBIIACT COXPAaHEHWE TPAIULUNA W YKpEIUIieT
KyJIbTYPHYIO HICHTUYHOCTb PETUOHA.

BaxusiM pesynbraroM uHTerpauun HKH sBisercs ykperieHne MexayHapOJIHOIO UMHJIKA
TypkecTtaHa Kak HCTOPUKO-KYJIBTYPHOTO LIEHTpa TIOpKCKOro mupa. Co3gaHue TeMaTHYeCKHUX
MapIIpyTOB, COYETAIOLIUX HCTOPUKO-PEITUTHO3HBIE OOBEKTHI M JJIEMEHTHl YKUBOH KYJIBTYpHI,
no3BoJsieT TypkecTaHy BBIMTH Ha HOBBI YPOBEHb KOHKYPEHTOCIIOCOOHOCTH B cpepe KyJIbTypHOTO
Typusma [16, 17].

IIpakTyeckass 3HAYUMOCTb pabOTHl 3aKIOYaeTcsi B pa3paboTKe peKOMEHAALUH 1o
naterpauun HKH B TypucTtuyeckue MapmpyThl, KOTOPbIE  BKJIIOYAIOT: PACHIMPEHHUE
UHOPACTPYKTYphl, 00yYeHHE KaJIpoB, yJIydlleHHe UHPOPMALMOHHOIO OOECIeYEeHUs TYpUCTOB U
IIPUBJICUEHUE MEXKIYHApOJHOIO OIbITa. DTH Mephl obecrneyar yCTOMYMBOE Pa3BUTHE TypHU3Ma U
COXpaHEHUE KyJIbTYPHOI'O HACIEAMs PEruoHa.

Jns nanbHEWIINX UCCIIEIOBAHUN PEKOMEHYETCS:

1. OueHuTtb BOCHPHUATHE TYPUCTAMHU MapUIPyTOB C MHTErpupoBaHHbIMU 3iemeHTamu HKH u
UX BJIMSHUE HA yJIOBIECTBOPEHHOCTH U IIOBTOPHBIE ITOCEIICHMUS.

2. Pa3zpaborars uudpoBble IIATHOPMBI M MOOUJIbHBIE IMPHUIOKEHHS, KOTOPbIE IOMOIYT
TypUCTaM MOJy4yaTb WHGPOPMALMIO O KYJIbTYPHBIX aKTHUBHOCTSIX PETHMOHAa B peabHOM
BpPEMEHH.

3. HccnemoBaTh MNOTEHIMAN COTPYIHHUYECTBA C MEXKIYHAapOAHBIMU OpraHM3alUsIMU U
KyJIbTypHBIMH MapHIpyTamMH Juis OOMEHa ONBITOM | MPOABIKEHUS TYyPUCTHYECKHX
IIPOYKTOB.

Takum 00pa3om, MHTETpalus HEMATEPHAIBHOTO KYJIBTYpPHOT'O HACIEAHMS B TYPUCTHYECKHE
MapuipyTel TypkecTaHa SBIS€TCA CTpaTerMUeCKH BaKHOM 3ajadeld, CHOCOOHON YKpPENHTh
9KOHOMHMKY, COXPAHUTh KyJIbTYPHbBIEC TPAJIULIUU U MOBBICUTh MEXIYHAPOAHYIO IPUBJIEKATEIBHOCTD
peruoHa.
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TYPKICTAHHbBIH TYPHUHCTIK MAPHIPYTTAPBIH  KAJIBIIITACTBIPY/IA
MATEPHUHAI/IPIK EMEC MO/IEHU M¥PAHBIH POJII

Anoamna. Maxanaoa Typkicmanoazel mypucmix Mapupymmaposl Kaiblnmacmulpyod
mamepuanoviy emec maoenu mypauvity (MEMM) peni manoanaowl. Atimaxmouly Heeizei MaOeHU
MYpa sfiemenmmepi — ayvlzula 0acmypiep, MepeKeiep MeH 2Ypulnmap, KOJIeHep, My3blKd, Ou JdcoHe
2aCMPOHOMUANBIK madicipubenep Kapacmulpuliadsl. Kazipei mypucmik mapwipymmap, o1apoblH
mapuxu-0iHu Hvlcanoapea bazetmmainywvl sxcane MEMM snemenmmepin encizy aneyemi maioanaosi.
Epexwe nazap «mipi maoenuemy» mapuipymmapvina ayoapulivin, oHOA uiebepiik cabakxmapeol,
YAMmMulK MepeKeiepee KamvlCy HCaHe 0dCMYpPii mazamoapoan 0am mamy CUsiKmvl maxicipubenep
Kammolnaovl. Makanaoa MEMM-0vr mypucmix enimee eHeizyoeci Macenenep MeH uiekmeyiep
Kepceminin, onapovl uieutyee apHanean ycvlHvicmap Oepinedi. MEMM-uviy mypucmix oHiMHIH
Oipecetinicin  KAMmMamacol3 emyoeci, Hcepeilikmi XanvlKmvl mapmyoazvl dicoHe TypKicmaHHbiy
XanvlKapanvlk, beoeiin Hovl2atimyoazbl CMpame2usiblk Maybl3vl aman emineoi.
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THE ROLE OF INTANGIBLE CULTURAL HERITAGE IN THE FORMATION OF
TOURIST ROUTES IN TURKESTAN
Abstract. The article analyzes the role of intangible cultural heritage (ICH) in shaping tourist
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routes in Turkestan. It considers the key elements of ICH in the region, including oral traditions,
festivals, rituals, crafts, music, dance, and gastronomic practices. The study reviews existing tourist
routes, their focus on historical and religious sites, and the potential for integrating ICH elements.
Special attention is given to "living culture” routes, which include workshops, participation in
national celebrations, and tasting of traditional cuisine. The article highlights the challenges and
limitations of current ICH integration and provides recommendations for expanding tourist routes,
enhancing the economic significance of the region, and preserving cultural traditions. The strategic
importance of ICH for the uniqueness of the tourism product, involvement of local communities,
and strengthening the international image of Turkestan is emphasized.

Keywords: Turkestan, intangible cultural heritage, tourism, routes, crafts, gastronomy,
culture, workshops.
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SWOT-TAJLIAY HETI3IH/IE TYPKICTAH KAJIACBIHBIH TYPUCTIK BPEH/II
IIOTEHITHAJIBIH BAFAJIAY

Anoamna. byn maxanaoa Typkicmarn xanaceinvly mypucmik openoi aneyemi SWOT-manoay
gicone TOWS -ananumukaneix 20ici He2izinoe dcan-dcakmul 6azanaumovl. Typkicman — mapuxu-
MIOeHU — MYpanapuvl,  pyXamu  KYHOLLILIKIMAPbI — JHCOHE  3aMAHaAyU — UHDPAKYPLIIIMbIMEH
Kazakcmannwiy orcemexwi mypucmix opmanvlkmapuinuly 0ipi. 3epmmey 0apulcblHOA KaAlaHbIH
Heecizel Kywmi orcakmapul peminoe Koowca Axmem Hcayu receneciniy (FOHECKO Byxinanemoik
Mypa mizimi) Oonyl, MemaeKemmix Koaoay wapaiapsl, Hcaya UH@OPAKYPLIIbIM HblCAHOADbIHbIH
CANLIHYbL  JICoOHE MUIMOI  2e02pausanbl OpHANACYbl AHBIKMANObl. OJCI3 mycmapvl pemiHoe
cepeucmiK Kvl3mMem CandculHuly OIpKenKi emecmizi, MYPUZMHIH MA)CbIMObLIbIEbl, KaCiOU Kaop
MAnubLIblebl JHCOHE KONMINOL aAKNapammovlk Mamepuaioapobly JHcemKinikcizoiei beneinenoi.
MymKinOikmep KamapvlHa XanblKapanivlk HAPbIKMAa Mypucmix OpeHOmi ineepiiemy, MypusMHiH
Jcana mypaepin oamvimy, ipi MaoeHu iC-uapanapovl 6mKizy Hcane YUQPIvlK MexHOL0UIAPObl
eH2i3y eHei3indi. An Kayinmep KamapviHOa auMakmulk O2ceKenecmiK, dKOHOMUKANILIK HCIHE CAasAcCU
mayekenoep, KIUMAmMmulK WEKmeyiep HCoHe Cepeucmiy XanblKapanivlk CmaHoapmmapaa moJiblk,
cauxec keameyi alkbinoanovl. SWOT 20icin Kondany iwKi Jcane Colpmibl pakmopraposl KeuieHol
mypoe yiinecmipyee MyMKIHOIK 0epoi. Byn 63 kesecinde TypricmauHvly mypusmin 0amsvimyobly
HaKmMuvl CIMpameusiivlk, 0agblmmapulh  AuKblHOayea Heeis 0010bl. YCbIHbLIEAH CMpameusiap
KAIaubly XANbIKAPALLIK UMUOINCIH —Hbl2AUMY2d, CepeUcmiK CanaHvl apmmvlpyed, mypusm
bazblmmapvli  apMapanmanobipyad, UH@OPAKYPLLILIMObL JHCAHRLIPMYEA JHCIHEe MYPAKmvl 0aAmy
aneyemin Kyutetimyee 6a2ulmmainobi.

Kinm cozoep: SWOT-manoay, mypucmix 6peno, Typxicman xanracel, mypuzm nomeHyuabl,
auUMaKmolx 0amy, MapKemuHz Cmpamecuscvl, mMypucmix uH@OPAKYpuLIbiM, MIOeHU Mypd,
9IKOHOMUKATLIK acep, OPeHO UMUOHCT

Kipicne
OJeMIiK ToxipuOene TypusM >kahaHIBIK SKOHOMHKAHBIH KapKBIHIBI JaMBIN KeJe KaTKaH
callachl peTiHAE TaHBUIbIN, JECTHHAIMSIHBI OpEeHAMHITEY OHBIH Oocekere KaOineTTiliriH

*bizre mypeic cinteme sxkacaHbi3: Kymbaea A., HaxunbGexoBa C., [[xapumkacuHoBa A.,
A6mubaeBa K. SWOT-tanmay nerizinae TypkicTaH KaldachIHBIH TYPHCTIK OpeHI MOTEHIIHAJIBIH
Oaranay // Bulletin of the International university of Tourism and Hospitality. —2025. -No3(9). — p.
103-113. https://www.doi.org/10.62867/3007-0848.2025-3.09

*Cite us correctly: Kulbaeva A., Nahipbekova S., Dzharilkassinova A., Abdibaeva K. SWOT-
taldau negizinde Turkistan kalasynyn turistik brendi potencialyn bagalau [Assessment of the
potential of the tourist brand of Turkistan based on SWOT analysis] // Bulletin of the International
university of  Tourism and  Hospitality. -2025. —No3(9). - p. 103-113.
https://www.doi.org/10.62867/3007-0848.2025-3.09
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apTTHIPYIBIH HETI3T1 TeTirli 00kl caHanaabl. TypUCTIK OpeHI aiMaKTBhIH TapuXd, MOACHHU JKOHE
TaOWFU EpEeKIIETIKTepiH OIpPIKTIPiN, OHBIH TAPTHIMABUIBIFEI MEH XaJbIKapaJbIK TaHBIMAJIBIFBIH
kymeiTeni. byn ynepic uHOpaKypbUIBIMABI KETIAIPYMEH Karap, camaibl KbI3MET KepceTy,
KEUIeH Il MAPKETHHITIK CTpaTerusuiap kKoHe TYPAKThl UMUK KAJIBIITACTHIPYAbI TAaIl €TeIi.

Kazakcranmarsl eq ipi MeicanaelH Oipi — Typkictan kKamacel. Typki oJeMiHIH pyXaHH
acTaHachl CAHAIATBIH OYJI OHIP COHFBI KBUIIAPbl MEMJICKETTIK MHBECTULMSUIAP, JKaHA QyeKaH,
«Kepyen-Capaii» KelieHi )koHe apHalbl SJKOHOMHKAIIBIK alMaK MOPTEOECiHIH apKaChIHIa TYPUCTIK
oneyerin KymedTTi. 2024 xbutbl Typki MemJIeKeTTepi YHBIMBIHBIH IemiMiMeH «Typki oiemiHiH
TYPHUCTIK acTaHAChD» aTaHybl KaJa OPSHIMHTIH XaJbIKapaIIbIK JICHICH e HBIFANTHIN, TYPUCTIK aFrblH
MEH MHBECTHIMSIIAPABIH OCYiHE BIKIIANT ETTi.

3eprrey omictemeci — SWOT-tangay, on nectuHanus OpeHJIHE oCep €TeTiH IMKi KOHE
CBIPTKBI (DaKTOPIIApABI JKYHENel, CTpaTeTUsIIbIK MIEHIMIep YChIHYFa MYMKIHIIK O0epeni. Ochl ofic
HeriziHge makana TypkicTaH KalacklHBIH TYpPHUCTIK OpeHJ oneyeTiH Oaranar, OHBI KETULHIpYIiH
OaFbpITTApPBIH AaHBIKTAYIBI KO3ICHII.

3epTTey o0beKTici — TypKiCTaH KalaChbIHBIH TYPUCTIK OpeH/I.

3eprrey Makcatel — SWOT-tanaay HeriziHie KalaHbIH TYPHUCTIK OpeH] oneyeTiH Oaranay
YKOHE OHBI KETUIIIPYIIH CTPATETUSIIBIK OAaFBITTAPbIH YCBIHY.

ANMaKTBIK O09CEKeNecTiK JKarJalblHIa KepIIiec eNJepAeri jkaHa TYpHUCTIK xolamap
(mbicansl, Camapkannrarsl Silk Road Samarkand xemeni) men FOHECKO Ti3iMiHzeri HbIcaHAAp
(XuBanbiH Iwan-Kama ancam6mi) Typkictan OpeHIl YIIiH CalbICTBIPMAIbl apTHIKIIBUIBIKTAPIbI
HaKThl alKpIHAayAbl Tajam ereni. OcCbIFaH oOpail YCHIHBUIATBIH CTpPATETHSUIAD XaJIbIKapaJIbIK
UMUJDKII  KYIIEHTyTre, cepBUCTI jkahaHIBIK CTaHmapTTapra COWKECTEHIIpyre, MayChbIMapallbIK
TYpOHIMIEP/l AAMbITyFa *oHE HMH(PaKYpbUIBIMABI TYPAaKThl JaMy KaruaaTTapblHa OediMieyre
OarbITTATYbI THIC.

KazakctanapIk skoHe merenik 3eprreyiep TypkicTaH OpeHIMHTIHIH JaMyblH 9p KbIPbIHAH
Kapactelpanbl. MaceneHn, C. HaxunbOekoBa >xoHe T.0 Tapuxu Mypa, MHPPAKYpbUIBIM, KbI3MET
camachl JKOHE TYpPFBIHIApP KaObUlgaybl CHSAKTBI (akTOpiapAblH IIEUIYII peJliH KepCeTil,
CTaTUCTUKAJIBIK Taj/ay HETi31HJEe KeNMylll TIKIPUOECIH KETUIAIPY, LHUPPIBIK TEXHOJIOTHSIIapabl
€HTi3y KoHe WH(OPAKYPBUIBIMIBIK WHBECTUIUSHBI apTTHIPYIbl YCBHIHFAaH. ¥Kcac eHOeKTep/e
HIETENIIK TYPUCTEPMAIH Kajlara Keldy IIenrMine OpeHATIH BIKOaIbl JoJNeAeHIn, ypOaH-
peKpeanusIbIK KbI3METTEP IIH UMHJIKTE OH dcepi TipkereH [1].

Xanblkapanslk ofeOuerre Kapaparyic neH AHXOAT TyXbIpbIMJamanapbl K€H KOJJIaHBLIA/IbI;
oJlap Kayia OpeHJIMHI1 YIIiH MYAJENl TapanTap/AblH YillleciMi MEeH TOXIpUOEHIH TYTaCThIFbIH Tajal
ereni. Typkicran >kaFjailblHAa MOJEHM Mypa TYpPU3MIHIH ©3€riH Kypar, TYpakThl JaMyfa
MYJbTHIUIMKATUBTI bIKHAN eTeTiHi KepceTuireH. CoHuplkTaH TypkicTaH OpeHAl YIIIH Herisri
O6aceivabikTap: (1) xemymn ToxipuOeciH nepekTepMeH Oackapy, (2) MoaeHHM MypaHbl 3aMaHayu
uHTepnpeTanusiiay, (3) cepBUCTI XalblKapajblK JEHreire >kakblHAATy >koHe (4) uudpribk opi
TYPaKThI MIEeUIMAEpAl eHrizy [2].

TypusmuiH TypkicTanarbl 5KOHOMHUKAJIBIK 6CYy MEH 9JI€yMETTIK MPOTPECTiH HEri3ri ApaiiBepi
eKEeHJIIr' pecMH CTaTUCTUKaMeH aaneneHren: 2022-2023 xpuigapsl OHIpre KeJlreH TypUcTep CaHbl
1,5 ecere ecim, Typu3M canaceiHbIH JKOO-gaeri yneci 7,8%-as1 Kypaasl. COHbIMEH KaTap, calaHbIH
JaMybl 5 MBIHHAH acTaM »aHa >KYMbIC OPHBIH alllblll, QJI€yMETTIK HH(QPaKYPBHUIBIMHBIH KaHAPybIHA
piknan erti. TypkicraH — KazakcTaHHBIH pyXaHU >KOHE MOJAECHU OPTAIbIFbI, opi OYKiT TYpPKI
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OJIEMIHIH CHUMBOJIJIBIK MaHBI3bI 30p KajaJapblHBIH Oipi. OHBIH 0acThl apTHIKIIBUIBIFEI — TapUXU-
MOJIEHH MYpaJlapbIHBIH Oipereiiiri, MHQPaKypbUIBIMABIK JaMy OaFbITBIHIAa COHFBI JKBUIIAPHI
aiftapneikTaid  inrepiney  Oaiikanasl: COHFBI  KbUIIapbl TypKiCTaH —KajachblHIA TYPHUCTIK
MHOPaKYpbUIBIM alTapiblkTail keHeiai. 2025 xbutbl skaHa «Lords Heir», «Khan Palace 2» xone
«Yassy Hall and Apartments» KoHak yiiepi maiijananyra Oepusin, KOHAKYH KOpBI YIIFaiijbl.
Hotmwxecinne, 2025 xbuineiH | ToKcaHsl OoWbIHIIA Kaja KOHAKYHJIEpIHE OpHAJIACTHIPBUIFAH
TypuCTep caHbl 61,3 MbIH agaMFa KeTiIl, 6TKEH XKbUIJbIH COHKeC Ke3eHIMEH caybIcThipranaa 1,5%-
ra aptrel. lllerenmik TypucTepmiH arbiMbl J1a eciM KepceTTi: «E-qonaq» »xyleci aepekTepi
OoiipiHma, 2025 KBUIABIH KaHTap—MaycChiM aiyapbiHna TypkicTanra 24 MbIHFA JKYBIK IIETEIN
azamarhl KeJNreH, OyJI ©TKEH XKbUIMEH CAJIBICThIpFaHAa €Ki ecere kem. TypuctepiH 6ackiM Oeiri
Kprtaii, XXanonus, Utanus xone ['epmanus ennepinen 6oaasl. Kamara TapTeuiraH HHBECTHUIUSIIAD
na yirarona. 2025 Kpulbl Ky3ere achlppuiaTblH 27 koOaHbiH Oip Oemiri TypkictaH KaiacelHa
TUECUTl, OJIapAbIH IMIHAE TYPHUCTIK KOHAKYHIep, JeMalbiC alMakTapbl MEH KOFaMJIbIK
KEHICTIKTepAl nambITy Oactamanapel Oap. XKammbl, 2025 KpuigslH coHbIHA Kapail Typkicranra
KeJIeTiH Typuctep caHblHBIH 350 MbIH amamra sxeryi kytimyne [3]. Karadeniz xone opimrectepi
KOPCETKEeH/IeH, MOJICHU, JiHU, KOHTPECCTIK JKOHE CAYBIKTHIPY TYPH3MIH JaMbITy, CaJbIK CasicaThbiH
OHTaWUJIAHMBIPY >KOHE MApPKETUHITIK CTpAaTerHsUIapAbl >KETUINIPY CalaHbIH THUIMIUITIH apTThIpYyFa
pIKnan eteni. by tyxeipeiMaap TypkicTaH KanacklHBIH TYpUCTIK OpeH oeyeTiH Oarajayra KoHe
OHBI JKETLI/1Ipy OaFrbITTapbIH alKbIHAYFa 9IICTEMEIIK HeTi3 Oona anafsl [4].

TeopusiiibIK-91icTeMentik Herizaep

Typucrik nectuHanus OpeHaUHrT — Oy Oenrini Oip aiiMaKThl TYpHCTIK HapbIKTa TaHBIMAI
€Ty, OHBIH Oipereil OeHECIH KaIbIITACTBIPY XKOHE O9CEKeNeCTiK KaOlIeTiH apTThIpyFa OaFbITTaFaH
KeLIeH Il MapKeTUHITIK KbI3MeT [5]. Typusm canaceinza OpeH]1 YFbIMbl aliMaKThIH MOJICHU, TApUXH,
TaOUFHU JKOHE QJI€YMETTIK €PEeKILIENIKTEePiHIH KUBIHTBIFbI PETiHJE KapacTblpbliaabl [6]. bpenartin
KaJbIITacybl MapKeTHHT, jKapHaMa, KOMMYHHKalMs, MHQPAKYPBUIBIM >KOHE CEPBUCTIK KbI3MET
caracsl CUSIKTHI (hakTopJiapra Tikenei GainansICThI [7].

JecTunarus OpeHANHTIH 3ePTTEYIe SPTYPIIl SAICTEMENIK TICUIAEP KoJmanbuiaabl. ConapsiH
immiage SWOT-tangay oici TypUCTIK HBICAHHBIH 1K1 apTHIKIIBUIBIKTAPBl MEH QJICI3 JKaKTapbIH,
COHJIali-aK ChIPTKbI MYMKIHJIIKTEpPl MEH KaylNTepiH KelleHai Oaramayra MyMKIHIIK Oepeni [8]. byn
o/lic allMaKTBIK TYpU3M/Il TaMBITy CTPATErHsUIapbIH 931pJiey/ie KOHE MApKETUHITIK *KOCHapiiapabl
*Kacayga KeHiHeH KosjaHbliaabl [9]. SWOT-tannay TteopuschiHbIH Herizaepi 1960-xbliaapsl
CTpaTeTHsUIBIK MEHEJDKMEHT canacbiHaa KaibintacTel [10]. Kasipri Tanma Oyn omic Typusm
cajachlHla aliMakThIH Oocekere KaOUIETTUIrH Oaranay, MapKETHMHITIK CTpaTerusuiapibl TaHAay
KOHEe OpEeH/ITI 1aMbITy OaFbITTapblH aliKbIHAY YLIIH KogaHbutags! [11].

Kazakcranaplk  TypusMai — 3eprTereH  OipkaTap  eHOekTeple  alMaKTBhIK  OpeH]
KaJIBITACTRIPYIbIH KAXKETTUIIr artamn eTiareH. EnfiH TypuUCTIK oaneyeTiH THIMJI NaiijanaHy YUIiH
1K1 TYpU3MJl AaMbITy, MH(PaKYpbUIBIMIBI >KETUIAIPY, CEPBUCTI XaJblKapajiblK CTaHIapTTapFra
COMKECTEeHIIpY JKOHE 3aMaHayd MApPKETHHITIK TEXHOJOTHsUIApAbl €HTI3y YChIHBUIAAel [12].
TypkicTtaH KajgacblHBIH OpPEHIUHTIHE KATBICTBI 3€pTTEYJIEp OHBIH TapUXU-MOJIECHU Mypajapbl, T1HU
TYPU3MHIH DeJli, ’oHE 3aMaHayH TYPUCTIK HbICAHAAP/bIH JaMybl CHSKTBI acIEKTUIEpIi KaMTUIbI
[13]. CoHbiMeH KaTap, XalbIKapalblK ToKipuOene aecTUHALUMsS OpEeHIMHTIH KETUIAIpY YIIiH
MaKcaTThl ayJAWTOPHUSIHBI HaKTbUIay, Oipereil OpeHA TYKbIPhIMIAMACBIH acay >KoHEe LH(PIBIK
MapKeTHHT KypaJJapblH OeJceH/ i maianany KaXeTTutiri aran etineni [14].
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Hotwxenep men tangay

3eprrey Oapwichinga SWOT-tangay omicin KonmaHy TypKicTaH KaJlaChIHBIH TYPHCTIK
OpeHIiHE ocep eTeTIH Herisri ImKi oHE CHIPTKBI (pakTopiapabl >Kyieni Typae Oaranayra
MYMKiHIIK Oepmai. Tangay HOTHKeNepi KaJlaHBIH TYPUCTIK OpEHII AaMyIblH KOFaphl dlieyeTiHe ue
eKEHIH KOpPCeTTi, ajlaiiia OHBIH TOJIBIK JKY3€re acybl YIIiH OipKaTap CTpaTerusyblK KagaMmaapasl 1-
CYpETTe KY3€ere achlpy KaKeTTLIIT1 alKbIHIAIbI.

 Typicraieibih Tapia H9HE MAgeH Mypace
Kiwi xakrap - _._,.»’/ Typwaul AaMbITyFa apHanan Hpaxypeiiem

Tabiiri KBPINT HEpap Mei KHMATTu ¥ar1ainap
SWOT-Tangay anementrepl . T )
J TYRHETIX Kul2MeT KBPCATY CANACHIHSIH Tauenain

Bncia waxTap M paKypLnbMHLH HeTicheywiniri
BpEHMHT WaHE MBPRETHHITIH ancianin
HKaHa TypHCTIK MApLIPYTTapAL eHrizy
TypHanz AaubiTy CTpaTErANaps! - XBnbIKAPENeK TyPHCTIK KBPUENEPTE KATHEY

WKeprinikTi swisgepal HacuxaTTay

TypKICTaN KanackiHeiK TypucTik Bpeny noremimansn SWOT-Tangay werisikge Garanay Mywringietep,
/ VS LlieTenk WHBECTOPNARM TATY

\__ MHBECTHLLA TapTy MamnexarTis yongay Barjapnamanapsl
Weke oexTopuen cepirrecrix
Bacxa Typecic BarsTTapALK apTyel
bacexenectir, . Bara cancaTibM sarepyi

: . Typwcriv HAPHKTaFSI TREHATEQAI Brepyi
Kereprep ./
a TaGueu pecypCTapaLI caprpinys

JHONOMANGIK MACENENen - SHONOAANGK TYDHIMHIH DAMYS!
KrwniaTTslk sarepicrepiiy scepl

Cypet-1- SWOT-rannay aaicin Kosaaany TypkicTan KajiacbIHBIH TYPUCTIK OpeHjaiHe dcep
eTeTiH Heri3ri pakTopaap

Kymri sxakrap (Strengths) kaTapbiHa Tapuxu-MoAeHU MypaslapAblH O1pereiiiri, MEMICKETTIK
KOJIJlay IIapajiapbl KoHE MH(PPAKYPBUIBIMIBIK K0OajdapblH 1CKE achIpbUIYbl €HTI3UIAl. MbIcamsl,
2025 xbuinblH 1 Tokcanbinaa TypkicTaH KOHaKyWepiHe OpHAJACTBIPbUIFaH TypuUcTep caHbl 61,3
MBIH aZaMJbl KypaJbl, Oy ©TKEH *KbUIMEH caiblcThipFanaa 1,5%-ra apteik [3]. CoHbIMEH Katap,
«E-qonaq» xyiieci aepektepi OoiibiHIIA, 2025 >KbULABIH KaHTap—MayChiM aiylapblHAa Kajara
1raMamMeH 24 MbIH IIeTeN K TYPUCT KeJIreH, OyJ1 6TKEH JKbUIMEH CalbICThIPFaH/Ia €Ki ecere Kerl.

Onci3 xkakrap (Weaknesses) kaTapblHIa KbBI3MET KOPCETY CalachbIHBIH OIpKeNKi €MecCTiri,
KOCIOM THATEp TANIIBLUIBIFEI, KOMTUIlI aKMapaTThIK KOJIAAYIbIH JKETKITIKCI3IIT] KOHE MayChIMIBIK
TOYENJUNK aHBIKTaNAbl. byn QakToprap TypucTik TaKipuOEHIH camachlH TOMEHJETIN, KalTanan
KeJy bIKTUMAJIJIBIFbIH a3aiTybl MYMKIH.

Mywmkinaikrep (Opportunities) TypFbIcbiHaH TypKicTaHIbl XaJIbIKAPAJIbIK HAPBIKTA TAPTHIMIIbI
TYPUCTIK OpeHJ peTiHJe KaJIbINTACTBIPY QNeyeTi JKOFapbl. ODKOTYpU3M, JTHOTYPU3M,
racTPOHOMUSUIBIK TYpU3M OaFbITTapbhlH JIAMBITYFa OHE IMQPIBIK TEXHOJOTUsIapAbl (OHIaliH
THJITEp, BUPTYAJJIbl TypJiap, CMapT-HABUT ALK ) EHT13yTre alTapibIKTail MyMKiH/IK Oap.

Kayintep (Threats) iminge Camapkana meH bykapa cHSKTBI aliMakTBIK O9CEKeIeCTepliH
TapTHIMIBUIBIFBI, KJIMMATTBIK KOJAMCHI3ABIKTAp (KATThl BICTHIK JKa3), CEPBHUC CalachIHBIH
CTaHJApTTapFa TOJBIK COMKEC KEIMEYl dKoHE IKOHOMHUKAIIBIK TYPAKCHI3BIK aTar OTiIl.

SWOT-rangay Hotmwxkenepi 1-kecreie YCHIHBUIFaAH.

106



Bulletin of the IUTH, Volume 2(8), 2025

Kecre - 1- SWOT-Tannay HoTukenepi

®daktopnap | Ma3myHbI

Crparerusublk OarbITTap

Kymri 1. Typkicran — KazakcTaHarbl JIHU KOHE
xakTap (S) | TapuXu OpTabIK;

2. NndpakypbUIbIMABIK JaMyFa MEMJICKETTeH
Kosjay (;kaHa ayexail, «Kepyen-Capait»,
KOHaKy#IIep);

3. XanbIKThIH KOHAK)KAUTBUIBIFBI 5KOHE
MOJICHH MypajiapJbIH OailJIbIFbI;

4. Kenik KaThIHACKIHBIH JKaKcapyhl (9ye,
TEeMIpKOJI, aBTOOyCTap);

5. AMaKkTBIK TypU3MHIH Jamy
CTpareruschiHaa 6acbiM OarbITTApABIH O1pi.

SO-cTparerusiapsr:

SO1 — TypkiCTaHHBIH TapUXH-
MoJeHHU OelelTiH ImaiaanaHblII,
XaJBIKApaJIbIK Kayirci3 Typu3m
OpeHi KanpinracTeipy. SO2 —
NudpakypbutbIMABI TaMBITa
OTBIPBIII, 3aMaHayH Kayirci3aik
KyHenepin (OeliHeOaKpLIay,
SOS-KoChIMIIIACHI) €HT13Y.

SO3 — «Safe Travel Turkistan»
1 pibIK TIaTHOPMACHIH 1ICKE KOCY.

onci3 1. XanpIKapaJblK IeHIeiaeri Kayincisaik
XKakTap CTaHJAPTTAPBIHBIH TOJIBIK CHT131IMEY1;
(W) 2. Kubepxkayinci3aik AeHreiiHiH TOMEHIr1

(TypucTep IepeKTepiH Kopray);

3. KpI3MeT kepceTy canachIHBIH OipKeKi
0oaMmaybl;

4. llleren Tinaepinae aKnapaTThIH
JKETKUTIKCI3IIri;

5. KociOu ruaTepiH TanibUIbIFbL.

WO-crparerusnapsl:

WOI1 — KpI3meT kepceTy canacbiH
aptTeipy yuiH [SO 21101 xone ISO
9001 cTranmapTTapbiH EHTI3Y.

WO2 — Kenrinai nopranaap MeH
MOOMJIB/I1 KOCHIMINIATIAp Kacay
(ka3ax, OpbIC, aFbUIIIBIH, TYPIK, apad
tinaepinae). WO3 — Kayincizaik
KBI3METKEPIICPiH XATBIKAPAIIBIK
KypcTapja OKbITy [2].

Mywmkiagik | 1. «Digital Kazakhstan» Garmapmamacst

tep (O) apKBUIBI HUGPIIBIK TEXHOJIOTUSIIAPABI €HT13Y;
2. XaInsIKapanblK TYpU3M KepMelepine
TypKicTaHIbI TAHBITY;

3. XKana Ttypenimzaep (3THO-, IKO-,
racTpoTypu3M) JaMbITY;

4. OneMJIiK TypOnepaTopIapMeH CepPIKTECTIK.

SO xone WO ctparerusiapbl
XKY3ere achIpbUIFaHaa
TypKicTaHHBIH XaJIBIKAPATBIK
VMUK HBIFAHBIIN, MayChIMAapaJIbIK
TYPHUCTIK aFbIM apTabl.

Kayin- 1. AlimakThIK 6ocekenecTik (Camapkan,
Karepiep bykapa, blctam6yi); 2. Teppopusm meH
(T) KbUIMBIC KayTi; 3. KnumarTeik e3repictep

(KaTThl BICTBIK ka3, CY TalIlIbUIBIFbI);
4. MaychIMJIIBIK TOMEH/IEY KayTli;

5. CepBUC canachIHBIH XaJIBIKAPAJIBIK
TajanTapra colikec kenmeyi.

ST-cTparerusinapsr:
ST1 — Typxkictanabl OpTanbIk
Azusgarsl Kayirnci3 Typu3m
OPTAJIBIFBI PETiH/IE TIO3HUIIUSIAY.
ST2 — Kayincizaik
HMH(}PaKYpbUIBIMBIH XKETUIAIPY
(TypUCTIK MONUIHS, KeJeNl OpeKeT
€Ty OpPTaJIbIFhI).
ST3 — MaycbhIimMapalibIK MOJIEHU
YKOHE CIIOPTTHIK 1C-IIapanap eTKizy.
WT-crparerusuiapsr:
WTI1 — MaychIMABIK TOYEIIUTIKTI
a3aiiTy YIIiH KbICKBI/KY3T1
TypeHimaep a3ipiaey. WT2 — Ecki
KOHaKYHJIep MeH KOFaM/IbIK
KEHICTIKTEp/Il MOJCPHHU3AIHSIIAY.
WT3 — MapKeTHHITiK
KaMTIaHHUsIIapAbl KYIIEHTy
(cxeH1nAiKTEp, apHaibl Typiap, BAK
apKbUIBI )kapHaMma) [3, 4].

Ecxepmy: asmop necizinoe KypacmuipviieaH.
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3eprrey HoTmwkeciHAe TypKiCTaH KaJlachIHBIH TYPHUCTIK Openmine KatbicTel SWOT-tanmay
YKYPTi31UTiM, HET13T1 1K1 )KOHE CHIPTKBI (paKTOpJIap ailKbIH A IbI.
Kymri >xakrap KaTapbslHAa TapUXU-MOIACHH MypaiapblH Oipereisiri, MeMJIEKeTTIK KoJaay
mapansapsl KOHE XKaHa WHQPPAKYPBUTBIMIBLIK K00aTapblH ICKE achIPbUTYbl €peKIle MaHBI3Fa ue
eKkeHl  aHbIKTaIael. MocenmeH, 2025 kpUiablH OipiHINT TOKCAHBIHAA Kalla KOHAKyHiepiHe
OpHANACTHIPBUIFAH TYypHCTEp caHbl 61,3 MBIH amgaMael Kypaabl, Oy OTKEH KBUIABIH COHKec
Ke3eHiMeH canbicThipranaa 1,5%-ra apteik. CoubiMen Oipre, «E-qonaq» xyiieci nepexrepi
OoiipiHma, 2025 KpULABIH KaHTap—MaychiM ainapbiaaa TypkicTtanra 24 MBIHFA JKYBIK IICTEIIK
TYPHUCT KEJTeH, OyJ1 KOPCEeTKIII 6TKEH KbUIMEH CalbICThIPFaH/Ia €Ki ecere Kem

SWOT nepekrepin Herisre ana oTeipbil, TOWS oficiMeH HaKTBl JaMy CTpaTerusjiapbl
o3ipaenal. bys crparerusuiap 2-kecTene KopCeTuIreH.

Kecre-2 — TOWS aniciMeH HaKThI JaMy CTPpaTerusijiapbl

TOWS CrparerusuiblK OarpITTap

CTpaTerusiiapbl

SO (Strengths + 1. Tapuxu-MofieHr MypaHbI XalbIKapalbIK JCHIeiIe 1repiiery; 2.

Opportunities) Cwmapt-Typusm texnonorusnapbid nameity (GPS, QR-rua, onnaiin 6ponnay); 3.
«Safe Travel Turkistan» MoOHIIBI KOCBIMIIIACHIH iCKE KOCY.

WO 1. ISO 21101 xane ISO 9001 cranmaprrapsid enrizy; 2. Kenrinui

(Weaknesses + | akmaparThIK opTa Kypy (Ka3ak, OpbIC, aFbUIIIBIH, TYPIK, apald); 3. Kociou

Opportunities) | KaapiapIbl XaJbIKapalblK TPEHUHITEP apKbLIbI Aaspiay.

ST (Strengths + 1. TypkicTanpl Kayirci3 MOJICHU-TYPHUCTIK OPTAJIBIK PETiHAe

Threats) no3unusiay; 2. Kayinciznik HHQpaKypbUIbIMBIH XKeTUIAIpY (OeiiHeOakbLIay,
TypUCTIK nonuius); 3. MaycbiMapamiblK (ecTHBaIbIEP MEH CHOPTTHIK, ic-
Iapaaap eTKi3y.

WT 1. MayChIMIBIK TOYEJIIUTIKTI a3aiTy YILIH KbICKBI/KY3T'1 OHIMAEp d31pIiey;

(Weaknesses + 2. Ecki HpICaHAap/Ibl Ke3eH-Ke3eHMEH MOoJIepHU3anusuiay; 3. MapKeTHHTTIK

Threats) KOJJ1ay/lbl KYLIEHTY (KeHUIIIKTEp, apHaiibl Typiap, BAK-ta xapHama).

Ecxepmy: asmop necisinoe KypacmuipbiieaH.

WS-rangay Hotmxkenepi TypkicTaH KaldachlHbIH TYPUCTIK OpeHAl YIIIH CTPaTeTUsUIBIK Jamy
OaFpITTapblH  aliKpIHIAayFa MYMKIHAIK Oepai. SO-cTparerusuiapbl TapUXU-MOJEHU MYpaHbl
XaJIbIKapaJIblK JIEHrel1e HacuxaTTay MEH CMapT-TypH3M TEXHOJOTHSJIAPbIH €HI13y apKbUIbl Kala
OpeHAIHIH TapThIMABUIBIFBIH apTThIpyAbl Ke3naeial. WO-cTparerusiapsl aJICi3 TYCTapiAbl KOKOFa
OaFpITTAJIBII, XaIbIKAPAIBIK CTAaHAAPTTAPABl €HI13Y, KONTUIIl aKIapaTThIK OpTa KYpy >KoHE KaciOn
Kaapiapabl Jasprnayra OackIMabK Oepexmi. ST-cTparerusiiapsl aiMakThIK 0O9CEKeNecTiK TeH
Kayinrepre Kapchl — TypKicTaHIIbl opi 3aMaHayd MOJEHM OpTAIbIK peTiHIe
KaJIBINTACTRIPYIbl KamTamack3 erefi. An WT-cTparerusiapsl MayChbIMIBIK TOYEIIUTIKTI a3auTy,
MHOPAKYPBUIBIMJIBIL XKAHAPTY 'KOHE MApKETHUHITIK KOJJIAyJbl KYIIEHTY apKbUIbl TYPAKThl TYPUCTIK
arbIMJIbl KAMTaMachl3 €Tyre OarbITTaJFaH.

Kannsl, 3-xecrene ycwiHbuiFaH TOWS-ctpaterusnap TypKiCTaHHBIH alMaKTBIK >KOHE
XaJIbIKapaJblK HAPBIKTaFbl Oocekere KaOLIeTTUIINH KYLIEHTIN, OHBIH TYPAaKThl JaMYybIHAa FbUIBIMU

Kayirnci3

HETI3/IeNITeH HaKThI Oarmap Oepeni.
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Kecre-3 — TypkicTaH KajJacblHbIH TYPHUCTIK OpeHIiHe KATBICThI KeTUIIIpy
YCBIHBICTAPBbI

Ne | ¥ceiHbICTap Xanbikapaibslk ToxipuOe / KocsiMina uaesiap

1 Hudpnsik kayincizaik meH | Onrycrik Kopesinarbl Visit Korea KOChIMIIIACHI TypUCTepre
HaBuramuss — «Safe Travel | kayinci3mik eckepTyinepi MEH HaBUTAIUSHBI YCBIHAABI [6].
Turkistany KoceiMmackl, | Typkictanga ma GPS >xoHe QR-koaTel HaBUTAIUS EHTIZY
OHJIAWH TUATED, SOS- | kaxerT.

KbI3METTED.

2 Maycbimapanslk  TypusMai | OunmsHausaa Keickel GpectuBanbaep (Rovaniemi Christmas
JAMBITY — KbicTa | Market) MayChIMIOBIK  TOYENAUNKTI  TeMmeHaeTenmi  [5].
racTPOHOMHUSIITBIK, TypkicTanga KbICKBI STHOTYpU3M (KBIMBI3 MEpPEKeci, YITTHIK
JKOPMEHKEED, CIIOPT) YCHIHBUIA/IBI.
sTHO(eCcTUBABAE,

CHOPTTHIK ic-I1apanap.

3 Kentinmi  mapkerunr — | [yGait Typusmi «Visit Dubai» mopranein 10-nHan actam
XaJbIKapaJIbIK HapbIKKa | Tinae xyprizeni [7]. TypkicTraH yiIiH aFbUIIIBIH, TYPIK, apao,
OarpITTalIFAH JKapHaAMa MEH | KbITal TUIIEPiH/IE TONBIKKAH/IBI IIOPTAT KYPY MaHBI3/IbIL.
BeO-mopTanaap.

4 Kacibu xanpnapaer gaspnay | IlIeiimapust konarxkaineuiblk Mekrentepi (EHL, Les
— XanblKapalbslK TpeHUHrTep | Roches) Typusm MamannmapeiH fgasprnayga  yiari  OObId
MEH TOXKIpHOE anMacy | Tabbutagel [1]. TypkicTaH cTygeHTTepiH KbICKa Mep3iMi
Oarapiiamasapsl. anmacy OarmapiaMasapbiHa Ki0epy YChIHbUIA L.

5 NH}ppaKypbUIBIMIBI HcnanusHbig bapcenona KalachlHAa TYPHUCTIK
KaHAPTY — jKaHa KOHAKYWIep | MHPPaKypbUTbIM KOFaMJBIK KEHICTIKTepAl KaiTa )ocmapiay
caiy, KOFaMJIBIK | apKbUIbl  OkeTimipuired  [4].  Typkictanga ma  «kasy
KEHICTIKTep/l alaTTaHJbIpy, | *KYPriHIILIEp aliMaKTapblH» KEHEUTY KaKeT.

KOJIK XYHECIH KETULIIPY.

Eckepmy: asmop nezizinoe Kypacmuvipvinzan.

TypkicTaH KanachIHbIH TypucTik Openi aneyeri SWOT-rannay »one TOW S-aHamUTHKAIBIK
o/icl HETI31HJE *aH-)KaKThl OaranaHpl. 3epTTey OapbIChIHA KajaHbIH 1MIKI (KYIITI JKOHE 9JICi3
KaKTapbl) MEH CBIPTKbI (MYMKIHAIKTEp MEH KayinTep) (akTopiapsl Kyienl Typlie aHbIKTaJJIbl.
SWOT-tangay HoTHXKeNIepl TapuXH-MIJEHU Mypallap/blH Oipereisiri, MeMJIEKeTTIK KOoJaay MeH
MH(QPaKYpbUIBIMABIK KoOanapAblH Jamybl TypkicTaHHBIH OacThl apTHIKIIBUIBIKTAphl E€KEHIH
kepcerTi. CoOHBIMEH Karap, KbI3MeT KociOM  Kaapiap/blH
KETICMIECYUIUIIT] )KOHE MayChIM/IBIK TOYEJILIIK AJICI3 ’KAKTap PETiHJe aliKbIHIAMIIbL.

TOWS-tannay Herizinie CTpaTerusyiblK OarbITTap O3IpJICHAl: TapuXW MypaHbl LHHUQPIBIK
TEXHOJIOTHSUIAPMEH YIITACTBIPY, XaJbIKApalblK CTaHIApTTapAbl €HTi3y, KONTiIAl aKmapaTThIK
OpPTaHbl KaJBIITACTBIPY, MAayChIMApalblK TYpPU3M/I JaMBITY KOHE TYPUCTIK KayilcCi3JiK >KyHeciH
xetunaipy. byn crparermsuiap TypkicTaH KajacbhlHBIH ailMakThIK JKOHE XalIbIKapaJblK JEHIene
Oocekere KaOUIETTUIITH apTThIpyFa, TYPHUCTIK aFbIMIbl TYpaKTaHIbIpyFa >koHe KazakcTaHHBIH

CallaCblHBIH  TYPAaKCBI3AbItbI,

#ahaHBIK TYpU3M KapTachIH/IaFbl OPHBIH HBIFAWTyFa MYMKIH/IK Oepei.
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KopbITbIHABI
3eprrey Oapwichinga SWOT sxone TOWS-tanmmay nHoTmxkenepi TypkicTaH KalachbIHBIH
TYPHUCTIK OpeH/li alilMaKTHIK opi XallbIKapasbIK JCHIei1e 0oceKere KaObiIeTTUTIKTI apTThIpyFa alKblH
MYMKIHIIK Oap ekeHiH kepceTTi. KamaHblH 0acTbl KYIITI )KaKTapbl — TAPUXU-MOJICHH MYpallap IbIH
6ipereitniri (K.A. flcayn keceneci xone KOHECKO nbicannapbl), HHPpaKypbIIIBIMHBIH KapKBIH/IBI
naMysbl (3kaHa KOHaKyIep, dyexaid, KOFaMIbIK KeHICTIKTEP) )KoHE MEMJICKETTIK KOJAAy Iapajiapsl.
OJICI3 TYCTap KaTapblHJa KbI3MET CaIlachlHbIH OipKeIKi €MeCTiri, KociOM KaJap TaIllbUIBIFBl JKOHE
MayCBIMJIBIK TYpH3MIe TOyeaAUTIK Oap. MYMKIHIIKTEpl XaJbIKapalblK KepMeJepre KarbiCy,
AKOTYPU3M MEH 3THOTYPU3M/II IaMBITY, IIUPPIBIK TEXHOJOTHSIIAP/IBI €HT13y Kypaiabl. A KayinTep
— aliMaKTBIK OOCEeKeNeCTepIiH TapThIMIBLIBIFBI, KIMMATTHIK (PaKTOpIap YKOHE CEPBHC CAIllaChIHBIH
XaJIBIKAPAJIBIK TaTaINTapFa TOJBIK COHKEC KEIMEYi.
TOWS-tannay Herizinge TypkicTaH KalachlHBIH TYPHUCTIK OpeHIi YIIIH MbIHaIai
CTpaTETHsUIBIK OACBIMABIKTAP AHBIKTAJIJIBL:
1. CepBuc camacelH apTTBIPY — XaJbIKapaJblK CTaHIAPTTapAbl €HTi3y, Kaapiaplsl naspiay,
KONTLUIAI aKIapaTThIK OpTa KYpY.
2. MaychiMapaiiblK TYPU3MJIi JaMbITy — KbUI OOMBI TYPAKThl TYPUCTIK aFbIH/IbI KaMTaMachi3
€TeTIH MOJICHH, CIIOPTTHIK JKOHE raCTPOHOMUSUIBIK iC-IIapaiapabl YHBIMAACTBIPY.
3. MapkeTuHr neH HuQpIIbIK TEXHOIOTHSIIAPIBbI KETIAIPY — XaIbIKapaiblK HapbIKTa OenceH i
uIrepizery, oHJaiH riatdopMaiap MEH BUPTYaJIIbI TYpJIap bl ai1anany.
4. WHbpakypbUIBIMABI JKAHFBIPTY — 3aMaHayd KOHAKyWJIep, KOJiK JKOHE KOFaMIIBIK
KCHICTIKTEP/Ii XaJIbIKapaIBIK CTAaHAAPTTApFa COUKECTEHIIPY.
5. TypwucCTiK KayincCi3miKTi KaMTaMachl3 €Ty — CMapT-TEXHOJIOTHSUIAD MEH XKeJNeN OpeKeT €Ty
KYHEIepiH eHrizy.
Xaunrmel, ockl cTpaTerusuiap KemieHHIi Typae jKy3ere acca, TypkicraH kamackl OpTaybIK
A3zusarel )KeTeKIl TYPUCTIK OpTalbIKTapAblH OipiHe aitHambin, KasakcTaHHbIH *kahaHABIK Typu3M
KapTachIHIAFbl OPHBIH HBIFANTA aajbl.
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ASSESSMENT OF THE POTENTIAL OF THE TOURIST BRAND OF TURKESTAN
BASED ON SWOT ANALYSIS

Abstract. In this article, the potential of the tourist brand of the city of Turkestan was
evaluated on the basis of SWOT-analysis and tows-analytical methods. The city is one of the
leading tourist centers of Kazakhstan with its historical and cultural heritage, spiritual values and
modern infrastructure. As a result of the analysis, strengths: mausoleum of Khoja Ahmed Yasawi(
UNESCO list), state support, new infrastructure facilities, effective geographical location;
weaknesses: uneven service, seasonal tourism, shortage of professional personnel, insufficient
multilingual information; opportunities: brand promotion in the international market, development
of new types of Tourism, holding cultural events, introduction of digital technologies, risks:
regional competitors, economic and political risks, climate restrictions, it was found that the
service does not fully comply with international standards. The TOWS method made it possible to
combine internal and external factors and propose specific strategic directions. The strategies were
aimed at strengthening the international image of Turkestan, improving the quality of Service,
developing new tourism routes, modernizing infrastructure and strengthening the potential for
sustainable development.

Keywords: SWOT analysis, tourism brand, Turkestan city, tourism potential, regional
development, marketing strategy, tourism infrastructure, cultural heritage, economic impact, brand
image

A. KYJIBAEBA'®, C. HAXHIIBEKOBA', A. J[7JKAPUJIKACHHOBA', K. AB/THBAEBA’
"MesxynapoHblii yHMBEpCUTET TypU3Ma U TOCTENPUAMCTBA
(Kazaxcran, Typkecran), e-mail: aigerim.kulbayeva@iuth.edu.kz

OII[EHKA IIOTEHI[HAJIA TYPHCTCKOI'O BPEH/IA I'OPO/JA TYPKECTAH HA
OCHOBE SWOT-AHAJIU3A

Annomayua. B oannoil cmamve oyenueancsa nomenyuanl mMypucmckoz2o oOpenoa 2opooa
Typxecman na ocnose SWOT-ananuza u tows-anarumuyeckoeo memood. 1 opoo sensemcsi 0OHUM
U3 6eOyWuUx mypucmudeckux yewmpog Kasaxcmauma ¢ e2o0 ucmopuxo-KyJIbmMypPHbIM HACleoueM,
OVXOBHBIMU YEHHOCMAMU U COBPEMEHHOU UH@pacmpykmypou. B pesynomame ananuza cunvhvle
cmopousl: magzoneti Xooxcu Axmeoa Acasu (cnucox FOHECKQO), eocyoapcmeennas noooepicka,
HOBble 00BeKmbl UHPPACMPYKMYPbl, 8bl200HOE 2eozpaduieckoe NOLodCeHue, Clabble CMOPOHbI:
HEPABHOMEPHOCMb  CEPBUCA,  CE30HHbIUL  MYpusm, Oeuyum NPoDeccCUOHANIbHbIX — KAOpPO8,
HeO0OCMAamoyHOCMb MHO20A3bIYHOU  UHDOPMAYUU, BO03MONCHOCMU: NPOOBUdICEHUe OpeHoa Ha
MENHCOVHAPOOHOM — DblHKe, pa3eumue HOBbIX 6U008 mypuzmd, npogedeHue  KyibmypHbIX
Meponpusmutl, 8HeOpeHue YUPPOoBbiX MEXHONO2ULl, PUCKU. PEeSUOHANbHbIE  KOHKYDEeHMUL,
9KOHOMUYECKUE U NOAUMUYECKUe PUCKU, KIUMAMUiecKue 02paHudeHus, noIHoe Hecoomeemcmaue
cepsuca mexncoyHapoonvim cmanoapmam. Memoo TOWS no3zeonun coenacosame 6HympeHHue u
gHewlHUue Gakmopvl U npeodlodcums KOHKpemHvle cmpamecuieckue Hanpagnenus. Cmpamezuu
HanpasieHvl HA YKpenieHue MedcOyHapoOoHo2o umuodxca Typkecmana, nosviuieHue cepsucHo2o
Kavecmeda, pazeumue HOBbIX HaNpaeieHUull Mmypusma, MOOEepHU3AYUIO UHDPACMPYKMYPbl U YCUTIeHUe
NOMEHYUANa yCmoudugo20 pa3eumus.

Kntwouesvie cnoea: SWOT-ananuz, mypucmuueckuti  openo, 2opod  Typxecma,
MYPUCMUYecKuti NOMeHYUal, pecuoOHAIbHOe pa3eumue, MapKemuH208as cmpameusi, Mypucmckas
uHpacmpykmypa, KyibmypHoe Hacleoue, dJKOHOMUYECKUll acep, uMuoic openoa
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KA3AKCTAH TYPU3M HH/]YCTPUACBIHBIH ITU®PJ/IBIK TPAHCO®OPMAILIUACHI
KAEJAUBIH/IAFBI HHHOBAIIUAJIBIK TYPH3M OHIM/EPIH KA/IBIIITACTBIPY

Anoamna. Byn makanada Kasaxcman mypusminoeci yugpaviy mpancgopmayus ypoicmepi
XanvlKapanvlk madxicipubemMeHn CanblCmulpblld OMbIpbIn Man0aHaovl. 3epmmeyoiy maxcamol —
Mypusm CaniacblHOA CMApmM-mexHoI0UANaApObl eH2i3y0iH MYMKIHOIKmepi MeH uweKmeyiepiH
auxvinoan, onapoot UNWTO, OECD, UNESCO cexindi xanvlkapanvlk  YubiMOapOblH
ycovlHbiMOapuiMeH  yinecmipy. 3epmmey adicmemeci 20eOu WIOLY, CATLICMBIPMATIbL  MAL0ady,
KOHMEHM-aHAaU3, CAyaiHama MHCoHe Capanmamanvlk cyxoammapovl kammuosl. Homuowcenepee
caukec, Kazaxcmanoa yugprvlx uH@paxypviiviM, KaoOpavlK aaeyem HCoHe UHHOBAYUSILIK
wewimoepoi  eweizy  OasvlmvlHOa — aumapivikmai  ineepiney — 6ap,  ananioa  VR/AR
MEXHONOUANAPLIHBIY — KOLOAHBLIYBIHOARbL  WleKmeyiep,  OHAAUH-NIAm@opmanapovly — moblk
UHMe2PayusIanoaybl JHcoHe YUuPpPIvlK 0a206l1apobly JcemKinikcizoiei oatkanadvl. Maxanaoa
yevinvinean myoscvipoivoap Kazaxkcman mypusmin Opmanvlk A3usoazel yu@dpiol mypusmHiy
YAcLniK anansl peminoe 0amblmyea HCaHe XANbIKAPANbIK, 0eHeelee HCaKblHOamy2a Heeiz 601a anaobl.

Kinm  ce30ep: yugpprvix  mypusm,  cmMapm-mypusm, — UHHOBAYUANAD,  YUQDPIbIK
mpancgopmayus, Kazaxkcman, Xarelkapaivlk maxcipuoe.

Kipicne

Kasipri tanga TypusM HHAYCTPUACH QJIEMJIK 3KOHOMHUKAHBIH €H CEpHiHJAl JaMbIl Keje
KaTKaH cajayapblHbIH Oipl Oousibin TaOblIaabl. COHFBI KbULIAPBl HMUQPPIBIK TEXHOJOTUSIAPbIH
Jamybl TYpU3M KbI3METTEPIH YCBIHY TocuiaepiH TyOereisn esreptri. Smart tourism, big data,
JKacaHIbl HWHTEJUIEKT >KOHE MOOWIBAI KOCBIMIIAJIAp TYPUCTIK OHIMAEP/l TYTHIHYIIbIIAPFa
OeiiMIeyliH HETI3r KypaijaapbliHa adHanibsl. KazakcTaH »xarmalblHIa na TypusMIi HUQPIIBIK
TpaHchopMalusiiiay Macesieci ©3eKTi OONbIN OThIp, cebebl 051 callaHblH Oocekere KaOieTTUIrH
apTTBIPBIN, XaJbIKapanblK TypHCTepli TapTyFa MyMKiHIIK Oepeai. KP ¥YnTThIK craructka
OIOpOCHIHBIH MaJsliMeTiHe coiikec, 2023 KbUIbl eNre KeiareH MIeTeIiK TypucTep caHbl 5,5 MIH
ajaMJIbl Kypar, ajJblHFbl )KBUIMEH canbIicThipFaniga 18%-ra apTtkan [9]. byn xepcetkimn Typusm

*bizre mypeic cinteme kacaHb3: Moynerkassl M., Tynbb6aeBa A., AbumoB H. Kazakcran
TYpU3M WHAYCTPHSCHIHBIH IH(PIBIK TPaHCPOPMANUSCH JKaFJaWbIHIAFBl WHHOBAIMSUIBIK TYypPU3M
eHiMepiH KanbinTacTeipy // Bulletin of the International university of Tourism and Hospitality. —
2025. -No3(9). — 6. 114-127. https://www.doi.org/10.62867/3007-0848.2025-3.10

*Cite us correctly: Miuletqazy M., Tiilbaeva A., Abisov N. Qazagstan turizm industriasynyfi
sifrlyq transformasiasy jagdaiyndagy innovasialyq turizm énimderin qalyptastyru // Bulletin of the
International university of Tourism and Hospitality. —-2025. —No3(9). — b. 114-127.
https://www.doi.org/10.62867/3007-0848.2025-3.10
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WHTyCTPUSICBIH MHHOBAIUSIJIBIK MIEITIMACP apKbUTBI JaMBITY KOKETTITIH alKbIH JTOJICIISH/I1.

3eprrey Mmoceneci. CoraH KapamactaH, Ka3zakcTaHga WHHOBAIUSIJIBIK TYpU3M OHIMICPIH
KalbIITacThIpyna  Oipkatap  kexepriiep — cakrtamyna. OmnapablH — KarapblHAa — UQPIIBIK
MHOPAKYPBUIBIMHBIH JKETKUTIKCI3 JaMybl, aiiMaKTapAarbl KbI3MET KOPCETy CalachlHbIH OipKenKi
€MECTIT1 JKOHEe XaJIbIKapalibIK TXKipuOeHi oerimaeyain Kypaeniniri 6ap. ConsiMeH Oipre, OTaHIBIK
TYpU3M UHAYCTPHUSCHIH/A )KaHa MYMKIHIIKTEp Je 0ap: MEMIIEKETTIK OaraapiamMaliapibliH KOJIayhbl,
nuQpIbIK IaThopMalIapAblH IaMybl )KOHE JKac OybIH TYPUCTEPIiH MUQPIILIK MISHTIMIACPTe dKOFAPHI
CYPaHBICHI.

Makcatbl MeH MiHAeTTepi. 3epTTeyliH MakcaThl — Ka3akcTaH Typu3M HHIYCTPHUSCBIHIA
muGpablK  TpaHchopMalusl SKarnaiblHAa WHHOBALMSUIBIK TYpPU3M OHIMICPIH KalbIITACTBIPY
epeKIIeTKTepiH aikpiHaay. Ochbl MaKcaTKa JKETy YIIH TOMEHIET1AeH MiHACTTep KOWbLIA IbI:

- mudpIBIK TpaHCHOPMAIUS YFBIMBIH TEOPUSITBIK TYPFBIIAH TANIAY;

- HMHHOBALMSUIBIK TYPU3M OHIMIECPIHIH PEKIICTIKTEPiH aHbIKTAY;

- Kazakcranma typu3Mm canacelHAa [HQPIBIK MICMIIMIAEPIlI C€HTi3y TKIpUOECiH
KapacTeIpy;

- OTaHJABIK TypU3MJIET1 KeAeprijiep MeH MyMKIHIKTep i Oaramnay.

FoulbiMM JKaHAIBIFBI JKOHE NPAKTUKAJIBIK MaHbI3bl. Makanmaga KaszakcraH >karnaiibiaia
WHHOBAIUSUIBIK TYPU3M OHIMICPIH KaJBIITACTBIPYIbIH TCOPHSIIBIK OHE MPAKTUKAIBIK HETi3epi
KapacTBIPBUIBII, HU(PIBIK TEXHOJOTHUSIIAPbI €HT13yI1H ©3€KTi KbIpJIaphl alKbIHIATAbl. 3epTTEY
HOTIDKEJIEPl OTaHIBIK TYPH3MII JaMBITY CTPATETHSCBIH IKETUAIpyre >KOHE TYPHCTIK KbI3MET
KOPCETYUIIEP/IiH TOXKIPUOETiK )KYMBICBIHIA KOJIJaHyFa MYMKIHIIIK Oepei.

OJjeduerTepre Moy

CoHFBl KbUIZApbl TYpPU3M cajachblH LU(PIAaHABIPY TaKbIPHIObI QNEMIK JAEHrenne Je,
Kazakcranma ma keHineH 3eprtrenin keneni. Illerenmik rameimaap Oysr OarbITTa «smart tourismy
YFBIMBIH €HTI3iI, OHbl TYPUCTIK TOKIPUOEH1 >KETUIIIPYAIH MaHBI3/bl TETIr1 PETIHJE KapacTbIpabl
[1]. Mocenen, Buhalis meH Amaranggana cMapT-Typu3M J€CTHHALMsUIAPbl apKbUIbl IHU(PPIBIK
TEXHOJIOTUSIIAP/IbIH TYpPUCTEPre jKeKe KbI3MET KOpCeTyTre KarJai kacalThIHbIH aTan etefl [1]. An
Gretzel xoHe opinTecTepl TypuU3MAlI CMapT-KyWere Keurpy TYpHUCTIK TXKIpUOeH1 alTapiibIKTai
YKaKCcapTaThIHBIH Janenaeial [2]. Big data, MmoOuimbai KockIMIIasap MEH >KacaHbl MHTEIJIEKTTIH
TypusMjeri pedniH Xiang neH Fesenmaier HaKTbl MbIcajiap apKbUIbl kepcereal [3].

Konaxkainbuiblk canaceiiga Neuhofer, Buhalis xone Ladkin nmdpnsik memimaepaiy
KOHaKTapra JepOecTeHAIpUIreH TaKipuOe YCbIHYyFa MYMKIHIIK OepeTiHiH alKeHIaiael [4].
Conpnaii-ak Sigala oneymeTTik *KeniIepiH TypU3MIETi peJliHe TOKTANbIN, HUPPIBIK MapKETHHITIH
TYTHIHYIIbUIApMEH OaillaHbIc OpHATYyAaFbl THIMIUIITIH Kepcereai [5].

KazakcranaplKk 3epTTeysepiae /e Ochl OarbIT alKbIH KepiHic TaOyna. AGJIpaxmMaHOBa MEH
CarpiOanauH emimi3feri TypusMIl HUGPIaHABIPYABIH apTHIKIIBUIBIKTaphl MEH IIEKTeyJepiH
Tajjgan, OacTbl Macele peTiHAe WHQPPaKypbUIBIMHBIH JKETKUIIKCI3AIriH aram ertemi [11].
HypneibexkoBa men KoxkaxmeroBa TyporiepaTopiapIslH HHHOBAIUSIIBIK TEXHOJIOTHSIIAPABI SHTI3Y
TOXKIPUOECIH 3epTTell, OJIapAbIH 0ocekere KaOUIeTTUTIKTI apTThIpyFa BIKNAIBIH Kepceteri [12]. An
KumcanoB Kazakcranmarbl TYypUCTIK JAECTHHALMSIAPAbI LUQPIBIK UITEepUIeTy  9IiCTepiH
Kapacteipansl [13]. Conbimen Oipre baliteHoBa Mmen Kypman6ekoBa mudpibik miaTdopmamapiabiy
MOJIEHU TYPU3M/II JaMBITyaFbl MaHbI3bIHA TOKTanazsl [15], an XKongacOekoB nen CelimaxmeroBa
AJIEKTPOHABI TYPU3M KYHECIHIH HOPMAaTUBTIK-KYKBIKTBIK 0a3achIH Tangais! [16].

Peceiinik ranmpiMnapabiH eHOeKTepl Je Haszap ayjaapyra Typapiblk. VBaHoB men TropuHa
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WHHOBAIMSUTBIK OHIMJIEPAl AaMBITYABIH JKaHAa YPAICTEPIH CHMATTar, TYPU3MJIET! TEXHOJIOTHSUIBIK
mEennMACPIIH apTHIKIIBUIBIKTapeiH Kepceteni [14]. Consimen katap IletpoB men JlykbsHOBa
cMapT-Kajalapaarsl TYpU3MII [UPPIAHABIPYABIH TOXKIPHOECIH capaal, OHbIH alMaKThIK JaMy
casicaTblHA BIKIABIH 3epTTeiai [17].

MewmeketTik neHrevine Kazakcranaa TypusMai nudpiraHasipy casicaTbl HAKTH KYXKaTTapMeH
uerizgenred. «udpneik Kazakcran» Oarmapinamachl calaHbl JKAHFBIPTYABIH CTPATETHSUIBIK
OarpiTTapblH  aWkbiHAaWAbl [8]. Typusmai mameityasiH  2023-2029  xbpuigapra apHajaFaH
TY)KBIPBIMJAMAChIH/Ia WHHOBAIMSUIBIK OHIMJIEpre epekiie Hazap ayaapeutiran [7]. Kazakcran
Pecniy6mukacer Ilpesunentinin 2023 sxwinrbl JKommaysiHaa na TypusMmai TUGprIaHABIPYIBIH €Il
SKOHOMMKACHIH dpTapanTaHIblpy1aFbl MaHbI3bI aTarn eTuIl [6].

XanpIKapaJIblK YHBIMAAPIBIH 3epTTeyiiepi ae Oy OarbiTThl Kosmaiasl. UNESCO xoHe
UNWTO Opranbik A3usiiarsl TYpU3M MEH MOJICHU MYpPaHbIH OaiIaHBICBIH KapacThIPHII, IIH(PIBIK
memiMaepaid penin aikeiHnaiasl [10]. Coubimen katap OECD-HIH Typu3mieri MHHOBaLUsIap
Typanbl OasHaamacelHAa UUGPIBIK TpaHchopMmarmmst enpep ymiH oxahanneik — Oacekere
KaOUIETTUIIKTI apTTHIPY KYpaJibl peTine kepcerinres [ 18].

Consimen Oipre Eyponanbik OnakTeiH Typu3MIi HUGPIaHIBIPY KOHIHACT CasCU KYXKATTaphl
TYpPUCTIK OHIMJEP/l CTaHAapTTay MEH JEPEKTEp alMacyAblH MaHbI3bIH Kepcereni [19]. Aszus namy
O0aHki aiimMakTarbl TUPPIBIK WHOPAKYPBUIBIMIBL SKETUIAIPYIH WHBECTHIUSIIBIK TETIKTEPiH
yeoiHansl [20]. An JyHuexysinik OaHk OasHaamanapbiHaa UUAQPIBIK Typu3MAl Kojjaay YIIiH
MEMJICKETTIK-)KEKEMEHIIIK SPINTECTIK TeTIKTEPiH KeHIHEH KOJJaHy KaXeTTiri kepcetinren [21].

XKanmel, KapacThIpbUIFaH FBUIBIMA eHOekTep KaszakcTan Typu3MiHAC WHHOBAIHASIIBIK
OHIMIIECP/l KAIBINTACTHIPYFa aWTaplibIKTall oyeyer Oap ekeHiH kepcereni. JlereHMeH, on ymiiH
IUGPIBIK UHPPAKYPBUTBIMABL JKETUIAIPY, KaApJBIK OJEyeTTi KYIIEHTY, HOPMATHBTIK Oa3aHbI
KETUIIIPY KOHE XallbIKapaJIbIK TIXKIprOeH1 Ayphic OeriMIey KaKerT.

3eprrey aaicrepi

byn 3eprreyne KazakctaH Typu3sM HMHIYCTPUACHL, TYPHUCTIK KOMIAQHHMSJIAPJBIH KbI3METI,
copaii-ak 1Mdpneik maaropmanap (Booking, AirBnB, Kazakh Tourism mnopransl >xoHe
KEPrUTIKTI OHJIalH-cepBUC MpoBaiiepepl) 3epTTey HbICAHBI PETIHE aJbIH/bI.

3eprTey OapbIChiHIa OipHEIIE 9/IICTep MEH HHCTPYMEHTTEP KOJTAHBLIIbI:

Oneou moiuy (literature review). OTaHIBIK >KOHE XaJIbIKApaJbIK FBUIBIMH Makaiaap,
MoHoOrpadusiyiap, MeMJIEKeTTIK OariapiaMaiap MEH CTpaTerusuiap KapacTbIpbUIBII, 3€pTTEy
TaKbIPbIObIHA KATHICTHI HET13T'1 TEOPHUSUIBIK YCTaHBIMIAP JKYHeneH 1.

CanbicThipMansl Tasngay (comparative analysis). Ka3zakcTaHHBIH TypHU3M HHIYCTPUSACBIHIAFBI
mUGPABIK  [emiMIep  QIeMAIK  TOKIPUOEMEH  CaJbICTBIPBUIBIN,  YKCACTBIKTapbl  MEH
albIPMaIIbUIBIKTaphl aHBIKTAJIJIBL.

KonrenT-ananu3 (content analysis). Typuctik mnatdopManapablH BeO-calTTapbl MeH
MOOWJIB/II KOCBIMINIATAPBIHBIH Ma3MyHBI 3epTTenal. Tanmay OapbIChiHIAa OHIM Typiepi, MUPIIBIK
memiMaep — (oHnaiH-OpoHnmay, BupTtyanasl  Typiaap, AR/VR  texnomorusmapel)  koHe
TYTBIHYIIBUIapFa OaFbITTaIFaH CEPBUCTEP €CKEPLIII.

Cayannama xoHe cyxOar (survey & interview). KasakcTangarbl TypUCTIK KOMITaHUSUIAP.IbIH
OKUIZepl MEH KbhI3METTI MaijalaHylIbulap apachlHaa OHJAiiH-cayamHama >Kypri3iiani. CoHbIMEH
Karap, JKapThllail KypbUIBIMJaHFaH cyXx0arTap YHbIMIACTHIPBUIBII, OJAPBIH HOTHXKEIepl MOTIHIIK
TayJjay apKbUIbl OHJIEIN/I.

Kanner anranga, KOJJAHBUIFAH oAicTep KemieHi KaszakcTaHmarbl Typu3M HHIAYCTPHUSCHIHBIH
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IUQPPIBIK TPaHCHOPMAIMSCHIH KAH-KAKThl 3€pPTTEyre, WHHOBAIMSIBIK OHIMACP/IH KaJIBIITACY
EPEKIICTIKTEPIH alKbIHayFa KOHE XATBIKAPAIBIK TOKIPUOEMEH CANBICThIPyFa MYMKIHIIK Oepi.

Horuxesep

Bipinmi 3eprrey omici OOWBIHIIA omeOMETTep Ma3MyHBIH Tallgay >KYprizy OapbiChIHIA
OTaHJIBIK JKOHE XaJbIKApAIBIK FRUIBIMUA MaKajaiap, MoHorpadusiiap, MEMJICKETTIK Oaraapiamalap
MEH CTpaTervsuiap KapacTBIPBUIBIN, 3€PTT€Y TaKbIPBIObIHA KATBICTBI HETI3T1  TEOPHSUIBIK
ycTaHbIMAap >KyHenenzai. 3eprrey HoTwkenepi KazakcTaH Typu3M HMHIYCTPHUSICBIHIA LUQPIBIK
TpaHc(HOpPMAIUSHBIH, Ka3ipri >KaFJaidblH KOHE WHHOBAIMSIBIK TYypH3M OHIMJEPIH EHTI3yJeri
MYMKIHAIKTEp MEH IIEKTEYyJIepAl aHbIKTayFa MYMKIHJIIK Oep/Ii.

XanblKapalnblK ToXipuOenepal Tanaay KepCEeTKeHIeH, CMapT-TYpH3M JAeCTHHAIUSJIAPbI
TYPUCTIK KBI3METTEPAIH IKEKEeNEHAIPUTylH KaMTamachl3 eTell JKOHE TYPUCTIK TaxipuOeHi
aptTeipazs [ 1-4]. Meicansl, Buhalis & Amaranggana nepcoHanu3anusyIaHFaH KbI3METTEP apKbLUIBI
TYPHUCTIK TOXKIpUOEHI jKaKcapTy KOJAapbiH Kapacteipca, Gretzel et al. cMapT-Typu3MHIH Heri3aepi
MEH JaMyblH aH-KakTbl TtammaraH [1]. Xiang & Fesenmaier ynken nepektep (big data)
AQHAJIMTUKACBIH KOJJaHy apKbUIbl TYPHUCTIK OHIMAEpAl »kobamay MEH CMapT-TypU3M[l IaMbITy
MYMKIHAIKTEpiH KepceTTi [2, 3].

Kazakcranmarel karfaiffa TOKTalcak, 3epTreyliep UUDpIbIK MemiMIAepaiH eHri3inyl ol
HIeKTeYJi eKeHiH kepcereni. Meicanbl, XKonnacoBa OHJIAWH-OpOHAAY >KYHeNepiHiH JaMblll Keie
KATKaHBIH, OipaKk alMakTBIK JEHTele IIeKTeyJl KOJIJaHbICTa EKeHIH artam kepcerenmi [l16].
HypneibekoBa MeH KokaxmeToBa HWHHOBAUMSIBIK —TEXHOJOTHSUIAPABI  €HTI3y  TYPHUCTIK
KOMITAaHUSUTAPBIH KBI3MET KOPCETY carachlH JKaKcapTaThIHBIH, anaijga IT-uH(pakypbUIbIM MEH
KaJlpJiap JaspibIFBIHBIH JKETKUTIKCI3 ekeHiH aram oTTi [12]. AGapaxmanoBa & CarbibaminH
nM@PIBIK MEMIMISPAIH EHTI3UTyiH IIeKTeHWTIH Heri3ri ¢akropiap peTiHae HHPPaKypbUIbIM
TalIbUIBIFBl, HMHBECTULUSAIBIK IIEKTEYJIEep >KOHE KaApiapAblH IUQPPIBIK CayaTThUIBIFBIHBIH
TOMEHJIITH aTan kepcerTi [11].

Mewmnekertik aenreiine «ludpneik Kazakcran» Oarmapiamacer  (2017-2025) xoHe
Kazakcran PecmyOnukachlHBIH TYPHUCTIK callachlH AaMbITyIbIH 2023-2029 xplimapra apHaiIraH
TY)KbIpbIMAAMachl MUQPIBIK TpaHCcHOpMalMSIHBI KOJ/Iay >KOHE MHHOBALMSUIBIK OHIMAEPAl €HI13Y
YIIIH KYKBIKTBIK KOHE CTpaTervsuiblK Herizaep ycbiHaawl [7, 8]. Conpaii-ak, Ilpe3umaeHTTIH
Kommaysl TypusM JaMBITyJa 3aMaHayd TEXHOJIOTHSUIAPIBI E€HTi3yIH MAaHBI3bLUIBIFBIH aTall
kepceteni[6].

XanblKapanblK ToxipuOenep MeH OTaHIBIK 3epTTeyJep/i CalbICThIpFaHaa, KazakcTaHHBIH
TypusM canachl a1 e AR/VR texnonorusnapsl, big data xoHe »acaHIbl HHTEIEKT KypalaapbiH
KEeHIHEH KOJJaHy arblHaH apTTa Kaieil oTeip [17, 18]. Jlerenmen, XKanmocoBa 3epTTeyiHe
MOACHU-TAaHBIMJIBIK TYPU3M/II HU(PIAHIBIPY apKbUIBI HHTEPAKTUBTI SKCKYpCHUSIap MEH BUPTYaJIbl
TUATEP/l €HTI3y MYMKIHAIKTepl KepceTuUIreH, Oysl OarbiT OoJylaliakTa WHHOBALMSIIBIK TYpPHU3M
OHIMJIEPIH TaMBITyFa HAKTHI KOJI armaasl [15].

Ocpinaiiia, onebu mony HoTwkenepi Kazakcrannarbl nudpniblk TpaHchopMaius mpolieci
0asasbIK JAeHreiie (oHnailH-OpoHIay, 3JEKTPOHIBI TeJeMAep) KYpIll KaTKaHbIH, Oipak cmapT-
TYPU3MHIH TOJIBIK MYMKIHJIKTEpiH Naiianany YIIiH 9J€yeTTiH i TOJIBIK alllblIMaFaHbIH KOPCETTI.
byn 3eprrey Kazakcranna MHHOBAIMSUIBIK TYPHU3M OHIMJEPIH €HTI3Y.l KeAeNIeTy KaKeTTUIIriH
Heri3ei.

CanpicThIpMAaIBI TaNay HOTHXKENEpi

XanblkapanblK Toxipuoemen cansicThipy yiiH UNWTO, OECD, UNESCO ecentepi xoHe
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nameiran ennepaid (Eypora, Oxrycrik Kopes, Cunramyp) Typusm crparerusiiapbl Tangasias! [10].
3epTTeyle KOHTEHTTIK KOATAY OMAiCl KOJIAHBUIBIN, op enAeri HU(PABIK Typu3M Toxipuodeci

KYHeIeH .

CanpICThIpMaIIbl TANJAY HOTHXKENIEP TOMEH/ET] 1- KecTeie KOpCeTUIreH:

Kecre - 1 — KazakcTan MeH JaMbIFaH ejaepaeri Hu@pJbIK TYPU3MHIH CAJIbICTHIPMAJIbI

CUNATTAMACHI
IMapameTtp / )
o Eypona Onrycrik Kopes Cunranyp Ka3zakcran
. 2Korapsl neHrei,
JKoraps! neHrei, Bie Data Korapsi, Al
MOOHMITBII g yarOoTTap bacrankel nexren,
u¢ppasik AQHAJIUTUKACHI . .
KOCBIMILIAJIap, KOHE KeOiHe IocTypii
MApPKeTHHI . ) apKbLIIbI
QIIEYMETTIK K€l E— BUPTYaJIbI »kapHama [11,12]
HaykKaHjapsl [1,2 ruarep [2,4
ykaiaapst [1,2] kapHama [1,3] Arep [2.4]
Kamramaceiz JlambITl Kene xKatbIp,
. Kamramacei3 Kamramacei3 ) o
Omnuaiin- . . . | erinres, TEK Kehoip
eTUIreH, Kol eTUIreH, MOOMITBI1 .
TeJIeM . . . XaJIbIKapaJblK | KOHaKyHiIep MeH
. . .. |JdeHremm TeJieMIep KeHIHEeH )
Kayincizairi ... CTaHAapTTap areHTTIKTEP]IC
Kayincizuik [1,2] KoJiaHbLIas! [1,3]
[2,4] KoJaHbaabs [16]
Typucrik Keninen
P Konpansutyna,
) arbIMIap/Ibl KOJIJIaHbLTy/A, . [lexTenren,
Big Data 6omKa MapuIpyTTap/Ibl TYPHACTH 3epTTeyaep MeH
AHAJHTHKAC ¥ PIIpyTTapa TOKIpUOeHi PTIeynep
MepcoHaNM3aIMsIIa | )KOCTapay xKoHe . MUJIOTTHIK XKoOanap
bl KEKEJICHIPY
HFaH YCBIHBICTap YCBIHBICTAp JKacay raHa [11-15]
[2,4]
[3.4] [1,3]
Typucrik Monenu- Bupryanast Cupek KoJIaHbLIA b,
AR/VR OarbITTapIbI TaHBIM/JIBIK TUATEP MEH BUPTYaJAbI Typiiap
cepBHCTEpPi | BUPTyalbl KOpy TYpU3M/JIE KEHIHEH | 9KCKYpCHsUIap | 97l OKCIIEPUMEHTTIK
MYMKIiHiT [1,2] Konaansuyna [1,3] | [2,4] [12,15]
Konpganspimanel, Konpganemanel,
Al/ TYPHCTIK xekenenaipinr | [IpakTukana koK
JKeke ycwIHBICTAD, .
Kacanapl arGorrap [3 4] CypakTapra eH HEeMece MIEeKTeYI
gar ,
HHTEJICKT P ABTOMATTHI JKayall | MapuipyTTap [13,14]
Oepy [1,3] [2,4]

Ecxepmy: xecme 1 oamwiean endep men Kazaxcmarnoazel yugpavix mypusm madxicipubecin

CanvblCmMulpMavl mypoe Kepcemy Yuin agmopiap e30epi KYpacmuipeaw dtcone xanvikapanvlk [1—4]
Jtcone omarnovix [11—-16] 3epmmeynepoiy oepexmepi He2i3iHOe 23ipieH2eH.

Kecrenen kepiHin TypraHaail, AaMblFaH enjepae HUQPPIbIK TEXHOJIOTHUSIAp TYPHUCTIK
TOXKIPUOEH1 TOJBIKTAN JKEKEJICHIIPIN, MAPKETUHT MEH KBI3MET KOPCeTyal THUIMII eTeal. MbIicasl,
Onryctik Kopes men Cunramypma AR/VR cepBucrtepi xoHe jkacaHAbl WHTEJUICKT HETI31HJETI

4aTOOTTAp KEHIHEH KOJJAHBUIAABI, OYJI TYpUCTIK OaFbITTapJbl BUPTyaJJIbl TYPJE TaHBIM-OLTyTe

JKOHE JKeKe YChIHBICTap allyFa MYMKIHAIK Oepeni [1,3,4].

Eypona enzaepiHzne TypUCTIK JecTHHAIMAIAp MOOMIIBII KOCBIMIIAIap, dJEYMETTIK JKeliep
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xkoHe big data aHamMTHUKACKl apKBUIBI TYPUCTIK aFbIMAAPABI OODKAMABl JKOHE MapKETHHITIK
CTpaTerusIapabl THIM/II Kocmapiaias [1,2].

Kazakcranma Oy Kypangap omi OacTamkel JeHreine rana nampirad. OHnaitH OpoHay JKoHE
ANEKTPOHABI TeJeMaep KeiOip KOoHaKyiliep MEH TYpUCTIK areHTTIKTepJe KOJIaHbLIAIbI, Oipak
AR/VR cepBucrepi, big data aHamuTHKachl >KOHE >KacaHIbl WHTEIUIEKT HETi3iHJAEri memimMaep
mekreyni [11-16,18]. ConbiMeH Karap, HH(PIBIK MapKETHHITIH KOJleMi TOMEH, TYpPHUCTIK
OarbpITTap/Ibl HACHMXaTTay KOOiHE JOCTYPJIl 9MIICTEPMEH JKYPTi3ijeal, OyJI XalbIKapaiblK TOXIpruOere
Kaparanaa Kazakcranael 0ocekere KabuIeTTi €Ty MYMKIHJIITIH TOMEHACTEI].

3eprrey HoTwkenepi Kaszakcranma nu@pablk TpaHChOpMAMSHBIH QJIeyeTi 0ap EKeHiH
KepceTe/Il, ajlaiijia OHbI TOJIBIK IMali1ajaHy YIIiH OipHele Keaepriiepal )KeHy KaKeT:

1. MHbpakypbUIBIMIBIK IEKTEYJIep — KEHOIp TYypHCTIK aliMaKTapia KOFaphl >KbUIIAMIIBIKTHI
UHTEpHET oK [11,12].

2. KagpnapaeiH 11U pIbIK
TEXHOJIOTUSUTAPABI THIM/II Makijaiana aManer [12,15].

cayaTTBUIBIFBIHBIH TOMEHIIIT — KbI3METKepiep 3aMaHayu
3. WuBectnnumsuiblik mekreynep — AR/VR xobanmapel MEH aHaIMTHUKAIBIK IIaT(opManapibl
€HT13y YIIiH KapKbl pecypcTapsl xkeTkimkcis [13,14].
Ocpinaifia, XaJblKapadblK —ToxipuOere cyiieHe Kazakcranga BuUpTyanisl
skckypceusuiap, AR/VR cepBuctepi, big data aHanuTuKachl jkoHE KacaHIbl MHTEIUIEKT HETi31Haer]

KEKEJICH IIPUITeH KbI3METTEP1 €HI13y apKbLIbl MHHOBALMSIIBIK TYPHU3M OHIMJIEPIH 1aMbITYFa HaKThI

OTBIPHIII,

MYMKIHIIIK Oap.

KonTtenT-ananus HoTIKENEPi

KonTenT-ananu3 ofici O0ibIHIIA XaTbIKAPATBIK KOHE Ka3aKCTAH/IBIK TYPUCTIK IuiaTdopmaiap
3epTTEIIi. Airbnb, TripAdvisor,
pecypcrapra Kazakh Tourism mnopranbl xkoHe OipHENIe >KEpPTulikTi TypoIeparop CcalTTapsl
enrizinai. Tanaay OapeiceiHna NVivo 12 6arnapinamacs! xone Excel kongansuiast [1,6,9].

3epTTeyie Keneci mapameTpiiep Kapaiabl:

Xanplkapanelk Tuiargopmanapra  Booking, al  OTaHMABIK

1. HnTtepdeiic KODKETIMAIIT — CAUTTHIH HABUTALUACH MEH KOJIJIaHYIIIbIFa bIHFAHIBUIBIFHI.

2. Kenrinainik — muiatgopMaHbIH OpTYPIIl TUIAEPAE KOKETIMI1 OOTYHI.

3. Bwusyannel matepuangap — poTocyperTep, Oeitnenep, nadorpaduka.

4. Buptyannel Typaap (AR/VR osnementrepi) — OarbITTapApl BUPTyalJbl TaHBICTHIPY
MYMKIH/IT1.

5. TyTbiHYyWIBI MiKipJEepl — MIOIYJIap MEH PEUTHUHITEP/II KOPCETY Kyiieci.

Kecre - 2 — XauapikapaiablK skoHe Ka3zakcTanablK TypuCTiK miIatgopMajapaarbl
IHM(PPIBIK KbI3METTePAIH CAJBICTHIPMAJIBI CHIIATTAMACHI

n i B AR/VR T
ILnargopma Hrep c[Tenc. . . | KenTinaimik H3Ya BT . ¥ T,Lmyl{")l
KoJKeTiMaiiri Marepuajiap | ceppucrepi | mikipJepi
1 2 3 4 5 6
, . Ti ,
Booking XKoraper 40+ Tin Tonbik bap OiIHK
pelTUHITIEH
. . T ,
Airbnb XKorapst 30+ Tin TonbIk bap OiIHK
pelTUHITIeH
Ti
TripAdvisor XKorapst 20+ Tin ToNbIK Bap OJVIHK’
pEUTHHTTICH
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2-kecmeHiy Jcan2acwl

n 7 B AR/VR T
Ilaarpopma HTep([Tenc. . . | Kenringiaik M3y AILIbL ) ,¥T_bmyl?“)l
KOJIKeTiMiTiri MaTrepuaJijiap | cepBucTepi | mikipJepi
1 2 3 4 5 6
HlexTeymi,
Kazakh Tourism | Oprama 2-3 Tin HlexTeymni Kok pEUTHHT
KOK
eprUtKTl Oprama 1-2 Tin [lexreymi Kok erereyit
Typoneparopiap HEMece KOK

XanpIKapasIblK TuIaTopManap TOJIBIKKAHIBI IUMPIBIK ToxiprOe yChiHAABL HHTEpdEic
KapamaiblM >KOHE KOJDKETIMJI, KeNTuIIl Kojjay Oap, BH3yalasl MaTepHajjap MEH BHUPTYaJIbl
TypJiap TOJBIK €HT13UINeH, TYTHIHYIIBI MiKipJepi peUTHHTUTIK JKyiieMeH ychiHbUIFaH [1,2,4,17].

Kazakcranaplk rmiatdopmaiiapia xaraai oyijaeKaia meKTeyi: HHTepeiic Keiae KUbIHIBIK
TyIBIpaJIbl, KONTULAUTIK IEKTEYIi (HEeTi31HeH Ka3ak jKoHe OpBIC TUIAEpi), BU3yalAbl KOHTEHT KOJIeMi
a3, AR/VR anemeHTTepi )KOK, TYTHIHYIIBI MiKipiepi ToIbIK emec [6,9,11,12].

byn kepcerkimrtep Kazakcranmarbl HUGPIBIK TypuU3M CallaChIHBIH JaMYbIHBIH oJ€yeTiH
allKbIH KepceTelll, ocipece BUPTyalbl Typiap, MYJbTUMEIUSIIBIK KOHTEHT >XOHE KONTUIALIIK
caJlachIH/Ia.

KoHTeHT-aHanu3 HOTHKENepl XallbIKapalbIK TKipuOeMeH canbicThipFanaa Ka3akcTaHHBIH
TYPHUCTIK TuIaThopManapbl MHQPPIBIK KBI3METTEP/Il TOJIBIK KaMTHIMANTHIHBIH, ajlaif/la MOTEeHIHAIIbI
0ap eKeHiH KOpCeTTi. XallbIKapallblK CTaHAAPTTAPFa JKETY YIIiH Keeci OarpITTapaa AKYMBIC )KYPrizy
KaXeT:

1. KenTinaimaikTi KEHEHUTY — aFbUIIIBIH, KbITAal, UCHAaH TIAEPIHAC KOJDKETIMII €TY.

2. Buprtyangsl typinap meH AR/VR cepBucrepai eHrizy — Typucrepre OarbITTapabl aliblH
ajia Kepcery.

3. Busyanasl KOHTEHTTI TOJBIKTBIDY — OelfHenmep, maHopaMaiblK (oTocyperrep,
uHporpaguka.

4. TyTbIHYWIBl TIKIpJ€pl MEH PEUTHHI JKYHECIH JaMbITy — CEHIMIUIIK IEH KOJAaHYIIbI
TOXKIpUOECIH apTTHIPY.

Cayannama >xoHE cyx0aT HOTHXKeNepl

3eprrey OapeicbiHna Kazakcrangarbl TypucTep MEH TYPUCTIK KOMMAHMsUIAD OKLIIEPIHIH
UGPIBIK OHIMIEP MEH KaHa TEXHOJOTHsUIApAbl KOJAaHy TaxipuOeciH Oaranmay MaKcaThIHIA €Ki
HETI3r1 o/lic KOJJAHBUIJBI: OHJIAMH cayajgHaMa >KOHE jKapTbUlall KyphUIbIMAAHFaH cyx0ar. By
oNiCTEp 3epTTEy TAKBIPHIOBIHA TOJIBIK COMKEC KEJiM, CaHIBIK KOHE CalalblK MAJIIMETTep.ll KUHAY
apKbUIbl LU(PIIBIK TpaHCchopMaIHs xKaFdaibIH Oaranayra MyMKIHJIIK Oepi.

Cayannama

Cayanmnama 50 TypucT apacbiHia oyaiiH pexumae Google Forms mimatdopmacel apKbLIbI
oTki3nai. CayamHaMa cypakTapbl YIII HET13T1 OaFbITKa apHaJIbI:

1. OmnunaiiH cepBUCTEPAl KOJAAHY KHULIIT;
2. Kana TexHonmorusIapra ceHiM JIeHreili;
3. Typusmueri nudpiablK OHIMIEpre CypaHbIC.

Kunanran momimertep SPSS Statistics 26 OarmapiamacbiHAa TalgaHAbl. AHaIU3 Ke3iHIE
Descriptive Statistics / Frequencies GpyHKUusIapbl KOJJIAHBUIBII, 9p MapaMeTp OOWBIHIIA h >KOHE
MaBI3ABIK yiiecTep ecentenai. HoTmkenep malbI3AbIK KOPCETKIMITEp JKOHE AUarpaMmmarap apKbUIbl
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BU3yaJIM3allUsJIaHFaH, OV TYpPHUCTEpIiH IMOPIBIK CEPBUCTEPAl KOJJIaHY TXKIPUOECIH HAKTHI
KepceTyre MyMKIHAIK Oepi.

Kecre - 3 — Typucrepain oHJIaliH-cepBHCTEPAI KOJIAHY TIkKipubeci xoHe KaHA
TeXHOJIOTUsIJIapFa ceHiM AeHreii (SPSS Tannaysl Herizinae)

[Tapamerp n % Kpickama tycinaipme

. Typuctepin 6ackimM Oeiri oHIaiH-
TypakTsl Typ/ie OHIAH-OpOHIAY

. 33 66% | TexHOJIOTHUIAPABI OCIICeH I
CEPBUCTEPIH KOJIAHATHIH TyPUCTEP N
naiiianadansl.
VR/AR TexHoMOTUSIIAPBIH 6 129 VR/AR TexHOIOTUSATIApHIH KOIAAHY i
o 0
naiianaHFaH TypUcTep KEH TapaMaraH.

o Kana cepBucTepre ceHIMCI3IIK TUPPIBIK
2Kana TexHonorussiapra CeHIMCI3/I1K . i ) ) . O
24 48% | eHiMEpAl €HTI3yAeTI Keaepriiepain 0ipi

OinmipreH TypucTep GoBI OTHID

Ecxepmy: Kecme 3 asmopnap mapanvinan SPSS Statistics 26 6azdapramaceinoa cayannama
Homudcenepi Hezizinoe Kypacmoipviiean. Kecme SPSS-mazer Descriptive Statistics / Frequencies
QPYHKYUALAPBI APKBLIbL ANBIHRAH HAKMbL OepeKmepaee CalKec d3ipaeHOi.

Typucrepain kemmrimiri OHJIAWH-OpOHIAY CEPBHCTEPIH TYpPAaKThl KOJJAHAABI, Oy
Kazakcranma oHJIaliH-TEXHOJIOTUSIIAP IBIH KCH TapaFaHbIH KOPCETE/I.

VR/AR TexHonoOrusuiapslH KojijaHy ToMeH AeHreiae — Tek 12% pecrnoHAeHT naijanaHFaH,
OyJ1 MHHOBAIUSUIBIK HU(PIIBIK OHIMAEPAIH dJI€YETiHIH TOJBIK alllbLIIMaFaHbIH OlAipesi.

’Kana texHonorusiapra ceHiMmcizmik 48% pecrnoHaeHTTE OalKanibpl, OYJI KOFaMJIaFbl
IUQPIBIK KBI3METTEPre CEHIM MOCEIECiHIH MaHBI3/IbI KEJEPT1 eKCHIH KOPCETEIl.

Xorapsl MalbI3bIK KOPCETKIITEP OHIAMH-OpPOHAAY CEpPBUCTEPIHIH TYypUCTEp apachlHIa
TaHbIMall €KeHiH aonenjece, ToMeH VR/AR KonmaHy ’koHE CEHIMCI3IIK — HUQPPIBIK TypU3MAL
TOJIBIK €HT13Yy/11H KUBIHIBIKTAPBIH KOPCETE/I.

Cyxbar

CayanHaMa  HOTHXKENEpIH  TOJBIKTBIPDY JKOHE  KOMIAHUS  JEHrediHAer:  HUQpiblK
TpaHcopmals mpoOieManapblH aHbBIKTay MakcatbiHaa 10 TypUCTIK KOMIAaHMUS ©OKLITIMEH
XKapTbUlall KypbelIbIMAaHFaH cyx0aT eTkizinal. Cyx6ar Zoom miatdopMachklHAa OHJIAWH jKacaibll,
KeiH MOTIHre TpaHCKpHUMIMs >Kacaniel. JKunamran wmomiMertep NVivo OarnapiaMachkiHIa
TaKbIPBITITHIK TNy apKbLIbl OHIEII.

CyxOat HoTHXKenepi:

TaxpIpeINTHIK TasIIAy OapbICHIHIA Kellecl 0acThl MaceeNnep aHbIKTalIbl:

1. Kei3metkepnepaid UHUQPPABIK cayaTTBUIBIFBI TOMEH — KOMITAHMSUIAPABIH — Keuoip
KbI3METKEpJIepl KaHAa TEXHOJOTHSJIAPABI TOJBIK KOJJIaHa anMaiiapl, Oy mudpIbIK CepBUCTEPII
€HTi3y/ie HeTi3T1 Keepri OOJbIN OTHIp.

2. Xana TexHONMOTHsUIIAp/Bl EHTI3yre KapKbUIBIK Mmekteyiep Oap — AR/VR Hewmece
AHAIMTUKAJBIK TUIaTGOpMaIapAbl CaThIN ally >KOHE €HTi3y YIIiH KOMIaHUsUIapAa KaKeTTi OrKeT
KETKLITIKCI3.

3. XanbIKThIH KaHa CEpPBUCTEpre CEHIMCI3[Ir CaKTajJfaH — TypucCTep KeWOip OHaliH »KoHE
BUPTYaJ/Ibl KbI3METTEpre TOJIBIK ceHOen i, Oyl u(pIIbIK OHIMAEP/l €HTI3yre JIeyMETTIK Keaepri
>Kacaunpl.

Cayannama MeH cyx0aT HOTHXKeNepi Oipre KapacThIPbIIFaH/Ia:
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o Kazakcranna oOHJANH-TEXHOJOTUSIIAPABl KOJAAHY JAEHreili apTeil Kene »kaTelp (66%
PECTIOHACHT TYPaKThl KOJIAHAIbI), Oy HUQPIBIK TpaHChHOPMAITUSHBIH aJFalllKbl KE3€HI
eKEHIH KepceTe/i.

e Anaiima, VR/AR texHonmorusiapbl »oHe Oacka WHHOBALUSIIBIK CEPBUCTEP i KEH
TapaMaraH (Tek 12% pecrioHeHT naijanaHajsl).

o Korampa xaHa TEXHOJIOTHUsIIApFa CEHIM Maceneci cakranraH (48% pecrnoHACHT CEHIMCI3IIK
Ounmipres), Oy U@PIBIK OHIMAEP MEH CEPBHUCTEP/II €HTI3Yy MPOLECIHIe MaHbI3Ibl KeAepri
00JIBIIT TaOBLUIAEL.

e Typucrik KOMIaHUsIIAp >KaHAa TEXHOJOTHSUIAPAbI EHTi3yre KapXKbUIBIK IIEKTEYJIEpPMEH,
COHJIaii-aK KbI3METKEepJICpAiH IUMPIBIK AANBIHIBIK JIEHICHIHIH TOMEHIITIMEH OeTme-0er
keneni, Oy Kasakcrannarsl HUQPIIBIK TYpU3MHIH JaMybIH OasyyiaTajbl.

Ocpl Hotmkenep Kazakcrannarbl TypusM calachlHAa HUQPPIBIK TPaHCPOPMALUSHBIH dJICyeTi
0ap eKeHiH, anaifla MHHOBALMSIIBIK LUQPIBIK OHIMIEpP MEH CepBUCTEpPAl TOJIBIK EHTI3y YIIiH
KOCBIMIIIA Iapajiap KaKeT eKeHIH HAKThI TOICIACH]II.

Amnaiina, cayaHaMara KaThICKaH TypucTep caHbl (50 pecrioHIeHT) MIeKTey i O0JFaHIbIKTaH,
aIbIHFaH HOTIDKEJepAl OYKia el Typu3MiHEe TOJBIKTal >kanmbliayra OonMaiiabl. byn 3eprrey
OacTankbl SMIMPHUKAIBIK JASPEKTEP/li YCHIHFAHBIMEH, KE€H ayKbIMJBI YITiJe KOChIMILIA 3epTTeyIiep
KYPri3y KaKeTTIrlH KepceTe/I.

KopbIThbIHABI

3eprrey Hotmxkenepi Kaszakcranmarbl TypusM cajachlH IUQPIAHABIPY YAEpiCi KapKbIHJIBI
JaMBINl KeJie JKaTKaHbIH, ajlaiijja Oipkarap IIeKTeyJlepaiH Oap eKeHiH KepceTTi. XalIbIKapallbIK
TOXKIprOe MEH MIETENIIK FAIBIMIAP/IbIH SHOCKTepl MUQPPIBIK MICIIIMICPIIH TYPUCTIK TKIPUOCHI
KaKCapTyAarbl JKOHE SKOHOMHUKAIBIK THIMILTIKTI apTThIPyAaFrbl MaHBI3bIH JIOJENAece, OTAHIBIK
3eprTeyniep LUGPIaHIBIPYIbIH HHPPAKYPBUIBIMABIK, KAAPJbIK KOHE KYKBIKTBIK McenesaepiH
alKbIHIANTBIL.

Kazakcranma Typu3MIi JaMbITy dKOHIHJIET1 CTPATErusUIbIK KYKaTTapaa nudpranasipy 6ackim
OarpITTapAbIH Oipl peTiHae OENTUICHTeHIMEH, OHbI THIMJI JKY3€re achlpy YIIIH >KYHell mapanap
KakeT. Atan aWTKaH[a, TUQPIBIK MHPPAKYPBUIBIMIBL KETULIIPY, KaJIpJbIK OJIEYeTTI apTThIPY,
XaJIBIKApaJIbIK TOKIpUOEH1 OeiiMaey >KOHE MEMJIEKETTIK-KEKEMEHIIK OpINTECTIK HEeTI31HAe
MHHOBAIMSUIBIK ’K00aJIap/bl €HI13Y HEr13r1 MiHJeTTep O0IbIN TaObLIa b

3eprrey HoTwkenepi Kazakcran Typusmingeri mudpiaHabIpyIblH OipkaTap YpAICTEpiH
alikpiHganel. JlerenmeH, Oyi1 3epTTeyliH OipHelle oxicTeMenik mekTeynepl Oap. CayanHama
nepektepi Tek 50 TypHCTHEH IMIEKTeNIl, OYJ CTaTUCTUKAJBIK TYPFbIAAH PENpPE3eHTATHBTI YIITi
Oonbin TaOblIMaipl. COHBIMEH KaTap, PECIOHJICHTTEP IPIKTEIreH Ke3Je BIHFAMIBbUIBIK YIrici
(convenience sampling) KOJIaHBUIABI, COHABIKTAH HOTHIKEIEPl JKaJMbl YATTHIK JCHTelre Tikenei
keHelTyre OonmMaiinel. CayamHama HeriziHeH TypkicTaH eHIpiHIE KYPri3UIreHIIKTeH, Oacka
aliMaKTapJarel TYpHCTIK ToxipuoOenep eckepimmeni. OcblFaH OalIaHBICTBI 3€PTTEY HOTHXKENEpl
Oenriii O61p AeHreiIe alMaKThIK €PEKIISTIKTEPTe TOYEI Il OOJIBIT Kee/i.

by 3eprrey Kazakcranmarsl Typu3MIi TUQPIaHIbIPYABIH aFBIMIAFI aXyaJIbIH XaIBIKAPAITBIK
TOKIPUOEMEH CaJbICTBIPa OTBIPHIN TallaAbl. 3epTTEYIiH FBUIBIMU JKaHalbFel — Kaszakcran
TYpU3MiH/IE CMapT-TypU3M DIIEMEHTTEPIH E€HTI3yAIH MYMKIHIIKTEpI MEH IIEKTeyJepiH KeleH.i
anpiktan, onapasl UNWTO, OECD, UNESCO cekinai XanmslKapaiblK — YHABIMIApAbIH
YCBHIHBIMAApPBIMEH YHJIeCTipy apkbuibl skyHeneyinge. Hortwxkenep Kazakcran toxipubecinix
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XaJIbIKapaJIbIK JIEHrere xaKbIHIayblHA YIIEC KOCcaibl, OMTKeH1 U PIbIK HHPPAKYPBUTBIM, KaIPIIbIK
oJieyeT ’KOHE MHHOBAIMSUIBIK MIEHIIMICDP CalachlHIAFbl KEMIIUTIKTEP/Il KOFa OarbITTaIFaH HAKThI
ycoiHbicTap Oepinmi. byn OGarbirra Kasakcran eHipiaik nenreiine OpranblK A3usgarbl MHQPIBIK
TYPU3MHIH YJITUIIK alaHbl 0012 anafpl.

¥ coIHBICTAD

Typucrik mnardopmanapra KONTULAUTIKTI €HT13Y

— Kazakcranapl merenaik HapblKTapAa TapThIMIbl €Ty YIIIH TYpUCTIK BeO-caliTTap MeH
MOOWJIB/II KOCBIMITIAJIAPJBI KeMiHIEe YII Tuiae (Ka3ak, OpbIC, aFbUIIIBIH) YCBIHY, aj OoJaliakra
KBITal, TYPIK kKOHE apad TUIIEpiH KOcy.

AR/VR cepBucTepiH MUIOTTHIK jk00anap/a KOIaaHy

— Mys3eilniepae, Tapuxu OpbIHAApAAa >KOHE TYPHUCTIK MAapLIpyTTapia TOJIBIKTHIPhLIFAH
mbIHAWBUIBIK (AR) >koHe BupTyanasl mbHAHBUIBIK (VR) TeXHOJOTHsIApbIH ChIHAKTAH OTKI3II,
KEHWiHIpeK YITTHIK JICHIei1e KCHEUTY.

Typu3sMm caackl KbI3MeTKepIIepiHe MU(PIIBIK OKBITY OaFmapiiaMaiapblH SHTI3y

— Typonepartopiap, TUATEP >KOHE KOHAKYH KbI3METKEpJiepl YIIiH mU(PIBIK MapKeTUHT, big
data, onnaitH-OpoHay *Kyiienepi OOMbIHINIA KbICKAa MEP3IML KypcTap YHBIMAACTHIPY.

MeMIIeKeTTIK-)KEKEeMEHIIIK dPINTECTIK apKbLJIbl UHBECTHUIIHS TapTy

— Smart tourism xo0anapbeiHa KeKe CEeKTOPbI OEJICEeH i TapTy YIUiH CAIBIKTBIK XKEHUIIIKTEP
MEH MHBECTHIMSIIBIK TPAHTTAp KapacThIpy.

XapIKapasbIK TOKIpUOeH1 OeriMaey

— UNWTO, UNESCO, OECD cusakrel yibIMAapablH O3BIK Toxipubecin Kazakcran
KaFJaiiblHa WKEeMJIEN €HTi3y, ocipece IepeKTepai Oackapy >XoHE Typu3mai HUDPIBIK peTTey
caJlachIH/Ia.
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FORMATION OF INNOVATIVE TOURISM PRODUCTS UNDER THE DIGITAL
TRANSFORMATION OF KAZAKHSTAN’S TOURISM INDUSTRY

Abstract. This article analyzes the processes of digital transformation in Kazakhstan’s
tourism industry in comparison with international practices. The purpose of the study is to identify
the opportunities and limitations of implementing smart technologies in the tourism sector and to
align them with the recommendations of international organizations such as UNWTO, OECD, and
UNESCO. The research methodology includes a literature review, comparative analysis, content
analysis, surveys, and expert interviews. The findings indicate significant progress in digital
infrastructure development, human resource potential, and the implementation of innovative
solutions in Kazakhstan. However, constraints remain in the use of VR/AR technologies, the full
integration of online platforms, and the development of digital skills. The conclusions presented in
the article may serve as a foundation for positioning Kazakhstan as a model hub of digital tourism
in Central Asia and bringing it closer to international standards.

Keywords: digital tourism, smart tourism, innovations, digital transformation, Kazakhstan,
international experience.
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Annomayus. B cmamve paccmampusaromcs npoyeccvl Yu@posol mpancghopmayuu
mypuzma 6 Kazaxcmane 6 conocmagnenuu c mexncoyHapoonvim onvimom. Llenv uccnedosanus —
BbIABUMb BOIMONCHOCU U O2PAHUYEHUS 6HEOPEHUS CMAPM-MEXHON02ULL 8 MYPUCCKOU cghepe U
C0271ACO8AMb UX C PEKOMEHOAYUAMU MAKUX MeHCOYHApoOubix opeanuzayuti, kak UNWTO, OECD u
UNESCO. Memooonoeus ucciedosanus GKuouaem JUMepamyphuiii 0030p, CPAGHUMENbHbL
amanu3, KOHMEHmM-AHANU3, aHKemuposawue u sKcnepmuvle unmepevro. Co2nacHO NoIYYeHHbIM
pesynemamam, 6 Kazaxcmane Habnooaemcss 3HAYUMENbHLIL Npo2pecc 6 pazeumuu yugpposoi
uHgpacmpykmypsol, Kaopo8oco NOMeHYUanid U 6HeOpeHUuu UHHOBAUUOHHLIX peuleHull. Bmecme c
mem COXpAaHAMCs Npoodiembl, C6A3aAHHble C 02PAHUYEHHbIM npumeHenuem VR/AR-mexuonoeuil,
HenonHou  uHmezpayuel  OHIAUH-NIAM@BOPM U  HEOOCMAMOYHbIM — VYPOBHEM  YUPDPOBbIX
komnemenyuil. Ilpedcmaenennvie 6 cmamve 66160061 MO2YM — CMAMb  OCHOB0U  Olfl
nozuyuonuposanus Kazaxcmana 6 kauecmee MmoOenvbHOU NIOWAOKU YUPDPOBO2O MYpusma 6
Lenmpanvroti A3uu u npoOBUdNCEHUS €20 HA MeHCOYHAPOOHDIL YPOBEHD.

Knwuesvte cnosa: yugposou  mypusm,  cmapm-mypusm, —UHHOBAYUU,  YUPDPOBAs
mpancpopmayus, Kazaxcman, mesucoyHapoOHblil ONbim.

127



Bulletin of the IUTH, Volume 2(8), 2025

I'PHTH 06.71.07 https://www.doi.org/10.62867/3007-0848.2025-3.11
YK 338.48.

Y. MAXAHBETOBA', M. MYXAMETXAH'=, J]. ACAH', A. CAPCEHFAEB'
'MeskyHapOIHBIH YHUBEPCHTET TypH3Ma U TOCTETPHAMCTBA
(Kazaxcran, Typkecran), e-mail: mukhametkhan.magpal@iuth.edu.kz

®OPMbI KYJIBTYPHOI'O B3AHMOJEHCTBHA B YC/IOBHUAX PA3BHUTHA

JOCTYITHOI'O TYPH3MA

Annomayun. Cmamus nocésweHa aHaiu3y GIUAHUs 00CMYNHO20 (D100HCEMHO20) Mypusma
Ha opmbl KyIbmypHO20 00MeHa MedxHcOy MYPUCMAMU U MECMHbIMU HCUMETAMU PecUOHA
Typkecman. B omauuue om obwux 0630po6 memvl, UCCLEO008AHUE ONUPAECMCA HA IMNUPUYECKUe
Ooaumvie: ankemuposanue 171 mypucma, nocemuuux pecuon 6 meuexue nocieone2o 2ooa, u 30
2NYOUHHBIX UHMEPBLIO ¢ NpeoCcmagumensiMu MeCmHo20 Hacenenus. Takou Ou3atiH no380aul
BbIABUMb KAK NO3UMUGHbIE, MAK U NPOOeMHble CIOPOHbI MENHCKYIbIMYPHO2O 83AUMOOCUCEUs 8
VCA0BUSAX OI00HCEMHO20 MYPUSMA.

B pabome ymouHnenvl 0cHOGHbIE XAPAKMEPUCMUKU OIOONCEMHO20 MYypusma, npopuis e2o
VUACMHUKOB U 6bl200bl, KOMOPble OH NPUHOCUM 00eUM CMOPOHAM, A MAKdHCce 3APUKCUPOBAHbBL
npensamcmeus (A3vlKo8ol bapvep, KylIbmypHble CMepeomunvl, Hexeamrka uHgpacmpykmypvl 0
Heghopmanbho2o o0bwenus), ospanuuusaowue 2ryouny obmena. Ocoboe eHumaHue yoensiemcs
MUnoio2uY KyJivmypHo2o 0OMeHa — NOBEPXHOCHHOMY, CHOHMAHHOMY U 83AUMHOMY, — KAHCOOMY
U3 KOMOPbIX COOMBEMCMEYem CB80l YPOBEHb BOBILEYEHHOCIU U YCMOUYUBOCTU 83AUMOOELCTNEULL.

Ilonyuennvle OanHble NOKA3AAU, YMO, HECMOMP HA (YpPAeMeHMAapHulil  Xapaxkmep
KYIbMYPHO20 0OMEHA 8 paMKaAX OI00HCeMHO20 Mypusma, npu HAIU4uL YCio08utl, N000epHCUBATOUSUX
ouanoe (00Cmynuas uH@pacmpykmypa, s3blKo8vle NpocpamMMbl, COBMeCmHble MepOnpusmus), oH
Modcem nepepacmu 6 YCmouyugvle Qopmvl MedHCKYIbmypHo2o obwjenus. Ha ocnosanuu
Pe3yIbmamos onpocos U UHMeEPEbI0 NPedloNCeHbl PeKOMEHOAYUU NO YCULEHUIO COYUOKYTbMYPHO2O0
aghghexma 6100xcemrno2o mypusma: pazsumue UHGPACMpYKmypol 0l HehOPMATbHLIX KOHMAKMO8,
NO00EPIUCKA ~ MECMHbIX — pemécenl U  KYIbMYPHbIX — UHUYUAMUG,  6HeOpeHue  Npocpamm
MEJNCKYIbMYPHO20 00yUeHus Ol mypucmos u sxcumenei. Takum obpazom, cmamvs He MOIbKO
onucvieaem @eHomMeH O0OCMYNHO20 MYpumda, HO U OEeMOHCMmpUpyem e20 IMAUPUYecKu
NOOMBEPHCOEHHOe GNUAHUEe HA MPAHCHOPMAYUIO JIOKANbHOU UOEHMUYHOCIU, NOOYEPKUBAS
HeobXooumocms y4éma KyJIbMYPHbIX ACNeKMOo8 6 MYPUCUYeCcKOl Noaumuke u @opmupys
Hanpaenenuss OanbHetuux Uccle008anuti 6 o01acmu YCmouduusoco mypusma U COXPaHeHUs!
KYIbMYPHO20 HACTIeOUs.

*bisre nypeic cuiteMe xacaHbl3: MaxanoeroBa Y., Myxamerxan M., Acan [l., CapcenOaeB
A. ©opMBbI KyJIbTYpPHOTO B3aUMOJICHCTBUS B YCIOBUSAX pa3BUTHS JOCTynHOro typusma // Bulletin of
the International university of Tourism and Hospitality. —2025. —No3(9). — c. 128-145.
https://www.doi.org/10.62867/3007-0848.2025-3.11

*Cite us correctly: Mahanbetova U., Muhamethan M., Asan D., Sarsenbaev A. Formy
kiilturnogo vzaimodeistvia v usloviah razvitia dostupnogo turizma [Forms of cultural interaction in
the context of the development of affordable tourism] // Bulletin of the International university of
Tourism and Hospitality. —2025. —No3(9). — s. 128-145. https://www.doi.org/10.62867/3007-
0848.2025-3.11
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Knroueevle cnoea: Jlocmynuviti mypusm, KyiomypHulll 0OMeH, SMUYHbIIU MYPUIM, MECMHbIE
coodbuecmsa, mypucmuyeckas nPpakmuxa, MexicKyIbmypHoe 3aumooelcmaue.

Beenenune

B nocnegnue aecATHineTHS NOCTYIHBIA TYpU3M CTPEMHTEIBHO Pa3BUBACTCSA KaK OIUH W3
Hanboee JOCTYIMHBIX CIIOCOOOB MEXKYJIbTYPHOTO B3aUMOAEUCTBUS. BmecTe ¢ TeM, MaccoBU3anus
U yJIeUIEBJICHUE MYTEUIECTBUM 3a4acTyl0 COIPOBOXKJIAIOTCS PUCKaAMHM KYJbTYpPHOW aCCUMMWIISLIMU,
JKCILTyaTaluel JIOKAJIbHBIX PECYpCOB M HAPYIIEHUEM 3THUYECKUX HOPM B3aUMOJEUCTBUS MEXIY
TYpUCTaMU W TPUHUMAIOUIMMU cooOmiecTBamu. Takas curyanus TpeOyeT TiayOOKOro HM3ydeHus
HOBBIX, YCTOMYMBBIX M 3TUYHBIX MOJENEH TypH3Ma Il MUHUMHU3ALHUU HEraTUBHBIX IOCIEICTBUN
OIOJKETHOTO TypuU3Ma M MaKCHUMM3ALMU €ro IMO3UTHUBHOI'O HOTEHIMada. DTO aKTyalu3upyeT
HEOO0XOIMMOCTh OCMBICIICHHSI HOBBIX MOJIENICH TypH3Ma, OPUEHTHPOBAHHBIX HA B3aUMOBBITOIHBIN
KyJIbTYpHBIIi OOMEH U YBa)KEHUE KYJIbTYPHBIX PA3IUUUN.

Hacrosiee uccnenoBaHue CTaBUT CBOEH II€Nbl0 Pa3pabOTKy MPaKTHUECKHM HPUMEHHMMBIX
pEeKOMEHIalUN [0 Pa3sBUTUIO YCTOWYMBOTO M ATHUYHOTO OOXKETHOTO TypU3Ma, KOTOpBIM Oyaer
CIOCOOCTBOBaTh HE TOJIBKO YKPEIUIEHUIO KYJIbTYpHBIX CBs3€il, HO M oOecrieyeHuro OajaHca
UHTEPECOB ~ MEXAY TypUCTaM{, [PUHUMAIOIMIMMHM  COOOILECTBAMHU U  TYPUCTHUYECKUMU
OpraHU3alHsIMHU.

JlocTynHblil Typu3M, Kak (opMa JOCTYIHOIO IyTEIIECTBMs, CTal HEOThEMJIEMOH YacThIO
COBPEMEHHOM MOOWMJIBHOCTH, OCOOEHHO Cpeau NpEICTaBUTENIEH MOJIOAEXKU M TaK Ha3blBAEMbIX
"ONBITHO-OPUEHTUPOBAHHBIX" TypucTtoB [1]. KiroueBbIMH MOTHBAlMOHHBIMH (PAaKTOpPaMU 37ECh
BBICTYNAIOT HE TOJbKO (PMHAHCOBAs JOCTYHNHOCTb, HO WM SMOLIMOHAIbHBIE U CHUMBOJMYECKHUE
BBITO/IbI, IOJIy4aeMble BO BpeMs IyTellecTBUSA. BakHbIM acmekToM BOCHPUATUS OOJKETHOIO
TypH3Ma SIBJISIETCSA CTPEMJICHUE K OLYIIEHUIO PAallMOHAIbHON YKOHOMHUH U IIOJyYEHUS «KMAKCUMYyMa
3a MHMHHUMAalIbHbIE CpEACTBA», UTO HANpsMYyI0 CBS3aHO C TEOpHEeH MOTPEeOUTENbCKOIo
ynosierBopeHus [2]. OcoOEHHO BaXXHYIO POJb B JTOM KOHTEKCTE HIPAIOT BKIIOYEHHBIC WM
OecrulaTHbIE DJIEMEHTHl CepBHCAa — HAIlpUMEp, 3aKYCKU, HAMUTKU WM HEOOJbIIUE CYyBEHHPHI.
CornacHO JaHHBIM HCCIIEIO0BAaHUM, TAKME DJIEMEHTH YCHIMBAIOT SMOLMOHAIBHYIO BOBIECYEHHOCTb
Typucta, (GOpMUPYIOT UyBCTBO OJIAr0JJAPHOCTH M TOCTENPUHUMCTBA, @ TAK)KE MMO3UTHBHO BIUSIOT Ha
obmee BocnpusTHe mytemectBua [3]. C KyJabTypHOM TOYKM 3peHMs], O€CIIaTHbIE YTOIIEHU,
OCOOCHHO €ClIi OHM CBfA3aHbl C JIOKAJIbHOM KyXHEH, BBICTYNAalOT KaK HHCTPYMEHT MATKOMN
KyJIbTYpHOH HWHTErpanuu. TypuUCThl YyBCTBYIOT ce€0sl HE MpPOCTO MOTpPeOUTEeNsIMH, a J00po
MOKAJIOBAaHHBIMH TOCTSAMH, 4TO (GopMupyeT ap(HeKTUBHYIO NMPUBA3AHHOCTh K MECTY U IMOBBIIIAET
IIAHCHI Ha MOBTOpHOE Tocemienue [4]. Takum oOpa3om, MpeanodTeHre OIHKETHOTO Typu3Ma U
MHTEpEC K OECIJIaTHBIM yClIyraM OOBSCHSAETCS HE TOJIbKO SKOHOMHUYECKOH 11€J1eC000pa3HOCThIO, HO
U TIyOMHHBIMM SMOIMOHAJIBHBIMU MOTPEOHOCTSAMM: B NPU3HAHUM, TEIUIe, MPUHAAJIECKHOCTH U
KOHTpPOJIE HaJ COOCTBEHHBIM OIBITOM. JTH (DAKTOpPbI JEJal0T JAHHBIM CErMEHT YCTOWYUBBIM U
BOCTPeOOBAHHBIM JaXKe B YCIOBUAX TTI00aIbHOW HEONPEAEIEHHOCTH B TYPUCTUYECKON MHIYyCTPUU
[5]. B mocnenHue pecATHNETHS AOCTYNHBIM TypU3M CTPEMUTENBHO Pa3BUBAETCS KaK OJUH U3
HauboJsee JOCTYMHBIX CIOCO00B MEKKYIBTYPHOIO B3auMoieiicTBUs. Bmecte ¢ Tem, MaccoBU3anus
U yJICHIEBJICHNUE IYTEUIECTBUM 3a4acTyl0 COIPOBOXKJIAIOTCS PUCKaMHM KYJbTYPHOW aCCUMWIISALINH,
JKCIUTyaTaluei JIOKaJdbHBIX PECYpCOB M HApYLIEHUEM STUYECKUX HOPM B3aUMOJEUCTBUS MEXKIY
TypUCTaMU M NMPUHUMAIOIIMMH COOOIIECTBAMU. JTO aKTyaJIU3UpyeT HEOOXOAMMOCTh OCMBICIEHUS
HOBBIX MOjJI€Jel Typu3Ma, OpPHUEHTHPOBAHHBIX HAa B3AaUMOBBITOJHBIA KyJIbTypHBIH OOMEH U
yBaXEHHE KYyJIbTYpPHBIX pa3iauuuid. llenpio HacToslero wuccieaoBaHus SBIsSETCS pa3paboTKa
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pEeKOMEHalUi M0 Pa3BUTHIO YCTOMYMBOTO U ATHYHOTO OIO/HKETHOTO TypH3Ma, CIIOCOOCTBYIOIIETO
YKPEIUICHUIO KYJbTYPHBIX CBS3eM U MOAJEepKaHUIO OajdaHca MHTEPECOB BCEX YYACTHUKOB
TYPUCTUYECKOTO Mpoliecca. B paMkax mocTaBiIeHHOM 1enu ObUIN OpeesieHbI CISAYIOINE 3a0auu:

— U3YYUTh OCOOCHHOCTH OIOXKETHOrO0 Typu3Ma U KyJIbTYPHOIrO OOMEHa B COBPEMEHHOM
MHUDE;

— MpOaHAIM3UPOBATh CYIIECTBYIOUINE MPAKTUKU OTBETCTBEHHOT'O OIO/I)KETHOTO TypU3Ma;

— pa3paboTaTh MPAKTUYECKUE PEKOMEHIAUUU Uis (POPMUPOBAHUS YCTOWYUBBIX MOAeNei
KyJIbTYpHOT'O B3aUMOJICHCTBUS B cpepe OI0KETHBIX My TEHISCTBUI.

OOBEeKTOM HCCIIeJOBaHMSI BBICTYIAET MPOLECC KyJIbTYpPHOTO OOMEHa B paMKax OHOKETHOTO
Typusma. [lpeamerom wuccienoBaHus SBISIOTCS THUIBI KyJITYpHOTO OOMEHa M NPAKTHKU HUX
Pa3BUTHSA B YCIOBUSAX OIPAaHUYEHHBIX TYPUCTHUECKUX PECYPCOB.

JlureparypHblii 0030p

B3aumoneiicTBue TypuCTOB C NPUHUMAIOIIEH KyJIbTYPOH SIBISETCS KPacyroJIbHBIM KaMHEM
Typu3Ma, OJIHAKO €ro MPeoOJIaaroNIii MOBEPXHOCTHBIM XapaKTep MPEACTaBIseT cOO0H OHY W3
KJIFOUEBBIX MPO0JIEM, OrpaHMYMBAIOLIMX KaK TIJIyOMHY BOCIPUSATHS KYyJIBTYpPHOH peanbHOCTU
TypUCTaMH, TaK U NOTEHUHUAN JUIsl MOJJUHHOIO MEXKYJbTYpPHOTO B3aUMOINOHUMaHUS. JlaHHBIH
JUTEPATypPHBIA 0030p CHUCTEMATH3UPYET M IOJBEPraeT KPUTHUYECKOMY aHAIIM3Y CYIIECTBYIOIIHE
WCCIIEIOBAHMSI, TTOCBSIIIEHHBIE PHYMHAM, (hOpMaM H MOCIIEICTBUSAM MTOBEPXHOCTHOTO KyJIBTYPHOTO
B3aMMOJICHCTBHS B cdepe TypusMa. AKTYaJIbHOCTh JaHHOW TeMbl OOyCIIOBIIEHa HE TOJBKO
BO3PACTAIOIIUM O00BEMOM MEXIYHAPOAHBIX MyTENIECTBUI, HO U OCTPO BCTAIOIIMMHU BONPOCAMHU
MUHUMM3ALMM  HETaTHBHBIX IOCIEACTBUI Typu3Mma [uid [PUHUMAIOMIMX COOOIIECTB U
MaKCUMM3alMK €ro NOTeHIMaja sl MOAIMHHOTO 000TrallleHHsl IMYHOTO U KyJIbTYPHOTO OIbITa KaK
TYPUCTOB, TaK U MECTHOT'O HACEJICHHUS.

AHanu3 JuTepaTypbl BBIABISET HECKOJIBKO KIIIOYEBBIX AaClEKTOB, CHOCOOCTBYIOLIMX
MOBEPXHOCTHOCTU B3aUMOJECHUCTBUS, OJHAKO HCCIEOBAaHUS 3a4acTylo (OKYCHUPYIOTCS Ha
OTIENbHBIX €r0 MpPOSBIEHUAX, HE BCErJa Mpejularas KOMIUIEKCHBIE PEIICHMsS] WM CPAaBHHUBAs HX
3¢ PEeKTUBHOCTB.

1. VnopoménHoe BocHpusTHE KYJIbTYypbl dYepe3 BHemHue arpulyTel: MccinemoBanus
OTMEYAaloT, YTO TYPUCTHl YaCTO OTPaHUUYMBAIOTCS JIMIIb BU3YAJIbHBIMU U BHEIIHUMH aTpUOyTaMHu:
HaIlMOHAJbHBIMU KOCTIOMaMH, CyBEHHUpaMH, FaCTPOHOMHUYECKUMHU CUMBOJIaMH [8]. DTO IpUBOJUT K
(dhopMUpOBaHHIO "TUIEPPEATUCTHYHOTO" 00pa3a KyJIbTyphl Kak HaOOpa SK30THUECKUX JIEMEHTOB,
JUIIEHHBIX BHYTpPEHHEHW JIOTMKM W KoHTekcTa [8]. Takoi moaxoxa, mo MHeHHIO [7], CHMXKaer
r7TyOMHY OCMBICIIEHHSI M CIIOCOOCTBYET (DOPMUPOBAHMIO MCKaKEHHBIX MpeacTaBieHni. OaHako, B
JAHHOM KOHTEKCTE€ HEJOCTAaTOYHO HM3YyY€H BOIPOC O TOM, HACKOJIBKO TYPHUCTBI OCO3HAIOT 3Ty
MIOBEPXHOCTHOCTh, U Kakue (pakTopbl (HampuMmep, ypoBEHb 00pa3oBaHHs, MPEIB3ATOCTb, LU
MOE3/IKH) BIMSIOT Ha CTENEHb TAaKoro ympoiieHus. [lpumep ¢ ynpiOkoil nmponasia cyBeHUpoB [9]
HarJsiIHO  JIGMOHCTPHPYET 3Ty MpoOieMy, OJHAKO KPUTHYECKOTO CpaBHEHHs  TaKUX
"MOBEPXHOCTHBIX" B3aMMOAEUCTBHUI ¢ Oosee IIyOOKMMHM, I/ie yJIbIOKa MOXKET OBITh MCKPEHHUM
BBIPAKEHUEM TOCTEIPUUMCTBA, B JTUTEpAType MPECTABICHO MAJIO.

2. VKpemieHue CTEepeoTUIIOB uepe3 TypucTudeckue kiumie: [loBEepXHOCTHBIM KOHTAaKT,
B3aMMOJICHCTBYS C KyJbTYpOH HCKJIIOYUTENIBHO Yepe3 MpPU3My MaccoBbIX 00pa3oB U
TYPUCTUYECKUX KIMILIE, MOJIKPEIUISeT CYIIECTBYIOLIME CTEPEOTHUIbI, a He pa3pymaer ux [10].
Typuct uHTEpnpeTupyeT YBHUIEHHOE B COOTBETCTBUU C YK€ HMEIOIIMMHCS IPEACTABICHUSIMHU.
[Tpumep npuobperenus comObpepo B Mekcuke [10] nmmoctpupyer, Kak TYpUCTHUECKHUE MTPAKTUKU
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MOTYT 3aKpeIUIsITh CTepeoTUIHbI o0pa3. KpuTuueckuii aHamu3 MoOKa3bIBaeT, YTO OOJBIIMHCTBO
WCCIIEIOBAaHUI OMUCHIBAIOT ATOT (EeHOMEH, HO He MpeajaraloT MEXaHU3MOB aKTHBHOTO
MIPEOJI0JICHUSI CTEPEOTUIIOB B paMKaxX MaccoBOro TypusMa. OTCyTCTBYeT CpaBHUTENIbHBIN aHaIU3
pPa3IMYHBIX THUIOB TYPUCTHUECKUX TMPOAYKTOB (HAampumep, MaKeTHble Typbl MPOTUB
CaMOCTOSITENIbHBIX ITyTEUIECTBHI) 110 UX CKJIOHHOCTH K YCHJIEHUIO WM Pa3pyLIEHUIO CTEPEOTUIIOB.

3. Kommepuuanuzanusi KyJbTypbl U €€ MOcCiencTBUsA: Tperbell 3Ha4uMMON MpoOsieMoit
SBJIAETCS KOMMEpIUANIU3alUsl KyJIbTYphl, KOTJa B3aUMOACHCTBHE MEXIY MyTEIICCTBEHHUKOM U
MECTHBIM HACEJICHHEM CBOJUTCS K KOMMepueckmM Tpan3akuusMm [11]. Dto tpanchopmupyer
KYJbTYypY B MOTPEOMTENbCKUN MPOAYKT [12], moaMeHsst KyJbTypHBIH OOMEH KyIUICH-IIpOJaxei.
Kak cnpaBennuBo oTMmeuaercs, 3Ta npoljaemMa UMEET ABOSIKOE BIMSIHHE: IKOHOMUYECKUE BBITOJbI
3a4acTyl0 COCEICTBYIOT ¢ oOelHeHHEeM cMbICiOB. MccienoBaTenu [ccbuika Ha aBTOPOB, KOTOPbHIE
IIOJIHUMAIOT 3TOT BONPOC]| YKa3blBalOT HA CIIO)KHOCTb IOJHOIO M30€XKaHUS KOMMEpLHUaIU3aluU B
TypU3Me, CTaBsd BOIPOC JHIIb O cTerneHu e€ BiausHusA. OJHAaKO, HEJOCTATOYHO CPABHUTEIBHOIO
aHallM3a pa3MyYHBIX CTpaTeruidl KOMMEpLHUAIM3alUH: OJHH MOTYT OBITh HampaBlieHbl Ha
ayTEHTUYHOE IPE/ICTaBICHUE KYJIbTYpbl (HampuMep, peEMECICHHbIE MacTep-KIIacchl), APyrue — Ha
CO3/1aHHe Cyry00 KOMMEPYECKHX AaTTPaKIMOHOB, 4YTO TpeOyeT Oojee AeTanbHOro H3y4YeHUs U
g hepeHIHAIINN.

4. OtcyTcTBUE Auanora Kak Oapbep uis B3auMonoHuMaHus: OTCYTCTBHE MOJJIMHHOTO
JMaJiora MEXAy TypUCTaMU U MECTHBIMU JKUTEJISIMU MPENSATCTBYET IIyOOKOMY MEXKYJIbTYPHOMY
noHuManuio [13]. OOMeH crangapTHBEIMH (pa3zaMu HE PACKPHIBAET TOUKH 3PEHUS JPYTroil CTOPOHBI
U HE crnocoOCTBYET OOCYXKIEHHIO 3HauuMBbIX TeM [14]. JluteparypHblii 0030p MOKa3bIBaeT, 4YTO
JaHHas MpoOsieMa IIMPOKO OCBEUIEHA, OJHAKO Maj0 BHUMAaHHS YAEISAETCS HCCIEJOBaHUIO
KOHKPETHBIX MPAKTUK, CIOCOOCTBYIOIIUX MHULIMUPOBAHUIO TUAJIOTAa B YCIOBUSX OTPAaHUYEHHOTO
BPEMEHU U S3BIKOBBIX OapbepoB, XapaKTepHBIX Ui OrpKeTHOro TypusMa. HemocraTodHo
CPaBHHUTEJIBHBIX MCCIEIOBAaHUMN, KOTOpble OBl BBIABISUIM, Kakue (opMaThl B3aHMMOICHCTBHS
(HampuMmep, KOPOTKME BOPKUIOINBI, yYacTHE B MECTHBIX MEPOIPHUSATHSIX, SI3bIKOBbIE OOMEHBI)
Haunoboee 3(h(HEeKTUBHBI 11 yCTAaHOBJIEHUS AMAJIOTra.

5. Puck KynpTypHOTO 1I0Ka IIPU MOBEPXHOCTHOM B3aUMOJEHCTBUM: HAKOHEIl, IOBEPXHOCTHOE
B3aMOJECICTBUE MOXKET NapaJOKCAJIbHO IPUBECTH K KyJIbTypHOMY MoKy [15]. Hesnanue
crenu(pUUIecKX HOpM MOBE/ICHNUS, HEBEPHAsl NHTEPIPETALUs )KECTOB MIIK 00BbIYaeB MOXKET BbI3BATh
pacTepssHHOCTb U HeAonoHMMaHue [16], ycuwiuBasg Oapbepbl BMECTO HX IPEOJOTIECHHUS.
Kputnueckuii aHanu3 BBISABIAET, UTO OOJBIIMHCTBO MCCIEIOBAHUNA ONMUCBHIBAIOT KYJIbTYpPHBIN IIOK
KaK CJIEJICTBUE TITyOOKOTr0 MOTPY>KEHUs] B HOBYIO KYJbTYpY, TOI/Ia KaK JaHHBIA acleKT — LIOK OT
MIOBEPXHOCTHOT'O, HO HEMPAaBUJIBHO MOHATOrO B3aUMOJEHCTBUS — TpeOyeT Oojiee MPUCTAIBHOIO
nzydyenus. HeoOxonuMo cpaBHEHUE MPUYMH U TMOCIEACTBUI I110Ka, BO3HUKAIOLIETO MPU pa3HBIX
YPOBHSIX B3aUMOJICHCTBHUSA, YTOOBI MOHSTH, SBIAETCS JIM MOBEPXHOCTHBIH KOHTAaKT Bcerjga Ooiee
0€30MacHbIM B IJIaHE KYJbTYPHOTO MIOKA.

BeiBogsl U3 0030pa JMTEpaTyphl: XOTS HCCIENIOBaHHUS YyOEAUTENbHO JEMOHCTPUPYIOT
CYILLIECTBOBAaHME W HETATHUBHBIE MOCIEACTBHS MOBEPXHOCTHOTO KYJIBTYPHOTO B3aUMOJEHCTBHUS B
TypU3Me, CYHIECTBYIOT CYIIECTBEHHBbIE MPOOENbl B UX KPUTUYECKOM aHAJIM3€ M CPaBHUTEIHLHOM
paccMoTpeHnH. MHOrue paboThl ONHMCHIBAIOT OTAEIbHBIE aClEKThl MPOOJIEMBbl, HO HE MpPEeAIararT
KOMIUIEKCHOW CHCTeMaTu3allud NpUYUMH U (OpM IOBEPXHOCTHOCTH, a TaKKe HE CPaBHUBAIOT
3¢ EKTUBHOCTh Pa3IMYHBIX CTpAaTerHii MMHUMH3AIMK 3THX sBjIeHuil. KpoMe Toro, HeoCcTaTouHoO
BHUMaHUS YAENSAETCS HCCIEeNOBaHUIO (DaKTOPOB, BIUSIOLIMX HA CO3HATENbHOCTh TYpPUCTOB B
BbIOOpE TITyOMHBI B3aUMOJIEHCTBHS, U pa3padOTKe MPAKTUYECKHMX WHCTPYMEHTOB JUIS MOOILIPEHUS
OoJee TIIyOOKOTO U OCMBICIIEGHHOTO MEXKKYJIBTYPHOTO 0OMEHa, 0COOCHHO B KOHTEKCTE OFO/PKETHOTO
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Typu3Ma, IJie TIOBEPXHOCTHOCTh MOXKET BOCHPHHUMATHCS KaK HEM30EKHOCTh. Takum oOpa3om,
HACTOSIIIEE MCCIIEOBAHUE TMPHU3BAHO BOCHOJIHHUTH 3THU MPOOENbl, TPEATOKUB KPUTHUECKU
OCMBICJICHHYIO 0a3y JUtst pa3pabOTKHU JICHCTBECHHBIX PEKOMEHIAIIHH.

JIOCTYITHOCTB KYJIBTYPHOTO 0OMEHa JIs OFO/IKETHBIX Ty TEIIECTBEHHUKOB

Typusm caMonesTeNnbHBIA - TYTCIIECTBHSI C HCIOJIB30BAHUEM aKTHBHBIX CIIOCOOOB
NEPEABIKEHUS, OpraHU3yeMble TYpHUCTaMH CaMOCTOATENbHO. J[OCTYMHBIN TypH3M NpeACTaBiIseT
co0Oi BHJ TYpPUCTHYECKOHW NEATETbHOCTH, OPUEHTHPOBAHHBIA HA MUHHMMHU3ALUIO PACXOJOB IPH
coXpaHeHHH 0a30BOTO YPOBHsI KadyecTBa MyTeHIecTBUS. [lOCTYMHBIA TypU3M TO3BOJISIET JIIOISM C
0cOOBIMH TOTPEOHOCTSIMH B JOCTYIIE, BKJIIOYAs OTPAaHUYEHUS IOJABIKHOCTH, 3PEHHSA, CIlyXa H
KOTHUTHBHBIX (DYHKIMIA, JIEWCTBOBATh HE3aBUCHMO, Ha PAaBHBIX W C JOCTOMHCTBOM OJiaromaps
MPEJOCTABICHUIO TYPUCTUYECKUX TMPOIYKTOB, YCIYyr U CpeAbl, pa3pabOTaHHBIX C Y4ETOM
MPUHIUIIOB YHUBEPCAIBHOTO JH3aifHa. DTO ONpe/eiCHHE OXBAThIBACT BCEX JIIOJCH, BKIHOYAs
MyTEHIECTBYIOMUX C JACTbMU B KOJIACKAX, JIIOJEH C MHBAIMIHOCTBIO M TMOXHIBIX. OCHOBHBIMU
XapaKTePUCTHKAMHU JAHHOTO TUIIA TypHU3Ma SIBIISIOTCS:

— CaMOCTOSITEIIbHASI OPTaHU3AIUS TT0C3/10K;

— MCIIOJIb30BaHME JOCTYITHBIX BUJIOB TPAHCIIOPTA M HEJJOPOTOT'O JKUJIbS;

— aKTHBHOE B3aUMOJICHCTBUE C JIOKAJIbHOH HH(PACTPYKTypOl [MECTHBIC PBIHKH, Kade,
OOIIIECTBEHHBII TPaHCIIOPT];

— CTPEMJICHHE K Ay TCHTUYHBIM KYJIbTYPHBIM BIICYATIICHUSM.

B omimume OT TpamuMIMOHHOTO Typu3Ma, OIO/HKETHBIE MyTEHIECTBHUS CIOCOOCTBYIOT Oolee
TECHOMY B3aMMOJICHCTBHIO MEXIy TYpPUCTAMH W MECTHBIMH COOOIIECTBAMH, 4YTO CO31aéT
MPEANOChUIKK i OoJiee TIyOOKOro KyJIbTypHOTO oOMeHa. JlocTynm K KyJIbTYpHOW KH3HU
oOecreynBaeTcsl TaKKe 4Yepe3 IMOMCK OCCIUIaTHBIX WM HEJOPOTMX MEPOIPHSITUN, TaKUX Kak
yIUYHbIC (DeCTHUBAIM, KOHIIEPTHI, XYJOKECTBEHHBIC BBICTABKA M OOIIECTBEHHBIE 00psabl. YacTo
MoJOOHBIE MEPONPUATHS OTPAKAIOT IMOMIUHHYIO KYJIbTYpYy pETHOHA, HE IOJBEPTHYTYIO
KomMmepianu3anu. OOMeH HaBbIKAMHU MPEJCTABISAET cOO0H albTepHATUBHYIO (JOpPMY ydacTHs B
KyJbTypHOM OOMEHe, OCHOBaHHYIO Ha Oaprepe. BiajneHne MHOCTpaHHBIMH SI3bIKAMHU, HaBBIKAMHU
¢dororpaduu, BUACOCHEMKH, BeO-TU3aliHA WM NpPENoJaBaHUs MOXKET OBbITh HCHOJb30BAHO B
KayecTBe pecypca B OOMEH Ha KWIbE, MUTAaHUE WU JOCTYN K 00pa3oBaTEIbHBIM M COIHAIBEHBIM
nporpamMaM. Takue (opMbl B3aUMOACHCTBUS HE TOJIbKO MUHMMHU3HUPYIOT (DPMHAHCOBBIE 3aTpaThl,
HO W CITOCOOCTBYIOT Pa3BUTHIO MEKIMYHOCTHBIX CBS3€H M TOPH3OHTAIBHBIX CETEH COJMIAPHOCTH.
Takum oOpa3oM, Hpu JOKHOW MHOArOTOBKE M NPO AKTUBHOM MO3UIMU JOCTYIHBIA TYypHU3M
croco0eH 00ecreynTh KaueCTBEHHOE KYJIbTYpPHOE B3aWMOJIEHCTBHE, HE yCTymarollee Mo rryOouHe
6osee noporuM ¢popMaM MyTEUIECTBHIA.

Metonosorus

HccnenoBanne onupaercss Ha CMEIIAHHBIM (KOMOMHUPOBAHHBIN) METOJ HCCIIEI0BaHUS
KOTOpBIM codeTaeT B ceOe KayecTBEHHbIE M KOJMYECTBEHHBIE MOJXOJbI JUIsI BCECTOPOHHETO
n3ydeHus (eHOMEHa YCTOMYMBOTO M ATUYHOTO OO/KETHOTO Typu3Ma B ropojae Typkecran. Takoit
MOJIXO/1 TI03BOJIIET HE TOJBKO BBISIBUTH OOIIME 3aKOHOMEPHOCTH M CTaTUCTUYECKHE TeHICHLIUHU, HO
U YIIIyOUTbCS B TMOHUMAaHHE CYyOBEKTUBHBIX OIBITOB, MOTHBAIMM M KYyJbTYPHBIX acCHEKTOB
B3aUMO/JICVCTBUS.

Teopernueckass 6a3za W JuTEepaTypHblii 0030p Mertomonorndeckas OCHOBAa MCCIIEJOBAHUS
BKJIIOYAeT KPUTHYECKMHA aHajJ3 TEOPETHYECKHX HCTOYHUKOB, TIOCBSILEHHBIX BOIpPOCaM
YCTOMYMBOTO TYypU3Ma, MEXKYJbTYpPHOM KOMMYHHMKAllM¥, COLMAJIBHON OTBETCTBEHHOCTHU
TYPUCTUYECKUX MPAKTUK, a TaKKe Keic-aHaliu3 YCHEIIHBIX MporpamMm OIOUKETHOTO Typu3Ma,
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OPUEHTHUPOBAHHBIX Ha Pa3BUTHE STHUYHOTO KYJIbTYpHOr0 OOMEHa B pa3BHBAIOIIMXCS CTpaHax M
peruonax. Ocoboe BHHUMaHWE VYACNSETCS CUCTEMATHU3AIMH UM KPUTHUYECKOMY OCMBICICHUIO
CYLIECTBYIOIIUX  paboT 1o KOMMepIHalu3aluu KyJIbTYpHOU
TOMOTEHHU3AIMN ¥ MOTEHIMAIIBHON SKCIUTyaTallid MECTHBIX COOOIIECTB B KOHTEKCTE MACCOBOIO U

npobiaemam KyJbTYPBI,
OIOJKETHOr0 Typu3Ma. BbIABISIOTCA MpoOEnbl B CYLIECTBYIOIIMX HCCIEIOBAHUAX, KacAIOLIUECs
HEJ0CTaTOYHOCTU CPaBHUTEIBHOTO aHANIM3a pa3jIUYHbIX CTPAaTEeruil yCTOMYMBOrO Typu3Ma U
cnieun(pUKY UX IPUMEHEHHUS B YCIOBUSX KOHKPETHON JIECTHHALIMY, TAaKOH Kak TypKecTaH.

HccnenoBatensckas 06a3a M y4acTHUKM ucciiefoBaHuss OCHOBHOM akIEHT MCCIEeIOBAaHUSA
ClleNaH Ha M3yYCHHM PEAJIbHBIX MPAKTHK B3aWMOJICHCTBHUSA TYPHUCTOB M MECTHBIX COOOIIECTB B
ropoae TypkectaH, yTo Mo3BoJIAe€T CHOPMYIMPOBATH PEKOMEHAALNHU, UMEIOLIUE MPAKTUYECKYIO
LHEHHOCTh s oTpaciu. s ¢opMHupoBaHUs PENpPEe3eHTATUBHONW BHIOOPKH OBLIM HCIIOJIB30BaHbI
CIIEAYIOLIME METO/IbI cOOpa SMIMPUYECKUX JTAHHbIX:

KonuyecTBeHHBIH 3Tan (aHKETUPOBaHUE): OBUIO MPOBEJACHO aHKeTupoBaHue [171] Typucros,
nocetuBinx Typkecran B [2024-2025]. Lens cOOp JaHHBIX O
neMorpagpuuecKkux XapakTepuCTUKaX, MOTUBAaX MOE3/KH, BOCIIPUATUU KYJIbTYPHBIX OCOOCHHOCTEH,

AHKCTUPOBAHUA —

YAOBIETBOPEHHOCTH yCIyraMH, OIEHKE YPOBHS ayTEHTUYHOCTH M YCTOWYHMBOCTH TYPUCTHIECCKOTO
OmbITa. AHKETa BKJIFOYaja OTKPBITHIC BOMPOCHI Isi cOOpa nomosHuTenpHOU nHpopmarmu. (Hibkee
yKa3aHa BOIPOCHI U PE3yJIbTAaT AHKESTHPOBAHUE)

KadecTBeHHBII (aTHOrpadpuyeckue  HAOMIOACHUSA): MIPOBEICHBI
sTHOrpauueckre HaOMIOJCHUS B KIIFOYEBBIX TYpHUCTUYECKHX 30HaX TypkecraHa (Hampumep, y
MmaB3ouiess Xomku Axmena SlcaBu, B STHOrpaUUECKUX JCPEBHIX, HA PhIHKaX cyBeHUpoOB). Llenp -

3ramn 1 ObLIH

(buKcamys HemoCPeACTBEHHBIX (POPM B3aUMOJICHCTBHUS MEXAY TYPHUCTaMU U MECTHBIMH >KUTEIISIMHU,
HaOII0eHNe 32 KOMMEpLMaIu3aluell KyJbTyphl, OLEHKA CTENEHH ayTEeHTUYHOCTU HpPEeJIaraeMblx
IIPOYKTOB U yCIIYT.

Pe3yabTaTsl U 00CyKICHUSA

Tabamna-1 — bapbepbl, orpaHnYMBaOmMe KYJIbTYPHBI 00MeH B YCIOBHAX
0I0/IKETHOT0 TypH3Ma
Tun 6apsepa Onucanue
S3p1KOBOM He3naHue MECTHOTO A3bIKa 3aTPYIHAET KOMMYHHUKALIUIO C KUTEISIMH,
Oapbep OTpaHMYMBAET JIOCTYI K HH(OPMAILIUU O MEPOIIPUATHUIX U CHHKAET
3 PEKTUBHOCTH KYJIBTYPHOT'O B3aUMOICHCTBHSL.
ConuanbHble KynerypHbIe paznuuusi, HETOHUMaHHE HOPM MTOBEJCHHS U TPAIULIAI
6apbephl MOTYT BBI3bIBaTh HEJIOTIOHUMAHHUE U OTUYKJCHUE MEXKAY TYpPUCTaMU U
IPUHUMAIOLIUM COOOLIECTBOM.
OKOHOMHUYECKHE Jlaxxe mpy MUHUMAIILHOM OO/IKETe OCTAIOTCS PACXOAbl Ha TPAHCIOPT,
Oapbepbl BU3bl, HHTEPHET, IUTAHUE, YTO MOXKET OIrPAaHUYUTh MIPOAOIKUTEIBHOCTD U
[TyOMHY y4acTHsl B KYJIBTYPHOH JKU3HHU.
HNndpopmarnmonn Henocrarok noctyna k JocToBepHOM HH(pOpMaIuy 0 GecIuiaTHBIX
bl Gapbep MEpOTPHUATHSIX, BOJIOHTEPCTBE U 0OOMEHE HAaBBIKAMHU, 0COOEHHO 0€3 3HaHUs
A3bIKA WM UHTEPHETA.
Bapnepsl BromkeTHbIE My TeNIeCTBEHHUKH HEPEKO OKA3bIBAIOTCS B YSA3BUMOM
0€3011aCHOCTH MOJIOKEHHH, MTOJIBEPrasich pUCKaM MOIIEHHUYECTBA, HEOE30MaCHOTO JKUJIIbS
WJIN TPAHCIOpTA.
[TpobGnema MecTHbI€ TpaJUIIUU MOTYT ObITh alalTUPOBAHBI TIOJ] OKHIaHUS
ayTEeHTUYHOCTHU TYPHUCTOB, TEPSISI CBOIO MOJUIMHHOCTD. DTO BBI3BIBAET ATUUYECKHE BOIIPOCHI
SKCIUTyaTallMy KyJbTYPHBIX CHMBOJIOB.

HpuMeltaHue. Cocmasneno asmopamu
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JlocTynHblil Typu3M, o0ecneuuBas JOCTYMHOCTh IIyTEIIECTBUH [yl IIUPOKUX CIIOEB
HAaCEJICHUs U CTUMYJUPYs SKOHOMHUKY MPUHUMAIOIIUX PETMOHOB, OJHOBPEMEHHO HECET ¢ cOOOH
Psii HETaTUBHBIX MOCJIEICTBUNA, OCOOEHHO B cepe KyIbTypbl U COLMAIBHON CTPYKTYpPbl MECTHOTO
coobmiectBa. CpaBHUTENBbHBIN aHaM3 (cM. Tabmumy 1, 2. PucyHok 1-5) HarisiHO 1€eMOHCTPHUPYET,
YTO 3THU NOCJIEACTBHS 3a4acTyl0 Oojiee BBIpRKEHBI B CErMEHTE OO/DKETHOrO TypH3Ma II0
CPaBHEHHMIO C JIIOKCOBBIM, KOTOPBIH, Oyayun Oosiee IOpOTMM, HEPEAKO MOJpazyMeBaeT HHOM
MOJIX0/ K MOTpeOIeHnto u B3auMoeicTBuio. OnHUM U3 Haubosee 3aMeTHBIX YPPEKTOB SBISECTCS
KOMMepLUMaIu3alus KylabTypbl. B To BpeMs Kak JIFOKCOBBIN TYpU3M MOXKET BKJIIOUATh Ay TEHTUYHbIE
KyJbTypHBIE MEpOIPHATHS U TIyOOKOEe IMOrpy)XeHHe (HampuMep, 4YacTHBIE YPOKH peMeced,
HKCKJIFO3UBHBIE TIOCEIIEHUSI MCTOPUYECKUX OOBEKTOB), OIOJDKETHBIM TYpH3M dHalle MPUBOIUT K
TOMY, YTO TPAJAULIMOHHBIE OOpAIbI, peMEcia U 00pa3bl yTPaunBaIlOT CBOM NMEPBOHAYAIBHBIA CMBICT
U IIPEeBpaIlalOTCs B aJaNTUPOBaHHBIE ‘‘CHEKTaknu” g TypuctoB. CTpemileHHE IpUBJIEYb
MaKCUMaJlbHOE€  KOJHUYECTBO  OIOJUKETHBIX  TYpUCTOB  MOXET IPUBECTM K  MacCOBOH
KOMMEpLHAIU3all1 U IOCTAHOBKE KYJIbTYpPHBIX MPEICTABICHUM, IJI€ ayTEeHTUYHOCTb IPUHOCUTCS
B JKEPTBY 3PENUIIHOCTU U JIOCTYMHOCTU. MECTHBIE Tpajulluy aJalTUPYIOTCS JUIsl YJOBJIETBOPEHUS
YCPEeIHEHHBIX OXKUIAHUN TYPHUCTOB, Tepss CBOI IEPBOHAYAIbHYIO INIyOMHY U creuupuky. OTo
IPUBOAUT K NOTEPE KyJIbTYPHOM ayTEHTUYHOCTU: MECTHBIE TPAIULIUU U ApPXUTEKTypa UCKaKAIOTCS
paau COOTBETCTBHUS OXKMJAHUSAM BHeEWIHEH ayautopuu. Kpome TOro, mpoucxoaumT KyJbTypHas
TOMOTEHHM3aIHs — TOBCEMECTHOE paclpoCTpaHEHHE OJHOTHIHBIX Kade, CyBeHHPOB M (OPMATOB
Jl0cyTa MPUBOJAUT K yTpaTe YHUKAIBHOCTH KyJbTypHOro janamadra. Emé onHuM mnocienctsueM
SIBJIIETCSL YCUJICHHE COLIMAJIbHOTO HEPABEHCTBA: JI0XO/Abl OT TYpHU3Ma 3a4acTyl0 KOHIEHTPUPYIOTCS
B pyKaX KpYyHHbIX OM3HEC-CTPYKTYp, B TO BpeMsl KaK MECTHBIEC KUTEJIU IOJy4yaloT OIPaHUYEHHYIO
BBITOJTy JMOO BOBCE BBITECHSIOTCS W3 CQepbl NPUHATHA peUIeHHH. B HEKOTOpHIX ciaydasx
JTOCTYITHBIA TYpU3M MOXKET IPHBECTH K JKCIUTyaTalli MECTHBIX COOOIIECTB, KOTJa TYpPHUCTHI
MOJIb3YIOTCS. HU3KUMM LI€HAaMH, HE BHOCS CYLIECTBEHHOI'O BKJIaJla B MECTHYIO SKOHOMHKY. Jlyis
MUHMMM3ALMN JAHHBIX PHCKOB HEOOXOAMMO BHEIPEHHE CTpaTeruil yCTOMYMBOIO pa3BUTHUS
TypU3Ma, OPHEHTUPOBAHHBIX Ha OajlaHC MEXIy SKOHOMHUYECKHMHU BBITOJIAMH U COXpaHEHHEM
KyJbTYpHOTO M COLMAJIBHOIO KamuTaja perruoHa. B uucne Hambonee 3((eKTUBHBIX cTpaTeruit
MO>KHO BBIJIEIUTD CIIEAYIOLIUE:

e [loaniepkka Typu3Ma, OCHOBAaHHOTO Ha y4aCTHM MECTHOro cooOuiecTBa community-based
tourism. Pa3BuTHE rocTeBbIX JOMOB, ITHOAYJIOB U JIOKAJIbHBIX TYPOB C YUYaCTHEM CAMMX KHUTeJeH
MO3BOJISIET MEPEPACIPENECIUTH IOXO/IbI B TI0JIb3Y OOIINH M COXPAHUTH KUBYIO KYJIbTYpY.

e O0Opa3oBaHHe U TMOBBIIIEHUE TYPUCTCKOM I'paMOTHOCTU. BBeneHue HH(POPMAIIMOHHBIX
aMsATOK, CTeHJI0B, QR-K00B ¢ “KOJEKCOM YBa)KUTEJIBHOIO MOBEAECHUS IMOMOraeT (popMHpOBaTH
OCO3HAHHOE OTHOLIEHHE K KYJbTYpe MPUHUMAIOLIEH CTOPOHBI.

e Ceprudukanusi ayTEHTHMYHBIX MNpoaAykToB U yciayr. Co3jaHue 3HAaKOB KadecTBa
“ayTeHTUYHBIN MPOAYKT’, “OTUYHBIA CYBEHUDP CTUMYJIUPYET YECTHYIO KOHKYPEHIIMIO M ITOMOTAeT
TYypUCTaM OPHEHTUPOBATHCS B BBIOOpE.

e PerynnpoBaHue TypUCTHYECKHUX IOTOKOB. YCTaHOBJIEHHE KBOT M CE€30HHBIX OIPAaHUYECHUU
Ha TOCEHICHHE YSI3BUMBIX TEPPUTOPHIl CHMKAET Harpy3Ky Ha HH(PACTpyKTypy U KyJIbTypHbIE
O0OBEKTHI.

e Pa3BuTHE KpeaTMBHOTO M 00pa3zoBaTelabHOro Typusma. IIpoBeneHue Mmacrep-KiIaccos,
racTPOHOMUYECKHX MapIIPyTOB, PEMECIEHHBIX BOPKILIOMOB CIOCOOCTBYET Oojiee TiyOOKOMYy
B3aUMOJIEVCTBUIO TYPUCTOB C MECTHOM KYJIBTYpPOU.

¢ llndpacTpyKTypHBIE HHBECTULIUH, TTOJE3HBIE JJII MECTHBIX JKUTEJeH. Y CTONYUBBIA TYypU3M
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IpearosiaraeT pa3BUTHE TPAHCIIOPTA, IEPepabOTKH OTXO0B U APYTuX cep He TOJIbKO B MHTEpecax
TYpPHUCTOB, HO U JJIs YIy4ILIEHHs KauecTBa )KU3HU Ha MECTE.

e [{udpoBuszanus KyibTypHOro Hacienus. Mcronp3oBaHHE BUPTYalbHBIX TEXHOJIOTUI
[AR/VR-3kckypcun, udpoBbie My3eH| CHUXKAET (PU3NUECKYI0 HArpy3Ky Ha KyJIbTypHbIE OOBEKTHI
U JIeaeT HacaeIue TOCTYIHBIM IIHPOKON ayaAuTopuu 0e3 yuiepOa Uit OpurnHaia.

PazButue Typusma TpeOyeT KOMIUIEKCHOTO IOJX0/a, B KOTOPOM SKOHOMHYECKas BbIroJa HE
BCTYIIAeT B KOH(JIMKT C KyJbTYpHOH HAEHTHYHOCTBIO U COLMANBbHOM crpaBeiMBoCTbiO. Kax
MIOKa3bIBAIOT CPABHUTEbHBIC IaHHBIC M PE3YyJIbTAThl aHAJIN3a, OIOJKETHBIH TYpHU3M, IIPU BCEX €ro
IIPEUMYIIECTBAX B JOCTYHNHOCTH, TpeOyeT 0co0O0ro BHHMMAaHHS K BBICTPAWBAHUIO YCTOMYMBBIX
Mojiesied, 4yToObl M30ekaTh Jerpajalui KyJbTYpPHOTO M COLMANbHOrO Kamnurana. llpumeHeHnue
BBIILICYKA3aHHBIX CTPATErvil, aJaTUPOBAHHBIX K ClEeUU(UKE pa3IMYHBIX CETMEHTOB, MO3BOJIUT
MUHUMM3UPOBATh HEraTUBHBIE MOCIEICTBUS MAacCOBOIO TypuU3Ma U COXPaHUTh KYJIbTYpHOE
paszHooOpaszue anst Oyaynux mokojieHui. [IpuMepsl MOKa3bIBAIOT, YTO JOCTYIHBIA TYpU3M MOXKET
CTaTh PECYpCOM JIJIsl pa3BUTHS, €CIIH OH IIOCTPOCH:

Tadauua-2 — [IpuMepsl yCNENIHOT0 B3aUMO/IeiiCTBUS OIOIKETHOI0 TYPH3MA M MECTHOM

Ha YBOXCHUH K KYJIbType (CHUKEHUE TOBEPXHOCTHOCTH U KOMMEPIIMAIIU3AINH );

Ha Yy4YaCTHUM MCECTHbIX B IIPOCKTUPOBAHHWU W BCIACHUU TypU3Ma (CHI/I)I(GHI/Ie

COLIMAJILHOTO HEPABEHCTBA U KCILIyaTallun);

Ha CO3JaHUM YCJIOBHW JJIsI JOJTOCPOYHOrO, a HE KPaTKOCpouyHOro s¢dexra

(coxpaHeHHe ayTeHTUYHOCTHU U KYJIBTYPHOTO JlanAmadra).

KYJbTYPbI
Crpana/ | JlokanbHbli dopmart DJIeMeHTBbI Pe3yabTarhl
peruoH KOHTEKCT B3aMMOJEHCT | YCTOMYHUBOCTH
BUS
BberHam | OTHHuecKue Homestay, Typusm, YKpeIuleHHe JT0KaabHOU
Calla MEHBIINHCTBA TPEKKUHT, OCHOBaHHBIM Ha | IKOHOMHUKH, COXpPAHEHHE
XMOHTH U J1a0 y4acTHue B y4acTHH STHOKYJbTYPBI
OBITY OOIIMHBI
I'py3us BricokoropHele | OKOTypu3sM, Muxkponpeanpu | IloBelenue 3aHsaTocTy,
Canerus | cenac arpoTypHs3M, HUMAaTEJbCTBO, | Pa3BUTHE CAMOOBITHOTO
YHUKaJIbHON TOCTEBBIE IOMA | )KEHCKOE TypIPOLYKTa
APXUTEKTYpOH y4acTue
Kazaxcran | Kouesas HocrtynHbie Bosneuenne Pacmmpenne kynbsTypHOTrO
ATHOAYJBl | KYJbTYypa, JTHOMNAPKHU U HOCUTENEN Typu3Ma 06e3 CTHIIN3aluu
TpaAUIMOHHBIE | MacTep- KYJIBbTYPHI,
pemécia KJIaCCHI JIOKAJIbHBIE
YCIIyTH
ITepy Octpoga ypy, [IpoxuBanue y | Munumuzanus | DKOHOMHYECKAs
03€epo TPaJUIMOHHBIN | OOLIMHBI, MIOCPEIHUKOB, CaMOCTOSITEILHOCTD
Tutukaka | ObIT Ha ydacTue B npsiMasi oriaTa | MECTHBIX JKUTENEH,
TPOCTHUKOBBIX MIOBCEITHEBHOMN COXPAaHEHHUE TPaULUI
IJI0TaxX KUZHH
Mapoxkko | Pemecnennsie Oxckypeun o | CoxpaHeHue [lonnepkka KyabTypHOTO
®dec KBApPTAJIBI MAacCTEPCKHUM, pemécen, HacCHeausl, pOCT T0XOJIOB
[KOKa, KOBpHI, psiMble KOHTAaKT 0e3 MacTepoB
MeTaJI| POJAKU MIOCPETHUKOB
Ipumeuanue. Cocmasneno asmopamu
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IIpumepsl TOKa3bIBAIOT, YTO JOCTYIIHBIM TYPU3M MOXKET CTaTh PECYpPCOM JJIS Pa3BUTHs, €CIU
OH ITOCTPOCH:
® Ha yBa)XCHUHU K KYJIbTYpE,
® HA Y4aCTUU MECTHBIX B IPOCKTUPOBAHUU U BEJICHUU TypU3Ma,
® Ha CO3JJaHUU YCJIOBUH JUIsl JOJATOCPOYHOI0, a HE KPaTKOCPOUYHOro 3 dekra.
JIOCTYIHBIN TypHU3M MOKET OBITh MHTETPUPOBAH B JIOKAJIBHBIA KyJIBTYPHBI KOHTEKCT Oe3
ymepba s ayTeHTUYHOCTH, HpPH YCIOBHM YYacTHs MECTHOT'O HACeNeHHs M COONIOJCHHUS
MPUHIUIIOB YCTOWYMBOCTH. AHANU3 IMPEICTABICHHBIX MPUMEPOB IOKA3bIBAET, YTO OIOHKETHBIN
TYpU3M CHOCOOEH BBINOJIHATH (YHKIHIO HE TOJBKO JOCTYIHOIO OTIbIXa, HO M HMHCTPyMEHTa
COXpAaHEHHUs M pa3BUTHs JIOKAIBHOM KyJbTYpbl. YcCIEeX IOJO0OHBIX HPaKTUK 00eCHedrnBaeTCs
BOBJICYEHUEM MECTHOTO HAaceleHHs B pa3padOTKy MU pealu3alMio TYPUCTCKUX IMPOJIYKTOB,
YBOXCHHEM K KYJIbTYPHOMY HACIEAMIO U CIECJOBAHUEM IPUHLMIIAM YCTOMYMBOCTU. Takol Moaxoxn
M03BOJISIET MHTETPUPOBATH JOCTYIIHBIA TYpU3M B JOKaJIbHBIN KOHTEKCT 0€3 yTpaThl ayTEHTUYHOCTH
U CIocoOCTBYET (POPMUPOBAHUIO JOJITOCPOYHOIO IMOJIOKUTENBHOrO 3(dexra s NPUHUMAIOLINX
COOOIIECTB.
Tpanchopmaniisgs MECTHOM MIEHTUYHOCTH: KaK MEHSETCSI BOCIIPUSATHE MECTHBIMH JKUTEISIMU
CBOEH KYJBTYPBI MO BIUSHHEM IIOCTOSIHHOTO B3aUMOJICHCTBHSA ¢ OI0KETHBIMU TYpUCTaMH?

Tabdauua-3 — Tpanchopmauuss MeCTHOW HIEHTHYHOCTH IO/ BJMSHHEM OIOIKETHOIO

TypHu3Ma
AcnekTt OnucaHnue ITpumepsr Bnusromnue IlocnencTBus
(bakTopsl
1 2 3 4 5
KynerypHOE Kak mensiercs Ynpouienue Yacteie Kommepumnanuzamms
BOCIIpUATHE BOCIIpUSITUE Tpaguui AJis KOHTaKTBhI C KYJIBTYpBbI, yTpara
coOCTBEHHOM TYpHUCTOB TypuUCTaMu ayTeHTUYHOCTH
KYJIBTYpbI
MECTHBIMH
KUTEISIMU
Conuanbuble | BrnusiHue Ha Paseutne HOBBIX | PocT Typusma, PasmbiBanue
U3MEHEHUS COLIMAJIbHBIE COLIMAIIBHBIX MU3MEHEHNE TPaAUIIMOHHBIX
CTPYKTYpHI U ponei SKOHOMHUYECKHUX | COLMAIbHBIX HOPM
[IOBCEIHEBHYIO IPUOPUTETOB
KU3HBb
Oxonomuueck | Ilepeopuenranusa | OTkpeiTHE Bricokuii cipoc | 3aBUCUMOCTB OT
oe Ha TypH3M Kak XOCTEJIOB, Kade | Ha OIOMKETHOE | TYPUCTHUECKOTO
BO3/JICHCTBHE VCTOYHHMK JIOXO/1a | JJIs TYPUCTOB KHWIbE CEeKTopa
SI3pIKOBas N3meHenus B Beenenue HeobOxomumocTts | YmpoiieHue pogHoro
Tpancdopmary | sS3bIKE U 0a30BbIX (ppa3 oOmieHus ¢ A3bIKa,
us KOMMYHHUKAIlMOHH | Ha TypuUCTaMu 3aMMCTBOBaHUS
BIX MPAKTUKaX WHOCTPAHHBIX
A3BIKAX
MarepuanbHa | ApanTanus [Ipucnocobnenu | TpeboBanus [Toreps
s KylbTypa ApPXUTEKTYPHI, € JIOMOB TIO[T TYpUCTOB K TpaJuLIHOHHBIX
ObITa M1 MECTHBIX | T€CTXayChl JOCTYITHOCTH U | DJIIEMEHTOB B
TOBApOB MO/ ya00CTBY TOPOJCKOM cpene
HY’KJIbI TYPUCTOB
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Ilpooonscenue mabauyol 3

1 2 3 4 5

Unentnunocr | M3MeHenue YyBcTBO MaccoBbslit Kynberypnas

b U CaMO camousieHTHUUKa | "rocTeil B IPUTOK rudpuan3anus,

BOCIPHUSTHE UH MECTHOTO COOCTBEHHOM TYpUCTOB, BHYTpPEHHUE
HaceJIeHUs nome" KYJIETYpHBIE KOH(ITUKTHI

0OMEHBI

Oxonorunuecko | UzMmeHeHue VBennuenue Pa3Burtue Herpananus

€ BO3JICHCTBUE | OTHOUIEHUS K HCMOJIb30BAHUS | DKOTypU3Ma U OKpY>Karollen Cpeibl,
IPUPOAHBIM MPUPOAHBIX UHQPACTPYKTYp | U3MEHEHHUE
pecypcam 00BEKTOB IS bl nanamadTa

Typu3ma

Tpamumonnst | Coxpanenune/mon | IIpoBenenue OxoHomuyeckas | [loBepxHocTHast

€ IPAKTUKH udukanus (dectuBaneii st | BHITOJA OT JEMOHCTpALMS
00bIYaeB u TYpUCTOB KYJIBTYPHBIX TpaguIuit
Tpaguui MEpOIPUATUN

Ipumeuanue. Cocmagneno asmopamu

Tabanna-4 — Bausinue unpoBbIX TEXHOJIOTHI HA JOCTYIIHBINH TYPH3M

Acnekr Onucanue IIpumepsl Bo3smoxHOE BiausHUE Ha
w1arpopM 1 MECTHOE COOOIIECTBO
UHCTPYMEHTOB
Hoctyn TypucTsl HaxoIAT OecIIaTHBIE Couchsurfing | MecTHble )uTenu vaie
uH(OpPMaAIUU | MEPOIPUSITHUS, TPOTPAMMBI , Workaway, B3aMMOJICHCTBYIOT C
BOJIOHTEPCTBA, KWIbE Y MECTHBIX U | SKyscanner, TypUCTaMU HaNpsMYyIo,
“H(OPMAITUIO O TpAIUIUAX 0e3 Google Maps | MUHYS TOCPETHUKOB.
ydactus TyphupMm.
CouuanbH TypucTtsl o6marTcs ¢ MmectHbiME, | Facebook, [ToBbImIaercst KOIMYECTBO
bl€ CETU NeNATCA peKOMEeHIalusIMu U Uiyt | Instagram, He(opMaIbHBIX KOHTAKTOB
MIOMYTYMKOB YEpE3 COLICETH U Telegram- U KYJIBTYPHOTO 0OMEeHa.
(bopyMBL. TPYyMIIbL,
TripAdvisor,
Reddit
DKOHOMUS CpaBHeHHUeE 1IeH, OHJIaiH- Booking.com | IloBbIieHHBIH cripoc Ha
CpEACTB OpOoHUpPOBaHUE, CKUIKU U TTPOMO- , Airbnb, HEJIOPOTHE JIOKAJIbHBIE
aKLMU JeNaloT MOoe3/1Ku aemiesne u | Aviasales, CEPBUCHI; KOHKYPEHIIUS C
JOCTYyIIHEE. BlaBlaCar TPaJUILMOHHBIM OU3HECOM.

prweltaHue. Cocmasneno asmopamu

BoeiBoa: TexHonoruu AenaroT KyJbTypHBIM oOMeH OoJiee TOCTYIHBIM, CHHMJKasl SI3bIKOBBIE U

(huHaHCOBBIEC OaphEpHI.

KynbpTypHblii 0OMEH B paMKax JOCTYIHOTO M JIaKIIEpU TypuU3Ma MMEET CBOU YHHMKAJIbHbBIE

YECPTBI U IIOCICACTBUA. Baxno YUUTBIBATh KOHTCKCT - KakK peFHOHaHBHBIfI, TaKk U COIIMAJIBHO-

SKOHOMHUYECKUH - 4YTOOBI IOHSTH BJIUSHHE KaXXZI0ro THIla Typu3dMa Ha MCECTHYIO KYJIbTYPY.

HccnegoBaHue 3THX aCOEKTOB MOXKET IIOMOYb B pa3pa60TKe Ooinee YCTOI>'I1{I/IBBIX IMIPAKTHUK B C(I)epe

TypHU3Ma.
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Taoauna-5 — CpaBHUTEJbHbIN aHAJIU3: JOCTYNHBIN VS. JaKIIEPH TYPU3M B KOHTEKCTE

KYJbTYPHOI0 00MeHa

AcIiexT

JloCTyIIHBIN TypU3M

Jlakmepu Typusm

dopMa KyJIBTYpHOTO
obMeHa

CHoHTaHHOE,
HETOCPEJICTBEHHOE YYacTHE B
MOBCEIHEBHOM KU3HA MECTHBIX
JKUTEIeH

Opranu3oBaHHbIE,
AKCKJIFO3UBHBIE MEPOTIPUSITHS
[4acTHBIC SKCKYPCHH, BCTPEUH |

Bnusaue na
MECTHOE HaCeJIeHUE

[Moxaeprkka MECTHBIX
OM3HECOB, peMecen

YacTo B3auMoeiicTBUE uepes
MEXTyHApOIHbIC OPEHIBI

OKOHOMHUYECKOE IToBBIIEHNE TOXOIOB HA NuBectumum B

BIIUSHHE MeCTax, pa3BUTHE MUKPOIKOHOMUKH | MHPPACTPYKTYPY B COXPAHECHUE
00BEKTOB HACIIEIUS

HerarusabIie [Iepenacsiiienue, Harpy3ka Ha W3omsmus MeCTHBIX JKUTEINEH,

3 exThI PECYpPCHI, CHIDKEHHE KaueCTBa )KU3HU | «TETTO JJIsi OOraThiX», MoTeps

AYTCHTUYHOCTH

Tun KyIbTypHOTO
OnbITa

[ToBceaHEBHBIN, TOCTYITHBIN,
YIUYHBIN

Kypupyemsli, snmuTapHsIi,
MMMEpCUBHBIN

Tunu4HbI pEruoH

PasBuBaroniuecs crpassl,

PasButele cTpansl, ropona

CCIIBCKHUC paﬁOHBI

®opmar
B3aUMOJICHCTBUS

Uepes pbIHKH, XOCTEIbI, Yepes racTpOHOMUYECKUE
TYpBbI, apT-MEPONPUITHS, Oy THK-

OTCJIN

TPAHCHOPT, YIUYHYIO KYJIbTYPY

Ipumeuanue. Cocmagneno asmopamu

BrIBOA: MOCTYHHBIM Typu3M YCHUIMBAET TOPU3OHTAJIBHBINA, MEXKINYHOCTHBIA KYJIbTYPHBIN
OoOMEeH, B TO BpeMs KaK TPaJUIUOHHBIA TYpHU3M CIOCOOCTBYET MHCTHUTYLIMOHAIBHON MOAJIEPIKKE U
IUTAPHOMY TOTPEONCHUIO KyJIbTypbl. OddeKkTuBHas TypuCTHUECKass CTpaTerus JOJDKHA
MHTETPUPOBATh 00a CErMEHTA Pyl YCTOHYHUBOTO KyJIbTYPHOTO Pa3BUTHS.

Pezynomamer ankemuposanue

Kon-Bo pecnonneHTOB Ha MHTEpBbIO: HEe MeHee 171. Mecto ompoca: a’pomnopT, BOK3al,
MaB3osieir Xomku Axmera Slccaym, TOCTUHMIIBI. B Tiepuosl OTKpBITHE TYpHUCTUYECKOTO CE30HA.
Pe3ynbTaThl onpoca CBUIETENBCTBYIOT O TOM, YTO OOJBIIMHCTBO PECIIOHAECHTOB BOCIPHUHUMAIOT
KyabTypy TypkecTaHa Kak HCTOPUYECKH 3HAUYMMYK0 M TECHO CBSI3aHHYIO C HCIaMCKUMHM U
TIOPKCKUMH TpaauiusiMu. Hambonee mnomynspHeiM OTBeTOM cTan BapuaHT «lcropuueckas,
uciraMckas U TIOpKckas KyiabTypa» [35,1%]. (pucynok 1). Uro Kkacaercsi KyJbTypHOU
UJEHTUYHOCTH, PECIIOHAEHTHI Yallle BCEro MOAYEPKUBAIN Ba)KHOCTh JYXOBHOCTH M YBaXXEHMS K
TPAaJULIMAM, YTO OTpa)xkaeT MIyOOKYI0 CBS3b C HCTOPUYECKHMMM KOPHSAMHM M STHOKYJBTYPHBIM
eAUHCTBOM (42,7%). (prUCyHOK 2)
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@ [lyxoBHOCTL, yBaXEHWUE X TPAANUMAM U
TIOPKCKO@ @AUHCTRO

@ Cesnsb ¢ ucTopuen, ncnamckme
UEHHOCTU ¥ rOPAOCTL 38 KOPHMK

© Tpaguumm, A3bIK, BEpa 1 yBaxeHue K
npeaxam

Pucynox 1. Ymo, no eauiemy mueHuro, cocmagiiem "Hacmosuyyro
MypKecmancKyo uOeHmuyHocms"?

171 orser

@ Cumson ayxoBHOCTH M TIOPKCKOTO
Hacneams

\ 4 @ VicTopuvecxan, UCNAMCKas W TIOPKCKas
\ e Kynerypa
A\ @ Kynbrypa ¢ rnyGoxoi ucropuen u

AYXOBHBIMK KOPHAMM
@ Cnusnme Tpanuumi, Bepsl 1 HCTOPHM

Pucynox 2. Kax 61 ev1 onucanu xyaemypy Typxecmana?

VY OOoNbIIMHCTBA OINPOLICHHBIX IIOBCEAHEBHOE IIOBEAECHUE, CTWJIb OJAEXKAbl M pedb
IPAKTUYECKH HEe M3MEHWIHCh. VICKIIIoueHue CoCTaBisieT MOJOAEKb, HA KOTOPOH 3aMETHO JIETKoe
CTUJIMCTUYECKOE BIUSHME B OJAEXKAEe M s3blKe — BKpAIUIEHUS aHIJIMIKU3MOB M Oosee
«rJ100aMM3UPOBAHHBIN» CTUIb. B TO ke BpeMs, 3HauMTENIbHAs 4acTh PECIIOHJIEHTOB OTMETHJIA
MHCIICHUPOBAHHE HEKOTOPBIX OOpSAZOB M 3JIEMEHTOB KYJBTYphl Al TYpUCTOB, YTO IPUBEIO K
YaCTUYHOM MoTepe MX ayTeHTUYHOCTH. HekoTopble Tpaauiuu, 0COOEHHO CBS3aHHbIE C OBITOM U
CEeMEHHBIM YKIIAJ0M, YTPaTUIM CBOK CTPOrOCTb, 4YTO OOBSCHSETCS CKOpee IpoleccaMu
ypOaHu3aluy ¥ CMEHOM 00pasa KU3HU, YEM MPSIMBbIM BO3JEHCTBHEM TypHU3Ma. (PUCYHOK 3)

B xonTekcre wm3meHeHuid 3a mocnennue S5—10 ser, mpeobOiagaroniiM MHEHHEM CTallo
pa3BUTHE TYPUCTHUECKONH MHPPACTPYKTYpPHI U KyJIbTypHOro TypusMa (40,9%), uro moarBepkaaet
BIMSIHME TypH3Ma Kak JBIKYIIEW CWIIBI B TpaHC(QOpMAIMU KyJIbTYpPHOTO JaHamadra ropoja.
Takum 00pa3om, MOXHO 3aKIIOUUTh, YTO Typu3M B TypkecraHe HE TOJBKO CIOCOOCTBYET
HSKOHOMHYECKOMY pa3BHTHIO, HO W BJIHSIET Ha TIEPEOCMBICICHHE W OOHOBJIEHHE KYJIbTypHOU
UJCHTUYHOCTH, OJHOBPEMEHHO YCHIIMBAsi MHTEPEC K HACIEANIO U TPAJAULIUSAM PETHOHA.

KntoueBble wWHCaiiThl (Ha OCHOBe Trumnore3): AHaIM3 TYPUCTHUECKUX IOTOKOB BBISBHII
KIIt04YeBble 0COOEHHOCTH: Oojiee 60% TypUCTOB MOCEIIAIOT PETHOH 0 PEIMTMO3HBIM MOTHBAM, MpU
cpeaHel MPOAOIKUTENBHOCTH BU3UTa 2,5 nHs. bonbmmHcTBO (O0see 70%) myTeliecTBEHHUKOB
MOJIb3YIOTCS BHYTPEHHUM TPAHCIIOPTOM — aBTOOyCaMH M TaKCH.

171 oteer

@ Ja, cran(a) 6onswe obpawats
BHUMAHWE HA BHELWHWA BUI W Peyb.

[ ] UyTe GONbLIE rOBOPK HA AHIMWACKOM W
pycckom
Her, crapance ocTapatech coboR, O
cran(a) 6onee oTkpLITEM{OR).

Pucynox 3. Hamenunocw 1u eauie nogederue, cmiib 00eH#cobl,
peusb u3-3a 0dujeHus ¢ mypucmamu?
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Oo6cy:xnennst

Ananu3 GopM KyJIBTYpPHOTO B3aUMOAEHCTBHS B YCIOBHUSX PAa3BHUTHS JOCTYIHOTO Typu3Ma
BBISIBIJI  KOMIUICKCHYIO — TPaHC(OPMALMIO  COLMOKYJIBTYPHBIX  HPAKTUK, OOYCIOBICHHYIO
CTpEMJICHHEM K MHKJIIO3UU B YCTOHYMBOMY pa3BUTHIO. COBpEMEHHBIE TEHICHIIMH B TYPHUCTUYECKOM
cdepe JeMOHCTPUPYIOT OTXOJ OT UEPAPXUUECKUX MOEICH KyIbTypHOro oOMEHa B CTOPOHY Ooiee
MAPUTETHBIX, TOPU3OHTAIBHBIX (OPM B3aMMOJACUCTBHS, YTO OCOOCHHO AaKTyallbHO B KOHTEKCTE
obecrieueHHsl JOCTYHMHOCTH TypH3Ma JUIs BceX Kareropuil Haponaa. OmHON W3 KIIOYEBBIX (GOpM
KyJIBTYPHOTO B3aHMMOJICHCTBUS, YCHIIMBAIOIICHCS B yCIOBUSX HHKIIO3UBHOTO TYpH3Ma, SIBISICTCS
ydacTHe B JIOKQJbHBIX KYyJbTYPHBIX IPAaKTHKaxX Ha MpaBaX paBHOIPABHBIX CYOBEKTOB
B3aUMOJEHCTBHSA. DTO HAXOUT OTPAKECHUE B POCTE MOIMYJIIPHOCTH ITPOTPaMM 3THOTpapHUIECKOro u
COOBITUHHOTO TypH3Ma, aJalTUPOBAHHBIX C YYETOM (U3UUECKHX, CEHCOPHBIX M KOTHUTHBHBIX
0c00EHHOCTEH pa3aMyHBIX Tpynn TypucToB. [logo6HbIH Gopmar criocobcTBYeT HOPMUPOBAHHIO HE
TOJILKO KYJBTYPHOM KOMIETEHTHOCTH, HO M B3aMMHOT'O YB)KCHUS M SMIIATHH MEXIY Y4aCTHUKAMH
MEXKYJIBTYPHOTO JHAJIOTA.

3HAYNTEIBHYIO pOJb B DPAa3BUTUM HOBBIX ()OPM B3aMMOACHUCTBHUS HWIpaAlOT LH(POBEIC
TEXHOJIOTUH, OOECICUMBAIONINE JOCTYIl K KYyJBTYPHOMY HACJIEIHIO B YCIOBUSIX OTrPaHUYCHUS
¢usmueckoii MoOwiIbHOCTH. BupTyanbpHble My3eu, IONMOJHEHHAas W BUPTyalbHas pEabHOCTB,
ayauoruipl ¢ (QYyHKUUSAMH TH(IOKOMMEHTApusi U CypAONEPEeBO/a CTAaHOBSTCS HEOTHEMJIEMBIMHU
MHCTPYMEHTaMHU BKJIIOUCHHS NIMPOKUX CIOEB HACENCHUs B KyJbTYpHBIH oOMeH. Takum oOpazom,
mupoBU3aMs  CHOCOOCTBYET yCTPaHEHWIO 0apbepoB H  CO3MaeT  BO3MOXHOCTH ISt
WHTCHCU(UKAMH  KYJIBTYPHOH KOMMyHUKanmuu. OJHaKo, HECMOTpPS Ha TIOJOXHUTEIbHBIC
TEH/ICHIINH, Ppa3BUTHE JIOCTYIIHOTO TypH3Ma CONPSDKEHO C PAIOM BBI30BOB. B dacTHOCTH,
CYIIECTBYET PHCK IIOBEPXHOCTHOW HWHTEPHPETAIMU KYJIbTypHBIX (EHOMEHOB B CTPEMJICHUU
crenaTh UX 0oJee MOHATHBIMHU U «yAOOHBIMI» Ul IIMPOKOH ayauTopuu. Takas pemayKIus MOXET
NPUBECTH K HMCKAKEHUIO CMBICIA KYJIbTYPHBIX NPAKTHUK, yTpaTe JIOKAIbHOW HIEHTHUYHOCTH U
KOMMEpLHATU3aH TPAAULIMOHHBIX (HOPM.

Kpome Toro, coxpansercst npobiemMa aCHMMETPUYHOCTH KyJIbTYpHOTO 0OMeHa, 0COOEHHO B
ClTydasiX, KOT/Ia TYPUCT BBICTYIAeT B POJH MOTPEOUTENS, a IPUHUMAIOIIEE COOOIIECTBO — B POJIU
o0bekTa nemMoHcTpanun. [Ipeogonenue 3To AUCTPOIIOPIMK BO3MOXKHO TPH YCIOBHH PA3BUTHS
KOOTIEPATUBHBIX MOJIENEel B3aUMOJICHCTBUS, OCHOBAaHHBIX HAa MPHHIWINAX MAPTHIMIALINA U
COyYacTHs B CO3JIaHUH TyPUCTHYECKOTO TPOIYKTA.

Takum o0Opa3oM, KyJIbTYpHOE B3aUMOJECHCTBHE B YCIOBHSX JOCTYITHOTO TypU3Ma
npuoOpeTaeT NONMULEHTPUYHBIN U MHKIIIO3UBHBIN XapakTep, BOMpas B ce0sl Kak TpaJULIMOHHbIE, TaK
U UHHOBallMOHHBIE (opMbl KOMMYHHUKauu. OHO TpeOyeT NepeoCMBICIEHUsI KOHIEeNIUH
KyJbTypHOH MEAMAaTUBHOCTH M TYPUCTCKOTO OIBITa B CBETE PACIIMPSIOMIMXCS BO3MOXKHOCTEH
yUYacTHs. [lepcrieKTUBHBIM ~ HampaBl€HUEM  JalIbHEHIIMX  HMCCIEJOBAHUMN BUUTCS
MEXTUCIHUIUIMHAPHBIN aHAIW3 BIMSHUS JIOCTYITHOTO TypH3Ma Ha KYJIBTYPHYIO YCTOHYHUBOCTH
TeppUTOpU M POPMHUPOBAHNE HOBBIX HIACHTUYHOCTEH B TYPUCTCKO-KYJIBTYPHOM IPOCTPAHCTBE.

Knacrepuzanus (pakTopoB KyJIbTypHOTO B3aUMOJICHCTBHS B YCIOBUSAX JJOCTYITHOTO TypH3Ma.

Ha ocHOBe aHamm3a aKTyalbHBIX COIMATBHBIX, KYJIbTYpHBIX, OSKOHOMHYECKUX U
KOMMYHHUKAIIHOHHBIX (DaKTOPOB, BIUSIONIMX HAa pa3BUTHE (OPM KyJIbTYPHOTO B3aUMOJEHCTBHS B
YCIOBUAX JIOCTYIIHOTO TypHU3Ma, HaMHM OBbLIM BBLIEJICHBI YETHIPE YCIOBHBIX Kiactepa. JlaHHas
KJIacTepHu3alys OMUpPAeTCs] Ha TEOPETUYECKYI THUIOJOTHIO U SMIMPUYECKH OOOCHOBAaHHBIE
B3aMMOCBSI3U MEX/1y IEPEMEHHBIMU (PUCYHOK-5).
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HNuTepnperanus Ki1acTepoB

WHkimi03uBHOE  KYJBTYPHOE Yy4acTHe: OTpa)kKaeT HalpaBiIeHHOCTh Ha obOecreueHue
KYJbTYPHBIX IIpaB YA3BHMBIX T'PYIITI HACCJICHUA, BKIHOYAAd JIIOI[GfI C HUHBAJIMAHOCTBIO, ITOXHUJIIBIX
TypuctoB U Ap. OCHOBHOE BHUMAHHUE YJENISICTCS CO3JAaHHIO 0e30aphepHON Cpebl, JOCTYIHON
MHOPACTPYKTYPHI U OpPraHU3aLUU MEPOIIPUATHH, BKIIOYAIOIINX PA3JIMYHbIC KATETOPUU HACEICHUSI.

MecTHOE KyJIbTYpHOE MPOU3BOJACTBO: CBS3aH C JOKAIM30BAHHBIMHU (hOpMaMH KyJIBTYPHOR
AKTUBHOCTH, B KOTOPBIX BaXXHYIO pOJIb UTPAIOT MPEJICTAaBUTEIM MECTHBIX coobmiectB. Typusm
CTAHOBUTCS MHCTPYMEHTOM COXPaHEHHUS U TMPOJBIKEHUS HEMaTepUaJbHOrO KYyJIbTYpPHOTO
Hacyenus, a Takke (akTopoM MOJAEPHKKHU JTOKATbHOM SKOHOMHUKHI

M LleHHOCTM M MAEHTOYHOCTb

5 23,1; 23%
28;31% B MeXKy/IbTypHaa KOMMYHMKaLMA

MecTHoe KynbTypHOe
23’1%; 23% npon3sBoAcCTBO

23,1%; 23% B VIHK/I103UBHOE KY/IbTYpHOE
y4actu

PucyHok-5 — YciaoBHbIe Ki1acTepbl KyJbTYPHOIO B3AaUMOAeHCTBUS

MexKynbTypHasi KOMMYHUKaIUS: BKIIOYaeT (pakTopbl, 0OecreurnBaroliie B3auMoieiicTBHe
MEX]y MPEICTABUTENISAMHU PA3JIMYHBIX KYJIbTYp Yepe3 MyJbTHA3BIYHYI0 KOMMYHHKAIIUIO, HU(PPOBBIE
TEXHOJIOTUM U OHJAWH-IUIATGOpPMBI. DTOT KJacTep NOJYEPKHBAeT 3HAYeHHE JOCTYIHOCTU
KyJIbTYpPHOH MHGOPMAIIUN U BUPTYAJIbHOTO KYJIbTYPHOIO OOMEHA.

[leHHOCTH M WIEHTHYHOCTH: (DOKYyCHpPYEeTCsl Ha TIIIyOMHHBIX MEXaHHM3MaX KyJbTypHOH
CaMOUJEHTU(PUKAMU U KOJJIEKTUBHOTO yYacTHUsSl B KYJIbTYPHBIX IPAKTHKaX. 37€Cb 0COOYIO POib
WUTpAaeT TOPU30HTAIBHOE B3aWMOJCHCTBHE MEXKIY pPa3IW4YHbIMM KyJIbTypaMH, B TOM YHCJIE B
(opmaTe COBMECTHOI'O TBOPUECTBA U MPOEKTHOM JESITEIbHOCTH.

3aku0yenue

B Xxome naHHOrO wHcCCleOBaHUsA, OCHOBAHHOIO Ha CMELIAHHOM METOJE, BKIIOYAIOIIEM
ankerupoBanue 171 Typucrta u wuHTEpBbIO ¢ 30 mNpPEACTaBUTENSIMH MECTHOTO HACEICHUS
TypkecTtaHa, ObUTH MOJTyY€HbI SMIIMPUYECKHUE TaHHBIE, TOJITBEPKIAIOLIIE IBONCTBEHHBIN XapaKkTep
BIUSHUS Oro/pkeTHOro Typusma. C OJHOM CTOPOHBI, HMCCIEAOBAHHE BBIIBUIO 3HAYMTETIHHBIN
MOJIOKUTEIBHBIN MOTEHIIKAN OIOKETHOTO TypuU3Ma Il MEXKYJIbTYpPHOTO JMajora U COLUUaibHO-
SKOHOMMYECKOTO pa3BUTUA. 72% ONPOIIEHHBIX TYPUCTOB OTMETHJIM YIIy4IIEHHE CBOEro
MOHMMaHMsI MECTHOW KYJBTYpbI OJlaroiapst 10CTymHOMY (GopMary MyTEIIeCTBHM, YTO MO3BOJIUIO
UM 4allle B3aUMOJEHCTBOBAaTb C MECTHBIM HACEJIECHUEM BHE PAMOK CTAHJAPTHBIX TYPUCTHYECKHUX
MapuipyToB. * 65% TypHCTOB YyKa3ajH, 4TO OIOJDKETHBIE MOE3JIKH CHOCOOCTBOBAIM MX Ooiee
r71y0OKOMY MOTPY>KEHHIO B TOBCEHEBHYIO KH3Hb U 3HAKOMCTBY C JIOKQIBHBIMU TPATULMSIMUA. DTH
JaHHBIE AMIIMPUYECKU MOJATBEPKIAIOT THIIOTE3y O TOM, YTO JIOCTYIMHOCTb (popmara myTemecTBUi
crocoOcTByeT 00siee UHTEHCUBHOMY M OCMBICIEHHOMY MEKKYJIbTYPHOMY OOMEHY.
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C npyroii CTOpPOHBI, HCCIEIOBAHWE BBIIBHJIO W CYIIECTBEHHBIC PHCKH, CBSI3aHHBIC C
OI0/KETHBIM TYpU3MOM. * 58% mpeacTaBuTeIeii MECTHOTO HACEICHUS B X0J/I€ HHTEPBBIO ONIYIIAIOT
yCUJICHHE KOMMEPIHMAIN3alMU KYJIbTYPHBIX CHMBOJIOB (CyBEHHpHAsl MPOIYKIHS, MPEACTABICHUS
pemecern), OpUEHTUPOBAHHBIX HA TYPUCTOB. DTO MOIATBEPXKIACT OMACEHHSI OTHOCHUTEIBHO MOTEPU
AyTEHTUYHOCTH W TpPEBpalleHus KyIbTyphl B "crektakib'. * B To ke Bpems, 85% MecTHBIX
KHUTEJICH TPHU3HAIM, YTO 3Ta KOMMEpPLHAIM3alWs MpHUBEla K COXPAaHCHHUIO M OXKUBJICHUIO
HEKOTOPBIX TPAIULIHUOHHBIX PEMECes], KOTOpble MOTJIHM Obl YyracHyTh 0€3 TYpHCTHYECKOTO CIIPOCa.
DT1OT (haKT yKa3plBaeT HA CJIOXHBIM M TPOTUBOPEUMBBHIM XapakTep BIHMSHUS TypH3Ma, TIJIie
HKOHOMHUYECKasl  IeJIeCOO0pa3sHOCTh  MOXKET — MapaJloKCaTbHBIM  00pa3oM  CHOCOOCTBOBATH
COXPAaHEHHIO KYyJBTYPHOTO Hacjiequs, IyCTb M B H3MEHEHHOH Qopme. * AHamM3 NaHHBIX
yJIOBJIETBOPEHHOCTH TypHcTOB (171 aHKeTa) mokasai, 4To KIIOYEBBIMU (paKTOpaMH MPUBS3aHHOCTH
K MECTy SBISAIOTCS KyJIbTYpHBIE/UCTOPUUYECKHE JIOCTONPUMEUYATEIbHOCTH, HH(pacTpyKTypa
(mOCTymHOCTB, pa3MENICHUE) U YHUKAIBHOCTh peruona. Poct Typnoroka Ha 15% 3a nocnennuit roj
U YBEIMYEHHUE IOJIOKHUTEIbHBIX OT3bIBOB 00 "ayreHTmuHoctu" Typkectana Ha 20% 3a TOT ke
Nepuos, HapsAAy C POCTOM 4YHCIAa XOCTEJNIOB M pecTaBpamueldl OOBEKTOB, AMITMPHUECKU
NOJTBEP)KAAIOT, YTO MHBECTUIMM B JIOCTYIHOCTh M KYyJbTYpHBIC aTTPAKIUU MOBBIIIAIOT
IPUBJICKATEIbHOCTh PETMOHA W YKPEIULIIOT €ro HAEHTHYHOCTh B IJa3ax TypUCTOB. * 45%
OIPOULIEHHBIX TYpUcTOB U 30% MECTHBIX >KHUTEJIeH OTMETHJIM aJlalTallui0 MOBCEIHEBHOH cpelibl
(mosiBIeHNE HOBBIX Kade, TOCTHHUI]), YTO TOBOPUT O TPaHCHOPMAIMU JOKAIBHONW MACHTHUYHOCTH
MOJl BJIMSHUEM TYPHCTUYECKHX 3alpocoB, KaK W OTMEYaJoCh B HWHTEPBbIO. llomydeHHbIe
pe3yabTaThl HMEIOT BaXKHBIE YIPABICHUECKUE MOCIEACTBUA. OHHU MOAYEPKUBAIOT HEOOXOANMMOCTh
cOaTaHCUPOBAHHOTO TMOAXO0/Aa K Pa3BUTHIO Typu3Mma B TypkectaHe, KOTOPBIH OyAeT MCIOJIb30BaTh
MOJIOKUTEIBHBI  TOTEHIHAN OIO/PKETHOTO TypH3Ma JUISl  MEXKYJIbTYPHOTO JMaiora u
HKOHOMHUYECKOTO POCTa, OJHOBPEMEHHO aKTHBHO HUBEIUPYS PUCKH KOMMEPIHAIU3ALUH, TOTEPU
ayTEHTUYHOCTH U COLMAJIbHOI'O HEPaBEHCTBA.
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KOJDKETIMJI  TYPH3MHIH  JJAMYbBI  JKAFEJAHBIHJIAFBI  MOJEHH
BIKIIAJI/IACTBIKTBIH ®OPMAJIAPBI

Anoamna. byn maxanaoa Typkicman owipinoeci mypucmep MeH dHcepeilikmi mypeblHOap
apacvlHOazvl Ma0eHU aimacy opmanapvina Koaxcemimoi (0r0xcemmik) mypusmuiy acepi
Kapacmuipsliaovl. TakblpblnKa H#cannvl WOAYLAPOaH albIPMAULbLIbIREL, 3epmmey IMNUPUKATbIK
Ooepekmepee cylenedi: coHevl OIp dicbll [winoe oHipee Keneew 171 mypucmke oacypeisineen
cayanHama dcane dcepeinikmi mypaviHoapoviy 30 mepenoemineen cyxbamul. MyHnoaii 3epmmey
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OU3aliHbl OIV0NCEMMIK MYPUBM HCALOAULIHOAEHI MIOECHUECMAPANbIK 63apa apeKemmeCcmikmiy oy
JHCIHE NPOONEMABIK HCAKMAPLIH AHBIKMAY2A MYMKIHOIK OepOi.

3epmmeyode 6r100dcemmiK mMypusMHiy He2izei CUNAmmamanapwvl, OHulH KAMbLCYULbLIADLIHbIH
Oetlini meH exki mapanka 0a aKelemin NAUOACbl HAKMBLIAHLIN, COHOAU-AK MIOEHU aIMACyObly
mepenoicin uwekmelumin Keoepeinep (mindik oapvep, madeHu cmepeomunmep, oOetipecmu KapviM-
KamblHACKA apHANEaH UHGPAKYPLILIMHLIY Jicemicneyuiiniei) mipxendi. Epexuie Hnazap maleHu
anmacy munosio2usiClHa — ycmipm, CHOHMAHObL HCIHE 03apa — ay0apblLiobl, ONAPObIH IPKAUCHICH
mapmuliy OeHeelli MeH 63apa apeKemmecmikmiy mypaKmslibl2bLMeH CUNammanaobl.

Anvinzan O0epexmep KopcemkeHoell, OH0XCemmiK mypusm asacblHOA&bl MIOEHU AJIMACYObIH
(ppacmenmapavlk  cunamvlHa Kapamacmad, Ouanoemel KoAOQUMulH dcagoainap 0oreanoa
(Kondicemimoi uH@pakypviivim, mindik Oagoapaamanap, OipieckeH ic-ulapanap) on MmyYpaxmol
Ma0eHUuemapanvlk Kapvlm-Kamoinac gopmanapvina aunaia araovi. Cayarnamanap meH cyxoam
Hamuoicenepi He2i3iHoe OI0dCemmiK MmypUIMHIY aneyMemmiK-ma0eHU acepin Kyueumyae apHai2aH
yevinbicmap  a3ipaeHdi;  beupecmu  OQUIAHBLICMAP2A  APHANZAH  UHDPAKYPLLILIMObL  OAMbLMY,
JHcepeinikmi KOJNoHep MeH MaOeHUu bacmamanapobl Koioay, mypucmep MeH mypeblHoapaa apHaI2aH
MaOeHuemapanvlk oxbimy 6Oazoapiramanapvii eueizy. Ocvliatiuia, MaKaia mexk Kouicemimoi
mypusm  enomeHin  cunamman — Kama — KOUMAU, — OHbIY  Jiceplinikmi  Oipecellnikmiy
MPanchopmayusacolHa SMIUPUKATBIK mMypoe 0aleldeHeeHn acepin 0Oe Kepcemeli, Mmypusm
cascamvlna MoOeHU acnekminepoi eneizyoin Kadcemminiein auKblHOAUObl JHCIHE MYPAKMbL MYPUIM
MeH MaOeHU MYPAHbl CAKMA) CanacblH0aesl api Kapauzvl 3epmmey 6a2blmmapuvli Oen2ineuoi.

Kinm co30ep: Konocemimoi mypuzm, Ma0eHu aimacy, SMUKAiblK MYPU3M, Hcepeilikmi
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FORMS OF CULTURAL INTERACTION IN THE CONTEXT OF ACCESSIBLE

TOURISM DEVELOPMENT

Abstract. The article examines the impact of affordable (budget) tourism on forms of
cultural exchange between tourists and local residents in the Turkestan region. Unlike general
overviews of the topic, the study draws on empirical data: a survey of 171 tourists who visited the
region over the past year and 30 in-depth interviews with local residents. This design made it
possible to identify both the positive and the problematic aspects of intercultural interaction in the
context of budget tourism.

The study clarifies the main characteristics of budget tourism, the profile of its participants,
and the benefits it brings to both sides, as well as records the barriers (language barriers, cultural
stereotypes, lack of infrastructure for informal communication) that limit the depth of exchange.
Special attention is paid to the typology of cultural exchange—superficial, spontaneous, and
mutual—each corresponding to its own level of involvement and sustainability of interactions.

The data obtained showed that, despite the fragmented nature of cultural exchange within
budget tourism, under conditions that support dialogue (accessible infrastructure, language
programs, joint events) it can develop into sustainable forms of intercultural communication. Based
on the results of the surveys and interviews, recommendations are proposed to enhance the socio-
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cultural effect of budget tourism: developing infrastructure for informal contacts, supporting local
crafts and cultural initiatives, and introducing intercultural training programs for both tourists and
residents. Thus, the article not only describes the phenomenon of affordable tourism but also
demonstrates its empirically confirmed impact on the transformation of local identity, emphasizing
the need to take cultural aspects into account in tourism policy and outlining directions for further
research in the field of sustainable tourism and the preservation of cultural heritage.

Keywords: Accessible tourism, cultural exchange, ethical tourism, local communities, tourism
practice, intercultural interaction.
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NATURAL AND CLIMATIC POTENTIAL OF SARYAGASH AS A BASIS FOR THE

FORMATION OF HEALTH TOURISM BRAND OF TURKESTAN REGION

Abstract. The article examines the natural and climatic potential of the small town of
Saryagash as the basis for the formation of a brand of health tourism in the Turkestan region. The
purpose of the study is to scientifically substantiate the possibility of using the natural and climatic
resources of the territory in order to develop the region as a competitive center for health tourism.
The methodological base consists of a systematic, geographical and SWOT analysis, as well as
expert surveys. The climatic characteristics, balneological resources, the ecological state of the
environment and their impact on the development of the resort complex are analyzed. It has been
established that unique sources of mineral water, a comfortable climate and favorable
environmental conditions form the competitive advantages of the region. The practical significance
of the research lies in the application of its results in the development of strategies for the
development of tourism, territorial marketing and promotion of spa services. Recommendations
have been developed on the formation of a health tourism brand based on the sustainable use of
natural potential, which will contribute to increasing the tourist attractiveness and socio-economic
development of the region.

Key words: Turkestan region, natural and climatic potential, health tourism, mineral water,
natural resources.

Introduction

Nowadays, in the context of the diversity of the globalisation process and the growing demand
from tourists for health tourism, there is a need to effectively use the natural and climatic potential
of tourist destinations to form a competitive tourist brand. Turkestan region, which has a rich
tourism potential, has great opportunities for the development of several types of tourism, including
health tourism. Taking this into account, one of the small towns of Turkestan region - the city of
Saryagash, known for its unique mineral springs and comfortable climatic conditions, has great
opportunities for the formation of a sustainable health tourism brand.

*bisre nypeic cinreme skacanbi3: Nurmaganbetkyzy N., Zhakupov A. Abdramanova G.,
Shokparov A. Natural and Climatic Potential of Saryagash as a Basis for the Formation of Health
Tourism Brand of Turkestan Region // Bulletin of the International university of Tourism and
Hospitality. —2025. —No3(9). — c. 146—159. https://www.doi.org/10.62867/3007-0848.2025-3.12

*Cite us correctly: Nurmaganbetkyzy N., Zhakupov A., Abdramanova G., Shokparov A.
Natural and Climatic Potential of Saryagash as a Basis for the Formation of Health Tourism Brand
of Turkestan Region // Bulletin of the International university of Tourism and Hospitality. —2025. —
No03(9). —c. 146—159. https://www.doi.org/10.62867/3007-0848.2025-3.12
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The relevance of the study in this context is due to the need for scientific substantiation of the
role of natural-climatic resources of Saryagash in the process of increasing the tourist attractiveness
of the region, as well as the definition of mechanisms for the effective use of natural-climatic
resources in the formation of sustainable tourism.

The aim of the research is to scientifically substantiate the concept of forming a tourist brand of
health-improving destination of Turkestan region based on the use of natural-climatic potential of
Saryagash city and to present the experimental results.

Based on this research goal, some research objectives were put forward:

1. Identification and systematisation of components of the natural-climatic potential of
Saryagash city; 2. Evaluation and analysis of the current state of health tourism of Saryagash city;
3. Evaluation of the peculiarities of tourists' and tourism industry representatives' perception of the
health tourism brand of Saryagash; presentation of the model of formation of the health tourism
brand of the destination on the basis of natural-healing resources.

Object of the study - the processes of formation of health tourism brand in the city of
Saryagash.

Subject of the study - tourist and natural-climatic potential of Saryagash city of Turkestan
region.

The scientific contribution of this research is encapsulated in the formulation and substantiation
of a holistic model for the establishment of a health tourism brand for the Saryagash district,
predicated upon the natural and climatic resources, and synergistically integrated with the insights
garnered from the perceptions and anticipations of key stakeholder groups, namely tourists and
experts. In contrast to the majority of investigations within the domain of territorial branding, which
predominantly emphasize marketing instruments or overarching theoretical frameworks pertaining
to destination promotion [1; 5; 9], this study posits: The natural and climatic potential is regarded as
the fundamental cornerstone of the brand - not merely as a resource for tourism, but also as a
pivotal component of the strategic competitive positioning of the region.

The empirical foundation of the investigation is articulated through the findings derived from
tourist surveys and expert interviews, which facilitate the identification of genuine needs,
anticipations, and obstacles to the perception of the destination. Consequently, the branding
paradigm is not constructed in a 'top-down' manner but rather incorporates the perspectives of end
consumers and the professional community.

A revised branding framework for Saryagash is suggested, which amalgamates: — an
examination of natural and climatic resources, — sociological insights regarding the perception of
the region, — strategic promotional components (positioning, infrastructure enhancement,
international marketing).

A comparative examination of Saryagash and international health resorts (such as Essentuki,
Borjomi, etc.) is introduced into academic discourse, which enables the demonstration of the
region's uniqueness and competitive advantages.

The empirical foundation of this investigation is substantiated by the outcomes derived from
tourist surveys and expert interviews, thereby facilitating the identification of genuine needs,
anticipations, and impediments regarding the perception of the destination. Consequently, the
branding model is constructed not through a 'top-down' approach, but rather incorporates the
perspectives of end consumers alongside insights from the professional community. An adapted
branding framework for Saryagash is proposed, which integrates: — an examination of natural and
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climatic resources, — sociological insights regarding the perception of the region, — elements of
strategic promotion (positioning, infrastructure enhancement, international marketing). A
comparative analysis juxtaposing Saryagash with international health resorts (such as Essentuki,
Borjomi, etc.) is introduced into academic discourse, which enables the demonstration of the
region's distinctiveness and competitive advantages. For the first time, a systematic array of
practical recommendations for governing bodies and enterprises aimed at sustainable brand
advancement is articulated, encompassing: — the enhancement of tourist infrastructure, — the
diversification of health service offerings, — the implementation of digital marketing strategies, —
the engagement of the local community in branding initiatives. Thus, the scholarly novelty of this
research resides in its provision of a multi-tiered model of territorial branding, which is predicated
not solely on objective resource potential, but also on the subjective perceptions of the destination
as held by tourists and experts, thereby ensuring its practical significance and applicability.

The hypothesis of the study is that the small town of Saryagash in Turkestan region will
become a tourist brand of health tourism destination of the region under the condition of effective
application of the model of formation of the tourist brand of the proposed health tourism destination
of natural and climatic resources.

Methods

The research methodology involves mastering complex interdisciplinary paths that combine
mechanisms of health tourism development, processes of region branding, as well as theoretical and
empirical methods of research of natural and climatic resources.

When writing the research work the following methods were used:

- review, analysis of works of foreign and domestic scientists on branding of tourist zones,
health tourism and ways of effective use of natural-climatic resources;

- systematisation of theoretical concepts of sustainable tourism development and regional
marketing and modelling of processes of formation of tourist brand on the basis of natural-climatic
factors;

- Collection of primary information for conducting research on the territory of Saryagash city,
assessment of the natural-climatic potential of the region and the degree of its development;

- Obtaining expert questionnaires of specialists in the field of medical and sanatorium activity
and tourism;

- Survey of tourists coming to the sanatoriums of Saryagash city, in order to assess their opinion

depending on the attractiveness of natural resources and to determine the perception of the tourist
brand.

Literature review

The study of the possibilities of using the potential of natural and climatic resources for the
formation of a tourist brand in tourist regions in recent years has become especially important on
the way to the development of sustainable tourism.

Krivoshapkina's works investigate the need for a comprehensive study of natural and mineral
resources in the development of tourist products in regions with special health-improving resources
[1]. According to Kasymova's research, in the conditions of growing demand for health tourism
based on balneological and mineral healing resources, climatic features and mineral resource
potential are the main tools for the development of the region as a competitive tourist destination

[2].
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According to Tulegenova, [3] to form a tourist brand in small tourist zones, special attention
should be paid to unique natural and therapeutic resources. These resources are an integral attribute
of health tourism. In addition, researcher E.V. Andreeva considers that sustainable development and
management of natural healing resources as a key aspect in preserving the tourist attractiveness of
the region [4].

The research works of foreign scholars such as Dredge M. and Jenkins D. [5] emphasise the
importance of sustainable tourism branding strategies. Tourist branding will be closely related to
the natural characteristics of the region. According to research of Gossling S., Peeters P., natural
resources with proper care can be the main active force on the way to branding a tourist area [6].

According to Musaeva, one of the scientists who studied the role of natural resources in the
creation of therapeutic health resorts of health direction, it is necessary to take into account
climatotherapeutic factors when creating tourist products. These factors are an important tool only
in regions with well-developed natural and therapeutic resources [7]. Dauletbaeva's research,
supporting this opinion, stresses the importance of climatic and hydrogeological studies in
justifying the tourist specialisation of a region [8].

Modern methods for assessing the tourist potential of health and medical resorts were proposed
by Ch.H. Omarova [9]. According to these methods, natural, social and marketing aspects should be
taken into account to form a tourist brand. Also, in the studies of Schneider and Gudovich analysed
the mechanisms of promoting the tourist brand on the basis of natural resources [10].

The strategic importance of the climatic factor in the formation of the tourist brand of the region
also investigated in the works of Hall P. and Muller G. According to these studies, the tourist
attractiveness of a region can be increased if it is effectively developed and attracts special attention
to climatic resources in the tourism market [11]. The works by T. Li and K. Zhang investigate the
mechanisms of influence of natural resources on the recognition by the target audience of the tourist
destination brand [12]. According to Kenzhebaeva's research, special attention should be paid to
environmental control and regulatory issues in the sustainable use of mineral springs for tourism
purposes [13].

And modern models of effective use of modern natural resource conditions in the branding of
the region were developed and proposed by V. Zenker and E. Braun. According to these studies, in
the process of formation of a tourist brand the necessity of communication with local communities
is emphasised [14]. Sagyndykova [15] presented complex marketing methods of tourism brand
formation based on the use of climatic and natural potential of the territory.

Contemporary research in the field of tourism branding emphasises the need for a
comprehensive approach that combines natural, social, cultural, and economic factors. For example,
research by Hanna et al. notes that branding tourist destinations requires a systematic analysis of
resources and consumer perceptions [16]. However, most studies remain within the framework of
general theoretical models and rarely rely on empirical data. In the context of health tourism, the
study of natural factors is of particular importance. Climate and environmental resources shape not
only the attractiveness of a region, but also its long-term competitiveness. Nevertheless, their
approaches pay little attention to regional characteristics and the integration of these factors into
brand strategies. The formation of sustainable tourism requires an ecological balance in the use of
natural resources. The mineral resources of Saryagash need to be used rationally. However, the
question remains: how exactly to translate sustainability into branding tools so that it is perceived
by tourists and investors. Research on territorial marketing in Central Asia indicates growing
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interest in the region's health resorts, but notes the low recognition of Kazakhstani brands in the
international market. This correlates with the results of our study: Saryagash has potential but is
limited in its promotion. Comparative analysis of foreign practices deserves special attention. In
European resort towns, the emphasis is on the uniqueness of natural factors. This experience is
relevant for Saryagash, but its adaptation requires consideration of the cultural context and regional
specifics. Thus, the literature review shows that: 1. Existing studies justify the importance of natural
factors for tourism, but rarely integrate them into branding models. 2. The issue of the perception of
tourists and experts as a source of brand formation has not been sufficiently studied, which became
the subject of our research. 3. Regional aspects of Central Asia are limited in the world literature,
which increases the significance of this study in filling this gap [17].

Thus, modern scientific literature proves that the formation and promotion of the tourist brand
in the therapeutic direction of natural and climatic potential requires the application of complex,
sustainable and scientifically based strategies. And these ways of development should be carried out
taking into account the peculiarities of natural resources of any region, as well as development
trends in the world tourism market.

Results

In the research work a comprehensive analysis of the natural and climatic potential of
Saryagash city of Turkestan region was carried out in accordance with the set goals and objectives.
The results of the analysis determine the possibilities of forming a tourist brand of the region.

According to the conducted research, the city of Saryagash has favourable climatic conditions
for health tourism. Here the average annual temperature is +14.5 °C [7], the duration of solar
radiation-2800 hours per year. And the average air humidity varies from 40% to 60%, which creates
favourable conditions for climatotherapy [11]. The main priority attention was given to mineral
water resources. Hydrogeological studies have revealed 20 mineral water springs of different
composition. These mineral water springs have sodium-chloride, sulphate, hydrocarbonate content.
These compositions play an important role in the treatment of diseases of the gastrointestinal tract,
musculoskeletal apparatus and nervous system [8]. The composition of Saryagash mineral waters is
characterised by a high level of mineralisation and thermal temperatures. This feature expands the
range of their application [13]. The results of the environmental assessment indicate a satisfactory
environmental condition in the territory of the main tourist clusters. And this result indicates the
suitability of the city for the development of sanatorium-health tourism.

During the comparison of Saryagash sanatorium with such famous resorts as Essentuki in
Russia and Borjomi in Georgia [12], the results of comparative analysis showed that Saryagash
sanatorium has a number of advantages associated with the year-round exploitation of natural
resources [10]. However, due to insufficient attention to the implementation of systematic work to
promote the region's brand at the national and international levels, the promotion in the region's
tourism potential is not so fast [15]. In this regard, there is a need to develop comprehensive
strategies for the formation of the region's tourism brand, taking into account current trends in
sustainable health tourism [5], [6].

To determine the peculiarities of the perception of the city of Saryagash tourist brand for the
purposes of recreation in sanatoria “Arman”, “Asyl Bulak”, “Altyn Shanyrak™” a survey of 139
visitors was conducted. The main results of the survey are presented in the table below (Table 1):
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Table 1 — Results of the survey taken from the visitors of the sanatorium (1)

No. | Main characteristic of respondents' answers Indicator

1 They specifically came to the Saryagash sanatorium for the | 79%
therapeutic mineral springs

2 The favourable climate such as warm summer season and mild winter | 72%
season is the main reason for choosing Saryagash resort.

3 Noted that the quality of the road in the direction of arrival to the 55%
sanatorium and the extent of tourist infrastructure are not satisfied.

4 Welcome long holidays between 14-21 days (2-3 weeks) (duration of | 67%
treatment).

5 During the treatment process, in addition to the main therapeutic 58%
procedures, spa, detox programmes and phytotherapy should be
additionally carried out.

6 Supported the idea of development of Saryagash sanatorium as a 84%

world tourist brand.

Note: Compiled by the authors based on the survey.

In addition, the opinion of holidaymakers was sought to determine what important aspects
should be considered to promote the tourism brand of Saryagash resort. The main results of the
responses are shown in the diagram below (Picture 1):

In the course of the research, was conducted an expert survey of specialists in the field of
tourism and medical and sanatorium activities (3 managers of the sanatorium centre, 5 specialists of
the reception department of the sanatorium centre, 8 specialists of the department of therapeutic
procedures in these centres). The main purpose of the expert survey was to assess the Saryagash
resort by listening to the opinions of experts on the possibilities of recognising it as a tourist brand,
its current status at the moment and the work being done to promote the resort in the future. The

7%

environment

traditions

O Unique mineral water sources

O Ecological cleanliness of the

O National features and

O Developed infrastructure

Figure 1 — Results of the survey taken from the visitors of the sanatorum (2)

Note: Compiled by the authors based on the survey.

results of the survey are presented in the table below (Table 2):
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Table 2 — Results of the survey taken from the experts
No. | Main characteristic of the experts' answers Key indicators by response

1 The natural and climatic potential of the Saryagash Resort | 84%
Complex allows to develop not only health-improving,
but also ecological tourism (eco-routes related to
sustainable tourism have been launched on the territory of
sanatoria).

2 To form a tourist brand of Saryagash sanatorium it is 79%
necessary to develop a unified marketing strategy with a
focus on the potential of mineral water sources and
therapeutic climate sources.

3 In order to promote a unified therapeutic tourist brand in | 73%
the territory of Saryagash sanatorium, it is important to
create modern sanatorium using international standards of
quality and medical services.

4 Considers it possible to use digital achievements for the 65%
development of the tourist brand (use of online tour
booking systems at all resorts, organisation of virtual tours
on the pages of sanatoriums' websites, development of
mobile applications)

5 Considers it necessary to carry out a comprehensive 35%
environmental certification of tourist facilities in the

complex of sanatorium.

Note: Compiled by the authors based on the survey.

Discussion

An analysis of the climatic conditions in Saryagash has revealed favourable parameters for the
development of year-round health tourism: mild winters, warm summers, and a large number of
sunny days. In addition, the region's mineral waters have proven healing properties and are
perceived by tourists as the main resource that makes the area unique. This result is consistent with
the conclusions of some authors, according to whom it is the combination of natural and medical
factors that increases the competitiveness of a destination. Thus, the natural resources of Saryagash
not only create conditions for tourism, but also act as a key element in its positioning in the market.

A survey of 139 tourists revealed that 79% chose Saryagash because of its mineral waters, and
72% noted the importance of the climate. This confirms that it is the natural and climatic potential
that is the core of the brand. However, 55% expressed dissatisfaction with the infrastructure,
including poor road quality, limited choice of modern services and a lack of entertainment.

Analysing this data, it can be argued that tourists perceive Saryagash as a health resort, but their
loyalty is limited by dissatisfaction with the service component. If the infrastructure barriers are
removed, the region will have the opportunity to transform itself from a local resort into an
internationally competitive tourist brand.

In an expert survey (16 specialists), 84% noted Saryagash's potential for the development of
ecological and medical tourism, and 79% emphasised the need for a unified marketing strategy and
concept for the region. These data show that the professional community associates the success of
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the brand not only with natural resources, but also with managerial and strategic decisions.

In addition, experts identified threats such as the degradation of mineral springs due to
overexploitation and competition with the resorts of Essentuki and Borjomi. These assessments
indicate that the formation of the Saryagash tourism brand is impossible without environmental
control and competent positioning against the backdrop of well-known international resorts.

A comparison of the opinions of tourists and experts allows us to refine the tourism branding
model. Tourists note the main strengths (mineral waters, climate), but suffer from poor
infrastructure. Experts, in turn, focus on systemic solutions: marketing, quality standards, and the
digitalisation of services.

Thus, the formation of the tourist brand of the small town of Saryagash should be based on a
synthesis of two levels of perception:

1. Emotional-natural level (tourists): health, nature, climate, recreation.

2. Strategic level (experts): infrastructure, marketing, sustainability, digital technologies.

It is this combination that distinguishes the proposed model from existing studies, where
analysis is most often limited to either natural factors or marketing tools.

A comparison with foreign resorts such as Essentuki and Borjomi shows that Saryagash has a
unique advantage and the opportunity to operate year-round thanks to its climate. However, without
serious investment in infrastructure and promotion, the region risks remaining only a local resort.

According to experts, the main risks of Saryagash tourist brand development include the
following:

- Degradation of natural healing springs with inefficient application;

- High level of competition with other major resorts in other countries.

Thus, the result of interviews with tourists and expert surveys is the basic strategy in the
formation of a competitive tourist brand, the natural curative and climatic potential of which is
based on the funds of curative potential of Saryagash.

According to the research, the main advantages and disadvantages in the development of
Saryagash city tourism brand, as well as opportunities and risks can be summarised in the following
SWOT analysis (Table 3):

Table 3 — SWOT analysis

Strenghts Weaknesses

The city is rich in mineral springs with healing
properties
Climate on the side of year-round health-

Poor quality of tourism infrastructure
Limited number of international level
sanatoriums

Low degree of recognition of tourism
therapeutic brand

improving procedures
Transport accessibility (proximity to

Uzbekistan) Weak marketing promotion strategies
Pleasant ecological situation
Opportunities Threats

High demand for health tourism in the post-
pandemic period

Opportunity to develop eco-tourism in parallel
Opportunity to attract investment in
infrastructure

Existence of high competition with other
sanatoriums with different natural and climatic
resources

Existence of environmental risks due to
excessive use of mineral resources
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According to the results of SWOT-analysis, the main advantages of Saryagash sanatorium
complex include favourable location, availability of mineral therapeutic water sources and transport
accessibility. The main disadvantages include low-quality infrastructure, a small number of top-
class sanatoria and the lack of comprehensive marketing strategies.

The concept developed to promote the tourist brand of the health tourism destination is based
on the following principles:

- Formation of the town of Saryagash as a health resort accepted by tourists at any time of the
year;,

- prioritising the uniqueness of mineral resources in advertising media;

- development of ecotourism and medical tourism infrastructure;

- involvement of the local community in the process of formation of the tourist brand.

Depending on the concept, the stages of formation of the health tourism brand of Saryagash city
can be characterised as follows: (Picture 2):

[ Exploring unique mineral resources that can be competitive ]

Development of marketing strategy (popularisation of Saryagash city as a
centre of sanatoriums capable of receiving holidaymakers all year round)

[ Infrastructural renewal (Renovation of sanatoria, formation of ecotourism) ]

[ Study and assessment of natural and climatic resources of the region ]

Ongoing monitoring of the quality of tourism services provided and the
environmental situation

[ Promotion of the tourism brand in the domestic and international markets }

Figure 2 — Conception of formation of tourism brand in Saryagash

The results obtained in the course of the study allowed us to reach the research hypothesis that
the natural and climatic potential of Saryagash city can become the basis for the successful
formation of a tourist brand not only for the small town of Saryagash, but also for the Turkestan
region. Also, to promote the tourist brand it is not enough to effectively develop natural resources, it
is necessary to comprehensively apply modern marketing tools.

Thus, it should be noted that the implementation of the developed recommendations provides
great opportunities for improving the tourist attractiveness of the city, increasing the inflow of
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domestic and international tourists, as well as sustainable socio-economic development of
Saryagash city.

Conclusion

The study of the natural and climatic potential of Saryagash city as a basis for the formation of
health tourism brand of Turkestan region has shown that there is a significant potential for the
development of sustainable tourism oriented to the health of tourists coming to the region. The city
of Saryagash has unique natural resources, taking into account the therapeutic mineral springs and
favourable climatic conditions, which makes it possible to create a modern tourist brand.

1. Natural resources, in particular mineral springs, are among the main advantages of the city,
considered competitive in the tourist market. Clean ecological environment, comfortable climate
and unique mineral water springs allow the city of Saryagash to serve as a sanatorium open
throughout the season, targeting tourists wishing to improve their health and combine treatment
courses with recreation.

2. During the study such advantages as the uniqueness of mineral springs of Saryagash city,
favourable climatic conditions and transport accessibility became known. These features allow the
region to remain in favourable competition with other sanatorium regions of Kazakhstan and
sanatoriums of neighbouring countries. However, in order to form a successful tourist brand, it is
necessary to solve a number of problems related to the development of infrastructure, improving the
quality of tourist services, and creating effective marketing strategies.

3. Expert surveys and the results of questionnaires of tourists proved that there is a great interest
in expanding tourism and therapeutic opportunities of the region, especially in the development of
health tourism. From the tourists' side the needs for variety of medical services and improvement of
infrastructure were noticed. And these needs are considered to be one of the priority areas in the
development strategy of Saryagash tourist and medical brand.

4. As an important result of the study, a specially developed proposal for the formation of
Saryagash tourism brand can be noted. In this recommendation, special attention is paid to the
development of the city with a focus on eco-resort aimed at normalising the health of visitors, as
well as improving infrastructure and creating specialised medical and health services. During the
implementation of this strategy, sustainable use of natural resources and protection in view of the
environmental sustainability of the region should be one of the important principles. Not only the
assessment of mineral water sources and climatic factors of the region is considered important, but
also the analysis of factors influencing the perception of the region as a tourist brand. The
developed recommendations and the concept of Saryagash brand formation can become the basis
for the development of sustainable tourism in Turkestan region, creating conditions for creating
new jobs, improving the quality of life of the local population and attracting tourists.

In conclusion, the implementation of effective strategies for the formation of health tourism
brand of Saryagash city requires work on environmental, economic, social and cultural aspects, as
well as active partnership with public and private structures. This opens new spaces for tourism
development in the region to present Saryagash sanatorium on the world tourism scene as a unique
resort brand that helps not only to improve health, but also to preserve the natural conditions and
cultural traditions of the region.
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"~ H. HYPMAFAHBETKbBI3bI'S, A. JKAKYITOB', I. AB/JPAMAHOBA?, A. IIIOKIIAPOB?
!J1.H. T'ymunes ateiagars! Eypasus yITTBIK YHUBEPCUTETI
(Kazakcran, Acrana), e-mail: nurmaganbetnurdana@gmail.com
X anbikapaibIK Typu3M jkoHe MeiiMaHIOCThIK yHUBepeuTeTi, (Kasakcran, TypkicTan)

CAPBIAFAIITHIH TABHFU-K/IIHMATTBIK OJIEYETI TYPKICTAH OHIPIHIH

CAYBIKTBIPY TYPU3MI BPEH/IIH KA/IBITITACTBIPY HEI'I31 PETIH/IE

Anoamna. Maxanaoa Typxicman 6HipiHiy cayblKmulpy mMypusminiy OpeHOiH Kaibelnmacmuolpy
yuwin Heeiz peminoe Capvlazaul wWavlH KaldCbIHbIY MAOUU-KIUMAMMbIK 21eyemi 3epmmeneoi.
3epmmeyoiy maxcamol - auMakmol CayblIKmMblpy MYPU3MIHIK Oacekeze Kabilemmi Opmanblavl
peminde 0amvlmy MaKCamvlHOA AyMAaKmsly maduau Hcone KIuMammuolk pecypcmapbii naudaiany
MYMKIHOICIH 2blIblMU He2iz0e)y 001bin madvliadsl. Odicmemenik 0aza Jicyuenix, 2eocpapusiviy
acone SWOT manoaynapoan, coHOau-ax capanuvblivl cayaiHamanap oaumypaowl. Knumammolx
cunammamanap, 6anbHeoN02UANbIK pecypcmap, Kopulazan OpmaHuly dKOA0SUSLILIK HCA20Albl HCIHE
011apObIY WUNANHCAUNBIK KeWEHHIH 0aMyblHa acepi manoanaowvl. bipezeti munepanovl cy xesoepi,
LIHRAUILL  KIUMAM — JiCOHe  KOJAUAbl  IKOJNO2USIBIK — JHCagoail — aumakmouly — Oacexenecmik
APMBIKUBLILIKMAPBIE — KATbINIMACMbIPAMbIHGL  AHLIKMANLObL.  3epmmeyoiy — NpaKmuKaivlk
MAaybI30bLIbIELL  OHBIH — HIMUJICENEPiH  MYpUusmMoi  0amvlmy, ayMakmslk MApKemuHe JHCoHe
WUNAdCALIbIK,  KblsMemmepOi  ineepitemy cmpameusiapvlh 23ipiey Ke3iHoe KoI0aHy 0Oobin
maobviiaodsl. Tabuzu aneyemmi mypakmel nanuoaiany HeeiziHOe CAyblKmbipy mypusminiy OpeHOin
Kanblnmacmulpy OOUbIHULA YCHIHBICIAP HCACAnobl, OYI MYPUCMIK mapmulMObLILIKIbL APMMbIPY2a
JHCOHEe AUMAKMbIY 271eYMemmiK-9KOHOMUKATLIK OaMYbIHA bIKNAT emeoi.

Kinm ce30ep: Typricmau oHipi, mabueu-kKiumMammuolK 21eyem, CAayblKmulpy mypusmi,
MUHepanovl cy, mabueu pecypcmap.

H. HYPMATAHBETKBI3bI'®, A. JKAKYIIOB!, I. AB/[PAMAHOBA?, A. [IIOKIIAPOB?
'EBpasuiickuii HalMoHanbHbIH yHuBepcuter umenu JILH. Tymunesa

(Kazaxcran, Acrana), e-mail: nurmaganbetnurdana@gmail.com

2MeskIyHapoJHbII yHUBEPCHTET TypH3Ma U roctenpuumctsa (Kazaxcran, TypkecTan)

IIPHPOJTHO-KTHMATHYECKHH ITOTEHITHAJI CAPBIATAIIIA KAK OCHOBA
T ®OPMHPOBAHHA BPEH/IA O3/OPOBUTE/IBHOI'O TYPU3MA
TYPKECTAHCKOI'O PETHOHA

Annomayun. B cmamve uccinedyemcs npupoOHO-KIUMAMUYECKULl NOMEHYUAL MAal020 20pood
Capvlacaw kax ocHo8bl 01 hopmuposanust OpeHoa 0300posumenbHo20 mypusma Typrecmanckozo
peauona. Llenvio uccneoosanus saeniemcs HayyHoe 0OOCHOBAHUE BO3MONCHOCMU UCHONb30BAHUS
NPUPOOHBIX U  KIUMAMUYECKUX pPecypcos mMeppumopuu ¢ yYeavlo pa3sumus pecuoHd Kax
KOHKYPEHMOCHOCOOH020 YeHmpa 0300posumenbHo2o mypusma. Memoouueckas 6asza cocmoum u3
cucmemnozo, eeoepaguueckoeco u SWOT-amanuza, a makdce IKCNEPMHLIX — ONPOCOS.
Ananuzupyromes Kiumamudeckue Xapakmepucmukuy, 0aibHeolo2udecKue pecypceyl, 3K0102U4ecKoe
cocmosaHue oKpydcaouell cpedbl U UX GIUAHUE HA pazeumue KypoOpmHO20 KOMNIEKcd.
Ycemanoeneno, umo yHmukanbHbie UCMOYHUKU MUHEPATbHOU 600bl, KOMQOPMHLIUL KIUMam u
Onrazonpusimusie dKon02UUECKUE YCI08US HOPMUPYIOM KOHKYDEHMHblE NPEeUMYWecmsea pecuoHd.
IIpakmuyeckas 3HAYUMOCMb UCCIEO08AHUS 3AKNIOYACNCA 68 NPUMEHEHUU e20 pe3yabmamos npu
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paspabomke cmpamezuii pa3eumus mypusma, meppumopuaibHo20 MapKemunea U npooeUICeHUsl

CAHAMOPHO-KYpOPMHbIX  ycaye. Bwipabomanvr  pexomenoayuu no @opmuposanuio o6penoa

03()0p06umeﬂbH020 mypusma Ha OCHOe6€ ycmoﬁlmeoeo UCnojlb306aHusl npupodHoeo nomexnyuala,

umo 6y()em Ccnocoocmeosams  NOBbIUUEHUIO mypucmcxoﬁ npueilekameibHocmu U CoOyualbHO-
IKOHOMUYECKOMY pA36UMUIO PECUOHA.

Kniouesvie cnosa: Typkecmauckuii pecuon, NPUPOOHO-KIUMAMUYECKUL  NOMEHYUAT,

0300pOBUMENbHBII MYPUSM, MUHEPATIbHAS 800d, NPUPOOHbIE PeCypChl.
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MI'TAP 14.35.07 https://www.doi.org/10.62867/3007-0848.2025-3.13
90K 379.85:159.922.7

I'. PU3AXO/IJKAEBA'=, U, YCEMBAEBA', 5. BAHUMYXAHBETOB!
"Koxa Axmer Slccayu aThiHaarbl XalbIKapablK Ka3ak-TypiK yHUBEPCUTETI
(Kazakcran, Typkicran), e-mail: grizahodja@gmail.com

MEKTEII OKYIIBIVIAPBIHBIH CAAXATKA JIETEH BIHTACBIH APTTHIPY/IAFbI
SOFT SKILLS TAF/IBIVIAPBIHBIH POJII (?Kac epexwenikxmepine Kapaii)

AHoamna. Makana mexmen OKYWbBIIAPLIHGIY MYpUMee O0€e2eH Kbl3bleyUUblIbldbl MeH
bIHMAchlH apmmulpyoazvl soft skills Oazovinapvinbiy penin 3epmmeiidi. 3epmmey 6OapviCblHOA
OKYUBLIAPOBIH, JiCAC epeKuenikmepine catikec YUbIMOACmblpulizan Oinim Oepy mypusmi, MaOeHU
MYPU3IM JCIHe madbuzam mypusmi CUsKmsl mypii mypusm madxicipudenepi kapacmuipwviiosl. Typusm
MeH casxam ic-apekemmepi ApPKbLIbl  OKVWBLIAD KOMMYHUKAYUS, KOMAHOAIBIK —JHCYMBIC,
WBI2APMAUBLILIE  OULAY, KOWOACUIBLILIK JicoHe npobiemanrapovl wiewty cusikmol soft skills
0a20bLIapblh MUiMOi damvlma anosl. [lepekmepoi dcunay yuiin cayainama, 0akwvliay, pegiexcus
JHCYPHANBLL JHCOHe cyxbam 20icmepi KOAOAHbLIObl. ANbIHeAH Hamudicenep mypusm maxcipubecine
KamvlCKaH OKYUbLIAPOblY 0apIblK KaApacmulpvlizad 0a0bliap OOUbIHWA atumapivlKmail ecyiH
kepcemmi. Typuzm ic-apexemmepi OKyWbLIAPA JHcAya a0aAMOApMeH MAHbLICY, MONMbIK
MAncelpmManapovl OpbIHOAY, UWbIRAPMAUDBLILIK wewimoep mabdy JHCoHe AHCaYanKepuiiniikmi 63
MOUHBIHA Aty MYMKIiHOIeiH Oepoi. Casxam 6apblcblHOA OKYWBLIAPObIY MYIRANLIK 0AM)y OeHeelll
Kemepinin, mypuzmee 0e2eH Kbl3bl2YWbliblebl apma mycmi. 3epmmey 0apblcblHOA HCHIHLICIbIK
epexutenikmepee 6AUNAHBICIbL 0ARObLIAPObIY OAMYbIHbIY AUBIPMAUBLILIKIMAPLL 04 AHLIKMANObL:
Kbl3  Oananap KOMMYHUKAYUS JHCOHE WUbIRAPMAWDBLIbIK OWLdy CAaldacblHoa, an yi banaiap
KOMAHOAIBIK JICYMBIC NeH Koubacuvlivlk Kabitemmepinoe Oencendi 6010vl. Maxara mypusmoi
oinim Gepy npoyecine uHmezpayusnIay apKblibl MeKmen OKVUIbLIAPLIHLIY MYIRAIbIK OAMYbIH,
mypuzmee Kbl3bl2YUIbLIbIEbIH JICIHE Ccasxam madxcipubenepin muimoi naudaiany Hcoioapwit
kepcemeoi. Typusm ic-apekemmepiniy mapouenix, OaMblMYUIbLIbIK JHCIHe NeyMemmiK aneyemi
MAanOaHvln, NPAKMUKAIbIK YCbIHbICap 23IipieHeeH. 3epmmey Homudicenepi MeKmen HacblHOagbl
OKYWbLIAPEA MYPU3MOL JHCoHe casxammapovbl mynanvlk damy men soft skills xanvinmacmoipy
KYpanvl peminoe muimoi Koa10auy2a MyMKIiHOIK Oepeoi.

Kinm ce3z0ep: mypusm, 6inim 6epy mypusmi, casxam, soft skills, socac epexweniei, mypusm
maoicipubeci.

Kipicne
Kazipri koramza 6i1iM Oepy KyieciHiH anJbplHIa TypFaH HETI3ri MIHAeTTepAiH Oipi — KaH-

*bizre mypeic cinTeme jxacaHb3: PuszaxomxkaeBa [., YcembaeBa ., BbaiimyxanbGeroB b.
MexTen OKyIIBUIAPBIHBIH casixaTKa JereH bIHTAChIH apTThipyaarsl soft skills marnpuiapsiHbIH pedti
(PKac epexmenikrepine kapaii) // Bulletin of the International university of Tourism and Hospitality.
—2025. -No3(9). — 6. 160—172. https://www.doi.org/10.62867/3007-0848.2025-3.13

*Cite us correctly: Rizahojaeva G., Usembaeva 1., Baimuhanbetov B. Mektep oqushylarynyn
sayahatqa degen yntasyn arttyrudagy soft skills dagdylarynyfi roli (Zhas erekshelikterine qaraj)
[The role of soft skills in increasing the motivation of schoolchildren to travel (by age)] // Bulletin
of the International university of Tourism and Hospitality. —2025. —No3(9). — b. 160-172.
https://www.doi.org/10.62867/3007-0848.2025-3.13
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JKaKThl JTaMbIFaH, OUTIMII opl QJIEyMETTIK OeJICeHIl TYJIFa KaJbITACTHIPY OOJBINT TaObLUIaIAbl. by
YAEpicTe TeK aKaJeMHUsUIBIK O11iM MEH KOociOM NMaFaplaapabl MEHTepy KETKUTIKCI3, COHBIMEH KaTap
eMipzie TaObICTHI OOJIyFa BIKMAT €TeTiH omMOeban KaOuleTTepAl JaMbITy KaKETTUIIr TybIHIAHIbI.
OcwiHpait om0OeOan narnpUiapably immiHae soft skills epeximie maHbira ue. Soft skills — KapbIM-
KaTblHAC jKacay, OWJIbl EpKIH JKeTKi3y, KOMaHJIaJa >YMBIC ICTEy, CBHIHH TYpPFBIIAH Oiinay,
SMOILMOHAIJIBI UHTEJUIEKT MEeH KOIOaCHIbUIBIK KaOiaeTTep/ i KaMTUTBIH Jarapliap kemeHi. Kasipri
TaHza Oyl JarbuIap KociOu opTaza FaHa eMec, KyHACHIKTI eMipJe /e TYJIFaHbIH JJICyMETTEHYIH/IC
HICIyI PeJI aTKapabl.

MekTen oOKymbLIapel  YUIiH  soft  skills  pgaFmbuIaphlH  KQJIBINTACTBIPYABIH — THIMZL
KypaiaapbeIHbIH Oipi — casxar. Casxat mocTtypii OutiM Oepy yAepiCiH KEHEWTIN, OKYIIbUIAPIIbIH
MOJICHU KOHE TaOWFU KYOBUIBICTApMEH TaHBICYbIHA MYMKiHIIK Oepemi. On TeK TaHbIM Ko31 FaHa
eMec, TOKIpUOeNiK JaFapUIapAbl JNaMBITYABIH KOJAMIbl oprackl Oonbin TaObuIambl. Casxar
OapbIChIHAA OKYIIbLIAp JKaHAa aJaMJapMeH KapbIM-KaTbIHAacKa TYyCeli, OpTYpii >Karmaiimapra
Oeifimmenyai yHpeHeml, MKip anaMacansl, OpPTaK IIenriM KaObuigayFa MalibIKTaHabl. MyHnai
TOXIprOE OJapBIH IMOIMOHAIIBI MHTESIUICKTICIH TaMBITYFa, 631H-631 OaFrajayblH apTThIpyFa kKOHE
QJIEyMETTIK OeJICeH 11 a3aMaT PeTiH/Ie KalIbITaCybIHa bIKIAT €TeIl.

Soft skills narnpimapel op kac Ke3eHIHIE TYpJl JeHrehae Kaimbinracaibl. bacTtaysil ChIHBIT
OKYIIBLIAPHl YIIIH casxaT — KOpIIaFaH OpTaHbl TaHYJbIH, TaOUFAaTKA KbI3BIFYIIBLUIBIKTHI
apTTHIPYABIH J>KOHE TOIIEH JPEKeT €Ty KaOlIeTiH NaMBITYAbIH MaHbI3AbI Kypaibl. Opra OyblH
OKYIIBUIAPHI YIIIH casxaT ©3 OWBIH KETKi3y, bIHTBIMAKTACTHIK OPHATY, JKaHa aKmapaTThl MEHIepy
’KOHE OHBI OMIpIIK KaFaasTTapAa KOJJaHy MYMKIHIITIH KeHedTeni. JKOFapbl CHIHBIN OKYIIBLIAPHI
YIIiH casxaT — ChIHM TYPFBIAAH OMay, KeIOAaCIHIbUIBIK, KayanKepIIUIiK IMeH aepOec IIemriM
KaObUIIay CHSKTBI Kypaenmi soft skills marnmputapslH nambiTy anadbl. OChl TYPFBIIAH allFaHja,
OKYIIBLIAP/IBIH JKaC €PEeKIIeNIKTePiH eCKepPe OTBHIPHIN CAIXATThIH TOPOUETIK KOHE JAAMBITYLIBLIBIK
olleyeTiH aliKbIHIAay ©3€KTi FHUIBIMU Macelie OObIT TaObLIa bl

Kaszipri ke3ennue OuniM Oepy MEH TypH3MHIH ©3apa BIKIAIJACTBHIFBIH 3€PTTEY MaHbI3AbLIBIFBI
apTein Keneni. TypusM MOAEHHU-TAHBIMABIK KbI3MET KaHa €Mec, COHBbIMEH Oipre TYJIFaHbIH
QJIEYMETTIK KY3BIPETTUIIrH KaJIbIITACTBIPYABIH MOPMEH/I1 TETITT PETIHJIE KapacThIpblIyia. Ocipece
MEKTeIl JKAChIHIAFbl OKYIIbUIAp VIIH YHABIMJACTRIPBUIATBIH CcasgxaTTap OJIAPJABIH OMipIiK
ToXipuOeciH OalbIThIN, soft skills narnpulapblH TaOUFU KaFAaila KaJlbIITACThIPyFa BIKIAJ €TEl.
CoHAbIKTaH OKYUIBIIAp/bIH CasiXaTKa JAETeH bIHTAChIH apTThIpyJa soft skills narabliapbIHBIH POJIIH
alKBIH/Iay TEOPHSUTBIK JKOHE TMPAKTHKAIBIK TYPFBIIAH aca MaHBI3/IbI.

3epTTeyIiH MakKcaThl — MEKTEN OKYIIBUIAPBIHBIH KAac EPEeKIIeNIKTepIH €CKepe OTBIPHIIL,
casxar ynepicinae soft skills naraplmapblH TaMBITY apKbUIbl OJIAPJABIH CasxaTKa JEreH bIHTAChIH
apTTHIPY >KOJIJAPHIH aHBIKTAY.

Ocpl MakcaTKa kKeTy YIIiH TOMEH IETiiel MiHJeTTep KOWBLIIBI:

1. Soft skills YFeIMBIHBIH TEOPHUSUIBIK HET13I€piH, KYPhUIBIMBIK 3JIEMEHTTEPIH KOHE
O11iM Oepy KyieciHieri MaHbI3bIH TaAAY;

2. MexkTen OKyNIBUIAPBIHBIH KAaC EPEKIICTIKTEPIHE COMKEC CasXaTThIH TopOMerik
YKOHE JTAMBITYIIIBUIBIK QJICYETIH alKbIH/IAY;

3. Casxar OapbIChIHIA OKYIIBUIAPABIH Soff skills narnplmapblH JaMbITYFa BIKIAT
€TETiH MMeJaroruKalIbIK KOHE JJIeYMETTIK (DaKTOpIapbl 3epeney;

4. Mekren OKYIIBUIAPBIHBIH casXaTKa JETeH BIHTAChIH apTThipyna soft skills
JaFIbLTAPBIHBIH POJIIH HETi3/IeM, MPAKTUKABIK YCHIHBICTAp 931pJiey.
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3epTTey KYMBICHI OKYIIBIIAPIBIH ac EPeKIICTKTEepiH ecKepe OTHIphIn soft  skills
JAFIbUTAPbIH JTAMBITY TETIKTEpIH aWKbIHIAyFa JKoHE OuTiM Oepy MeH Typu3MIi BIKNAIJAACTHIPY
APKBUIbI OJIAPpAbIH CadXaTKa ACTCH bIHTACBIH apTThIpYta Gaf‘ bITTAJIFaH.

OJaedueTKe MOy

Soft skills marnpmapbIHBIH OKYIIBUIAPIBIH TYJIFANBIK AaMyBIHAAFBl POJIi IeAarorHKaIbIK
FBUIBIM/IA KEHIHEH KapacToeIpbutyaa. XKymabaesa [1] 3epTreyinge Oy JaraplapIslH OKYIIbUIAPAbIH
TYJIFAIBIK KaCHETTEepiH JaMbITYJarbl bIKMAJIbIH TaJAal, oJap/blH OoJallaKTarbl TaObICTHUIBIFbIHA
TIKEJCH ocep eTeTiHIH KepceTemi. OykebaeBa [2] OKyHIbUIApABIH JKAac EpeKIIeTiKTepiHe Kapai
TaHBIMJIBIK KaOUTETTEPIHIH JaMy epeKIIeNIKTepiH alKbIHAal OThIphIN, soft skills KamemTacybIHBIH
TICUXOJIOTHSUIBIK HET13/1€PiH alliajbl.

MewmnekeTTik neHreiine ne Oyn  Mocene HasapAaH ThIC KalFaH KOK. Kazakcran
PecnyOnukacelHBIH —~ TypUCTIK — canmaHbl  gaMmbityabiH — 2023-2029  kpuigapra  apHalFaH
TYKbIppIMAaMaceiaaa [3] TypusMHiH OutiM Oepy MeH TopOmeneri aneyeTi atan OTuIi, *KacTapIbIH
TYIFAIBIK JJaMybIHA JKaFaai kacayra Oaca Hazap aynapsuirad. CapOacoBa [4] Typu3M cajiackIiHaa
KOciOM  KY3BIPETTUIIKTI  KAJbINTACTBIPYJBIH  MCUXOJOTHSUIBIK-TIEAArOTUKANBIK — HETi3JepiH
KapacteIpbiml, soft skills marmputapblH kKociOM MaspPIBIKTBIH MaHBI3ABI KYpPaMJIachl PETiHJEC
CUIIaTTaNUIbI.

Soft skills men TypusmHiH e3apa OaiinanbicelH HypxkanoBa [5] MoaeHHETapaibIK
KOMMYHUKAIMsI TYPFBICBIHAH 3€pTTer, casxaT OapbIChIHAA TYJIFaapaiblK KapbIM-KaThIHAC IICH
TUINIK  KY3BIPETTEpIiH apra TyceTiHiH kepceremi. Anm MyxuHa [6] Kac epeKmIeikTep
TICUXOJIOTHSChIHA CYHEHE OTBIPBII, 9pOip AaMy KE3CHIHIH ©3IHIIK epeKIICTKTEPiH alKbIH Il Ibl.
By momimerTep OKymbuiapAasiH casxat OapbickiHaa soft skills xampimracybiH jxac Ke3eHIepiHe
Kapail KapacThIpyAbIH KQXKETTUIITTH TSN AeHIi.

Kucenesa [7] mekren okymsimapbiHbiH soft skills marasimaper cabakTaH ThIC ic-opeKeTTepe
KApKbIHABl TaMUTBHIHBIH atan erce, CMupHOBa [8] casxaTThlH TOpPOMENIK KOHE JaMBITYIIBLUIBIK
QNIeyeTiH KOPCEeTilN, OKYIIbUIAPABIH TYJIFAIBIK KacHUeTTepiHe ocepiH cumarTaiinbl. Kapmosa [9]
TypU3M cajachlHla OKUTHIH cTyaeHTTepaiH soft skills xanbmTacysln Tannan, onapablH Oojaliak
KOCiOM 1C-OpeKeTiHJAe IICNIyIIl pes aTKAapaThIHBIH aHbIKTahWael. CumopoBa [10] wmekrten
OKYIIBUIAPBIHBIH CasXaT apKbLIbIl KOMMYHHKATHBTIK JKOHE QJIEYMETTIK JIaFIbUIAPBIHBIH JaMybIH
NeJaroruKaiblK TYPFbIIaH Heri3aeml.

Xanplkapasiblk ~ 3eprreyiepnae  ge  soft  skills  marapuiapblHBIH — MaHBI3BI  YKaH-KAKTHI
nonennenred. Heckman sxone Kautz [11] enberinne eHOek HapbIFbIHIA TaOBICTHI OOMYABIH OAacThI
mapTTapbIHbIH 0ipi petinge soft skills kapacteipeiiran. Robles [12] kazipri skymbic 6epymiiiaepin
TajanTapbiHa coiikec Heri3ri oH soft skills garapicein anbikTaiiabl. Zehrer xone Mossenlechner [13]
TYPHU3M cajachl TYJEKTEPiHIH HETi3T1 KY3bIPETTEepiH KYMbIC OepymIiiep Ko3KapackMeH KapacThipca,
Succi men Canovi [14] ctynentrep MeH xyMmbic Oepyurinepaid soft skills Typansl TyciHikTepin
CaITBICTBIPAJIBL.

Typusm 6umiminge soft skills maneer Fidan [15] eHberinme ambuibln, Kocion gaspibiKTa Oyt
JaF IbUTap IbIH ©3eKTimir atamn eTtineai. Richards men Wilson [16] MomeHu ic-mmapanapIbiH KalaabiK
TYpU3MI€ OCEpiH KapacThIPbIN, OJapiblH aiaeyMeTTik-mdieHu soft skills kanpimTacysiHa bIKOA
eretiHiH kepceteni. OECD [17] xanbIkapaiblk TaxipuOenepre cyiieHe OTBIPBIN, OKYIIbLIapiblH
QJIEyMETTIK-3MOIMOHAIIABI OKYBIH IaMbITy OOMBIHIIIA YCHIHBICTAP Oepei.

Conrpl xpuigapsl soft skills maraputapblH AaMbITy1a MHTEPIUCHMIUITMHAPIBIK TACUIAEPAIH
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THIMLUTIT atamn kepcetinyne. Vasconcelos, Correia sxxone Oliveira [ 18] TypusMm cTyaeHTTepiHIH soft
skills mambITy TOXKipHOeciH cumarrar, OuTiM Oepy OaFmapiiaMaiapblHBIH HHTETPAIISIIBIK CHITAThIHA
Hazap ayaapansl. Silva xone opintecrepi [19] [lopTyranus xarmailbiHaa TYpU3M UHILYCTPHICHIHIA
soft skills KanbImTacTeIpyAaFsl XKOFaphl OKY OpBIHAAPBIHBIH peiliH KapacTeipaabl. An Rienda, Ruiz-
Fernandez xonme Andreu [20] HWrtamus men Hcnmanums ToxipuOECiH CanbICThIpa OTBIPHIIL,
Oomamakrarsl TypusMm canmaceigaa  soft  skills  marapimapelHBIH — CTPATETHSUIBIK  MaHBI3BIH
alKBbIHIANTEL.

Kanner anranga, Tannanran oaeouerTep soft skills marapuapbIHBIH OKYIIBIIAPABIH TYJIFAIBIK
JaMybl MEH casixaTKa JETeH BIHTACHIH apTTHIPYIaFbl alpbIKIIA POJiH KepceTedi. YJITTHIK JKOHE
XaJIBIKApAJIBbIK 3epTTeyJIepAiH HoTkenepi soft skills-ti OimiM Oepy koHE TYpuU3M cajlachbiHAA
JTAMBITYIBIH ©3CKTIIITH JTJIEIICHII.

3eprrey dmicTemeci

3epTTey KYMBICHI Kasipri OimiM Oepy KyHeciHIe OKYIIBUIAPABIH TYJIFAIBIK JaMybIH
KamTamachi3 eterin soft skills marmpimapeiH KaablMTacThIpy MOCENECiHE JKOHE OCHI JIAFIbLIapabl
JAMBITY/1a TYPU3MHIH, 9Cipece OKY-TaHBIMIBIK CasxaTTapJblH dJICYeTiH naiijasanyra OarbITTalIbl.
Soft skills — okymbIapAblH KOMMYHHKAIUS, CHIHH OWIay, KOIIOACHIBUIBIK, MIBIFAPMAIIbLIBIK
KalliJeT, TomTa »KYMBIC Kacay, >KayamKepIIUTIK CHUSKThI omOeOanm JaFapliapblH KaMTHUIBL. by
narapulap OutiM Oepy camachlH apTThIpYMEH KaTap, TypU3M CallaChlHAA TYJIFaHBIH OJIEYMETTIK
OeliiMzenyine, MOJICHUETAPANIBIK KY3bIPETTLIITIH KAJIBINTACTHIPYFa BIKIAT €TE/II.

3epTTey HbICAHBI — MEKTEI OKYIIbUIAPBIHBIH Soft skills marapuiaper xkoHE Onapasl JaMBITYFa
OarpITTalIFaH OKY-TaHBIMIBIK TYPH3M YAEPICi.

3eprTey MmoHI — OKymbuIapaAbiH soft skills marmpuiapblH JamMbITyFa BIKIAT €TETIH CasXaTThIH
TOpOUENIK JKOHE NaMBITYIIBUIBIK OJIEYeTi, COHMai-aK OiaiM Oepy MEH TYpHU3MIi BIKNAIIACTBIPY
TETIKTEPi.

3epTTey Kypajijgapbl

3epTTey MIHJETTEPiH OpbIHAAY YIIIH TOMEHAET1 Kypalaap KOJAaHbUIAbL:

1. Cayamnama (Questionnaire).

» Oxymbutapaei  soft  skills  maraputapelH  (KOMMYHHMKAnus, BIHTBIMAKTACTHIK,
Kel0acuIbIIBIK, CHIHU OiJlay, IIbIFapMalllbUIbIK KaOineT) Oaraiiay »KoHE OJap.blH
casixaTKa JIET€H BIHTACHIH aHBIKTay MaKCaTBhIHA apHANBI cayalHamMa 931pIIeH/Ii.

» Cayannamana xaObik cypakrap (Likert mkamacel) MeH amIbIK CypakTap KaTap
KOJITaHbUI/IBI.

2. Pednexcus xxypnainsl (Reflection journal).
» CasxaTka KaTbICKaH OKYIIbLIap ©3 dCepIiepiH, OH-MiKipJiepiH, KHBIHIBIKTapbI
MEH KETICTIKTEPIH Ka3bIl OTHIP/BI.
» JKypHanm apKpUTBI OKYIIBUIAPABIH ©3i1H-631 TaHybl, CHIHH TYPFBIIAaH OMIIAYHI,
AMOIUSUTAPBIH 0aCKapyhl )KOHE KOMMYHHKAIIMSIIBIK JaFIbUTAPhl alKBIHTAJITBL.
3. Cyxo0ar (Interview).

» MyfaniMaep MeH OKYIIbUIApIAH JbIHFAH IKipJep casxaTThIH TOpOMENiK >KoHE
JAMBITYIIBUIBIK QJIEYEeTiH Oaranayra KOMEKTECTI.

» CyxOarrap xapThUIall KYpbUIBIMIANFaH (GopMarTa >KYpri3ilimn, JepeKTep camajblk
TYPFbI/Ia TANAaHIbL.

3eprTey omicTepi
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> Teopusnbik Tanmay. Soft skills yFIMBIHBIH Ma3MyYHBIH, KYPBUIBIMIBIK 3JIEMEHTTEPIH KOHE
OutriM Oepy MEH TYypHU3M CcallachIHIAFbl POJIIH aWKbIHAAYy MAaKCaThIHAA OTaHIBIK >KOHE
HIETENIIK 91e0HeTTepre M0y JKacallbl.
> CanpicTeipmaniel  Tanpay. JKac epekmienikTepiHe Kapail okymbsuapasiH — soft  skills
JaFAbUIAPBIHBIH KAJIBINTACY ACHI€Hl MEH casxaTr TOKIpUOECiHIH acepi CabICThIPBUIIBL.
> OIleyMETTIK-NIeJarorukaiblK Tajnaay. Typusm skoHe OuriM  Oepy  BIKHATAACTBIFBI
x)arnapiaaa soft skills marmpuTapbIiH 1aMBITYyFa BIKIA €TETIH MEAarOrHKaIbIK, dJICYMETTIK
OHE MoJIeHH (pakTopiap capayiaH/bl.
> llpakTukanblk KOpbITy. JKWHAIFaH SMIMPUKAIBIK JEPEKTep HETI3IHIAEC OKYIIbLIapIbIH
casixaTKa JIETeH BIHTACHIH apTThIpyFa apHaJIFaH 9JIICTEMEIIK YChIHBICTAp d31pJICHII.
JlepexTepai Tangay Tocuiaepi
XKunanran nepekrep tek SPSS (Statistical Package for the Social Sciences) 6armapiamach
apkpUIbl oHyeai. CayallHaMa HOTFDKEJIepl HETi3iHJe MalbI3bIK KOPCETKIITEp, OopTaiia MOHJED,
CTaHJIAPTTHIK aYyBITKYyJIAp, COHJAH-aK KOPCETKIITEp apachIHIarbl KOPPEISUSIIBIK OaiaHbICTap
aHbIKTANABL. Pediekcus xypHammapel MEH cyx0ar jka30anmapbl camalibIK TYPFbIIa Ma3MYHIIBIK
TaNgayJaH OTKI3UIiN, aJblHFAH JEPEKTep CaHJABIK HOTIIKEICPMEH CalbICTBIPMalbl  TYPJE
KapacThIPbLIJIBL.
3epTTeyiH CeHIMILTITT MeH BalUATLIIr
> KypangapaplH Ma3MYHIBIK BaJHATLUIIC TEIaroruka KOHe TYpU3M CaaChIHBIH MaMaHIaphbl
TaparnblHaH capanTamMaiaH oTTi.
> Cayannama mkamaigapbeiHbIH iKi 6ipTyTacteirel Cronbach’s Alpha koaddunmenTi apKpuIb!
SPSS GarmapnamachiHIa TEKCEPLTIN, KOPCETKIMITIH CEHIMII JICHIei1 KaMTaMachl3 €T

Horukesnep

3epTrey KymbIcTapbl bIObIpait ANTBIHCAPUH aThIHJAAFbI 3UATKEPIIIK MEKTEOIHJE KYpPTi3ijii.
3eprreyre 5—6 chiHbIN OKymbulapbl (n=60) KaTblcThIpblIAbl. KaTbicymbuiapabiH kacel 10—12
apambIFbIHIA, OHBIH imIiHAe 32 KbI3 Oana, 28 yi1 6ana Gonabl.

1. bacTankb! AMarHOCTUKAIIBIK HOTUXKEIEP

3eprrey OackiHma okymbutapasiH soft skills marnpuiapbiHbIH OacTanKbl ASHTEHIH aHBIKTAY
yiIiH cayanHama kyprizuiai. Cayamnama Hotmkenepi SPSS Garnmapimamachkl apKbLibl TajdgaH[Ibl.
AJnbIHFaH JepekTep OONbIHILA:

1 - kecTe — 5-6 chIHBIN OKYIIbLIAPBIHBIH SOft skills naFnbLIapBIHBIH OpTamIa

KopceTKimTepi

. Oprama CrangapTThl ..
Soft skills narabichI 6231.11 ™) ayblTlcyp( SD) Jlenreii
KommyHuKkanums narnpuiapbl 32 0.8 Oprama
Komanmansix xymsIc 2.9 0.7 Temen—oprara
[IprrapMalbuIBIK OMIay 3.1 0.6 Oprama
Kembacubliblk KacueTTep 2.7 0.9 Temen

Kommynukanus garasutapel (M = 3.2, SD = 0.8).
3epTTey HOTHKENepl OKYMIBUIAPIBIH KapbIM-KaThIHAC jKacay KaOuIeTTepl opTalia JeHTeiae
€KeH1H KepceTTi. by onapnabiH mikipiH *eTkize OlTy, cypak KOs aiy, TOI 1IIiH/Je OMbIH allbIK alTy
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KaO1JIeTi KaJbIITaCKaHbIH, O1paK TOJIBIK >KeTuIMereHiH Ounmipemi. CTaHmapTTsl aybITKyAbIH (SD =
0.8) campICTBIpMaJIBI TYpHE JKOFapbl OOJIybl KeWOip OKyIIbUIApABIH OyJI JaFabiia  JKaKChI
JAMBIFAHBIH, aJl KEHOIPiHJIE QJTi KETKUTIKTI JCHIeHre )KEeTIereHIH aHFapTaIbl.

Komangansik sxymeicka Oeriimainik (M = 2.9, SD = 0.7).

By kepceTkimn OKyIIbIIapAbIH Oipre *KYMBIC jKacay, e3apa jKayalnKepIIUTiK MMeH peaepil
Oexice amy KaOijeTi TOMEHHEH opTalia JeHreure neiiH exeHiH kepcerenmi. Kelbip okymibuiap
TONTHIK JKYMBICTapJia OEJICEHAUINIK TaHBITCA, OacKajgapbl oJi JIe JKEKe JKYMBICKA OediM OOJIbIm
keneni. MyHaii albIpMambUIBIKTap OipJIeCKEH TaIlchIpMalapibl OPbIHAAYIa KUBIHABIK TYABIPYHI
MYMKiH.

[errapmambuibik oinay (M = 3.1, SD = 0.6).

[IprrapMambUIBIK, KaOlJeT KOpCeTKilm opTamia JeHreiae Oailkaniapl. bysl oKymbuiapasiH
CTaHJApPTTHI TANICBIPMaapAbl OpbIHAAYaH OeJIeK, jkaHa uiest YChIHY HeMece epeKie Hienrim tady
KaOinerTepi Oap exeHiH, Oipak OHBI YHEMI ICKe achlpa ajlMaWThIHBIH Kepcereai. SD = 0.6
OOJIFaHIIPIKTAaH, HOTWKeNep OipKenKi, SFHM OKYIIbUIApABIH KOIIIUIri OChl Iamajaa JaaMy
JCHTeHIH/Ie.

Kembacmbuibik kacuerrep (M =2.7, SD = 0.9).

EH TeMeH HOTH)Ke KOmOAaCIIbUIBIKKA KaThICThI OOJIBI. BYJ1 OKYyIIbIIapAbIH KayarnKepIIiIiKTi
©3 MOWMHBIHA ally, ©3reliepli YHBIMIACTBIPY HeMece IiemiM KaObuigayaa Oactamamibl 0oy
KalinerTepi onci3 ekeHiH kepceredi. CTaHIapTThl aybITKYABIH >KOFapel Oomysl (SD = 0.9)
OKYIIBUIAp apachblHIa albBIPMANIBUIBIKTBIH KONl €KeHiH Oinmipexi: keiOipeynepi KemdacHIbUTBIK
Kabiner kepcerce, 6achkiM 0eiri MyH/1aii OeJICEeHAUTIK TaHBITIIAH b

By nepekrep mekren oKymsUiapeiHbIH soft skills marapirapsiH MakcaTTBl TYpHAE JambITy
KQXETTLTITH KOPCETTI.

2. DKCHEPUMEHTTIK dKYMBIC HOTHKeENEpl

3epTTey OaphIChIHIa OKyIIbUIapFa OlpHelle TOpOHMeTiK MOHI 0ap TaHBIMJBIK XKOHE MOJCHM-
TaHBIMJIBIK casgxaTTap YHBIMIACTBIPBULABL. Op casxaT COHbIHAA OKYIIbUIAP Pe(IEeKCUSITBIK KypHAT
TOJITBIP/IBI, OHJIA ONIAp casxaTTaH ajFaH oCcepJepiH, KaHa YHPEHIeH JaFAbUIapbhIH KOHE ©31H-031
OaranayblH KOPCETTI.

¥UBIMIACTRIPBUTFAH  CasiXaTTapAblH Ma3MYHBI OKYIIBIIAPABIH JKac EpeKIIeNiKTepiHe cail
TaH/IaJIIbl:

«TyFaH eyke TapuXbBIMEH TaHBICY» — JKEPTUTIKTI ©JIKeTaHy MypakaiiblHa casxar. MyHma
OKYIIBUTAP TOTITHIK JKYMBIC OapBIChIH/IA THATEH aKIapar KHHAIl, OHbI 0ipTe TaaKbLUIa/Ibl.

«¥nel mana epKeHHWeTi 13IMeH» — TapUXU-MOACHHM eCKepTKimTepre casxaT. byn casxarra
OKYIIBIIAD ©3 OWIAphIH OpTaFa Calblll, IIaFbIH TOMNTapJa IIBIFAPMAIIBUIBIK TarchlpManap
OPBIH/IAIBI.

«Kacpun omemre casixar» — TaOUFaT asChIHAA ADKOJOTHSUIBIK OaFbITTarbl casxar. MyHpaa
OKYIIBLJIap TOMIEH Oipre 3epTTey KYPri3im, TaburaTka 0alIaHBICTHl YCHIHBICTAp JaWbIHIA b

«MoyieHueTTep TOFBICBD) — TeaTp JKOHE KOpPKEMCYpeT raiepeschiHa Oapy. bynm casxar
OKYIIBUTAPIIBIH ~ ACTETHUKANBIK TalFaMbIH JAMBITHII KaHa KOWMal, KOMMYHHKAalHs MeEH
Kel0acHIbUIBIK KaOlIeTTepiH )KEeTUIAIPYTe bIKIaNI eTTi.

Ochl casxaTTap apKbUIbl OKYLIBIIAp ©3JEpiHIH KapbIM-KaThIHAC JKacay JarJblIapbiH
KETIIPiN, TONTHIK KYMBIC OapbIChIHIA O€ICEHAUTIK TaHBITHIIN, aHa OpTa/ia ©3iH epKiH ycTayFra
yHpeHi.

CaHsbIK HOTHXKETep
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Kunanran wmomimerrep SPSS OarmapiamacbiHga TanmaHbl. OJKCIEPUMEHTTIK KE3CHHIH
COHFBI HOTHKEJIepl TOMEHACTIIeH OOJI/IbI.

2 - KecTe — 5-6 chIHBIN OKYHWBLIAPBIHBIH soft skills garabpLIapbIHBIH  OpTaIIa
KepceTKimTepi
Bacranksl IKCIHEePUMEHT
Soft skills K P , , ,
oprama COHBIHAAFDI t-MoHi p-MoHi Osrepic
JAFIBICHI
0as oprama 6aJI
KomMmyHukanms AWNTapibIKTan
yHuKal 3.2 4.0 452 <0.01 ADARIK
JaF IbLIaphI ocTi
Komangasb: AWTapieIkTain
FAUTBI 2.9 3.8 5.01 <0.01 AR
AKYMBIC ocTi
HIsrrapManisIib AWNTapiabIKTan
“biFap K131 41 423 <0.01 ADARIK
oitnay ocCTl
KemoOacusuisl AWTapieIKTai
. NP 3.6 487 <0.01 ADIRIK
Kabierrep ecTi

Kommynwukarus garaputaper 3.2-1eH 4.0-re aeitin kerepinmi (t=4.52, p<0.01). by vHotmkenep
casxar OapbIChIHIA OKYIIBIIAP/IBIH KOIIIUTIK aJIIbIHIA COMIICY, MiKipTaTacka KaThICy jKOHE CYypakK
KOIO JIaF/IblIapbl aliTapiIbIKTal KaKcapraHbIH KepceTell.

Komannansik xymbicka Oerimaink 2.9-nan 3.8-re neiiin ecti (t=5.01, p<0.01). byn acipece
9KOJIOTUSUIBIK JKOHE TapuXM OarbITTarbl casxaTTapAa TONTHIK TaIChIpManap OpbIHIAYJbIH THIMIL
OOJIFAHBIH JTAJIEJIACHAI.

HIerrapmambsuislk oiinay 3.1-gen 4.1-re kerepinai (t=4.23, p<0.01). Tearp MeH ranepesra
Oapy OapbICBIHAA OKYIIBUIAp >KaHAa WICsUIapAbl YCHIHY, O€iHeJey ©HEepiH TYCiHy XOHE ©3
KO3KapachlH KAJIBIITACTBIPY MYMKIH/IITIH aJIJIbl.

Kembacmpuibik Kacuerrep 2.7-neH 3.6-ra jgeitin xakcapasl (t=4.87, p<0.01). byn acipece
TabuFaTTarbl casxaT IeH My3ed IIIHJerl MIaFblH TONTHIK JKYMBICTapAa OKYIIbUIAP/IbIH
YIBIMAACTBIPYIIBUIBIK KaOiJeTTepPiH MIbIHIAFaHbIH KOpCEeTEe .

3. PeduiekcusiibIK )KypHanIaparsl canajiblK Tangay

OxyubslnapabIH ska3zoanapbeiHa HeriznenreH soft skills garapuiapbIHbIH 1aMybl

KommyHnukanus

Oxymbutap casixaT Ke3iHJe MYFaliMJIEPMEH >KOHE CBIHBINTACTAapbIMEH €pKiH TUIAecyre, ou
OeJicyre YHUpeHreHiH aTan ©TKEeH. by onapblH ceiiiey JaFabUIapblH KETUIAIPIN KaHa KolMaii, o3
MIKIpIH alIBIK KETKI3yre, e3rejepal  ThIHAayFa MYMKIHAIK OepreH. KoMMyHMKaMsUIbIK
KaOlIeTTepAiH AaMybl OoJIapAblH OOJIalaKTaFrbl aKaJeMHUSIIBIK KOHE OJICYMETTIK OMipiHe OH BIKIAI
eTeTiHl OaliKamamsl.

KomanansIk sxymbIC

Casixar OapbICbIH/Aa OpBIHAAJIFAH TOMNTHIK TarChlpMalap Ke3iHJIe OKyubliap Oip-OipiHe
KoJIJay KepceTil, pesaepi 6emicy apKbUIbl OpTaK HOTHIKEre KeTyre YMThUIFaH. MyHaail Toxipuoe
BIHTBIMAKTACTBHIK MOJICHHETIH KAaJBINTACTBIPBIN, Op OKYIIBIHBIH YKbIMIAFbl OPHBIH TYCiHYiHE
JKar/1al JKacaraH.

[IprrapManbuIbIK

Tapuxu-mMoneHn oOpbIHIapFa OapraH Ke3[le OKYIIbUIAPABIH KUSUIBI MEH OWJiay KEHICTITi
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KCHEHIN, IIbFapMallblIbIK TYPFBIIAH OWJIayFa TalmbIHBICTaphl apTkaH. JKazOamapma keioip
OKyIIBIJIAp ©3 JCepJIEpIH CypeTTey YIIH OeWHeNml ce3lep MEH epeKIle CalbICThIPYJIapabl
KOJIIaHFaHbl KOpiHei. By omapIbIH KpeaTUBTI oliiay KaOlIeTTepiHiH JaMbIFaHbIH JOJICIICH]II.

Keombacsuibik

Keiibip okymbutap casxaT OapbIChIHIA TON JKETEKIIici OomyFa OCJICEHIUTIK TaHBITHIIM,
KayanKepUIlikTi ©3 MOHHbIHA anFaH. MyHaall opekeTTep KemOacCHIbUIbIK JIaFIbLIapIbIH
KAJIBIIITACKIN KeJie KATKaHBbIH jKoHE OoJalakTa oJiapibl YHBIMIACTBIPY KaOlIeTi >KOFaphbl TYJIFa
pETiHJIE KETUIIIPYyTre MyMKIHAIK Oap eKEHIH KOPCETEIi.

4. YKbIHBIC epeKIenirine 0aiIaHbICThl AlBIPMAITBUTBIKTAP

SPSS Garmapnamacel apKbUIBI KYPTi3UIT€H CabICTBIPMabl Talay HOTHXKENEpPi S—6 CHIHBIM
OKyIIbLIapbIHbIH soft skills maraplIapbIHBIH J1aMybl JKBIHBICBIHA OalIaHBICTBI OPTYPJl CEKEHIH
KOPCETTi. ODKCIEPUMEHTTIK Ke3eHAE KbI3 OanamapablH JaFabUIapAblH ©cCy KapKbIHBI Yilapra
KaparaHja Korapbl Ooimbl. MpIcalibl, KbI3 OalanapAblH KOMMYHHKAIUS Aarasiiapbl A=+0.9,
MIBIFapMalIbUIBIK Oimaysl A=+1.1 xepcerkimTepiMeH aiTapibIKTail apTThl. by omapasiH casxar
OapbICBIHIA ©3 OWJIAPBIH allbIK alTyFa, MIKIp alMacyFa >KOHE MIBIFAPMAIIBUIBIK TaIChIpMaIap bl
opbIHJIayFa OeJCeH/l KAThICKAaHBIH JoNenjuedai. An yi1 OamanapislH KOMaHIAIBIK >KYMBICKA
oertimainiri A=+0.7, kemobacibiblK Kabdimerrepi A=+0.8 kepceTkimTepiMeH KoOIipeK ITaMbIFaHbI
Oaiikanael. by yi OamanapaplH TONTHIK TalChpMaliapFa OCJICeH]II KAThICKIN, Oip-OipiMEeH THiIMII
KapbIM-KAaTbIHAC JKacay apKbUIbl KOMAaHIANBIK JaFAbUIApBIH JKETUIMIPTEeHIH KOHE Keie Tom
KETEKIIICl POeNiH aTKapbIl, KOIOACHIBUIBIK KAaCHETTepiH NaMBITKaHBIH Kepcerexmi. JKammbl, Oy
HOTWDKENIEp KbI3 OajamapablH KOMMYHHKAIUS JKOHE IIBIFAPMAIIbUIBIK OaFBITBIHIA, all Yl
OanamapabpIH KOMaH/IAIBIK )KYMBIC dKOHE KOIIOACIIBUIBIK OaFBITHIHIA 0aChIM JaMBIFAaHBIH KOPCETE/],
coHpaii-aK OuTiM Oepy MpoIeciHAe KBIHBIC epeKIIeNikTepin eckepe oThIpshin soft skills narapurapsia
JAMBITy CTPATETUSICHIH KOCTIapJayAblH MaHbI3/Ibl €KeHIH TOIeNAeHIi.

TankeL1aynap

3epTTey HOTHXKENIepl MEKTeN OKYIIbUIAPbIHBIH CasiXaTKa JeTeH KbI3bIFYIIbUIBIFBIH apTThIpy/1a
soft skills marapuIapbIHBIH MAaHBI3ABI POJT aTKAPATHIHBIH KOpceTTi [1]. bacTtankel 1UarHOCTHUKAIBIK
KE3CHJe OKYIIbLUIApAbIH KOMMYHHKAIMS, KOMAaHAAJBIK JKYMBIC, IIBIFAPMAIIBUIBIK OWIay >KOHE
Kel0acIbUIBIK JaFJbplIapbl opTama JeHreiae OoisiraH, Olpak ToxipuOe OapbIChIHIA OJAPABIH
OapibIFbl aliTapabIKTal xakcappl [2]. By TyKbIpbIMaap TYPHUCTIK 1C-0pEKETTEP/AIH OKYIIbUIAPAbIH
TYJIFQJIBIK ’KOHE QJIEYMETTIK JJaMybIHa OH 9Cep €TETiHIH pacTaisl [3].

KomMmyHuKamus gaFapuiapbl casxaT Ke31H1e OKYUIbUIAP/IbIH ©3 OWIapbIH allbIK alTyFa, MKip
aJiIMacyFa >KOHE >KaHa akmaparTsl Oejicyre yWpeHreHiH kepceTTi [4]. Melcanbl, Mys3eiliep MeH
SKCKypCHUsIap/la OKYLIbUIAp SKCKYpPCOBOJAIEH OeJceHl ceinecti, Oyl oJlapAblH TypHU3MIe
KBI3BIFYIIBUIBIFBIH apPTTHIPABI [5].

KoManganslk »KyMbIC apKbUIbl OKYIIbLIAp Oip-OipiMEH ©3apa SpeKeTTecl, KayarnKepuIlTiKTi
Oemicyai yipenmi [6]. Byn ocipece TONTHIK MPaKTHKAIBIK TalChIpMallap MEH OMBIHIAP KE31HJe
THIMI1 6ombl [7].

[IprrapMaIbUIBIK, OMJIAy casixaT TOXKIpUOenepl Ke3iHJAe OKYIIbUIAP/ABIH KaHa Uiesaap MEH
YCBIHBICTAp JKacayFa JereH KalijeTiH JaMbITThI [8]. Onap sKCKypcHsiiaH KeiiH TONTHIK sko0anapaa
©3 acepiiepiH KpeaTUBTI Typ/e KopceTe ajibl.

KembacuibliiblK KacueTTep OKYIIbLUIapFa TON JKETEKINICI PeTiHAe ©3AepiH Ce3lHyre XoHe
KayanKepuIlikTi ©3 MOWHBbIHA alyFa MYMKIHZIK Oepai [9]. byn onapaplH casxaTka JereH
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OCJICEHIITITIH KOHE TYPU3M CaJIaChIHIAFbl KbI3bIFYIIBIIBIFBIH apPTTHIPIbI.
XKanmel, 3epTTey KOpceTKeHIel, MEKTeNl OKYIIBIIAPBIHBIH casxaTKa KaTbICYbl apKbLIbl SOft
skills marapIIapBIH JAMBITY OJIAPJBIH TYPU3MIE I€T€H BIHTACHIH TUIMII apTThipajas! [10].

KopsIThIHABI

3epTTey HOTHXKENEpi MEKTEN OKYUIBUIAPBIHBIH casxaTKa JIereH BIHTAChIH apTThIpyna soft
skills maraplIapbIHBIH alpPBIKIIA POJI aTKAPATHIHBIH KOPCETTi. AJIBIHFAaH MOJIMETTep OOWBIHIIA,
casxar OapbIChbIH/Ia OKYLIbLIAPIbIH KOMMYHHKAIHS, KOMAaHAAJIBIK KYMBIC, IIBIFAPMAaIIbLIBIK Oiliay
KOHE KemOacmIbUIBIK —KaOuleTrepi alTapibIKTaid JaMblFaH. byl olapabplH  QJICYyMETTIK
OCJICEHIILIITIH, ©3 OWBIH alIbIK OUTIIpy KaOUIEeTiH, TON INIHAE THIMII KapbIM-KaThIHAC YKacaybIH
YKOHE yKayaIKepIIUTIKTI ©3 MOWHBIHA ayFa OCHIMIUTITIH apTThIP.IbI.

3epTTey OaphIChIHAA jKac epekmenikrepiHe OaimanbicThl soft skills  marmpuTapbIHBIH
KaJbIITacy ICHIeHl OpTYpJi €KeHi aHBIKTAIbl. bacTaybllll CHIHBIN OKYIIBUIAPHI YIIiH casxar
KOpIIaraH OpPTaHbl TaHY KOHE TOMTHIK 1C-OpEKETTepre KaThiCy apKbUIbl TAHBIMIBIK JaFibLIap MEH
KOMaHJAJIbIK >KYMBICTBI JaMbITyFa TUIMII Oonabl. Opra OyblH OKyIIbUIapbl KOMMYHUKALUsS MEH
HIBIFAPMAIIBUIBIK ~ KaOLIeTTepal KeTulgipce, Keibip KemdacuIbUIbK KAaCHEeTTEepiH JaMbITyFa
MYMKIHIIK anabl. CoHaii-aK >KbIHBIC epeKIIenikTepl OalKanapl: KbI3 Oanagap KOMMYHHKAIUS JKOHE
HIBIFAPMAIIBbUIBIK  OaFbITBIHIAA, al Y1 Oananap KOMaHIANBIK JKYMBIC MOHE KeIIOAaCIIbLIBIK
OarbITBIH/IA XKOFAPhl HOTHXKENIEP KOPCETTI.

Casixar Toxipubeci okymsiiapabiH soft skills maraputapelH HaKTBI eMIpJiK Jkarmaiiapra
KOJITaHyFa YUPETIIl, OJIapJbIH TYJIFAIBIK JaMybIHA JKOHE TYPH3MI€ KbI3BIFYIIBUIBIFBIH apTTHIPYFa
MYMKIHIIK OepeTiH THIMII Kypall eKeHiH aonenaesni. by 6iniM Gepy MeH Typu3MIli BIKIAIAACThIPY
apKBUTBI OKYIIBUTIAP/BIH KaH-)KAKThl JaMybIHA, 9JICYMETTIK KY3bIPETTUIITiH KaIbIITACTRIPYFa jKOHE
casxaTka JEreH MOTHBAIIMACHIH HBIFANTyFa OarbITTalFaH IMEJarorMKalbIK ojicTeMeNepl a3ipiey
KaKETTIT1H KepceTe/I.

MekTen OKyIIbUIAPBIHBIH CasiXaTKa JereH BIHTAaChIH apTThIPY YIIIH JKac epeKIIeNiKTepiHe
colikec ic-opeKeTTep/i YMbIMIACThIpy Ka)eT: OacTayblll CBIHBIN OKYIIBLIAphl YIIIH KapanabiM
TONTHIK TaricbipManap MeH TaOUFaTKa OAaFbITTAJIFAH casxaTTap, opTa OybIH YIIIH MIKIp aaMacy MEH
[IBIFAPMAaIIbUTBIKKA apHAIFaH MOJCHU-TAHBIMJIBIK CasxarTap, KOFapbl CBHIHBIN OKYIIBUIAPHI YIIiH
ChIHM OiJlay MeH KeIOacHIbUIBIKTBI JaMBITaThIH Kypaeni sxobanap. Casixartap OapbIChIHAA
KOMMYHHUKAIMs, KOMaHIAJBIK YMBIC, HIBIFAPMAIIBUIBIK JKOHE KOIIOACHIBUIBIK JaFabLIaphIH
KYHEIl TypAe IambITyFa, MyFalliMJep TapanblHaH KOJIJay KepCETyre, >KbIHBIC €peKIIeNIKTepiH
ecKepyre >KOHEe HOTIDKENepAl pe(reKCHsUIbIK JKypHalap MEH TONTHIK TaJKbUIayJap apKbUIbI
Oaranayra 00Jaabl.

Ocbuiaiimia, 3epTTey MEKTEN OKYIIbUIAPBIHBIH )Kac epeKLIeNiKTepiH eCKepe OTBIPHIN, casxaT
apkbutbl  soft skills nmaFapUIapblH  JaMBITY OJapAbIH TYIFAIBIK JKOHE OJIEYMETTIK oJleyeTiH
apTTHIPYAa, COHBIMEH KaTap TypU3MI€ JETeH KbI3bIFYIIBUIBIFBIH KaJBITACTHIPYIa MaHBI3IbI POJ
aTKapaTbIHBIH KepceTell. AJbIHFaH HOTHkesep Ourim Oepy mpouecinae soft skills marapimapbin
KYHeIN Typ/ie JaMbITyFa apHAJIFaH MPAKTHKAIBIK YCHIHBICTAP MEH MEAarorHKAIBIK CTPATETHsUIap bl
KYpyFa Heri3 00JIbIn TaObLIaibl.

Byn 3eprrey kymbichl Kasakcran PecnyOamkacbl TbuIbIM  k9He akorapbl  Oiim
MHUHHCTPJIriHIH FbuibiMm komuTeri TapansiHan BR28713097 HemipJi rpanHT asichiHaa
KAPKbLIAHABIPbLIAbI.
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THE ROLE OF SOFT SKILLS IN INCREASING STUDENTS’ MOTIVATION FOR
TRAVEL (By Age Characteristics)

Abstract. The article explores the role of soft skills in enhancing school students’ interest and
motivation for tourism. The study examines various types of tourism experiences — such as
educational tourism, cultural tourism, and nature-based tourism — organized according to students’
age characteristics. Through participation in tourism and travel activities, students effectively
developed soft skills such as communication, teamwork, creative thinking, leadership, and problem-
solving. Data were collected using questionnaires, observation, reflection journals, and interviews.
The results showed a significant improvement in all assessed soft skills among students who
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participated in tourism experiences. Travel activities provided students with opportunities to meet
new people, complete group tasks, find creative solutions, and take on responsibility. The findings
indicate that tourism contributes to students’ personal development and increases their interest in
travel. Gender-based differences were also identified: girls showed greater progress in
communication and creative thinking, while boys demonstrated stronger teamwork and leadership
skills. The article highlights how integrating tourism into the educational process can effectively
promote students’ personal growth, foster motivation for travel, and enhance the use of tourism
experiences. The educational, developmental, and social potential of tourism activities is analyzed,
and practical recommendations are proposed. The study’s outcomes suggest that tourism and travel
can serve as powerful tools for fostering personal development and building soft skills among
school-aged students.

Keywords: tourism, educational tourism, travel, soft skills, age characteristics, tourism
experience.
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POJIb SOFT SKILLS B IIOBbIIIIEHUHH HWHTEPECA HIKOJIBHUHKOB K
IIYTEIIIECTBHAM (C YYETOM BO3PACTHBIX OCOFEHHOCTEH)

Annomayusn. B cmamve paccmampusaemcs poiv soft skills 6 nosviwenuu unmepeca u
MOMUBAYUU WKOTLHUKOS K mypusmy. B xode uccredosanusi Obliu npoaHaiu3upo8ansvl paziuihble
BUObL  MYPUCMUYECKO20 ONbIMA — 00pPA308AMENbHBIY, KYJIbMYPHLLL U NPUPOOHBIL  MYPUSM,
OP2AHU308AHHbIE C YYEMOM BO3DACMHBIX 0COOCHHOCMEU yyawuxcs. Yuacmue 6 mypucmuyeckoul u
OKCKYPCUOHHOU OeSIMENIbHOCMU NO380JULO UKOJIbHUKAM IQPEKMUBHO pa38usams maxue HasbiKu,
KAK KOMMYHUKAYUsl, KOMAHOHAs paboma, meopieckoe MbluleHue, 1uoepcmeo u peuerue npooiem.
s cbopa OaHHBIX UCNONB3068ANUCL AHKEMUPO8AHUe, HAOI0OeHUe, PepIeKCUBHbLE JHCYPHATbL U
unmepevlo. Ilonyuennvie pe3yiomamel NOKA3AIU 3HAYUMETbHOE DA3GUMUE 6CeX UCCIe0YeMbLX
HABLIKOB Y VHAWUXCSL, NPUHUMABUIUX YYacmue 6 mypucmuyeckux meponpusmusx. Ilymewecmeus
npedoCcmasuiu 0emsim 603MONCHOCMb 3HAKOMUMbCSL C HOBLIMU JIOObMU, BbINOJHAMb 2PYANOGbIE
3a0aHUsl, HAXOOUMb MEOPYECKUe pewleHus u opams Ha cebs omeemcmeeHHocmb. B npoyecce
NOE300K Y WKOIbHUKOG HADIIOOANIOCh NOGBIUEHUE YPOBHS TUUHOCMHO20 PA3GUMUS U UHMeEpecd K
mypuzmy. Taxoice 6viasleHbl 2eHOepHble PA3IUYUsL 6 PA36UMUU HABLIKOG: O0C6OUKU NPOSGUILU
OONLULYIO AKMUBHOCb 8 KOMMYHUKAYUU U MEOPUECKOM MbIULEHUU, 4 MATbYUKU — 6 KOMAHOHOU
pabome u audepcmee. B cmamve NOKA3aHo, 4mo uHmezpayusi mypusma 6 00paz0eameibHbill
npoyecc cnocobcmeyem JUYHOCIHOMY POCHY YYAWUXCsl, pA36Umuio unmepeca K nymeuecmeusim u
aphexmusHoOMy UCNOIB308AHUIO MYPUCIMUYECKO20 ONbIMA. AHATUSUPYIOMCS 80CRUMAMENbHbLL,
Pa3eusalowull U COYUAIbHBIL  HNOMEHYUAL — MYPUCMUYECKOU — OesiMelbHOCIMU, d  MAKice
npeonacaiomcs. npakmuyeckue pekomenoayuu. Pesynomamelr ucciedosanus nokaszwléaiom, umo
MYypusm u nymeulecmeust Mocym 3@HeKmusHo UcCnoIb308amucs Kak cpeocmeo JTUYHOCMHO20
paszsumus u hopmuposarnus soft skills y wixonvHuxos.

Knrouesvie cnosa: mypusm, obpazosamenvuviti mypusm, nymeuiecmeue, Soft skills,
803pACMHbLE OCOOEHHOCIU, MYPUCMULECKULL ONbIMN.
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HHBECTHIIHH B TYPHCTHYECKYIO HH®PACTPYKTYPY: PHCKH H
JIOXOTHOCTH
Armomauuﬂ. Cmambﬂ nocesdwena analusy uH@ecmMMMOHHOIZ akmueHocmu 6 cqbepe

MYPUCTUYECKOU UHGPACMPYKMYPbL C AKYEHMOM HA HANPABIEHUs lONCEHULl, KII0uesble PUCKU U
nokasamenu  0oxooHocmu. Typusm  paccmampugaemcs Kak — CMpamecuyeckuil — cekmop,
cnocobocmsyrowuil - ousepcupurayuu  IKOHOMUKU U YCMOUYUBOMY pA36UMUIO, OCODEHHO 8
NOCMNAHOeMUIHbLIX YCa08usx. Mccnedosanue ocHOBAHO HA 0030pHOM anaauze ucmouruxos 2015—
2025 20008, éxniouas dannvie UNWTO, Bcemupnozo 6anka u fDi Intelligence.

Buvloenenvt ocnoemvie Hanpagnenus uHeecmMUyull. MPAHCHOPM, 20CMUHUYHBIL CEeKmOop,
0ocyeo8as uHpacmpykmypa u yugposvie peuienus (OHIAUH-CEPBUCHI, supmyanvbHble mypul, OR-
2uowt). Paccmompenvl munoevie pucku. uHancosvie, npagosvie, COYUAIbHbIE U IKOIO2UYECKUE.
Ilpoananusuposanvl mexcoynapooHnvle u HayuonaivHvle kKeticol (OAD, Bwvemmuam, Kumaii,
Kaszaxcman), oyenénnvie uepes noxkazamenu NPV, ROI u IRR.

Ocoboe enumaHnue yoeneno onwimy Kazaxcmana u ponu 2ocyoapcmeenHo-4acmHuozo
napmuépcmaa. Ilpeocmasnenvl pekomerHoayuu OJisi UHEECMOPO8 U 20CYOAPCMBEHHbIX CMPYKMYD,
HanpaejienHvle Ha NosvbluleHue IPEHeKmuUeHOCmuY Gl10NHCEHUU U UX 6KIAO 8 YCMOU4Uusoe paszsumue
PpecuoHo8.

Knrouesvie cnosa: mypucmuueckas ungpacmpykmypa, UHEeCmMUyul, pucku, 00XOOHOCHb,
ycmouuusoe pazeumue.

Beenenne

B ycnoBusix rino6aiibHONM SKOHOMUUYECKOH TpaHCc(hopMalMy TypU3M CTaj OJHOM U3 KIFOUEBbIX
cdep, crocoOCTBYIOMIUX YCTOHUYMBOMY Pa3BUTHIO, AMBEPCU(UKALNU KOHOMUKHU U TOBBIIICHHIO
YPOBHSI XU3HU HacelIeHUs. SIBIAACh OOHMM M3 CaMblX JMHAMHUYHO Pa3BHUBAIOIIMXCS CEKTOPOB
MHUPOBOM SKOHOMMKH, TYpU3M HE TOJBKO F€HEpUpPYET 3HaUNTENbHbIN BKIag B BBII MHOrHX cTpaH,
HO M CTUMYJHMpYET pa3BUTHE MH(PaAcCTPyKTyphl, TPAHCHOPTHON CEeTH, TOCTMHUYHOIO OM3HECa U
Majioro IMpearnpuHUMAaTenbcTBa. MHBECTHIIMM B TYPUCTHMUECKHUH CEKTOp, KaK NpsMble, TaKk M
noptT¢eabHble, UTPAIOT PEIIAIOILYI0 POJIb B PACKPBITUH €T0 MOTEHIMalla, MOJIEPHU3ALUU CEPBHUCOB,
BHEJPEHUY UHHOBAIIMOHHBIX PELIEHUH U MOBBIIIEHUH KOHKYPEHTOCIIOCOOHOCTH JIECTH HaIlHi.

CornacHo nanHbiM Beemupnoii Typuctckoit opranuzanuu (UNWTO), uHBECTHIIMM B TypU3M

*biszre mypeic cinteme xacadp3: [llamakoBa H., Ytemesa C., TanratoBa 3., AntasikoBa C.
WNuBecTuiiuu B TYpHUCTUYECKYI0 HH(PACTPYKTypy: pucku u pgoxogHocTs // Bulletin of the
International university of Tourism and Hospitality. —2025. —No3(9). — c. 173-184.
https://www.doi.org/10.62867/3007-0848.2025-3.14

*Cite us correctly: Shamakova N., Utesheva S., Talgatova Z., Altaikova S. Investitsii v
turisticheskuyu infrastrukturu: riski i dokhodnost [Investments in tourism infrastructure: risks and
profitability] // Bulletin of the International University of Tourism and Hospitality. — 2025. — No.
3(9). — P. 173-184. https://www.doi.org/10.62867/3007-0848.2025-3.14
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OCTAalOTCsl NMPHOPUTETHOM O00JacThiO JUIsl TOCYJapCTB M YAacTHBIX HHBECTOPOB, OCOOECHHO B
KOHTEKCTE BOCCTaHOBJIeHHs nociie nmanaemun COVID-19, koTopas ctana cepbe3HbIM UCIBITAHUEM
g orpacau. B 2021 rongy UNWTO BbiycTuia cepuo MHBECTULIMOHHBIX PYKOBOJCTB, B KOTOPBIX
o0o3HaueHbl 3(PPEKTUBHBIC CTPATETUH CO3JAHHS OJIATONPUATHBIX YCIOBHHM [UIS TMPUBICUYCHUS
WHBECTHIINH, a TaKKe MEPHI 0 3alIUTe KauTaaoBnoxeHui B ycnoBusix kpusuca (UNWTO, 2021a;
2021b). DT OOKYMEHTHI MOAYEPKHUBAIOT HEOOXOAMMOCTh MHTETPAIMH YCTOHYMBBHIX HMPUHIUIIOB,
UG POBU3ALMY U TyOJINYHO-YACTHOTO NApTHEPCTBA B CTPATETHUIO0 BOCCTAHOBIICHUS TypHU3Ma.

Bmecte ¢ Tem, mocienHue rofbl XapakTEepU3yIOTCSl HE TOJBKO IONBITKAMH BO300HOBICHUS
MHBECTULIMOHHOIO IOTOKa, HO M KPUTUYECKOH IEPEOLEHKOM IOCIEACTBUI  KPYNHBIX
UHOQPACTPYKTYPHBIX HPOEKTOB. lVccienoBaHus, NOCBALIEHHbIE >(QQeKTaM TYpUHBECTHLIMHA B
Pa3BUBAIOIIMXCS CTpaHaX, YKa3bIBalOT KAaK HAa IO3UTUBHBIE PE3yJbTaThl B BUJIE SKOHOMUYECKOIO
pocTa, Tak U Ha PUCKH, CBA3AHHBIE C COLMAIBHON HECTAOUIBbHOCTBIO, HAPYLIEHUEM IIPAB MECTHOI'O
HaceneHus U Hed(hPeKkTUBHOCTHIO Mcnonb3oBanus pecypcoB (Reuters, 2024; The Guardian, 2025).
[Ipumep mnpuocTaHoBKkM BceemupHbIM 0OaHKOM (MHAHCHPOBAaHHUS TYPUCTHYECKOTO IIPOEKTa B
Tan3aHuu BCieACTBUE 370yNOTPEOJEHUI HAa MECTax CTall TPEBOXKHBIM CUTHAJIIOM HEOOXOAUMOCTH
YCUJIEHUSI KOHTPOJIsL, TPO3PAYHOCTH U STUYHOCTH HHBECTULIMOHHOM JeSITEIbHOCTH.

Ocob6oe BHMMaHHE B MOCIEAHUE TOJbl YJENsAeTCs] HHBECTULIMOHHBIM IpolLleccaM B CTpaHax
LentpanbHoii A3um, B yactHocTH, B Ka3zaxcrane. CraBka Ha pa3BUTHE Typu3Ma Kak OJHOIO M3
JpaiiBEpOB HECHIPHEBOI'O CEKTOPA 3KOHOMUKH HAXOJUT OTPAKEHHUE B HALIMOHAJBHBIX CTPATEIUAX U
nHUIMaTuBaxX. CTPOUTENHCTBO HOBOM MHQPACTPYKTYpPHI, HU(PPOBU3AIMS TYPHUCTCKAX CEPBUCOB U
roCy/1apCTBEHHO-4aCTHOE MAapTHEPCTBO CIIOCOOCTBYIOT YBEJIUYEHUIO MPUBJIEKATEIILHOCTH CTPaHbI
st mHOCTpaHHbIX MHBeCTOpOB (The Astana Times, 2025). CormacHo ucciemnoBaHuio Zharas
Berdenov u ap. (2024), pa3Butue HHGPACTPYKTYPHl B CTOJNHMIE CTPAHBI MPSIMO KOPPEIHPYET C
POCTOM TYPUCTHUYECKOTO IMOTOKA U CIIOCOOCTBYET MO3ULIMOHUPOBAHUIO ACTaHbl KaK COBPEMEHHOIO
ypOaHHUCTHUECKOTO LIEHTpA.

IIpu sTOM, B HayuyHOW JUTepaType HEIOCTATOYHO OCBEIIEHA CpPaBHUTENbHAS OIIEHKa
JOXOAHOCTHM W  YCTOWYMBOCTH TYpPUCTMYECKMX TIPOEKTOB B KOHTEKCTE IOCTKOBHUHOIO
BOCCTAHOBJICHHUS, YTO U OTIpEEIseT HAyYHYI0 HOBU3HY HACTOSIIETO UCCIIEI0OBAHUS.

MexnyHapoiHas CTaTUCTHKAa TakXe JEMOHCTPUPYET TMOJIOKHUTEIbHYI0 JAMHAMUKY: I10
nanaeiIM UNWTO wu fDi Intelligence (2022), B 2022 roay mnocie NHaHAEMUU HaOirogaercs
BOCCTAHOBJICHHE TYPUCTHYECKMX WHBECTULMN Ha TIJI00aJIbHOM YpOBHE, XOTS TEMIIBl pOCTa
OCTal0TCAd HEPABHOMEPHBIMU B 3aBUCHMOCTH OT PErMOHa M YpOBHS Pa3BUTOCTU CTpaH. B To xe
BpeMs, MPOJODKAIOTCS TUCKYCCUM OTHOCHTEIBHO HCTMHHOW 3()QEKTHMBHOCTH HMHBECTHIMHA B
Typu3M: palOTalOT JM OHM Kak KaTajiu3aTop YCTOMYMBOTO SKOHOMHUYECKOTO pOCTa WM
CIOCOOCTBYIOT HMH(PACTPYKTYpPHOI meperpy3ke M JOJITrOBOW 3aBHCUMOCTH, KaK IIOKa3bIBaeT
uccnenoBanue Ansar et al. (2016) na npumepe Kuras.

Hayunoe u mpakTudeckoe OCMBICIEHHE TEKYIIUX WHBECTUIMOHHBIX TEHJIEHIUI B TypH3ME,
aHaJIM3 JEWCTBYIOUIMX CTpaTeTMii M MEXaHU3MOB DPETYJIMPOBAHHUSA, a TAK)KE BBIIBICHUE JTYUIIHUX
MEXTyHAPOIHBIX MPAKTUK SBIISIOTCS aKTYaIbHBIMA 33/Ja9aMH B KOHTEKCTE YCTOWYHBOTO Pa3BUTHA,
COLIMAJIbHOW OTBETCTBEHHOCTU U (popMHpOBaHUS 0€30MaCHON M MHKIIIO3UBHOW TYPUCTCKOM CpEbl.
Kpome Toro, cTouT y4uThIBaTh POCT MHTEpEca K IU(PPOBBIM PELICHUSM, YMHBIM JECTHHALUAM U
3eJEHBIM HHBECTHUIIMSAM — KaK K HOBBIM OPUEHTUPAM TpaHC(POPMALIUU TYPUHAYCTPHUH.

Hacrosimiee uccnenoBanue npencTaBiseT co0Oi CUCTeMaTHUeCKUil 0030p MHBECTHIIMOHHBIX
MOJIXOI0B B TYPUCTHYECKON MHPPACTPYKTYpE C aKIIEHTOM Ha PUCKHU, JOXOAHOCTh U YCTOMUMBOCTh
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MPOEKTOB. BrmiepBrie MpoBEAEH COMOCTABUTENBHBIM aHAIM3 MEXKIYyHApOAHBIX KeiicoB (OAD,
Brernam, Kutait) u HarmmonanbeHoro ombita Kaszaxcrana. [IpenioskeHa kimaccuukaius pUCKOB U
paccMOTpeHbl (PaKTOPBI MHCTUTYMOHAILHOW Cpeibl, BAUSIONHE Ha 3()PEKTUBHOCTh MHBECTUIINH B
nocTmanaeMuiiHblid neproji. Ocoboe BHHMaHHE yaelnseTcs udpoBod TpaHchopMmamuu Typu3Ma
KakK IIEPCIEKTUBHOMY HAIIPaBJICHUIO YCTOMYHUBOIO Pa3BUTHS.

00630p suTEpaTypbl

Bompockl MHBECTHPOBaHUS B TYPUCTHUECKYIO HH(OPACTPYKTYpy IIMPOKO OCBEUIAIOTCS B
MEXIYHApOAHBIX aHATUTHUYECKUX JIOKYMEHTaX M Hay4dHOHl nuTeparype. B mociennue ropabl
HaONolaeTCsl pacTylUid MHTEpeC K JIaHHOMY HamlpaBlIeHHIO, OCOOEHHO B KOHTEKCTE
BOCCTaHOBJIEHUSI KOHOMUKHU mocie nanaemun COVID-19 u nepexona K yCTOMYMBBIM MOJEISM
pa3BUTHSL.

Cormacno  pexkomeHganusMm  Bcemupnoit  typuctckoid  opranmzaiuu  (UNWTO),
(dbopMupOBaHHE OJATONPUSATHOW CPEIbI IS TYPUCTHUCCKUX WHBECTHIMHA TPEOYET COTIACOBAaHHBIX
CTpaTeruii Ha YpPOBHE TOCyJapcTBa, MOJJEPKKU CO CTOPOHBI YAaCTHOTO CEKTOpa U IPO3PAYHBIX
perymstopabix MexaHu3MoB [1]. Ocoboe BHHMMaHuE ynemnsieTcss pa3paboTKe HWHBECTUIIMOHHBIX
CTpaTerui B yCcloBUsX Kpu3uca: Hanpumep, B oruete UNWTO 2021 rona npeacraBieHbl TOAXO0AbI
K 3alIUTE TYPUCTUUECKUX BIOKEHUN B IEPUOJ MAHIEMHUH [2].

WuBecTuimoHHas aKTUBHOCTh TMOCTENEHHO BOCCTAHABIMBAETCS: KaK IOKAa3aHO B OTYETE
UNWTO 3a 2022 roa, B TYpUCTHYECKOM CEKTOPE HAOJFOIACTCSl OKUBIICHUE, OCOOCHHO B PETHOHAX
C pa3BuTON HHGPACTPYKTYpOM U aKTHMBHOM TrocyaapcTBeHHON moanepxkkoir [3]. Taxke B
nyomukanusx UNWTO 2023 roga 3aduKCHpOBaHO yBeIHMYEeHHE 00beMa TII00aTbHBIX HHBECTULINH
B TYPUCTHUYECKYIO OTpacib [4], 4TO CBHAETEIHCTBYET O BOCCTAHOBJICHUM JOBEpPUS WHBECTOPOB.
Cepus exerogubix otuetoB UNWTO 3a 2021-2024 rr. ciayXUT CUCTEMATHYECKUM HCTOYHHUKOM
TAHHBIX O TTI00ATBHBIX TEHACHIMIX B cepe Typru3Ma U UHBECTHUIIHH [5].

MupoBoii 0aHK Tak)k€ AaKTUBHO OCBEIIAeT BOMPOCH YCTOMYMBOTO (PUHAHCHPOBAHUS
TYPUCTUYECKUX MPOEKTOB, OJHAKO MOAUYEPKUBAET PUCKH, CBSI3aHHBIE C YIIPABIEHUEM CPEACTBAMU U
COIIMAJIbHOW OTBETCTBEHHOCTHIO. Tak, B psijie ciyuyaeB HaOIIOIAIOTCSl HETATUBHBIC TIOCIEICTBUS —
HampuMmep, NMPUOCTaHOBKAa (MHAHCUpOBaHUS Typuctuueckoro gonna Tanzanuu B 2024 roay B
CBSA3M C OOBUMHEHMSIMH B 310ynotpedneHusix [7]. BmocnenctBum Obuia co3jaHa crienuaibHas
KOMIICHCAIIMOHHAsI TpOTrpaMMa, YTO TOBOPUT O pPOCTE BHUMAHUS K BOINPOCAM OTUKU H
YCTOMYMBOCTH B HHBECTIIPOEKTaxX [8§].

C ToukH 3peHHUs] MAaKPOIKOHOMHKH, POCT MHBECTHUIIMA B TYPU3M MOXKET ObITh HECTAOMIbHBIM.
ITo ouenke BecemupHoro 6anka, SJKOHOMHYECKHN pOCT B CTpaHax TuxookeaHcKkoro peruoHa B 2024
rojly 3aMeUIWIICS H3-32 CHIKEHHUS TMOCTHAHAEMUNHON IMHAMHUKUA [6], 4TO Takke BIMAET Ha
JIOXOAHOCTb TYPUCTUUYECKUX UHBECTUIIUH.

Kazaxctan mpencraBiser coOoi MHTEPECHBIM KEWC: coryiacHo psiay myOmukarmmit [9; 10],
MPaBUTEILCTBO AKTUBHO pa3BHUBAECT BHYTPEHHUN TYpU3M, HHBECTUPYS B HWH(PACTPYKTypy H
nudposeie pemeHus. [IpuMepoM MOXKET CIyKUTh pa3BUTHE ACTaHBI, TJ€ YCTOWYHUBOE PA3BUTHE
TOPOJICKOH cpefibl paccMaTpHuBaeTcs Kak (akTop MPUTSHKEHUS TYPUCTOB U HHBecTOpoB [11].

C npyroit CTOpOHBI, B HAyYyHOW JHUTEpaType OTMEYaeTcs, 4YTO HH(PPaACTPYKTypHbIE
WHBECTHUIIUHU HE BCETJIa MPUBOJAT K CTAOMILHOMY dKOHOMUYECKOMY pocTy. MccnenoBanue Ansar u
ap. [12] na mpumepe Kurtas mokaszano, 4To MacmTaOHbIE BIOXKEHHUS MOTYT COMPOBOXKIATHCS
(rHAHCOBBIMU pHUCKaMH U HEA(P(HEKTUBHBIM PACXOJJOBAHHEM CPEJICTB.
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[Tanpemus COVID-19 nHaHecna TsKeNblid yaap MO TYPUCTUYECKOW OTpaciu, BbI3BaB MOTEPH,
orieHuBaeMsbie B 2 TpiH nosuiapoB CIIIA Tombko B 2021 roxy [13]. DT0 060CcTpriio HEOOXO0AUMOCTh
OILICHKU HE TOJIBKO MOTEHIIUATBbHOMN JOXOIHOCTH, HO U YSI3BUMOCTH UHBECTHUIUH.

JlomoHUTENbHYI0 WH(GOPMAILIMIO 0 PETHOHAIBHON crenuduke MOXXHO TIOMYyYUTh W3
Bukunenuu, rie mpeacTaBieHbl KIIOUEBbIE HampaBieHUs pa3Butus TypusMa B Kaszaxcrane [14].
Takke TONE3HBIM SIBISETCS CpaBHUTENbHBIM aHanu3 oTderoB fDi Intelligence 1 UNWTO [15],
KOTOpBIE COJEpKaT JaHHbIE O paclpeiesieHUHd WHOCTPAHHBIX WHBECTUIMI MO TYpPUCTUYECKUM
CerMEHTaM M peruoHam.

Takum oOpa3om, Tekyllas JUTepaTypa IO3BOJISIET BBIACIUTH CIEIYIOIINE KIIFOUEBbIC
KAaTeropuu aHajau3a: JOXOAHOCTh U 3(P(EKTUBHOCTh BIIOKEHUU, PUCKU MHCTUTYIMOHAJIHHOTO U
SKOHOMMYECKOTO XapaKTepa, pojb TOCyJapcTBa B CTUMYJIUPOBAHUU U KOHTpPOJIE, a TaKkKe
peruoHaNbHas crielupruKa HHBECTUITMOHHOTO KJIMMATA.

Metoanbl

B nmanHO# cTaThe UCHOIB3YETCSI METOJ 0030pPHOTO aHAJIM3a JUTepatyphl (narrative/literature
review), KOTOpBIH MO3BOJISIET CUCTEMaTHU3UPOBATh U O0O0OOIIUTH CYIIECTBYIOIINE TEOPETUUYECKUE U
SMIUPUYECKUE JAHHBIE 0 TEME MHBECTULIMN B TypUCTUYECKYI0 MH(ppacTpykTypy. Takoi momxon
nenecooOpa3eH s BBISBICHHS TEHICHIMI, OapbepoB M BO3MOXKHOCTEW, a TaKke s
CPaBHHUTEJIHLHOTO aHAJIH3a CTPATeruil, MPUMEHSEMBIX B Pa3IMYHBIX CTPAHAX U PErHOHaX.

Kpurepun or00pa NCTOUHMKOB

OTOOp UCTOUHUKOB OCYIIECTBIISIICS C YUETOM CIEAYIONINX KPUTEPUEB:

e BpemeHHOIT 0XBaT — NPEUMYIIECTBEHHO PacCMATPUBAIUCH ITyOaMKanuu 3a nocieanue 10
et (2015-2025 rr.), 9TO MO3BOJIAET MPOCIEAUTH KaK J0-, TaK M IOCTIaHIEMUNHbBIC
MpoLecchl B chepe Typusma;

e Tum WCTOYHMKOB — B aHaIW3 BKIIOYEHbl HAy4YHBIE CTaThbU, AQHAIUTUYECKUE U
CTaTUCTMYECKHE OTYeThl, MyOiauKauum MexIyHapoaHbix opranuzauuit  (UNWTO,
Beemupneiii 6ank, OECD u 1p.), a Takke SKCHEpTHBIE >KYpHAJIUCTCKHE MaTepHallbl,
coJiep KalIie KOJINIeCTBEHHBIE i KaYeCTBEHHBIC JTaAHHBIC;

e AKTyaJlbHOCTh U JIOCTOBEPHOCTh — MPUOPHUTET OTAABAJICS UCTOYHUKAM, OMYOIIMKOBAaHHBIM
B PELEH3WPYEMBIX JKypHajlaX, a Takxke OQHUIMATbHBIM OTYeTaM C MOJITBEPKIACHHOU
SMIUpPUYECKOM 0a30il.

Oransl aHanu3a
AHanum3 npoBOJWIICS B HECKOJIBKO 3TAIOB:

1. Coop aureparypsl. Ilouck n orGop MarepHasoB OCYIIECTBIISJIMCH 4Yepe3 aKaJeMHUYECKHe
6a3pl naHHBIX (Scopus, Web of Science, Google Scholar), caiiTel MeXIyHapOAHBIX
opranmzanmii (UNWTO, World Bank), a takke depe3 crenuain3upoBaHHbIE HOBOCTHBIC
T1aT(OPMBI, OCBEIIAIOIIIE HHBECTUILIUU B TYPU3M.

2. Kareropmzamms HMCTOYHMKOB 1O TemartukaMm. [locie cOopa JaHHBIE OBUIH YCJIOBHO
KJ1acCU(UITUPOBAHBI 110 CIIETYIOIINM HAIIPABICHHSIM:

o JIOXOJHOCTH U 3((HEKTUBHOCTH MHBECTHUIINIA,

o pucku u 6apbepsl (prHAHCOBBIE, YIIpaBIEHUECKUE, COLIUATbHBIE);
o yyacTue TOCyAapCTBa U MEXIYHApOIHBIX OpraHU3alHii;

o BimaHue naggemun COVID-19;
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o YCTOWYMBOE pa3BUTHE M BHEIPEHHE IMPPOBBIX PEUICHUH B TYypUCTUYECKYIO
HHPACTPYKTYDY.

boiu Beienenst kak konuuectBeHHble (NPV, ROI, IRR, nokazarenu pocra TyprioToka), Tak
Y Ka4eCTBEHHBIC NTapaMeTpbl (aHAIHU3 MOTUTHUKU, CTPATETuil, THCTUTYTOB). CpaBHUTEIIbHBIA aHAN3
KECOB TMPOBOIWICA IO Ta0JIMIEe OIEHKUA JOXOJHOCTH M YCTOHYMBOCTH MPOEKTOB. Takxke
MPUMEHSJICS KOHTEHT-aHAJIU3 CTpaTeruii U OT4€TOB MexayHapoaHbix opranuzauuii (UNWTO,
World Bank) no ctpanam Azun, Adpuxu u bamxaero Boctoxa.

3. CpaBHMTENBHBIM aHAJIW3 IOAXOJOB B pa3HbIX CTpaHax M Mnpoekrax. Ha stom 3rame
MIPOBOJIMIIOCH COINOCTABJIEHUE INPUMEPOB WHBECTULIMOHHOM ITOJIMTUKU W PEATM30BAHHBIX
MIPOEKTOB B pa3IMYHBIX rocynapcrBax. Ocoboe BHUMaHUE yieleHo onbiTy Ka3zaxcrana, rae
HaOJII0/1aeTCsl aKTUBU3ALMS WHBECTUIMOHHON aKTHUBHOCTU B cdepe TypusMma, a TaKxKe
paccMOTpeHBl KeWchl cTpaH Asuu, Adpukun u EBponbl ¢ pasIuvHBIM  yPOBHEM
3KOHOMHUYECKOTO Pa3BUTHS.

Meroponoruss 0030pHOTO aHajdW3a TMO3BOJIMJIA BBIABUTH Kak OOIIME TEHACHIIMH, TaK H
YHUKQJIbHBIE OCOOEHHOCTH WHBECTUIIMOHHON CpelIbl B TypUCTUYECKOW oTpaciu. [lomydeHHBIC
JAHHBIE JIETJI B OCHOBY JAJIbHEUIIIUX BBIBOJOB U PEKOMEHJALIUN.

Meroponoruyeckass HOBU3HA HCCIEAOBaHUS 3aKIKOYACTCS B COYETAHMM KOJIMYECTBEHHOTO
aHanu3a wuHBeCTULMOHHBIX mokazaTeneir (NPV, ROI, IRR) c¢ kadecTBEHHBIM CpaBHEHUEM
MHCTUTYLMOHAIILHOM Cpeibl, a TakkKe B (JOKyce Ha perHoHaIbHBIX acriekTax LlenTpanbHoit A3uu.

PesyabTarsl

OcCHOBHBIE HANPABIICHHUS] HHBECTHIIMN B TYPUCTHUECKYIO HHPPACTPYKTYPY

AHanmm3 MEXAYHApOIHBIX W PETMOHAIBHBIX MCTOYHHKOB TIOKA3bIBAET, UYTO KIIFOUEBBIC
HalpaBJICHUs BJIOXEHUH B TYPUCTUYECKYIO HHQPACTPYKTYpY OCTAIOTCS HEU3MEHHBIMHM Ha
npoTspKeHUuM nocneauux Jser. CornacHo JaHHBIM BceeMupHO TypuCTCKOW — OopraHM3anuu
(UNWTO), 3HauuTenbHas 4acTb MHBECTUIMI HaINpaBiseTcs B TPAHCIOPTHYIO HH(PACTPYKTypy
(aspomopThl, KeNe3Hble JOPOTH, AaBTOTPACCHI), TOCTUHUYHBIE KOMIUIEKCHI, a TAKXKE B OOBEKTHI
7Iocyra M MUQPPOBBIE PEIICHHS — TaKHe KaK CHCTEMbl OHJIAWH-OpOHWPOBAHMS, MHTEPAKTUBHBIC
KapThl, BUPTYaJbHbIE TU/IBI U TIAT(HOPMBI C AJIEeMEHTaMHU UCKYCCTBEHHOT0 nuHTeiekra [1], [3], [5].

[To unpopmanuu Tourism Investment Report 2022 [3], B 2021-2022 ronax HauOosblias
JIOJIT MEXIYHAPOJHBIX MHBECTUIIMNA TPHUILIACh HA TOCTUHUYHBIE 00BEKThI — 40% oT obmiero
o0béma. Jlasee ciaemayroT 00BEKTHI TypucTCKoro gocyra (22%) u uudposie TexHomoruu (18%).
3TO CBUAETENBCTBYET O TOM, UTO HU(PPOBU3ALMS U MYIbTUMEANNHBIE CEPBUCH CTAHOBSITCS BaXKHON
YaCThIO TYPUCTUYECKOTO NMPOJYKTa U TPEOYIOT COOTBETCTBYIONIETO (PMHAHCOBOT0 0OECIeUeHusl.

IIpumepom ciyxut Kaszaxcran, rae ¢ 2022 roma peanmsyercss HallMOHAJbHAs Iporpamma
udpoBoil TpaHchopmanuu Typusma. B crpane aktuBHO BHeapsitoTcss QR-ruapl mo oObekram
BcemupHoro Hacnenusi, MHTEpaKTHBHBIE MOOWIBHBIE KapThl MapIIPyTOB, OHJIAHH-OPOHB OMIIETOB
Ha SKCKYPCHH U MHTETpalys BceX TYPUCTHUECKHUX CEPBHCOB B €IMHYIO IUPPOBYIO Miardopmy [9],
[10].

Pacnpenenenre HHBECTHIIMI 1T0 OCHOBHBIM HAIPaBJICHUSM MPEICTABICHO HA PHCYHKE 1, 9TO
MO3BOJISICT HAIJSIIHO YBHMJETh Mpeobianaroiiyue NpUOPUTETHl (MHAHCUPOBAHMS B TIII00AIBHOMN
TYPUCTCKOH OTpaCIy.
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UwvippoBble peweHns

TpaHcnopT

O6beKkThl Jocyra

OTenwn

Pucynok 1 - Crpykrypa pacnpefeneHusi HMHBECTHIHMA B  TYPHCTHYECKYIO

HH(pacTpyKTYpYy, %o

Hcmounuk: cocmasneno asmopamu na ocnoge Tourism Investment Report 2022 [3]

PacnipocTpan€HHbIe PUCKH ITPU MHBECTULIMSX
W3ydenue nureparypsl MO3BOJMIIO BBIABUTH HamOOJIee YacTO BCTPEYAIONIUECS PUCKH, C

KOTOPBIMHU CTAJIKUBAKOTCA KaK MCKIYHAPOJHBIC, TAK U HAIMOHAJIBbHBIC HHBECTOPHI:

@DuHAHCOBbIE PUCKH CBA3aHbI ¢ MHQUIALMEH, CKauKaMM BaJIIOTHBIX KypCOB, POCTOM IIEH Ha
CTpoliMaTepualibl U CHU)KEHUEM IOKyINaTelIbHOH crocoOHocTH. Hampumep, mo oueHke
UNWTO, coBokynHbIi ymep6 rinodanbHol Typuctuueckoi orpaciu B 2021-2022 ropax
U3-3a MAHJEMUU TMPEBBICKI $2 TpIH, a OKYHNaeMOCTh MHOTHX HPOEKTOB OKa3alach IMOJ
yrposoii [13].

[TonuTyeckue pUCKM BKIIOYAIOT HECTAOMIIBHOCTh 3aKOHOAATEIbCTBA, KOPPYILMOHHBIE
CXeMBl U OTCYTCTBHE IMpPaBOBHIX TapaHTuii. B wactHoctn, B Tanzanum Bcemupnbliii OaHK
MPUOCTAHOBWJI MHBECTULIMOHHBIA MPOEKT W3-3a HapyLIEHUH IpaB 4YeloBeKa U
HETPO3pavyHoro pacmpeaeneHus oromkeroB [7], [8].

ConuasnbHblE M JKOJOTMYECKME PUCKH BO3HHUKAKOT IIPU WIHOPHUPOBAaHUM HMHTEPECOB
MECTHOTO HacesleHus 1 3kocucteM. Mccnenosanue Ansar u ap. [12], nposenénnoe B Kurae,
nokaszayo, 4ro Oojee 65% KpymHBIX HHQPACTPYKTYPHBIX TYPHUCTCKHUX IMPOEKTOB HMENU
oTpuuarenbHoe 3HaueHne NPV, a ux crouMocTs B cpeqHeM Obula mepeolieHeHa Ha 28%.
3TO MPUBEJIO K JOJITOBOM 3aBHCHMOCTH PErHOHOB M HU3KOH 3()(PeKTUBHOCTH BIIOKEHUIA.

JI0XOTHOCTh HHBECTUIIMOHHBIX TPOEKTOB
[TokazaTenn MHBECTUIIMOHHON MTPUBJIEKATEILHOCTH — Takue kak NPV (uucras npusenénnas

croumocth), ROI (okymaemocts wunBecTHImil) u IRR (BHyTpeHHsss HOpMa TOXOJHOCTH) —
MO3BOJISIIOT OLIGHUTh peHTabenbHOCTh mpoekToB. CormacHo fDi Intelligence [15], ycnemmnbiMu
cunTaroTcs Te uHuuuartuBbl, rae ROI npesbimaer 12%, a IRR cocraBnser ne menee 10%.

Tak, B O0benuHEHHBIX ApaOckux OMuparax ¥ BbeTHamMe MHBECTUIIMM B KYpPOPTHBIE 30HBI U

KyJbTYPHBIE KOMIUIEKCHl HAdajlu NPUHOCHUTH MONOXKUTENbHbIM NPV yxe uepes 4-5 ner nocie

3aIrycka. OTO MOATBEPIKAALT, YTO TPU IPaMOTHOM TUIAHHPOBAHUN TYPUCTCKHE MPOEKTHI CIIOCOOHBI
00ecreunTh BRICOKYIO TOXOAHOCTh B CPETHECPOUHOM TIepcreKTuBe [3].
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AHanmornuHbli onbIT 3adgukcupoBan B Kazaxcrane. B uccnenosanuu bepaenosa u coart. [11]
OMMCAaHO, KaK peanu3alus KPYMHBIX HH(PACTPYKTYpHBIX HMPOEKTOB B AcTaHe (PEKOHCTPYKIIUS
TPAHCIIOPTHBIX Y3JIOB, Pa3BUTHE PEKPEALIMOHHBIX 30H, CTPOUTENBCTBO T'OCTUHHULY) 3a nocaeanue 20
net obecrieumna IRR 6onee 11% u poct Typriotoka Ha 47% 1o cpaBHeHuto ¢ ypoBHeM 2010 roza.

Me:xyHapoaHble IPAKTUKH: YCIEIIHbIE U HEY1auHble KEHCHI

Jlnsi BBIsSBICHUS (DAKTOPOB ycIexa W TpoBajla WHBECTHLIMH B TYPHUCTCKUN CEKTOp ObLI
MPOBEIEH CPAaBHUTENbHBIN aHANIU3 KeMCOB U3 pa3HbIX cTpaH. Pe3ynbTaTsl cBeACHHI B TA0HILY 1.

Taoiunma 1 — CpaBHUTEJbHBII aHAJIM3 JOXOAHOCTH M YCTOWYMBOCTH TYPHUCTHYECKHX
HHBECTIPOEKTOB

Crpana/peruo ®unancupoBan | ROI/NP | Ucxon Hcerounn
Tun npoexra
H ue \% MpoeKTa K
urn - ROI
OAD (Aby- ) (gactHO )
Temarnueckuii napk | rocynapctsennoe | 15%, VYenemnpiii | [5]
Jladom) .
MapTHEPCTBO) NPV +
BbeTHam KypoptHas 30Ha [IpuBarnoe IRR 12% | Yenewnsiit | [3]
o =
Tuxookeancku | DKOTypuU3M, NPV - CYATIHBIH
. N M®O/rpanTsl (cHMXEH [6]
i peruoH MOPCKOW TypU3M 25%
Tpaduk)
M NPV<O |
Kuraii eraunpactpyxry T'ocynapcTBenHoe . HHATICOBH [12]
pa (95 mpoeKToB) (65%) 1 mpoBai

Hcmounuk: cocmaeneno asmopamu no mamepuanam [3], [5], [6], [12]

Kak BuaHO 13 TabiuIbl, yCrexX NPOEeKTOB 3aBUCUT HE TOJIBKO OT 00bEMa UHBECTULIUN, HO U OT
Mozaenu peanmszanuu. Hanpumep, B AOy-/labu Ttemarmueckuit mapk Warner Bros. World,
CO3JIaHHBIA B MapTHEPCTBE TOCYAapCTBa M 4YacTHOro Ow3Heca, mpuuéc mpubbis $1,2 mupna 3a
nepBble Tpu roja [5].

B To ke Bpems, B cTpaHax THXOOKEaHCKOTO pErMOHa OTCYTCTBHUE CTPAXOBBIX MEXAHU3MOB U
MexayHapoaHoro tpaduka mocie COVID-19 npusenu k yOBITOYHOCTH MHOTHUX 00BEKTOB [6].

Ponb rocyaapcTBeHHON MOAAEPIKKU U MHCTUTYLIMOHAIIBHON CPEJIbI

dopmupoBaHue ONaronpusATHOM WHBECTHLIMOHHOM cCpelbl HEBO3MOXHO 0e€3 ydacTus
rocynapctBa. Cpelld OCHOBHBIX WHCTPYMEHTOB — HaJOIOBBIE€ JIBIOTHI, CyOCHAMH, NMPO3payuHbIe
MPOLIEYPhl PETUCTPALINH, CO3/IaHNE CIEIIMATU3UPOBAHHBIX ar€HTCTB U UHBECTUIIMOHHBIX (DOH/IOB.

B Kazaxcrane B 2023-2024 ronmax Oblia BHEApPEHA CHCTEMa HAJOTOBBIX NMpepepeHund s
00BEKTOB, CEpTU(ULUPOBAHHBIX KaK TypuUCTcKas HHPpacTpykrypa. Taxxke Obln co3gan Donp
pa3BUTHS TypU3Ma, BBICTYNAIOIIMA COMHBECTOPOM YCTOMUUBBIX NPOEKTOB C HKCIOPTHBIM
noTeHmuaiom [9].

UNWTO mnonuépkuBaer, uro Oosiee 63% yCHEIIHBIX MEXIyHApOJIHBIX MPOEKTOB B 2021—
2022 romax ObLIM peayin30BaHbl B (hopMe HacCTHO-TocyAapcTBeHHoro maptuépcrsa [1], [3]. OTo
MOJITBEPXK/IAET BAXKHOCTh OOBEAMHEHHUS PECYpCOB M OTBETCTBEHHOCTHM Ha BCEX d3Tamax — OT
MIPOEKTUPOBAHMSI JI0 SKCILTyaTalllu.

Oocy:xnenns
HpOBe}IéHHBIfI AHAJIN3 TTO3BOJIMJI BBIACIUTE KIIFOUYEBBIC PA3JIMUMUA B IMTOAXO0JaX K HHBCCTUIIUAM
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U ONPEIeNIUTh HHCTUTYLMOHANBHBIE (DAKTOPBI, CIOCOOCTBYIOLINE YCIIEXY WM MPOBaTy MPOEKTOB.
BaxxHo yuuThIBaTH HE TOJBKO (DMHAHCOBBIE NapaMeTpbl, HO U COIHAJIbHYI BOBJICUYEHHOCTb,
9KOJIOTMUYECKYIO YCTOMYMBOCTD U YIIPABJICHNUE PUCKAMM.

CpaBHeHuE NOAX0A0B K NHBECTUPOBAHUIO U BBISIBJICHHBIX PE3YJIBTaTOB

[IpoBenéuuplid 0030p TMOKaszaja, YTO CTPATETMd WHBECTUPOBAHUS B TYPUCTUYECKYIO
UHOPPACTPYKTYPY CYLIECTBEHHO pAa3JIMYalOTCs IO pPErHoHaM, B 3aBHCUMOCTH OT YPOBHS
SKOHOMMYECKOTO PAa3BUTHS, CTENEHU BOBJICUEHHOCTH TOCYAapCTBA M HAIWYHUS HPUPOJHBIX U
KyJbTYpHBIX pecypcoB. Tak, B ctpanax Ilepcumackoro 3amuBa (Hampumep, OAD, Karap)
MHBECTUIIMN KOHLIEHTPUPYIOTCS MPEUMYIIECTBEHHO B KPYIHBIX TEMaTHYECKUX O0BEKTax J0cyra u
luxury-cermenTe, ¢ BEICOKOU JI0JIEH ydacTusi TOCyAapcTBa U KECTKUM KOHTPOJIEM OKynaemocTH [3],
[5]. B to xe Bpems B cTtpanax HOro-Bocrounoit Aswm (Hampumep, Beernam, Tawmmanm) ymop
JieNlaeTCs Ha pa3BUTHE NPUOPEKHON HMHPPACTPYKTYPHI, OIOJKETHOTO TYPHCTHYECKOTO KHUIIbS U
U POBU3AINH CEPBUCOB, T'/I€ YACTHBIM KaluTall Urpaet 0osiee akTUBHYIO poiib [15].

Pe3ynpTaThl Takke mokasajd, yTo HaubOosiee YCTOMUMBBIMHU OKa3aJUCh MOJEIH, B KOTOPBIX
HCIOJIb3YETCS] KOMIUIEKCHBIN MOAX0A K CHUYKEHUIO PUCKOB: HauMHasl OT CTPAXOBaHUs IIPOEKTOB U
CO3/IaHUS TPABOBBIX TapaHTUH Al WHBECTOPOB 10 BHenpenus ESG-moaxomoB (skomoruueckas,
collMajbHas U KOPIOPATUBHAS OTBETCTBEHHOCTh) U MPUBJIICUYECHUS MECTHOTO HACEICHUS K YYACTHIO
B pasButuu Typusma [6], [12]. Hampumep, B ciydae OObeanMHEHHBIX Apabckux OMHPATOB
MPUMEHEHHE THOPUAHON MOJAeNH (YaCTHO-TOCYAapCTBEHHOI'O MAapTHEPCTBA U MEXAYHAPOIHOTO
MOHHTOPHUHTA) MO3BOJMIO JOCTHYh OKYNAaeMOCTH OOJBIIMHCTBA MPOEKTOB B TEUCHUE MEPBBIX 4—5
nert [3].

[IpoGnemHbIe 30HbI, BBISIBICHHBIE B JIUTEPATYpE

Hecmotpss Ha oOumine ycHemHbIX KEWCOB, B JINTEpAType MOAYEPKUBAIOTCS U CUCTEMHbIE
po0JIeMbl, KOTOPBIE CHIDKAIOT 3P(EKTUBHOCTh MHBECTUIIMOHHBIX Mporpamm. OaHoi u3 Haubomee
pacrpoCTpaHEHHBIX SBISIETCS OrPAaHUYEHHOCTh (MHAHCUPOBAHUS HA CTauM pealu3aluu
IIPOEKTOB, OCOOEHHO B Ppa3BMBAIOLIUXCSA CTpPaHax, I/I€ 3HAUYMUTENbHAs YacTb TYPUCTCKOM
UHOPACTPYKTYpHI TpeOYyeT KamUTalIbHbBIX BIOKEHUN, HO OTCYTCTBYIOT 3(h)()eKTUBHBIE HHCTPYMEHTHI
MpUBJIeYCHUSI HHBeCTULIH [7], [8].

Kpome Ttoro, ormeuaercs cmnabas mpopabOTKa MPOEKTHOW JHOKYMEHTAllMH, OCOOEHHO B
acrmeKTax aHajM3a pUCKOB, JOJTOCPOYHOIO IUIAHMPOBAHMS M OLEHKHM BO3JCHCTBUS Ha
OKpY’KaroIyto cpeny. Tak, B aHaIM3e KUTAHCKUX MEranmpoeKToB Ansar 1 coaBT. [12] BBISBUIM, YTO
okosio 65% 00beKkTOB HMenu oTpunareiabHble 3HadeHuss NPV u3-3a nepeoueHKH BbITOA U
HE/I0OLEHKU PUCKOB, YTO MPHUBEIIO K JOITOCPOYHON (PMHAHCOBOM HArpy3Ke Ha PETUOHBI.

Teopernueckne U NPaKTUYECKUE BBIBOBI

Ha teopernueckoM ypoBHE pe3yJbTaThl MOATBEPXKAAOT BAXKHOCTb MHOT0()AaKTOPHOTO
MOJIX0/1a K OIICHKE MHBECTUIIMOHHOM MPUBIEKATENFHOCTH TYPUCTUYECKUX MpoekToB. HeoOxoammo
YUYUTHIBATh HE TOJBKO 3KOHOMHUYECKHE, HO M COLUAIbHbIE, 3KOJOTUYECKHE M KYJIbTYpHBIE
nocneAcTBus. IlpakTuueckuil BBIBOJ COCTOMT B TOM, YTO MHBECTOpPAM M TOCYJapCTBEHHBIM
OpraHam cjenyeT NMpUMeHsATh THOkue Mozaenu ¢puHaHcupoBaHus (Hampumep, YI'TI), ucnonaszoBaTh
touHble Meroabl oueHku (NPV, IRR, 4yBCTBUTENBHOCTH K pHCKaM), a TakKe BHEAPATH
MOHUTOPHHIOBBIE CUCTEMBI C Y4aCTUEM HE3aBUCHUMBIX IKCIIEPTOB.

HHBecTOpHI TaKk)kKe MOTYT MCIIOJIB30BATh YCIIEIIHbIE KEWCHI KAK OPUEHTHUPBL, HO aaiTUPYs UX
K JIOKaJIbHBIM ycioBusaM. Hanpumep, Moznens TemaTuueckux nmapkoB B OAD Henb3s MEXaHUYECKU
MEPEHOCUTh B CTPaHbl C OTPAHUYCHHBIM MOTPEOMTEIHCKUM CIPOCOM MIIM Ca0OW TpaHCIOPTHOU
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JOCTYIHOCTBIO. 371ech OoJiee 11es1eco00pa3HO pa3BUBATh SKOTYpPU3M, KYJIbTYPHBIH TYypU3M WIIU
undposble TypucTHueckue miaropmsl. Takum oOpa3om, mpeagaraeMasi CUCTeMaTH3alis PUCKOB U
MHBECTULIMOHHBIX MOJENell MOXeT OBbITh HCIONb30BaHa JUIsi (OPMHUPOBAHUS PUKIIATHBIX
CTpaTeruil pa3BUTHs TypHU3Ma B Pa3BUBAIOIIUXCS CTPaHaX.

[TepcniekTHBBI JAIBHENIINX UCCIEAOBAHHI

O030p Takke BBISBUI CYIIECTBEHHBIA NEUIUT IMIUPUICCKUX HCCIEAOBAHUN, OCOOCHHO B
Pa3BUBAIOIIMXCS CTpaHax. bBOJBIIMHCTBO paboT Oa3upyercs Ha MPOTHO3HBIX MOJAENSAX WIH
arperupoBaHHbIX JIAHHBIX MEXKIyHAPOJHBIX OpraHU3alui, 4YTO CHIKAET TOYHOCTh OIICHKH
3¢ (HEeKTUBHOCTH OTIENbHBIX MPOEKTOB. B 3TOH CBA3M HEOOXOAMMBI MOJIEBbIE HCCIEAOBAHUSA,
dokycupyronuecs Ha KOHKPETHBIX KeHcax, a TakKe OILIeHKa JOJroCpouHbIX 3(P(EKTOB OT
WHBECTUIIMI — HaNpuMep, Kak pa3BUBAETCS TYPUCTHUECKHUM MOTOK, 3aHATOCTb, JOXOJIbI MECTHBIX
COOOIIECTB M COCTOSIHHE OKpY>Karowlel cpepl ciycts 5—10 et mocie peanusannu mpoeKToB.

Kpome Toro, mepcreKTHBHBIM HaIpaBJICHUEM SIBJISICTCS aHANU3 IU(PPOBLIX HHBECTHIIUNA B
TypusM (Al, big data, VR), mockonbKy IMEHHO 3TH CEIrMEHTHI TIOKa3bIBAIOT HAMBBICIIYIO THHAMHKY
pocra u TpanchopMaIii HHAYCTPUH, 0COOCHHO mocie nanaemun [9], [10].

3akioyeHnue

[IpoBenéuusplii 0030p JIUTEPATypbl MO WHBECTHIMSAM B TYPHUCTHUYECKYIO HH(PACTPYKTypy
MO3BOJIMJ  BBISIBUTH  KJIFOUEBBIC  HANpPaBICHUS  KANMTAJIOBIOKEHUW, THUIIOBBIE  PHUCKH,
COIIPOBOXKAAIOIINE TAKUE MIPOEKTHI, a TAKXKE MOIXOAbI K OLIEHKE UX JOXOJHOCTU. Y CTAHOBJIEHO, YTO
HanOoliee AaKTUBHO WHBECTUI[MHM HANpPABIAIOTCS B Pa3BUTHE TPAHCIIOPTHOW JIOCTYIHOCTH,
TOCTHHUYHOTO (hOH/Ia, 0OBEKTOB 0CYTa M MU(PPOBBIX PEHICHUNA. DTH HANPABICHUS OMPEIEIITIOTCS
KaK CTpaTeruueckue Ajsi 0OecreyeHus] yCTOMYMBOIO POCTa TYPUCTHUECKOIO CEKTOpa B pa3HBIX
cTpaHax U peruoHax. OCOOEHHO 3HAYMMBIMU SIBJISIFOTCSI BBIBOJBI O POJIM LU(POBBIX pPEIICHUN U
ESG-nonxonoB B o6ecrieyeHNN YCTOWYUBOCTH TYPUCTHUECKHUX TPOEKTOB.

B TO e Bpems, HeCMOTpsA Ha BBICOKMH HHTEPEC CO CTOPOHBI KaK YacTHOIO, TaK H
rOCYJapCTBEHHOTO KaluTaja, OOJIBIIMHCTBO MHBECTUIIMOHHBIX MPOEKTOB CONPSIKEHO C IHPOKUM
crnieKTpoM puckoB. Cpean HUX — (puHAHCOBBIE (MHQIIALUS, U3MEHEHUE BATIOTHBIX KypCOB, HU3Kas
OKYyIaeMOCTh),  TOJUTUKO-TIPABOBbIE  (HECTAOMJIBHOCTh  3aKOHOJATENbCTBA,  OIOPOKpATHS,
KOPPYIHIHS), @ TAKXKE IKOJIOTUYECKUE U COLMaIbHbIE (HETaTUBHOE BJIMSHUE HA IPUPOIY U MECTHbBIE
cooO1iecTBa). AHaIU3 JUTEPATyphbl MOKa3al, YTO JTOXOJHOCTh IMPOEKTOB CHIIBHO BapbUpPYETCsS B
3aBUCHMOCTH OT HCIOJIb3YyeMOW MoJenu (PMHAHCHUPOBAHUS, YPOBHS MPEABAPUTEIHHOIO aHAIN3a U
ITOCTUHBECTULIMOHHOTO KOHTpoJisl. [IpakTuka yCHEmHBIX KEHCOB IOKa3bIBAET, YTO YCTONYMBBIE
pe3yIbTaThl JOCTUTAIOTCS, KOT'/1a IPUMEHSIOTCS THOKHE HHCTPYMEHTHI YIIPaBJI€HUS! pUCKaMH, B TOM
qHcIe MEXaHW3Mbl T'OCYJapCTBEHHO-YAaCTHOTO MApPTHEPCTBA M y4aCTHE MECTHBIX COOOILECTB B
IIPOEKTUPOBAHUH.

C mpakTH4ecKOM TOYKM 3pEHHs, PEe3yJIbTaThl HACTOSIIEr0 HCCIEIOBAHUS MOTYT OBITh
T0JIE3HBI KaK JUIsi HHBECTOPOB, TaK U JUIS TOCYAAPCTBEHHBIX OpraHoB. OHU MO3BOJISIOT HE TOJIBKO
Jy4lie MOHUMAaTh CTPYKTYpy MHBECTHIIMOHHOTO JaHIumadTa B Typu3Me, HO U MPUMEHATH Oosee
000CHOBaHHBIE TIOJIXOIBI K OTOOPY U pean3aIiii MPOCKTOB.

Pexomennanuu

o Jlid NOTEHLMAIbHBIX HMHBECTOPOB. PEKOMEHIyeTCs NMPOBOAUTH KOMILIEKCHYHO OLIEHKY
MHBECTULIMOHHBIX PUCKOB C HCIOJb30BaHHEM COBpeMeHHBIX MHCTpyMeHTOB (NPV, IRR, anamu3
YyBCTBUTEIBHOCTH), a TaK)X€ OPUEHTHPOBATHCS HA JOJTOCPOYHYIO YCTOWYMBOCTH MPOEKTOB,
BKJIIOYasi HKOJIOTMYECKHE W CcolMajbHble acnekTbl. He MeHee BaXKHO YUWTHIBATh JIOKAIbHBIN
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KOHTEKCT M HE TIEPEHOCUTh MEXIyHAPOIHBIC KEHChI 0€3 aJanTallii K peajusiM KOHKPETHOU CTPaHBI
WJIA PETHUOHA.

e Jlis TOCYHAapCTBEHHBIX CTPyKTyp. Cleayer cocpenoToduThcst Ha (GopMHUpOBAHUU
[IPpO3pa4HOM M MNPEACKa3yeMOW HMHCTUTYLHMOHAJIBHOW Cpelbl, YKPEIUICHUM MEXaHU3MOB
rOCy/IapCTBEHHO-YaCTHOI'O MapTHEPCTBA U BHEAPEHUHM CTAaHAAPTOB IMPOEKTHOW OLICHKH, BKJIFOYAs
SKOJIOTMYECKUN M COUMANBbHBIN ayauT. llomnepkka WMHBECTULMOHHBIX MPOEKTOB JIOJKHA
COMPOBOXKIAATHCS CUCTEMHBIM MOHUTOPUHTOM HMX 3(PPEKTHBHOCTH M BO3JCHCTBHEM Ha MECTHBIC
c0o00I11IeCTBA.

e Jlna wuccnenoBareneir. Haspena HeoOXOAMMOCTh B MPOBEACHUH  SMIMPHYCCKHUX
nuccaenoBaHuil  d(PPEKTUBHOCTH TYPUCTUUYECKHX WHBECTUIIMNA, OCOOCHHO B Pa3BUBAIOIIMXCS
cTtpaHaxX. IlepCreKTUBHBIM HaNpaBJICHUEM SBISETCSA M3YYCHHE JOJTOCPOYHBIX A(DPeKToB
WHBECTULIMM, BKJIKOYAs BIUSHHUE HA 3aHATOCTb, TOXOJbl HACEJICHUS, KAaUeCTBO TOPOACKONU Cpelbl U
IKOJIOTHYECKOE COCTOSIHUE PErHOHOB. TakyKe BaXKHO aHAIM3UPOBATH HOBBIC (DOPMATHI MHBECTUIUI
— B YaCTHOCTH, MU(PPOBYIO HHPPACTPYKTYPY U MHHOBAMOHHBIC (JOPMBI TYpU3Ma (BHPTYaIbHBIMH,
9KOTYpHU3M, KYJbTYPHBIM Typu3M). PexkoMeHayeTcss Takxke pa3palaThiBaTh  THIIOJIOTHH
MHBECTUIIMOHHBIX  CTpPaTeruil, COOTBETCTBYIOIIMX pA3JIMYHBIM  COLUAIbHO-3KOHOMHYECKUM
YCIIOBUSIM CTpaH.

JlanpHeiliiiee pa3BUTHE WHBECTUIIMOHHON aKTUBHOCTH B cdepe TypusmMa TpeOyeT
cOQJIaHCUPOBAHHOTO II0JIX0/Ia, OCHOBAHHOTO HAa aHAJIM3€ PHCKOB, OIEHKE pPEaNbHBIX BBITOA W
OpHEHTALMH HA YCTOMYHUBOE PA3BUTHE.
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TYPUCTIK HH®PAKYPBUIBIMIA HHBECTHIIHA/IAP: TOYEKEJ/I/IEP MEH
HAHTAJTBLIBIK

Anoamna. Byn makanaoa mypucmix uH@pakypulibiMaa CAalblHAMbIH UHBECMUYUALAPObIH
Kazipei ocazoativl MeHn O0amy davimmapsl manoanaovl. Hezizei nazap uneecmuyus mypiepine,
onapmen OAUIAHbICMbL  MayeKenoepee MHCoHe MAbdbICMbLIbIK KOpCcemKiuimepine ayoapbli2aH.
Typusm canacvl 3KOHOMUKAHBI IPMAPANMAHOBIPY MeH MYPAaKmol 0amyea bIKnAl ememiH
cmpame2usnblK Oa2blm peminoe Kapacmulpulibli, HOCMAAHOeMUSIbIK Ke3eH0e2l OHblY poili epeKuie
aman emineoi.

3epmmey 2015-2025 oucvinoap apanviabiHoagvbl aknapam Koe30epine CYUeHIn JiCYpei3iieeH.
lepexmep xo3i peminoe UNWTO, [ynuescysinik 6anx oicone fDi Intelligence mamepuanoapol
natioanausiiean. Mueecmuyuaniapoviy Hezizei dazelmmapsbl — KOIK JiCylieci, KOHAK YU cexmopbl,
OUBIH-CAYLIK  JHCIHE OeMANblC UHPDPAKYPLLIbIMbL, COHOAU-AK YUudprvlk wewimoep (OHialiH-
cepsucmep, supmyanovl mypaap, QR-euomep). Maxanrada xKapicolivlK, KYKbIKMbIK, d1€yMemmiK
JHCIHE IKOJI0CUANBIK mayeKendepoiy mypepi kapacmoipwlizan. Condaii-ak BAO, Bvemnam, Kvimati
acone Kazaxcman endepiniy maocipudenepi NPV, ROI occone IRR kepcemxiwimepi apkbiivl
Mano0auzaH.

Kazaxcman maocipubecine oicone memiexemmix-dceKeMeHWIK apinmecmix memikmepiHiy
polline aupvblKuia KOHLL O6jiHeceH. 3epmmey HamudiceciHOe UHBeCMOpPIAp MeH MeMleKemmiK
0p2aHOapea apHaiean UHEeCMUYUALAPObIY, MUIMOLLIZIH apMMbIpY2a JHCoHe OHIpAepOiy MYpaKmol
0aMyblHa yaec Kocy2a 6ablmmangan Ycbinbicmap 6epineen.

Kinm ce30ep: mypucmix uH@paKypolivim, UHEECMUYUALAD, MaYeKenoep, NauddIblLIbIK,
MmypaKmsl 0amy.

N. SHAMAKOVA', S. UTESHEVA', Z. TALGATOVA', S. ALTAYAKOVA!
'M. Utemisov West Kazakhstan University
(Kazakhstan, Uralsk), e-mail: nafisa_shamakova@list.ru

INVESTMENTS IN TOURISM INFRASTRUCTURE: RISKS AND PROFITABILITY

Abstract. This article analyzes the current state and development directions of investments in
tourism infrastructure. The focus is placed on types of investments, related risks, and profitability
indicators. Tourism is considered a strategic sector that contributes to economic diversification and
sustainable development, with special attention to its growing importance in the post-pandemic
period.

The study is based on a review of sources from 2015 to 2025, including data from UNWTO,
the World Bank, and fDi Intelligence. The main areas of investment are identified as transport, the
hotel sector, recreational and leisure infrastructure, and digital solutions (online services, virtual
tours, QR guides). The paper examines key types of risks — financial, legal, social, and
environmental. International and national cases (UAE, Vietnam, China, Kazakhstan) are analyzed
using NPV, ROI, and IRR indicators.

Particular attention is given to Kazakhstan’s experience and the role of public—private
partnerships. The authors provide recommendations for investors and government bodies aimed at
improving the efficiency of investments and enhancing their contribution to the sustainable
development of regions.

Keywords: tourism infrastructure, investments, risks, profitability, sustainable development.
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(Kazakhstan, Turkistan), e-mail: bekzat.yrza@iuth.edu.kz

INVISIBLE GEOGRAPHIES HOW TECHNOLOGY HELPS RECOVER THE
FORGOTTEN HISTORIES OF TURKESTAN REGION

Abstract. The paper examines at how digital innovation helps to preserve cultural heritage in
Central Asia, with a focus on six sacred female places in Kazakhstan's Turkestan area. Despite their
historical and spiritual value, these places are frequently overlooked in heritage and tourism
narratives in favor of Koja Akhmet Yassawi's legacy. The study uses virtual storytelling, augmented
reality, and digital mapping to show how technology can increase awareness, improve accessibility,
and promote culturally sensitive, sustainable tourism. The study emphasizes the preservation of
gendered spiritual history and suggests a digital framework for heritage promotion in the region.

Key words: Digital innovation, cultural heritage preservation, sacred female sites, Koja
Akhmet Yassawi, Turkestan region, intangible heritage, spiritual Tourism, sustainable tourism.

Introduction

The legacy of Koja Akhmet Yassawi has had a significant impact on Central Asian cultural
heritage, although religious sites associated with women have received little attention. This
disparity inhibits awareness of gendered spiritual history and reduces the variety of heritage tourism
narratives in Turkestan. Digital techniques like augmented reality, virtual storytelling, and mapping
provide new ways to document, preserve, and promote historic locations. The purpose of this article
is to investigate how technology might restore neglected female holy geographies, contribute to
sustainable tourism, and serve as a model for culturally sensitive digital heritage practices in
Kazakhstan.

Turkestan, a city in southern Kazakhstan, is one of Central Asia's most historically significant.
It 1s known as Kazakhstan's spiritual core and a major site on the old Silk Road, having hosted Sufi
mystics, scholars, traders, and nomadic cultures. Despite this rich historical history, many
components of the cultural narrative are concealed or forgotten. This invisibility is caused by a
complex interaction of circumstances, including Soviet-era erasure of Islamic identity, physical
degradation of heritage places, a lack of recording, and the marginalization of oral traditions.
Furthermore, traditional methods to heritage preservation have frequently concentrated primarily on

*bisre mypeic cinteme xkacaHei3: Yrza B., Turganbek M., Syzdykova G. Invisible
Geographies How Technology Helps Recover the Forgotten Histories of Turkestan Region //
Bulletin of the International university of Tourism and Hospitality. —2025. —No3(9). — p. 185-199.
https://www.doi.org/10.62867/3007-0848.2025-3.15

*Cite us correctly: Yrza B., Turganbek M., Syzdykova G. Invisible Geographies How
Technology Helps Recover the Forgotten Histories of Turkestan Region // Bulletin of the
International university of Tourism and Hospitality. —-2025. —No3(9). — p. 185-199.
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monumental monuments, ignoring the intangible cultural landscapes and micro-histories inherent in
local communities.

Recent technological breakthroughs provide transformative opportunities for breaking the silence
on these historical issues. Al, VR, and AR not only improve the preservation of cultural items, but
they also change the way we access and experience historical tales. These technologies, which use
digital storytelling, interactive reconstruction, and participatory mapping, show Turkestan's
"invisible geographies"—the tales, locations, and experiences that lay underlying the physical
landscape.

This dissertation investigates the dynamic junction of digital innovation and cultural heritage
preservation in Central Asia, with a particular emphasis on sacred female pilgrimage destinations in
the Turkestan area of Kazakhstan. The six sites under consideration—Gauhar Ana, Rabigha Sultan
Begim Mausoleum, Domalak Ana, Mariam Ana (in Sayram and Kazygurt), Karashash Ana
(Sayram), and Karabura Ana (Sozak)-represent a distinct strand of spiritual geography that is
deeply rooted in local Islamic mysticism, Sufi traditions, and gendered historical narratives. These
shrines are more than just religious landmarks; they also serve as centers for intergenerational
memory, oral traditions, and community rituals. Their spatial and symbolic importance in
Turkestan's cultural landscape present significant opportunities for academic research and heritage-
based tourism development.

Each of these locations is inextricably linked to the spiritual legacy of Koja Akhmet Yassawi,
the 12th-century Sufi teacher and poet whose teachings continue to influence Central Asian Islamic
practice. The women honored at these shrines are frequently seen as protectors, saints, or wise
matriarchs whose lives and actions are thought to have had a transformational impact on the moral
and spiritual life of their communities. For example, Rabigha Sultan Begim was a famous royal
character and Ulugh Beg's wife, but Domalak Ana is honored as Kazakh tribes' ancient mother.
These female tales are rich in history and mythology, emphasizing the moral ideals of intelligence,
compassion, and resilience. These hallowed sites offer gendered counterpoints to traditionally male-
dominated religious narratives, fostering a more diverse knowledge of spiritual heritage.

The chosen places encompass various types of cultural assets, such as historical, architectural,
and natural features. This classification offers a complete approach to cultural preservation by
prioritizing sites based on historical relevance, structural soundness, and the viability of digital
restoration.

Research objectives:

- To investigate the past history and spiritual value of sacred female locations in Kazakhstan's
Turkestan location, with a focus on Koja Akhmet Yassawi and local Sufi traditions.

- To investigate the socio-cultural and historical factors contributing to the marginalization of
female sacred sites in dominant heritage narratives and tourism strategies.

- To explore how digital technologies—including augmented reality (AR), virtual storytelling,
and digital mapping—can be used to revive and promote forgotten or invisible spiritual geographies.

- To evaluate the potential of digital heritage platforms in promoting gender-inclusive,
community-based, and culturally sensitive tourism in Central Asia.

The selection of sacred female sites in the Turkestan region - Gauhar Ana, Rabigha Sultan
Begim Mausoleum, Domalak Ana, Mariam Ana (Sayram, Kazygurt), Karashash Ana (Sayram), and
Karabura Ana (Sozak) - is pivotal for several reasons that tie into the cultural, spiritual, and
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historical significance of these sites. Here’s a breakdown of why these particular sites are chosen for
this study:

Cultural and spiritual significance. These sites are integral to the spiritual and historical fabric
of the Turkestan region. The association with Koja Akhmet Yassawi, a famed Sufi mystic, places
these female sacred locations into the larger spiritual environment that influenced the region. They
constitute a distinct and frequently underrepresented part of gendered spirituality in Central Asia,
making them important to research and maintain. Sufi Mysticism and Gender: Each of these
mausoleums and sites commemorates women who played important roles in their societies' spiritual
lives. Their relationship with Sufism, as well as their influence on local and regional traditions, cast
them as gendered spiritual landscapes that are frequently eclipsed by male-dominated narratives.

Invisible heritage: These female places of worship have long been eclipsed by more

prominent male-focused cultural attractions, such as Turkestan's UNESCO World Heritage Site, the
Mausoleum of Khoja Ahmed Yasawi. Their marginalization makes them a crucial focus point for
rediscovery and digital preservation. Popular heritage and tourism narratives frequently fail to
include the feminine side of Central Asian spiritual history. The purpose of this study is to close the
cultural representation gap by demonstrating these women and their sacred sites.
Moreover, the chosen sites are dispersed across important districts of Turkestan, from Sayram to
Kazygurt and Sozak, and create a rich tapestry of regional difference in both terrain and culture.
The geographical location of these places highlights how gendered sacred spaces are dispersed
across the region. Interconnecting histories: These locations are not isolated, but rather connected
by shared regional and spiritual histories, demonstrating a thorough awareness of how gender,
spirituality, and legacy intertwine in Central Asian Islam and Sufism. Their proximity to historical
sites like as Sayram and Kazygurt strengthens their cultural significance.

Additionally, considering their significance, these sites have not been extensively documented
or displayed in digital format. Their relative lack of knowledge in the digital realm creates an
appealing potential for virtual storytelling and augmented reality (AR) apps to bring them to life for
a wider audience. The study advises employing digitalization approaches to bridge the gap between
the past and the present, providing a modern platform for this forgotten history while staying
culturally sensitive. Digital technology can provide new methods for visitors to experience these
sacred locations, allowing for a more interactive and accessible approach to historical tourism.

Numerous of these historic female places continue to be important to local communities,
particularly in rural areas where storytelling and religion are still critical to daily existence. By
focusing on these sites, the study empowers local communities, particularly women, to take
ownership of their cultural heritage. This approach fosters a sense of pride and connection to the
past, while also ensuring that these sites are preserved for future generations. Promoting Inclusive
Tourism: The project aims to highlight inclusive tourism - particularly focusing on women’s voices
and perspectives - thus promoting gender equity within the tourism and heritage sectors of Central
Asia.

Also, Timurid architecture was distinguished by monumental scale, multiple minarets,
polychrome tile work, and large spherical double domes. Women were also active patrons of
architecture during the Timurid period.

2. Literature Review
2.1 Digital heritage and innovation
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Digital heritage has grown fast as an interdisciplinary field during the last two decades,
connecting with archaeology, anthropology, computer science, and cultural studies. Scholars like as
Champion (2011) and Kenderdine (2019) have suggested that technologies like VR and AR enable
immersive and emotionally resonant means for audiences to interact with the past [1; 2]. They allow
people to not only witness, but also participate in historical tales. Similarly, Smith (2006) views
heritage as a process of cultural meaning-making rather than a static collection of artifacts, noting
that the act of remembering is influenced by politics, power, and identity [3].

Digital technologies — particularly virtual storytelling platforms, immersive augmented reality
(AR) experiences, 3D modeling, and digital heritage mapping—offer transformative potential for
reimagining how these sacred sites are preserved, interpreted, and experienced. Virtual storytelling
can present nuanced historical accounts and spiritual narratives to global audiences, while AR
applications can simulate rituals, architecture, and symbolic elements in situ or online. Additionally,
interactive digital maps can enhance both physical and virtual access to these remote sites, enabling
researchers, educators, and tourists to engage with them in contextually rich ways. These tools are
not merely promotional; they serve as educational and preservation mechanisms that can protect
intangible heritage against the erosion of time, neglect, or modernization.

2.2 Gendered and feminist approaches to heritage

The foundation of this paper lies in understanding how certain sacred spaces—particularly
female-oriented sites—have been historically marginalized within dominant narratives of heritage.
Laurajane Smith’s concept of the Authorized Heritage Discourse (AHD) is particularly relevant, as
it critiques how official heritage practices tend to privilege elite, male-dominated, monumental
histories while excluding intangible, spiritual, and gendered heritage [3]. This viewpoint explains
why the sacred female sites of Gauhar Ana, Domalak Ana, and others in the Turkestan region are
often disregarded in mainstream tourism and state heritage narratives. Similarly, Maurice
Halbwachs' Collective Memory Theory sheds light on how societies recall the past using socially
created frameworks influenced by power and ideology [4]. These ideas provide a prism through
which to investigate the invisibility of these sites, as well as the potential for digital tools to
democratize memory and access.

The sacred female places examined in this study are not only spiritually significant, but they
also hold gendered significance and memory. The concept of Feminist Geography, as described by
Doreen Massey and Gillian Rose, emphasizes that space is socially created and fundamentally
gendered [5; 6]. This perspective allows for an examination of how women's spiritual contributions
are spatialized and remembered — or forgotten — in the physical and symbolic landscapes of
Turkestan. Kimberlé¢ Crenshaw's intersectionality theory allows for a more in-depth investigation of
how gender intersects with ethnicity, religion, and postcolonial histories in Kazakhstan. This
theoretical framework is critical for prioritizing women's voices in both the historical past and the
current digital rebirth of these hallowed spaces.

2.3 Digital tools, participation, and ethics

The application of digital technology to cultural heritage presents both opportunities and
ethical challenges. Erik Champion's Virtual Heritage Theory offers a paradigm for developing
meaningful, immersive digital reconstructions of sacred sites, allowing users to interact with lost or
neglected histories in multimodal ways [7]. Technologies such as 3D modeling, augmented reality
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(AR), and GIS mapping can aid in the visualization of physically inaccessible or underfunded areas.
Henry Jenkins' concept of Participatory Culture is also relevant; it emphasizes how communities
may co-create content and narratives utilizing digital tools to recover their history [8]. Applying
these theories to the Turkestan case study demonstrates how digital platforms can help to recover
cultural memory, particularly when physical preservation is limited due to a lack of resources or
institutional neglect.

Sacred sites are not just relics of the past; they are living places that can foster cultural pride
and sustainable development. John Urry’s Tourist Gaze Theory suggests that tourism is not a neutral
act of seeing, but a culturally constructed practice that determines which sites are deemed “worth
visiting” [9]. This theory is vital in understanding why male-dominated or monumental sites (like
the Mausoleum of Khoja Ahmed Yasawi) attract more visitors, while female sacred sites remain
marginalized. Additionally, the Sustainable Heritage Tourism Theory by scholars like Timothy and
Boyd advocates for tourism that balances cultural integrity, environmental care, and community
empowerment [10]. When applied to the Turkestan context, these theories support the idea that
digital storytelling and mapping of female sacred sites can contribute to inclusive tourism
development that values local identity and memory.

The invisibility of female spiritual heritage in Turkestan cannot be understood without
engaging postcolonial theory. Influenced by Edward Said and Homi Bhabha, postcolonial critiques
examine how imperial and Soviet legacies shaped knowledge production and cultural hierarchies in
Central Asia [11; 12]. The Soviet regime often suppressed local religious practices, especially those
linked to gendered spirituality and mysticism. Linda Tuhiwai Smith’s Decolonizing Methodologies
further challenges the ways in which research and heritage practices have historically marginalized
indigenous voices [13]. By incorporating local oral histories, feminist perspectives, and digital
tools, this research seeks to decolonize the way we see, understand, and promote sacred female
spaces in Kazakhstan.

The Turkestan region, long celebrated as a cradle of spiritual and cultural richness, is home to
a constellation of sacred sites that embody centuries of religious, social, and political history. Yet,
much of this legacy remains obscured, undocumented, or fragmented. Today, digital technologies
present a transformative opportunity to uncover, preserve, and communicate these "invisible
geographies." Drawing from primary sources, archaeological records, and local oral traditions, this
literature review explores how sacred female figures and historic mausoleums can be reinterpreted
through a technological lens.

2.4 Sacred geographies and gendered heritage

Sacred feminine geographies: Gaukhar Ana, daughter of the great Sufi poet Khoja Ahmed
Yasawi, is memorialized through a mausoleum located near the Turkestan—Shauldir highway [14;
20; 23]. Archaeological excavations by the "Aziret Sultan" reserve-museum in 2011 confirmed both
the structural and spiritual importance of the site [15]. She was famed for her healing powers, with
the water from a nearby well believed to possess curative properties. Oral traditions and texts such
as the Nasab-nama also record multiple narratives regarding her marriage and lineage, linking her
descendants to other saintly figures like Domalak Ana [19].

Domalak Ana (Ndrila), a 14th-century saint, is revered for her wisdom, patience, and conflict-
resolution skills. Numerous oral histories describe her as a protector of lineage and family unity
[19; 28]. Despite personal tragedy and social hardships, she became a beacon of maternal fortitude.
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Her mausoleum in Karatau has undergone multiple restorations, preserving both the legend and the
physical structure that commemorates her. Notably, she is seen as a symbol of sacred motherhood
and feminine resilience [31].

Rabigha Sultan Begim, daughter of Ulugh Beg from the Timurid dynasty, symbolizes political
wisdom and inter-dynastic harmony. Her mausoleum, located just southeast of the Yasawi complex,
is an architectural gem that reflects her intellectual and diplomatic stature. She is honored as a
bridge between the Timurids and Shaybanids, two rival dynasties of the time [29].

Maryam Ana, believed to be involved in the early Islamic missionary movement in the Sairam
region, is also associated with healing and spiritual instruction for women [30; 32]. Her shrine
continues to be a major pilgrimage site. Interpretations of her identity vary, with some traditions
linking her to early Islamic figures and others emphasizing her role as a local healer and religious
educator.

Karashash Ana, believed to be the mother of Khoja Ahmed Yasawi, is honored with a well-
preserved mausoleum in Sairam. Her significance is reinforced by architectural analysis showing
resilience to earthquakes through innovative construction methods that combine wooden and brick
elements [21; 25].

Zhaudir Ana, a 19th-century healer and educator, operated a mosque-madrasa complex near
the Yasawi shrine. Excavations confirm its capacity to host over 1,000 people and affirm its
historical significance as a spiritual and educational center [15; 33]. Oral traditions describe her
remarkable longevity and influence across Turkestan and even into modern-day northern
Kazakhstan.

Qanshayym, the mythical mother of Munlyk and Zarlyk, embodies maternal sacrifice and
spiritual purity in the Turkic oral epic tradition. Her story, set against the sacred landscapes of the
Syr Darya and Karatau [34], blends mysticism, divine intervention, and feminine heroism,
reinforcing local sacred geographies with narrative power [24].

Agsumbe (Agbikesh) Watchtower, located in the village of Aqsumbe in the Sozak district, is a
13th—14th century architectural monument. Though not a shrine, it is deeply connected to the sacred
landscapes of Turkestan due to its strategic and symbolic role in protecting the region. Referenced
in Persian chronicles as a military outpost overseeing the Dzhungar invasions, its name and form
carry spiritual resonance. Oral legends often tie the site to feminine virtue and martyrdom, with
local lore describing Agbikesh as a brave maiden who leapt from the tower to preserve her honor.
While primarily a military structure, its memory survives through sacred narrative associations,
making it part of Turkestan’s spiritual cartography.

Qyz Aulie, located in the Shardara region of Turkestan, is a sacred burial site marked by a
simple iron fence enclosing an oval-shaped grave. Local oral traditions identify it as the resting
place of a virtuous young woman, venerated for her chastity and spiritual strength. The site is
devoid of inscriptions, emphasizing its role as a spiritual rather than historical landmark. Stories
passed through generations portray Qyz Aulie as a symbol of purity and sacrifice, often visited by
pilgrims seeking blessings related to family, fertility, and female well-being.

Aman Bike, daughter of Janibek Khan and granddaughter of Barak Khan, was a Kazakh
princess whose tombstone is located near the entrance of the Khoja Ahmed Yasawi mausoleum. The
inscription describes her as a person full of virtue and modesty. Dated to Rajab 925 AH (1518 CE),
her memorial highlights the roles royal women played in spiritual and dynastic traditions of
Turkestan [22; 29; 30].
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Bibi Maryam, sometimes conflated with Maryam Ana, is also venerated in the Turkestan and
Shymkent regions. According to some accounts, she was a pious daughter of Hammad Haji, while
others identify her with early Islamic missionary figures. Her role as a female religious guide and
healer earned her a sacred space for veneration [18; 27; 31].

2.5. Technological approaches to documenting sacred geographies

Modern technologies now offer powerful tools to document and revitalize the histories of
these sacred sites: 3D scanning and virtual reconstruction: These methods can digitally preserve
endangered structures like the Zhaudir Ana mosque-madrasa. Such reconstructions ensure that even
partially destroyed or undocumented buildings gain global visibility and scholarly engagement. GIS
mapping of sacred networks: Geographic Information Systems (GIS) can be used to map and
analyze spatial relationships between major shrines and natural landmarks. This includes sites like
Karabura, Maryam Ana, Karashash Ana, Qyz Aulie, and mythic places such as Aqsumbe and Khan
Princess Island [31; 34]. Mapping these spaces reveals patterns of religious, ecological, and
kinship-based settlement and pilgrimage. Augmented Reality (AR) storytelling: AR applications can
overlay digital narratives onto physical ruins, offering immersive historical experiences. For
example, visitors at the Karabura shrine could engage with animated stories about the saint’s
spiritual teachings and his connection to Yasawi. Similar technology can be deployed at sites like
the Munlyk-Zarlyk epic zones, visualizing oral literature. Digital archives and Al-based text
analysis: Artificial intelligence tools can analyze ancient manuscripts, hagiographies, and oral
histories, shedding new light on figures like Qanshayym from the epic "Munlyk-Zarlyk," whose
mythic presence aligns with the region's maternal lineage symbols. Moreover, the complex of these
events will not only save an outstanding work of cultural heritage from destruction. The completion
of the construction eliminates the obvious moral and aesthetic damage caused by the sight of an
unfinished, crumbling building. A positive social effect will be part of the solution to the problem of
continuous sustainable development of the region.

Methodology

This study applies a qualitative, case study-based technique to investigate the Turkestan
Region's legacy environment, focusing on Khoja Ahmed Yasawi's Mausoleum and six sacred
female geographies. Data were collected between January and April 2025. A total of 42 people
were involved, including local historians, tourism officials, digital heritage experts, site caretakers,
spiritual practitioners, and young community members. To ensure representation of both expert and
community viewpoints, participants were chosen using purposive and snowball sampling methods.

This multi-method approach assures triangulation by combining expert, community, and
digital perspectives to investigate how innovation may protect and promote gendered sacred
heritage.

1. Semi-structured interviews with key informants including local historians, digital heritage
technologists, tourism development officials, site caretakers, and spiritual practitioners.

2. On-site field observations at heritage sites to assess the use and limitations of existing
digital tools (e.g., mobile AR applications, VR kiosks, interactive museum installations, QR-code
trails).

3. Document analysis of relevant cultural policy reports, UNESCO dossiers, digital
preservation charters, and local historical texts in Kazakh, Russian, and Arabic-script sources.
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4. Comparative benchmarking of digital heritage practices in other Silk Road regions (e.g.,
Samarkand, Nishapur, Konya), enabling cross-cultural insights into sacred site interpretation and
technological mediation.

5. Social media ethnography and digital survey: A regionally targeted online survey was
deployed via Instagram, Telegram, and Facebook, gathering data on public awareness, emotional
resonance, and digital engagement with sacred female sites. Metrics included user-generated
content, hashtag analysis (#DomalakAna, #SacredTurkestan), and frequency of digital shrine
mentions.

6. Participatory heritage mapping using community workshops and mobile-based GIS
platforms to document spiritual landmarks including lesser-known female shrines, healing wells,
sacred trees, and pilgrimage paths. This method emphasizes "everyday sacredness” that official
heritage frameworks often overlook.

7. Al-based content analysis: Natural Language Processing (NLP) tools were used to scan
and analyze digital discourse (blogs, YouTube comments, TikTok captions) related to female
shrines, offering insight into sentiment, frequency, and framing of gendered sacredness.

Research Methods Applied in Sacred Female Heritage Study
Al-based content analysis | Computational Analysis
Participatory heritage mapping Community Mapping
Social media ethnography & survey [ Digital Ethnography

Comparative benchmarking | Comparative Study

Research Methods

Document analysis | Textual/Document Research

On-site field observations [ Field-based Observation

Semi-structured interviews | Qualitative Fieldwork

0 1 2 3 4 5 6 7
Method Index (for visual distinction only)

Figure 1 — Mixed-method approach to sacred heritage and digital innovation

Figure 1. Research methods employed in the study, combining traditional fieldwork
(interviews, observations, document analysis) with digital approaches (social media ethnography,
GIS mapping, Al content analysis) to capture historical, cultural, and technological dimensions of
sacred female geographies.

Digital tools analysis

AR, VR, and AI technologies were used to document and analyze female religious locations
in Turkestan. AR overlays allowed viewers to see replicas of ruined sites, while VR provided
realistic tours of previously inaccessible pilgrimage routes. Al assisted with transcription of oral
narratives and analysis of internet discourse, showing thematic patterns in communal memory.
These methods increased exposure and interaction, but had limitations. AR/VR initiatives
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necessitate costly infrastructure and exclude remote communities without devices or internet access.
Digital reconstructions run the risk of oversimplifying conflicting legends into set narratives.

Ethical considerations are essential Communities were concerned about the possible over-
commercialization and secularization of sacred locations through "gamified" AR/VR design. There
is additional sensitivity over the preservation and public use of oral histories, particularly when
dealing with spiritual traditions that are considered private or gender-specific. To address these
concerns, the study underlines the importance of co-creation with local communities, language
inclusivity, and design decisions that maintain sacredness while providing greater access to heritage
knowledge.

Findings and discussion

The results show how digital innovation changes the perception, interpretation, and
transmission of female sacred legacy in Turkestan.

1. According to survey results, Domalak Ana, Gaukhar Ana, and Maryam Ana are the most
well-known women between the ages of 25 and 40. Hashtag analysis shows that #DomalakAna
receives over 12,000 mentions, while Aman Bike and Qyz Aulie receive less attention.

Table 1 — Digital presence of female sacred sites in Turkestan (social media mentions and
visibility themes)

) Instagram Telegram | Facebook Dominant themes
Sacred site . . .
mentions mentions | mentions (Hashtags/Posts)
Domalak Ana 8,200 2,500 1,300 lertility, #healing,
#maternalblessing
Gaukhar Ana 5,100 1,800 1,000 fipurity, #sacredwater,
#YassawiLineage
#faith, #resili
Maryam Ana 4,300 1,600 900 AT, e TIENES,
#spiritualstrength
Karashash Ana 2,200 900 400 #hospitality, #familyhonor
Aman Bike 900 400 150 #forgottenheritage

Table 1 shows a strong digital visibility gap, confirming that some female figures remain
marginalized despite historical importance.

2. Spatial patterns and community memory. Participatory mapping and mobile photo-
ethnography revealed that locals view sacredness not only in monumental shrines but also in non-
institutional spaces: sacred wells, unmarked graves, and natural features like trees or hills. This
suggests the existence of a vernacular sacred geography, largely undocumented in official heritage
frameworks but strongly present in local spiritual consciousness.

3. Gendered narratives and intergenerational transmission. Audio diary and oral history data
emphasized that stories about female saints are often transmitted matrilineally, shared from
grandmothers to daughters and grandchildren. These stories focus on moral resilience, hospitality,
healing, and faith—elements rarely highlighted in formal Islamic historiography but central to local
identity.

4. Al analysis of digital narratives. Natural Language Processing tools identified dominant
themes such as “patience,” “sacrifice,
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purity,” and “blessing” in user-generated content about
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female saints. Importantly, sentiment analysis revealed that female sacred figures are discussed in
more emotionally resonant language compared to their male counterparts, indicating a deeper
personal identification.

5. Augmented narrative and user input. Usability testing of prototype AR tools (e.g., Domalak
Ana life stories or AR markers at Gaukhar Ana's well) elicited strong emotional responses,
particularly from younger users. Participants said that the technologies made the website feel more
"alive," "personal," and "less abstract." This demonstrates the potential of immersive storytelling to
transcend age barriers and promote cultural continuity.

Furthermore, monument in honor of the Great Mother Bibijar, daughter of Aksultan”. Further,
there is a call to honor mothers. Women from all over Kazakhstan, who wish to have children,
health and family well-being, visit her tomb.

Prototype AR storytelling (e.g., Domalak Ana life narratives, AR markers at Gaukhar Ana's
well) elicited high positive responses, particularly among young people.

Table 2 — User Responses to AR/VR Prototypes (Pilot usability testing, n = 50)

R
esponse Positive (%) Neutral (%) Negative (%) Example Feedback
Category
Emotional 78% 15% 79 “It feels alivi and
engagement personal
Cultural “Good, but avoid
AbDropriateness 62% 25% 13% flashy effects in
Pprop shrines”
Accessibility 5504 30% 15% “Need m9re Iiazakh
(language, UI) options
Tourism
“I 1d visit Domalak
interest 68% 20% 12% WOUTE VISIE Zomaa’
Ana after seeing this
generated

Table 2 indicates that immersive storytelling strengthens emotional engagement and tourism
interest, while also raising concerns about cultural sensitivity and linguistic inclusivity.

6. Challenges with digital representation. Some seniors and rural communities are still
technologically disconnected, which puts them at danger of being excluded from ongoing heritage
digitization projects. Cultural appropriateness: There were concerns about using flashy or gamified
AR content to commercialize or secularize hallowed sites. Language bias: Many existing programs
default to Russian or English, limiting access for Kazakh or Turkic monolingual speakers.

7. Effects on tourism and heritage valorisation. Female sacred places with a strong digital
presence (such as Domalak Ana) have seen modest but significant growth in domestic pilgrimage
and cultural tourism, particularly among women-led travel groups and spiritual retreats. These
patterns lend support to the idea that gendered holy heritage might meaningfully diversify and
localize tourism development.

Conclusion
This study proves that the Turkestan Region's sacred female landscapes, which have long
been dominated by patriarchal narratives and underrepresented in digital heritage, are essential to
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local memory, identity, and spiritual practice. Saints like Domalak Ana, Gaukhar Ana, and Maryam
Ana serve as cultural anchors in a larger ecology of gendered legacy. By integrating traditional
fieldwork with digital innovation (AR, VR, Al transcription, and interactive mapping), this study
demonstrates how emerging technologies can rejuvenate neglected areas, preserve oral traditions,
and improve intergenerational ties. At the same time, these tools are not neutral; their design and
implementation must be ethical, culturally sensitive, and inclusive. Recognizing female holy legacy
as important, rather than marginal, provides a more equitable and comprehensive understanding of
important Asian history, as well as support for its inclusion in sustainable tourism and heritage
programs.

Table 3 — Recommendations for Preserving and Promoting Female Sacred Heritage in
Turkestan

Action Purpose Key stakeholders
Co-create digital content Ensure authenticity, avoid Local women, elders, youth,
with communities cultural appropriation heritage NGOs
Integrate Kazakh and Turkic | Promote inclusivity, widen App developers, translators,
languages accessibility cultural institutions
Promote female heritage Diversify tourism narratives, Tourism boards, local tour
sites in sustainable tourism support mindful travel operators, policymakers
Develop an open-access Centralize knowledge, Universities, museums, digital
digital archive preserve oral histories heritage labs
Train local digital heritage | Build capacity, ensure long- Youth groups, heritage
stewards term sustainability professionals, local schools
Safeguard sacredness in Maintain cultural sensitivity, Tech developers, religious
digital design avoid commercialization leaders, cultural councils
Support interdisciplinary Expand knowledge on Academics, research institutes,
research gendered heritage funding bodies

To translate these insights into practice, the study proposes a set of recommendations aimed
at balancing technological innovation with cultural sensitivity. The recommendations emphasize
community involvement, linguistic inclusivity, sustainable tourism development, and the
safeguarding of sacredness in digital design. Table 3 summarizes these proposed actions, their
intended purposes, and the key stakeholders responsible for implementation.

By implementing these measures, the preservation and promotion of female sacred sites in
Turkestan can progress from symbolic recognition to active inclusion in heritage, policy, and
tourism, ensuring that women's spiritual geographies remain visible, respected, and meaningful for
future generations.
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Anoamna. bByn maxanaoa Opmanvik A3usoagbl MaOeHU MYPaHvl cakmay icinoe yu@ppivix
UHHOBAYUANLAPObIY POl Kapacmulpbliaovl. 3epmmey Kazaxcmanuwiy Typkicman eHipinoei anmol
Kueni ailenoepee KamvlCmvl OpblHOApEa HA3ap ayoapadsl. Tapuxu JHcoHe pYXaHu MAaHbl3bIHA
Kapamacman, Oyn Heicanoap kebinece Koowca Axmem Hcayu mypacvin Oapinmeyze 6acublMOblK
Oepinemin MaOeHU OJiCcoHe MYPUCMIK Happamuemepoe eneyciz Kdalbln dcamaovl. 3epmmey
BUPMYANObl  CIOPUMELTUHS, MONLIKMbIPLIIRAH WLIHOLIK (AR) orcone yugpnvlx kapmoepagus
a0icmepin nauodaiaHa OMbIPbIN, MEXHONO2UAHbIY OCbl KUeli OpblHOap Mypalvl aKnapammol
Keneumyee, KOJINCEMIMOLNIKMI apmmulpy2a JHCoHe MIOeHU MYPEblOaH Ce3iMmal api MYpaKmol
mypusmoi 0amsimyaa Kaatl yiec Koca aiamvlubii kepcemedi. Maxana eeHOepiik pyxaHu mapuxmol
cakmay Manbl30blIbleblH aman emin, eHIpOiH MaOeHU MYPACbIH YUPPIbIK Liecepilemyee apHan2aH
MYACLIPLIMOAMATBIK HE2i3 YCbIHAODL.

Kinm ce30ep: yughpnvix unnosayus, mMaOeHu MYpauvl cakmay, Kueii atierdep OpblHOapbl,
Koowca Axmem Hcayu, Typxicman owipi, mamepuanovlx emec mMypa, pyxXaHu mypusm, mMYpaxmol
MypUsM.
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HEBH/THMBIE TI'EOI'PA®HH: KAK TEXHOJIOTHH IIOMOIAKOT BO3PO/HTH
3ABBITHIE HCTOPHH TYPKECTAHCKOI'O PETHOHA

Annomauyun. B cmamve paccmampusaemcs poib Yu@dposvlX UHHOBAYUL 6 COXPAHEHUU
KyibmypHo20 Hacneous L{enmpanvruou A3uu. Hccrnedosanue cocpedomoueHo Ha wecmu CesAujeHHbIX
acenckux mecmax Kazaxcmana, pacnonooicennvix ¢ Typkecmamnckom pecuone. Hecmompsa Ha ux
UCTNOPUYECKYIO U OYXOBHYIO0 3HAYUMOCTb, MU 00bEKMbl YACO OCMAIOMCsL 8 MeHU KVIbMYPHLIX U
MypUCmMU4ecKux Happamugos, 20e OCHOBHOe GHuUMauue yoensemcs Hacieouro Xoodxcu Axmeoa
Acasu. B pabome ucnonv3yromcsi memoobl SUPMYaibHO20 CHMOPUMELIUHed, OONOIHEHHOU
peanvrhocmu (AR) u yugposoco xapmoepaguposanus, umobsvl NOKA3amMb, KAK MEXHOA02UU MOSYM
Ccnocobcmeosams  NOBLIUEHUIO  OCBCOOMAEHHOCMU, VIVYUIEHUIO OOCMYNHOCMU U  PA3GUMUI0
KVIbMYPHO YYECMEUMENbHO20 U YCMOUYU8020 mypusma. B cmamwve noouéprxueaemcs easxcnocmo
COXpaHeHusi 2eHOepHOU O0YXO08HOU UCMOpUU U Npeoiazaemcs Yu@dposas KOHYEnmyarbHdas MoOelb
NPOOBUICEHUS KYTIbIMYPHO20 HACTEOUs. PeSUOHA.

Kntouesvle cnosa: yugposvie unnosayuu, coxpanerue KyIbmMypHO20 HACLEOUs, CEAUjeHHble
acerckue mecma, Xoooca Axmeo Acasu, Typxkecmanckuil pecuoH, HemamepualivbHoe Hacleoue,
OVXOBHbII MYPUZM, YCMOUUUBLIL MYPUSM.
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INTEGRATING ART THERAPY AND GAMIFICATION INTO FOREIGN LANGUAGE
TEACHING: DEVELOPING A COURSE FOR THE TOURISM SECTOR

Abstract. This study examines the effectiveness of an integrated foreign language course for
tourism students that combines art therapy and gamification. Sixty first-year students at the
International University of Tourism and Hospitality in Turkestan participated, with 30 in an
experimental group and 30 in a control group. Pre-tests and post-tests assessed language
proficiency and cognitive skills, while questionnaires and interviews measured motivation,
emotional engagement, and professional preparedness.

Results showed that students in the experimental group improved significantly in English
proficiency, creativity, motivation, and professional readiness compared to the control group. Art
therapy reduced anxiety and fostered emotional engagement, while gamified activities enhanced
participation and practical application of language skills in tourism scenarios.

The study demonstrates that combining creative and gamified approaches provides an
effective, engaging learning environment, helping future tourism professionals develop both
language and professional competencies.

Keywords: tourism education, foreign language learning, art therapy, gamification, cognitive
skills, professional preparedness

Introduction

In the modern world, the tourism industry is developing at an extremely rapid pace, placing
high demands on the training of specialists capable of effective communication in foreign languages
and demonstrating creativity in professional activities [1]. Foreign language proficiency is a key
skill for future tourism professionals, as their work involves intercultural interaction, serving
international clients, and adapting to diverse cultural contexts [2]. Therefore, contemporary
educational programs should not only focus on language competencies but also enhance students’
cognitive, emotional, and creative skills. Traditional foreign language instruction, which

*Bizre mypeic cinteme >kacaHpi3: Yusupova G., Orazaly 1., Rizakhojayev A., Shokparov A.
Integrating Art Therapy and Gamification into Foreign Language Teaching: Developing a Course
for the Tourism Sector // Bulletin of the International university of Tourism and Hospitality. —2025.
—No3(9). — p. 200-210. https://www.doi.org/10.62867/3007-0848.2025-3.16
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Sector // Bulletin of the International university of Tourism and Hospitality. —2025. —No3(9). — p.
200-210. https://www.doi.org/10.62867/3007-0848.2025-3.16
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emphasizes grammar, vocabulary memorization, and translation exercises, often fails to fully
develop the competencies necessary for effective communication in real-world professional
contexts. This limitation is particularly critical in tourism education, where students must interact
with international clients, adapt to diverse cultural norms, and manage unpredictable situations [1].

To address these challenges, increasing attention is being given to innovative pedagogical
approaches, such as art therapy and gamification, which simultaneously promote cognitive,
emotional, and motivational development [2; 3; 4]. Art therapy has been widely recognized as an
effective tool for enhancing creativity, emotional intelligence, and problem-solving abilities.
Through drawing, painting, music, drama, and other artistic activities, students can express
emotions, reduce anxiety, improve empathy, and develop critical thinking and analytical skills [3;
4]. In tourism education, these capabilities are essential, as professionals frequently face stressful
situations, must provide personalized client service, and navigate complex intercultural interactions
[2]. Research indicates that art therapy interventions in language classrooms not only increase
student engagement but also foster confidence in speaking and oral communication [2]. Moreover,
integrating art and scientific methodologies in educational practice supports holistic development
and strengthens students’ creative and analytical abilities [5]. Comparative studies of art therapy
applications across different countries have shown that, despite methodological variations, art
therapy consistently improves emotional regulation, creativity, and student motivation, making it a
versatile approach for higher education, including tourism programs [6].

Recent innovations in art therapy include the use of multimedia and virtual reality
technologies. Multimedia-based methods, such as digital drawing tools, video-based reflective
tasks, and interactive visual projects, enhance both emotional expression and cognitive engagement
[7]. Virtual reality environments provide immersive experiences, allowing students to simulate real-
world scenarios, explore cultural contexts, and practice professional communication skills in a safe
and interactive space [8]. In higher education, these approaches contribute not only to emotional
well-being but also to active learning, sustained motivation, and creativity, all of which are essential
for tourism students preparing for international professional settings [9].

Alongside art therapy, gamification has emerged as a complementary approach that enhances
motivation, engagement, and cognitive skill development in foreign language education. By
incorporating game mechanics such as points, levels, quests, badges, and leaderboards, educators
can encourage students to participate actively and persistently in learning activities [1]. For tourism
students, gamified learning allows the simulation of authentic professional scenarios, including
conducting guided tours, resolving client complaints, negotiating services, or managing travel
logistics, thereby bridging the gap between theoretical knowledge and practical application [8].
Gamification also promotes both competition and collaboration, reinforcing teamwork and
interpersonal communication skills, which are crucial in the tourism sector [10].

Despite extensive research on art therapy and gamification individually, studies addressing
their combined application in foreign language education for tourism students remain limited [11;
12]. Emerging research suggests that integrating creative, immersive, and interactive methods—
such as virtual and augmented reality, digital storytelling, and simulation games—can
simultaneously enhance emotional and cognitive development, cultural awareness, and professional
competencies [11; 12]. For example, interactive digital storytelling allows students to engage with
cultural narratives, practice language in context, and develop problem-solving strategies, combining
the benefits of artistic expression and game-based learning [13]. This highlights a significant gap in
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the literature and underscores the need to design integrated courses that foster emotional
intelligence, creativity, communicative competence, and professional readiness for tourism
students.

Based on the literature review, the research hypothesis of this study is proposed: the
integration of art therapy and gamification elements into a foreign language course for tourism
students enhances their motivation, creativity, and communicative skills, while also strengthening
their professional preparation for working in an international tourism environment [14]. The
relevance of this study is determined by two main factors: the growing demand for competent
professionals in the tourism industry and the necessity of implementing innovative pedagogical
approaches that develop students’ cognitive, emotional, and professional competencies. The aim of
the study is to design and pilot an English language course for tourism students based on the
integrated application of art therapy practices and gamification elements.

Methodology

Research Design

This study employed a quasi-experimental mixed-methods design to evaluate the
effectiveness of an integrated foreign language course for tourism students, combining art therapy
practices and gamification elements. The design allowed for both quantitative assessment of
language proficiency and cognitive development, as well as qualitative evaluation of students’
emotional engagement, motivation, and creativity. This approach ensured a comprehensive
understanding of the pedagogical impact of the integrated methods on students’ professional
preparedness.

Participants

The participants included first-year tourism students enrolled in the English language program
at the International University of Tourism and Hospitality in Turkestan. A total of 60 students were
selected using a purposive sampling technique, with 30 students assigned to the experimental group
(receiving the integrated course) and 30 students to the control group (receiving traditional language
instruction). Both groups were comparable in terms of age, prior English proficiency, and academic
background. All participants provided informed consent to take part in the study.

Instruments and Materials

1. Language Proficiency Assessment: A pre-test and post-test measured students’ English
language skills in speaking, listening, reading, and writing, using standardized evaluation
rubrics.

2. Creativity and Cognitive Skills Tasks: Activities such as problem-solving scenarios, role-
plays, and reflective journals were used to assess cognitive and creative development.

3. Art Therapy Activities: Students engaged in drawing, digital storytelling, dramatization, and
other art-based exercises designed to express emotions, reduce anxiety, and enhance
creativity.

4. Gamification Elements: The course incorporated game mechanics, including points, levels,
quests, badges, and team challenges. Simulated professional tourism scenarios were
embedded in gamified tasks to replicate real-world interactions with clients and cultural
situations.
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5. Questionnaires and Interviews: A structured questionnaire assessed students’ motivation,
engagement, and emotional response, while semi-structured interviews with selected
participants and instructors provided deeper insights into the learning experience.

Procedure

The study was conducted over 12 weeks, with two sessions per week. The experimental group
received instruction that integrated art therapy exercises and gamified activities into the English
curriculum, while the control group followed a standard language course focusing on grammar and
vocabulary. The experimental sessions included:

e Warm-up creative tasks (drawing or storytelling related to tourism topics) to stimulate
emotional engagement.

o Gamified activities (role-plays, quests, team challenges) simulating real tourism scenarios.

o Language-focused tasks embedded in artistic and gamified contexts to practice professional
communication skills.

Data collection involved administering pre-tests and post-tests, distributing questionnaires at
mid-course and end-of-course points, and conducting interviews after course completion.
Observations of classroom interactions and participation levels were recorded to complement
quantitative and qualitative data.

Data Analysis

Quantitative data from pre-tests, post-tests, and questionnaires were analyzed using
descriptive statistics, paired-sample t-tests, and analysis of variance (ANOVA) to determine
differences between experimental and control groups. Qualitative data from interviews, journals,
and observations were analyzed using thematic content analysis to identify recurring patterns
related to motivation, creativity, engagement, and emotional responses. Triangulation of data
sources ensured reliability and validity of the findings.

Results

1. English Language Proficiency

At the beginning of the course, during the pre-test, both groups had similar levels of English
proficiency. The experimental group had an average score of 61.2 points, while the control group
scored 62.1 points. This indicates that the groups were comparable at the start of the study, allowing
for meaningful comparisons of post-course outcomes. Many students initially lacked confidence in
speaking, particularly when simulating interactions with foreign tourists, which is a crucial skill for
future tourism professionals.

After completing the course, the post-test results showed a significant improvement in the
experimental group, with an average score of 85.4 points, compared to 71.8 points in the control
group. These results suggest that the integrated course effectively enhanced students’
communicative skills, enabling them to use English more confidently in practical contexts. Art
therapy and gamification exercises provided a supportive environment where students could express
themselves, reduce anxiety, and actively practice their language skills through meaningful and
engaging activities.

Table 1 — English Language Proficiency (Pre-test vs Post-test)
Group Pre-test Mean (SD) Post-test Mean (SD) Improvement
Experimental 61.2(5.3) 85.4 (4.7) +24.2
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(n=30)
Control (n=30) 62.1 (5.6) 71.8 (5.2) +9.7

2. Cognitive and Creative Skills

Pre-test results showed that both groups had similar cognitive and creative skills: 58.5 for the
experimental group and 59.3 for the control group. This suggests that both groups started with
comparable problem-solving abilities and creative thinking skills.

The post-test results revealed a remarkable increase in the experimental group, scoring 82.7
points on average, while the control group reached 70.1 points. This indicates that integrating art
therapy and gamified activities not only improved language skills but also stimulated critical
thinking and creativity. During the course, students successfully completed tasks such as designing
tourist itineraries, role-playing client interactions, and solving real-life tourism problems,
demonstrating enhanced analytical and creative abilities.

Table 2 — Cognitive and Creative Skills (Pre-test vs Post-test)

Group Pre-test Mean (SD) | Post-test Mean (SD) | Improvement
Experimental (n=30) 58.5(6.0) 82.7 (5.4) +24.2
Control (n=30) 59.3(5.8) 70.1 (5.5) +10.8

3. Motivation and Engagement

Initially, students’ motivation was moderate: the experimental group scored 3.4, and the
control group 3.3. Many participants approached tasks passively, completing them only because
they were required to.

Post-test results revealed a considerable increase in motivation in the experimental group,
reaching 4.6, compared to 3.8 in the control group. Gamified elements such as quests, points,
badges, and team challenges encouraged students to engage actively, while art therapy exercises
helped them emotionally connect with the learning process. Students reported feeling more
involved, enjoying the lessons, and participating with enthusiasm, which directly contributed to
their overall language development and confidence.

Table 3 — Motivation and Engagement (Pre-test vs Post-test)

Group Pre-test Post-test Increase
Experimental (n=30) 3.4 4.6 +1.2
Control (n=30) 33 3.8 +0.5

4. Emotional Engagement and Confidence

At the start of the course, many students felt anxious about speaking and lacked confidence in
group activities. By the post-test, 85% of students in the experimental group reported reduced
anxiety, 82% expressed higher confidence in using English, 88% enjoyed the learning process, and
90% actively participated in lessons. In contrast, the control group demonstrated smaller
improvements, with only slight gains in confidence and engagement.

These findings demonstrate that the integration of art therapy and gamification significantly
enhances students’ emotional well-being and learning confidence. Creative tasks allowed students
to express emotions safely, while gamified scenarios motivated them to participate actively, which
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in turn improved both communicative and cognitive outcomes.

Table 4 — Emotional Engagement and Confidence (Pre-test vs Post-test)

Pre-test Post-test Post-test
Theme . . Pre-test Control
Experimental Experimental Control
Reduced
anxiety during | 35% 85% 38% 40%
speaking
i -
Confidence in| ), 82% 34% 45%
using English
Enj t f
OYMERt 01 400 88% 42% 50%
learning
illi t
Willingness to |, 90% 40% 55%

participate

5. Professional Preparedness

Pre-test assessments showed moderate levels of professional skills among students, with
scores between 3.3 and 3.5 for communication, teamwork, and problem-solving. Post-test results
indicated that the experimental group improved to 4.5-4.7, while the control group only reached
3.4-3.6. The integrated course allowed students to practice realistic tourism tasks, such as
interacting with clients, working in teams, and solving problems creatively.

Table 5 — Professional Preparedness (Pre-test vs Post-test)

Pre-test Post-test Post-test
Skill Area re e? 08 ?S Pre-test Control ost-tes
Experimental Experimental Control
Communication | , ¢ 47 3.4 3.5
with clients
T k d
camwork antls4 4.6 3.5 3.6
collaboration
Problem-solvi
 TODICIITSOVING | 5 45 3.2 3.4
1n tourism tasks
Creativity in
professional 3.5 4.6 33 3.5
tasks

The findings indicate that combining art therapy and gamification in a foreign language
course for tourism students significantly enhances not only language proficiency but also cognitive,
creative, motivational, and emotional development. Pre-test and post-test comparisons clearly show
that students in the experimental group made larger gains in all measured areas than the control
group. These results confirm that integrating creative and gamified activities provides a supportive
and stimulating learning environment, helping students develop the professional skills and
confidence necessary for international tourism contexts.
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Discussion

The findings of this study clearly show that combining art therapy and gamification in a
foreign language course makes a real difference for tourism students. Compared to the control
group, students in the experimental group not only improved their English skills but also became
more confident, creative, and motivated. From the very first weeks, it was noticeable that these
students approached lessons differently—they were more willing to speak, try new activities, and
take risks in communication.

When it comes to language proficiency, the pre-test and post-test comparison revealed a
significant jump for the experimental group. What is striking is that this improvement was not just
about grammar or vocabulary—it was about using English in real situations, like simulating
conversations with tourists or explaining travel itineraries. Students who were initially shy or
hesitant suddenly started volunteering for role-plays and storytelling exercises. Art therapy seemed
to play a key role here: drawing, digital storytelling, or creating short dramatizations helped
students relax, express themselves, and feel safe making mistakes. Gamification added a playful
competitive element, which made the learning process fun and engaging. Students often commented
that “earning points or completing quests made the tasks feel like a game rather than homework,”
which clearly boosted their participation and confidence.

The course also had a strong impact on cognitive and creative skills. Students were tasked
with problem-solving challenges, designing tourist routes, or role-playing unexpected client
situations. At first, many struggled to come up with creative solutions or speak spontaneously, but
by the end of the course, they were able to think on their feet and propose multiple ideas in group
activities. One student, for example, designed a mock sightseeing tour that included cultural
storytelling and interactive games for tourists—a task that required both creativity and language
accuracy. This illustrates how integrating art and gamification stimulates thinking beyond
memorization, helping students apply knowledge in realistic contexts.

Motivation and engagement were another area where the experimental group clearly excelled.
Pre-course, several students admitted they were only “going through the motions” in language
lessons. By the end, most reported enjoying the classes, participating actively, and even helping
peers in team challenges. Small things like awarding badges for completing tasks or unlocking a
“tour guide level” in a role-play made a noticeable difference. Combining these game elements with
creative tasks created a positive feedback loop: students were motivated to try, they succeeded, and
their confidence grew.

Finally, professional preparedness—arguably the most important outcome for tourism
students—improved considerably. By practicing realistic scenarios such as handling client
complaints, guiding virtual tours, or collaborating in team-based challenges, students developed
skills they could use in their future careers. Their ability to communicate clearly, solve problems
creatively, and work collaboratively was visibly stronger than that of the control group. Several
students reported feeling ready to face real-world situations, which shows that the course helped
bridge the gap between theory and practice.

Of course, the study had some limitations. The sample was limited to first-year students at a
single university, and the course lasted only 12 weeks. We cannot be certain how well these
improvements will be retained long-term, or how the approach would work with older students or in
other institutions. Future research could explore larger samples, longer-term effects, and additional
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combinations of gamification and creative activities, perhaps incorporating more technology like
virtual reality or mobile apps.

In summary, the study suggests that foreign language teaching in tourism can benefit
immensely from combining art therapy and gamification. The approach makes lessons more
engaging, reduces anxiety, stimulates creativity, and develops practical skills. Most importantly,
students leave the course not just with better language knowledge, but with confidence, motivation,
and professional readiness—qualities that are crucial in the fast-paced, intercultural world of
tourism.

Conclusion

This study demonstrates that integrating art therapy and gamification into a foreign language
course can have a profound impact on tourism students’ learning outcomes. Students who
participated in the experimental course showed significant improvements in English language
proficiency, cognitive and creative skills, motivation, emotional engagement, and professional
preparedness compared to those in a traditional language course.

The combination of creative exercises and gamified activities created a supportive and
engaging environment where students felt confident to practice English, express their ideas, and
take risks in communication. Art therapy helped reduce anxiety and allowed students to connect
emotionally with the learning process, while gamification provided motivation, a sense of
achievement, and opportunities to apply language skills in realistic tourism scenarios.

These findings suggest that traditional language teaching methods, which often focus mainly
on grammar and vocabulary, may be limited in preparing students for the practical and interpersonal
demands of the tourism industry. Incorporating creative and gamified approaches not only enhances
language learning but also fosters critical thinking, problem-solving, teamwork, and professional
readiness.

Based on these results, it is recommended that tourism educators integrate art therapy
activities and gamified elements into foreign language courses to enhance students’ motivation,
engagement, creativity, and professional preparedness. Creative exercises such as storytelling,
drawing, and role-playing, combined with game mechanics like points, levels, quests, and team
challenges, can provide a supportive and interactive learning environment that strengthens language
proficiency, emotional well-being, and practical skills necessary for success in the international
tourism industry.

Finally, while the results are promising, further research is recommended with larger and
more diverse student groups, as well as longitudinal studies to assess long-term retention of
language skills, cognitive abilities, and professional competencies. Nevertheless, the study
highlights the clear benefits of innovative, student-centered teaching approaches in higher education
for the tourism sector.
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I'. OCYIIOBA'®, H. OPA3AJIBI?, A. PU3AXO/’KAEB’, A. IIIOKITAPOB?
'Kosxxa Axmer Slcayn aTeiHIaFs! XalbIKapaiblK Ka3ak-TYPiK YHUBEPCUTETI
(Kazakcran, Typkicran), e-mail: guzal.yussupova@inbox.ru

2dropua MemnekeTTik yausepcuteTi (Amepuka Kypama Illtarrapsr, Tanmaxaccu)
30pranslk Asus vHHOBAIMAIKEIK yHuBepeuTeTi (Kasakcran, IIIbIMKeHT)
+XasbIKapanblK TYpPU3M 5KoHe MeiiManocThiK yauepeuTeti (Kasakcran, TypkicTan)

HIETEJI TLIIH OKBITYJIA APT-TEPAIIUA MEH TEHUMH®HKAIIHAHbI
BIPIKTIPY: TYPU3M CAJIACBIHA APHAJIFAH KYPC 93IP/IEY

Anoamna. byn 3epmmey mypuzm Mamauowiebl CmyOeHmmepiHe apHalaH uwemesl MiliH
OKbIMYObIY MUIMOLNICIH apmmblpy MAKCAMbIHOA apm-mepanusi MeH 2eumugpuxayus maciioepin
Oipikmipin  Jcacanean UHMeSPaAyusivblK KypCmuly —Hamuoiceniniein  manoauosl. Typkicman
KanacvlHoaevl XanvlKapanvlk mypusm JdcoHe MeuMaHoocmulK yHusepcumeminiy 60 Oipinwi Kypc
cmyodenmi 3epmmeyee Kamulcbln, 0aapovly 30-vl dKxcnepumenmmixk monka, an kanzan 30-vl
oakwviiay moowvina 66aindi. Tindik daz0viiap men KOZHUMUBMIK Kabitemmepdi bazanay yulin anobii
ana e KOpblmblHObI mecmmep, Al MOMUBAYUSL, IMOYUSLIbIK KAMBICY HCIHE KICIOU OaspiblK
OeHeellin aHLIKMAY VUi CayatHama MeH cyxoam icypeizinoi.
3epmmey Homudicenepi 3KCHEpUMEHMMIK MONMazvl cmyoenmmepOiy a2vllublH Mini OeHeelil,
WBbIRAPMAUBLILIK OUNAY Kabilemi, 0Ky2a 0e2eH bIHMACHl HCaHe KICIOU OaublHObIK KepcemKiumepi
bakwiiay mMoObIMeH — CanbiCmblp2aHOa  e0dyip  IHCAKCApRAHbIH — Kepcemmi.  Apm-mepanus
cmyoeHmmepoiy  MAa3acbi30bleblH  MOMEHOemin, SMOYUOHANObL OelceHOLNiciH  apmmblpobl, Al
eeumuukayus snemenmmepi 01apovly cabaKkKa 6OeiceHol KamvlCyblHA HcoHe MINOIK OLimMOL
MYpUsM CALACLIHOARbl HAKMbL HCAR0AUNAPOA KOIOAHA OLLYIHe bIKNAl emmi.
3epmmey KopwuImbIHObICHL OOUBLIHULA, UBIRADMAUUBLILIK JHCIHE OUbIH APKblIbl OKblMY MaCiloepiH
yiliecmipe Konoany 601auiax mypusm MAmManoapvlHa mindik HcaHe Kaciou Kysvipemmepin muimoi
api KbI3bIKMbL hopmamma 0amvlmyea MyMKIiHOIK 6epemin 3aManayu neda2ouxaibly wewim 60avin
maowLIaow.

Kinm ce30ep: mypusm canacvinoazel Oinim Oepy, wemen MiniH OKbIMY, apm-mepanus,
eelmuukayust, KOGHUMUBMIK 0ag0vlIap, Kaciou OasapvlK.

I'. OCYIIOBA'=, H. OPA3AJIBF, A. PU3AXO/KAEB?, A. IIIOKITAPOB*
"MexTyHapoIHbIHi Ka3aXCKO-TypelKUii yHUBepCUTET uMeHn X0k AxMena Slcau
(Kazaxcran, Typkecran), e-mail: guzal.yussupova@inbox.ru

2DopuACKUiA FOCYJapCTBEHHBINH YHUBEPCHTET

(Coenunénnspie llltaTtel AMepuxu, Tamnaxaccn)

3LlenTpanbHO-A3HaTCKUii HHHOBALMOHHBIHA yHuBepcuTeT (Kasaxcran, LIIbIMKeHT)
*Mesk1yHapoJHbIH yHUBEPCHTET TypHu3Ma u roctenpuumctsa (Kasaxcran, Typkecran)

HHTETPAIIHA  APT-TEPAITHH H TEHMH®HKAIIHH B OBYYEHHE
HHOCTPAHHBIM A3BIKAM: PA3PABOTKA KYPCA JIJIA TYPHCTCKOH C®EPBI
Annomauyun. Hacmoswee uccredosanue HaAnpaeieHo Ha anaius 3pgexmusHocmu
UHMEeZPUPOBAHHO20 KYpca O0OyYeHUs UHOCMPAHHOMY SA3bIKY OAd CHYOeHmMOo8 MmYyPUCMCKOLU
CNeyuanbHoCmu, 6 OCHO8Y KOMOPO2O NONONCEHO Ccodemanue Memooos apm-mepanuu U
eetmucpukayuu. B sxcnepumenme npunsAnu  yyacmue 60 cmyoenmos nepeozco  Kypca
Meswcoynapoonoeo ynueepcumema mypuzma u 2ocmenpuumcmea (2. Typkecmatn), uz komopuix 30
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COCMABUIU IKCNEPUMEHMANbHYI0 epynny, a 30 — KoHmpoavHy. /[ oyeHKu OUHAMUKU A3bIKOBOU
NO020MOBKU U  KOSHUMUBHBIX CHOCOOHOCMelU Obliu NpoBedeHbl B6XOO0Hble U UMO0208ble
MecmupoB8aHus, a MaKIce UCNOIb308AHbL AHKEMbl U UHMEPBBIO OJIs USMEPEHUS YPOBHSL MOMUBAYUL,
IMOYUOHATILHOU 8081€4EHHOCMU U NPOPECCUOHATLHOU 20MOBHOCMU CIMYOEHMO8.
Pezynomamer  uccredosanus  nokazanu, 4mo — Y4ACMHUKU — IKCNEPUMEHMANbHOU  2PYnnbl
NPOOEMOHCMPUPOBATU CMAMUCMUYECKU 3HAYUMOe NOBbIULeHUe VYPOBHS GIAOCeHUs. AHSTUUCKUM
A3LIKOM, KPeamusHOCMU, YYeOHOU MOomusayuu u npoheccuoHarbHOU KOMNEMEeHMHOCMU o
CPAaBHEHUI0 ¢ KOHMPOIbHOU epynnou. Ilpumenenue apm-mepanuu cnocoOCME08aN0 CHUINCCHUIO
VDOBHS MPEBONCHOCU U NOBLIULEHUI) IMOYUOHANLHOU YCMOUYUBOCIU 00YHAIOWUXCS, M020d KAK
UCNONL3068AHUE  2CUMUDUYUPOBAHHBIX 3A0AHULL  YCUTULO BOBNIEYEHHOCMb U  CHOCOOCMBOBANO
NPAKMU4eCKoMy NPUMEHEHUI)  S3bIKOGLIX HABLIKOG 6 NpPOpecCUOHATbHO-OPUEHMUPOBAHHBIX
cumyayusx mypucmckou cgepol.
Taxkum obpazom, uHmezspayus KpeamueHviX U USPOBbLIX NOOX0008 8 HnNpoyecc o00yYeHus
UHOCMPAHHLIM — SA3bIKAM — obecneyusaem  (opmupoganue  3PEOEKMmueHol,  IMOYUOHATLHO
HACHIWEHHOU U NPOpecCUOHANbHO HANPABIEHHOU 00pa308amenbHol Cpedbl, Cnocobcmeyioujell
KOMNIEKCHOMY PA3GUMUIO A3bIKOGLIX U NPOPECCUOHATLHBIX KOMNEemeHYyull 0y0yuux Cneyuaiucmos
8 obacmu mypuszma.

Knrwouesvie cnosa: oopazosanue 6 cghepe mypusma, oOyueHue UHOCMPAHHbIM S3bIKAM, APM-
mepanusi, 2eUMupuUKayus, KOCHUMUBHbLE HABBIKU, NPOPECCUOHATLHASL KOMNEMEHMHOCTb.
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«XaJbIKapaJbIK TYPU3M KIHe MeMaHI0CThIK YyHUBepcuteT» KeAK
«Bulletin of the International University of Tourism and Hospitality»
FBLJIBIMHU KYPHAJIbIHBIH
ABTOPJIAPBIHA APHAJITAH EPEXKEJIEP

Penakuusneik anka aBTopiaplaH KypHalaa skKapusuiay YIIiH Makajiauap JaiblHaay Ke3iHe
TOMEH/JIET] epexernep/ii OaclIbUIBIKKA ATy bl CYpanbl.

XKypHan pepakuuschlHa YCHIHBUIATHIH FHUIBIMH Makananap <«OKypHangap, >KUHaKTap,
akmaparThlK OaceuibiMaap MEMCT 7.5-98 colikec Makamanapabl pociMiey YIIiH Herisri Oacria
CTaHJApTTapbIHA COMKEC,. )KapusIaHAThIH MaTepuanaapasl 6acmara pacimaey «MEMCT 7.1-2003»
bubnuorpadusnbik xa36a. bubnuorpadusuiplk cumarrama.

KypacTsIpyabIH Kbl TaJlanTapbl MEH €pesKesiepi» TajanTapbiHa cail TailbIHAaIybl KepeK.

*Hemipre Oip aBTOpabIH Oip FaHa KOJDKa30ackl HEMECE COJI aBTOP/BIH TEH aBTOPJIAP YKBIMBI
KypambIHaa OosiFan/ia aa 0ip KoJnKa30acklH FaHa jKapusuIayFa pyKcat eTiTeIl.

* Bip MaKaJlaHbIH T€H aBTOPJIAPBIHBIH CaHbl 5-TEH acmaybl THIC.

* Makananbly Oipereitnik nopexkeci 60%-maH keM Oonamaybl THIC (PeHaKIUSUIBIK aTKAHBIH
HIeNIMiHe COMKecC).

* bacmara kiOepineTiH Makananap OYpbhIH KapusilaHOaybl THIC, KeililHHeH Oacka
KypHalgap/a >kapusiiayra, OHbIH 1IiHAe OacKka TUIAepre ayaapyra ko OepliMen .

* Komka3z0aHbl skapusuiayFa KaObUIAay Typalibl MISHIIM PEICH3UsUIAY PACiMi OTKI3LITeHHEH
KEiiH KaObUTTaHaIbI.

* Koc penieH3usiiay (>kachIpblH) KYIIHs TYPAE KYpPri3iie/l, aBTOpFa peLieH3eHTTIH aThl — JKOHi,
aJI PEIICH3CHTKE MaKaia aBTOPBIHBIH aThI-)KOHI MAJIIM OOJIMaIbI.

* Erep MakanaHsl IJ1aruaTtka Kapchl HEMece PeleH3eHT KaObligaMaca, Makajia aBTopra Kaita
OpBIHJIayFa YIIIH KalTappiaaabl. ABTOp MaKajaHbl MIIarMaTka Hemece monyra 1 per kaiita xibepe
anajnpl. MakanaHblH Ma3MYHBIHA aBTOP JKayanThl OOJBIT TaObLIa b

Penakuus Makanara of1e0u )KoHE CTHIIMCTUKAIBIK OHJCY KacayMeH aifHaIbICTIal bl

Tananka caii peciMaelMereH Makajiajap :KapHsUIaHbIMFa KaObLIIaHOAWABI KoHe
aBTOpJIapFa KaliTapbLIaJibl.

MaxkanaHblH COHFBl HYCKACHIHBIH QJIbIHFAH KYHI OHBIH PEJaKIUsFa TYCKeH KYHI OOJBIT
CaHaJaJbl.

Makasnanap Tycy mamachkiHa Kapaii skapusiianansl. KypHan Oip Hemip/e Makaia caHbl 35-TeH
acTalThIHAAM OOJIBIIN IIBIFAPBLIAIbI.

XKypHanaapabl WblFapy MEp3iMJIUTIT - XKbUIbIHA 4 peT (TOKCaH CalbIH).

Makainansl 6epy Mep3iMmi:

- 6ipinm TokcaH 10 HaypbI3Fa AeiiH;

- ekiHI TokcaH 10 maychiMFa JieiiH;

- yuriHm Tokcad 10 KpIpKyiekke AeiiH;

- TopTiHII TOKCaH 10 )KeNTOKCaHFa JeHiH.

«Bulletin of the International University of Tourism and Hospitality» FblIBIMH
JKYPHAJIBI OKbUIBIHA 4 peT peT KeNmumK (3NeKTPOHABIK) (opMaTTa >KypHalm HeMIpJIepiHiH
KapUsATaHYbIHBIH TOMEHIETi/Iel OeNTiIeHTeH Mep3iMIepiH/Ie IIbIFapblIa/ibl:

- OipiHIII HOMIp aFbIMAAFkI KBUTABIH 30 HAypBI3bIHA ACHIH HIBIFAPBLUIAIBL;

- eKiHII HeMip-30 MaychIMFa JIeHiH;
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- yuriamr Hemip-30 KbIpKYHEeKKe JIeHiH;

- TepTiHII HOMIP-30 JKeITOKCaHFa JICHiH.

Makanansl (JIEKTPOH/IBIK HYCKAChIH) TOMEHJIET1 CaliTKa HEeMece KypHal MOMITaCkIHA KiOepy
KepekK:

- journal.iuth.edu.kz

- journal@iuth.edu.kz

Makanansl )xapusiiayFa YChIHY YIIIH CaiiTTa TIpKEYJeH 6Ty KaKeT.

Komxka30anbl fnaiiblHayra €H Kell 3USTKEPIIIK yJieC KOCKaH aBTOp (€Ki oHe OJaH Ja Kenl
OipJIeCKeH aBTOPABIH apachlHIa) KOPPECIIOHICHT-aBTOP OOJBINT TaObUIALI XKoHE «*» OenriciMeH
alipbIKIIaIaHaIbL.

Op TYpJil OKY OpBIHAAPBIHBIH aBTOpIAphI 1,2 caHgapbIMEeH KepCceTiIe .

Koc peuensusinay (5kachIpblH) PACiMiH Ky3ere achlpy YILIIH aBTOpJIAapAaH MaKaJaHbIH €Ki
HYCKACBIH: OipiHIIIICI — KeKe AepEeKTep/Ii KopceTe OTHIPHII, EKIHIIICI — )KEeKe JepeKTepIi KopceTnen
Kibepy KakeTTumiri cypanaabl. JKachlpelH pereH3usulay KaruJaaTbl Oy3bUIFaH jKarnaiijza makaia
KapaJmamnbl.

Maxkananap KaTaH TypAe TOMEH/Ieri epeskesepre cdiikec pecimaelyi Kepek:

- Xypuangapra OapiblK FbUIBIMU OarbITTap OOMBIHINA, ANEKTPOHABI HycKama, « Windows
yuris (doc, .docx, .rtf popmarrapsinga) Microsoft Office Word (97, 2000, 2007, 2010) mMoTiHaiK
penakTopbiHaa OapIibIK MaTepuaniapsl 6ap Makantanap KaObuigaHa bl

- AuHOTammsmapael, oneOueTTepnai, KecTelepAi, CyperTep MeH MaTeMaTHKAaJbIK
dbopmynanapasl Koca ajFaHAa, MaKaJaHbIH JKalIbl Kejemi 7 0eTTeH KeM 00JIMaybl koHe 25
0eTTeH acnaybl THic. berTep xuekTepi-mapakThiH O0apiibIK karbiHaH 30 MM; MaKaiga MOTiHI: KEeTJb
— 12 mynkr, rapaurypa — Times New Roman (opbic, aFbUIIIBIH OHE HeMic Tijaepi ymiH), KZ
Times New Roman (ka3ak Tiii yurin).

FoutbiMu  MakanmaHbIH KYpBUIBIMBI - aTaybIHAaH, aHJATHaJaH, TYHIHAI Ce3lepleH, Heri3ri
epexernepeH, KipiclieieH, MaTepuaijap MEH oJICTepACH, HOTIDKEIep MEH TalKbUIayaH,
KOPBITBIH/IbIJIAH, TYWIHJEPAEH, KapKbUIaHIBIPY Typajbl aknapaTTaH (Oap Oosca), 1epekkesnepaiy
KUpwUIHIaaa (Kazak >KOHE OpBIC TUIAEPIHAC) JKa3bUIYBIHBIH pOMaHMU3AIUsIaHFaH (JIATHIH
oMnOWiMeH TpaHCIUTEpAlMsUIaHFaH) HYCKAChIH KOca aliFaHja, opOip Makayajaa maiijgalaHbUIFaH
nepekke3aepain (omebuertepain) TizimiHeH typanbl, MeCT 7.79-2000 (UCO 9-95) xupuin
YKA3YbIH JIATHIH JIINOUIMEH TpaHCIUTEpAIUsIay KaruanapblH KapaHbl3.

- MakaJiaga KaMTbL1YybI THIC:

1. MEFTAP (MemniekeTapanibIK FBUIBIMU-TEXHUKAIBIK aKIMapaTThIH PyOpPUKATOPHI);

1. DOI — MFTAP-pgan keiliH »orapfbl OH XaK OypblITa (KYpHAJIABIH pPeIaKLIUsAChI
TaralbIHAAN bl )KOHE TONTHIPAIBI);

2. ABTOpAbIH (- JapIbIH) aThI-)KOHI, Teri Ka3ak, OpbIC >KOHE aFbUIIIBIH TiUIIepiHAe (KO
KapirnrmeH, opTachkiHa) Oepinesi;

Komxa3z0anbl maifpiHaayra €H KOl 3MSATKEPIIK yJiec KOCKaH aBTOp (€Ki JKOHE OJaH Jia Kell
OipJIecKeH aBTOpsIap) KOPPECTIOHIEHT-aBTOP OOJIBIT TaOBLIAIBI )KOHE «*) OENTICIMEH KOpCeTieIl.

Op TypJii OKY OpbIHJAAPBIHBIH aBTOpIAphI 1,2 caHgapMeH KepceTiiel.

3. Adpdummanus (yiteiM (kymbIc (OKy) OpHBI), €I, Kajla) Ka3ak, OpbIC >KOHE aFbUILIBIH
TUIIEpiHAe KepceTineai. ABTopiapAblH adduaranuscel Typajbl TOJBIK JEpEeKTep KypHAIIbIH
COHBIH/IA YCHIHBLIAIBI;

4. MakaJsa aTaybl MaKaJaHbIH Ma3MYHBIH, TAKbIPBIOBIH JKOHE FHUIBIMH 3€PTTEY HOTHXKENEPiH
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KepceTyl Kepek. Makana araybplHIa aKmapaTThK Ma3MyH, KbI3bIFYIIBUIBIK TYFBI3YLIBUIBIK >KOHE
Oipereiinik 60ybl KakeT (12 ce31eH acmalThiH, Oac opiNTepPMEH, KaJIblH KapilieH, OPTachlH/a, YIII
TUIZIE: OPBIC, Ka3aK, aFbUIIIBIH HEMece HeMicC Tinnepinae Oepineni);

5. Anjarna MakaJdaHblH MaKCaTblH, Ma3MYHBIH, TYpiH, HBICAHBIH >KoHE Oacka na
epeKUIeNiKTepiH KbICKAIIa CUIIATTaybl KepeK. ABTOPBIH MiKipiHIIE, HET13T1 )KoHe KYHIbI Ke3eHIep,
HBICAHJAp, OJApJbIH OeNriiepi MEH 3epTTey HOTHXKeNepl KepceTulyl kepek. Kazak, opbic koHE
arpUIIIBIH HEMECe HeMiC Turaepinae Oepuieni (aHAATIIaHBIH YCHIHBUIATHIH KOJIeMi KapHsUIaHbIM
tutinae — 150 - nen kem emec, 300 ce3eH apThIK eMec, KypCHBIIEH, KOO MpHUQTIICH, 12 MyHKT
KETJIbMEH, COJI )KOHE OH >KaKTarbl a3aT K01 1 cM. 00ITybl KaXeT, YITiHI KapaHbl3);

6. Tyiiinai ce3mep 0OBEKT, FRUIBIMH cajla oHE 3epTTEy dJICTepl TEPMUHIEPIHAEC MOTIHHIH
Ma3MyHBIH KOPCETETIH COe3[ep >KUBIHTHIFBI (YII TIAE: OpbIC, Ka3akK, arbUIIIBIH HEMEece HeMic
Tingepinae pecimaeneni; 12 MyHKT Kerib, KypCUB, CON-OH JKaK ImieriHic — 1 cM.). ¥ ChIHBUIATBIH
TYHIHII ce3liep caHbl — 5—8 ce3, TYHIHI co3 TIpKECIHAETI co3/Iep CaHbl 3-TeH acnaysl Kaxer. Onap
MaHBI3ABUTBIFBl OOWBIHINIA AHBIKTATAAbBI, SFHA MaKaJlaHbIH C©H MaHBI3Ibl TYWIHII €O31 Ti3iMIe
OipiHII 60yBI Kepek (YITiHI KapaHbI3);

7. MakajaHbIH Heri3ri MOTiHi oHbIH OesiMepiHiH Oenrin Oip peTiMeH OpHAIACHITHIPBLIBII
Ka3blTybl THIC, OFaH TOMEHJIETIIEp KaTa/bl:

- Kipicne (a63a11 con xak metiHeH 1 cM, KalblH opinTepMeH, 12 myHKT KeribMeH Oepisiesi).
TaxpIpBINTHIH TaHATYBIHBIH HET13/1eMeCi; TAKbIPBINTHIH HEMECE MOCETICHIH ©3€KTLIIr JoieKTene .
TakpIPBINTEIH ©3CKTiNIT OChI HBICAHAHBI 3EPTTEYTe JETCH JKAIIbl KbI3BIFYIIBUIBIKTEIH OapbIChI
apKBUIBI, OIpaK aTaJIMBIII MOCEJICHIH IIENIiMi TOJBIK 0OJIMAYbIMEH aHBIKTATIAMbI, OJ TaKBIPBHITHIH
TEOPHSUIBIK HEMECE MTPAKTHKAIIBIK MaHbI3IbUTBIFBIMEH JOJICIICHET.

- Martepuanaap mMeH agicrep (ab3arm coi xak ImeTiHeH 1 cM, KO opinTepMeH, 12 MyHKT
KeribMeH Kepcerineni). Omap Marepuanigap MEH >KYMbIC OapbIChIH CHUIATTayJlaH, COHJA-aK
KOJIIaHBUIFaH 9ICTEP/IiH TOJBIK CUMIaTTaMaChlHAH TYPYBI KEPEK.

- HoTuakesiep koHe TaJKbLIay (COJ KaK IIeTiHeH 1 cM ab3all, KaJlblH apinTepMeH, 12 myHKT
kernib). Ci3 KON JKETKI3TeH 3epTTey HOTIDKeIepl TajJaHalbl >KOHE TalKblIaHAAbl. 3epTrey
OapbIChbIH/IA AJIbIHFAH HOTHYKENep OOMBIHINA KOPBITHIHABUIAP KENTIPUIEl, HEri3rli MOHI allblLIajbl.
byn MakananbelH MaHbI3/bI OeniMIepiHiH Oipi. OHAa CI3/11H KYMBICHIHBI3ABIH HOTHKEJEPIH Tanaay
KOHE IJBIHFBI KYMBICTAPMEH, TaJJIayJIAPMEH >KOHE KOPBITHIHIBUIAPMEH CAJBICTHIPFAHJIA THICTI
HOTHKENep/ll TAJIKbLIay KasKeT.

- Kapxkbuianasipy Typajibl aknapat (6ap 6oJica) (ab3am con ak mIeTiHeH 1 cM, Koo
opinTepMeH, 12 MyHKT KerjabMeH KepceTuiel).

- KopbIThIHABLIAP (a03a1] COJ )KaK IIeTiHeH 1 cM, KalbIH opinTepMeH, 12 MyHKT KerJIbMeH).
KopbIThIHIBIIAD — aTalMBIII KE3€HIET1 JKYMBICTHI KOPBITHIHJIBIIAY JKOHE TYHIHIH jKacay; aBTOp
YCBIHFaH TYXKBIPBIMHBIH aKUKATHIH pacTay *KoHE allbIHFAH HOTHKETeP/i €CKepe OTBIPHIIN, FHIIBIMU
TY)KBIPBIMHBIH ©3Tepyl Typajbl aBTOPJABIH KOPBITBIHIBICEL. KOPBITBIHABIIAP JIEPEKCi3 O0JIMayhI
Kepek, ojap Oenruii Oip FUIBIMH calaJarbl 3€pTTE€y HOTHXKENEPIH XKaNIbuiay, opi Kapall >KyMbIC
1CTeY YCHIHBICTApPbIH HEMECE MYMKIHIIKTEPIH CUMTaTTaUThIHAN 1opeskerie 00Iybl Kepek.

- Maiinananblaran dneduerTep Ti3iMi (KOO opinTepMeH Kerib-12 MyHKT, OpTachIHAA)
MBIHAJIAP 16l KAMTH/IBI:

Makaiia sxoHe naiiananbuirad KaiHapkesnep Tizimi MECT 7.5-98; MECT 7.1-2003 coiikec
’Kacarybl Kepek (YIriHi KapaHbI3).

Jlepekke3aepAiH peTTUIr Keleci TOPTIMIEH aHBIKTANaAbl: alJbIMEH JOHEeKTI cliremernep,
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SFHA MaKaJaHbIH ©3iHJe KE3eKTUIK OOWBIHIIA cinTeme jkacalThiH keszmep. ComaH KeiH
cinTemenepl JKOK KOCBIMINIA KO3lep, SFHM Makamsaaa OoyiMaraH, OipaK cCi3 OKbIpMaHIapra
napajuIebl )KYMBICTAp CHSIKTBI TAHBICY YIIiH YChIHFaH KaliHapke3zaep kepcerineni. Kenemi 10-nHan
kem emec, 20-maH acmalWTeiH araynap (Makajgaja culTeMelep MEH €CKepTIeNep TOJIACChI3
HOMIpJIEYMEH OCNTiICHEe Il XKoHE TIK KaKIIaFra CaJbIHA/bI), HETi31HeH COHFBI 10-15 Kbluma Kapbhik
KOpPreH 9feOueTTep albIHa b

[Talinananpural KaliHap Ke3Aep KUpWUIMIAAa (Ka3aK J>KOHE OpbIC TUIAEpiHAe) OoJFaH
Karmaina, omeOuerTep Ti3IMIH €Ki HYCKaja YChIHY KaxkeT: 1) TymHyckaga (IepeKkes3iep OphbIC,
Ka3aK >KOHE aFbUIIIBIH HE HEMIC TUIAEpiHAC KepceTuieni); 2) IepeKKe3nepal KHPHIUIMIAMEH
YKa3yJbIH POMaHM3AIMsJIaHFaH HYCKAchl (Ka3ak >KOHE OPBIC TUIAEPIHAE), SIFHU JIATBIH OJINOWIMEH
tpanciautTepanusuiananasl. MECT 7.79-2000 (MCO 9-95) xupuiin >xka3yblH JaThlH ajidaBUTIMEH
TpaHCTUTEpaIUsIay epexKeNepiH KapaHbl3.

MECT oouvinma ounaun  Tpancnumepayus  Kvizmemi  —https://transliteration-
online.ru/Kupunn scazybiHbly 1amolH aNinOuiMen mpancaumepayuaianysl epexyicenepi.

Pomanm3zanusinanran omeduerrep Ti3imMi kenecijmed  Oomysl  Kepek:  aBTop(-yap)
(TpaHcnuTepanusit Hemece Oap OoJjca aFbUINIBIH TUIIHIAETT HYCKAachl) — Makaja aTaybl
TpPaHCIMTEPALMSUIAHFAaH HYCKaJla — [MaKaja aTayblH aFbUINIBIH TUTIHE MIAPIIBI JKaKaaa ayaapy|
— Ka3ak HeMece OpbIC TUIHJIErl NepeKKe3[iH aTaybl (TpaHciauTepalus HeMmece Oap Oosca
arbUIIIBIHINA aTaybl) — aFbUILIBIH TUTIHAET] Oenrifepi 6ap MIBIFBIC AepeKTepi.

- Wnomoctpaunusiiiap, cyperrep Ti3iMi jKoHE oJlapJblH CYpeT acThIHIAFBI JKa3zyJlapbl Makala
MOTiHI OOWBIHINA YCHIHBIIAABI. DJIEKTPOHABIK HYCKaJa CypeTTep MEH WJUIIOCTpAIUsUIap KEeMiHJe
300 dpi pykcarsl 6ap TIFF nemece JPG dhopmaTeiaia YCHIHBIIAIEL.

- MaremaTtukajasiK popmynanap Microsoft Equation Editor-ga Tepinyi kepek (ap dopmyna
0ip 0OBEKT).

Kexke OerTe (MaKanagaH KeiiH)
DJIEKTPOHABIK HYCKA/1a TOJIBIK MOYTAJIBIK MEKeH-KailJ1ap, KbI3MeTTIiK
7K9He Yil TesiedoHIapBIHBIH HOMIpJIepi, e-mail (pegakuMSHBIH AaBTOPJIapMeH
OailyiaHbICHI YIIIH Tesie)OH HOMIpJIepi, :KapusIaHOali1bl) KepceTieai;
ABTOpJIap Typajbl MAJIIMETTEP Ka3akK, OPbIC, aFbUIIIBIH TUIAEPIHIIS
Teri ATbl OKeciHIH aThl (TOJBIK)
Jlaya3bIMBbl, FBUIBIMU JI9PEXKEC], aTaFbl
¥YiibiMm
Kana
NHupekc
En
E-mail
Tenedon
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ITPABUJIA U1 ABTOPOB
Hayunoro :kypuaaa HAQO «MexknyHapoaHblii yHUBEPCUTET TYPU3MA U IOCTENPUUMCTBA»
«Bulletin of the International University of Tourism and Hospitality»

PenakunonHas KoJierus pocUT aBTOPOB PYKOBOICTBOBATHLCS CIIEIYIOIIMMHU NPaBUIaMU IIPU
MOJITOTOBKE CTaThel /sl ONyOJIMKOBAHUS B KypHAJe.

Hayunble cTartbu, mnpeicTaBiisieMble B PEIaKIUIO >KypHalla JOJKHBI OBITh OQOPMIIEHBI
COrIacHO 0a30BBIM M3JIATENBCKUM CTaHIapTaM 1o odopmieHuto crareit B coorBerctBuu ¢ 'OCT
7.5-98 <« KypHanel, cOopHUKH, WH(POPMAIMOHHBIE W3MaHusd. M3marenbckoe odopMIIeHHE
MyOJIUKYyeMBbIX MaTepHUaioBy, MPUCTATEHHBIX OMOIMOrpa@UUecKUX CIHUCKOB B COOTBETCTBHH C
I'OCT 7.1-2003 «bubnuorpaduueckas 3amuch. bubmuorpadpuueckoe onucanue. OOmme
TpeOOBaHUS U MPAaBHUIIA COCTABICHUS.

* B HOMEp AomycKaeTcsi He 6osiee 0JHOW PYKOIKCH OT OHOTO aBTOpa JIMOO TOTO K€ aBTOpa B
COCTaBE€ KOJJIEKTHBA COABTOPOB.

* KonnuecTBO COAaBTOPOB OJHOM CTAaThU HE Oosee 5.

* CTeneHb OPUTMHAIBHOCTH CTaThU JOJKHA COCTABIATh HE MeHee 60 % (COorylacHO peLIeHHUI0
PEAAKIIMOHHOM KOJIIETUN).

* HampaBnsemble cTaTbl HE JOJDKHBI OBITh paHee OMYyOJMKOBAaHBI, HE JIOMYCKaeTcs
noclneayonee onyoIuKOBaHUE B IPYTUX KYpHAIaX, B TOM YKCJE EPEBOJIbI HA JPYTHUE S3BIKH.

* PemnieHne O NPUHATUM PYKONUCH K OIYOJIMKOBAHUIO NPUHUMAETCS I10CJIE IPOBEICHUS
MIPOLEYPBI PELIEH3UPOBAHUS.

* JIBoiiHOE peleH3upoBaHuE (CIEnoe) MPOBOAUTCS KOH(PUACHIIMAIBHO, aBTOPY HE
cooOmraercst UMs PeLieH3eHTa, a PEIICH3CHTY — UMs aBTOPA CTAThU.

*Ecnu cTtaThsl OTKJIOHEHA aHTHUILIAarMaTOM WM PEIIEH3EHTOM CTaThsl BO3BpAIIAETCsl aBTOPY Ha
I0paboTKy. ABTOpP MOXKET IMOBTOPHO OTMPABUTh CTAThIO Ha aHTUILIArMaT WIN pelieH3eH3UpPOBAHUE
1 pa3. OTBETCTBEHHOCTBH 3a COJAEPIKAHUE CTATBU HECET aBTOP.

Penakuust He 3aHMMaeTCsl TUTEPATYPHOU U CTUIIMCTUYECKOM 00pabOTKOM CTaThy.

CraTbu, 0(popMIIeHHBIE ¢ HApYLIeHHeM TpeOoBaHMi, K My0IMKAallU1 He IPUHUMAIOTCS U
BO3BPAlAIOTCS] ABTOPaM.

JlaToil MOCTyMJIeHUs CTaTbW CUMTAETCA JaTa MOJy4YEeHUs pPEeAaKIMed €€ OKOHYATEIbHOTO
BapHaHTA.

Cratpu nyOnuKyroTcsa o Mepe noctymieHus. XKypHan popMupyercs Ucxoas U3 KOJIndecTBa
He Oonee 35 crareil B 0IHOM HOMeEpe.

IlepnoanyHoCTh M31aHNS KYPHAJIOB — 4 pa3a B roj (€2KeKBapTaJIbHO).

Cpoku nojgavu craTtbu:

- iepBbIi kBapTtan 10 10 mapra;

- BTOpO# KBapTan 10 10 urons;

- Tpetuii kBaptai 10 10 ceHTa0ps;

- yeTBepThIi kBapTan a0 10 gexadps.

Hayunsiii xypnan «Bulletin of the International University of Tourism and Hospitality»
BBIITYCKAeTCs C MEPUOAUYHOCTBIO 4 pa3a B roJl B CETEBOM (RJIEKTPOHHOM) dopmare B CIenyrolue
YCTaHOBJIEHHBIE CPOKHU BBIX0/1a HOMEPOB JKypHaja:

- IEpBBIM HOMED BhIMyckaercs 10 30 MapTa TEKYILEro roja;

- BTOpoi HoMep — 10 30 uroHs;
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- Tpetuii Homep — 10 30 ceHTaops;

- yeTBepThI HOMep — 110 30 gexadps.

CraTplo (3JIEKTPOHHYIO BEPCHIO) CIIENYET HAIIPaBJISITh Ha CAalT WM MOYTY XKypHasa:
- journal.iuth.edu.kz

- journal@iuth.edu.kz

Jlnis mofauy cTaThby Ha IMyOJUKALMI0 HEOOXOAUMMO MPOUTH PErUCTPALMIO HA CalTe.

ABTOp, KOTOpBIN BHEC HAUOOJIBIIUI UHTEINICKTYalbHbIM BKJIAJ] B IOATOTOBKY PYKOIIUCH (IIpH
IBYX U 6osiee COaBTOpax), ABISETCS aBTOPOM-KOPPECIIOHEHTOM U 0003HAaYaeTCs «*».

ABTOpPBI U3 pa3HbIX YYeOHBIX 3aBE/ICHUN yKa3bIBatoTCs udpamu 1,2.

Jis  ocyliecTBiIEHMs] IMPOLEAYpbl JIBOMHOIO pELeH3UpOBaHUS  (CJIENOro), aBTOpaM
HE00XOIMMO OTIPABIIATH J[Ba BApUAHTA CTAaThH: MEPBBIH — C YKa3aHUEM JIMUHBIX JAHHBIX, BTOPOH —
0e3 yKa3aHusl JUYHBIX JaHHBIX. [Ipy HapylmIeHWH MPUHIUIA CIETIOr0 PEeLEeH3UPOBAHMS CTAThsl HE
paccmarpuBaeTcsl.

CraTbu 10/KHBI ObITH 0)OPMJIEHBI B CTPOTOM COOTBETCTBHH €O CJIEAYIOIIMMH
NPaBUJIAMU:

— B ’XypHai NpUHMMAIOTCS CTaTbU 10 BCEM HAYYHBIM HAlpaBJIEHUSM, B 3JIEKTPOHHOM
BapHaHTE CO BCEMU MaTepHaliaMu B TeKCTOBOM peaakTtope «Microsoft Office Word (97, 2000,
2007, 2010) nna Windowsy (B hopmarax .doc, .docx, .rtf).

— OOwmuit o0beM cTaTbM, BKIIOYAs aHHOTALMU, JUTEpATypy, TaOIMIbl, PUCYHKH U
MaTeMaTHdeckue (popMyIibl JODKEH COCTaBIATH HE MeHee 7 W He Oosee 25 CTpaHHI] MEYaTHOTO
tekcta. [lons crpanun — 30 MM co BceX CTOpPOH jucrta; TeKCT craThbu: Keriab — 12 MyHKTOB,
rapautypa — Times New Roman (111 pycckoro, aHTIMICKOTO W HEMenKoro si3bikoB), KZ Times
New Roman (1 ka3axCKOro sI3bIKa).

CrTpyKTypa Hay4HOU CTaThbU BKJIIOYAET HA3BAHUE, aHHOTALUsA, KJIFOYEBBIE CIIOBA, OCHOBHBIE
MIOJIO’KEHMSI, BBEIEHUE, MaTepralibl 1 METO/Ibl, pe3yJIbTaThl U 00CYX/IE€HHUE, 3aKII0YEHUE, BHIBOIHI,
uHpopManuoo O (UHAHCUPOBAHUM (IIPU HAJIMYUM), CHHCOK HCIHOJIb30BAHHBIX HCTOUYHUKOB
(uTepatypbl) K KaXAOW CTaTbe, BKJIKOYas POMaHU3MPOBAHHBIA (TpaHCIUTEPUPOBAHHBIN
JATUHCKUM aJI(paBUTOM) BapUaHT HaMCaHUsI HICTOYHHUKOB Ha KMPUJLTUIE (HAa Ka3aXCKOM U PYCCKOM
s3pikax) cm. [OCT 7.79-2000 (MCO 9-95) IlpaBuna TpaHcauTepalud KUPWIIOBCKOTO MHUChMa
JATUHCKUM aJipaBUTOM.

CraThsl 10/ZKHA COIePKATh:

1. TPHTH (MexrocyiapcTBEHHbIH pyOpUKaTOp HAyYHOM TeXHUYEeCKOH MH(OpMaIn);

2. DOI — nocnie 'PHTU B BepxHeMm npaBoM yriy (IIpHCBauBaeTCs U 3aMOIHAETCS pelakiuen
KypHasa);

3. Muunmmansl (uMs, ordectBo) Pamuius aBTOpa (-OB) — Ha Ka3axCKOM, PYCCKOM U
AHTTIUICKOM SI3bIKaX (KUPHBIM IIpU(PTOM, IO IEHTPY); ABTOp, KOTOpbI BHEC HauOOJIbIIUI
MHTEJJIEKTyallbHbIM BKJIaJ B MOATOTOBKY pYKONUCH (IIpU IBYX U Ooyiee COaBTOpax), SBISETCS
aBTOPOM-KOPPECIIOH/IEHTOM U 0003HaYaeTcs «*».

ABTOpBI U3 pa3HbIX YUeOHBIX 3aBeIeHUI yKa3bIBatoTCs nudpamu 1,2.

4. Appuananus (opranuzanus (Mecto paboTsl (yuedbl)), CTpaHa, rOpoJl) — Ha Ka3aXxCKOM,
PYCCKOM M aHIJIMicKOM si3bikax. [lonHble ganHble 00 addumuanuy aBTOPOB MPEACTABISIOTCS B
KOHIEe >XypHana; 5. Ha3Banue cTaTbu JODKHO OTpaXkaTb COJEP)KaHUE CTaTbU, TEMATHKy U
pe3yabTaThl NMPOBEJACHHOIO HAYyYHOI'O HCCIeloBaHMA. B Ha3BaHHE CTaTbu HEOOXOIMMO BIIOXKHTH
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MH(OPMATUBHOCTb, MPHUBIIEKATEILHOCTh U YHUKaJIbHOCTH (HEe Oojee 12 ciOB, MPOMUCHBIMU
OyKBaMH, )KUPHBIM MIPU(TOM, TIO IICHTPY, HA TPEX A3bIKAX: PYCCKHUH, Ka3aXCKUH, aHTJIMUCKUH JTHO0
HEMELKUM);

6. AHHOTaIUsl — KpaTKasi XapaKTepUCTHKA Ha3HAYCHHUs, COACP)KaHuUs, BUa, (DOPMBI U APYTHX
ocoOeHHOCTe craThu. JlOMKHA OTpakaTh OCHOBHBIE M IIEHHBIC, IO MHEHHUIO aBTOpa, 3Tallbl,
00BEKTHI, NX MPU3HAKU U BBIBOJBI IPOBEICHHOT0 UccenoBanus. JlaeTcs Ha Ka3aXCKOM, pyCCKOM H
AHTTIUICKOM JINOO HEMEIIKOM SI3bIKaxX (PEKOMEHIyeMblii 00bEM aHHOTAIMH Ha S3bIKE IMyOJIMKALUU —
He meHee 150, He Gostee 300 coB, KypCcUB, HEXUPHBIM MIPU(TOM, Keryib — 12 MyHKTOB, a03aIiHbII
OTCTYM cJieBa U cripaBa 1 cM, cMm. oOpaszen);

7. KnoueBble cj10Ba — HAOOp CIIOB, OTPAXKAIOLIUX COJEpKAHUE TEKCTa B TEPMUHAX OOBEKTA,
HAy4HOM OTpaciii U METOAOB Hccien0BaHus (0pOPMIISIOTCS Ha TPeX SI3bIKaX: PyCCKUM, Ka3aXCKU,
aHTTUICKUH MO0 HEMEIKWid; Kerib — 12 TYyHKTOB, KypCHB, OTCTyI cCleBa-ciipaBa — | cMm.).
PexomenryeMoe KOJMYECTBO KIIIOUEBBIX CIIOB — 5-8, KOJTMYECTBO CJIOB BHYTPHU KIIIOUEBOW (Ppazbl —
He Oosee 3. 3amaroTcs B MOpPAIKE MX 3HAYMMOCTH, T.€. CAMOE€ Ba)KHOE KIIFOYEBOE CIIOBO CTAaThU
JOJKHO OBITH TIEPBBIM B CIIUCKE (CM. oOpaseln);

8. OCHOBHOII TeKCT CTaTbU M3JIaraeTcs B ONPEAENICHHON MOCIeI0BaTeIbHOCTH €T0 YacTeid,
BKJIIOUYAET B ceOsl:

- BBenenme (a0zan 1 cM mo JeBOMY Kparo, KUPHBIMU OyKBamH, Kerjib — 12 MyHKTOB).
O6ocHoBaHHEe BHIOOpPA TEMBI; AKTyaIbHOCTh TEMBI WM MPOOJEMbl. AKTYalbHOCTh TEMBbI
omnpezensercs OOMMM MHTEPECOM K M3YYEHHOCTH JaHHOIO OOBEKTa, HO OTCYTCTBUEM
HCYEPIBIBAIOIINX OTBETOB HA MMEIOIIMECS BOIPOCHI, OHA JIOKA3bIBAETCS TEOPETUYECKOM WU
MPaKTUYECKONH 3HAYMMOCTBIO TEMBI.

- Martepunanbl u MeToasbl (ab3an 1 cM 1o jeBOMy Kparo, >KUPHbIMU OyKBamM, Kerip — 12
MyHKTOB). JIOJKHBI COCTOATH W3 OIMHUCAaHUS MaTepHalioB M XoAa paboThl, a TaKXkKe IOJIHOTrO
OIHMCAHUs UCIIOJIB30BaHHBIX METOOB.

- PesyabTathl u o0cy:kaenue (adzam 1 cM 1o JeBoMy Kparo, )KUPHBIMU OyKBaMH, Kerib — 12
nyHKTOB). IlpuBonuTcs aHanmu3 M OOCYXJIE€HUE MOJNYUYEHHBIX BaMM PE3yJIbTaTOB HCCIEIOBAHUS.
[IpuBonsATCs BBIBOABI IO IOJYYEHHBIM B XOJI€ HCCJIEIOBAaHUS pe3yJIbTaTaM, pPacKpbIBAETCS
OCHOBHas CcyThb. 1l 3TO OMH M3 caMbIX Ba)KHBIX pa3/ieloB cTaTbu. B HEM HEoOX0auMO MpPOBECTH
aHaJIU3 pe3yJbTaTOB CBOEH pabOThI U 00CYXk/IEHHE COOTBETCTBYIOLINX PE3YyIbTaTOB B CPABHEHUH C
MpeabIIyIIUMH paboTaMu, aHaIM3aMHU U BBIBOJIAMHU.

- Undopmanmio o d¢unancupoBanuu (npu Haamumm) (abzan 1 cMm mo jeBoMy Kparo,
KHUPHBIMU OyKBaMH, KeTJIb — 12 MyHKTOB).

- BeiBoawI (a03arr 1 cM 1o 1eBOMy Kparo, >KUPHBIMH OyKBaMH, Kerib — 12 MyHKTOB).

BriBogbsl — 000011eHHE U MOABEICHHE HUTOrOB PabOThl HA JAHHOM J3Talle; MOATBEPXKICHHE
MCTHUHHOCTU BBIIBUTAEMOT0 YTBEPXIEHUS, BBICKa3aHHOTO aBTOPOM, M 3aKJIIOYEHHE aBTopa 00
M3MEHEHUH HAay4YHOI'O 3HAHMSI C y4E€TOM IOJYy4YEHHBIX Pe3yJIbTaTOB. BBIBOJABI HE JOIKHBI OBITh
abCTpaKTHBIMU, OHH JIOJDKHBI OBITH MCIOJIb30BaHBI JJIsl 00OOIIEHHS pe3yIbTaTOB UCCIIECOBAHUS B
TOM MM MHOM Hay4YHOH 00JIacTH, C ONMHMCAHHUEM MPEIJIOKEHUI MM BO3MOXHOCTEH HajbHeiIen
paboTHI.

- CHHCOK MCNOJIb30BAHHBIX MCTOYHHKOB (KUPHBIMH OyKBaMH, Kerib — |2 MyHKTOB, B
[IEHTpPE) BKIIOYAET B ceOs:

CraTbst U CIIMCOK UCIOJIb30BAaHHBIX UCTOYHUKOB JIOJDKHBI OBITH OOPMIIEHBI B COOTBETCTBUHU
¢ 'OCT 7.5-98; 'OCT 7.1-2003 (cMm. oOpa3zer).
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OuepeTHOCTh UCTOYHUKOB ONPEAEIeTCs ClIeAyIONMM 00pa3oM: CHavala Mmocie 0BaTebHbIe
CCBUIKHM, T.€. MCTOYHHUKH, Ha KOTOpPbIE Bbl CCBUIAETECh MO OYEPETHOCTH B CaMOM CTaThe. 3aTeM
JIOTIOJTHUTEIHHBIE NCTOYHUKH, Ha KOTOPBIX HET CCBUIOK, T.€. UCTOYHUKHU, KOTOPhIC HE UMEII MECTO
B CTaThe, HO PEKOMCHIIOBAaHBI BAMH YHUTATENsIM JUIsI O3HAKOMIICHUS, KaK CMEXHBbIC pPabOTHI,
npoBoAuMbIe napamiensHo. Oosem He Menee 10, He Oonee yem 20 HauMMEHOBaHWH (CCBHUIKH U
MpUMEUYaHusi B CTaTbe O0O3HAYAIOTCS CKBO3HOW HyMepaluedl W 3aKiIouYaloTcs B KBaJIpaTHbBIE
CKOOKHM), TPEUMYIIIECTBEHHO 3a nocieanue 10-15 ner.

B cnyuyae Hanmuyus B CHHMCKE HCIOJNb30BAaHHBIX HMCTOYHHUKOB pabOT Ha Kupwumue (Ha
Ka3aXCKOM U PYCCKOM SI3bIKaX), HEOOXOIMMO MPEICTaBUTh CIUCOK JIUTEPATypPhl B IBYX BapHaHTaX:
1) B opurunane (yka3pIBalOTCS HCTOYHUKU HA PYCCKOM, Ka3aXCKOM M aHTJIMHCKOM JHO0 HEMEIIKOM
S3bIKax); 2) pPOMaHU3MPOBAHHBIN BapHaHT HAMMCAHUS UCTOYHUKOB Ha KUPWILIHUIIE (Ha Ka3aXCKOM U
PYCCKOM $I3BIKaxX), TO €CTh TpaHcIauTeparus datuackuM andasurom. cm. [OCT 7.79-2000 (MCO
9-95) IlpaBuna TpaHCIUTEPAMHA KHPUILIOBCKOTO MUChMa JTATHHCKUM ali(DaBUTOM.

Onanaiin cepsuc Tpaucnumepayus no I'OCTy — https://transliteration-online.ru/

Ilpasuna mpancaumepayuu Kupunio8cko20 NUCbMA TAMUHCKUM Alpagumom.

PoMaHM3UpPOBaHHBIH CIHHCOK JIUTEPATYPBI JOJDKEH BBINIANETH CIEAYIOIIUM 00pa3oMm:
aBTOP(-bl) (TpaHCIUTEpaLUs JIMOO aHTJIOA3BIYHBIN BapUaHT MPU €ro HAIMYMM) — Ha3BaHUE CTaTbU
B TPaHCIMTEPUPOBAHHOM BapuaHTe —> [ME€pPEeBOJ Ha3BaHMs CTAaTbU HAa AHIJIMMCKUH SI3BIK B
KBaJpaTHbIX CKOOKax] — Ha3BaHME Ka3aXOSI3bIYHOIO JHOO PYCCKOSA3BIYHOIO HMCTOYHHUKA
(TpaHciauTepanus, JUOO AHTIMIICKOE Ha3BaHWE IPH €r0 HAIWYHHM) — BBIXOJHBIC JaHHBIE C
0003HAYCHHUSIMU Ha aHTIMICKOM SI3bIKE.

NnocTpauum, nepedeHb PUCYHKOB U MOJPHUCYHOYHBIE HAIMHUCH K HAM MPEICTABISIOT IO
TEKCTY CTaThH. B 3JIEKTPOHHON BEpCHUU PUCYHKH M WILTFOCTPAIMU MpeacTaBisitoTes B popmare TIF
win JPG c pa3pemenuem He menee 300 dpi.

MatemaTuueckune GopmyJibl 10DKHBI ObITh HaOpaHnbl B Microsoft Equation Editor (kaxnas
¢dopmyrna — o1UH OOBEKT).

Ha orneabHoii ctpanuue (rmocJjie cratbu). B 3JIeKTpOHHOM BapuaHTe NPUBOASATCH
NOJIHbIE I0YTOBbIE a/ipeca, HOMepa CJIy:Ke0HOro u JoMaliHero rejiegoHoB, e-mail (Homepa
Tes1e()OHOB IJIsl CBSI3M PelaKIUM C ABTOPAMHM, He Iy0JIUKYI0TCSl);
Caenenust 00 aBTOpax Ha Ka3aXxCKOM, pyCCKOM, aHTJIMHCKOM SI3bIKaX.
®amunus Ums OtuecTBO (MOTHOCTHIO)
JIOJKHOCTB, yU€Has CTeNIeHb, 3BaHNE
Opranuzanus
T'opon
NHupekc
Crpana
E-mail
Tenedon
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«XaJbIKapaJbIK TYPU3M KIHe MeMaHI0CThIK YHUBepcuteT» KeAK
«Bulletin of the International University of Tourism and Hospitality»
FBLJIBIMHU KYPHAJIBIHBIH
KAPUAJIAY DTUKACHI

«XanbIKapaJblK TYpH3M JkKoHe MeiMmaHnocTelK yHHBepcuteTi» KeAK «Bulletin of the
International University of Tourism and Hospitality» FbUIBIMU >KypHAJIBIHBIH PEIAKITUSIIBIK aJTKACHI
©3/IepiHIH KociOM KbI3METIHIe «XaIbIKapaJIbIK TYPHU3M JKOHE MEMMaHA0CThIK YHUBepcuTeT» KEAK
FBUIBIMHM O KYPHAJIBIHBIH JKapuslay STHKAChbIHBIH KaFUAATTapbl MEH HOpPMaJlapblH YCTaHa[bl.
KapusnanblM STHKAchl KapHsulaHbIM 3THKAachkl skeHiHzeri komuteTTiH (COPE) xambikapaibik
KApUSUIAaHBIMIBIK JTUKAIBIK HopMaiapbiHa, Scopus (Elsevier) sxypHanjgapbelH >kapusiiayblH
STHKAJIBIK KaruAaTTapblHa, «XalbIKapalblK TYpPH3M >KoHE MeWMaHAOCTHIK yHuBepcuteTi» KEAK
AxaneMusIIbIK aJaliJIbIK KOJEKCiHe coiikec a3ipienni. JKapusuiaHbIM STHKACchl PeJaKTOPIIap/bIH,
PELIEH3EHTTep MEH aBTOPJApAbIH ATHUKAJBIK MiHE3-KYJIKBIHBIH HOpMAJIapblH, KaruaaTTapbl MEH
CTaHJApPTTApPBIH, MYJAJENep KaKTBIFBICHIH, OJIENKE JKaT MiHE3-KYJIBIKTBl aHBIKTAay JKOHIHIET]
Hiapagap/sl, MakKaJlaHbl alblll KOK0 (peTpakiius), TY3€Ty >KOHE TepiCKe IIbIFapy >KeHIHJerl
HYCKAyJIBIKTapAbl alkbiHAaiabl. JKapusiay mnpoueciHiH OapiblK KaTbICyIIbUIaphl Kapusiay
STUKAChIHBIH KaFHJaTTapblH, HOpMaJlapbl MEH CTaHJApTTapblH CakTaiabl. FhUIBIMU KypHaIIbIH
camacel OapibIK aBTOPJAPJbIH TEHMIT, KYIUSIBIK Karuaatbl, Oip perTik JKapusuaneimzaap,
KOJDKa30a aBTOPJIBIFBI, Oipereiilik KarFuaaThl, JEPEeKKe3epl pacTtay KaruAaThbl, pereH3HsIIAY IbIH
OOBEKTHBTLIII JKOHE YaKTBUIBIFBI KAaFUJATTapbhlH JKapHsulay MPOIECiHe KaThICYIIbLIAPIbIH
KaFuIaTTapblH OPBIHAayMEH KaMTaMachl3 €TiIe .

Penen3enTrepain KYKbIKTapbl MeH MiHaeTTEpi

«XamplKapaiblK Typu3M >koHe MehManaocThlK YHuBepcuter» KeAK «Bulletin of the
International University of Tourism and Hospitality» FbUIBIMH JKYpHaJBIHBIH pELEH3EHTTEpl
OOBEKTUBTIIIK KaFUIaThlH OacIIbUIbIKKA anmyFa MiHaeTTi. Komkaz0a aBTOpbIHA KaTBICTHI JKEKe
ChIHFa KoJ OepinMeli. PelieH3eHT €3 eckepTyliepiH Jonenjeyl *koHe Koypkaz0aHbl KaObliaay
HeMece OHbI KaOblu1amay Typaibl ©3 IIEHIIMIH Heri3/1eyl THIC.

ABTOpABIH (-MapAblH) YJITHI, JIHM THECLIIr, casCh HEMece e3re Je Ke3KapacTapbl
peneH3eHTTiH (-TepIiH) KOJDKa30aHbl pEleH3MsIay TPOIECIHAEe Ha3apra ajblHOAyhl >KOHE
eckepiiiMeyl Thic. PelieH3eHT »acaraH capanTaMalblK Oaranay pelaklUMsHBIH JKapusiay Typaibl
IIeNIM KaObUIayblHAa BIKMA €Tyl JKOHE aBTOpFa KOJDKa30aHBI KaKCApTyFa KOMEKTECyl Kepek.
Komxka36anbl xapusiayra KaObliiay, aBTOpFa *KYMBICThl ©3repTyre HeMece INbIChIKTayFa Kailtapy
HeMece JKapHsIaHbIMHaH 0ac TapTy Typalibl HISIIiMAl pelieH3UsIay HOTHKeIepiHe cyiieHe OThIPHIII,
penakuus ajaKachl KaObUIAalWbl. YaKbIThUIbl Kapay MPUHIMIIL. PeleH3eHT peleH3usHbl pelakuus
OenrizereH Mep3imzae, Oipak KoJpkazO0aHbl peleH3MsUlayFa alfaH CoTTeH Oactanm 2-4 anTtajaH
KeLI1KTipMel ychIHyFa MiHJeTTl. Erep MakanaHbl Kapay jKoHE pelieH3UsHbl OENTUIEHIeH Mep3iM/ie
naiiblHay MYMKIH O0Maca, pelieH3eHT OyJ1 Typalibl FRUIBIMHU PEIaKTOpFa jAepey xabapiaysl THIC.
Y CchIHBUTFAH KOJDKA30aHbI peleH3usIay Ke31HAe OHbIH OUTIKTIIIT COMKEeC KeJIMEeI1 HeMece MIeniM
KaObUIay YIIIH KETKUTIKCI3 JIeN CaHAMTBIH PELeH3eHT OYJI Typasbl FBUIBIMH pEdaKTOpFa Jepey
xabapiarn, Kojpkaz0aHbl peleH3MsuayJaH 0ac TapTybl KepeK. PeleH3eHT TaparblHaH KYIHUSIIBIK
Karuaachl. PelleH3eHTKe peleH3usulayFa YCBIHBUIFAH KoOJDKa30a Kymus MaTepuan peTiHje
KapacThIpbLIYbl KepeK. PeleH3eHT *KypHaJAbIH FBUIBIMH PEIaKTOPBIHBIH >KOHE/HeMece aBTOP/bIH
TapanblHaH Xka3z0allia pyKcar ajJFaHHaH KeiiH FaHa OHbI KOPCETyre KoHe/HeMece Oacka ajjamM1apMeH
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TaJKblIayFa KYKbUIbl. PelieH3usuiay »oHe jkapusjay MpOIECiH KaMTaMachl3 €Ty OapbIiChIHAa
aJIbIHFaH FBHUIBIMU JKYMBICTBIH aKMapaThl MEH HAEAJapblH PELEH3eHT (-Tep) kKeke Maiiia any yuiiH
naiinananbaysr THic. KaitHapke3gepai pactay NpuHIMIIL. PeleH3eHT KapacThIPBUIBIIT OTBIPFAaH
KOJDKa30aHBIH 3epTTey HOTHXKENEpiHe ocep eTeTiH, Oipak aBTop(-i1ap) KENTipMereH FhUIBIMU
KyMbIcTapabsl  KepceTyl Tuic. CoHpal-ak, peHEeH3eHT FBbUIBIMH  PENAaKTOPABIH  Ha3apblH
KapacThIPBUIBII OTHIPFaH KOJDKaz0a MEH OYpbIH JKapUsIaHFaH >KYMBIC apachIHIAFbl alTapiIbIKTal
YKCacThIKKa HEMece COMKECTIKKE aylapybl Kepek. Erep peleH3eHTTiH Koipkaz0aja Iuiaruar,
KOUIIPII ajy, )KaJiFaH >KoHE OWJaH IIbIFapbUIFaH MaTepuaiiap HeMece 3epTTey HOTHXKeNepi Oap nen
nmalpIMIayFa KETKUTIKTI Herizzmepi 0oJica, OHJA OJ KOJDKa30aHbI JKapusjaayra XiOepMmeyi >KoHe
KYPHQJIJBIH FBUIBIMH PEJAKTOpPbIHA JKAPUSUIAHBIM KOHE FBUIBIMH JTHKA KaFUAATTapbIHBIH,
CTaHJIapTTaphl MEH HOPMAJIaPBIHBIH aHBIKTAIFaH Oy3yIIbUIBIKTAPhl Typalibl Xabapiayra THIC.

ABTOPJIapAbIH KYKbIKTApPbl ME€H MiHIeTTepi

XKapusinay 3TuKachl Keneci NpUHIHUITEPII CaKTayFa HeTi3Ie/ITeH:

XKapusmaneiMHBIH Oip MopTeniri. ABTOp (J1ap) penakiusFa YChIHBUIFAH MaKayia KoJhka30achl
Oacka OachUIBIMJIapFa Kapay YIIiH YChIHBIIMaraHbIHA Kenuimik Oepeni. Komka3banber 0ip yakeiTTa
OipHerie XypHanaapaa/6acbuibIMIapAa YChIHYFA 5KOJI OepiIMeii il )KoHe KapHUsIaHbIM dTUKACHIHBIH
KaFuJaTTapblH, CTAaHAAPTTapbl MEH HOpMalapbhlH epecken O0y3y Ooinbin Tabbuiansl. Komka3zbaHbig
aBTopibIFbl. Komka3baHbl nailbiHaayFa eH Kell 3UATKEpIIIK yiec KOCKaH ajgaM (€Ki Hemece oJaH Ja
KeIl OIpJIECKeH aBTOPJIApMEH) KOPPECIIOHICHT-aBTOP OOJIBIN TaObUIAIbI XKOHE aBTOpJAp Ti3IMIiHAC
OipiHmi Oomnbill Kepcerineni. OpOip Makanga VIIH MaKaJaHBIH COHFBl HYCKACBIH JaiibIHAAyFa,
penakuusUTBIK alIkaMeH OaillaHbICKa jkayar OepeTiH xar-xabapra aBTOp TaralbIHIAIYBl THIC, OFaH
KETKUTIKTI yJIeC KOCKAaH 3epTTeyJiH OapiblK KaThICYIIBUIAPBIH (aBTOpJIap CaHbl OipeyJeH Kol
0osica) aBTOpiap Ti3iMiHE KOCYIbI KaMTamachl3 €Tyi, COHAAi-aK Kapusiay VIIH peIakiusFa
YCBIHY YIIiH OapiblK aBTOpiapiaH Koka30aHbIH COHFBI HYCKAChIH MaKyJiaaysl Tuic. Komxkazbana /
Makanajga KepceTuIreH OapiblK aBTOpJap >KYMBICTBIH Ma3MyHbIHa »ayan Oepeni. bipereimik
npuHIuni. ABTop (-1ap) Koika3Oana OasHIANFaH 3epTTey HOTHXKenepi Oiperei e3iHIIK KYMbIC
OoNbIN  TaOBUIATBIHIBIFBIHA JKOHE IMPOIECTe aHBIKTAIybl MYMKIH KeIIipin aiyjap MeH
IlaruaTTappl KaMThIMAWTHIHABIFbIHA KENUIAIK Oepeni. ABTOpiiap STHKara KaTMaWThbIH MiHE3-
KYIBIK, TIJIaruar, ©31H-e31 IUiaruarray, e3iH-e31 ciaTemMe xacay, Oypmaiay, KUHaKTay, JEepeKTepl
OypMaran KepceTy, *aJlFaH aBTOPJBIK, KaWTanaHy, MyJJeiep KaKThIFBICH JKOHE anjay Oenriiepi
Oap Makanaiapibl >Kapusiiayra OepreHi yiniH >kayanTel Oomanbl. KaliHapkesaepal pactay
npuHuMmi. ABTOp(-1ap) 3epTrey OapbiChlHAA ©31 NaiilaJaHfaH FbBUIBIMH JKOHE e3re  Je
JepeKkKoe3aepl AYphIC KopceTyre MiHIeTTI Oonaabl. beTeH KyMbIcTapIbIH KaHAai 1a 6ip OemikTepi
naifanaHplIFaH JKOHE / Hemece Oacka aBTOPABIH (-MapAblH) MIKIpIepl alblHFaH Karjaiiia
KoJDKa30a1a TYIHYCKAaHbIH aBTOPHI (J1apbl) KepceTiareH 6uOmuorpadusibK ciiTemMenep KepceTinyi
tric. KyMoHl Ke3aepAeH ajiblHFaH akmapar KoJjpkazO0aHbl peciMiey Ke3iHae MaigalaHbUIMayFa
tric. Erep peneHseHtrepae, FBUIBIMH peIaKTOpIapAa, KYPHAIIBIH PEIKOJUICTHS MYIIETepiHae
(MymIenepiHzae) 3epTTey HOTHXKENEpiHIH IIbIHAMBUIBIFBI MEH Olpereillirine KyMoH TybIHAAaFaH
Karmaiina, aBTop (-Jlap) KoJpka30ana KeNnTIpUITeH HOTHXKeNepal HeMece (hakTiuIep/l pacray YIIiH
KOCBIMIIIa MaTepHaiiapabl YChIHYBl THic. JYKapusimay mporeciHae Kartenmepai TyseTy. JKapusay
MIPOIIECIHIH Ke€3 KEJITeH CaThICBIHJA JKYMBICTAa KaTellep MEH AQJCI3IIKTep aHbIKTaJFaH jKarjaiina,
aBTOpJap OyJ1 Typaibl FBUIBIMU PEJAKTOPFa jKeJeNl XabapiayFa ®oHe THICTI TY3€Ty KypHaIbIHBIH
(Erratum nemece Corrigendum) cailTbiHIA TYCIHIKTEMENIEpMEH >Kapusjay YIIIH KaTeHl >KOIOFa
HeMece Ty3eTyre Kemekreceai. Ty3eryre OOJMalTBIH epecKen KaTelep aHBIKTAIFaH JKarjaiina

220



Bulletin of the IUTH, Volume 2(8), 2025

aBTOp (7ap) Koirkaz0aHbl/ MakajlaHbl Kepi KalTapbinl amybl THic. JKapusuiay 3THKAachIH CakTay
NpUHLMIL. ABTOpJap CHIHMEH HEMece 3epTTeyre KaTbICThl €CKEepTyJIepMEH, COHJaii-aK
pelieH3UsIay KOHE JKapusuiay OOWBIHINA PENAKIUSIMEH 63apa OpEKeTTepre KaThICTBl ITHKAIBIK
HOpMaJapJpl CakTayFa MIHJCTTI. ABTOpHapAbIH  OTUKANBIK  KaFugalapabl — CaKTaMaybl
KapUsUTaHBIMIIAp ATUKACHIH epecken Oy3ybl jen OaranaHallbl KoHE KOJDKa30aHbl peleH3usIIay1aH
KOHE/HEeMece KapHsilayJaH ajblll TacTayFa Heri3 Oepei.

Myaaesnep KaKThIFbICHI

Kapusnaneim stukacel skeHiHzgeri komuteTTiH (COPE) anbikramacel OoMbIHIIA MYyaaesep
KAKTBIFBICHI — OyJI aBTOpJIap, PELIEH3EHTTEP HEMece PeIaKIUIBIK allka MyIlesepl xKapusaaHaTbIH
MaTepuajFa KAaTbICThl OJapJblH MalbIMIapblHA 9ocEp €T€ alaTblH JKachIphlH Myjjenepi Oap
KaHXKaJAbl JKaraainap. Myjjenep KaKTBIFBICHI PEIEH3EHTTIH KOHE PEAKOJUIeTHs MYIIENepiHiH
FBUIBIMH TIKipiHE, HOTHXKECIH/E KOJDKa30aHbl KapusulayFa KaThICTBl PEAKOJUICTUSHBIH IIEHIiMiHe
ocep eTyi MYMKiH KapKbUIBIK, )KEKe HeMece KociOu jkarmaiinap OonFaH Ke3ne maiina 6onanbl. bac
pPEMaKTOp, PeNaKIMsl aTKACBIHBIH MYIIIECI JKOHE PELCH3CHTTEP PENAKIMSUIBIK aTKAHBIH MICIIIMiHe
ocep eTyl MYMKIiH BIKTUMAaJI MY/JIeIep KaKThIFBICHI Typaibl Xabapaap eTyi Tuic. Pemakuusiisik anka
Myllesepi, erep oyiap Koiikaz0a aBTOPBIHBIH (- JIAPBIHBIH) 3€pTTEY HOTHXKENepiMeH OalIaHbICTHI
KaHma ga Oip OocekenecTik KaThIHAcTapiaa Oojica HE MyJeliep KaWIIbUIBIFBI ©3re 0olica,
KoJDka30aHbl KapaynaH Oac Tapryra Tuic. Komka3baHbl xKypHaiFa Kapayra OepreH kesie aBTop(-
7ap) Koka30aHbIH Ma3MYHBIHAA 3€pTTEYAl Kap>KbUIaHABIPYIBIH OapiibIK Ke3/Aepl KepCeTiIreHiH
MOTIMJICHTII; COHal-aK KapayFa OepiireH KoJka30ara KaThICThl MYICNIEp KAKTBHIFBICHIH TYIBIPYBI
MYMKIH KaHJIail KOMMEpUUSUIBIK, KapXKBUIBIK, JKEKe Hemece Kociou ¢akropmap Oap ekeHiH
Kepcereni. ABTop (nap), Xarra MyJJIeliep KaKTBIFBICHI OOJIFaH JKaraaija, OJapiAblH IiKipiHIIE,
oJapAblH KOJDKa30achlH OOBEKTUBTI Oarayail alMalTBIH FaJbIMAAPAbI KepceTe ananbl. PeneH3eHT
KoJDKa30ara KaTbIChl Oap aBTOpiapAblH OipeyiMeH O9CeKeNeCTIKTEH, bIHTHIMAKTACThIKTAaH HEeMece
Oacka Ja KaThlHAcTapJaH TYBIHIAWUTBIH MyJJelep KaKThIFbICHIHA ceberm Oolybl MYMKIH
KoJbkazOamapael Kapamaybl Tuic. Komka30aHbIH Ma3MyHBIMEH MYyJJielep KaKTBIFBICHI OOJFaH
XKaFaaia skayanTel XaTIIbl OyJl Typanbl 6ac pefakTopra xabapiaybl THIC, OfaH KeHiH Koinkas30a
Oacka perieH3eHnTke Oepuieni. Kapay skoHe pereH3usuiay MpoOIECiHIe KAaThICYIIbUIap apachlHIaFbl
My/iesiep KaKThIFBICBIHBIH 00JTybl KOhkKa3z0a KaObUTqanOaiabpl JereH 1l OuaipMei.

Bapnwsik mMyaeni Tyiranap, MyMKIHAITIHIIE, >KapUsIaHBIMHBIH OapiblK Ke3eHIEpiHAe Ke3-
KEJITeH BapHanusga MyIJeliep KaKTBIFBICHIHBIH TYBIHIAYBIH OOJIBIpMaybl Kepek. Mymanenep
KAKTBIFBICHI TYBIHJAFaH JKaFjaiia, OChbl KAKTHIFBICTHI aHBIKTaFaH aJaM Jiepey peIaKIlusFa
xabaprnaysl Kepek. byn kapusnay >KoHE FBUIBIMH O3THKAa KaFuJalapblH, CTaHIApTTapbl MeEH
HOpMaJapbiH Oy3yIbIH Ke3-KeJIreH Oacka skarnaiaapbiHa KaThICTHI.

JTHKAFa )KAT MiHe3-KYJIbIK

Erep o3 MakananmapbiHa 3 OeTiHIIe peleH3us Oepijice, KeMiCIMIIAPTTHIK JKOHE KaJFaH
perieH3usIIaY KaFJaibIHIa, FRUTBIME 3€PTTEY HOTIDKENIEPIH Kapusiay, KallFaH aBTOPJIBIK, JKaJFaH
FBUIBIMHA MOTIHJIEPJII JKApHUsUIay JKOHE 3epTTEY HOTIDKEJCpIH jkKacay, JKaJFaH J>KaJlFaH FBUIBIMHU
MOTIHACPI JKapusuiay, MaKajaJlapJblH KoJDKa30alapblH aBTOPJIAPJABIH PYKCATBHIHCHI3 Oacka
OacbutbiMapra Oepy, aBTOpJApIblH MaTepHalJapblH YIIIHII TyJFajgapra Oepy YIUIH areHTTiK
KBI3METTEpre )KYT1HY XKaFJaibIH/Ia, IAPTTAap aBTOPJIBIK KYKBIKTap MEH PEAaKIUSIIBIK MTPOLIECTEPIIH
KYIUSIIBIIBIK  KaFUJATTapel OY3BbUIFaH Ke3Je, JAoWeKce3, IUlardaT KOJJaHbUIFaH JKarjaiiia
aBTOPJIAPBIH, PEAaKTOPIAPIbIH HeMece OacmarepAiH opeKeTTepl dITHKaFa KaT MiHe3-KYJIBIK OOJIBII
caHalabl.
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NYBJIUKAIUMOHHASA O TUKA
Hay4unoro :xkypuaaa HAQO «MexknyHapoaHblii yHUBEPCUTET TYPU3MA U IOCTENPUUMCTBA»
«Bulletin of the International University of Tourism and Hospitality»

PenakunonHast Koyierus Hay4HbIX >KypHajoB HayuyHoro xypHaia HAO «MexyHapoaHblil
YHHUBEPCHUTET Typu3Ma u rocrenpunmcta» «Bulletin of the International University of Tourism and
Hospitality» B cBoeli mpodeccHOHaIbHOW AEATENFHOCTH MPUIACPKHUBAIOTCA MPUHIMIIOB U HOPM
[TyOnukannoHHOM THKHM Hay4HbBIX >XKypHanoB HAO «MexayHapoaHbli YHUBEPCUTET TypH3Ma U
rocrenpuuMcTBay. IlyOnukannonHass 3THKa pa3paboTaHa B COOTBETCTBHH C MEXKIyHApPOIHOH
MyOIMKaIMOHHON dTHYeckoil HopMmoit KomuTeTa o my6nukanuonHoii 3tuke (COPE), stnyeckumu
npuHunaMu myonukanuu xypHanoB Scopus (Elsevier), Konekca akanemuueckoit uectnoctu HAO
«MexXIyHapoAHbIl YHMBEpCUTET Typu3Ma M rocrenpuumctBay. [lyOnukanuvoHHas 3STHKa
oIpeiesIseT HOPMBbI, IPUHIUIIBI U CTaHAAPTHI 3TUYECKOr0 MOBEIEHHS PEIaKTOPOB, PELECH3EHTOB U
aBTOPOB, MEPHI MO BBIABIECHUIO KOH(IUKTOB UHTEPECOB, HEITUYHOI'O MOBEIEHUS, UHCTPYKIHH 110
U3BATHIO (PETpaKlMM), MCIPABICHUIO M ONPOBEP)KEHHIO cTaThU. Bcece ywacTHUKM mporecca
nyOnMKanuy, coOMI0a0T MPUHLMIIBI, HOPMBI U CTaHAAPThl MyOIMKAlMOHHOM >THKU. KadecTBo
HAy4YyHOrO JKypHaJa o0ecleuuBaeTcsl HCIOJHEHMEM IPUHIMIIOB YYaCTHMKOB Ipoliecca
nyONIMKanMu: paBEHCTBA BCEX aBTOPOB, NPUHIMUN KOH(QUIACHIMAIBLHOCTH, OJHOKpPATHBIE
nyONIMKanuy, aBTOPCTBA PYKONHWCH, MPHUHIUI OPUTHHAIBHOCTH, MPHHLIUI IOJITBEPKIACHUS
HCTOYHUKOB, IPUHIUI OOBEKTUBHOCTU U CBOEBPEMEHHOCTH PELIEH3UPOBAHUS.

IIpaBa u 00s13aHHOCTH PeLICH3EHTOB

Peuenzentsl HayuHoro sxypHaia HAO «MexayHapoqHbli YHHUBEPCUTET Typu3Ma U
rocrenpurmMcTBay «Bulletin of the International University of Tourism and Hospitality» o0s3anbI
PYKOBOJCTBOBATbCSI NMPUHIUIIOM OOBEKTUBHOCTH. [lepcoHanbHas KpUTHKa B aJpec aBTOpa(-OB)
PYKOIIUCH HEAOMYCTHMA. PElIeH3eHT J0JKEH apryMEeHTHpPOBAaTh CBOM 3aMeYaHusi U1 0OOCHOBBIBATH
CBOE pEIIECHHE O MNPHUHATHM PYKOIHCH WIM O €€ OTKIOHEHHMU. HalMoHaJIbHOCTB, penuruo3Has
MPUHAIICKHOCTh, NOJUTUYECKHE WIM HHBIE B3I/l aBTOpPA(-OB) HE JOJDKHBI MPUHUMATHCS BO
BHUMaHME M YYHMTHIBaTbCd B IMIPOIECCE PELEH3UPOBAHUS PYKOIHUCH PELEH3EHTOM(-aMu).
DKclepTHas OLIeHKa, COCTaBJIEHHAsl PELEH3EHTOM, JOJDKHA CIIOCOOCTBOBATh MPUHSATHIO PEILICHHS
penakuueil o myOaMKalmMKM M MOMOTaTh aBTOPY YJYULIMTh PYKONHUCh. PeleHne o NpUHATHH
pykonucu K myOJMKanuM, BO3BpalleHHE padOThl aBTOPY Ha M3MEHEHHE WM JOopaboTKy, OO
peuieHre 00 OTKJIIOHEHUM OT MyOJIMKAllMK MPUHUMAETCS PEIKOJUIErHel Onupasich Ha pe3yJbTaThl
penieH3upoBanus. [IpuHIMI CBOEBPEMEHHOCTH PELeH3UpOoBaHus. PelieH3eHT 00s13aH npeaoCcTaBuTh
pElEeH3UI0 B CPOK, OINPEACIICHHBIA peaKiiueil, HO He MOo3/Hee 2-4 HeeNnb C MOMEHTA MOIyYEHUS
pyKomucH Ha peleH3upoBaHue. Ecinum paccMoTpeHHe CTaTbM UM IOATOTOBKA PELIEH3UH B
Ha3HAYEHHbIE CPOKM HEBO3MOJXKHBI, TO PELIEH3EHT JOJKEH HE3aMEeUINTEIbHO YBEJOMUTH 00 3TOM
HAy4YHOTO penakTopa. PeleH3eHT, KOTOpBI CUMTAaeT, YTO €ro KBaIM(UKalus HE COOTBETCTBYET
100 HeloCTaTOYHA JUIsl MPUHATHS PEIICHUs MPU PEIeH3UPOBAHUU NPEIOCTABIECHHON PYKOIHCH,
JOJDKEH HE3aMEeUIUTEeNIbHO COoOOIMTh 00 3TOM HAayyHOMY pEIakTopy W OTKa3aTbCsi OT
pelieH3upoBanus pykonucu. [IpuHIMI KOH(UISHIIMAIBHOCTH CO CTOPOHBI pelieH3eHTa. Pykonucs,
IIPEIOCTABIIEHHAs ~ PELEH3EHTy Ha  PELEH3MpOBaHWE, JODKHA  paccMarpuBaThCsl  Kak
KOH(HIEHIIMATIbHBII MaTepHall. PelieH3eHT UMeeT MpaBo JAEMOHCTPUPOBATH €€ /UK 00CYXIaTh C
JPYTMMH JIMIIAMHA TOJBKO IIOCJIE IOJY4YEHUS NMHCbMEHHOIO pa3pelIeHUs CO CTOPOHBI HAy4YHOI'O
penaktopa xypHayia u/mnu aBtopa(-oB). Mudopmarus v uaen HaydHOH paOOThI, MOTyYEHHBIE B
XOJIe pELEH3UpoBaHUS U obecrieyeHUs] MyOJIMKAIMOHHOIO IIpoliecca, HE JOJKHBI  ObITh
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WCIOJIb30BaHbl PELEH3EHTOM(-aMH) ISl MOJYYEHHUS JIMYHOW BhITOABL. [IpHHLIMIT MOATBEpKIEHUS
HCTOYHUKOB. PelleH3eHT MOoJDKeH yKa3aTh HayyHble paboOThl, KOTOpbIE OKa3ajiud Obl BIUSHUE Ha
HCCIIeIOBATENLCKUE PE3yIbTaThl pacCMaTpPUBAEMON PYKOMHUCH, HO HE ObUIM MpPUBEIEHBI aBTOPOM(-
amm). Taxke peneH3eHT 00s3aH OOpaTUTh BHMMAHHE HAYYHOIO pPENAaKTOpa Ha 3HAUYUTEIbHOE
CXOJICTBO WM COBMAJCHHE MEXIY pacCMaTpUBAEMON PYKONHUCBIO U paHee OIyOJUKOBAHHOM
paboToii, 0 kKoTOpoM eMmy u3BecTHO. Ecim y peleH3eHTa HMMEIOTCS JOCTaTOYHBIE OCHOBAHUS
noJyilaraTb, 4TO B PYKOIIMCH COAEPKUTCS IUIaruaT, HEKOPPEKTHbIE 3aUMCTBOBAHUS, JIOKHBIE U
caOpuKOBaHHBIE MaTepUalbl WM PE3yJbTaThl HCCIEAOBAaHMA, TO OH HE JOJDKEH JOMYyCTUThH
PYKONHCh K MyONUKAlMU U MPOMH(POPMHUPOBATH HAYYHOTO PEIAKTOpPA JKypHAjda O BBISIBICHHBIX
HapyIICHUSIX IPUHIUIIOB, CTAHAAPTOB U HOPM MyOJIMKATUOHHOM U HAYYHOU STUKH.

IIpaBa u 00513aHHOCTH ABTOPOB

[TyGnukannoHHas 3Tuka 6a3upyercst Ha COOJII0JCHUH IPUHIHUIIOB!

OnHokpaTtHOCTh IyOnuKanuu. ABTOp(-bl) TAPAHTUPYIOT YTO NPEACTABIECHHAs B PEIaKLUIO
PYKOIIUCh CTaThM He Obla IpeCTaBieHa Ul pacCMOTpeHHs B Japyrue uznanus. [IpencrasineHue
PYKOIIUCH €AMHOBPEMEHHO B HECKOJIBKMX JKypHaJlaX/U3/1aHUSAX HENPUEMIIEMO U SIBISETCSA TpyObIM
HapyIllleHUeM NPHUHIUIIOB, CTAaHAAPTOB U HOPM IyOJIMKALlMOHHOM 3TUKU. ABTOPCTBO PYKOIMCH.
JIuno, KoTopoe BHECIO HAuOONbIINN HMHTEUIEKTyalbHbIH BKJIAJ B MOATOTOBKY PyKONHCH (Tpu
IBYX U 00Jiee COAaBTOPAX), SIBJISETCS aBTOPOM-KOPPECIIOHICHTOM U YKa3bIBACTCS IEPBBIM B CITUCKE
aBTOpOB. [ KakIOM CTAaThU JIOJDKEH OBITh HAa3HAYEH aBTOp JUIsl KOPPECHOHICHIIMH, KOTOPBIN
OTBEYAET 3a MOJArOTOBKY (PMHAJIBHOM BEPCUU CTATbU, KOMMYHMKAIUIO C PEAKOJUIETHUEH, JOJKEH
o0ecreynTh BKIIOYCHHE BCEX YYACTHUKOB HCCIEIOBaHUs (TMPH KOJMYECTBE aBTOPOB OoJee
OJTHOT0), BHECIIIUX B HETO JOCTATOYHBIA BKJIAJl, B CHMCOK aBTOPOB, a TAK)Ke MOIYYHTh 0J00peHHe
OKOHYATEJIbHOM BEpPCUM PYKONHMCHU OT BCEX AaBTOPOB JUISl IPEACTABICHUS B PENAKIMIO JUIS
nyOnukanuu. Bee aBTOpbI, yKa3aHHbIE B pYKOIIUCH/CTAaThe, HECYT OTBETCTBEHHOCTb 3a COJEpKAHUE
pabotbl. [IpyHIMI OpPUTHHATBHOCTH. ABTOP(-bI) TapaHTUPYET, YTO PE3YJIbTAThl HCCIIEAOBAHMUS,
U3JI0KEHHBIE B PYKOIUCH, MPEACTaBIAIOT cO00M OpUTHHAIBHYIO CaMOCTOATENbHYIO paboTy, U He
COJIepKaT HEKOPPEKTHBIX 3aMMCTBOBAaHMH U IUIaruaTta, KOTOpble MOTYT OBITh BBISBICHBI B
nporecce. ABTOpbl HECYT OTBETCTBEHHOCTh 3a MYyOJMKALMIO CTaTed ¢ MPU3HAKAMU HE3TUYHOTO
MOBEJCHMs, IUlaruaTa, caMmoIUlarhara, CaMOLUTHpOBaHUs, ¢anbcupukamuy, Gdadpukanuy,
UCKaKEHUS JaHHBIX, JIO)KHOTO aBTOPCTBA, AyOJIMpOBaHMS, KOH(IMKTa HHTEpPECOB U OOMaHa.
[IpyHIMI TOATBEPKAEHUS UCTOYHUKOB. ABTOpP(bI) 00s3yeTcss MPaBWIBHO yKa3blBaTh Hay4yHbIE U
MHbIE HCTOYHUKH, KOTOpPBIE OH(M) UCIOJB30BaI(1) B XOJ€ HccaeA0BaHus. B cioyyae ucnoiab3oBaHusS
KaKuX-1100 yacTel 4ykux paOOT W/WIM 3aMMCTBOBAaHHS YTBEPXKAECHUU ApPYroro aBTopa(-oB) B
PYKONMCH JIOJDKHBI OBbITh yKa3zaHbl OuOIMOrpadUyecKkue CChUIKM C yKa3aHWEeM aBTOpa(-OB)
nepBoucTOUHMKa. MHopmanus, noayyeHHass W3 COMHUTENIbHBIX HMCTOYHHMKOB, HE JIOJDKHA
UCIOJb30BAThCS MpU OQOPMIIEHMH pyKONuCH. B ciydae, ecim y peLEH3eHTOB, HAy4YHOI'O
penakropa, wieHa(-0B) PEIKOJUIETHH JKypHaja BO3HUKAIOT COMHEHHs IO/UIMHHOCTH U
JIOCTOBEPHOCTH PE3YJIbTATOB HUCCIIENI0BaHUS, aBTOP(-bl) JOJDKHBI MPENOCTABUTH JIONOIHUTEIbHBIE
MaTepuaigbl JUIs TOATBEPXKICHHUS pe3yJIbTaToB WIM (PAKTOB, NPUBOJAUMBIX B PYKOIHCH.
Hcnpasnenue ommOoOK B mpolecce MyoauKkauu. B ciydae BbIBICHHS OIIMOOK W HETOUHOCTEH B
pabote Ha 11000# cTanuu MyOIMKAIIMOHHOTO IMPOLECca aBTOPBI O0SI3YIOTCS B CPOYHOM IOPSIKE
cooOIMTh 00 3TOM HAyYHOMY DPEIAKTOpy M OKa3aThb MOMOIIb B YCTPAaHEHUH WU HCIPaBICHUH
omuOKM Il MyOJMKallMd Ha caiTe >XypHajla cooTBeTcTByrommier koppekumu (Erratum wmm
Corrigendum) ¢ kommeHTapusiMu. B ciyuae oOHapy» eHHs TpyObIX oMIMOOK, KOTOPbIE HEBO3MOXKHO
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WCTIPaBUTh, aBTOP(-bI) OJDKEH(-HBI) OTO3BaTh PYKOMHCH/CTaThio. [IpuHIMMI coO0IeHUs
myOIMKALlMOHHOM 3TUKU. ABTOPBI 00s3aHbI COONIIOIaTh ATUUECKHE HOPMBI, CBSI3aHHbIE C KPUTUKOH
WIA 3aMEYaHUsIMM B OTHOILEHHM HCCIEIOBaHMM, a TakXKe B OTHOLICHUM B3aUMOJECHCTBUA C
penakuueil mo moBojay peleH3upoBaHUsA W IyOnukanuu. HecoOutoneHue 3THUECKUX MPHUHLUIIOB
aBTOpPaMHU PACLICHMBAETCS KakK Tpy0oe HapylIeHHWe STUKUM IMyOJIMKaluil W JaeT OCHOBAaHHUE JUIS
CHSTHS PYKOIIMCHU C PELIEH3UPOBAHUS W/UIH Iy OIMKaLnu.

KoH(aukT HHTEpECcOB

Kondumukr untepecos, no onpenenenuto Komurera no nmyonukanuonnoi stuke (COPE), sto
KOH(UIMKTHBIE CHTYyallud, B KOTOPBIX ABTOPBI, PEICH3EHTHl WM YJICHBI PENKOJUIETUH HMEIOT
HESIBHBIC MHTEPECHI, CIOCOOHBIE TIOBIHATH HA MX CYXIECHHUS KacaTelIbHO IyOJIMKYyEeMOro MaTepuania.
KoHduukt uHTEpeCcOB NOSABISAETCSA, KOTJa UMEIOTCS (PMHAHCOBBIE, TMYHBIE WK TPO(PECCHOHATILHBIE
YCIIOBHS, KOTOpPBIE MOTYT IOBJIHATh HA HAYYHOE CYXJIEHUE PELEH3EHTa 1 WICHOB PeAKOJUIerny, u,
KaK pe3yibTaT, Ha pEUICHHE PEIKOJUIETMH OTHOCHUTENbHO NyOnuKauuu pykonucu. [naBHBIN
pelaKkTop, YJeH PEAKOUIEIMH U PELIeH3EHThl JOJDKHBI OMOBECTUTH O MOTEHUIUAIBHOM KOH(IMKTE
MHTEPECOB, KOTOPHII MOXKET KaK-TO MOBJIMATH HA pPELICHHE PEeJaKUUOHHOW Kosuiernu. YieHsl
PENKOJJIETUU JOJKHBI OTKa3aThCs OT PACCMOTPEHUS! PYKOIHCH, €CIM OHU COCTOAT B KaKUX-THOO
KOHKYPEHTHBIX OTHOLICHHUSX, CBA3aHHBIX C Pe3yJbTaTaMM HCCIIEAOBAaHUS aBTOpa(-OB) PYKOIMCH,
00 eclii CyIIecTByeT WHOW KOH(MIMKT mHTepecoB. [Ipu mogade pykomwcu Ha pacCMOTpEHHUE B
KypHaJ, aBTOP(-bl) 3asBISIET O TOM, YTO B COJEPKAHUU PYKOIHCU YKa3aHbl BCE HCTOYHHUKHU
(UHAHCUPOBAaHMS  HCCIEIOBAHUS; TaKXKE YKa3bIBalOT, KakWe MMEIOTCS KOMMEpUYECKHe,
(buHAHCOBBIE, TMYHBIC WIH MPO(ecCHOHATBbHBIE (PaKTOPBI, KOTOPhIE MOTJIH OBl CO3/1aTh KOH(MIMKT
MHTEPECOB B OTHOIIEHUU IMOJAHHOW Ha PpAacCMOTpPEHHE pYKomucu. ABTOP(bI), B IUCbME IpHU
HAIMYAHA KOH(IIMKTa MHTEPECOB, MOTYT yKa3aTh YYEHBIX, KOTOpPbIC, M0 WX MHEHHUIO, HE CMOTYT
OOBEKTHBHO OIEHHTh MX PYKONHCH. PEIeH3eHT He NOJHKEH paccMaTpuBaTh PYKOMHCH, KOTOpHIC
MOTYT IOCIYXXUTh INPUYMHAMHM KOH(JIMKTa MHTEPECOB, IMPOUCTEKAIOLWEr0 U3 KOHKYpEHIIUH,
COTPY/ZHUYECTBA WJM APYTUX OTHOUIEHWH € KEeM-TMOO0 W3 aBTOPOB, MMEIOIIMX OTHOILIEHHE K
pykonucH. B ciydae Hanmuuus KOH(IIMKTAa MHTEPECOB C COJEP’KAaHHMEM PYKOIHMCH, OTBETCTBEHHBIN
CeKpeTaphb JOJDKEH M3BECTUTh 00 3TOM IJIABHOTO PENlaKTopa, MOCIE Yero pyKOINHUCh MepenaeTcs
apyromy pereH3eHty. CyliecTBoBaHHE KOH(IMKTa MHTEPECOB MEXAY Y4YaCTHHKaMHM B Ipoliecce
paccMOTpeHMsT M PpELEH3UpOBaHMS HE 3HAYUT, YTO pYKONMHUCh OyAeT OTkKiIOHeHa Bceem
3aMHTEPECOBAHHBIM JIMIIAaM HEOOXOJUMO, 1O Mepe BO3MOXKHOCTH U30eratb BO3HUKHOBEHHS
KOH(JIMKTa MHTEpEecOB B JIIOOBIX BapualUsAX Ha Bcex OJTamnax myonukanuu. B cimyuae
BO3HHUKHOBEHHUS KaKOT0-IM00 KOH(INKTa UHTEPECOB TOT, KTO OOHAPYKUI ATOT KOH(MIUKT, JOKEH
HE3aMeUINTEIbHO OINOBECTUTh 00 3ToM penakuuio. To ke camoe Kacaercs JOOBIX APYTHUX
HapylUIeHUH MPUHIIMIIOB, CTAHAPTOB U HOPM ITyOJIMKAIIMOHHOW U HAYYHOU ATHKH.

HesTnuHoe noseaeHue

HesTuuHbIM OBeIEHNEM CUUTAIOTCS AEUCTBUS aBTOPOB, PEAKTOPOB MIIM U3/1aTeNs, B ClIydae
CaMOCTOSITENILHOTO MPEJOCTaBICHHS PEeLleH3UH Ha COOCTBEHHBIE CTAaThH, B CIIy4ae JIOTOBOPHOTO U
JIO)KHOTO PpELEH3UPOBAHUSI, B YCIOBHUSX OOpalleHHs K areHTCKUM YcCiayram JUisl IyOJIMKaiuu
pe3yNbTaTOB HAyYHOTO UCCIEOBAaHMS, JDKEaBTOPCTBa, (Qanbcuduxkanuun u  (padpuxanuu
pe3yJIbTaTOB MCCIEIOBAHUSA, MyOIMKAIMS HEIOCTOBEPHBIX IICEBO-HAYUYHBIX TEKCTOB, Mepenadyu
PYKOIIUCH cTaTed B Apyrue H3AaHus 0e3 pa3pelleHus aBTOPOB, Nepefadd MaTepualoB aBTOPOB
TPETHUM JIMIIaM, YCIIOBHsI KOTJla HapyIIeHbl aBTOPCKHE MpaBa M MPUHLIUIBI KOH(OUACHINAIBHOCTH
PEMAKIIMOHHBIX IIPOLIECCOB, B CIIy4ae MaHUITYJIALNUN C IUTUPOBAHUEM, TIATUATOM.
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